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SHOW BIZ’S FABULOUS UPSTART 





Brooklyn Exhib’s ‘Live Longer’ Rule: | 
‘Cancers Out His Cigaret Machines 





Albert L. Greene, 
owner of the Avenue U Theatre, in 
Brooklyn, is at it again. This time | 
he has discontinued the sale of } 
cigarets in his theatre because of | 
the cancer scare. 

Greene is the guy who chromi- 
um-plated 12,000 pennies to protest 
the city’s tax bite on theatres. He's | 
also the one who sold 15¢ subway | 
tokens for a dime to stimulate busi- 
ness. And he’s the one who tried | 
to test the ban on bingo. 

All these “stunts” brought 
Greene considerable “notoriety” | 
and a couple of run-ins with the | 
“authorities.”- Now he’s got local | 
storekeepers and the tobacco in-| 
dustry on his neck. According to} 
Greene, he’s been visited by a} 
representative of the tobacco in-| 
dustry who expressed fear that | 
Greene’s personal campaign may | 
spread to other theatres. Greene's | 
decision to halt cigaret sales at his 
theatre broke the wire services, 
and, as a result, he’s received 
letters from many sections of the 
country commending him on his 
action. 

However, Greene stated that he’s 


smoking” sign in his theatre be- 
cause of fear of the boxoffice 
results. He hopes, he said, that 
he will eventually be able to take 
that drastic move. 

At any rate, Greene put up a 
sign by his candy counter: “Live 

(Continued on page 119) 


R&H Yen Legit Project; 
No Interest in Toll-TV; 
Has Too Many Problems 


Hollywood, July 30. 

Rodgers & Hammerstein have no 
project for legit. They're looking 
for something like:y, and might do | 
a stage musical version of “Cin- | 
derella” for the 1958-59 season, af- | 
ter the rights to their tv adaptation 
revert to them next spring, when 
CBS has the option of repeating 
it as a spectacular. 

That was indicated last week by | 
Oscar Hammerstein 2d, who was | 
here en route to Hawaii for the | 
start of shooting of the screen edi- 
tion of his and Richard Rodgers’ 
musical, “South Pacific.” The 
lyricist and co-producer also said | 
that any. decision about a —~ T 


(Continued on page 119) 
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‘Dear Liar’ Play About 
Shaw-Mrs. Pat Letters 


Boston, July 30. 

“Dear Liar,” two-act, two-char- 
acter play by Jerome -Kilty, based 
on the correspondence between 
George Bernard Shaw and Mrs. 
Patrick Campbell, will be preemed 
in a single performance tomorrow 
(Wednesday) in Kresge Audi- 
torium at M.I.T., Cambridge, spon- 
sored by the Harvard-M.1.T, Sum- 
mer Series. 

The play was tested before a 
small aud in Chicago previously. 
Much of the text used has never 
been published, Kilty says, and was 
given to him by a friend who smug- 
gled it out of France in 1940, when 
Mrs. Campbell was dying and 
wanted it saved. 


Southern Solons 
Rap ‘Censorship’ 
Of Foster Lyrics 


vi Washington, July 30. 

Additional irate members of 
Congress are getting into the 
hassle over network orders to eli- 
minate such words as “darky,” 
“massa,” “old black Joe,” etc., from 
the songs of Stephen Foster. 

Issue flared up less than a-fort- 





night ago when two Florida con- 


gressmen—D, R. Matthews and 
Robert Sikes—whose state song is 
“Suwanee River,” charged “censor- 
ship” and demanded to know on 
what authority the networks were 
undertaking to change the lyrics. 
Rep. Charles C. Digge (D., Mich.) 
a Negro, retorted that this was no 
censorship, but “just a matter of 
good taste.” 

National Association for the Ad- 
vancement ef Colored People de- 
clared that it “certainly objects to 
any term which denotes a racial 
slur.” 

Latest to add their objections to 
the deletions are Reps. Vames A. 
Haley (D., Fla.), Frank Chelf (D., 
Ky.) and John Watts (D., Ky.) 

“There can: never’ be another Al 

- (Continued ‘on page 110) 
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GIANT STATUS OF 
TV SYNDICATION 


By ART WOODSTONE 


Accenting the tremendous 
growth of the new “show biz up- 
start,” the syndicated telefilm in- 
dustry owns an estimated $239,- 
832,200 in programs. With the new 
season but a few weeks off, the 
series represented by this 
grand total are being pitched with 
renewed vigor by 40 syndicated 
companies at an array of stations 
and local, regional and national 
spot advertisers in television. 

The estimate is derived from a 
survey by Variety, the first of its 
kind to be published on the cost of 
production for syndication (see 
chart in TV Film section). The 271 
program series, ranging in variety 
from mysteries to musicals, in 
length from three to 60-minutes 
are the accumulation of 10 years 
of production, editing and negoti- 
ation by the firms which are in 
the one of the more difficult and, 
the most exhaustive of all selling 
areas in television. 

There are $151,505,200 worth of 
programs made specifically for 
first-run sale in syndication. A 
smali part of that total is in film 
which was re-edited from theatri- 
cal issue for use on local televi- 
sion, while $9,829,000 of the sum 
is designated for half-hour tele- 
films now in production. 

Some $88,327,000 of the total 
$239,832,200 is the cost of 55 half- 
hour program series that first ap- 

(Continued on page 32) 


3,500 Actor Jobs, 
Highest in Years 


Professional actor employment 
in legit during July hit its highest 
mark in years. The weekly Actors 
Equity count on membership ac- 
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| Mexico Spurns Deal 





Foreign Films Over-Sexsationalized; 


N.Y. Times 





For Island Gambling 


Mexico City, July 30. 

The Mexican government's anti- 
gambling policy remains un- 
changed. The administration has 
firmly nixed a tempting proposi- 
tion made by Aristoteles Onassis 
Socrates, the steamboat tycoon, to 
lease Guadalupe island, in the 
Pacific, off Ensenada, the Baja Cali- 
fornia state resort just south of 
San Diego. 

Swanky gaming spot would have 
been serviced by Socrates’ vessels 


State Dept. Pipes 
Up With Satchmo 
For the Soviets 


Washington, July 30. 

Louis Armstrong, whose goodwill 
ambassadoring around the wagid 
for the past few years has been 
done strictly on an unofficial basis, 
is now set to go into Russia and 
Russian-dominated lands under 
the auspices of the U. S. State 
Dept. 

The Satchmo swing through the 
Soviets has been pencilled in for 
next April and State Dept. officials 
are attempting to line up dates in 
the Commie lands over a five or 
six-week period, Thus far, no bids 
for Armstrong appearances have 
been made, but if the current re- 
laxation of international tensions 
continues, it’s expected that the 
jazzman will have no lack of Soviet 
dates. 

Armstrong, who Is already set for 











tivity in theatrical prodyctions | a South American junket on a pri- 
climbed to 3,509 early in the | vate basis, will also cover Africa 
month. That represented over | for the State Dept., which wil pick 


one-third of the union’s total mem-/|up the whole tab for this tour 
bership and was 1,500 above the | since grosses are not slated to be 
annual employment average/ 
A boost in actor employment, | tinent. 
although not as high as the 3,500 | understood to be working at about 
figure, is usual for the summer haif of his usual rates on the Gov- 
months, when strawhat jobs open | ernment projects. Joe Glaser, head 
up throughout the U. S. and/of- Associated: Booking Corp., is 
Canada. This year, for instance, | handling the specifie booking de- 
— (Continued on page 112) tails for Armstrong. 





a factor in the heart of that con-| 
Armstrong, incidentally, is | 


Calls a Copy Clinic 


New York Times is set to do a 

| “cleanup” job on its movie page. 

Paper feels that some of the ads 
it's been running on foreign films 
in past months have exceeded the 
boundaries of good taste, and a 
tightening-up is in order. 

Paper's advertising department 
execs met in N. Y. yesterday 

(Tues.) with several agency and in- 
dependent distributor representa- 
tives to explore (i.e., explode’) the 
| situation. Powwow was called by 

Vincent Redding, manager of the 
| Times advertising acceptability see- 
tion. 
| Confab spotlighted a situation 
that has long bothered the film 
| people, and particularly the indies 
| who feel they must sell imports on 
the “sex” angle. Problem is the 
lack of a standard applying equally 
to the metropolitan press. Thus 
one paper will accept an ad while 
another will reject the same layout 
as too provocative. 

Pressed for details of the meet 
ing last week, Redding wouldn't go 
beyond issuing the following one- 
sentence statement “We have a4 
concern regarding the propriety of 
some moving picture advertising 
and have invited a small group of 
persons associated with the indus- 
try to gather with us at an in 
formal meeting and discuss the 
matter.” 

Behind the Times move is a rig- 


(Continued on page 112) 


Fila Producers Assn 
| In Bid For a ‘Show 
Biz Grover Whalen’ 


| New York Film Producers Assa. 
covering only one segment of 
Gotham entertainment, started the 
ball rolling yesterday (Tues.) to- 
| ward getting Mayor Robert F. Wag- 
ner to appoint a fulltime industry 
representative in city government, 
The man being sought 
cribed as a “Grover Whalen of 
show business,” a city official whe 
would do more than simply coe 
ordinate the administration of film, 
theatre, tv and radio but “someone 
who can stir up interest over vise 
iting fireman, location shooting or 
whatever.” 

FPA execs, who originally spoke 
te Wagner two weeks ago in order 


(Continued on page 112) 
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Mexico Cuts Race-Bias Scenes; 
Fears Attacks on U. S. Tourists 


(And Texans) Following ‘Giant 


Mexico City, July 30. 

“Giant” will play Mexico cut 
from 138 to 90 minutes. Carmen 
Baez, subdirector of the National 
Cinematographic Board confirms 
,the deletion -of the anti-Mexican 
scenes showing race prejudice in 
a Texas roadside shortorder cafe 
and at a Houston social function. 
Racia! bias loomed large in the 
original Edna Ferber novel and in 
the film as directed by George 
Stevens for Warners. 

While Mexicans are fully aware 
of the third-class status of their 
nationals in Texas many who saw 
the film in the States testified here 
of their doubts. Though racial snob- 
bery is condemned in the film, 
the prominence of the theme was 
distasteful to Mexican pride. More 
to the point: officials here feared 
a reaction against American tour- 
ists, especially those from “Texas, 
should the feature unreel intact 
before the Mexican masses. 


At 71, L. Wolfe Gilbert 
Cautious on Next Moves 
» And Hollywood Alacrity 


Hollywood, July 30. 
I. Wolfe Gilbert is balking at 
selling both film and tv rights to 
his autobiographical tome “Without 
Rhyme or Reason” because of the 
current conflict over differing ver- 
of the same story in different 





sion 
meaia 

Romson Productions, Helen Ains- 
worth-Guy Madison indie, has been 
dickering for the rights to the 
book ich cou'd become a top 
song cavalcade feature or tv spec- 
tacular, utilizing many of the tune- 
smith’s top songs. Gilbert contends 
that by selling separately and per- 


mitting an early tv version he can 


virtually foree an early production 
of the film, rather than having it 
sit on a shelf for years. 

“They might take seven years to 
make the pictu’e,” Wolfe declared 
“I could be dead by then—like 
what happened with Kern, Rom- 
berg and Cohan. 

“I'm three score and ten, Next 
Aug. 31 VU be three score and 
ten plus one. I wanna be around 
to see the picture.” 


Philly Symph Cleared 


Philadelphia, July 30. 


Philadelphia Orchestra has ac- 
cepted the State Dept’s offer to go 
abroad next year, C. Wanton Balis 
Jv., orchestra president, confirms. 
Orchestra will be able to fulfil con- 


ditions of the package offer to 
tour Iron Curtain countries and ap- 
year for several concerts at the 
Se ssels Worlds Fair. 


Balis made the acceptance on the | 
basis of Robin Hood Dell president | 


Frederic R. Mann's statement that 
the Dell would adjust its 1958 sea- 
son “in any way” so the orchestra 
can accept the trip. 


9 
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NEW BOOK PUBLISHER 
ADOPTS TV-SELL IDEAS 


Andersonville, Ga., July 30. 

Ivan Obolensky, president. of 
McDowell, Obolensky Inc., a new 
Manhattan book publishing firm, 
spent two days here last week 
shooting motion pictures for tele- 
vision designed to promote a new 
| book about the Andersonville War 
Between the States prison stock- 
ade. 


| to promote will be titled “This Was 
| Andersonville” and was written by 
| John McElroy, a former journalist 
who was captured in the fighting in 
1863 and spent 15 months in the 
| prison camp, where more than 15,- 
| 000 Yankee prisoners of war died. 
| “This tv-filming is an entirely 
new promotion idea,” Obolensky 
| explained, “and we hope other pub- 
| lishers will follow suit in an effort 
‘to help solve book-sale promotion 
| difficulties, 

“We plan to make a three-min- 
ute short subject to offer to various 
department stores for their televi- 
sion promotion programs. 

“We also will shoot sufficient 
footage for a 28-minute film suit- 
able for a half-hour tv program and 
for a movie documentary short,” he 
said. 

Obolensky is the author of the 
novel “Rogues’ March” and _ his 
partner, David McDowell, is a for- 
mer senior editor at Random 
House. Henry Staden heads sell- 
ing end of the new firm. 


Hildegarde’s Boffo Date 
With Cleve. Symph; $9,300 
At $10 Top Keys Encore 


Cleveland, July 30. 

Hildegarde, sheathed in = an 
aluminum-threaded gown, made 
musical sparks fly as the unertho- 
dox guest soloist with the Cleve- 
land Summer Symphony Orches- 
tra_in a novel pops concert at 
Cleveland's Civic Auditorium last 
Wednesday (24). The chanteuse’s 
first appearance with a symphonic 
ensemble drew near - capacity 
crowd, grossing around $9,300 at 
$10 top for soldout tables on main 
floor 

Singer's smart ad libbing show- 





The book the films are scheduled 





PRAGUE LESS DRAB 





USSR Mission, USA Tourists Pep 
Up Czech Capitol 





Press Agent's Vacation 


By TOM WEATHERLY 


Oh, I yearned for the days of long ago, 
When I'd hie to the peaceful wildwood, 
And relax as the hammock swung to and fro, 
Recalling sweet joys of my childhood. 


So I sought again that tranquil spot 

To recapture the thrill of those summers; 
But the blooming place was a parking lot 
For a barn full of Times Square mummers. 


Prague, July 30. 

| Prague revisited, after a quick, 
comfy wing-in from Paris in two 
hours via Air France and waiting to 
| go on to Warsaw, looks consider- 
| ably livelier than last year. Bunt- 
| ing red flags and pictures of B & K | 
| (Russian’s) left over from their 
| viele helps. There appears to be 
| more cars in the streets and there | 
'is not so much feverish ogling of 
western cars. 

City still has its quaint mittle-| 
}europa architectural charm and 
|music blares from the many first 
| floor beer gardens which are late | 
| danseries. Barbara is a more moouy | 
| cellar club reminiscent of post war | 
Paris days. More up to date West-| 
ern music is heard everywhere and | 
r ‘'n’ r also gets its comeuppance | 
via the slower wnaccented Czech} 
band ways. 

Definitely more 














So I packed my kit and got out fast, 

As quiet and sly as a gray mouse: 

Now I really have the peace of the past— 
In an empty Broadway playhouse! 


On Statues for Sime’s Square? 


By FRANK SCULLY 46444444 444644444 
Oslo, July 30. 
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American vis- 


| itors ee ye a certain To suggest Broadway could borrow anything from this land where 
| amount 6 C : Oo en "4 nature supplies the bright lights (in summer, anyway) might get one 
jable for hotel payments at into passport trouble in the future. But I am risking it. It’s this mat- 


crowns to the dollar, one is al- 
| lowed to change an equal amount 
at the 20 to a dollar rate. This 
makes things fairly bearable for 
| U.S. tourists. A meal at a top res- 
|taurant thus runs only about $3 
j}and it makes nitery prices quite 
reasonable. Film houses are break- 
ing out with more Western pix 
though Russo fillms still get a 
| top play. Expectation for U.S. films 
is high. People seem better dressed 
and store windows well stocked. 
| Women look better too. 


ter of statues. 

They're all too few around Sime’s Square. Except for Father Duffy, 
haloed by a Celtic cross, a passing peasant would not remember any. 
He would have to go as far east as Bryant Park to see even a poet 
immortalized. There is a rumor circulating (by me at least) that I pres- 
sured this choice because I was graduated magna cum nothing from 
a high school named after the old editor of the New York Post. But I 
certainly had nothing to do with the shabby way the people who made 
Broadway are remembered. 

Eugene O'Neill and George M. Cohan could be honored, since they’re 
both been dead long enough to be beyond controversy. The same 
would hold true of Clyde Fitch, George Broadhurst, Robert E. Sher- 
wood, George Gershwin and John Barrymore. Sculptors are hardly 
overworked around Manhattan and this would be>an opportunity to 
spread some of the sour cream over their bagels. 


Actor Gets A Statue 
What moved me to this patriotic bender was on observing how Nor- 
wegians honor their writers. I hunted for days to find a statue to an 
unknown general to place a wreath at his horse’s hooves, but all ex- 
cept one, were statues to, writers. The one exception was to an actor. 


| 
British Quest 
| . 

Quiz Game in| The best the actor’s elbows could get him was at the back or stage 
;}entrance to the National theatre. At the front or main entrance were 


|kingsized statues in bronze to Bjornstjerne Bjornson and Henrik 

; London, July 30. _| Ibsen. A third over to the right immortalized Ludvig Holberg, a com- 

_A questioner in the House of! eqy writer. A fourth in the centre of the park was one to Henrik 
Commons last week failed to get | Wergeland, a sort of Patrick Henry poet; the fifth was to Johannes 
any info from the ¢ hancellor of the Brun, the actor who just made it outside the stage entrance. In the 
Exchenquer on sterling payments | King’s park there is a sixth to Henrik Abel, a brilliant mathematician 
to the U.S. in royalties for radio | who died at- the age of 28. I hear there is a statue to a general up near 
and tv parlor games. The Trea-| the King’s palace but I didn’t attempt to invade his privacy to find out. 
sury admitted that separate figures | The only statue in the Studenterlunden park which excited a meas- 
of dollar expenditures on trans-| pre of controversy was Ludvig Holberg’s. Hailed as the Moliere of the 








actions of that kind were not avail-| S-andinavian peninsula, he seems to have achieved most of his 
alite. {notoriety in Copenhagen and is therefore claimed by the Danes. But 
The questioner then asked) he was born in Norway and-spent the first 20 years of his gay life here. 


Whether “Twenty Questions” was| “across the main street from the National theatre in front of the 
included and whether the govern-/ University of Oslo are two more statues and they, too, honor writers. 
ment was aware that it was On| Phe first was erected to the memory of Peter Andreas Munch, the na- 
record that Mrs. Taylor taught this | tion's foremost historian, and, later, one went up to immortalize Anton 
game to Lord Palmerston in 1786.) Martin Schweisgaard, a classmate of Munch’s, who wrote on economics. 
[hat query provoked laughter in| 
the House, as did the followup | Scully Circus Moves In For Bow 

statement by Harold Wilson, who| In the historian, the Scully Circus has a special interest because 
pointed out that Lord Palmerton| he is the great-great grandfather of our trained fleas from heaven. 
was only two years at that time,| He and Bjornson were pals in Rome about 100 years ago. To the out- 
though he was always a little pre-| side world Norway produced only one playwright and that was Ibsen, 
cocious | but to Norwegians he is as dated as a palm tree and has always lacked 

In a more~serious vein, Wilson| the human juices which flowed most freely from Bjornson. 

who is the main Opposition spokes-| In the National theatre, while members of the Storting were debat- 
man on financial affairs) said many|ing the merits and demerits of introducing tv into their native land, 





manship quickly won over the members shared the concern of the 
5,300 stub-buyers when she began! original questioner. Most of the 
ribbing Louis Lane, the summer! games had been played for perhaps 
conductor of the 80-piece erew, be-| hundreds of years, and it was fan- 
tween her song and piano num-|tastic that anyone should copy- 
bers. Sometimes the orchestra, | right them. 

which recently toured Europe un- | 
der George Szell’s baton, got lost 
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during her satiric forays through 
(Continued on page 119) 
7/31 | > 
| Lee Garmes Production 
Hollywood, July 30. 
| Film rights to the experiences of 
Col. David “Mickey” Marcus, West 
Point officer who organized and 
trained the Israeli army to fight its 
| battle for independence in 1948, 
have been acquired by Lee Garmes, 
| who recently formed Academy 
| Artists Productions. Marcus was 
| killed in Israel, shortly before vie- 
tory. He is the only American 
buried at West Point who was 
| (Continued on page 119) 


One Year 
Two Years 


| Grieg’s version of Ibsen’s “Peer Gynt” was being performed and after 
the tumult had died down in the legal debating society, the National 
swung over to one of the oldies of Ibsen’s disciple—Shaw’'s “Mrs, 
Warren’s Profession.” It might be spruced up and modernized if called 
“Mother Was A Bagslinger,” but that would be an insult to Norwegian 
womanhood, because they all swing bags. There’s practically no home 
delivery in Oslo and all shopping seems to end with a woman carry- 
ing oversized and overloaded shopping bags.- 

But the Norwegians find Shaw, as they find Ibsen, a little dull, even 

(Continued on page 20) 
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Operetta on Ice 
Vienna, July 30. 
The newest ice revue titled 
“Sylvia”, for which Robert 
Stolz is presently composing 
the score, will have an operetta 
plot. It is the story of a 
danseuse. Love adventures in 
good old operetta fashion will 
make this ice revue somewhat 
different from others. 

Vienna Ice Revues, all writ- 
ten by Will Petter and com- 
posedd by Robert Stolz, have 
toured practically all countries 
of the Continent and last year 
took Moscew by storm. ‘ 

Premiere of. “Sylvia” eccurs: 
in Brusseds on: Sept." 18. 
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Talent and Brains Stand Up 


For New 


Hollywood, July 30. 
A new 
House of Representatives, a meas- 
ure which would give showbiz in- 
dividuals and companies a _ tax 
break by slicing unfair surtaxes, 
among other things, is being en- 
dorsed in an all-out industrywide 
campaign. Screen Actors Guild 
was the first to endorse the objec- 
tives of the bill sponsored by Rep. 
Sadlak (R.-Conn.). 
In addition, the Motion Picture 
Industry Council is mailing copies 


of the legislation to its members, | 


and MPIC will take the matter up 
at its next meeting, in August. Ex- 
act dze** of the session hasn't yet 
been. set. 

sill will also come before the 
Hollywood AFL Film Council, and 
it’s expected that the council, 
along with other show biz ele- 
ments, will okay the bill. 

John Dales, national exec secre- 
tary of SAG, said: “We have en- 
dorsed the objectives of this bill. 
We are for a tax reform which will 
help production instead of causing 
it to go abroad. At the moment the 
trend in that direction is pretty 
dangerous. Anything we can do 
to encourage writers, directors and 
actors to stay here should be done. 
The objectives of the bill seem to 
be right. A tax reduction bill is 
necessary to encourage business.” | 
Dales said SAG had called atten- | 
tion of MPIC and the Film Coun-| 
cil to fe projected legislation. | 

Sadlak bill would reduce in-| 
dividual and corporate income | 
taxes to a maximum of 42% by | 


tax reform bill in the! 


|who “lacks the courage to go out 


Sadlak Tax Break 


+ 
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Foreman’s Superstition 
London, July 30. 

Carl Foreman has set Aug. 
7, as starting date for his pro- 
duction of “Stella,” the first 
picture under his four film 
deal with Columbia. 

It will be exactly six years 
to the day since Foreman’s 
last feature assignment. “High 
Noon” went into production on 
| Aug, 7, 1951. 








Fault Washed-Up 
Tales, Not Stars: 





Wald Riles Scribes 


Hollywood, July 30. | 
| producer Jerry Wald and Holly- | 
| wood screenwriters became in-| 
| volved in a brannigan, with the} 
writers blasting Wald for his state-| 
ment that “the trouble with Holly- | 
wood is not washed-up stars, but, 
' washed-up stories.” Wald also as-| 
serted Hollywood should film topi- 
cal pix, but said these weren't be- 
ing written by the screenwriter 


and develop an original piece of 
material on their own.” 
As proof, he said of 62 submis- 





PUBLIC RESPONDS Noah's Ark’ (Zanuck-1929) 


TO IMPORTANCE 


Any search for the reason be- 
hind the ups and downs of the 
American film boxoffice can lead 


Backloggers 





+ 


Salvaged and Re-Edited By 


for Theatre Dates 





to anything from (a) sound logic + 


and (b) valid reasoning to (c) pure- 
bunk theory and (d) the ancient 
alibi. One thing is for certain in 
picture business: The roadshow 
epics are still the mainstays of the 
downtown cinemaland. 

All product has gone through a 
trial period spanning the allegedly 
(according to distributors) months 
of May and June, and then spill- 
ing over into July 4th and mid- 
summer when all companies had 
their top releases out in hot com- 
petition. 

Some of the standard presenta- 
tion new entries did fine, notably 
20th-Fox’s “Island in the Sun” and 
United Artists’ “Pride and the 
Passion.” Many ranged from fair 
te dissappointing. The three road- 


shows, “Seven Wonders of the 3 
Word «seta Saessone- Home-Toll Video 
2 
Partisans Crow 


‘Sneaked’ in 1951 
Hollywood, July 30. 

World's record for the great- 
est time lapse between sneak 
previews of a film has been set 
by Howard Hughes. 

Hughes held a sneak pre- 
view of his “Jet Pilot” for the 
first time back in 1951 in Santa 
Ana, Cal. Film has been in 
mothballs since then—until 
eight weeks ago when it was 
sneaked in Salt Lake City pre- 
paratory to its scheduled re- 
lease. 

Elapsed time between 
sneaks: roughly six years. 














“Eighty Days Around the World” 
and Cecil B. DeMille’s “Ten Cum-| 
mandments’’—have hardly moved 


{from the top-notch b.o. levels 
they've been maintaining for 
months. 


And as they go on and on, and 
the money apparently heads for 
new records, it’s now abundantly , - 
clear that one segment of the pic-| Reports that the major television 
ture industry is convinced that the "¢tworks are having difficulties | 
way to the real cleanup is the! selling out their time this fall are | 
roadshow approach. Chances are! being received with an “I told -you | 
that some producers will seek to| 50" air by the proponents of home- 
market their wares on this basis| toll video. 


At Ad-TV Grief 





| 
| 
| 


annual reductions made over a/sions to 20th-Fox since July 1, 30 
period of five years. Individual in-| were westerns, 20 mellers and only 
come tax on the first $2,000 of net | one topical in subject matter. None 
income—which is paid by all tax-| of the material showed any real 


“payers—would drop from the pres-! originality or freshness, he insisted. 


ent 20% to 15%. Gradual reduc-| A spokesman for Writers Guild 
tions would also be made in all the| of America West screenwriters 
progressive surtax rates. Bill would branch and writer Ivan Goff had 
compel big federal spending pro-| earlier scoffed at Wald’s reference 


grams to compete against regular-| to topical pix, Goff pointing to the 














ly scheduled income tax reductions, 
would, in effect, put a brake on 
future spending plans. 

Of particular interest to show 
biz—and to the sports world—is 
the proviso whereby the top rates 
of taxes, both personal and cor- 
porate, would be trimmed to 42% 
from the present 91% top. Legis- 
lation is designed to moderate the 
tax impact on individuals and on 
small and growing business and to 
eliminate the tax barrier to start- 
ing new businesses. 

Screen Directors Guild does not 
yet have the measure on its agenda, 
but is expected to look into the 
matter soon. 


Berlin Festival 
To Cut in 1958 


London, July 30. 

Yielding to pressure from visit- 
ing delegations and hard pressed 
newsmen, the. Berlin Festival au- 
thorities are already considering 
steps to limit the number of entries 
at next year’s junket. There was 
general agreement that this year’s 
total of 100 titles, including 40 full 
length features, resulted in lower- 
ing the standard of festival en- 
tries. 

An alternative proposal, now un- 
der consideration, would limit en- 
tries to one per country, with the 
festival authorities reserving the 
right to invite eight additional fea- 
tures. Any change in the selection 
system, however, would need the 
endorsement of the International 
Federation of Film Producers, who 
have given the Berlin fest an “A” 
rating. 

Even the new formula, however, 
could lead to a surfeit of product. 
In the recently concluded fest, 
there were 42 participating nations 
and, while a few limited their en- 
tries to shorts, the majority submit- 
ted full length features. The limi- 
tation per country, however, would 
inevitably lead to some reduction, 
as the major producing nations, 
among them America, Britain, 
France, Italy anl Germany, sub- 
mitted several pictures. 





| producer’s last two pix, “An Affair | 
'to Remember” and “Peyton Place” ; 
las a refutation of his own state-! 
ment. 
To this Wald answered he was 
(Continued on -page 119) 


‘Woman in Dressing Gown’ 
To-WB; Yvonne Mitchell 
‘Best Actress’ at Berlin 


Werner Bros. has acquired As- 
{sociated British Pictures Corp.’s 
| “Woman in a Dressing Gown” for 
| U. S. distribution and plans to give 
the film a prime buildup, includ- 
‘ing “A” dates and an extensive 
promotional campaign. 

It’s the first associated pic to get 
domestic handling via Warners 
since “The Dambusters,” which 
jturned out to be generally dis- 
appointing. WB has a large inter- 
est in the ABC circuit’in Britain. 

“Woman in a Dressing Gown” 
was one of the British films shown 
at the recent Berlin festival where 
its star, Yvonne Mitchell, won the 
prize as best actress. Special 
meeting was held at the WB home- 
office last week to discuss impor- 
—_ handling of the British re- 
ease. ° 


LIVE MUSICAL FEATURE 
ON DISNEY AGENDA 


Hollywood, July 30. 

Walt Disney enters the full- 
length live-action musical field this 
year with “Rainbow Road to Oz,” 
a multi-million dollar feature 
based on the Lyman Frank Baum 
stories. It is tentatively scheduled 
to go before the cameras in Nov. 

Bill Walsh has been assigned to 
produce, Sidney Miller to direct 
and Dorothy Cooper to develop the 
property. 














Food, Geegaws at Drive-In 
Victoria, Tex., July 30. 
Lone Tree Drive-In Theatre has 
a smail grocery and a costume jew- 
elry counter in the ozoner’s con- 
cession juilding. 
| Reported d 











@ good biz. 


even though the pictures don't; Latter have for years been pre-| 
qualify, quality-wise. But that’s an-  dicting that the spiralling cost of | 
other story. | sponsored tv programming would | 
Cleanups lreach a “point of no return” at 

For economic dramatics, con-| Which sponsors would start hesitat- | 
sider some of the figures. “80 ing. 
Days” in just 31 engagements | “Another year or two and the} 
(none of which has terminated) | situation will become critical,” ex- 
has amassed $4,320,000 in domestic | ulted one pay-tv advocate this | 
distribution revenue. This is the| week. “It's as inevitable as tomor- | 
mohey accruing to the ‘producer| row’s sunrise, and no amount of | 
and distributor after deduction of | nework propaganda is going to | 
theatres’ overhead expense. | change the facts.” | 
The income figured on the same Big toll pitch, of course, is that 
basis for “Commandments” is; when that “point-of-no-return” is | 
nearly $8,500,000 in the first 125) reached, the only way out will be 


Apparently there's still gold in 
some of old silent footage lying 
idle in the vaults of the motion 
picture companies. An experiment 
by Associated Artists Productions, 
the television film firm which ac- 
quired the Warner Bros. backlog, 
may well start a stampede of care- 
ful scrutiny and pruning of many 
of the old silent films. 

With its takeover of the WB Lib- 
rary, AAP acquired a large number 
of silent films. Not quite sure of 
what could be done with the dated 
| footage, AAP staffers screened all 
| the material and came up with a 
| novel idea which apparently is be- 
|ing converted into boxoffice dol- 
lars It selected a 1929 film — 
“Noah's Ark,” written by Darryl 
F. Zanuck and directed by Michael 
Curtiz. 

The’ picture, an important 
biblical spectacle of its day was 
converted for modern-day use by 
the preparation of entirely new 
version. It was edited down from 
141 minutes to 71 minutes. A new 
treatment was prepared by Robert 
Youngson, who was formerly with 
Warner-Pathe and who has re- 
ceived considerable attention fer 
his making old silent films usable 
in today’s market. A new script 
was prepared and a narration was 
added to the 1929 “Noah's Ark.” 
In addition, sound effects and 
music were added to enhance the 
picture. 

Upon completion, the picture 
was turned over to Dominant 
Pictures, AAP’s theatrical distribu- 
tion subsidiary. Heretofore, 
Dominant’s activities has been 
mainly concerned with the theatri- 
cal distribution of the old WB 
films before they were shown on 


(Continued on page 18) 


Skeptical Points 








engagements. 
In trade terminology, any film | 
that can gross $4,000,000 or over, 
in the entire playoff of the domes- 
(Continued on page 119) 


National Boxo ffice Survey 


via some system of tollcasting. 
Point was made emphatically by 
all three of the pay-as-you-see 
systems in their original briefs sub- 

(Continued on page 117) 


As to Home-Toll 


This is how the trade sees and 
| hears and appraises the renewed 
Skiatron, pay-see, “boxoffice in 
every home” and kindred show biz 
items, spurred of the moment by 
the Giants’ and Dodgers’ aspira- 





Cool Weather Ups Trade, 
‘Affair’ 2d, ‘Passage 


tions for quarter-in-the-slot, toll- 
vision income, if, as and when. they 
desert the Gotham environs. 

Item: It is said Matty Fox al- 
ready has realized a $2,000,000 


‘80 Days’ Still Champion, 
’ 3d, ‘Stockings’ 4th 





Break in torrid weather in sev- | 
eral sections of country this ses- | 
sion, especially the profitable At- 
lantic seaboard, is spelling better 
biz in numerous key cities covered 
by Variery. New, strong product 
naturally is helping. 

“Around World in 80 Days” 
(UA) again is b.o. champ by a 
healthy margin though closely 
pressed by “Affair to Remember,” 
which was rated a potential box- 
office winner last week. “Affair,” 
second, is hotsy to great in a ma- 
jority of spots. 

“Night Passage” (U), heard from 
considerably last week, is captur- 
ing third money. Its showing does 
not include some $80,000 on ini- 
tial week playing outlying first-run 
in 22 nabes and ozoners of Chi 





area. “Silk Stockings” ‘(M-G), 
third last week, is winding in 
fourth. 


“Seven Wonders of World” (Cin- 
erama) is finishing fifth. “Pride 
and Passion”.(UA), with added 
dates this week, is pushing to sixth 
spot. United Artists reported all- 
time four-week record gross, for 
world preem playdates in N. Y., 
Chi and Los Angeles. This beat 
the best previous UA pix released 
in the same three keys. 

“10 Commandments” (Par), 
starting first subsequent engage- 
ments in four key city areas at a 
terrific pace, still is very big in key 
cities to cop seventh position. “Lov- 
ing You” (Par), out for first time 








profit by selling off a bl : 
to any extent this week, is landing | ;, ro whe’ hewn pes Seda 
eighth place. - {the pay-see potential. 

“Delicate Delinquent,” also from | I . Wi , 
Paramount, is copping ninth spot | row th ne wae kids adept 
while “Sweet Smell of Success” | o-it-yourself, from tv to hi-fi 
\(7A) is winding up 10th. “Bambi” | t hot rods, how can any of the 
(BY) (reissue), “Curse of Franken- | ae oats tet oon agg 
stein” (WB) and “Love in After- » Ww no’ 
noon” (AA) are the runner-up pix) too much difficulty, unscramble 


in that order. | the picture? 
“Hatful of Rain” (20th looms po-| Item: Whether the payoff is by 
tentially big as a newcomer. It is| IBM cards, a bill, or coming 


sock in Minneapolis and stout in| around to collect from “the box- 
N Y. at Victoria. “Band of An-| office in the home,” as in the oid 
gels” (WB), okay in N. Y., is solid; days of the gas meter collectors 
in Cincy. “Midnight Story” (U),| and even today’s electric meter 
also new, shapes fine in Balto and | readers—a manpower ‘item which 
good in Denver. |is greater than the utility which is 

“Monte Carlo Story” (UA), an- | basically charged for—wha’ hop- 
other newie, looks fair in Philly.| pens there? Some months it may 
“Run of Arrow” (RKO-U) shapes/run into dollars, some months it 
good in K. C. Though heavier ex-| may be a meagre few quarters. 
ploited, “Can Success Spoil Rock! The trade leaves those problems 
Hunter?” failed to measure up in| to the progenitors of the sundry 
Minneapolis. _ | systems. 

“Lonely Man” (Par), slow in 
Omaha, looks fair in Cleveland. | 
“Fire Down Below” (Col), modest 
in Washington, shapes okay in 
Philly. 

“Kronos” (20th) looms okay in| 
Toronto. “Beau James” (Par), fine 





Gwenn Davenport’s Novel 
Bought Before Publicat’n 


Gwenn Davenport's upcoming 
j comedy, “Bachelor’s Baby,” has 
in Omaha, looks okay in L. A. and| been acquired by 20th-Fox for 
N. Ye “Tammy and Bachelor” ‘U),| $75,000. Book is to be brought out 
brisk in K. C. and Washington, is | by Doubleday next year. 
rated big in Louisville. _ | It’s a yarn about an indispensable 

“Bernardine” (20th), oke in) secretary who has a baby, which 
Philly, looks good in Buffalo. “Joe| then becomes part of the office 


Butterfly” (U) is good in K. C. | staff. 
(Complete Boxdffice Reports on! Title of the book will be changed 
pages 89), jfor the film, 
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ONCE SECRETIVE, LOEW’S FORCED TO 
FEUD IN GLARE OF PUBLIC SPOTLIGHTING 


s 





By ROBERT J, LANDRY 


Despite the cliche of the day 
that the behind-scene plottings and 
sub-plottings in the Loew situation 
exceed any work of fiction ever 
concocted in the literary broom 
closets of Hollywood, and despite 
the distaste of Wall Street bankers 
and brokers for washing dirty lin- 
en in public, and their possible ex- 
ertion of influence to hush things 
up, it is new the conviction of one 
body of observers, in and out of 
Loew's itself, that the war must go 
to a decision under the open spot- 
light and g'are of the public opinon 
arena 

Concentrated as it necessarily is 
upon the divers personalities and 
motivations drawn up for the must- 
bust-somebody battle, it’s still not 
the least significant element of the 
present muster that the Loew “ins” 
will have to save themselves, their 
regime, their prestige and their 
futures by recourse-to public rela- 
tions tactics. The oddity lies in the 
fact that Loew’s was long the least 
confiding of the film companies in 
respect to inside stuff. 





It is easy in after-sight to de- 
clare, as is now the talk in the in- 
dustry, that for years Loew public 
relations thinking aimed for a 
minimum of discussion about some 
of the autocratic decisions at the 


top and.some of the family connec- 





tions at the middle of the then pile 
of gold which have since, to mix 
the ctaphor, come home to roost. 
Overshadows Coast Case 
Possibly nothing one-half as dra- 


matic as the present crescendo unto 
n has ever come to light in 


showdow 


the 60-odd years of film history. The 
fight for control of the lion's den 
and the accompanying snarls anc 
roars have definitely overshadowed | 


what would otherwise be the reign- | 
ition of the moment: pame- | 
1uel Go'dwyn’s suit against 


en 


lv Sa 5 
all the California circuits now in 
the Federal Court of San Francisco. 

It \ a distaste for a public don- 
nvbrook which led Joe Vogel to| 
seek a compromise with the 
Canadian reedbuilder mv'imillion- 
aire, Joseph Tomlinson. The quirk 
in this instance was that Tomlin- 


son had first started buying Loew’s 
after being “romanced” by Loew’s 
own treesurer, Charles Moskowitz, 
in Florida. Tomlinson had subse- 
quent!y soured on the company, ap- 
parently partiy in spontaneous 
‘eviticism of its performance and 
partly inflamed and embittered by 
Stanley Meyer, the young man with 
a mission to rise in life above his 
own self-characterized status as 
“shovel boy.” 

It follows that no company can, 
want and no chief officer can get 
on with bis everyday tasks while a 
knockdown battle rages. But the 
public relations dictate in the bril- 
liant white light of hindsight Is 
now clear: there was a hopeless 
impasse between what Tomlinson- 
Maver-Meyer were after and what 





his own methods and timing. 
Spade-Calling 


~ 


| ti 
| 1958-59 beyond the present three 


, story by 


4 


‘I’m Not Yellow’ 


The trade has long been ask- 
ing the laconic question, 
“Where will it get Joe Vogel— 
in the end?” with the proper 
wise-guy accent on “end,” and 
the Loew president is not 
blind to it. 

“What kind of a_ yellow- 
bellied so-and-so would you 
think I'd be?” he tells inti- 
mates, to accent that he’s no 
quitter; that now that he’s in 
it he wants to fight his prob- 
lem through. 

. Those in the film trade who 
know of Vogel's progress from 
theatre usher to prexy in his 
40-year career can only root 
for him. But they also know 
that “the downtown’ end,” 
proxy fights, bankers’ approv- 
als, etc., are factors not to be 
taken for granted. 








Feud Costs Metro 


Pending Contract 
With Lancaster 


Hollywood, July 30 


Agreement was reached here 


| whereby the Hecht-Hill-Lancaster 


Companies will deliver six addi- 


ional pictures to United Artists in 


an 
sal 


of 


remaining under 
contract. Releasing 
involves a preduction outlay 
$26,000,000. 

An earlier all-but-signed deal for 
Hecht-Hill-Lancaster to produce 
four features for MGM (with Burt 
Lancaster to star in an additional 
two) has gore into abeyance due to 
the current internal strife at 
Metro. 

“The Rabbit Trap,” which was 
to have been one of the four films 
made by for MGM, will now be 
among the new sextet to be made 
for UA. 

In addition to “Trap,” by J. P. 
Miller, for which John Dighton is 
now doing the screenplay, the 
following five properties comprise 
the new HHL deal with UA: “The 
Unforgiven,” by Alan LeMay, 
which J. P. Miller is screenplaying; 
“The Catbird Seat” of James Thur- 
ber which Billy Wilder will direct 
from a George Axelrod screenplay; 
“Ballad of Cat Ballou,” by Roy 
Chanslor who is doing his own 


features 


earlier d 


screenplay; “Kimberley,” based on | 


the novel “Tell It On the Drums” 
by Robert Krepps, which Sir Carol 
Reed will direct from a Philip 


; va : lish b | Yordan screenplay; and “The Rock 
Vogel was trying to accomplis Y | Cried Out.” 


also to be directed by 
Sir Carol Reed, based on a short 
Ray Bradbury who 


is 


Typifying the old school tie“ of , writing the screenplay. 


Loew public relations by reticence | 
was the original objection raised to 
the book. “The Linn’s S*-re,” writ- 
ten by the N. Y. Times film critie. 
Bosley Crowther. Even after its 
i nt publication there was con- 
s able head-shaking that so 
ide stuff should become | 
information. Yet Crowther | 

( reet as only a Times man 
‘ b Though his work is pos- 
he only full account of Loew- 
hackground in. book form, it 
ively mild compared to the 


nn 


Oo 


jhert Mann's direction: ard “T! 


Of the six pix listed, Burt Lan- 


| caster will star in four — probably 
| “Trap.” “Unforgiyen,” “Cat Ballou” 
jand “Kimberley.” 


Still to be delivered under the 
older agreement are: “Run Silent, 


Run Deep.” Clark Gab'e-Burt 
Lancaster starrer rolling Sent. 3 
under direction of Robert Wis-- 
“Separate Tables.” which goes in 
November with Rita Hayworth 
Deborah Kerr, David Niven and 


Burt Lancaster starred under De 


| 
| 


60 Theatres Ready For 
‘So. Pacific’; Hammerstein 
Negative at $5,000,000 





Holywod, July ai 

With 60 theatres equipped and 
ready to show it, beginning early 
next year, the film version of | 
“South Pacific” could conceivably | 
set an all-time industry record by | 
recouping its negative cost of | 
around $5,00,000 plus advertising 
and exploitation costs of another 
$1,000,000 and be off the nut, ex- 
clusive of royalty payments, within 
six to seven weeks after opening. 
Estimate of the phenomenal payoff 
is based on normal sales afd dis- 
tribution rates; in view of the ex- 
pected impact of the film, these | 
rates might be altered to quicken 
the recoupment. 

Sixty-threatre spread was re- 
vealed here by Oscar Hammerstein 
II in discussing plans to roadshow | 
the film in 1958. Analysis of his 
figures indicates the quick payoff 
potential, although Hammerstein 
himself carefully avoided any dis- 
cussion of the subject. He empha- 
sized, however, that it is planned te 
have the film open, virtually simul- 


taneously in the 60 Todd-AO 
houses 

Average seating capacity of the 
houses is 1,250 and the film wil) | 


play a 12-show per week policy. On 
these figures, and using the norma) 
boxoffice structure for roadshow 
attractions, “South Pacific” could | 
gross $1,800,000 per week if it plays | 
at capacity, as it is expected to do 
It probably will be so'd on 90/100 
terms, leaving $180,000 to exhib- 
itors, $51,000 to Magna at the five- 
cents-per-seat rovaltv for the Todd- 
40 process and $1,569,000 to be cut 
up between 20th-Fox as distributor 
and Rodgers & Hammerstein as 
producers. Figuring a 25% distri- 
bution charge as normal for a film 
such as “South Pacific,” this means | 
a possible return to the film of! 
$1,176,750 per week. Thus, at ca- 
pacity, the entire outlay would be 
recouped in the first six weeks of | 
the anticipated lengthy run. Allow- | 
ing time for areas in which the film 
fails to apen at full capacity and 
allowing for extra and presently | 
unforeseen expenses the entire cost | 
would still be recouped in a maxi- 
mum of seven weeks. 

Ironically, prospects are that 
“South Pacific” will gross more in 
its initial week than the majority 
of Hollywood production gross in 
their entire runs. 

Length of the film has yet to be 
determined, he said, commenting 
that “there is no magic number of 

(Continued on page 117) 


N. Y. to &. A. 


Murri Barber 
Katherine Bard 
Buddy Basch 

Ralph Cohn 

Noel Coward 

Martin Manulis 

John H. Mitchell 
Joseph H. Moskowitz 


L. A. to N. Y. 








| stockholders’ 


| Mayer group 





Pier Angeli 
Mortimer Pecker 
Lew Chudd 
Fred Coe 

Al Daff 

Betty Field 
Samuel Fuller 


Europe to N. Y. 


Martin Block 

Eric Pleskowe 

Manny Reiner 
N. Y. to Europe 

Jerry Evans 

Ella Fitzgerald 

Norman Granz 

Ted Hewa d 

Herman Kass 

sill Thourlby 





Credo for Re-Buiding 


The “right” candidates-for the top spots, as officers and direc- 


F -be-circulated August issue | way Wect.” by A B. Guthrie for 
. which Clifford Odets is prepping 
Fortune’s roundup andjthe screenntay Tatter proper 
l the case for secrecy |is budgeted at $5,000,000 and will 
Advance knowledge of the | star James Stewort and Lancast 
d is believed to have Robert S. Benjamin. UA chair- 
he sucden blast against;man of the board was here to 
entors” issued some 10| consummate the deal 
ri » by Vogel This blast 
| have been a public re- . 
] } necessity, however, since " 
ial meeting of the Loew 
( embers in the Metro stu- 
‘ it Culver City had been pure 
‘ and tang stuff. A good deal | 
< charge and counter-eharge | 


at the 


Coast meeting was a reprise 


o other bit of practical evidence 
a t the impracticality of banker 
taste in bottling up the story— 


namely Variery’s own considerably 
Continued on page 20) 


| 


| 


tors, are the bankers’ concern right now 


“One thing is oertain,” says one Wall Streeter, “when the new 
Grand Central Terminal was being built we still had to find a way - 
of keeping the trains running. Meantime the building was being 
erected. Ii’s the same at Loew's. We must maintain the production 
line, keep the business going, and build a stronger structure, ‘all at 


one and the same time. 


| 


j 


} 


| firm's 


ithe Heller 


Faces on the Cutting Room Floor 


[Or Who Can Follow the Plot Anyhow?] 


i il 


So many angles were rumored, partly confirmed, partly denied, 

untrackable or unbelievable last week and at the beginning of this 

week that insiders were approximately as confused as outsiders. 
Who was about to do what to whom? 





Briskin Briskly Hustled 

Item: Louis Nizer, special counsel to Loew’s Inc., is said to have 
“killed” Edwin Weisl’s candidate, Samuel J. Briskin, for executive 
vicepresident. Attorney Weisl’s firm, Simpson, Thacher, & Bartlett are 
also attorneys for Lehman Bros. Vogel also nixed Briskin. 

Briskin, vet exec with Columbia Pictures until he became head of a 
director-controlled Liberty Pictures (Leo McCarey, Frank Capra, 
George Stevens and William Wyler), sold out to Paramount, on a stock 
swap deal. Eventually Briskin became an independent producer on the 
Par lot. He has not been physically too well in recent years but lately 
is considerably recovered. 


Judge Goldstein’s Question 
Item: Former Judge Louis Goldstein, now on retainer to the Lowen- 
stein Foundation, met with Nizer and Leon Lowenstein, at 1440 Broad- 
way, the New York headquarters of the foundation, which owns 200,000 
shares. Vogel was suddenly called to the Coast last Thursday night (25) 
on an important picture deal which would revitalize the Culver City 


| plant and Nizer subbed for him. Lowenstein wanted to know whether 
| Nizer was more concerned with protecting Vogel than the company’s 


welfare and* Nizer stated he was working for the good and welfare of 
Loew’s Ine. . 


Look For Usual Winners—Lawyers 
Item: All concerned agree that if the stock “starts to act sloppy” 
that “jt’s bound to become a lawyers’ field day” as sundry so-called 
protective committees” and other independent groups 
start to act up. 


Fighting Is Bad Form! 

Item: Robert Lehman and Vogel conferred last week and Andre 
Meyer, head of Lazard Freres, now abroad, is in constant communica- 
tion by overseas telephone. At first expressing themseives as “stand- 
ing by” it is now expected that they have the obligation to advance 
some program to protect the 400,000 shares of Loew's that they repre- 
sent. Vogel was startled by Lehman’s conservative banker opinion, 
when the Loew president went downtown for advice, that he thought 
it was foolish to expose the internecine situation to the public; that 
the gauntlet thrown to the Joseph Tomlinson-Stanley Meyer-Louis B. 
“was perhaps a serious sign of weakness.” 


Buy Me No Headaches 
Item: Arthur B. Krim, president of United Artists, and Robert S. 
Benjamin, chairman of the board, when approached some time back 
for a UA-Loew’s merger, felt that any such move would “be buying 
a studio headache,” in light of the large nut that the Culver City plant 
carries. Louis Nizer and they constitute the Phillips, Nizer, Benjamin 
& Krim law firm. Louis Phillips is special counsel-to Paramount. All, 


| thus, have strong film industry knowledge from an intra-trade vantage 


point. Whatever their personal attitudes, F. Eberstadt, underwriting 
the new UA public stock issue, nixed the move on the ground that 
UA was “a good clean situation and doing very well as it was.” 
Lazard and Lehman envisioned Krim, Benjamin and Vogel as “the ideal 
three-man team to bring Loew's back into its former glory.” 


Wiesenberger’s Point of View 
Item: Wall Street investments house head, Arthur Wiesenberger, 
who also represents a large block of Loew stockholders, reportedly 
was offered a spot on the board, including chairmanship of an execu- 
tive committee, but he, like Loewenstein, prefers to remain off. How- 
ever he is reported to have said that “anybody owning 50,000 shares 
and more should have priority about getting a place on the board.” 


Mrs. Lasker Says ‘No’ 
Item: Mary Lasker, widow of adman Albert Lasker, founder of Lord 


| & Thomas which became Foote, Cone & Belding, was approached to go 
}on the new Loew Board, but declined. 


What of Tex McCrary? 

Item: Tex McCrary the television personality who operates on the 
side as a public relationist was about to get back into the Loew's situa- 
tion, per one rumor. He was originally PR mouthpiece for Joseph 
Tomlinson and Stanley Meyer. 





See Enigma in Heller Report Switch: 
Now Favors Retention of Vogel 


enigmatic overtones, Robert Heller | : . 

& Associates, the management con- tes po ee nee les rae 
sultant firm called in to survey the | kin js Edwin Weisl, partner in the 
Loew's Inc. operation, issued a new |law firm of Simpson. Thacher & 
report late Friday (26) which | Bartlett, which are the attorneys 
supplanted all previous appraisals Sonhade totus conn’ pa or ee 
submitted to the corporation. The | financial interest in Loew's. Weisl, 


new report indicated that prexy a member of the board of Para- 
Joseph R. Vogel was the best man | mount, is also reported to be 
for the top job of running the|Stanley Meyer’s and Louis B. 
company and that all he needed | Mayer’s personal attorney. Weisl’s 
to place Loew's on an even keel | association with Briskin stems 
was an effective majority on the (Continued on page 18) 
board of. directors 





The new Heller report came as a 
surprise, for the management 
earlier submission was 
critical of Vogel and his manage- | 
ment and went so far as to suggest 
that Vogel be replaced as president 
by producer Sam _ Briskin Its 
stated by an educated source that 
company made the 
initial recommendation: although | 
no members of the firm had ever | Sow art films. 
met Briskin. When Vogel issued; “Naked Night” heavily exploited 
his blast against Joseph Tomlinson, | in local newspapers and in Swed- 
Stanley Meyer and Louis B. Mayer }ish press in the territory, grossed 


17 Yrs. Second-Run, Hub’s 
Trans-Lux Now Arting It 


Boston, July 30. 
Trans-Lux, now, playing the 
Swedish import, “Naked Night,” is 
in first run after 17 years of sec- 
ond runs. The 730-seater will 


last week, he charged that “an | $9,000 for its first week and a new 
individual ‘representative of a|house record. Trans-Lux started 
management consultant firm was |in Hub as a news reel and shorts 


‘used’ to suggest to the board that 


| theatre. 
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DREAD BANKER RULE AT LOEW 





Vogel Preps Blue Chip Bd. for Sept. 12 





Norma Shearer (Thalberg’s Widow) and Gen. Omar 
Bradley Reported in Lineup 


Norma Shearer and Gen. Omar 
Bradley reportedly have agreed to 
accept posts on the new slate of di- 
rectors which Loew's prexy Joseph 
R. Vogel will propose to the stock- 
holders at the special meeting 
called for Sept. 12. 

Vogel, it’s said, has assembled a 
“biue chip” board which he will 
officially announce some time next 
week. It’s asserted that he has 
selected - individuals and received 
acceptances from an entire slate of 
outside directors who, with the 
management directors, would make 
up a 19-man board. Frank Hatch, 
head of the Boston office of Batten, 
Barton, Durstine & Osborne is 
listed as onother Vogel nominee. 

Mary Lasker, widow of adman 
Albert Lasker, has also been ap- 
proached by Vogel to serve.on the 
board, 

If Vogel’s board is approved by 
the stockholders on Sept. 12, Miss 
Shearer a former Metro star and 
widow of Irving Thalberg, Metro’s 
production chief during the com- 
pany’s “golden” years, will be the 
fiirst woman ever to serve on the 
board of a motion picure company. 
Her appointment, regarded as 
a dramatic move, is expected to 
rally a large segment of femme 
shareholders to support the man- 
agement. Gen. Bradley’s accep- 
tance is also seen as an important 
plus for the Vogel forces. 


‘ 79 * ° 
Island’s’ Grief Mild 
There seems to be more smoke 
than fire in the loud Southern 
threats against the showing of Dar- 
ryl F. Zanuck’s “Island in the Sun” 

below the Mason-Dixon line. 

According to 20th-Fox, the film’s 
distributor, picture has played 
everywhere without any undue in- 
cidents. It’s had several Southern 
dates, including Miami, Louisville 
and New Orleans. Film has been 
banned only in Memphis, 











Churubusco & Quake 


Hollywood, July 30. 

Mel Welles, producer-direc- 
tor of Ararat Productions 
telephoned here that only 
“slight damage” had been suf- 
fered at Mexico City’s Churu- 
busco Studios in Sunday's 
earthquake. 

Indie is locationing in Mexi- 
co for “Killer's Cage,” first of 
scheduled lowbudgeters, is 
only Yank unit currently there. 


Leos Treasures 


Inspire Dreams 


There was no crisis in Loew’s 
until the end of World War II. In- 
deed Loew’s alone of the great 
film combines went throngh the 
depression wringer intact, un- 
laundered by bankruptcy. Some of 
the shock of the present time re- 
lates to the “strong” company now 
showing weakness. 

Blame the delay in recognizing 
and adjusting to television. Or the 
uncertainties incidental to divorce- 
ment. The fiscal dive from 1946 to 
1956 is, of course, the essence of 
the c-r-i-s-i-s-, to wit: 

$18,690,000 annual ret to $4,- 

840,000 





$3.66 a share to 91c. a share 

As a publicly-owned holding, 
Loew’s was more vulnerable than 
other film companies to “raiding.” 
It remains to be seen whether the 
reputed 5% stake of Joseph Tom- 
linson can seize the control. The 
assets of Loew's remain formidable. 
Among these: 

Loew’s International Culver City 
Studios (190 acres). Leases on li- 
brary films to tv. Rights, negatives, 
other assets up to $225,000,000. 





VERBALLY VOGEL'S 
CHOW BIZ'S BOY 


By ABEL GREEN 


Over the past weekend and con- 
tinuing there was plenty of mid- 
night oil burning in Wall Street 
and in the country estates of such 
diverse groups as Lehman Bros., 
Lazard Freres and Arthur Wiesen- 
berger among others on the Loew 
situation. These three groups 
control some 700,000 shares among 
them. 

Edwin Weisl of the Simpson, 
Thacher & Bartlett law firm has 
been openly advocating Samuel J. 
Briskin for the tep spot and 
huddled all day on Monday (29) 
with Robert Lehman, -head of the 
banking house bearing the family 
name. Lehman openly asked 
Wiesenberger for support of Bris- 
kin as the possible new president 
of Loew’s Inc., in an effort to end 
the strife between Joseph R. Vogel, 
president, and the dissident Joseph 
Tomlinson-Stanley Meyer group, 
Wiesenberger nixed it, as did 
Vogel last week when the idea of 
bringing in veteran film man 
Briskin as a top exec was broached. 

Wiesenberger is said to have pro- 
posed g completely new concept 
for the solution of the management 
hassle. Andre Meyer, head of 
Lazard (no relation of course to 
Stanley Meyer), is currently abroad. 
Lehman suggested that Wiesen- 
berger “meet Briskin” but the 
banker acted disinterested. 

The debacle, the threat of “law- 
yers’ field day,” the possibility of 
further legal entanglements, etc. 
caught the banking houses com- 
pletely off-base and, as one ex- 
pressed it, “like children running 
around with their heads cut off.” 
Lehmans has 150,000 shares and 
controls 200,000 more; Lazard 
likewise has 350,000 shares; and 
Wiesenberger’s investment trusts 
have a ditto amount. 

As another banker puts it, “The 
fact that nothing specifically is 

(Continued on page 20) 











, 
Mayer on Meyer 
Fortune article,. (August) 
comments on sharpness of at- 
tack made by the Joseph Tom- 
linson faction on Loew's prexy 
Joseph R. Vogel. While Louis 
B. Mayer “hailed Stanley 
Meyer as ‘a bold, aggressive 
man, tough as a bull.’ But 
when asked if he really consid- 
ered Meyer competent to run 
MGM, Mayer proclaimed: I'd 
bet you $100,000 he could not 
do it—but give me a year to 
teach him what I know, and I 
can make him the most gilt- 
edged property in Hollywood 
today.’” 


Louis B. Mayer: 








Hollywood, July 30. 
Louis B. Mayer has hit back at 
charges that he was master-mind- 
ing a “plot” to seize control of 
Loew’s from the administration led 
by Joseph R. Vogel. Mayer called 


> 
? 


Vogel's a Fool’ 





Vogel “a fool who doesn't know | 
what he’s talking about” and con-} 
tended that if he had wanted con- | 
trol of Loew's he never would have | 
left his job as studio head. | 

“I don’t think he’s capable of 
filling the post,” he snapped. “I'm | 
told he was a fool to accept it.”| 

Mayer admitted he was giving | 
advice to Joseph Tomlinson and | 
Stanley Meyer, but added he’s also | 





giving Vogel advice. | 


Fortune Mag Profiles Loew’s-as-Is; 
Sympathetic to Vogel But Sees Him 
Out-Foxed by Tomlinson’s. Javits 


Loew's much-badgered president, 
Joseph R. Vogel, emerges as the 
“hero” of a comprehensive Fortune 
survey of the “fantastic struggle” 
for control of the motion picture 
company. The artcle by Emmet 
John Hughes, published yesterday 
(Tues.), is a timely appraisal of 
the Loew's situation at a point 
when the battle for control of the 
company cannot much longer con- 
tinue. 

Hughes presents a knowledge- 
able and fact-packaged review of 
the conditions that led to the cur- 
rent struggle. He discusses the 
conditons in the industry that 
brought about many of the changes 
and the administration of former 
prexy Nicholas M. Schenck which 
Hughes sees as attributing to 
Loew’s downfall. He is sharply 
critical of the triumvirate of Joseph 
Tomlinson, Stanley Meyer and 
Louis B. Mayer and their efforts 
to take over control of the com- 
pany. 

Meyer, per Fortune, set out to 
stalk the lion early in 1956 when he 
suspected that the company could 
be captured. He discovered that 
his personal attorney represented 
Lehman Bros. and he conferred 
with Robert Lehman. However, 
says the story, neither Lehman 
Bros. nor Lazard Freres seemed im- 
pressed with Meyer's managerial 
ability. 

Meyer, Hughes continues, then 
learned about Tomlinson from a 
Wall Street acquaintance. He suc- 
ceeded in bringing Tomlinson and 
Louis B. Mayer together. “Neyer,” 
Hughes indicates, “knew well 
L. B.'s bitter and abiding resent- 
ment over the way Schenck had 
treated him in 1951.” 

Meyer miscalculated when he 
thought that Mayer's name would 


(Continued on page 20) 














The Joseph Tomlinson-Stanley Meyer faction on the 
Loew's Inc. board, consisting of five directors, met as 
scheduled yesterday (Tues.) at Loew’s New York home- 
office and took actions which Loew’s prexy Joseph R. 
Vogel and Louis Nizer, attorney for the Loew’s manage- 
ment, immediately characterized as “brazen” and “illegal.” 

The actions of the alleged “rump” group included the 
“election” of two new directors —former Metro preduc- 
tion chief Louis B. Mayer and independent producer 
Samuel J. Briskin; the temporary appointment of Tomlin- 
son and Stanley Meyer to vacancies on the executive 
committee; the suspension of all functions and activities 
of the executive committee; the limitation of all deals 
made by Vogel to a maximum of $25,000, and for only one 
year’s duration; repudiation and a demand for the 
immediate withdrawal of the preliminary proxy material 
filed with the Securities & Exchange Commission calling 
for a stockholders’ meeting on Sept. 12. 

Vogel’s Pronunciamento / 

Vogel, in a statement from the Coast, said the Sept. 12 
meeting will take place despite the efforts of the Tomlin- 
son group to block it. “If the plotters had any confidence 
in their position why should they be afraid of the stock- 
holders’ decision?” Vogel asked. Vogel further declared 
that Louis B. Mayer, whom he termed “the conspirator 
behind the scenes,” is now out in the open. He added that 
it proved that the charges made against L. B. Mayer, 
Tomlinson and Stanley Meyer were “true” and that it is 
L. B. ambition to “seize control of the company.” 

Attending the so-called “rump” meeting were Tomlinson, 
Stanley Mefer, Louis Johnson, Ray Lawson and K. T. 
Keller. Only management representative present was 
Irving Greenfield. secretary of the corporation. 

Johnson, former Secretary of Defense in the Truman 
administration, served as.chairman of the Tomlinson-called 
“board” meeting. The directors. were flanked by a flock 
of lawyers, including Milton Pollack, recently named as 
Tomlinson's attorney; Arthur Logan, a Delaware attorney 
presumably called in to give an opinion on Delaware 
corporate law since Loew’s Inc. is incorporated in that 
state; ard several other lawyers, including a representative 
from Johrson’s Washington law firm, Steptoe & Johnson. 

Mayer and Briskin, who waited in the corridor of Loew's 
11th floor board room, were called into the meeting about 








Cloak«and -Dicker In The Corridor 


(‘Rump’ Directors Meeting at Loew’s State Offices) 


By HY HOLLINGER 








15 minutes after the session was called to order at 10.30 
a.m. The meeting lasted about one hour. When the 
Tomlinson group emerged, they refused to issue any 
statements and referred all inquiries to Pollack. Latter 
also rushed to the eievator and refused to answer ques- 
tions, saying a statement would be issued later in the day. 
At 2.15 p.m., Pollack called the press to Tomlinson's suite 
in the Hotel Sherry-Netherland and gave the Tomlinson 
group’s version of what took place at the meeting via a 
handout. 

According to Louis Nizer, the Tomlinson meeting was 
“illegal” since seven directors, which according to the 
company’s bylaws constitute a quorum, were not present. 
Nizer stressed that “no official and binding business” 
could be transacted at the meeting and he insisted that 
there is no provision in Delaware corporate law by which 
an exception to the bylaws could be made. Although he 
said he could not give details, he declared that “all sorts 
of legal proceedings” are being prepared against the 
Tomlinson faction. 

Tomlinson’s Stance 

Pollack took a different view of the legality of the 
Tomlinson session. He said that, pursuant te Delaware 
corporate law, a majority of the members of the board are 
authorized to fill the vacancies on the board. This, he 
maintained, was carried out by the “board” unanimously 
when they fill two out of the four vacancies. 

Then with Briskin and L. B. Mayer “declared elected” 


a 


Vogel’s Exec Committee 

The supporters of Joseph R. Vogel immediately 
ignored all actions taken by the Tomlinson group. 
The executive committee, which according to the 
management now consists of Vogel and George L. 
Killion, now that Ogden Reid and Frank Pace Jr. 
have resigned from the board, named Killion as chair- 
man of the exec group succeeding Reid. 

The executive committee, in addition, designated 
William H. Parker and John L. Sullivan, Vogel sup- 
porters on the board, along with Vogel, as a proxy 
committee to solicit proxies for the Sept. 12 meeting. 

The committee also approved the borrowing of 
Audrey Hepburn from Paramount to star in Metro's 
“Green Mansions.” 





and attending the meeting, “a quorum” of seven were 
present, according to Pollack. Although he did not say 
so specifically, the intimation was that this situation made 
the meeting legal and as a result the “board” could pro- 
ceed with company business. 

In demanding that the proposed Sept. 12 stockholders’ 
meeting be called off, the Tomlinson faction declared that 
it “would not serve the best interests” of the company. 
The Tomlinson group further resolved that it disapprove 
and forbid the expenditure of any funds or the utilization 
of company employees and other resources for the 
solicitation of proxies. 

Press Relations 

Loew's management got the jump on the Tomlinson 
faction in getting its story across to the press. Greenfield 
immediately reported to Nizer and gave him a quick 
report of what transpired at the meeting. Later Green- 
field also reported to the press, declaring that he had 
informed the Tomlinson board members that, according 
to the bylaws of the company, the meeting was an illegal 
one. Nizer immediately called the Coast and conferred 
with Vogel who gave him a statement to issue to the press. 
Vogel stated that “we will hold everyone who participated 
in this plot legally responsible.” : 

The Tomlinson forees, which originally controlled six 
men on the board were down to five when they arrived 
fer the meeting. This resulted from the resignation of 
Fred Florence, whose exit from the board was announced 
by George L. Killion, a pro-Vogel director, on the Coast 
on Monday (29) 

Lehmans For Briskin 

Meanwhile, it was learned, that Briskin’s candidacy is 
being supported by Lehman Bros., the Wall Street bank- 
ing firm involved in the Loew's situation. Robert Lehman, 
it’s said, is devoting fulltime to the Loew's: probiem. In 
addition, in the absence of Andre Meyer, head of Lazard 
Freres, Pierre David-Weill, senior partner of the banking 
house, has come from Europe and is reported to be taking 
personal charge of the behind-the-scenes manoeuvering in 
the battle for control of Loew's. 

The banking interests, it’s understood, although support- 
ing Briskin's candidacy, feel that his appointment will not 
provide the final answer of what will happen or what 
should be done to straighten out the tangled Loew's 
situation. 
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Will Success Spoil 
Rock Hunter? 
(COLOR-C’SCOPE) 





Sparkling comedy-farce, loose- 
ly based on George Axelrod 
stageplay. Takeoff on tv and 
Madison Ave., with Jayne 
Mansfield and Teny Randall. 
Shapes as hot season natural. 


20th-Fox release of Frank Tashlin pro- 
duction Stars Jayne Mansfield, Tony 
Randall, Betsy Drake, Joan Blondell; fea- 
tures John Williams, Henry Jones, Lili 


Gentle, Mickey Borettay. Georgia Carr. 
Directed by _ Tashlin, from screenstory 
and screenplay by Tashlin; sed on 
George Axelrod play, produced on stage 
by Jule Styne; camera (eolor by De 
Luxe), Joe MacDonald; music, Cyril J. 
Mockridge; sang, “You Got It Made,” by 
Robby Troup; editor, Hugh Fowler. 
Previewed at the Jefferson Theatre. N.Y,, 
July 25, ‘57. Running time, 94 MINS. 
ita Mariowe .......... dayne Mansfield 
ee Ferre Tony Randall 
ST +> sn Apeha keltaeae tsy Drake 
DEG. «+s cnewelbveucomiten Joan Blondel! 
ne 20. seseepedpeced John Williams 
Rufus ... Henry Jones 
Qpr! D izestaeis +e..e-. Lili Gentle 
bo Mickey Hargitay 





Calypso Number .._. |" Georgia Carr 


Interviewer ‘ 
Sleds Dick PR mg a 


y es we og ° nn 
Frenchmen...Alberto Morin, Louis Mercier 


This is the kind of sna , erack- 
ling farce that Hollywood hasn't 
had too much of in recent years. 
In converting the stageplay “Will 
Success Spoil Rock Hunter?” to his 
Purposes, Frank Tashlin—who’s 
practically a one-man band on this 
picture--has turned out a vastly 


amusing comedy that has all the terfield, B 


earmarks of a bangup success. 
There have been many in the 
trade who, in recent years, have 
deplored the lack of screen laugh- 
ter. Well, this film has a belly- 
full. Granted, it may strike some 
civilians as.too much of a private 
joke on Madison Ave. and televi- 
sion, and the pace isn’t even, but 


the whole shapes up as a well- 
acted, extremely funny film that 
doesn't shrink from slapstick in 


the grand tradition. 

Picture bears comparatively lit- 
tle resemblance to the George 
Axelrod original, but it’s to be 
doubted that there'll be any com- 
plaints on that grounds, Tashlin, 
who produced, directed, wrote the 
screen version and scripted it, has 
an ear for the gags and an eye for 
situation comedy. Combination 
clicks down the line and is helped 
by sock performances, notably by 
Jayne Mansfield and Tony Randall. 

This is Randall’s second excur- 
sion into the bigsereen realm (did 
“Oh Men, Oh Women” for 20th). 
His roots are in tv and the stage. 
“Rock Hunter” should establish 
him as a promising screen comedy 


talent. He's a fellow who knows 
timing, and his elowning has a 
slightly sophisticated touch that 
hits bullseye. The picture rests 


largely on him, and he carries it 
through with nary a slip. Thanks 
to some fine shading, he manages 
to make the transition from hilarity 
to serious moments without los- 
ing the sense of credibility. 

It's not his fault that, towards 
the end, the whole gag is over- 
worked and some of the sequences 
tend te become tedious, There the 
blame falls on Tashlin, who didn’t 
know when to call a halt to a good 
thing. 

Miss Mansfield (deliberately, or 
not, looks and moves and sounds 
like Marilyn Monroe), does a sock 
job as the featherbrained sex-moti- 
vated movie star. She's stunningly 
dressed (with all the expected ex- 
posures) and is handed some very 
strong laughlines which she deli- 
vers competently. Her appeal is 
mostly visual though. 

Tashlin has fashioned a {ynny 
eredit for the credits, whith are 
introed by Randall. Trouble is 
that this kind of opening takes the 
play away from the names. Nev- 
ertheless, it sets a fine mood, and 
immediately establishes Randall as 
the boy with the laughs. 

There's also an “intermission,” 
with Randal! coming out to comfort 
those who are used to tv commer- 
cials. Sequence lampoons the tv 
picture, as do the credits via a sa- 
tirization of video commercials. In 
the end, Groucho Marx comes on 
for a briefy. Clowning throughout 
ranges from the broad to the soph- 
isticated, so everyone should get 
their money's worth. 

Story has Randall as a tv com- 
mercial writer about to be fired 
because his agency is threatened 


with the loss of its big lipstick ac- | D7 


count. He saves the situation 
— the endorsement from a 
amous movie star. In the process 
he almost loses his fiancee, be- 
comes a big “success” (symbolized 
by his getting the keys to the ex- 
ecutive washroom), has the screen 
queen fall in love with him, and 
ends up running a chicken farm. 
Supporting roles are all very well 
east. Betsy Drake is cute and dis- 
plays a strong sense for comedy as 
Randall's fiancee; Henry Jones, ad- 
agency v.p., coaxes from the side- 
lines and delivers some rather 


lengthy speeches; Joan Blondel! is’ 


standout in a smali part and Bri- 


tain’s John Williams is vastly| ances, but it stands to please the 
amusing as the ad agency head who | action fans and it has, as an added 
actually wants to be a horticultur- | plus factor, some very realistic se- 
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ist. Lili Gentle is appealing as 
Randall's teenage niece and Mickey 
Hargitay is — pompous as 
the Tarzan he-man who triggers 
Randall's troubles. 

Film is full of plugs for upcom- 
ing pix from 20th, and goes all-out 
in advertising TWA. Screen ought 
not to be as obvious as all that 
in plugging a commercial service. 

Joe MacDonald's lensing is top- 
notch and the De Luxe color is crisp 
and sharp. -Georgia Carr does the 
Bobby Troup “You Got It Made 
number in calypso style, Settings 
of the picture are plush. Producer 
Tashlin obviously was determined 
to shoot the works for director 
ashlin, who in turn knew how to 
hangle scripter Tashlin. Combined 
efforts help to make “Rock Hun- 
ter” the kind of film that should 
pack ‘em in during any weather— 
rain or shine. Hift. 





Jangle Heat 


Cardboard characters filmed 
in Hawaiian locale. Secondary 
bookings and results indi- 
cated. 





Hollywood, July 23. 
Inited Artists release of a Bel-Air Pro- 
auction. Stars Lex Barker, Mari Blanch- 


aed: tnd an, James West- 
hard; features Glenn Langan, che Saseki. 

Director, 
mplay, Jameson 
Marguilies; edi- 


Producer, 
Howard W. Koch. ree’ 
Brewer; camera, William 


tor, Jobn A. Bushelman; music, Les Bax- 
ter. Previewed, Jan. 22, ’57. Running 
time, 75 MINS. 

Lex Barker 


Dr. Jim Ransom 
Ann McRae 

Roger McRae 
Harvey Mathews ..... 
Major Richard Grey 
Kimi-San Grey 
Felix ASUNE .«--+e0e> 

ers 
Corporal . 


ees iyeko Sasaki 
. Glenn Dixon 
. Bob Okazaki 
wee» Jerry Frank 
... Daniel Wong 
° ... Andrew Gross 
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Expectant Mother 





Despite scenic ——— of 
Kauai Island, in Hawaiian group, 
where pic was lensed, this emerges 
as distinctly minor-league offering. 
(Potboiler) can’t aspire to better 
than secondary bookings. 

Story by Jameson Brewer is 
hotable only in invincible stupidity 
of all characters. Tale has to do 
with Japanese fifth column on eve 
of Pearl Harbor. Leo Barker is 
medico sympathetic to problems of 
native workers; also fighting ma- 
chinations of local planter James 
Westerfield, head of Jap under- 
ground. 

To island come Mari Blanchard 
and husband Glenn Langan, latter 
a dense troubleshooter sent out to 
straighten sugar plantation’s la- 
bor problems. Contemptuous of 
natives, he’s easily mislead by Wes- 
terfield. Gory finale has Wester- 
field and his fifth column wiped 
out by Barker and National Guard 
major Rhodes Reason. Langan 
perishes in the turmoil, leaving a 
clear romantic field for Miss Blan- 
chard and Barker. 

Barker fills bill of standard hero- 
ics ably enough and Miss Blan- 
chard is decorative, although fool- 
ish role hampers her_ thesping. 
Westerfield - s the villain with 
old-fashioned, lip-smacking gusto, 
an effective approach to the idio- 
tic plotting. Langan can’t do much 
with badly-drawn part. Reason is 
okay as the major and Miyoko Sa- 
saki, as his Japanese wife, im- 
presses in short footage. 

Direction of Howard W. Koch 
misses nary a cliche, but then, 
neither does the script. Technical 
credits are adequate. Kove. 





Walk Into Hell 
(COLOR) 


Exploitation entry with docu- 
mentary overtones. Shot in 
New Guinea. Okay b.0. 





Patric Pictures release of Southern In- 
ternational Ltd. - Discfilm production. 
Stars Chips Rafferty, Francoise Chris- 
tophe, Reginald ; features Pierre 
Cressoy, Sgt. Major ju, District Officer 
Fred Kaad. Produced by Rafferty; direc- 
tor, Lee Robinson; screenplay, Rex Ri- 
ents; camera (Eastman Color), Carl Kay- 


ser; editor, Alex Ezard; music, Georges 
Auric, wed in N, Y, July 17, ‘57. 
Running time, 93 MINS, 


Steve McAllister ......... Chips Rafferty 

E reet ..... Francoise Christophe 
“Sharkeye” Kelly ......... Reginald Lye 
Jett Clayton .......0.06.- Pierre Cressoy 
TOWRIARD .. 600s scccses 


Sgt. Major Somu 
Himse 





This goes under the heading of 
exploitation though actually “Walk 
Into Hell” is more of an adventure 
travelog. It's done in color, with a 
definite story line, and benefits 
from some excellent photography 
of the New Guinea locale. 

Producer. Chips Rafferty, who 
also stars, has brought a lot of ele- 
ments together in this film, and 
some n out into exciting. se- 


quences. Picture won’t collect any 
best_ pe 





critics’ awards for rform- 


Exell | 


quences involving the natives. 
There’s one impressive scene 
lwhere a large crowd of fierce- 
| looking warriors performs a 
|wild dance on a field. Actually, 
they’ve been put up to it by Raff- 
| erty who needs the area trampld 
down so a light plane ean land. 

Story has Rafferty take a French 
weman doctor, Francoise Christo- 
phe, and an old adventurer, Regin- 
ald Lye, into the New Guinea 
mountains after Lye reports he has 
found oil in a remote region. It’s 
Rafferty’s job to establish an air- 
field and a base before the rainy 
season starts. On the trip they 
rescue Pierre Cressoy, an elephant 
hunter, who has killed a white bird 
sacred to the natives. The little 
expedition almost gets wiped out 
as a result. 

Director Lee Robinson has stag- 
ed some good action, and while the 
performances are far from believ- 
able, at least they don’t get into 
the way of the story. Carl Kayser’s 
camera work, with the inevitable 
attention te bare native bosoms, is 
of top quality and catches some 
fascinating glimpses of New Guinea 
and its peeple. There's also a 
spine-chilling sequence involving a 
snake attack on Miss Christophe. 

Rafferty as the laconic leader of 
the troupe is good. Miss Christo- 
phe is attractive without being con- 
vincing, and Lye does okay with 
his part. A number of native sold- 
iers play themselves. ‘Walk Into 
Hell” has a good title and intrigu- 
ing backgrounds. It’s a natural for 
the exploitation trade. ift. 


The Fuzzy Pink 
Nightgown 





Mild comedics with Jane Rus- 
sell, Ralph Meeker, Keenan 
Wynn; so-so boxoffice. 





j United Artists release of Russ-Field 
|; (Robert Waterfield) Production. Stars 
|Jane Russell, Ralph Meeker, Keenan 
Wynn. Features Fred Clark, Adolphe 
Menjou, Una Merkel, Benay Venuta, Rob- 
}ert H. Harris. Directed by Nurman Tau- 
reg. Screenplay, Richard Alan Simmons; 
based on novel by Sylvia Tate; camera, 


Joseph La Shelle; editor, Archie Mar- 
shek; music, Billy May. Tradeshown in 
N. Y. July 19, ‘57. Running time, 87 
MINS. 

|Laurel Stevens ... -.ss. Jane Russell 
Dandy cedbcccceccesce BEND SEE 
Mike Valla . Ralph Meeker 


Sergeant McBrid Fred Clark 


Arthur Martin.... Adolphe Menjou 


Bertha : Una Merkel 
Daisy Parker ......... Benay Venuta 
Barney Baylies . . Robert H. Harris 
Television Announcer . Bob Kelley 
Disk Jockey Bee . Dick Haynes 
Serer Tree John Truax 


Lieutenant Dempsey Milton Frome 





There’s flimsy excuse for “Fuzzy 
Pink Nightown” as title for this 
latest from Russ-Field Productions; 
indeed, Jane Russell dons such a 
garment for no apparent reason 
other than to connect the title with 
the picture. It was the name of 
the original novel where presum- 
ably such attire was more impor- 
tant and, perhaps, this also justi- 
fies its use with the film. 

Anyway, “Fuzzy Pink Night- 
gown’ is a mild comedy that has 
the names of Miss Russell, Ralph 
Meeker and Keenan Wynn to help 
it collect modest returns in the 
general market. And to mention 
that title just once more, it, too, 
should assist. 

Basic idea played around with 
in the Alan Simmons screenplay, 
based on the Sylvia Tate book, 


had a good deal of comedy poten- 
tial. It’s about a Hollyw star, 
Miss Russell, who is kidnapped 


just before her new picture, “The 
Kidnapped Bride,” is te open. Her 
abductors are Meeker and Wynn 
and they’re playing it for real, i.e., 
it’s not the publicity stunt Miss 
Russell at first suspects. But they 
come to fall for the gal and prefer 
to call the whole thing‘ off. She 
wants them to go through with the 
kidnapping for otherwise the pub- 
lic would suspect it actually was a 
shabby headline-grabbing gimmick 
from the start and her career 
would be ruined. 

This kind of situation, to be got- 
ten across with sufficient comedy 
effect, required a clever satirical 
treatment or sharp delivery of 
snappy dialog. But neither is the 
case. The amusement comes but 
intermittently; for the most part 
the writing is unimaginative and 


if |Norman Taurog’s direction is rou- 


tine. 

Miss Russell, Meeker and Wynn 
are adequate under the circum- 
stances—that is to say they’re 


Same obtains with Adolphe Men- 
jou as film studio boss, Fred Clark, 
who plays a detective, and Una 
Merkel, Benay Venuta, Robert H. 


scene. 

Joseph La Shelle’s camera vrork, 
Billy May’s music and other,cr ‘its 
are standatd, Gene. 





trapped with a commonplace script. } and 


Harris and others on and off the | fine 


Protevousianikes Peripeties ‘The Girl 
From Kerfu) (GREEK; COLOR). Olympus 
Film Corp. production. Stars Rena 
Viachpoulou, Siephanos Stratigos, Anny 
Bol, Kulis Stolingas. Directed by Jannis 
Petropoulakis. Screenplay, Dias Limber- 
opoulos; camera (Eastmancolor), Vasilis 
Mares; music, Menelos Theofanides; 
tor, Jean Uenet. At Berlin Film Fest. 
Running time, 84 MINS. 


“Korfu” with a budget of about 
$80,000 and reportedly the most 
expensive Greck pic to date, comes 
to the screen as an item which 
clearly reveals the Greek prod- 
ucers’ efforts to follow the West 
European pattern. It has an op- 
eratic-type plot centering around 
two village beauties who come to 
Athens where they get mixed up 
in all sorts of comical situations. 

Only a few folk dances distin- 
guish this film from West European 
run-of-mill productions. There is, 
however, some ease about this fea- 
ture which makes it sympathetic 
though not very entertaining. 

Hans. 


The Valley of Lost Soul (CHINESE). 
Cathay Film Productions Ltd., Hong- 
kong production and release. With Yien 
Chuen, Lin Dai, Chen Yu Shin, Kao Chan, 
Yang Yih Moh, Wan Lan. Directed by 
Yien Chuen. Screenplay, Dick Yee; cam- 
eva, Fan Jai. At Berlin Film Fest. 
ning time, 91 MINS. 


A rather simple boring tale cen- 
tering around love, seduction and 
jealousy, fails to cause much ex- 
citement. Principal characters are 
two hostile brothers and an orphan. 
The latter takes the good brother 
home as her husband. While the 
film grants the curious patrons 
some interesting insights into 
Asiatic habits of love and life, this 
item hardly stands a chance in the 
world market. Hans. 


The Wedding Day (KOREAN). Sudo 
Film Co. (Lee Byung Il) production. Di- 
rected by Lee Byung IJ. With Kim Sang 
Ho, Choe Mi Ryung. Kim Yoo Hi, Choi 
Hyun. Screenplay, Oh Yung Chin; ¢ m- 
era, Lim yung Ho: music, Lim Won 
Shik. At Berlin Film Fest. Running time, 
$1 MINS. - 





A remarkable entry from this 
small nation. This is a charming 
tale of a man who by mistake 
marries his daughter's bridegroom 
with a sweet maid-servant. AlL- 
though a far cry from western men- 
tality, this one offers plenty of 
hilarious situations which really 
click. A refreshing outsider 
among the festival entries. this pic 
won't be forgotten so easily. Spe- 
cial praise goes for the camera- 
work which includes some impres- 
sive shots. Film garnered consid- 
erable applause in Berlin. Hans. 
Love) (Japan). Toho 
release. Stars Chishu 
Akira Kubo, Izumi 
Yukimura, Kinuyo Tanaka. Directed by 
Hiroshi Inagaki. Screenplay, Ryuzo Ki- 
kushima: camera, Tadashi Limura; sets, 
Taeko Kita and Kan Ueda. At Merlin 
Film Fest; Running time, 105 MINS. 


Arashi (Father 
reduction and 
yu, Kunio Otsuka, 


This is a story of a high school 
teacher who, after the death of his 
wife, has to raise his four children 
by himself. It’s a well directed 
and appealingly-acted film with 
many humorous and human touehes, 
The only handicap for western au- 
diences is the length. While Chihu 
Ryu deserves praise for his eut- 
standing portrayal of the father, 
a special word goes to-Izumi Yuki- 
mura, the darling of the Berlin 
festival who contributed a lovable 
portrayal of Ryu's daughter. In 
all, a film which doesn’t reach the 
quality of Japanese masterpieces 
but nevertheless contributes to the 
prestige for Japan’s filmmaking. 
With some cuts, it seems to have 
nossibilities for situations outside 


Nippon. Hans. 
Absrembe Kaside (The Horse Boy) 
(JAPANESE). Toei Motion Picture pro- 


and release. Stars Isuzu Yamada, 
Shuji Sano, Motoharu Ueki, Shinobu Chi- 
hara, Tamami Fujii, Kenji Susukide. Di- 

by omu chida. Screenvlay, 
Yoshitaka Yoda: camera, Teiji Yoshida; 
music, Shiro Fukai; editor, Nobutaro 
Miyamoto. At Berlin Film Fest. Run- 
ning time, 95 MINS. 


Japan’s “Horse Boy” is another 
contribution to the currently popu- 
lar parents’ problem. It’s a pass- 
jonate accusation of a young boy 
against his mother who had to 
leave him for reasons of “repre- 
sentation.” 

Film borders much on sentimen- 
tality but remains entertaining 
and even amusing at times, thanks 
to the lovable acting of Motoharu 
Ueki who, portraying the title roie, 
nearly steals the show. Although 
much about this Japanese produc- 
tion appears strange to western 
audiences, there’s no doubt that its 
general appeal won't be limited to 
Japanese patrons only. Hans. 


ruhaben 


Baka (mm Soldier’s Uniform) 
(HUNGARIAN). 


Hunnia Fitm production 
release. Stars Ivan Darvas, Margit 
Bara; features Sandor Pecsi, Vali Korom- 
pai, Bela Barsi. Directed by Imre Feher. 
Screenplay, Miklos Hubay from novel by 
Sandor Hunvadi: c»mera, Janos Bedal; 
Mihaly Morell; music, Tibor Pol- 
At Koerlovy Vary Fest. Running 
90 MINS. 


There is no political aspect in 





this, and with a,U. S. distributor 
ready to handle an unusual pic 


edi- | 


Run- | 


without worrying about whether its 
origin will militate against it, this 
is it. It has the quality for Ameri- 
jean arties plus entertainment 
‘} values for some regular spots, 

| It occurs during the first World 
War. A journalist, who only has te 
‘wear his uniform twice a week, 
meets a servant girl so garbed, and 
turns from a flirtation into love. 
| She works for the family of a girl 
| he has been linked with - before. 
| Finally it is time for the truth and 
| the girl walks out leaving the weak 
|hero behind. 

Film has verve and is brilliantly 
|directed by Imre Feher, who 
| blends satire, gentle comedy and 
ja slightly bitter denoument. Ivan 
| Darvas and Margit Bara are excel- 
j lent as the leads, turning in some of 
| truest love scenes seen in Eastern 
| pic. Direction, acting and techni- 
eal aspects are tops to further en- 





hance this unique pic. Mosk, 
| Lissy (EAST GERMAN). DEFA pro- 


;duetion and release. Stars Sonia Sutter; 
| features Hans-Peter Minetti, Horst Drin- 
| da, Kurt Oligmaller. Directed by Konrad 
Wolf. Scree y, Alex Weddine from 
{novel by F. eiskopf; camera, Werner 
| Bergmann; editor, C. Gottchalk. At Kar- 
jlovy Vary Fest. Running time, 9@ MINS. 


With East German pix probably 
to get entry into the U.S. soon, this 
|pic brooks interest. It examines 
| the early growth of Naziism via a 
| poor family during 1932-34. Ideo- 
|logical aspects do not swamp a 
| growing drama of awareness, and 
the people remain real to give this 
a jolting effect. It is strictly for 
specialized and language spots in 
the U.S 

Lissy is a young girl whose weak 
| husband turns to the Nazis—where 
jhe is unable to find work. Film 
| details her Pos hatred of it 
and her final desertion from her 
husband because of it, as it grows 
into a scourge. Sonia Sutter gives 
|depth to the girl character while 
| the rest of the cast helps make this 
|a telling pic of troubled times. 
| Direction is solid, if only surface at 
iftmes, and technical wrap-up is 
fine Mosk. 





| —_— — 
| Denne Del Giorno (The Giri of the Dav) 

(ITALIAN) Lux Film production and 
|release. Stars Virna Lisi, Haya Hararit; 
| features Serge Reggiani, E. Cegani, V. 
| Sanipoli, Franco Fabrizi. Directed by 
| Francesco Maselli. Screenplay, Cesare 
| Zavattini, A. Sarioli, F. Bemporad, Mas- 
j ellis camera, Armando Nannuz7i; editor, 

Mario Serandrei. At Karlovy Vary Fest, 
| Running time, 90 MINS. 


Film digs into the harsh world of 
| Show biz success. A girl fakes an 
jattack to get some publicity, but 
| situation gets out of hand and she 
is forced to name her attackers, 
a group of suspicious men picked 
up by the police. The girl finally 
breaks down and tells the truth. 

This is well mounted, but only 
rarely becomes dramatic and effec- 
tive. Pic shapes mainly for spe- 
cialized spots in America. Di- 
rection is careful and poised 
and denotes a_ new talent 
in Francesco Maselli. Haya 
Hararit and Virna Lisi are excel- 
lent with Miss Hararit carrying the 
brunt of the thesping. Production 
dess is fine. Mosk, 


(RUSSIAN; COLOR). 
uction and release. With 
Nikolai Rybnikev, Inna Makarova, Gen- 
naid Karnovich, Vasili Makerev. Directed 
by Alexandre Zarkhi. Screenplay, Mik- 
hail Papava from novel by E. Vorobiev; 
camera (Soveolor), Vasili Monekhov; edi- 
tor, Abram Friedin. At Karlovy Vary 
Fest. Running time, 95 MINS. 





Bhicot (High Up) 
Mosfilm ovrod 


This Russo film again treats 
work as its theme, but it has 
enough individual characters to 
attract some interest. It remains 
a small possibility for the U.S., 
however. Film concerns the build- 
ing a giant blast fufhace and 
the lives of the people working it. 
People fall in and out of love and 
one worker exen falls off duty. 

Characters are nicely drawn and 
acted while special effects and 
process work on the building sites 
are well done. Color is fine. This 
is another example of some better 
Soviet filmmaking. Mosk, 

The Man Ca’ 

Nikkacu Film a a, 
With Mithashi, hiyo Aratama. Izumi 
| Ashikawa. v e wa. 
| Screenplay, Teshio Yasumi; camera, Min- 
leru Le ag editor, Masuro Sato. At 


Karlovy Fest. . 
| pote Running time, 10¢ 








Film deals with a poor man who 
takes over a bagnio in the Japan of 


the 1900's only to ruthless 
and obsessed by money. Pic is a 
journalist account of the legal 
prostitution. setup, this 
comes the film’s main interest. 

se, it is well made if 


plodding for Western tastes. Only 
chance for Yank spots is via ex- 
ploitation of its central theme. It 
ic well acted and technically of 
high ealibre. Mosk. 





Film Corp. has been 





with capital stock of 200 shares, no 
jpar value. H.R. Boxer, is a direc- 
tor and filing attorney. 
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ALL THE COMRADES WIN PRIZES 





Karlovy Vary Score: Love-All 


* Karlovy Vary, July 30. 

Among special honorable mentions handed out at the Karlovy 
Vary Film Festival were the following: 

A special recognition of merit to Horst Buchholz for his excel- 
lent performance in the West German film “The Confessions of 
the Confidence Man Felix Krull” based on Thomas Mann’s book. 

To the Danish entry “Ung Leg” (Youthful Play) for the honest 
way the problems of modern youth were treated. 

To the Mongolian feature “What Stands In Our Way” for a con- 
vincing example of a new, vital industry. : 

Special diplomas of merit to the American short “A Dancer’s 
World” (Rembrandt Films) for the capturing of the high level of 
art of Mafttha Graham's dancers, and to the makers of the festival 
newsreels for their rapidity and amusing content. 

Czechoslavakian Film Critics gave their award to the French film 
“Celui Qui Doit Mourir” (He Who Must Die) directed by Jules 
Dassin. Film was shown out of competition. (See main text.) 

Special award to Italo director Francesco Maselli as the most 
promising young director, he is only 27 years old, for his first 
feature pic “La Donne Del Giorno” (The Woman of the Day). 

Scenario award to Toshio Yasumi for the Japanese pic “The Man 
Called Demon.” 

Acting prize for Montand was. stretched to include the whole 
cast of “witches” with top nods to co-stars Simone Signoret and 
Mylene Demongeot. 





Se ee 


New York Sound Track 


Soeeooe 


The moral of it is obscure: a new nasal spray among the nose & 
throat doctors is called Metrotone. 

The Walter Reade Jr.-Frank Kassler partnership in Continental Dis- 
tributing is shaky. Decision should come soon . . . John Hay Whitney, 
U.S. Ambassador to Britain, will participate in the presentation of the 
1957 Golden Laurel David O. Selznick Awards at the Edinburgh film 
fest Sept. 8. 

Pitch has been made to Harry S. Truman to serve as historical ad- 
viser on the forthcoming Panama and Frank production “The Jay- 
hawkers” for Paramount. Former President is an authority on U/S. 
history, particularly on the post-Civil War era. Firm has suggested a 
contribution to the Truman Library Fund as remuneration for Truman's 
services in studying and approving the script dealing with the border 
brigands that operated in the Kansas-Missouri area after the Civil War. 

Paddy Chayefsky sez he'd like to have Edward G. Robinson repeat 
his legit role in the picturization of “Middle of the Night” but he’s “a 
little high priced.” The writer also would like Marlon Brando and 
Marilyn Monroe for bit parts yet . . . Chayefsky’s concern about money, 
incidentally, brings up a point. Remember (not too long ago) when an 
author cared only about the flexibility of his typewriter and let the 
studio worry about costs? 

American Heritage mag picked 70 posters from Levi Berman collec- 
tion, will tour them in 20 museums, currently in Detroit. Some pippins 
include Lillian Russell, Anna Held, James O'Neill as “The Count of 
Monte Cristo” (see “Long Day's Journey Into Night”) and Frank 
Maye as “Davy Crockett” (long before video). Poster for a comedy 
drama entitled “Snares of New York” introduced on stage a stemmer 
100 feet long lighted by electricity. Another stopper: Haverly’s Min- 
strels “as they appeared by special invitation at the inauguration of 
President Garfield. 

Owen McGivney, the protean artist, and if you don’t know who he is 
you don’t know vaudeville, inte the Danny Kaye picture, “Merry 
Andrew” . Hal Wallis’ son, Brent Wallis, is story editor for Marlon 
Brando’s indie Pennybaker Co. 

Barney Balaban took a day off (which is rare) to go fishing. So things 
must be good at Paramount ... WB screenings of “Pajama Game” in 
the small homeoffice projection room are a.curiosity; mirthful pictures 
of this type demand a big theatre audience . . . Leon Bamberger com- 
ing north shortly. The former RKO-ite has been in Miami Beach. 

Max Klein named newsreel makeup editor of MGM-News of the 
Day. He held a similar post at Paramount News untii that reel was 
discontinued in February . . Walter Reade heading a committee that 
will honor Thomas Edison for his many contributions to the motion 
picture industry . . . Universai’s Herman Kass and Jerry Evans to 
Rome to supervise an international fashion show as part of the promo- 
tion for “Interlude.” 

Australia’s Film Weekly has published a 64-page special issue mak- 
ing Norman B. Rydge’s 20th anniversary as head of Greater Union 
Theatres. Outfit is connected with the J. Arthur Rank Organization. 

Actor Tony Randall enjoyed himself more 'n anyone at the preview 
of “Can Success Spoil Roek Hunter?” in which he stars . . . 20th story 
editor Henry Klinger off on vacation . . . Defense Dept. extending big 
cooperation for Warners’ “No Sleep Till Dawn,” which emphasizes 
the vital importance of skilled technicians to work on the new bombers 

. Arthur L. Mayer to Europe Aug. 7... Norma MacMillan, Canadian 
gal who specializes in trick voices, has done her first U.S. job, , Peaving 
. Olin Clark, 





the role of Penny in Terrytoons’ “Old Mister Clobber” . 

Metro story editor, a victim of food poisoning . . Mike Todd and Bill 
Doll went to Yale last week the fancy way—via helicopter. Todd made 
a speech ... Big puzzle: Why have several top budgeters, with success- 
ful runs at the Music Hall, N.Y., failed to pull their weight out-of-town? 
.. » MPEA heard a rumor—and got a denial—that Samuel Goldwyn 
had sold his “Guys and Dolls” in Spain, which the Assn. is boycotting. 

When KSTP Radio's “Talk Time” program went on the Minneapolis 
air last Friday morning (26), giving dialers the chance to voice gripes 
and opinion directly via telephone, the first seven persons to get the 
station's lines and be heard—all,of them women—took occasion to 
lambast KSTP-TV for its news shots of Jayne Mansfield upon her ar- 
rival here by plane the night before. Dialers also hurled angry words 
at Miss Mansfield herself and scolded the Aquatennial committee for 
bringing her here. No men called up. 

Miss Mansfield was accompanied by her boy friend, Mickey Hargitay, 
who was quoted in the press, “We're in love, but we have made no 
plans about marriage.” 

James Cagney’s next is “Bon Voyage,” Universal via Ross Hunter 
. . . Panorama Pictures has Alan Crosland Jr. make his debut as a 
feature film director on “Natchez Trace,” initial effort of the indie 
former by Mississippi theatre owners A. L. Royal and Tom Garroway. 
Crosland previously directed several vidfilms. 

Mrs. Eric (Barbara) Pleskowe, wife of the UA chief in Germany, is 
in N.Y. expecting their first child, which they want born on U.S. soil. 
She returns to Paris end-August when he becomes the new French 
sales manager, shifting from his present Frankfurt Main headquarters. 

Jeane-Pierre Aumont has published the first installment of his 
memoirs here called “Souvenirs Provisories.” The actor has _ a'so 


penned six plays ... In Paris American cieffer Jeff Davis doing a musi‘ 
(Continued on page 22) 
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CZECHS FORGET 
PLEDGE 10 GUT 


By GENE MOSKOWITZ 


Karlovy Vary, July 30. 

When the 10th annual Czech 
Film Festival closed here last week 
the handling of the prizes again 
pointed up incurable party-line 
habits here. Having said they 
would reduce from 25 to 4 the 
multiplicity of the awards, which 
cheapen the value of Karlovy Vary 
recognition, the judges restored the 
cuts. There were 15 prizes handed 
out, plainly in a comradely desire 
to shine up some Communist 
apples, 

From the standpoint of Karlovy 
Vary’s prestige with the western 
countries the backsliding from 
promises to softpedal ideology and 
accent artistry could not be worse. 
In effect almost all the “important” 
films were rewarded for their par- 
ticipation. 

Tendency of Reds, with their 
training in dialectic and propa- 
ganda, showed in the attempt to 
bring the French film “Celui Qui 
Doit Mourir” (He Must Die) to the 
local festival. Only the good sense 
of the French producer, Jules 
Dassin, balked the scheme to use 
the Karlovy Vary to rebuke Cannes 
for slighting the picture. Dassin 
wanted no such “kiss” from the 
Commies which would have ob- 
seured the message of his film. 
Having been entered in Cannes the 
picture was, in any event, not ad-| 
missable to another “A” festival, 
as the Czech politicians were re- 
minded. They themselves had used 
that very point against the Amer- 
icans in refusing to unreel U.S. 
features already exhibited at other 
continental film festivals this sea- | 
son. 

India, as a neutral country, not 
in the Red orbit but not pro-Amer- 


ican, was given the grand prize for | 


“Jagte Raho” (Under Cover of 
Night.) This Indian feature had 
some merit but its mixture of al- | 
legory, sature>and social criticism | 
does not completely come off. It 
was not, therefor, entirely satisfy- 
ing as a grand prize winner. 

There was also a Special Jury 
prize for the Red Chinese film 
“New Year Sacrifice” as well as 
three other top jury awards to 
“Hannibal Tunar Ur” (Professor 
Hannibal), the Soviet’s “Bbicota” 
(High Up) and the East German 
“Lissy.” All were unusual films, but 
the Russo entry did not deserve 
so high a prize. 

Acting awards went to French- 
man Yves Montand for “The 
Witches of Salem” the film ver- 
sion of Arthur Miller’s “Crucible,” 
and to an old Bulgar actress, 
S. Arnaud, for the Bulgar-Russo 
pic “Urok Istoriji” (In the Face of 
the World). Best direction went to 
Andrej Munk for the Polish pic 


,“Czlowiek Na Torze” (The Man on 





the Rails) shavéd with Viadimir 
Pogacic for the Yugoslavian pic 
“Veliki I Mali” (The Big and 
Small). 

All the above films were Te- 
viewed here for Variety. 

Shorts prizes went to France’s 
“Nuit Et Brouillard” (Night and 
Fog) on World War II German con- 
centration camps and the Russo 
“Geysers and Volcanos. 

On the organizational side the 
festival was quite well handled 
save for exasperatingly slow serv- 
ice in the one dining room. Docu- 
mentation was good and a daily 
bulletin kept participants abreast 
of the fest happenings. 








‘Abruptly Rated as 


‘A’ Festival, 


San Sebastian Very Lacklustre; 
Will Barcelona Steal Franchise? 





Stanley Pays 25c 


Board of directors of Stanley 
Warner Corp. has declared a 
dividend of 25c per share on 
the company’s common stock. 

Melon is payable Aug. 26 to 
stockholders of record Aug. 5. 


Belgians Worry 
As Expo's Film 
Event Held Up 


Paris, July 30. 
The Federation of International | 
Associations of Film Producers has | 
still not given the forthcoming 
Brussels Film Festival, part of the 


next year, an “A” rating, and is, 
in fact, holding non-participation 
| over the heads of the organizers. 
| This could sabotage the festival 
and Belgian reps are worried 

Belgian sources maintain that | 
Federation is using its sanction as 
la weapon to get better remittance 
rates, for the foreign films in that 
Kingdom. They say that Paris’ 
supremacy in the Federation is 
also one of the reasons since the 
French have a big stake in the Bel- 
gian film marts and want more 
| takeout money. 

Presently, Belgian only allows | 
| $6,000 out of country on a picture. 








overall Beighum World Art Fair | told Variety his committee had 





Sex for Europe’s Taste, 
‘Companionship’ for U.S. 


| 








| 





London, July 23. 

| Inspired by the front page story | 
in VaRrety May 22, datelined 
Munich, that there was not enough | 
sex in American films for European 
tastes, Carl Foreman is to make a 
dual version of certain key scenes 
in his upcoming production of 
“Stella.” One version will com- 
ply strictly with the MPA produc- 
tion code and will be made avail- 
able for the American market. Eu- 
ropean exhibs will be able to take 
their choice of the aliernative. 

In the original Jan de Hartog 
novel, the two principal characters 
in “Stella,” to be played by Wil- 
on the Continent, will also be given 
obviously living together. In the 
alternative version, they will be 
shown together in bed. 

Exhibitors in Britain, like those 
liam Holden and Sophia Loren, are 
a choice, although the British ver- 
sion will, naturally, be subject to 
the censor’s certificate. In recent 
yéars, the British censor has taken 
an adult view of such scenes and 
there have been a number of cases 
in which they have passed shots 
showing men and women together 
in bed. 

Holden arrived in London last 
weekend to start location work on 
“Stella,” but Miss Loren is not 
due until the picture goes into 
Shepperton Studios in two 
months or so. The film is the first 
under Foreman’s recently conclud- 
ra four-picture deal with Colum- 
bia. 








Could Be Billy Graham's Influence 


Omaha, July 23. 


The coffers of Omaha's three top downtown theatres, the Siate, 
Brandeis and Orpheum, were all $2.50 richer last week when a 
nagging conscience apparently caught up with a resident of nearby 


Council Bluffs, Ia. 


Managers Kermit Carr, Ed Force and Don Shane each received 
a United States postal money order for that amount, and un- 
signed notes with the orders read, in neatly typewritten letters: 

“Do not return the enclosed money order as this is a false name 


and addréss. This is for résti 
to claim my age as being under 


When I was over 12, I used 
for a few times.” 


+ By HANK WERBA 


San Sebastian, July 23. 

The San Sebastian International 
Film Festival opened last Sunday 
(21) at the Teatro Eugenia Vic- 
toria with a least-likely-to-succeed 
tag among this year's festivals. 
Only 14 countries are represented, 
of whch only nine have entered 
full-length features. 

An American delegation of one 
inaugurated proceedings when Jack 
Lamont, overseas chief of Ellis Ar- 
nall’s Society of Independent Pro- 
ducers (SIMPP), came on stage to 
keynote “A Kiss Before Dying” 
(Crown Productions, '56 for United 
Artists rejease). 

Premiere, rich in Basque hospi- 
| tality and folklore, failed to reveal 
lthose elements expected from a 
| fest with a class “A” seal. Absence 
| of quality pix, foreign stars, Span- 
| ish brass and personalities of stat- 
ure left a jump-off question mark 
about San Sebastian's future. 


Mayor Juan Pagola, fest prexy, 





}less than two months to prepare 
i the date Int'l Federation of 
Producers Associations (FIAP) re- 
| vealed major rating for the Bis- 
|eay Bay beach resort city. Pagola 
|was also hamstrung by picayune 
| government subsidies _ totalling 
| 400,000 pesetas from three sep- 
|arate ministries and decision of 
| Spanish film producers to with- 
| draw a 300,000 peseta ($7,000) sub- 
| sidy granted last year. 
| Mayor Pagola also attributed fest 
| lacklustre opening to the concen- 
| trated number of festivals in com- 
petition in the Cannes-Venice time 
| Span. He prefers bi-annuals on a4 
| rotation basis to give each fest its 
| full day of glory 

Motion Picture Export Assn. boy- 
cott of San Sebastian has caused 
| local resentment here. Pagola 
| opined that full dress MPEA par- 
ticipation would have helped the 
Yanks considerably in winning 
Spanish support for an amicable 
| settlement of the two-year-old dis- 

(Continued on page 16) 


# Films Ready 
For Cameras As 
Coast Speed-Up 


Hollywood, July 30. 

Major studios, shaking off the 
doldrums of the last six months, 
are getting into production activi- 
ty. A total of 48 films are set to 
go before the cameras, as com- 
pared with 35 at the seme period 
last year. 

For the first six months of 1957, 
the majors have turned out 95 
films, as compared to 73 for the 
indies. In the upcoming spurt, 
however, this ratio is sharply in- 
creased, the majors scheduling 39 
films to nine for independent pro- 
ducers. Surge puts the majors 
ahead of last year’s activity when, 
| at the half-way point on the cal- 
| endar, the studios had completed 
103 films to 50 fer the indies. 
Leading the production spurt 
| among the majors is Columbia with 
|/11 properties poised for Aug.- 
| Sept. production. They are “Res- 
cue at Sea.” “The 7th Voyage of 
Sinbad,” “The Grasshopper.” “The 
Screaming Mimi,” “The Roses,” 
“The Slicks,” “The Lineup,” “Too 
Young,” “The Kiss-Off,” “Outlaws 
of Painted Canyon” and “Jukebox 
Saturday Night.” (Incidentally, 
Col also led the majors during this 
same period last year with 9 pix). 

Following closely behind is 20th- 
Fox with 9 films for the two-month 
period. “Fraulein,” “Hell Bent 
Kid,” an untitled western, “South 
Pacifie,” “Singin’ Idol,” “A Certain 
Smile.” “Our Love,” “The Day of 

(Continued on page 18) 
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New Pix Lift L.A.; ‘Passage’ Big 
$112,000, 15 Spots, ‘Sun’ Mighty 396 


In 4, ‘Wonders’ Wow $43,300, Ith 


s 


Los Angeles, July 30. + 

Five new bills offer strong pros- 
cts here this frame, with “Island 
in Sun” expected to hit a whopping 
39,000 or near in four theatres on 
rst pop-scale run, “Night Pas- 





Broadway Grosses 


Estimated Total Gross 


sage” also is standout, hitting a 

husky $22,500 in three houses plus a Poe ahd a 

$89,500 in four nabes and eight ased on theatres 
Last Year . 580,200 


ozoners, for a big $112,000 for the 
15 situations. 

Still in a dominant spot though ) —— 
is “Seven Wonders of World,” with 
$43,300 in seventh week at Warner 
Hollywood among hard-ticket pix. 
“Around World in 80 Days” should 
hit another capacity $27,100 in 32d 


$§ 
(Based on 23 theatres) 


‘Loving’ Rousing 











stanza at the Carthay. “I Was 
Teen-age Werewolf” and “Invasion to ce 
of Saucer Men” should do $17,500 , ’ 


in three hardtops with $53,500 in 





sight for two nabes and eight Baltimore, July 30. 
drive-ins Sey a 
“Silk Stockings” looks hefty | y very Elvis ~— rs Century | 
$15,000 at Pantages. “Something | *°U # olng smas iz at Century 
of Value” looms fair $14,000 or and “Band of Angels,” making a 
close in three spots. —— To|nice showing at the Stanley, biz 
Remember” is topping holdovers | ¢pj 
with a big $21,000 expected for! a SS ieee taper an 


“10 last. But while the take goes up | 
still is strong in and down at other houses, the | 
champ, “Around World in 80 
Days,” is still boff at the Film 
Centre. Now in 32d week, it looks 
as though it may go on indefinitely. 


second week at the Chinese, 
Commandments” 
37th round with $15,300 in view. 
Estimates for This Week 
Pantages (RKO) (2,812; 80-$1.80) | 
—"Silk Stockings’ ‘(M-G). Big 
$15,000, Last week, with Orpheum, 
Man on Fire” (M-G) (3d |“Affair To Remember” 


Wiltern, “ shapes hotsy 
wk Pantages, Ist elsewhere), | at the New 
$14,900 ahots 

State, Iris, El Rey (\UATC, FWC) Estimates for This Week 
(2,404; 756; 861; 90-$1.50)\—"Some- Century (Fruchtman) (3,100; 50- 
thing of Value” (M-G), Fair $14,-|$1.25) — “Loving You” (Par). | 
000 or near. Last week, State,|Smash $20,000. Last week, “Ber- 
“Gunfight O.K. Corral” (Par) and | nardine” (20th) (2d wk), $9,000. 
“Crowded Paradise” (Indie) (3d| Cinema (Schwaber) * (460: 
wk), $6,100. Iris, “Johnny  Tre-|$1,25)—"10 Commandments” (war) 
main” ‘BV) and “Pawnee” (Rep) | (24 wk). Nice $3,500 after $4,000 
(2d wk', $2,800. El Rey, “Sweet | opener. 

Smell Success” (UA) and “Ft, Lar-} , 
amie” (Ua) 13 wi, $0700," | gy nitty Santts, Rappaport, (et 
Downtown, Wiltern, ‘Hollywood ‘ 
(SW-FW¢ (1,757: 2,344; 756; go. | (32d wk). Lifted slightly to $10,- 

$1.50\—"Night Passage” (U)' and| 500 after $10,000 last frame. 
“Kettles on MacDonald's Farm”|_ Five West (Schwaber) (460; 50- 
(U), Husky $22,500 or close, Last; $1.25)—‘Reach For Sky” (Rank) 
week, “Downtown with Four Star, (2d wk). Good $3,500 after same 
New Fox, “Return to Paradise” (U) | last week. 

and “Red River” (U) (reissues),| Htipodrome (Rappaport) (2,300; 
$10,400. Others in units. | 50-$1 .25)—"‘Delicate Delinquent” 


Downtown Paramount, New Fox, | (Par) (2d wk). Okay $7,000 after 
Uptown (ABPT, FWC) (3,300; 965; | $10,000 opener. 


(Continued on page 16) Mayfair (Hicks) (980; 50-$1.25)— 


‘ : — “Midnight Story” (U). 
Passage’ Powerful 176, 





Last week, “Tammy and Bachelor” 


(U) (2d wk), $3,500. 
-- “ 2 g ‘1, , 50- 
Det.; ‘Pride’ Big $16,000, 91.98) —"Atair Te. ee ef 


(20th). 
“Beau James” (Par), 


Playhouse (Schwaber) 


$9,000 
(410; 50- 


‘Stockings’ Slick 136 


Detroit, July 30. | $1 .25)—“Bachelor Party” (UA) (7th | 
Outdoor lures are hurting the ao y . Y 
boxoffice here this round. However, user Good 95,008 after same last | 


“Pride and Passion,” “Delicate 
Delinquent,” “Night Passage” and 
“Silk Stockings” are doing well, 
especially “Passage,” socko at the 
Palms. “Around World” shapes 
smash in 30th week. 

Estimates for This Week 


Stanley (SW) (3,200; 50-$1.25)— 
“Band of Angels” (WB). 
$9,000. Last week, “Curse 
Frankenstein” (WB), $10,000. 

Town (Rappaport). (1,400; 50- 


of | 








Fox ‘Fox Detroit) (5,000; 90- | (Col) and “27th Day” (Col). Okay 
$1.25)—"Delicate Delinquent” (Par) | $7,000. Last week, “Man On Fire” 
and “Apache Warrior” (20th). Fine |(M-G) (2d wk), same. 
$21,000. Last week, “Loving You” | —————— 

(Par) and “Edge of Hell” (Indie), 
$22,000 

Michigan ‘United Detroit Thea- 
tres) (4,000; 90-$1.25)—“Pride and 
Passion” (UA). Sturdy $16,000. 

Last week, “Love in Afternoon” 
(AA) and “Dragon Wells Masacre” 
{AA), $13,500 

Palms ‘UDT) (2,961; 90-$1.25)— 

“Night Passage” (U) and “Public Toronto, July 30. 

Pigeon No. 1” (U). Sock $17,000.| Doing best currently is “Night 
Last week, “Fire Down Below” Passage,” big at Uptown. “Love 
(Col) and “Counterfiet Plan” (WB), in Afternoon” looms fine at the 
$15,500 | Imperial, both being lusty new- 

Madison ‘UD) (1.900; $.25-$2.75) | comers. “Prince and Showgirl” 
—10 Commandments” (Par) (35th and * ‘Sweet Smell of Success" are 
week). Big $14,500. Last week, | holding hefty in second stanzas. 
same | Reissue of “Bambi” in a three- 

Broadway Capitel (UD) (3,500; house combo looks fast in first 
90-$1.25) — “| Ves Teen-Age | holdover week. On announced 
Werewolf (ATP) and “Invasion of } final fortnight, “Oklahoma” has 
Saucer Men” (AIP). Good $11,000. | surged in its 66th stanza, with “10 
Last week, “Dino” (AA) and |Commandments,” in 38th frame, 

Badge Marshall Brennan” (AA), | still holding even. “Island in Sun” 
$13,000 shapes solid in fourth and final 

re Balaban) (1,700; 90- Carlton round. 
$12 “Tip on a Dead Jockey” Estimates for This Week 
(M-G Hep $9,000. Last week, Carlion (Rank) (2,518; 60-$1) — 

Man on Fire M-G) (2d wk), “Island in Sun” (20th) (4th-final 

7,500 wk). Fine $10,000. Last week, 

“Music ba SW -Cinerama) (1,205; $13,000. 
$1.50-$ “Seven Wonders of Downtown, Glendale, Scarboro, 
World” “C nerama) (50th — wk). | State (Taylor) (1,054; 995; 694: 698: 
Great $16,900. Last week, $16,400. | 50-75)—"Kronos” (20th) and “She- 

United Artists (UA) (1,668; $1.25-| Devil” (20th). Oke $11,500. Last 
$3'—"Around World in 80 Days”) week, “Dino” (AA) and “The 
(UA) (30th wk). Smash $21,000. | Oklahoman” (AA), $13,000. 

Last week, $22,000. Hollywood, Palace, Runnymede 
if Krim Krim) ‘1,000; $1.25) — (FP) (1,709; 1,486; 1,385; 60-75) — 

Silk Stockings” (M- G). Big $13,- “Prince and Showgirl” (WB) (2d 
000. Last week, “Seventh ,Sin”, wk), popes. $14,000. Last week, 
(M-G and “Bright Road” (Indie), | $21, 
$3,800 i lishana (Rank) (1,357; $1) — 


| 
| 
o.| 


Nice $5,000. | 


Mighty $15,000. Last week, | 


Neat | 


| $1. 25)—'20 Million Miles to Earth” | 


i ‘ 
‘Curse’ Hot $12,000, 
Port.; ‘Affair’ 7G, 2d 
Portland, Ore., July 30. 
Biz is perking currently at near- 
ly all first-runs despite the heat. 
| Most holdovers are doing okay biz 
| with only two newcomers. “Around 
| World in 80 Days” still is great in 
15th week at Broadway. “Loving 
hi opened big at Paramount. 
Curse of Frankenstein” is stand- 
| out new entry, being smash at 
Orpheum. “Affair To Remember” 
looms fine in second round at the 


Fox, 
Estimates for This Week 

Broadway (Parker) (980; $2- 
| $2.50) — “Around World” (UA) 
(15th wk). Great $12,000. Last 
| week, $12,200. 

Fox (Evergreen) (1,536; $1-$1.50) 
—“Affair To Remember” (20th) 
| and “Break In Circle” (20th) (2d | 


| wk). Fine $7,000. Last week, | 
| $9,200. 
Guild (Indie) (400; &. 25)—"Re-| 
becca” (20th) and 
Man” (20th) ae, nod | 
Good $2,000. Last week, $2,200. 
Liberty (Hamrick) (1,890; 00. 
$1.25)—"Night Passage” (U) and 


“The Kettles On Old MacDonalds 


Farm” (U) (2d wk-5 days). Oke 
$4,500. Last week, $7,200. 
Orpheum (Evergreen) (1,600; 


$1.30-$1.50)—* ‘Curse Of Franken- 


stein” (WB) and “Unknown” (WB). | 
'Torrid $12,000, Last week, “20) 
Million Miles Earth” (Col) and) 
“The 27th Day” (Col), $10,000 
Paramount (Port-Par) (3,400; * 90- 
| $1 25)—“‘Loving You” (Par) and| 
“Hidden Fear” (UA). Nice $8,000. 


I zast week, “Beau James” (Par) 
and “Fury At Showdown” (UA), 
$7. 200. 


‘Stockings’ Terrif 256, 
Cleve.; ‘Passage’ Socko 
186, ‘Pride’ Fine 156 
} Cleveland, July 30. 
First-run boxoffice is perking 


nicely here this session. “Silk 
Stockings” is pacing the field with 





a walloping $25,000 at the Still-|‘ 


man, being helped by a $1.50 top. 
“Night Passage” 
the Allen. “Pride and Passion” is 
rated good at the State. “Around 
World in 80 Days” continues its 
amazing pace with a great take in 
seventh stanza at the Ohio. 


Estimates for This Week 
| Allen (S-W) (3,800; 70-$1)— 
“Night Passage” (U). Smash $18,- 


Last week, “Prince and Show- | 
(WB), $12,500. 


000. 
girl” 

Hipp 
| “Lonely 
Last week, 
| (Col), $8,000. 

Ohie (Loew) (1,244; $1.25-$2.50) 
—Around World in 80 Days” (UA) 
(7th wk). Great $22,000. Last week, 
$22,500. 

Palace (SW-Cinerama) (1,523; 
$1.25-$2.40)—“Cinerama Holiday” 
|(Cinerama) (4th wk). Lofty $17,- 
500. Last week, $18,500. 

State (Loew) (3,500; 70-90)— 

“Pride and Passion” (UA). Good 
$15,000. Last week, “Loving You” 
(Par), $9,000. 

Stillman (Loew) (2,700; 90-$1.50) 
—‘Silk Stockings” (M-G). Wow 
| $25,000. Last week, “Delicate De- 
linquent” ( (Par) (m.o.), , $10,000. 


(Par). Fair $11,000 
“Fire Down Below” 





‘Passage Potent 146 Tops Toronto 
New Pix; ‘Love’ Lush 156, ‘Sun’ 106 


“Doctor at Large” (Rank) (7th ait 
"Nice $4,500. Last week, same. 

Imperial (FP) (3,344; 60-$1.10)— 
“Love in Afternoon” (AA), Fine 
$15,000. Last week, “Delicate De-| 
linquent” (Par) (2d wk), $14,000 in 
8 days. 

International (Taylor) (557; $1)— 
“Three Men in Boat” (IFD) (3d 
k). Good $3,000. Last week, | 
3,500 

Loew’s (Loew) (2,098; '75-$1.25)— 
“Sweet Smell of Success” (UA) (2d 
mk). Hefty $13,500. Last week, 
$19,000. 

Tivoli (FP) (995; 
“Oklahoma” (Magda) 66th wk). On 
final week, $10,000, 

Towne (Taylor) (693; $1) — 
“Scandal in Sorrento” (IFD). Big 
$6,000. Last week, “Happy Road” 
(M-G) (4th wk), $3,500. 

University, Eglinton, Westwood 
FP) (1,556; 1,088; 994: 60-$1) — 

Bambi” (BV) (reissue) (2d wk). | 
Fast $19,000. Last week, same. 

Uptown (Loew) (2,096; 75-$1.25) | 
—‘“Night Passage” (U). Big $14,-| 
000 or near. Last week, “Gun 
Glory” (M-G), $7,500 at 60-$1. 

York (FP). (877; $1.25-$2) — “10 
Commandments” (Par) (36th wk). | 


v 
$: 


Fine $4,500. Last week, same. 


also is great at} 


Man" ( t) (3,700; ros 
M - | oma? 


$1.50-$2) — | 


Cincy Soars; ‘Pride’ Wham $24,000, 
‘Loving’ Hot 146, ‘Angels’ Tall 156 





Key City Grosses 


Estimated Total Gross J 

This Week........ $2,875,700 
(Based on 23 cities and 254 

theatres, chiefiy first runs, in- 

cluding N. Y.) 

Total Gross same Week 


ED WOO. oc co ccsnns $2,669,806 
(Based on 21 cities and 220 
eee ) 








“Afair’ Sock 136, | 


Prov.: ‘Tremain 96 


Providence, July 30. 
Weather still is 
folks to the beaches 
| stem houses are faring well under 
| the circumstances currently. Ma- 
| jestic is topping the field with “An'| 
Affair to Remember,” which is 
|smash. The State is not so good 


| with * ‘Silk Stockings.” RKO Albee’s 
“Johnny Tremain” looks nice. 
| “Delicate Delinquent” shapes okay 
at Strand. 
| Estimates for This Week 
(RKO) (2,200; 65- 80)— 


“Johnny Tremain” (BV) and “De- 
stination 60,000” (AA). Heavy kid 
trade for nice $9,000 or close, Last | 
“Island In Sun” (20th) and 
In Town” (AA) (3d wk), | 


Avon (L-G) (527; 60-90)—“Tea | 
and Sympathy” (M-G) and “Bridges 
jat Toko-Ri” (Par) (reissues), Oke 
1$1,800. Last week, “John 
Julie” (DCA) and “Tears for Si- 
mon” (Rep), $1,100. 
| Majestie (S-W) (2,200; 65-80)— 
‘Affair to Remember” (20th) and 
i“Tempo of Tomorrow” (20th). 
Socko $13,000. Last -~week, “Curse 
|of Frankenstein” (WB) and “X-the 
Unknown” (WB), $10,000, 
| State (Loew) (3,200; 65-80)— 
“Silk Stockings” (M-G) and “Bail- 
out at 43,000" (UA). Fair $10,000. 
|Last week, “Man On Fire” (M-G) 
land “Decision Against Time” 
| (M-G), $9,500. 
| Strand (Silverman) (3,200; 65-80) 
—-“Delicate Delinquent” (Par) and 
‘Dragoon Wells Massacre” (AA). 
$7,000. Last week, “Beau 

(Par) and “High Terrace” 
$5,500. 


week, 


Albee 
“Rebel 
$5,000. 


} Okay 
| (AA), 


Heat Fails to Slough 
Hub; ‘Bambi’ Brisk 176 
‘Affair’ Bangup $21,000 


Boston, July 30. 

Heat wave continues, but biz is 
unaffected. Holdovers are still big 
factors. Only two new entries this 
frame, “Walk Into Hell,” hotsy at 
the Paramount and Fenway com- 
j bo; and “Affair to Remember” 
slick at the Metropolitan. Memo- 
| rial went to reissues with “Bambi” 
for*a big session. “Sweet Smell of 
Success” is fat in its second round 
at the State and Orpheum. Hard 
ticket shows are good _ with 
“Around World in 80 Days” lead- 
ee at the Saxon in 16th frame. 

“Walk Into Hell” did strongly in 
100 New England first-runs open- 
e starting last Friday (26). 

Estimates for This Week 

Aster (B&Q) (1,372; $1.90-$2.75) 
i—-"10 Commandments” (Par) (37th- 
| final wk). Fancy $18,000. Last 
| week, $13,000. “Hatful of Rain” 
(20th) opens Thursday (1). 

Beacon Hill ‘Beacon Hill) (678; 
| 90-$1.25)—“‘Nana” (Times) (3d wk). 
| Fat $10,000. Last week, $11,000 
| Boston ‘(SW- Cinerama) a 354: 
| $1.25-$2.65) — “Seven Wonders” 
bogey (49th wk). Sturdy $14.- 
Last week, ditto. 











| 


000. 
Exeter (Indie) (1,200: 60-$1.25)— | 
(Cont) | 


“French Are Funny Race” 
(4th wk). Third week ended Satur- 
day (27) was hep $6,500. 

Fenwey (NET) 
-—-“Walk Into Hell” 
“Frontier Gambler” 
$9,500. Last week, “Curse of 
Frankenstein” (WB) and 
Unknown” (WB) (2d wk), $2,000. 

Kenmore (Indie) (700; 85-$1.25) 
-—Monte Carlo Story” (UA) (4th 
| wk). Oke $5,000. Last week, $5,500. 

Memorial | RKO) (3,000; 75-$1.10) 

Bambi” (reissue) and “Badge 
of Marshal Brennan” (AA). Big! 
$17,000. Last week, “Island in| 
|Sun” (20th) (3d wk), $12,000. 


(Indie) and 
(Asso). Slick 





$1.25) — “Affair, to Remember” 
(20th). Hotsy $21,000. Last week, | 
(Continued on page 16) 


taking many |* 
but main-| 


and | 


(1,373; 60-$1.10) | 


“X the} 


Metropolitan (NET) (4,357; 90- | 


Cineinnati, July 30. 

A class product carnival at down- 
town houses this week is reward- 
ing with five-figure grosses, a Cin« 
cy rarity at any time of year. Top- 
ping the new bills by a wide mar- 
gin is “Pride and Passion,” over- 
coming handicap of small Grand 
location for a great session. “Bam- 
bi” at Keith’s is socko. A swell 
take looms for “Band of Angels” 
at flagship Albee. “Loving You” 
at Palace shapes smash. Long run 
“Seven Wonders of World” and 
“Around World in 80 Days” keep 





= rolling up hefty markers. 


Fstimates for This Week 

Albee (REO) (3,100: 99-$1.25)— 
errs of Angels” (WB). Swell 

5,000 or near, Last week, “Beau 
jb (Par). $11,000. 

Capitol (SW-Cinerama) (1,376; 
$1.20-$2.65) — “Seven Wonders” 
(Cinerama) (60th wk). Maintaining 
| last week's hefty $18,000 tempo. 

Grand (RKO) (1,400: 90-$1.50)— 

‘Pride and Passion” (UA). Great 
$24,000. Last week, “Delicate De- 
| linquent” (Par) (m.o.) (2d wk), at 
| 90-$1.25. scale, $7,500. 

Guild (Vance) (300: 50-90) 
“Great American Pastime” (M-G) 
| (3d wk). Fairish $1.300 after $1,500 
| second round. Holds. 
| Hyde Park (Shor) (617; 50-90)— 


|“Young and Passionate” (Indie) 
}(m.o.). Slow $1,000. Last week, 
|“Fire Under Her Skin” (Indie) 


'(m.o.) (3d wk), ditto. 

| Keith’s (Shor) (1,500; 75-$1.25)— 

\; “Bambi” (BV) (reissue). Sock $13,- 
Last week, “Night Passage” 

|(U), and simultaneous. showing at 

Shor’s Twin Drive-in combined for 

| great $19,500. 

Palace (RKO) (2,600; 90-$1.10)— 
“Loving You” (Par). Smash $14,- 
|000. Last week, “Curse of Frank- 
ensteip” (WB), $12,000. 

Valley ‘Wiethe) (1.300: $1.50- 
$2.50)—“‘Around World” (UA) (7th 
wk). Lush $19,000 after $19,500 
sixth round. Advance sale is perk- 
ing. 


H.0.s Hamer K.C. But 
‘ ’ * 
Joe’ $11,000; Lewis 
: ‘ , 
Light 66, ‘Arrow’ 136 
Kansas City, July 30. 

This week shapes as moderate 
}all around, with holdovers in sev- 
eral situations. However, “Joe 
Butterfly” in three Fox Midwest 
houses shapes good while “Run of 
Arrow” in a preem in four Dickin- 
son locations is doing okay, cou- 
pled with two second run films. 
“Tammy and Bachelor” is pleasant 
in second week at Uptown, after 
playing a week in four Fox Mid- 
west theatres. “Delicate Delin- 
quent” in second stanza at the Par- 
amount is light. “Tarzan and Lost 
Safari” is dull at Midland. “Around 
the World in 80 Days” at Tower 
and “Cinerama Holiday” at the 
Missouri both continue strong. 

Estimates for This Week 

Dickinson,.Glen, Shawnee Drive- 
in, Leaweod Drive-in (Dickinson) 
(750; 700; 1,100 cars; 900 cars; 85c 
person)—"“Run of Arrow” (RKO- 
U). In a premier with “First Trav- 
eling Saleslady” (RKO) and “Kill- 
er Is Loose” (RKO) (2d runs). 
Looks good $13,000. Last week, 
“Trooper Hook” (UA) and “Hit 
and Run” (UA), $11,000. 

Midland (Loew) (3,500; 75-90)— 
“Tarzan and Lost Safari” (M-G) 
and “Decision Against Time” 
(M-G). Dull $6,000. Last week, 
“Fire Down Below” (Col) and 
“Port Afrique” (Col), $8,000. 

Missouri (SW-Cinerama) (1,194; 
$1.25-$2) — “Cinerama Hiliday” 
(Cinerama) (21st wk). Fancy $11,- 
000. Last week, same. 

Paramount (UP) (1,900; 75-90)— 
“Delicaté Delinquent” (Par) (2d 
wk). Light $6,000 for Jerry Lewis 
pic. Last week, $10,000. 

Rockhill (Little Art Theatres) 
(750; 75-90)\—“On the Riviera” 
(UA) (reissue). Fair $1,000. Last 

“Torment” (Indie) (reissue), 
| $1,200 


Roxy (Durwood) (879; 90-$2)— 
“10 Commandments” (Par) (24th 
wk). Amnounced to close next 
week, bullish $5,000. Last week, 
ditto. 

Tower (Fox Midwest) (1,143; 
$1.25-$2)—“‘Around World” (UA) 
(9th wk). Big $12,000. Last week, 


same, 
Uptown (Fox Midwest) (2,043; 
75-90) -——- “Tammy and _ Bachelor” 
(U) (2d wk). Bright $7,000. Last 
| week, played Uptown, Fairway, 
| Esquire and Granada for $18,000. 
airway, Granada (Fox 
; | Midwest) (820; 700; 1,217; 75-90)— 
| “Joe Butterfly” (U) and “Pawnee” 
Good $11,000 or over. Last 
| week, “Tammy” .-(U), with Uptown. 











week, 
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Chi Okay; ‘Aff 


mn Bright $25,000, 


Frankenstem’ Trim 136, Both 2d, 


Bambi’ Socko 


Chicago, July 30. 

Lagging Loop biz this week 
shapes as natural result of lack of 
major entries with most holdovers 
in their final days. “Monte Carlo 
Story” at the Esquire has 
for a fat $11,000. O ot start- 
er is “Hot Rod Rumble” and “Ca- 
lypso Joe” at Monroe, fair $3,500. 

Second framers run fair to good. 
“An Affair to Remember” lds 
well at the Oriental. “French Are 
Funny Race” is potent at the little 
Cinema, “Prince and Showgirl” is 
dullish, at United Artists, while 
“Delicate Delinquent” looms mod- 
est at the Chicago, “Giant Claw” 
with “Night World Expleded” is 
the first bill in months te be held 
a second frame at the Grand. 
“Curse of Frankenstein” looms big 
in second Roosevelt round. 

“Bambi” stays sock for third at 
the Garrick. “Pride and Passion” 
shapes okay in fifth State-Lake 
week. 

Roadshows stay steady this 
frame with “Around World” is still 
capacity in 17th frame at Todd's 
Cinestage, “Seven Wonders” looks 
hotsy for 32d week at the Palace 
(passing the $1,250,000 mark early 
this week). ‘10 Commandments” 
reaches its $1,000,00 mark during 
36th frame at the McVickers. 

Estimates for This Week 

Chicage (B&K) (3,900; 90-$1.50) 
— “Delicate Delinquent” (Par) (2d 
wk). Gentle $19,000. Last week, 
$42,000. 

Cinema (Indie) (495; 85)— 
“French Are Funny Race” (Indie) 
(2d wk). Racy $2,400. Last week, 
$3,000. 

Esquire (H&E Balaban) (1,400; 
$1.25\—‘‘Monte Carlo Story” (UA). 
Big $11,000. Last week, “Beau 
James” (Par) (3d wk), $7,000. 

Garrick (B&K) (850: *90-$1.25)— 

“Bambi” (BV) (reissue) (3d wk). 
Staunch $14,000. Last week, $16,- 
006 


). 

Grand (Indie) (1,200; 90-$1.25)— 
“Giant Claw” (Col) and “Night 
World Exploded” (Col) (2d wk). 
Nifty $7,000 after $12,000 — first 
frame. 

Loop (Telem’t) (606; 90-$1.50)— 
“Silk Stockings” (M-G) (5th wk). 
Durable $9,500. Last week, $9,100. 

MeVickers (JL&S) (1,580; $1.25- 
$3.30)—“10 Commandments” (Par) 


(36th wk). Bright $24,000. Last 
week, $25,000. 

Monroe (Indie) (1,000; 67-87)— 
“Hot Rod Rumble” (AA) and “Ca- 


(Continued on page 16) 


‘D.°).? ° 
Pride’ Whopping $18,000, 
Se ee 2 28 
Frisco; ‘Stockings’ 116, 
‘ . , . 
Delinquent’ Ditto, 2d 
San Francisco, July 30. 

First-run biz is good here this 
stanza, with “Pride and Passion” 
looming great in second week. 
“Affair To Remember” shapes okay 
in first holdover session, as. does 
“Silk Stockings,” also in second. 
One of few new entries, 
Teen-age Werewolf,” is 
fancy at St. Francis. 
Delinquent” is passable good for 
second frame. Longrunners, “Seven 
Wonders,” “Around World” and 
“10 Commandments“ all are doing 
fine. “Green Man” tops arty thea- 
tres. 

Estimates for This Week 

Golden Gate (RKO) (2,859; 90- 
$1.25)—“Night Passage” (U) and 
“Spook Chasers” (AA) (2d wk). 
Fair $9,000 or near. Last week, 
$15,500. 

Fox (FWC) (4,651; $1.25-$1.50)— 
“Affair To Remember” (20th) and 
“Abductors” (20th) (2d wk). Okay 
$14,000 or near. Last week, $17,500. 

Warfield (Loew) (2,656; 90-$1.25) 
—‘Silk Stockings” (M-G) (2d wk). 
Oke $11,000 or close. Last week, 
$16,500, 

Paramount (Par) (2,646; 90-$1.25) | on. 
—-“Delicate Delinquent” (Par) and 
“Oklahoma Woman” (Indie) (2d 
wk). Passah!y good $11,000. Last 
week, $19,000 

St. Francis (Par) (1 400; 90-$1.25) 

—"I Was Teen-age Werewolf” (AD 
and “Invasion of Saucer Men” (AI). 
Fancy $12,000. Last Week, “Beau 
James” (Par), same. 

Orpheum (SW-Cinerama) (1,458; 
$1.75-$2.65) — “Seven Wonders of 

a (Continued on, page 16) 





rated 


146, 3d, ‘Pride’ 196 





“Delicate | 50-85 


JAMES’ FINE $9,000 
~ INOMAHA; BAMBI’ 66. 


Omaha, July 30. 
A fat “Beau Janies” at the Or- 
pheum ig getting the most coin 
among downtown first-runs this 
week. “Bambi” is collecting the 
kids’ play at the State and is — 
hefty: “Prince and Showgirl” is 
~~ at matinees but perks at night 
to shape strong at the Brandeis. 
“Lonely Man" is thin at the 
Omaha. 
Estimates for This Week 
Brandeis (RKO) (1,100; 75-90)— 
“Prince and Showgirl” (WB) and 
“Pawnee” (Rep). Solid $4,000. Last 
week, “Loving You” (Par) and 
“Man in Road” (Rep), $7,400. 


—"Lonely Man” (Par) and “Two 
Grooms for Bride” (20th). Slow | 
$4,500. Last week, “Kronos” (20th) 
and “She-Devil” (20th), $5,000. 
90)-—“Beau James” (Par). Fine 
$9,000. Last week, “D. I.” 
$11,500 in 8 days 

State (Goldberg) (850; 75-90)— 
“Bambi” (BV) (reissue). Big $6,000. 
Last week, “Man on Fire” (M-G), 
$6,300 


‘Affair’ Neat 116, 
L ville; ‘Silk’ Same 


Louisville, July 30. 

Two quality films are drawing 
healthy biz this week, “Silk Stock- 
ings” at Loew's with upped scale, 
and “Affair to Remember” at the 
Rialto. Both are copping ougel 
than average takes. Ninth week o 
“Around World in 80 Days” at the 
Brown will beat the previous stan- 
za. Third week of “Tammy and 
Bachelor” at the Kentucky is sock 
as is the Mary Ann, where second 
week of “Curse of Frankenstein” 
looms big. 

Estimates for This Week 

Brown (Fourth Ave) (800; $1.25- 
ee Sevent World” (UA) (9th 
wk), 
after eight week’s $9,000. 

Kentucy (Switow) (1,000; 50-85) 
—“Tammy and Bachelor” (U) and 
“Fear Strikes Out” (Par) (3d wk). 





ap $7,000 after last week's 
Loew's (United Artists) (3,000; 
74-99) — “Silk Stockings” (M-G). 
Fine $11,000. Last week, “Fire 
own Below” (Col) and “Phantom 
Stagecoach” (Col), $8,000. 
voMlaty, “And ‘Anderson Tbeonle’s) (1,- 


50-85)—“Curse of Franken- 
ie (WB). and “Nothing Could 
Stop It” (WB) (2d wk). 
midnight show last Saturday, but 
just okay $6,500. First week, 


(Fourth Avenue) (3,000; 
) — “Affair to Remember” 
Looks to hit a nice $11,000 
Last week, “Kronos” 
“She Devil” (20th), 


“I Was | $11,000 


Rialto 
(20th). 
or near. 
(20th) and 
$8,500 


‘10C’s’ Great $13,000, 
Denver; ‘Passage’ Same 


Denver, July 30. 

Standout here currently is 
“Night Passage” which is rated 
fancy at Paramount in second 
round. It stays part of third ses- 
sion. Running neck-’n’sneck is “10 
Commandments,” big on preem at 
Aladdin after 13 rounds at Den- 
ham. “Around World in 80 Days” 
still is solid at the Tabor, and stays 
on. “Green Man” is filling the on 
Vogue, and yg “Love in After- 





noon” is nice in second stanza at 
the Centre. 
for This Week 
(Fox) (1,400; $1.25- 


Aladdin 
$1.50)—“10 Commandments” (Par). 
(After 13 weeks at the Denham). 
Big $13,000. Last week, “St. Joan” 
(UA) (2d wk), $3,000. 

Center (Fox) (1,247; 70-$1.25)— 
“Love in Afternoon” (AA) (2d wk). 


. (Continued on page 16) 








Omsha (Tristates) (2,056; 75-90) |” 


| 


Orpheum (Tristates) (2 980; 75- star Elvis Presley’ s 


| 


(WB), | in a big way. 


| 


} berryg 


| 


| rama) (51st wk). 


| 


} 


| 


Perking to socko $10,000 | $4 





Helped by | $7 





BALLY BOOSTS 
TAIN,” “LOVING 


Minneapolis, July 30. 

Presence in town of James Stew- 
art and Jayne Mansfield for Star- 
Tribune newspapers’ Aquatennial 
show, the large amount of free 
space given to them by those dail- 
ies and end of the summer celebra- 
tion which had so many counter 
attractions, as well as the powerful 
array of pictures, newcomers and 
holdovers, is spelli 
shot in arm currently. 
5ist and third weeks, respective- 
ly, both hard-ticket pix, “Seven 
Wonders of World” and “Around 
World in 80 Days,” continue to 
prosper ey, latter racking up 
mostly sellouts. 

may one new pic, “Will 
Spoil Rock Hunter?” looks 
slim at dio City. “Hatful of 
Rain” is sock at _ World. 
“Delicate Delin “Silk Stockings nice on 
moveover. is 
only moderate second ~ _ at 


| “Rain” was aaa heavily plugged 


United Paramount’s stunt in 
opening its State nearly four hours 
earlier than usual, at 8:30 a.m., and 
advertising that the first 100 in 
/line would be admitted free (as 
ests) on the 
first day of “Loving You,” paid off 
It got the pic away 
fast, with a big week in sight. 
| Fact that more than 100 were ahead 
of them didn’t discourage other 
Presley fans from staying and pay- | 
|ing their way. The early line was 
all youngsters, except for a pair of 
| sixtyish women. 
Estimates for This Week 
PO ea (Mann) (847; 


capacity pace for a long time to 
—e 


$1.75- 
(Cine- 


(S-W) (1,150; 


a f 
Wonders’ 


2.65)—“Seven 


is remarkable. One week from a 


|full year and still Way up in) 
money. Terrific $14,500. Last 
week, $16,000. 


Gopher (Berger) (1,000; 85-90)— 
“Man on Fire” (M-G) (2d wk). 
One fresh arrival, “Will Success 
ion. Light $3,000. Last week, 


.000. 2 
Lyric (Par) (1,000; 85-90)—“‘Deli- 
cate Delinquent” (Par) (m.o.). Here 
for six days after client Radio City 
big ones. Nice $6,000. Last week, 
“Bernardine” (20th) (3d wk), 


4,000. 

Radio City (Par) (4,100; 85-90)— 
“Will Success Spoil Rock ‘Hunter? 
Jayne Mansfield getting 


(20th). 

woslesele, anentien and afeve = s 
i en ae 

= ome at $7,000 a ay after 6 days. 


Last week, “Deli cate Delinquent” 
(Par), $15,500 in eight days, includ- 
ing $5,000 opening day when Jerry 
Lewis appeared on stage four times 
and scale was tilted to $1.50. 


RKO Orpheum (2,800; 75-90)— $8,000 


“Silk Stockings’ (M-G) (2d wk). 
Moderate $6,000. Last week, 


500. 

RKO Pan (RKO) (1,800; 75-90)— 
r Hook” (UA) and “Hidden 
Fear” (U). Mild $3,800. 
week, “Bop Girl Goes Calypso” 
(UA) and “Big Gaper” (UA), $4,000. 

State (Par) (2,300; 85-90)—"“Lov- 
ing You” (Par). ‘There apparently 
still is a big army of Presley fans 
and they’re turning out strongly 
for this one. Big $10,000 or close. 
Last week, “Beau James” (Par), 

7,500. 

. Suburban World (Mann) (800: 
85)—“‘Bed of Grass” (Indie) = 
wk). ow $1,400. 

week, $2, 

World (Mann) (400; 85-$1.25)— 
“Hatful of Rain” (20th). This well 
regarded and heavily plugged pic 
may build. ko $6,000 or near. 
Last week, “La Strada” (Indie) (2d 
wk), $2,300. 


——————————_______t 
Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; fe. 
without usual tax. Distrib- 
utors share on net take, when 
playing. percentage, hence the 
estimated figures are net in- 


“Troope 


“The peseathetie ‘eGuides 
fc the 8 as indicated, 
by at OS See 


“ 








$1.50- | 1 mG). 
Around World” (UA) (3d | “Sweet Smell of Success” 
‘Likely to hit its present near- | “Big Boodle” 


Big $17,800. Last week, |‘ ‘10 Commandments” 


Its staying power. | 


Last | «4 fair 





Break in Heat Bolsters B’way B.0.; 
Passage Fast $25,000, ‘Silk’ Slick 
1006, ‘Affairs’ Hotsy 1006, Both 2d 


rx 
? 





‘PASSAGE’ HEADY 116, 
INDPLS.; ‘AFFAIR’ 106 


Indianapolis, July 30 
Biz is spotty here this stanza, 
heavy rain Saturday night hurting 
some entries beyond repair. 
Brightest note is new surge of “10 
Commandments,” getting big last- 
minute play at Lyric with closing 
set for next Sunday. “Night Pas- 
sage” also is strong at Indiana, as- 
sisted by Jimmy Stewart's visit 
with press and tv people here be- 
fore opening. “Affair to Remem- 
ber” is still smash in second week 
at Keith's. “Let's Be Happy” at 
Cirele and “Tarzan and Lost Sa- 

fari” at Loew's are sagging. 

Estimates for This Week 
Cirele (Cockrill-Dolle) (2,800; 60- 
9$0)—“Let’s Be Happy” (AA) and 


“Destination 60,000" (AA). Slim 
$6,000. Last week, “Johnny Tre- 
maine” (BV) and “Bailout at 43,- 
000” (UA), $7,500. 

Indiana (C-D) (3,200; 60-90)— 
“Night Passage” (U). Fine §$11,- 


000. Last week, “Delicate Delin- 
quent” (Par), $16,000 in 10 days. 
Keith’s (C-D) (1,200; 75-$1.25)— 


“Affair to Remember” (20th) (2d 





wk). Smash $10,000 after $11,000 
opener. 

Loew's (Loew) (2,427; 60-85)— 
aan and Lost Safari” (M-G) | 


“Decision Against Time” | 
Drab $5,000. Last week, | 
(UA) and | 
(UA), $9,000 
Lyrie (C-D) (900; $1. 25 $2.20)— | 
(Par) (26th |° 
wk). Big $13,000. Last week, $10,-| 
000. 








$19,000 in Philly 


Philadelphia, July 30. 
Mid-city houses are marking time | 
with double features and holdovers | 
this session but newies, “Pride and 
Passion” and “Hatful of Rain,” are | 
due in midweek. Continued heat 
wave is doing biz no good at many 
locations. “Affair To Remember” 
shapes great at the Fox to pace! 
“Fire Down Below” is 


newcomers. 
rated okay in second Stanley 
round. “Seven Wonders,” now in 


66th week at Boyd, is set to play 
nine more weeks. 
Estimates for This Week 
Arcadia (S&S) (526; 99-$1.80)— 
“Something of Value” (M-G) (4th 
wk). Okay $6,500. Last week, 


(SW-Cinerama) (1,430; 
$1.25-$2.60)—“‘Seven Wonders of 
World” (Cinerama) (66th wk). 
Great $13,000. Last week, $12,500. 

Fox (20th) (2,250; 55-$1.80)— 
to Remember” (20th). 
Great $19,000 or near. Last week, 
“Island in Sun” (20th) (5th wk), 
$12,500. 

Goldman (Goldman) (1,250; 65- 


Boyd 





$1.25)—“‘Bernardine” (20th) (3d 
wk). Okay $7,000. Last week, 


000. 
mo Hill (Serena) (750; 175- 
$1.25) (Closed Sundays)— ‘French 
Are A Funny Race” (Indie). Good 
$3,000. Last week, “Green Man” 
(DCA) (8th wk), $2,300 

Mastbaum (SW) (4,370; 90-$1.49) 

—“Beginning of End” (Rep) and 


“Unearthly” (Rep). Poor $7,000. 
Last week, “Tammy and Bachelor” 
(U), $10,000. 


Midtown (Goldman) (1,000; $2- 
$2.75)—“Around World in 80 Days” 
(UA) (31st wk). Sturdy $13,500. 
Last week, same. 

Stanley (SW) (2,900; 99-$1.49)— 
“Fire Down Below” (Col) (2d wk). 
Okay $12,000. Last week, $15,000. 

Stanton (SW) (1,483; 99-$1.49)— 
“The Midnight Story” (U) and 
“Gunslinger” (Indie). Slow $7,000. 
Last wee anaes. Smell Success” 
(UA) (3d wk), $8, 

Trans-Lux (T-L) (500; 99-$1.80) 

—“Bambi” (BV) (reissue) (4th wk). 
Fancy $6,500. Last week, $8,200. 
Viking (Sley) (1,000; 75-$1.40)— 





“Man on Fire” (M-G) (4th wk) 
Oke $7,500. Last week, $8,500. 


With the backbone of the year’s 
worst heat wave broken early la 
week, cooler weather dominat 
most of last seven days, and this 
Will give Broadway first-run busi- 
ness a much stronger tone cur- 
rently. While not favored hy many 
newcomers, some houses are hold- 
ing close to last week's figures of 
actually topping them this stanza 
Rain was a plus factor, too. Sun. 
day trade, which was favored ~ 
some rainfall and threat of san 
climbed _—s than even the r 
optimistic had expected. 

Pacing the new entrants is 
“Night Passage” at the Mayfair 
with a fast $25,000 in initial round, 
“Gonstant Husband,” newcomer at 
the arty Plaza, is heading for a fine 
$9,600; Another arty entry, “Pas- 
sionate Summer,” hit nice $9,006 
opening stanza at the Paris. “Lov- 
ers’ Net” finished its opening weex 
with a good $9,600 at the Little 
Carnegie. 

Still champ is “Silk Stockings” 
with stageshow, second session af 
the Music Hall heading for a sock 
$160,000. Also big is “Affair Te 
Remember” with stagebill at the 
Roxy, where $90,000 is in prospect 
for initial holdover round. Reissue 


of “Bambi” is holding at = 
$13,000 in second week at the 
Normandie, “Young Don’t Cry 


with vaudeville looks nice $16,200 


| pening frame at the Palace. 


“Hatful of Rain” held with 
strong $25,000 in second stanza at 
the Victoria. “Pride and Passion” 
looks to actually top the previous 
week with a good $35,000 in cur- 
rent (5th) session at the Capitol. 
‘Sweet Smell of Success” likely 
will round out its fifth frame today 
|}with a big $19,000 at the State, 


| Same as fourth week. 


“Affair Sockeroo | 


Band of Angels” looks okay 
$23,000 for third week at the Par- 
amount, and will go a fourth he- 
fore bringing in “Curse of Frank- 
enstein” with a midnight preem 
Aug. 6. “Rising of Moon” is hold- 
ing in sensational style with $8,500 
a — in third week at the tiny 

Playhouse. 

Hard: ticket pictures still are be. 
ing helped by the influx of sum- 
mer visitors to N. Y. “Around 
World in 80 Days” continued at 
capacity $37,100 in 4lst week at 
the Rivoli. “10 Commandments” 
looks to perk to a big $44,000 in 
current (37th) round at the Cri- 
terion. “Seven Wonders of World” 
held with $30,300 in 68th session 
at the Warner, where it is now in 
its 69th week. 

Estimates for This Week 

Astor (City Inv.) (1,300; 75-$2)— 
“Beau James” (Par) (6th wk). Fifth 
round ending today (Wed.) looks to 
hit okay $13,500. Last week, $15,- 
000. “Fire Down Below” (Col) due 
in Aug. 8. 

Little Carnegie (‘L. Carnegie) 
(550; $1.25-$1.80) — “Lovers’ Net” 
(Time) (2d wk). Initial week fin- 
ished Sunday (28) was good $9,600, 

Baronet’ (Reade) (430; $1.25- 
$1.80)—“Maid in Paris” (Cont) (3d 
wk). This session winding tomor- 
row (Thurs.) is heading for fancy 
$6,800. Second was $8,000. 

Capitol (Loew) (4,820; $1-$2.50) 

“Pride and Passion” (UA) (6th 
wk). Fifth round finishing tomor- 
row (Thurs.) looks to reach good 
$35,000. Fourth was $34,000. 

Criterion (Moss) (1,671; $1.80- 
$3.30)—"10 Commandments” (Par) 
(38th wk), The 37th frame finishing 
tomorrow (Thurs.) looks to hit sock 
$44,000 for 15 performances. The 
36th was $41,000 for 15, shows, 
Continues on. 

Fine Arts (Davis) (468; 90-$1.80) 

“Light Across the Street” 
(UMPO). Opened Monday (29). In 
ahead, “Torero” (Col) (10th wk), 
was fair $3,600 in 6 days after 
$4.300 for ninth round. 

Glebe (Brandt) (1,500; 70-$1.50) 
—"“Face in Crowd” (WB) (9th-final 
wk). Final round of five days was 
only meagre $4,000. Eighth full 
week, $5,000. House closed after 
Sunday (28) performance. 

55th St. Playhouse (Moss) (300; 
$1.25-$1.50) — “Rising of Moon 
(WB) (4th wk). Third frame com- 

eted last night (Tues.) was solid 

.500 after $9,500 for second 
week. Only fast turnover, and 
tetrific take over weekends makes 


(Continued on page 16) 





10 PICTURES 


VARIETY 





Wednesday, July 31, 1957 





Bass, Golding to Speak for Film Biz 


But KCOP Panel Found ‘Is Advertising Too 


Suggestive?’ 


Hollywood, July 30. 

After being rebuffed by several 
industryries who refused to take 
up the cudegel to defend to the 
Motion Picture Producers Associ- 
ation Ad Code on an Aug. 11 de- 
bate on KCOP, Dan Lundberg has 
finally set a pair of panelists but 
ther positions on the code won't 
be known until air time. Agreeing 
to discuss the question “is film ad- 
vertising too suggestive?” are Saul 
Bass, film ad consultant, and David 
Golding, ad-pub v.p. of Hecht-Hill- 
Lancaster. 

Church objections to “degener- 
ate c gt ne promp‘ed the 
debate in the first place, said Lund- 
berg, who is moderator. Program 
coordinator Rosemary Orme said 
“tou Greenspen of the Motion Pic- 
ture Industry Council refused 
when we asked him to speak out 
for the Code: we approached the 





MPAA, but they referred us to 
Universal, saying that studio was 
the only one with its ad depart- 
ment located here, so would be 
best qualified to talk about the 
code. At U, they told us ad-pub 


director David Lipton was in the 
Far Fast, and his assistant, Clark 
Ramsey, said he wouldn't speak 
about it—that Lipton was the logi- 
cal one. No one eise at U would 
appear on our show. Jerry Zig- 
mon, coast manager of Paramount 


theatres, said he didn’t even know 
there was such a code, and he 
checked with MPAA which told 
him there was 

“It may not be a pro end con 
discussion. We have lined up two 
persons tentatively, but can’t yet 
disclose their names,” remarked 
Miss Orme 


Jimmy Stewart Sees Too 
Many Legiters ‘Stylized’; 
Friends Vs. Audiences 


By JAMES L. CONNORS 
Albany, July 30. 

James S rt, during a stopoff 
in Aibany last week for a press- 
radio-television luncheon to pro- 
mote “Night Passage,” expressed 
disagreement with two widely- 
accepled idea The first: that 
experience in stage acting is highly 
beneficial for screen work. The 
second: actors in motion pictures 
suffer from the lack of applause 
which is regularly accorded legiti- | 
mate performers 

Stewart indicated that too much 
emphasis has been placed on the 
value of stage training, for motion 
picture trouping 

“To me, stage actors often seem 
to be ‘sivlized,” and not ‘natural’ 
when it cé s to acting in films,” 
Stewart said He appeared in a 
number of Broadway plays and 
starred ji one or more, before 
going to Hollywood 

With time, the “stylized” manner 
of stage footlignt-acting tends to 
disappear, on the screen, Stewart 
implied 

Contrary to oft-expressed belief, 
the 49-year-old. star stated that 
film actors do not particularly 
miss the applause which comes 
from live performance. They are 


eompensated by the appreciation 
and esteem of their fellow artists, 
in the relatively small companies 
that are a part of film production. 
Because this is “such a disjointed 
affair,” an actor needs and receives 
the friendship and good will of his 
colleagues. They are bound to- 
gether by ties of mutual affection 
and esteem which makes up for 
“audience applause,” Stewart said. 
Their approbation is sufficient. 











| 


| Todd Loses Tax Plea 


Los Angeles, July 30. 
Mike Todd's plea to reduce the 
unsecured property tax on the as- 
sessed residual value of $1,526,900 
for the negative of “Around the 
World in 80 Days” was turned 
down by the Board of Supervisors, 
sitting as the Board of Equaliza- 
tion. Tax amounts to $105,064.46. 
Board held the valuation was 
properly based on the value inher- 
ent in the property, over-riding 
Todd protests that the firm had 
made only 60 prints and did not 
intend to make more. ‘ 
ud 
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Canada’s Stratford Festival 
(Sans Recognition) Seen 
Worthwhile By Kingsley 


Showing of the Danish Carl 
| Dreyer film, “Ordet,” at the recent 
| Stratford International Film’ Fes- 
, tival roused a great deal of interest 
fin the picture within Canada and 
| got the picture an extended local 
| booking, Edward L. Kingsley of 
|Kingsley International reported 
I ting the “oudden ‘@éath | eon 

mn reportin e sudden death) xkingsley, who has taken “Ordet” 
last week of Jack A. Goodman, | fo; distribution in the U. S., also 
senior editor of Simon & Schuster | entered his.Greek “Girl in Black” 
and N. Y. literary eyes and ears jat Stratford. He said the fest had 
for Jerry ote = a |been very well -received and that 
SUES Was Mace HITS vO mans ithe organizers of the event are 
versatility, brilliancy and occasion- | hoping fer senétion of thle teat 
ho gy AE Fadiman, fellow |by the International Federation of 

on » LCMOW | Film Producer Assns, 
member with Goodman of the; «the only people who virtually 
Writers’ War Board, objects - the |come running every time they hear 
cere iy os test tied came te a festival are the Soviets and 
\te the po (one sno a friendship of 28 jtheir satellites,” said Kingsley. At 


Hard to Cast 
‘Coodman My Pal’ 





[Sez Fadiman] 





‘ ai | Stratford, Russia, Czechoslovakia, 
years. He points to a new Fadi-| pojand and Yugoslavia repped the 
man book due for fall publication | Communist countries. There was 


via a deal consumated -by Good- 


: {no Italian entry. The Swedes re- 
man last winter. 


| fused to participate officially pend- 





Rex” among others. 

“Ordet” has a strange history. It 
won the 1955 top prize at Venice, 
and with it much critical acclaim. 


Set at Edinburgh 





However, none of the U. S. dis- 

Edinburgh, July 30. tributors wanted to touch it and 

“The Kid from Canada,” pro- it’s only now—two years later— 

duced by the Children’s Film Foun- ‘h@t Kingsley will intro it here. 

|dation, and aimed at young audi- | St important Dreyer pic to be 

/ences throughout the world, will Wrath.” the States was “Day of 
'show at the Edinburgh Film Fes- ‘"@*”- 

|tival next month. This was un-| Kingsley reported that, next 

| spooled recently in the House of Yea", the Stratford organizers 


would set up discussion groups fol- 
lowing the screenings 


Commons, London, before Com- 
monwealth Prime Ministers, 

Story concerns a Canadian boy’s 
visit to the Highland home of his 
Scottish ancestors. Kay Mander di- 
rected. The “Kid” of the title is 
| acted by Christopher Braden, son 
fof Bernard Braden, Canadian ac- | 
tor, who plays a support role to his 


| 


Rank-Yank Tastes 


son. 
| “Let's Be Happy.” Associated 
British-Pathe film, starring Vera- Rank Film Distributors of Amer- 


| Ellen and Tony Martin, also sked- jca. though in business only since 


| ded for this year’s Film Festival. mid-May, already had_ several 
| An entry of new Italian films is weeks in which cash income bal- 
also being completed. anced cash outlay, Kenneth Har- 


NO WAGES, NO CREDIT, 
JAY RICHARDS SUES 





greaves, RFDA® prexy, disclosed in 
Manhattan yesterday (‘Tifes.) Har- 
greaves estimated that his company 
—a wholly-owned subsid of Bri- 
tain’s Rank Organization—needs to 


| 


. gross $5,000,000 a year before 
Los Angeles, July 30. breaking even. [fncluded in that 
Failure to get a post as associate | figure would be a $2,000,000 slice 





for the producers, i.e. Rank. 
Hargreaves and sales chief Irving 


producer on “Baby Face Nelson” 
cued a $12,500 lawsuit in Superior 


Court. Sochin, citing the success of the 
i Rank ploitation releases to date 
Action was brought by Jay | *@™X expk I 1 : 

. “ |made it plain that the Rank outfit 


| Richards, who charged Alfred Zim- 
| balist. and Irving Shulman had 
| agree d to give him the job at $250 
per week, plus screen. credit. 
Agreement was mentioned in the 
pact between Zimbalist and Shul- 


was now firmly established and a 
going concern, due to stay in the 
market. Hargreaves said he hoped 
fhe $5.000,000 billings mark might 
be established by the end of the 
fiscal year, which is next June. 


| 


man, he contended, although he 

| ° . Rank company will reissue 

jhad no pact. adie ice . peat 
"Richards ) ] a) “Henry V” in widescreen version 
mage s sued for $2,500 in lost | hefo-e Christmas, Hargreavés dis- 

salary plus $10,900 for loss of pres- closed. Sochin held that British 

tige for not getting screen credit. | gjm< were accepted in the U.S 


Zimbalist-Shulman Productions, 


Baye * market by exhibitors “no matter 
jand United ‘tis , ame Pie ages * 
| epiditaniiens Artists were named | who is fn them They just had to 
” ndants, be sold, he added. 
oe. eae 





Hargreaves said RFDA had no 
intention of joining the Motion 
| Picture Assn. of America, and it 
didn’t apply for Code seals on its 
pictures. Reason for not joining the 
Assn., he explained, was that 
| MPAA dues mostly went to help 
| its members’ films in the foreign 
market ‘“‘where MPAA can’t do us 
any good.” 


COUNTY WILL DO IT: 
SET UP FILM MUSEUM 


SEEKS BOGIE VEHICLE 


Wald Wants Late Star's ‘Under- 
world, U.S.A.’ For 20th 





Hollywood, July 30. 
_ Producer Jerry Wald is nego- 
tiating with the Humphrey Bogart 
}estate for “Underworld, U.S.A.” 
; Property in which Bogart had! 
planned to star in and to co-pro- 
duce with Walter Wanger. Actor 
died last Jan. 14. Allied Artists 
would have released the Bogart 








; film. | Los Angeles, July 30. 
|} Wald, now an indie producer at). County Board of Supervisors 
| 20th-Fox, wanted the property| has approved formation of a com- 


when he was exec producer at Co- 
| lumbia, and he and Wanger were 
| bidding for it. When Wanger lined 
up Bogart and a package, Wald 
exited the deal, but after Bogart’s 
death Wanger notified Wald the 
property was now available. 
Consequently, Wald is negotia- 
ting with Morgan Maree, who was 
business manager for Bogart. Orig- 
inal story is by Joseph Dineen. 


mittee to launch plans for a film 
industry museum to be located in 
Exposition Park. It would be a 
storehouse: for cinema memorabi- 
lia and be built as a tourist attrac- 
tion. 

Present plans call for an ad- 
mission price of 50 cents per per- 
son with half the proceeds going to 
defray costs and the remainder to 
the Motion Picture Relief Fund. 
Harry Maizlish has been proposed 
as chairman of the committee and 
Joseph Schenck has been named 
as a committe member. 





Bobby Watson visiting in Spring- 
field, Ill. (home town) told report- 
ers that he cleaned up during 
Adolph Hitler's time as his most- Film industry itself has never 
active cinematic mimic. Since then | becn able to get plans for a 
ad returned ‘to*bits. «'«<;. museum off +t 
J WA OTETE Eft wdte4g 





he ground, — « : 
iy 


f¢ if 6¢ 


|ing authorization from the Federa- | 
. 5 tion. The U. S. had “The Naked 
Eye” and “On the Bowerv” at the 
Kid From Canada fest Canada entered “Oedipus 


Balanced Weeks 


Picture Pioneers Charity Pl 

The officers of the Foundation of Motion Picture Pioneers have 
broadcast this communique to its membership, which wnrrants full- 
est circulation, and reads in part: 

“A man’s success is said to be measured by his ability and/or 
luck. Ofttimes it is a combination of both. Will it surprise you to 
learn that important motion picture personalities, whose talents 
apparently remained unchanged but to whom lady luck turned her 
back, found the need of something more substantial than a word of 
sympathy? Ultimately their circumstances required financial sup- 
port—but from where was it to come? 

“The reason for the existence of the Foundation of Motion 
Picture Pioneers is to help in such emergencies. The recipients 
retain their self-respect because their cases are kept secret. 

“It should shock you to learn that a man who at One time was 
head of the advertising department of an important motion picture 
company is now dependent upon the foundation for his very ex- 
istence. Then there is the case of an individual who at one time 
owned an important circuit of theatres in the Midwest. Next is a 
well-known Hollywood producer who had always been successful 
., . an important short subjects sales manager... a salesman . 
a statesrighter ...a theatre manager, etc. 

“This is only part of the story. The other part is that we, who 
“*have been more fortunate, have the privilege if not in fact the re- 
sponsibilty to be silent benefactors to those pioneers who, through 
no fault of their own, need an assist from us. 

“The Foundation needs your contribution, and we are sure you 
want to participate to whatever extent your circumstances and 
judgment allow.” F : 

Checks made pavable to the “Foundation of Motion Picture 
Pioneers, Inc.’ are tax deductable. 


~ Van Heflin Just Can't See Toll-TV 








| 


‘There Aren’t That Many Sock Attractions To Invite 
‘Free’ Tuneouts, Sez Actor 
+ 





} 
‘Peyton Place’ Libel Cases 
Laconia, N. H., July 30. 
Belknap County Superior 
Court here has held a prelim- 
inary hearing on libel suits to- 
talling $250,000 which have 
been brought by a Laconia 
couple against Grace Metalious 
of nearby Gilmanton, author of 
the spicy novel, “Peyton 
Place,” now being made into a 
20th Century-Fox feature with 
production in progress in Cam- 

den, Me. 

In separate actions, Thomas | 
Makris, former principal of the 
Gilmanton Corner school, 
seeks $100,000, while his wife, 
Geraldine Gale Makris, is su- 
ing for $150,000. Both charge 


Hollywood, July 30. 

Those large segments in Holly- 
‘wood favoring pay-as-you-see tv 
are blinding themselves to the 

facts of their life in their desire 
| for hypoed production and employ- 
|ment, asserts Van Heflin. The star 
| said here that he feels from a pure- 
ly realistic viewpoint the chances 
of toll-tv coming into actuality are 
| dim. 

“Psychologically, those millions 
of people who see television free 
today are going to resist having to 
pay to see something on tv. They 
bandy fantastic figures around 
about how many millions of people 
will pay to see a picture; but there 


defamation of character in the |i; no proof to back up such 
book, published by Julian | ctatisties, 
Messner Inc. of New York “Also, they talk about these 


City, a codefendant with Mrs. 
Metalious in the libel actions 
here. 


millions wanting to pay to see good 
motion pictures on tv. But what 
assurance is there that these pic- 
tures will be good? The finest 
creative talent in all Hollywood 
turned out no more than ten—at 
the most—quality pictures which 
| were really tops last year. So 
° where do they think the talent will 
Hold Stro come from to turn out quality pic- 
hg tures for tv on a regular basis? 
| “They talk about having sports 
| Washington, July 30. (events on toll-tv, but how many 
Motion Picture dividends are the sports fans are there in the entire 
best in the past half dozen years. population? And how many world’s 
| They top recent years’ figures both | series or world’s heavyweight box- 
| for the month of June and for the ing fights are there a year? I really 
| first half of 1957. can’t see where or how they expect 
| Dept. of Commerce figures last to provide enough fine entertain- 
| week disclosed that film industry ment on toll-tv to make the viewer 
| dividends January through June 
| this year hit $14,529,000. This was| 


pass up his free-tv and pay. 

: - 5 “I do know the tests attempted 
la little above pee ty wah thus far haven’t been too success- 
| the first half < ae Aw Bre - 6 ful, That was true of Telemeter’s 
| since the $15,065,000 figures for the | pajim Springs test which was a 
| Set half of a. 1 of $4,193. 20m», and I don’t know of any 
| June's dividend total of $4,193,- | such test which was a real success. 

000 bettered the $3,842,000 of June) ,, 

11956. It was highest since the $4,-| Hollywood would be better off 
671,000 stockholder melon of June | Concentrating on turning out fine 
1951. quality motion pictures for -the 
theatres instead of making pictures 
for toll-tv. If the latter does come 
about, all it will help do is to close 
the theatres,” commented Heflin. 








Dividend Pulse 








Dividends by 
June and last: 

Allied Artists, $21,000 for both 
years. 

Consolidated Amusements, $55,- 
000 for each year. 

Loew’s Inc., $1,286,000 each time. ! 

Paramount Pix, $1,094,000 each 
June. 

20th-Fox, $1,058,000 each vear. 

United Artists Theatres, $8,000 | 
each time. The Rogers & Cowan and Arthur 

United Artists Pictures, $350,000 P. Jacobs public relations firms 
this June; none last year. have been merged into Rogers, 

Universal, paid $59.000 this June| Cowan & Jacobs, with Henry C, 
| against $314,000 last year but did| Rogers as president, Warren J. 


companies this 





PUBLICISTS UNITE 





Rogers & Cowan Office Amalga- 
mates with Jacobs 








pay dividends on a certain group|Cowan and Jacobs as veeps. The 
| of its securities in July show biz pr. firms, with fully 
| Roxy Theatres, nothing this time: | staffed offices in Beverly Hills, 


| $6,000 last year. London, Paris, Rome and New 

Walt Disney Productions $131,- York will scon occupy its own new 
000 this year; none June 1956. | building in BevHills. 

Official Films $131,000 this year.) Joseph Wolhandler is v.p. in 
None last year. charge of the N. Y. operation. Den- 
|nison Thornton heads London; 

Antonio Grande Productions Inc. Nadia Mareulescue is in charge of 
authorized to conduct a motion the Paris office; Augusto Borselli 
picture business in New York, | in Rome. 
with eapital stock of 200 shares, no| Firms have been specialists in 








[par value. Herbert R. Burris was motion picture and tv exploitation 
fi t é . d licity, 
Ho on Pim ins seers 3) idaqaatl pe ezsdocyrctiaove 
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More Coin Remittances From Egypt 


Loom for U.S. Cos.;: 


Release Tax’ Pends 


s 





Rome, July 30. 

All U. S. companies operating in| 
Egypt have received their picture 
licenses for the coming year, 
Charlies Baldwin, MPEA Mediter- 
ranean Area topper revealed here 
following his recent trip to Cairo. 
In addition, it appears “reasonably 
certain,” according to Baldwin, 
that some additional dollar earn- 
ings will become remittable from 
that country in the near future. 
Question of the newly-instituted 
“release tax” is still under discus- 
sion. 

In addition to granting new li- 
censes, Baldwin's trip was made 
for two principal purposes: (1) to 
discuss with the Egyptian authori- 
ties the possibility of obtaining ad- 
ditional dollar remittances of 
earnings accrued by MPEA com- 
panies prior to July 31 last year, 
when Egypt's dollar assets in the 
U. S. were blocked by the Ameri- 
can Government action; and (2) to 
discuss the new “release tax” on 
imported motion picture films re- 
cently authorized by an Egyptian 
law te provide funds for the oper- 
ations of the recently created “In- 
stitution for the Consolidation of 
the Cinema Industry,” a new gov- 
ernment agency which will oper- 
ate within the Egyptian Ministry 
for National Guidance. 

“It seems reasonably Certain,” 
Baldwin said, “that following con- 
versations with the appropriate of- 
ficials of the Egyptian government, 
some additional dollar remittances 
of earnings (before July 31, 1956) 
will be permitted, although a def- 
inite decision will have to come 
from the Foreign Exchange Com- 
mission.” Regarding the second 
point, he said: “The tax matter 
was also discussed in official cir- 
cles and an arrangement was made 
whereby the MPEA will be afford- 
ed an opportunity to submit fur- 
ther views concerning this matter, 
which will be considered’ by the 
authorities who will determine the 
exact nature of the new tax.” The 
confab on the tax matter, the 
MPEA official added, resuited in a 
frank and constructive exchange 
of views. 

Use of Tax Stamps Simple 

With regard te another detail of 
the tax legislation affecting Yank 
interests in Egypt, involving new 
fiscal stamps, Baldwin was given 
an official interpretation stating 
that the new stamp setup, author: 
ized tegether with the “release tax” 
to get additional funds for the 
Egyptian picture business, will be 
applied in the same manner as the 
general fiscal stamp in past: was 
used and not in the potentially 
more burdensome manner which 
Yanks had feared at first. 

Some 300 Yank pix were thought 
imported into Egypt during the 
past year, but Baldwin points out 
a curious facet of the import agree- 
ment with Egypt: it is issued in 
tonnage and not by number of pix. 
Last year, for example, the permit 
is said to have called for some 
“five tons” of pictures. New fig- 
ure is not revealed yet, but is felt 
to be higher. Baldwin pointed out 
that despite the still-tense situa- 
tion in Egypt, he was personally 
received with the utmost cordiality 
during the full course of his nego- 
tiations and talks in that country. 


WOULD PICTURE STRIKE 
SOLVE MEXICAN JAM? 


Mexico City, July 30. 

Picture laborites are trying to 
beat the producers to a strike, The 
producers threatened to “strike” 
Aug. 1 unless the workers, mem- 
bers of the technical-manual help 
locals of the Picture Production 
Workers Union (STPC) don’t back 
down on their stand for a 50% 
wage tilt and other economic con- 
eessions, In response, the union- 
ists announced that they will strike 
July 24, unless the producers yield 
to their demands, 

Talks to find a compromise start 
tomorrow Wed.) and producers 
are believed set to decline any pay 
hike, but to consider granting 
other “reasonable” economic bene- 
fits, as they reason these, 

Some Mexican producers profess 
to regard a strike as a blessing in 





disguise as it should break the bot-| schools. 





tleneck of too many M x, 
awaiting release, weet ad 


> 


Attendance at British 
Cinemas Still Slides 
But Gross Takes Climbs 


London, July 30. 

Picture theatre attendance is 
still on the decline in Britain. For 
the first quarter this year, attend- 
ance was 264,000,000, which was 
7% down over the comparable pe- 
riod in 1956. Despite this admis- 
sions were 9% above those in the 
final quarter last year. 

Gross takings during this period, 
at over $72,800,000, were 1% more 
than in the corresponding quarter 
of 1956, and 9% above the final 
quarter last year. These figures, 
issued by the Board of Trade, are 
based on statistics compiled from 
4,243 theatres with a seating ca- 
pacity of 3,945,000. About 80 the- 
atres with a seating capacity of 
3,945,000. About 80 theatres shut- 
tered during the first three months 
of this year. 

The effect of commercial tv on 
admissions is still strong. In the 
three cities housing the outlets, 
there are marked drops in grosses 
compgred with last year. In Lon- 
don, attendance dropped 17.2%; 
Birmingham is down by 9.3%; 
while. in Manchester the biggest 
downtrend of all is registered at 
12.3%. 

Although a paid attendance was 
down on the corresponding quar- 
ter last year, the increase in total 
gross is due to higher admission 
prices, 


NEW UFA’S KICKOFF 
IS PLAY, NOT PICTURE 


Berlin, July 30. 
The new UFA made its first 
public appearance here recently— 
with a theatrical performance 
rather than a film. 


Occasion was the presentation of 
Carlo Goldoni's “Servant of Two 
Masters” at the Hebbel Theatre. 
Cast consisted in the main of 
young players from the new UFA 
talent school, headed by Volker 
von Collande. 

Both the piece and the players 
disappointed. There were several 
whistles when the curtain fell. 
Press came up with unusually bad 
writeups. Several scribes said it 
was a loss of prestige for the UFA 
and advised it to come along with 
something more constructive. UFA 
plan to make vidpix also is draw- 
ing unfavorable comment. Noone is 
quite sure just to whom UFA will 
sell these films since the state- 
owned German tele is anything but 
well off in a financial sense. 


Southern Int'l Into 
Film Prod. in Aussie 


Sydney, July 23. 

Southern International Produc- 
tions, headed by Lee Robinson and 
Chips Rafferty, will produce “The 
Stowaway” with Martine Carroll 
and Trevor Howard. Pic will be 
lensed mainly in Tahiti and Pana- 
ma. One version will be in French. 
Ralph Habib and Paul Decharme 
will be associated with Robinson 
and Rafferty in the project. 

S. I. also has a deal on with the 
Columbia Broadcasting Corp.. to 
film the first part of a seven-part 
series titled “High Adventure” for 
Lowell Thomas. Rafferty will 
handle this chore in New Guinea, 


KIDS WILL LOVE WOLFIT 


Actor Argues Shakespeare Pre- 
maturely Imposed By Schools 


London, July 30. 

To be or not to be? That is the 
question which was discussed by 
Sir Donald Wolfit and Donald 
Lindsay, headmaster of a famous 
English school on Granada TV's 
“Youth Wants To Know.” Sir 
Donald insisted that Shakespeare 
should not be taught in schools, 
while Lindsay maintained that the 
actor was “talking nonsense.” 

Sir Donald, who's appeared in 
Shakespeare's plays throughout the 
world says the study of the author 
should be completely banned in all 

Children were forced to 
udy the works when 


capabie of understandite teh 

















London, July 30. 
David Eady, son of the man re- 


sponsible for the Eady Report 
(which led to the levy) and Jon 
Penington have just completed 
“The Heart Within,” the first pic- 
ture to be made under the banner4 
of Penington Eady Productions. It 
will be distributed by J. Arthur 
Rank Film Distributors, and is 
scheduled for general release on 
Sept. 16. ‘ 

The picture, which was made at 
Twickenham under the direction of 
Eady, and produced by Penington, 
stars James Hayter, Clifford Evans 
and Earl Cameron. The Penington 
Eady team have another two pro- 
ductions lined up. 


Five Yank Films 
At Messina Fest. 


Messina, July 23, 

Five Yank productions will have 
their Italian premieres at the week- 
long non-competitive Messina Film 
Festival, which opens in this Sici- 
lian city July 27. Film get-together, 
third of a series, will unspool at the 
Messina Fairground Theatre, with 
Raffaele Resta, Italo Undersecre- 
tary for Entertainment, presiding. 

American pix selected for 
screening alongside the only Italo 
entry, Titanus’ “Nonna Sabella,” 
are “Love in Afternoon (AA), 
“Omar Khayam” (Par), “Full of 
Life” (Col), “Wayward Bus” (20th), 
and “Tammy” (U), 

Fete, which is expected to draw 
a number of stars, winds up with 
a prize ceremony in Taormina, 
where the “Donatello David” sta- 
tuettes, yearly Italo exhib awards 
will be handed out to last year’s 
winners. Among these are “Giant” 
(WB), as best foreign film of the 
year, Ingrid Bergman (who will 
attend the ceremonies in person) 
best actress for “Anastasia” (20th), 
and Sir Laurence Olivier, best ac- 
tor for “Richard III.” Latter’s prize 
will be accepted by British Am- 
bassador Sir Ashley Clarke, be- 
cause of the star’s enforced absence. 








Arg. Producers Start Bitter Fight 


Vs. Exhibs; Native Pix 





Europe Likes U.S. Music 
More, Post-Date Gershwin, 
Reports Tom Scherman 


Thomas Scherman, conductor of 
N.Y.’s Little Orchestra, is back 
from his European guesting tour. 
His 16 dates with symphonies in 
halls and radio systems embracing 
Britain, Germany, Holland, Switz- 
erland and Belgium is believed 
the most intensive of any Yank 
leader this summer. William Tf. 
Weissel went along to handle the 
business details of the zig-zag tour 
“like a Columbia Concerts route 
in the States.” 

Scherman comments that Euro- 
peans are now accepting more 
American composers and know 
names other than Gershwin. 

Program in Berlin presented har- 
monica player John Sebastian and 
Morton Gould's “Tap Dance Con- 
certo” with U.S. hoofer Danny | 
Daniels. The staid Berliners were 
wowed by the novelty. 

Following concerts at Lewisohn 
Stadium, N.Y., Scherman is ready- | 
ing a three-week fall U.S. tour of | 
his Little Orchestra with duo-pian- | 
ists Vronksy & Babin and Ogden | 
Nash’s “Carnival of Animals” with | 


Faye Emerson as narrator. 
| 


Re-Staging Mozart | 


Vienna; July 30. 

State Opera has finished plans 
for a Mozart Festival Week Jan. 
24-30, 1958. This involves presenta- 
tion of Mozart operas, staged as 
new productions, under the direc- 
tion of Josef Krips, Rudolf Kempe 
and Herbert von Karajan. Promi- 
nent international singers are being 
contracted. 

Paul Hindemith’s opera “Mathis, 
the Painter” will have its Austrian 
premiere in April next year. 











London, July 30. 

A plan to introduce a “global 
quota” among countries within the 
projected free trade area in Eu- 
rope, advocated by prominent sec- 
tions of the British and French 
film industries, has been firmly 
turned down by the British gov- 
ernment. It has given an uncom- 
promising brief in this direction to 
the British delegate from the 
Board of Trade, who is represent- 
ing it in the negotiations. Under 
the proposal, it was suggested that 
the present British film quota 
should be raised from 30% to a 
minimum of 40%. Also, that ex- 
hibitors would not be restricted to 
showing British films only, but 
would be permitted also to exhibit 
films from France, Germany, Italy 
and all,other countries joining the 
free trade project. 

Some of the participants appar- 
ently have gone so far as to sug- 
gest that under a “global quota,” 
qualifying European pix should 
also be permitted to grab their 
appropriate share of the Eady levy, 
which assumes statutory form in 
October. Even British producers, 
who seem to favor the “global 
quota” principle, will be out of 
sympathy with the further sug- 
gestion of Eady participation. 

The two British producing or- 
ganizations, both’ of whom are ac- 
tively concerned in the Free Trade 
and Common Market discussions, 
have maintained a hush-hush atti- 
tude and have declined to express 
their views publicly until they 
have made their own policy de- 
cisions, There is little doubt, even 
at this stage, however, that there 
will eventually be a clash of opin- 
ion between the British Film Pro- 
ducers Assn., on the one hand, 
and the Federation of British Film 
Makers on the other. 


British Exhibs Vs. Global Quota 





Introduction , of ,a global re 
would be violently resent by 


‘Global Quota,’ Urged by French, 
Brit. Pix Biz, Nixed by British Govt 





British exhibs, who have always 
adopted a cautious policy towards 
the screening of Continental prod- 
uct. Outside a few key situations, 
very few foreign language pix suc- 
ceed at the boxoffice here. And if | 
the quota were inflated in a way 
that made their presentation essen- 
tial, there doubtless would be an 
immediate storm of protest. 

This global quota idea would 
seriously cut into the American 
share of the British market. If the 
pattern of the quota were repeated 
throughout out other free trade 
countries, the Hollywood film in- 
dustry would be affected on a 
major scale. Yet, probably because 
films are the only commodity like- 
ly to be hit by the proposal, the 
U. S. State Department and the 
White House have been adopting a 
benevolent ou’(,0k towards both 
the Free Trade and Common Mar- 
ket proposals. 

Britain, of course, is outside the 
Common Market area, which is re- 
stricted to the six European pow- 
ers who were signatory to the Mes- 
sina ‘agreement. While the Euro- 
pean Common Market aims at set- 
tings up a free trade area among 
the six countries concerned, they 
will all certainly participate in the | 
European Free Trade area, if such | 
a project materializes. The French | 
Government has already approved 
the principle of ECM and Jacques | 
Flaud, the French government ex-| 
pert on film affairs, has had a| 
series of talks with the BOT on} 
both the Common Market and free | 
trade area proposals. 

It’s generally accepted that the 
BOT has made it clear to Flaud| 
and to others concerned, that it} 
world not countenance a sugges-| 
tion that a definition of a British) 
film, for purposes of the 
area, should be restricted to pix | 
distributed only by British com- 
panies, The BOT of course has to| 
stand by its own definition as given | 
in the Films Act, j 
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Buenos Aires, July 23. 


Left to Itself, the Argentine Pub- 
lic Said, No! 

The Argentine Screen doesn't 
Defend Itself, it ACCUSES! 

Under these opposing headlines, 
the major warfare between Argen- 
tine exhibitors and producers went 
beyond the skirmish stage this 
week. The exhibs took the offen- 
sive with another open letter in 
the press, under the first banner 
headline, and quoting attendance 
figures at the 18 theatres affected 
by the previous week's Screen In- 
stitute order te exhibit four native 
pictures. Attendance in those the- 
atres dropped 43% in the week 
ended July 17 (with the native 
product), compared with attend- 
ance in the previous week, July 4 
to 10, when foreign (mostly U. 8.) 
product was screened. 

In retort te the exhibs claim, pro- 
duction interests staged a meeting 
at the Presidente Alvear Theatre 
Monday (22). About 75% of the 
audience probably comprised op- 
portunists anxious to see a galaxy 
of stars, without paying for it. 
Many crix were also in the theatre, 
but the Critics Assn. is not among 
the industry groups allegedly sup- 
porting the meeting. These made 
common cause against the “wicked 
and mercenary” exhibitors, whom 
they accused of wanting to stamp 
out the native screen industry. 
Some speeches even referred to a 
“handful of foreigners” (unspeci- 
fied) trying to down the industry. 

It seems a pity to some that in- 
dustry thinks it worthwhile to re- 
sort to mob psychology of this 
kind, instead of setting about mak- 
ing good pictures, as they are quite 
capable of doing once left to them- 
selves to compete without State in- 
terference. 

Some Speeches Infiamatory 

Some speeches were quite in 
flamatory. Blurbs were repested 
on the two radio channels, remind. 
ing the public that foreign films are 
costing the country $10,000 daily 
in precious foreign devisen. 

One director derided the exhib’s 
attendance figures, claiming that 
they deliberately picked the week 
of July 4 to 10 as a sample be- 
cause it is a notoriously good box- 
office week due to Independence 
Day (July 9) holiday. The fact 
remains that even with the singu- 
larly low holdover terms imposed 
on exhibs by the Screen Institute 
for native product, the first two 
releases were unable to hold on for 
more than two weeks. Most violent 
speaker was Union leader Ramon 
Martinez, who complained that film 
workers have been unemployed for 
one and a half years, but did not 
explain how exhibitors are respon- 
sible for this. Martinez wants all 
studios reopened as Cooperatives. 

Emilio Villalba Welsh, represent- 
ing Argentores, accused exhibitors 
of slandering the industry and the 
press of mercenary servility. He 
praised the Aramburu Government 
for a Film Law which granted the 
industry unlimited freedom of ex- 
pression without censorship of any 
kind. 

Exhibs are determined to resist 
the Film Law, as at present enacted 
and predict there must be a joint 
meeting of Producers, Exhibitors 
and Screen Institute officials with 
the highest government echelons 
before July 31 or they will have to 
shutter their theatres. Film work- 
ers have continued policing the lob- 
bies of Buenos Aires film theatres 
to make certain that where native 
material is being exhibited, every 
facility is given in the matter of 
displays and encouraging the pub- 
lic into the theatre. 

Exhibitors in Rosario, Province 
of Santa Fe, refuse to accept the 
Screen Institute's authority, from 


| which they claim Federal immun- 


ity, and reject his order to exhibit 
the native films passed as “compul- 
sory” by his Qualifying Board. 
On Friday (26) Loew’s Metro 
Theatre is obliged to preem “Las 
Campanas de Teresa,” under order 
from the Screen Institute, and the 
Assn. of Film Directors is taking 


over the theatre the previous night 


for a benefit (beneficiary not speci- 
fied). Metro will play the picture 
under protest as the holdover terms 


imposed by the Screen Institute are 
free trade | a violation of Article 10 of the new 


Film Law. The Institute apparent- 
ly is unaware of the Metro Theatre 


| capacity of 2,455 salable seats, and 
set the holdover at 2,000 seats un- 


der this. 
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ACID PROSE OF SELZNICK & C. SKOURAS 
AIRED AS PART OF GOLDWYN CASE 


San Francisco, July 30. 

Just as last week’s hearings in 
Samuel Goldwyn’s antitrust action 
were ending in Federal Court here 
an exchange of letters between 
David O. Selznick and (the late) 
Charles Skouras were introduced 
into evidence. Dated in February 
and March of 1949 the missives 
fom up in dramatic, often sarcastic, 
anguage on both sides the peren- 
hial conflict in the motion picture 
industry between the manufacturer 
(producer) and the retailer (exhibi- 
tor). 

Excerpts follow. 

Selznick to Skouras, 
1949: 

“In later years, if anyone is in- 
terested in finding the reasons for 
the decline and fall of the motion 

icture business,..it may be, that 

he clue will be revealed by this 
letter. 

“*Portrait of Jennie’ is one of 
the most costly pictures of recent 
— It has been widely hailed 

v critics; the people and the press 


Feb. 22, 


of Boston, the only other city 
where it has opened, have gone 
overboard... 


“As of Sunday, we have just 
finished an eight-week engagement 
...at the Carthay Circle Theatre 
(Los Angeles)... 

“The Carthay, last year, had a 





total gross business of $383,000. 
During each of 12 weeks of that 
year it played to less than $4,000... 

“During the first seven weeks of 
the ‘Portrait of Jennie’ engage- 
ment, the picture took in approxi- 


mately $73,000; and you can’t say 
it was the theatre, because the 
theatre, even in its top years, has 
had at best a very spotty record. 

“Our weekly average for the en- 
£oagement was in the neighborhood 


ot $10,000 a week..,.an extreme'y 
creditable (record). 

“During the engagement we 
spent approximately $25,000 adver- 
tising. 

Our film rental, for what would 
appear to be a considerably better 
than average engagement for this | 
theatre in fact, the most success- | 
fil engagement of any film to play 
the theatre in approximately a 


year — gave us, before advertising, 


| 

} 

| 
$37,500. *However, the advertising | 
expenses were completely ours; 
and after deducting the advertisina | 
we have the dubious satisfaction of | 
having @ net rental of approximate- | 
ly $12,500. The theatre, on the | 
other hand, had # much more 
respectable return on the engave- 
ment — it received approximately 
$35,000, or close to three times as 
much as we received. 

‘Lopsided’ 

“I cannot believe that such a 
lopsided arrangement can be justi- 
fied by anythine but the most | 
mvopic approach to your problems | 
and to our problems —assumin-, | 
which perhans I should not do, that | 
you recognize that product hes | 
something to do with theatre busi- | 
ness I make this statement re- | 
gardiess of vour investment in the | 
theatres, and of whatever basis von | 
mav be using to write off thic 


investment: and revardless of what 
profits vou may be makiag bv 
intercompany rentels, or by vrofits 
as between individua’s and your 
parent commanv, Whatever gener=! 
overhead charge von make against 
the theatre eannot inetify it, Nor 
can it be tretified either by hook- 
keening which gives the profits on 
popcorn and candy to management, | 
while charging overhead for tis | 
management in excessive amounts | 
to the individual theatres. 

“You and your company are en- | 
titled to a profit; but so long as vou 
persist in vour attitude that when | 


a picture fails, the loss should be | 194 


borne entirely by the producer, 
and when a picture succeeds, the 
lion's ‘or perhaps T should say the 
hog's) share of the profits should | 
go to the exhibitor, the producer 
faces doom... 

“Bit by bit the attitude is 
changing in other cities. We are 
finding exhibitors eager to recog- 
nize and encourage fine pictures 
that not alone do good business, 
but lure back to the theatres that 
tremendous portion of the attend- 
ance which has been alienated 
through the awful and incessant 


run of assembly line product... . 
the Washington and Boston deals 
are merely typieal of deals we ‘ares 


jon everyone from*the writers to 


| ever, later—far, 





getting everywhere — everywhere, 


that is, except from those exhibi- 
tors who seem alniost incredibly 
slow in recognizing that when 
producers stop making fine films, 
the exhibitors wili be totally un- 
able to. cope with television and 
with all the other factors that are 
going to take business away... 

“I have very few illusions as to 
what we will get out of you in 
connection with the Loew's State 
combination .. . I know from too 
long and too bitter experience of 
your conviction that someone 
came down from Mount Sinai with 
a tablet inscribed to the effect 
that your theatres must make a 
profit, regardless of what films you 
play—and that when you get an 
outstanding film, you must take a 
share disproportionate to your in- 
vestment, or your risk, or your con- 
tribution. I am not yet prepared 
to do anything about it—other than 
to say to you that you should 
have no. wonderment at the steps 
being forced on the independent 
producers ,.. You have taken 
mony, many steps to stifle this 
competition, resisting all the signs 
and portents of the new business 
morality; but you have failed to 
realize that through these tactics 

. you have only expedited the 
day when you will have (competi- 
tion). Believe me, Charlie, you 
are at the very forefront of the 


men who are destroying the 
American motion picture  busi- 
ness... I suppose even when the 


business evaporates further, you 
will blame it on . . . everything 





from dog racing to television, and 


the company heads, instead of 
realizing that it is the greed of | 
such operatiéns as your own... .| 
your theatres are worthless with- | 
out important product, and you} 
are making it utterly impossible | 
for men like myself to give you 
important product. 

“You will give no different 
terms to a $4-million picture than | 
you will to the shabbiest factory | 
quickie. You will give. no con-| 
sideration whatsoever to the effect | 
upon your over-all year’s busi-| 


have not paid off in profit or Acad- 
emy Award nominations and that 
virtually all the Award nominations 
have been won by such ‘assembly 
line’ producers as L. B, Mayer, 
Arthur Rank, Darryl Zanuck and 
Jack Warner. 

“I'm sorry that you cannot re- 
member that the Carthay Circle 
was a universally known and im- 
portant theatre long before your 
name became publicly known.. . 

Sneer At Quality 

“I’m sorry that you have fallen 
into that way of thinking that 
stamps all expensive pictures as 
good and important just as I’m 
sorry that you have convinced 
yourself that all your pictures are 
$4-million efforts despite the re- 
mote relationship so much of your 
effort and expense bear to the 
finished picture. 

“I'm sorry for your sake that 
some 80 million Americans like to 
see a motion picture every week 
and that they are tolerant enough 
to realize that all pictures cannot 
be uniformly perfect or, of course, 
Selznick ‘epics.’ I'm sorry that the 
80 million Americans. . . find your 
pictures undesirable in about the 
same proportion as they find un- 
desirable the product of other 
major producers. . . 

“I'm sorry that you cannot re- 
member that whether you wish it 
or not we are all members of one 
industry and that your vehement 
expression of your lack of regard 
for me, my past, present, and fu- 
ture does not endear you to me or 
add one cubit te the stature of 
David O. Selznick or the industry... 

“I'm sorry that you cannot re- 
member that my business and _ per- 
sonal relationships with other pro- 
ducers remain, for the greater 


you, and of your reply... 

“Whereas formerly I had sought 
to propitiate the victims of the 
inequities of the Skouras type of 
operation, and had urged that 
remedy be sought through amiable 
negotiation, I now see at long last 
the hopelessness of such a view- 
point. I owe, and I shall extend, 
my apologies to Sam Goldwyn, the 
Disney executives, and others who 
have long felt the need of drastic 
action ... 

“Your brother Spyros, and your 
farsighted associate Joe Schenck, 
have both repeatedly stated to me 
that the producer simply had to 
get a larger share of the boxoffice 
receipts .. 


tenet of American business which 
dictates that when the product has 
extraordinary appeal, the retailer 
must get the lion’s share of the 
profits. The ‘heads we win, tails 
you lose’ philosophy must go 
Charlie, even in this business...’ 


Todd to Theatre Men: 
‘You're Interfering With 
Wheels of Progress’ 


Mike Todd would like to stop 
having to “sell” his latest, “Around 
the World in 80 Days,” to devote 
himself to the upcoming “Don 
Quixote,” but he can't. And the 
reason, explained Todd in Gotham 
yesterday (Tues.), is that exhibjtors 
simply don’t seem to be able to 


’ 
’ 





cepts. 
In fact, as Todd sees the state of 


have forgotten that there’s some- 
thing else to showbiz other than 
maneuvering and negotiating deals. 
“A lot of those guys have to be ‘un- 
learned,’” declared Todd. “Show- 
business used to be the strange and 
the unusual. It isn’t that any more. 
Everything’s canned; and_ the 
worst offenders are the exhibitors. 





part on a friendly, mutually sat- 
isfactory plane. . . 


They're just willing to sit back 


| and leave well enough alone.” 
“I’m sorry that your personal | 


Producer made it plain that his 


fealty to me has led you to license | “Don Quixote” would be cast with- 
all your pictures to our company) out compromise as to story con- 


despite the availability of other | 
theatres and your constant dissat- | 


isfaction. I'm sorry that you cir | 


not licensed your pictures -to other 


cepts. He also said the picture def- 
initely wouldn't be shot in the 
Todd-AO process, but in a system 
which it took him about a half- 


theatres, as other producers have} hour not to describe. It’s presum- 
ness, and upon the retention of|done, without rancor or bitter-| ably a 65m negative, shot in stan- 


your audiences ... So be it. It) ness... | dard 35m speed, which is 
will be your own head, Charlie— | Why Tell Public? | slightly An f-om tie eke 
and in more ways than one... “I'm sorry that some uncontroll- | printdown copies can be made 
“The eighth week (of ‘Portrait | able impulse has led you to express| Todd made it clear that the “80 
of Jennie’ at the Carthay) is even|to the world at large the convic-| Days” (non«Todd-AO) engagements 
more absurd. The picture grosses | tion, welling out of your bitterness,| at this moment were not print- 
$5,506. Our film rental was $1,-| that virtually everything is wrong! downs from the Todd-AO negative 
306; our advertising was $1,700, so| with the motion picture industry| but from a duplicate wideguage 
for the doubtful special privilege|. . . that, whatever the effect may| negative which he shot simultan- 


of paying you $4,200, which was | 
more than the theatre grossed | 


weeks last year, we wound up los- | Selznick week, when all of the re-| play the game according to his| 
rules, Todd said he would be will-! 


ing $296. | 
System Wrong | 
“Something is terribly wrong | 


with a system that ailows the man- | derstand that I am charged by the; of Todd’s argument: 


ufacturer of a product to come | 
off with such a meagre return on | 
his investment. In my opinion | 
the solution is more your respon- 
sibiMY than it is mine. After all, 
you do control the outlet and the 
terms; and we, in reality, wind up | 
at your mercy. 

“Iam sorry, 
stopped being a chump and a feed- | 
er for men like yourself. I shall 
find other ways of coping with 
this business, a portion of which is | 
my birthright—as well as my 
right because of the contributions I 
have made to it... The final 
chapter isn't written yet, Charlie 
. I would like to venture the 
prophecy that when the final 
chapter is written, you will be 
sorry that you did not change your 
approach and your methods while 
there was yet time. It is how- 
far later—than 


Charlie; but I have | 


\the purpose of seeking additional 





you know... 
Skouras to Selznick, March 7, | 
9: | 
“I'm sorry that you cannot bring | 
yourself to understand that our | 
theatres do not operate themselves 
without expense any more than 
your pictures’ make themselves 
without cost. 

“I'm sorry that our business can-| 


be on others, the exhibitors of | 
America owe you the obligation of 


| during each of a large number of | conducting each year a David O.| exhibitors won't 


ceipts. are to be surrendered | 
intact to you. } 
“I'm sorry that you cannot un-| 


directors. . . and by 33,000 share-| 
holders with the obligation of op-| 
erating the company’s theatres at; 
a reasonable profit. 

“I'm sorry that a man of your 
ability has wasted his time writing 
at length to such an irresponsible | 
and unsympathetic character as| 
you have stamped me, evidently for | 


income inspite of the fact that 
prior to the opening of the picture 
we accepted a license agreement, 
proposed in major part by your 
representatives. . 

“I'm sorry that each of your 
productions is followed, like some 
uncontrollable reflex, by a diatribe 
much like your recent letter. I'm 
sorry, indeed, that I have taken the 
trouble to acknowledge any such 
letters, and I hope. . you will 
soon overcome this unbecoming 


eously. 
If he finds a town where the 


“cut loose,” i.e. 


ing and anxious to play to film 
a tent.” Sum and 


“in 
substance of 
Exhibs have 
become: flabby and disinterested. 
Unless they wake up to his vigorous 
brand of showmanship, they won't 
survive, ie. they won't get to play 
his pictures. 

“80 Days” 
in most situations and 
Asbury Park, where it’s showing in 
the 35m version. Some special 
equipment is required in the booth. 


LAND DISPOSAL PUTS 
GLOW IN TECHNICOLOR 


Sale of land in Van Nuys, Cal., 
saved the half-year for Technicol- 
or, which showed a net of $710.- 
000—or 35c per share on 2,032,236 
shares outstanding—for the first 
six months of 1957, according to 
prexy Herbert T. Kalmus. 


particularly 








habit. . . 

“I’m sorry, above all, that you as| 
the son of an illustrious gentle- 
man have so completely cast aside 
the great qualities that were your | 
real birthright. 

“I'm sorry, David, in short, for 
you.” 

The following day, Mareh 8, 
1949, Charles Skouras sent copies 
of both letters to his brother 
Spyros, in New York, and_ his 


not live on the once-a-year miracle | brother, George, in Durham, N. C., 
picture you feel you furnish us and | advising the correspondence was 


that 


quickies’. . . 


“I'm sorry that your ambitions | 


for ‘Portrait of Jennie’ led your or- 
ganization to indluge in a lavish 
advertising campaign costing in 
excess of 40% of the theatre gross 
...I]'m sorry that those expenses 


you regard most pictures | 
other that your own as ‘assembly | 
line product’ and ‘shabby factory | 


for their information, “of a per- 
sonal and confidential nature, and 
I would appreciate your treating 
it as such.” 

Selznick answered Skouras March 
28, 1949, in a nine-page, single- 
space, typed letter of which these 
are parts: 

{'I have run inte: all sents of edd 


, Showing compares with $980,000 
—-49e per share—for the compar- 


able period in 1956. 


Kalmus explained that the first 
quarter of ’57 showed earnings at- 
ter income taxes of 9c per share. 
Second quarter ended with a 4c 
per share loss, leaving a 5c gain for 
the half-year. Situation was saved 
by the sale of the land, listed as 
non-recurring profit, which amount- 
ed to 30c per share. 

Techni board, meeting last week 
(25), decided. to skip paying out 
dividends at this time “in the best 
interest of the corporation.” Kal- 
mus said the second quarter op- 
erating loss included initial losses 
incurred in connection with Tech- 
ni’s diversification program. Lab 
has been suffering from competi- 
tion from Eastman color, and from 
the swing ,away from, tinting, gen-: 





people to whom you have given 


e y. 


copies of my previous letter to! 


“ ... I know of no cuscom or} 


keep pace with showmanship con-| 


the business now, the theatremen | 


is doing standout biz | 


Warners 9-Month 
Net, $3,174,000 


Warner Bros. this week reported 
a $3,174,000 net—$1.76 per share 
—for the nine months ended June 
1, 1957. Earnings were more than 
46° over the same period in °56, 
| when the net stood at $2,165,000, 
| or 87c per share. 

Balance sheet at the end of the 
third quarter continued to show “a 
| strong financial position,” per the 


| company. Fiscal year ends Aug. 
31, 57. 





Nine months net in '57 applied to 
1,793,996 shares of common out- 
standing, after deducting the 688,-~ 
251 shares in the treasury on 
June 1. Period reftects the extra- 
ordinarily strong grosses rolled up 
by “Giant,” a WB release. 

Total film rentals and sales were 
put at $57,981,321, an increase of 
over $3,00,000 over the $54,225,898 
in rentals for the same months in 
56. Foreign earnings, according 
to the company, also are ahead of 
| last year. They are highlighted by 

a 31% rise in profits of Associated 
British Picture Corp. in which WB 
| has a 3742% interest. 
| “We are optimistic over our 
prospects for the future,” com- 
| mented prexy Jack L. Warner, not- 
| ing upcoming major relases and 

continuing expansion of the War- 
| ner tv production program. Com- 
pany also reported progress for its 
commercial and industrial film di- 
vision and its music publishing di- 
vision. 

Profit and loss statement for th. 
‘nine months showed a rise in amor- 
| tization costs from $38,649,551 to 
| $39,610036. Operating and gen- 
| eral expenses were held at the line, 
| $14,706,887. Profit before taxes 
{was $6,249,020 against $4,115,201 
last year. 
| 


We're Just as Tough As 
‘DL’; Unless We Get Dates 
You Can Keep It—Exhibs 


| 

| 

| 

Minneapolis, July 30. 

| Twin Cities’ group, Exhibitors 
Trade Association, independent 

|theatreowners’ organization, 

| is squawking about distributors’ al- 

|leged increased failure to adhere 

|to the local clearance schedule 
which gives downtown first-run 
houses only @ 28-day protection 

| over the neighborhood theatres in 

| the earliest availability slot. 

Promising a battle to get “a 

| square deal” for the subsequent- 
runs, the group is firing its first 
shot by notifying Warner Bros. here 
jthat unless “The D.I.” is released 
}to Twin Cities’ 28-day neighbor- 
hood houses on Aug. 7, when “it's 
supposed to break for them,” no 
member of the group, comprising 
| practically all the Minneapolis and 
St. Paul uptown theatres, will play 
it at any time. This is an ultimatum, 
they say. 

Martin Lebedoff, the group’s 
| chairman, charges that distributors 
|have been creating an artificial 
shortage of prints as an excuse for 
| not living up to the local clearance. 
| schedule. 

! 


‘Intellectualized’ Come-On 
| For ‘Children of Love’ 


St. Paul, July 30. 

In a new approach to selling a 
sex film as far as this berg is con- 
cerned, the loop Tower Theatre's 
;newspaper ad daringly and prob- 
| ably effectively for the “boxoffice 
seeks to “justify” its current pres- 
entation of “Children of. Love.” 

A headed “why adults only?”, 
| declares “when a man or woman. 
| attains majority he or she is en- 
| titled to know the facts of life—so 














| why shouldn't this be true of a mo- 
tion picture’s audience?” 

The ad, continuing in same vein, 
asserts: “ ‘Children of. Love’ is a 
movie that has attained its ma- 
jority .. . a dramatic human docu- 
ment ... ripped from the pages of 


life ... Spectacularly filmed 
against backgrounds of stark 
reality! é 


“Because it so dramatically dares 
reveal a shocking subject that hon- 
estly and frankly challenges every 
woman ,. . because the nature of 
its story up to now has been so 
‘hush-hush’ ... what should a 
movie do? Hide its head in the 
sand like an ostrich? ... or face the 
jolting truth as does ‘Children of 
Love’.” 


1 Concluding verbiage .is: ‘ian ain- 
usual adult motion picture!” 
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HOT & COLD RUNNING DEALS IN CALIFORNIA 


(GOLDWYN CASE PARADES INSIDE STUFF) 








San Francisco, July 30. 

Fox West Coast president John Bertero gave nearly 
as much as he got in <hird week’s testimony of Sam 
Goldwyn’s $1,755,000 antitrust suit against 20th-Fox, Na- 
tional Theatres, FWC and FWC Agency Corp. 

Bertero took a terrific pounding from Goldwyn’s law- 
yer, Joseph Alioto, before Federal Judge Edward P. 
Murphy, but managed to fend off most of the blows. At 
one point, indeed, Bertero mounted a counter-attack, ask- 
ing the judge to make a special finding that Bertero had 
not violated any Federal court decree in updating contro- 
at Bluebook of runs, clearances and availabilities in 

Bertero said reason for sales was that the industry 
for implying that he’d violated the decrees. 

Late in the week Michael Naify, chief of the United 
California circuit, was recalled for examination by Alioto, 
and Naify detailed four dea’s he almost completed for 
half his 100-theatre chain in 1947-48. 

Bertero’s testimony centered on FWC real estate deals, 
his relation to the buying department and his company’s 
policy with regard to product flow and what-Alioto in- 
sists upon calling “pools of monopoly.” 

Bertero said FWC bought about 25 theatre sites in 
“growing California communities” in late 1930's and early 
40's which “we started selling off” in 1950-51. 

“Only two or three were ever built,” he testified. 

Alioto tried to get Bertere to admit covenant restricting 
land sa'es to non-theatrical purposes was attached in con- 
tracts, but Bertero wouldn't bite, cited the fact. that the 
Paramount case had made such covenants illegal. 

Bertero said reason for sales was that the industry 
plunged from “real prosperity to depression” because of 
“onslaught of tv, difficulty in financing,” and added most 
of the property was in Southern California. 

“Many people in the lower echelons,” said Bertero, 
“thought they were doing a good job” when they got real 
estate buyers to agree to non-theatrical use covenant, but 
he claimed the illegal clause was never included in final 
sales contracts. ; 

Alioto jumped into the breach by citing a 1950 letter 
from FWC’s W. H. Lawlear to Bertero and Charles 
Skouras in which Lawlear mentioned a buyer’s agreement 
to non-theatrical use clause in purchase of a Richmond, 
Cal., house. But Bertero remarked, “I was supposed to 
watch Law!ear and didn’t do a very good job.” The FWC 
chief added: 

“There are very few purchasers of closed theatres 
in 1951 National Theatres had to divest 194 
houses, we tried to sell to anyone in the world who'd 
make a reasonable offer .. . we paid money to meny 
of our landlords to rid ourselves of leases.” ’ 

He denied FWC ever erected signs on vacant land say- 
ing theatres would be built, thus scaring off potential 
competitors. He denied “personal knowledge” of Naify- 
Skouras negotiations to stifle competition in pooled greas 
by construction of new theatres, adding “our policy was 
to go into new areas, to improve our economic well-being.” 

An example of this policy, Bertero said, was the West- 
wood, in Los Angeles, on which he said FWC lost money 
in 9 first five years of operation, got it all back in the 
sixth. 

Alioto claimed theatre dealf in San Mateo, Richmond, 
Berkeley, Stockton and Inglewood—latter to squeeze out 
Marco Wolf—were made to close areas to competition, 
but Bertero stoutly denied the accusation. 

Bertero appeared a little gunshy when Alioto brought 
ae subject of the Los Angeles Theatre in downtown 


Alioto pointed out that Metropolitan Theatres, jointly 
owned by FWC, Sherrill Corwin and Mike Rosenberg, cut 
United Artists Theatre circuit in for 25% of profits of the 
Los Angeles when UA had no apparent interest in the 
operation, Bertero said he couldn’t recall why that 
should be. Objection from defense lawyer Arthur B. 
Dunne elicited this comment from the judge: “I’m frank 
to say that 25% is a pretty big cut in any league and I’m 
surprised Mr. Bertero doesn’t remember.” 


Memory Refreshed } 


Alioto’s line of questioning was an effort to establish 
that UA’s Joe Schenck got the quarter-split to influence 
Loew’s Nick Schenck to assign Metro product to the 
theatre. But Bertero, his memory refreshed by the judge’s 
prodding, testified UA had a profit-sharing deal with FWC 
in downtown L.A.’s Loew’s State and UA Theatres. Ber- 
tero said UA objected to FWC, as its partner, “compet- 
ing” with theatres in which they held joint interests, 
and so FWC gave UA the quarter-split to “equalize” UA’s 
position. 

Eventually, Alioto wrung from Bertero the admission 
that FWC got a 25% split on the profits from Harry Vin- 
nicoff'’s Strand Theatre, in Long Beach, for no visible 
reason. 

Into the record went testimony that FWC’s George 
Bowser and Vinnicoff made an oral agreement on the 








By WILLIAM STEIF 


split in 1942, but that Bertero never knew about it until 
five years later, when he ordered it discontinued. 

Real reason for the arrangement, Alioto claimed, was 
that the Strand, as part of the United West Coast pool 
(FWC’s 48 houses, UA's 11 and their spheres of influence), 
moved from fourth-run to third-run. 

Alioto also introduced a series of interoffice memos 
from FWC files showing agreements by buyers of FWC 
property not to use land for theatres, though this did not 
necessarily contradict Bertreo’s testimony. 


Home-Building Rider | 


However, Alioto later drew testimony from Bertero 
that the deed of the Westchester Development Co. under 
which FWC got land to build the Fox Loyola in L.A., con- 
tained an agreement that Westchester Development 
wouldn't sell any other land in its tract for theatre pur- 
poses until at least 7,500 homes had been built and sold 
there. 


Evidence of FWC San Diego pool with an exhibitor 








- named Ulman went into the record, too. Exhibit contained 


a map showing designated areas around FWC-Uiman pool 
in which neither could acquire or build theatres without 
putting them into a pool. 

When Alioto dug into the Bluebook situation he met 
plenty of resistance. - 

Bertero noted that he was well aware of the 1950 Fed- 
eral consent decree which prohibited FWC (then Wesco) 
from preg ree! clearances to distributors which 
might hurt independent exhibitors. Bertero maintained 
that his 1936 printing of the Bluebook was made simply 
to memorialize NRA Code Authority’s schedules. 

So Alioto produced a Bertero letter written to 20th-Fox 
(as a distributor) in which Bertero pointed out “errors 
of printing” and advised that “clearances are as they 
were set out” in NRA. Bertero wouldn't admit “printing” 
referred to in letter applied to Bluebook, whereupon 
original NRA schedules and Bluebook were compared 
and Bluebook’s errors were unveiled. 

Alioto hammered on his point that FWC was, in fact, 
imposing fixed clearances on distributors which gave it an 
advantage over potential competitors, although practice 
violated consent decree. 





Updated Bluebook 


Under Dunne’s direct examination, defense devel- 
oped the point that Bertero in 1949 simply had had the 
Bluebook updated because, over the years, he’d grown un- 
familiar with the clearance situation. Bertero testified this 
1949 version—within the 1947-50 limits of the case—had 
never been sent to distributors. 

Goldwyn claim, of course, is that 1949 Bluebook was 
imposed on distributors and so constricted competition. 

Dunne also brought out that in the clearances battles 
of the early 1940's, 23 of 25 cases submitted to arbitra- 
tion boards were decided in FWC’s favor and it was 
about this time Bertero asked the judge for a special 
finding, asked Alioto for his apology. Judge reserved 
comment. 

Bertero testified his view of product flow was that 
negotiation with distributors for pictures was always 
better than competitive bidding. 

He said, because FWC was under wraps of court de- 
crees, he got FWC buyer Bert Pirosch “well-inculcated” 
with his policy and Bertero “never knew an instance 
in which Pirosch initiated competitive bididng.” 

Bertero admitted there were times when distributors 
who “ordinarily” dealt with other circuits would come 
to Pirosch for a deal, and Pirosch would consult with 
Bertero. 

In each case, testified the FWC president, he'd tell 
Pirosch to tell the distributor to give “first opportunity to 
our competitor ... and come back in a couple of weeks 
if they can’t make a deal.” 

He also instructed Pirosch “it was proper (under the 
court decrees) to discuss deals with exhibitors if we 
told the distributor . . . any agreement among exhibitors 
was only with consent of the distributor.” The general 
policy was that FWC “should negotiate for the com- 
pany’s benefit with any distributor who had a worthwhile 
picture and could make reasonable terms for us.” 


| Didn’t ‘Draw Lots’ | 


Under Dunne’s questioning, Bertero denied there was 
any agreement not to license certain films or that Pirosch 
drew lots with other exhibitors for product. 

During his final session over the Bluebook hurdles, 
Bertero admitted he recommended the same L.A. clear- 
ances for everyone and advised his buyers not to ask 
any more than what was in the book. 

Other points developed in Bertero’s testimony included: 

(2) Consolidated net profit of Golden State and T & D 
Jr. circuits for 1938-48 was $7,327,705, of which FWC’s 
share was $2,179,463—dividends paid in the 10-year period 











“were $3,795,338, of which FWC’s share was $1,161,757; 


(2) Golden State and T & D Jr. net profits jumped from 


$709,335 in 1945 to $1,557,251 in 1946, a fact Goldwyn 
side attributes to tightening monopoly situation; 

(3) Bertero did not write Damty Varrery a letter signed 
by Michael Naify in mid-1948, in which Naify denied 
UA’s Schenck had option of half the Naify circuit—letter's 
writer was Oscar Samuels, Naify’s Frisco lawyer; 

(4) 35 lawsuits were filed against FWC in 1947-51 
period; ° 

(5) Washington-Oregon pool of Fox’s Evergreen circuit 
included John Hamrick, John Danz, Mrs. Hazel Parker, 
and Alioto tried to show that when Evergreen was forced 
to bail out in 1950-51, George Skouras’ UA was set to step 
into vacated spots on same basis—evidence included con- 
tract between Evergreen and Danz covering downtown 


Seattle in which Evergreen got all the first-runs. Danz 


the second-runs; 

(6) Bertero admitted he’d heard “rumor” that Pat de 
Cico, whom Alioto identified as “Joe Schenck’s protege,” 
was in candied ice-cream business with Charles Skouras 
and Schenck, with FWC theatres concession—this was 
during de Cico’s time with UA circuit. Alioto failed to 
establish that de Cico had discussed booking with Pirosch 
after United West Coast dissolution was ordered, how- 
ever. 








J nudge Bored? | 





By mid-session of Bertero’s last day on stand the judge, 
apparently thoroughly bored, remarked “not too much 
is to be gained in ancient history” and curtly suggested 
Alioto start focusing on period of suit, 1947-50. 

Naify’s testimony, at week's end, was part of Alioto’s 
continuing effort to prove that UA'’s Schenck had option 
to buy half of Naify'’s interest from time in mid-August, 
1947, that Naify bought out partners R. A. McNeil and 
Eugene Emunick. 

Goldwyn claim is that George Skouras, through Schenck, 
was in on deal from the start and that this was the 
backdoor through which Charles Skouras and FWC kept 
control of Naify circuit, and consequently most of the 
West's playing dates, when Justice Department turned 
down FWC’s direct purchase of half the Naify chain. 

Naify testified that after the Justice Department re- 
jected FWC purchase, he turned to Schenck, in late Sep- 
tember, 1947. But, he said, Justice Department also nixed 
UA entry and Oscar Samuels, his lawyer, advised Naify 
to make no Schenck commitment. 

Nevertheless, Schenck told Naify not to worry, that he 
was sending his lawyer, Charles Carr of Los Angeles, to 
Washington, D.C., to see what could be done 

By December Naify was very nervous about how he 
was going to find $2,300,000 for his next installment to 
MeNeil-Emmick, and he got Schenck to go on a Bank of 
America note for him in Los Angeles. But, testified Naify, 
he made it clear to Schenck that there was no commit- 
ment, that he was free to get someone else to buy halt 
the circuit. 

In the succeeding months Naify said he tried to sell to 
Louis Lurie, Frisco financier, who was eager for a sale- 
and-leaseback deal which involved selling commercial 
properties on a capital-gains basis—unfortunately, a pro- 
vision of the option under which Naify bought the McNeil- 
Emmick shares gave all proceeds from sale of commercial 
propefties to McNeil and Emmick, so deal was scotched. 








Jesuits Declined 

He also overtured Father Malone of Loyola U, Los 
Angeles, on a leaseback arrangement, but the priest was 
scared off by then-current inquiries into tax-exempt cr- 
ganizations; 

(To this Judge Murphy, educated at Santa Clara, re- 
marked, “I thought Jesuits were in education instead of 
real estate.”) 

Col. Henry Crown, boss of Chicago’s Materials Service 
Corp. was ready to make a deal but suffered a heart 
attack and lost interest. 

Milton Reynolds, Chicago pen-manufacturer, whose 
son-in-law, Julian Levy. contacted Naify through 20th- 
Fox's Herman Wobber and discussed deal for several days 
in March, 1948. Reynolds-Levy deal flopped because 
Naify wouldn't .give up more than 50% of circuit and 
Reynolds-Levy couldn't get financing without controlling 
interest. 

Defense contends Carr didn't wangle Justice Depart- 
ment okay in Schenck-UA participation until December, 
1948. Alioto claims deal was in the bag all along, that 
other dickering was window-dressing. 

At the session’s end Alioto introduced letters in which 
Schenck tried to “patch up” trouble between Naify and 
Metro’s W. F. (Bill) Rodgers. Naify testified Schenck did 
this simply “out of friendship,” not because he was Nick 
Schenck’s brother. 

When Dunne objected to letters’ introduction, Judge 
Murphy overruled, saying “certain features of that cor- 
respondence confirm my thinking along that line, for the 

And so. on a somewhat enigmatic note, week ended. 
time being at least.” 
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No Forced Use ae pitas FRONTS Dem Bums Not Us 
Will Head Directors Guild Dicker Portland, Ore., July 30. 
With Producers A number of Portlanders of 





Of Todd-AO Gear 


Todd-AO Corp., which holds the 


George Stevens has 


Hollywood, July 30. 
pointed chairman of the negotia- 


° EE 


some current notoriety have 
been going through motions of 


been ap- consulting their attorneys re- 


Kansas City, July 30. 
Relief in the form of reduced 
valuations has come to at least 





REDUCE REALTY VALUATIQN National Screen 


Three Kansas City Film Houses 
Get Tax Break 





Services Allied 


National Screen Service will 





rights for the Todd-AO widescreen 
process, cannot force an exhibitor 
to use Todd-AO equipment in the 
showing of a film originally made 
in that process. 

This was the implication last 
week when Judge William J. 
Barker of the U.S.’ District Court 
for the Southern District of Flor- 
ida denied a motion fer a tem- 
porary injunction. made by Todd- 
AO Corp., against S. E. Britton; 


Continued sem pages 17>.s00 1 Indie part it) up? Apr 1B 4%" © 4 


“letuloig vebtoot tube la 


-/piring next year. 





ting committee of Screen Directors 
Guild, which has begun mapping 
its demands for new pacts with 
the major studios, indies and tele- 
pix producers, all current pacts ex- 
A fact-finding 
committee of 40 was also named to 
survey the various fields on con- 
ditions and report back to Stevens’ 
group. : 

Negotiations .with the majors 
may begin in September or Octo- 
ber, although’ the major contract 
won't éxpire wnti? next’ March 13. 





' yiis 


os thows Bs atred here 1 


specting Allied Artists’ fea- 
ture, “Portland Expose.” This 
is due to kick off new firstruns 
at Al Foremen’s (United Cir- 
cuit) hardtops and ozoners 
Aug. 14. 

Just where ballyhoo begins 
and ends in the palaver is un- 
certain. Underworld of this 
burg has gotten much regional 
and national attention but the 
characters declare the film is 
“fantastic” and bears no. re- 
semblance to the vice condi-; 
gran’ 





cevig 97A0 POY fory oF 


elqosg ‘eg2aeqre seort 


three firstrun theatres here. R»- 
ductions have been made on the 
Midland Theatre, Loew operated, 
and the Roxy Theatre, flagship of 
the Durwood circuit. ¢ ‘ 

The Jackson County (Mo.) Board 
of Equalization sliced $135,100 off 
the assessed valuation of the Mid- 
land, reducing its total valuation | 
to $800,000. 

A few days tater the board cut | 
the valuation on the Roxy fram | 
$205,000: ‘te $165,000. . Both are 
maim stem thowse® 0) 1) 


ect 1» 





orl 


ve o wo chapges slong thig lines 


handle the manufacture and distri- 
bution of Allied Artists’ posters 
and accessoriés for the next three 
years. Deal was wrapped up in 
New York this week by George 
Dembow, NSS president, and AA 
v.p. Edward Morey and eastern ad- 
pub director Martin S. Davis. 
Heretofore AA's accessoriés were 
provided by various vepdors. AA’s 
trailers have been handled by NSS 
right .along, and .there. are. no 
j wu 1 
"47 ¥ qo 


sisiwrtevg-— # ory 
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: Se eee oe ne Warns Yanks Of 
Home-Toll Highlights Bell System 
cali. ms FIGURED IN] y Probably Fewer 
+o+++ +4+4¢+¢+By ABEL GREEN **44+4444444¢44 





Ever since Don Ameche “invented” the telephone in “Alexander ; 
Graham Bell”—the ting-a-ling instrument has played an important | 
role in show business. First it started as the handy prop for the butler 
or the maid to set the “entrance” of the master or madame. It’s been 
a radio and later a television adjunct to prizes, giveaways, guessing 





French Permits 





contests and what-not. All this becomes dwarfed in the prospective 


context of pay-see television. 


In even sharper contrast, as the movies-mated-to-electronics vision- 
aries prognosticate things, here are the official figures of the state of 
telephonitis in these United States. as of Jan. 1, 1957: 


The grand total of phones numbers over 60,000,000, of which 49,- | 


438,000 are Bell System-affiliated. 


There are six times as many home phones, in total, as business 
phones—the figures are 29,165,282 residence phones against a total of 


4,577,144 business phones. 


However, the one-party phones drop to 11,909,774 because there are 
almest as many two-party line subscribers (just under 10,000,000) and 
there are half as many four-party lines (5,370,000). 

The state-by-state, territory-by-territory, telephone picture is not 
available ‘although undoubtedly privy to the affiliated phone com- 
panies) but the pay-vision showmen can draw their own conclusions 


from following table. 


TELEPHONE DEVELOPMENT (Jan. 1, 1957) 


Total Telephones 


Bell System Operating Companies 
Associated Bell Companies (Minority Ownership) . 


Service Stations 


Independent Telephone Companies 


Total United States . 


49,438,000 
1,558,000 
348,000 
8,846,000 


60,190,000 | 








Clips From Film Row 








NEW YORK 


Joseph A. Tanney, S.O.S. Cinema 
Supply Corp., and Kern Moyse, of 
Peerless Film Processing Corp., 
named chairman and _ vice-chair- 
man, respectively, of Motion Pic- 
ture Industry Credit Group's exec 
committee, 

Jack Blum, manager of Loew's 
Spooner, has been switched to the 
Boulevard while Rene Clairmont, a 


relief manager, takes over Blum’s 
former spot. Allan Isaacs, man- 
ager of Loew’s Olympia, has been 
moved to Loew's 175th St., with 
relief manager Harold McMahon 
assuming Isaacs’ previous berth. 


Named new relief managers are 
Joseph Epstein, manager of Loew’s 
Grand, and Lafayette Woodard, as- 
sistant manager at Loew's Rio. 

Cal Amusement Corp., N.Y. 
metropolitan area circuit, 
taken a long-term lease on the 
1,800 seat Rivoli Theatre in New- 
ark, N. J. House was leased from 
the Ferry Holding Corp., with Berk 
and Krumgold, theatre realty spe- 
cialists, setting the deal. 


MINNEAPOLIS 


M. A. Levy, 20th-Fox district 
manager, a grandfather. His daugh- 
ter gave birth to a boy. 

Ted Mann, who operates loop 
World and nabe Suburban World 
and Westgate here, granted right 
to bid competitively for his two 
St. Paul loop houses, the World 
and Lyceum. 

Minneapolis Arian and St. Paul 
Faust, nabe houses, having third 


annual “Academy Award” film 
festivals, with twin bills of Oscar 
winners through July. 

New ozoners in the territory 


have opened at Pine City, Walker 
and Minneapolis suburb Coon 
Creek, Minn.; across the river 
from Stillwater, Minn., near St. 
Paul, in Wisconsin, and at Wahpe- 
ton, N. D., bringing area’s total to 
around 75. 

Heeding a petition with a num- 
ber of signers with a Chamber of 
Commerce plea, P. Qualey 
agreed not to close his cinema, the 
only one in Lanesboro, Minn. He'll 
keep it open at least one more 
month to see if it can be made 
self-sustaining. 

Shuttered theatres reopened at 
McGregor and Lake Benton, Minn.; 
Michigan, N. D., and Bristol, S. D. 

Ted Mann’s deal for “Around 
World in 80 Days” calls for him to 
pay 90° of net profits during its 
run at his local Academy which he 
remodeled at a cost of more than 
$150,000 to convert what formerly 
was the Alvin into a film readshow 
house. . 

Six-man production crew from 
Reid H. Ray Twin Cities’ Film 
Industries off on six-week Medi- 
terranean location trip to film a 
28-minute color pie for U.S. Navy. 

Like “The Bachelor Party,” 
“Baby Doll” is going into three 
local nabe art houses day date on 
current clearance break, being sold 


“for adults only.” “Bachelor” 
played downtown at World and 
“Doll” at Orpheum. Practically all 


of lecal non-art uptow2z theatres 


has | 


have passed up both pix despite 
supposed product shortage. 
Loop RKO Orpheum boosted 


children’s admission prices from | 


25c¢ to 35¢ for “Johnny Tremain.” 


Local circuit owner Sol Fisher | 


appealing to state board of review 
from a state unemployment com- 
pensation referee's decision hold- 
ing him liable for unemployment 
insurance costs in case of one of 
his “bumped” projectionists who 
obtained other employment before 
his filed claim was paid. 

Universal exploiteer Sheldon 


Secunda in from N.Y. to beat drum | 


fog “Tammy and Bachelor.” 


Paramount has zoned neighbor- | 


hoods into four zones here and on 
Aug. 21 will release “10 Command- 


ments” on competitive bids to one | 


outlying house in each of them 
day date for special advanced ad- 
mission runs. 
downtown on all reserved seats 
policy at $2.25 tap. It’s now being 
dated throughout territory. 


United Artists exploiteer Jack | 
Behr in from Hollywood to stage | 


campaign for “Pride and Passion,” 
Twin Cities’ Orpheum 
underline; will be assisted by Ralph 
Banghart from Chi. 

Universal tossed cocktail party 
for Jimmy Stewart, here to par- 
ticipate in Minneapolis Star-Trib- 


une newspapers’ “Aquatenniel”’ 
celebration show. 
PITTSBURGH 


Thomas A. Morris returned to 
Tarentum as manager of SW Har- 
ris. He was there for a short time 
in..1055; then was transferred to 
the Nittany, State College, Pa. 

Tom McGreevey, son of John 
McGreevey, chief booker and 
buyer for Harris chain, got his 
masters degree in chemistry at 


Dartmouth and will enter Michi- | 


gan U. this fall to work for his 
masters in business administration. 
He goes there with a scholarship. 

Fred Kunkel, manager of Penn 
Theatre, making big plans to cele- 
brate house’s 30th anni in Septem- 
ber. It opened as a Loew opera- 
tion, now its owned by UA. 

Midway Drive-In near Clarion 
sold by Associated Theatre circuit 
to David E. Edwards, of Pleasant 
Hills. 

Farkas family in Johnstown cele- 
brating its 40th anni in theatre 
business. Managed by Adolph 
Farkas, family operates the Lyric 
and Rialto in Johnstown and also 
runs a ballroom skating rink. 

James Nash named president of 
Tri-State Drive-In Theatres Assn. 
Replaces George Basle, who re- 


Pic ran 13 weeks) 


theatres | 





Bell System Operating Companies Other* 
gg are sa Paris, July. 30. 
. : Aecording to Guy Desson, head 
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‘Stereophonic’ Is 


Back—In News 


Stereophonic sound gospel again 
| is being spread by 20th-Fox. 

Spyros P. Skouras, 20th prexy, 
disclosed last week that his com- 
| pany was making available com- 
| bination MagOptical prints on all 
}current and upcoming Cinema- 
| Scope attractions. 

At the same time, he said, 20th 

will feature stereo sound in gll of 
|its ad campaigns “to impress on 
the public the ability of their local 
exhibitor to provide them with 
the most modern form of motion 
picture entertainment.” 

Earl I. Sponable, 20th’s chief en- 
gineer, is putting out a_ special 
brochure for exhibs to instruct 
them in the use and the advant- 
ages of MagOptical prints. 

These prints carry an optical 
sound track in addition to four 
magnetic tracks. An exhibitor can 
have his choice of either sound 
reproduction, though he must in- 
stall special sprockets te accommo- 
| date the prints, 

It was 20th which pioneered 
|} stereo sound. However, apart 
from the firstruns, the system 
| never caught on. Only about 3500 
| Situations in the country are 
equipped for stereo. Skouras wants 
more theatres to make the installa- 
tions. 

Exhibs from time to time have 
complained that the studios aren’t 
recording enough pictures stereo- 
phonicaHy to make it worth their 
| while to install the equipment. 
| 


‘Times Sq. Firstruns For 
Palace Sans Vaudeville; 











Palace Theatre on Broadway, 
|which is dropping vaudeville to 
| become a firstrun house for “top” 
| pictures, is inaugurating its new 
policy with three entries from Uni- 
| versal. It will tee off with “Man of 
}a Thousand Faces,” the Lon Chaney 
| biopic starring James Cagney, on 
| Aug. 13. The theatre will close on 
| Aug. 9 to prepare for the “Man” 
| preem. 

| Following the- first U_ picture, 
| “Jet Pilot,” the RKO picture which 
|has been turned over to U for re- 
lease, and “Interlude,” June Ally- 
son-Rossano Brazzi starrer, will 








| ‘Faces’ & ‘Jet Pilot’ Set 


Actor Mel Welles Teamed 
With Millionaire Toolman 


For Non-Star Features 


Hollywood, July 30. 

Two further pix properties for 
slate of newly formed Ararat Pro- 
ductions were disclosed over week- 
end by producer-director Mel 
Welles. A former actor, Welles is 
teamed with Berj (cq) Hagopian, 
millionaire tool and die manufac- 
turer, with Hagopian as exec pro- 
ducer and an active partner in 
Ararat. 

Properties are “The Hostages,” 
by Richard Miller, to roll late in 
September, and “The Black Pearl,” 
by Huston Branch, to be lensed 
late in December. Underwater lo- 
cation photography gets underway 
on “Pear!” off Bahamas and Mexi- 
can Coast late in November, with 
budget of $600,000 tentatively ear- 
marked for project. Hagopian- 
Welles team is looking into Pana- 
vision or Technirama process for 
latter offering. 

Ararat will stick to established 
policy of using “complete un- 
knowns” in casts of first three pix, 
according to Welles. “Unless you 
buy a big name, it’s just as well to 
get a talented unknown,” he 
opines. ; 

Ararat is making initial schedule 
with no pre-set releases, a delib- 


erate policy, Welles insists. Since 
firm has sufficient capital, it 
doesn’t need financial help to 


make the picture. It increases the 
gamble, but we can make better 
pictures,” he declares. 

Welles, who left over weekend 
for Mexico City to prepare shoot- 
ing on first Ararat pic, “Killer’s 
Cage,” to roll Aug. 5, will produce 
and direct the first two features.on 
the. schedule, “at least.” Firm is 
still looking for “high adventure 
stories” for future production, 
with schedule of two or three pix 
annually sought as eventual goal. 
“Red McCaw,” developed by Gil 
Frye from a Welles telepix project, 
also is in prepping stages, as well 
as another untitled property. 


PUBLICISTS SEPT. 1 DATE: 
‘SIGN OR BE UNFAIR’ 


Hollywood, July 30. 
Publicists Association, Local 818 
IATSE, has set a Sept. 1 deadline 
for contracts with indie praiseries 
handling motion picture accounts. 
After that, firms which have not 





|many expensive films had been 


Associated Bell Companies-Southern New made, making home amortization 


| practically impossible: This had 
|led to a need for foreign marts 
since the internal take, though 
growing, was simply not enough. 
This meant promising reciprocity 
to new film customers and, with 
growing Gallic production, this 
brought the amount of foreign 
films needed to about 250 from 
| the over 300 previously used. 
In plain fact, points out Des- 
son, this means that the U. S. may 
| have to accept a corresponding eut 
jin films depending on how many 
| foreign visas have been promised 
| to other countries. These points 
}are now being discussed in Paris 
| and the old accord stays in opera- 
} tion until September. 
Desson also maintained that the 
| Ministry of Commerce and Indus- 
try, under Arthur Comte, will take 
|a more direct hand in film matters 
' in the hands of the Centre National 
de La Cinematographie. 
| . 
Audience 40% Under-Age 
‘ * 9 
For ‘Frankenstein’; Cops 


Blame Parents, Not Mgr. 


Portland, Ore., July~30. 
Picking up the “horrothon” all- 
| night “screamiere” stunt as used 
by Warner Bros. in San Diego and 
elsewhere, Evergreen circuit show- 
mandizer Oscar Nyberg at the Or- 
pheum here ran into some unfore- 
seen complications. The British 
import, “The Curse of Franken- 
stein” was coupled with “The Un- 
known” and the reels were to be- 
| gin unspooling at 11:30 p.m. 
| Coppers “heard about it” just 
| before the curtain went up and 
|rushed to the scene. They found 
about 700 teenagers in line wait- 
jing to buy their tickets and over 
| 1,200 already in the house. It was 
|charged forthwith that a large 
group of the kids were violating 
the local curfew law. 

Nyberg told police he was not 
|familiar with the details of the 
law, but cooperated by instructing 
his cashier to check the ages of all 
ticket buyers. In the meantime, 
officers and policewomen started to 
weed violators out of the theatre 
and packed them off home. It was 
finally estimated that about 40% 
of audience were in violation and 
it would take all night to check. 
Cops gave up. They blamed the 
| parents and turned in over two 
|hours of police overtime for the 
| detail. 


‘Bill Thourlby Flys To 
Copenhagen for Short 


George Coogan rolls a two-reeler 
|in Copenhagen Aug. 1 titled “All 
| About Love.” This is for a U. S.- 























a = account of ill health. | 
nest arren was appointed to| 
Nash’s old post of cunbanney. According to RKO Theatres, 
Earl Gordon has quit as manager | which operates the Palace, the new 
of Stanley-Warner nabe art house, | Policy is aimed at making the thea- 
the Squirre] Hill, after five years | tre one of the top New York show- 
to go with the Don M. Casto Enter-| cases of the same calibre as the 
prisés, developers of supermarkets. Radio City Music Hall, Capitol, 
Gordon becomes executive secre-| Astor and Roxy. 
tary in charge of advertising and 
— for outfit’s three local | Imperial Film Service Interna- 
? : : | tienal Inc. has been authorized to 
Vox Theatre in Ligonier, recent-| conduct a motion picture business 
ly taken over by Mr. and Mrs.|in New York, with capital stock of 


Clyde S. Waugaman, renamed the | 200 shares, no par value. Burton 


play the Palace. 





Frontier, and will reopen in August | R. Sax and Joseph Foster are direc- 
after being shuttered several years. ' tors and filing attorneys. 





signed up will be listed with IATSE — che ag teens 
wigs : |p s en 
which will in turn notify all stu- feature, “Escape From Terror,” 
dios, producers and film firms not ‘now slated for September release 
to make deals with non-union | via Budd Rogers. It stars Jackie 
flackeries. | Coogan (nephew) and Mike Stokey. 
Negotiations with the indie! pe Se adil ye Pg i 
| usin uriby, who playe 
praisers have been going on for | sane Mansfield’s husband in the 
several months, Publicists Associ- | jegit edition of “Will Success Spoil 
ation, which has contracts with all Rock Hunter?” He flew back to 
the majors, is seeking to plug up aeepe| ny 3 monger bc ea 
cal actress Jonna Jensen w 
pe aspung by which indie Pro- | the girl. Will shoot in Copenhagen 
ucers can hire non-union praisers streets, museums and famed Tivoli 
to handle pix. \Gerdena, 
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® TWENTIETH-FOX has just finished 
a picture with a future-star-studded 
cast of young players that were directed 
by a new young director. We saw the 
results and hasten to report that not 
only is the company seeking new young 
faces, but they are giving them work 
and opportunity. Something quite rare 
in this effort that usually gets big lip 
service but no concrete action. 


jerry Wald has always advocated the 
use of young talent, and when he went 
to Buddy Adler with the John Mc- 
Partland story, ‘“‘No\Down Payment,” 
with the suggestion that they draw on 
their list of young stock players for the 
casting, he got an enthusiastic nod. 
Not only that, Wald wanted a young 
director, Martin Ritt, a former actor 
and stage director, and he got him. 


When you see ‘No Down Payment’’ 
you will see four young girls and an 
equal number of boys turning in top 
performances, and when the audiences 
get a look at the picture not only will 
it get their stamp of approval. but 
they'll be looking for the return screen 
appearance of each of these players. 


All of these young players have been 
in one or more pictures, but only one 
has been given the acting opportunities 
they get in this show. You'll see Joanne 
Woodward in a standout performance, 
Barbara Rush, Sheree North and Pa- 
tricia Owens with proven abilities that 
will move them up the ladder. Cam- 
eron Mitchell is the only member of 
this cast that has heretofore been given 
such important easting; the other boys, 
jeff Hunter, Tony Randall and Pat 
Hingle, off of what they contributed in 
this picture; will win the attention of 
every producer on the lot 


“No Down Payment’ is the type of 


gambling that will pay off and the type 
that continues to make 20th-Fox. the 


hottest production fot in town, Not~ 
only did Wald take a chance with this « 


story {centered around a new housizig 
development) that demanded young 
actors and selected young players on 
the lot for the cast assigamonts, but he 
went even further with handing the 
directorial assignment ‘to Martin Ritt?: 
This picture and its 7ésults will wink’ 


Mr. Ritt Consideration for the best that = 


20th makes. ‘ 


The personnel usedin this picture 
given added importance because “the 
company did not Have to leave the lot 
for a single contributor. : 

> 


from 20th Cent 
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20th has another 
blockbuster 


e ’ 
iN September. 
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*Affair’ $27,000, 
D.C; ‘Loving’ Lusty 176, 
Tammy’ Bright $18,000 


Washington, July 30. 

Four newcomers are combining 
to bring some life to the main- 
tem's sagging b.o. “An Affair to 

emember’ is smash at Loew's 
Capitol, while “Tammy and Bache- 
lor,’ though not up to hopes for a 
truly sock entry, is rated bright at 
Loew's Palace. “Night Passage” is 
big in second week at Keith’s. 
“Mademoiselle Striptease” is. a 
sturdy entry at Plaza, tiny house 
of the Trans-Lux chain. “Loving 
You” looms lively in> two houses. 

Estimates for This Week 

Ambassador (SW) (1,490; 80- 
$1.10)—"Loving You” (Par). Okay 
$5,000 or near. Last week, “Prince 
and Showgirl” (WB) (2d wk), 
$8,400. 

Capitol (Loew) (3,434; 85-$1.25) 
—‘Affair to Remember” (20th). 
Smash $27,000, to top the town. 
Stays. Last week, “Bernardine” 
(20th) (24 wk), $14,000. 

Columbia (Loew) (1,174; 85-$1.25) 
—‘‘Sweet Smell of Success” (UA) 
(4th-final wk). Very steady $6,500 
after $8,500 in third to wind up 
one of best runs here in years. 

Keith’s (RKO) (1,859; 85-$1.25)— 
“Night Passage” (U) (2d wk). Pleas- 
ing $9,500 after robust $14,000. 

Metropolitan (SW) (1,100; 83- 
$1.10)——“Loving You” (Par). Big 
$12,000. Last week, “Prince and 
Showgirl” (WB) (2d wk), $11,500. 

Palace (Loew) (2,360; 85-$1.25)— 
“Tammy and Bachelor” (U). Bright 
$18,000. Stays. Last week, “Silk 
Stockings” (M-G) (2d wk), $11,000. 

Plaza ‘T-L) (290; 90-$1.50) — 
“Mademoiselle Striptease” (Indie). 
Very fast $6,000, with crix kudos 
helping. Holds. Last week, ‘“Mil- 
ler's Beautiful Wife’ (DCA) (5th 
wk), $1,200. 

Trans-Lux (T-L) (600; 90-$1.25) 
—'Fire Down Below” (Col) (4th- 
final wk). Fair $3,500 after $4,000 
in third 

Uptown (SW) (1,100; $1.25-$3)— 
“Around World in 80 Days” (UA) 


(17th wk). Great $21,000. Last 
week, $22,000, 
Warner (SW-Cinerama) (1,300; 


$1.20-$2.40)—"‘Seven Wonders of 
World” (Cinerama) (31st wk). Hold- 
ing its own with $13,000 after $13,- 
500 last week. Continues. 


‘AFFAIR’ SMOOTH 146, 
PITT: ‘80 DAYS’ 1446 


Pittsburgh, July 30. 

Only new pic making dent this 
week is “Affair to Remember” at 
Harris and it looks big enough to 
stick around for awhile. ‘Silk 
Stockings” at Penn is runner-up, 
but only fair. Major disappoint- 
ment is “Love in the Afternoon,” 
which is drab at Stanley and comes 
out after a single stanza. Road- 
show pix, “10 Commandments” at 
Warner and “Around World in 80 
Days” at Nixon, are still hold- 
ing up 

Estimates for This Week 

Fulton (Shea) (1,700; 80-$1.25)— 
“Night Passage” (U) (2d wk). Drop- 
ping sharply and unlikely to get 
more than fair $7,000. Last week, 
$10,000 

Harris (Harris) (2,165; 80-$1.25) 
—"Affair to Remember” (20th). 
Getting the femmes in droves. 
Looks like at least socko $14,000 
and may go over that. Last week, 
“Fire Down Below” (Col) (2d wk), 
7,000 in 5 days. 

Nixon (Rubin) (1,400; $1.50-$3)— 
“Around World” (UA) (16th wk). 
Has leveled off to a steady, but 
highly profitable pace. Doesn't 
change much now from week to 
week and can stay on practically 
forever at this level. It'll be sock 
$14,500 again this week. Last 


week, $14,000. 

Penn (UA) (3,300; 80-$1.25)— 
“Silk Stockings” (M-G). Appar- 
ently the management fig cor- 
rectly in earmarking this for only 
one week, with “Pride and Pas- 
sion” (UA) on locked booking to 
open Friday. Fair $10,000. st 
week, “Beau James” (Par), $11,000. 

Stanley (SW) (3,800; 80-$1.25)— 
“Love in Afternoon” (AA). One of 
summer's top disappointments. 
Heavy advertising splurge is going 
for nothing; dismal $7,000 looms. 
Last week, “Prince and Showgirl” 
(WB), $8,506 

Warner (SW) (1,500; $1.25-$2.50) 
—"10 Commandments” (Par) (20th 
wk). Still sailing along. “Final six 
weeks” notice has been rescinded 
and DeMille epic will stick until 
next Cinerama subject comes in, 
probably around Oct. 1. Big $14,- 





(Continued from page 9) 


these figures possible at this tiny 
house. 


Guild (Guild) (450; $1-$1.75) — 


“Green Man” (DCA) (llth wk). 
Held with big $7,000 in 10th round 
ended last night (Tues.), same as 
ninth week, $7,000. 

* Mayfair (Brandt) (1,736; 79-$1.80) 
— “Night Passage” (U) (2d wk). 
First session completed yesterday 
(Tues.) was fast $25,000, including 
preview coin. In ahead, “Delicate 
Delinquent” (Par) (3d wk), okay 
$12,000. ‘ 

Normandie (Trans-Lux) (592; 95- 
$1.80)—“Bambi” (BV) (reissue) (2d 
wk). This stanza finishing tomor- 
row (Thurs.) looks to hold with 
smash $13,000. First week was 
$16,000. 

Palace (RKO) (1,700; 50-$1.60)— 
“Young Don’t Cry” (Col) with 
vaudeville. Week ending tomorrow 
(Thurs.) looks to reach nice $16,- 
200. Last week, “Gun Glory (M-G) 
plus vaude, $16,500. 

Paramount ‘AB-PT) (3,665; $1-$2) 
—-“Band of Angels” (WB) (4th-final 
wk). Third stanza ended yesterday 
(Tues.) was okay $23,000. Second 
was $30,000, way over expectancy. 
“Curse of Frankenstein” (WB) due 
in on Aug. 7 after midnight preem 
night of Aug. 6. 

Paris (Pathe Cinema) (568; 90- 
$1.80) — “Passionate Summer” 
(Kingsley) (2d wk). First round 
ended Friday (26) was nice $9,000. 
Has picked up in second week. 

Plaza (Brecher) (525; $1.50;$2)— 
“Constant Husband” (Indie). First 
session, which ends today (Wed.), 
looks like fine $9,600. 

Radio City Music Hall (Rocke- 
fellers) (6,200; . 95-$2.85)—"Silk 
Stockings” (M-G) and stageshow 
(2d wk). This combo is holding 
with socko $160,000 or close. First 
week was $170,000. Stays on in- 
def, the Hall now getting its quota 
of out-of-town summer visitors. 

Rivoli (UAT) (1,545; $1.25-$3.50) 

—‘“Around World” (UA) (42d wk). 
Still capacity $37,100 for 11 shows 
in 4lst week ended last night 
(Tues.). The previous week was 
$37,100 for the same number of 
performances. 
Roxy (Nat'l. Th.) (5,717; $1.25- 
$2.50)\—“Affair. To Remember” 
(20th) with iceshow onstage (2d 
wk). Holding with torrid $90,000 
in first holdover session ending 
tomorrow (Thurs.), First week 
was $100,000. 

State (Loew) (3,450; 78-$1.75)—- 
“Sweet Smell of Success” (UA) (6th 
wk). The fifth frame winding up 
today (Wed.) looks to reach big 
$19,000 same as fourth week. 
Sutton (R&B) (561; 95-$1.75)— 
“Doctor At Large” (U). 
Sunday (28) with one of the biggest 
teeoff days. In ahead, “Third Key” 
(Rank) (8th wk), landed okay 
$5,600 after $6,200 in seventh week. 
Trans-Lux 52d St. (T-L) (540; $1- 
$1.50)—“La Strada” (T-L) (55th- 
final wk). This long-run champ 
held with oke $4,600 in 54th frame 
ended Sunday (28). 

Victoria (City Inv.) (1,060; 50-$2) 
—‘“Hatful of Rain” (20th) (3d wk). 


(Tues.) was sturdy $25,000 or near. 
First week was $30,000. Stays on, 
natch! 

Warner (SW-Cinerama) (1,600; 
$1.20-$3.50) —- “Seven Wonders” 
(Cixferama) (69th wk). The 68th 
round ended Saturday (27) was 
good $30,300. The 67th week was 
$33,800. “Search For Paradise” 
(Cinerama) due in Sept. 24. 

World (Times) (501; 95-$1.50)— 
“Stella” (Burstyn) (8th wk). Held 
at good $4,100 for seventh session 
ended Sunday (28). 


SAN FRANCISCO 


(Continued from page 9) 


World” (Cinerama) (36th wk). Big 
$20,900. Last week, $23,500. 

United Artists (No. Coast) (1,207; 
$1.25-$2.00)—“‘Pride and Passion” 
(UA). (2d wk). Wow $18,000 or 
close. Last week, $27,000. 

Stagedoor (A-R) (440; $1.25-$2.20) 
—“10 Commandments” (Par) (10th 
wk). Good $7,500. Last week, 
$7,800. 

Larkin (Rosener) (400; $1.25) — 
“Green Man” (DCA) (5th wk). Fine 
$4,200. Last week, $4,800. 

Clay (400; $1.25) — 
“Julietta” (Indie), (2d wk). Okay 
92,200. Last week, $3,200. 

Vogue (S.F. Theatres) (364; $1.25) 
— “Gold of Naples” (DCA) (9th 
wk). Nice $2,200. Last week, $2,500. 





“Third Key” (Rank) (4th wk). Fair 
$2,000. Last week, $2,500. 
(United California) 
(1,250; $1.50-$3.75) — “Around 
World In 80 Days” (UA) (31st wk). 





500. Last .we wr eeree 


Opened | 


|} (2d wk). 
en $28,100. 


The second stanza ended yesterday | ¢3 g90. 


Bridge (Schwarz) (396; $1.25) — | 


‘Affair’ Boffo $16,000, 
Buff.; ‘Success’ Fat 136 


Buffalo, July 30. 

Higher grosses loom this week 
at first-runs here, with most new- 
comers showing up well. “Sweet 
Smell of Success” is rated sharp at 
|the Buffalo while the real leader 
is “Affair To Remember,” great at 
|the Center. “Bernardine” is good 
jin second Paramount round. 
| Around World in 80 Days” con- 
| tinues socko in 17th stanza at Cen- 
|tury. “Seven Wonders of World” 
jlooms strong in 48th session at 
Teck. 
| Estimates for This Week 
| Buffalo (Loew) (3,000; 60-85) — 
“Sweet Smell of Success” (UA) and 
“Big Boodle” (UA). Sharp $13,000. 
Last week, “Man on Fire” (M-G) 
|and “Barretts Wimpole St.” (M-G) 
| (reissue), $9,800. 
| Paramount (ABPT) (3,000; 60- 
85) — “Bernardine” (20th) and 
| “Two Grooms for a Bride” (Indie) 
|(2d wk). Good $9,500 in 6 days. 
| Last week, $17,000. 
| Center (ABPT) (2,000; 60-85)— 
“An Affair to Remember” (20th). 
Boff $16,000. Last week, “Curse of 
Frankenstein” (WB) and “X Un- 
known” (WB) (2d wk) (5” days), 
| $9,000. 

Lafayette (Basil) (3,000; 60-85)— 
“Love In Afternoon” (AA) and 
“Dragnet of Badlands” (AA). Good 
$9,000. Last week, “The Okla- 
homan” (AA) and “No Place to 
Hide” (AA), $10,000. 
| Century (Buhawk) (1,400; $1.50- 
|$3)—“‘Around World” (UA) (17th 
|wk). Socko $12,000. Last week, 
| $12,200. 

Teck (SW -Cinerama) (1,200; 
| $1.20-$2.40) — “Seven Wonders” 
|(Cinerama). (48th wk). Strong 
| $8,000. Last week, $7,700. 
| Cinema (Martina) (450; 60-90)— 
“Bachelor Party” (UA) (2d wk). 
Fine $2,600. Last week, $3,600. + 


LOS ANGELES 


(Continued from page 8) 

| 1,715; 90-$1.50)—“I Was Teen-age 
| Werewolf” (AI) and “Invasion 
Saucer Men” (AI), Tall» $17,500. 
| Last week, Downtown Paramount, 
| with Ritz, Vogue, “Curse Franken- 
stein” (WB) and “XK, The Un- 
|known” (RKO-U), big $29,300. 
| Others in units. 

| Los Angeles, Vogue, Ritz, Loy- 
ola (FWC) (2,097; 885; 1,330; 1,248; 
80-$1.80)—“Island in Sun” (20th). 
| Whopping $39,000 or near. Last 
| week, with Hollywood, Uptown in 
|place of Ritz, Vogue, “Restless 
| Breed” (20th) and “Courage Black 
| Beauty” (20th), $10,600. 

; Four Star (UATC) (865; $1.15)— 
| “Moon is Blue” (UA) and “Barefoot 





} 





|Contessa” (UA) (reissues). Slim 
$2,600. Last week, in unit. 
Orpheum (Metropolitan) (2,213; 


80-$1.80)—"‘Curse of Frankenstein” 


|(WB) and “X, Unknown” (RKO-U) 


|(moveover). Lagging $4,200. Last 
week, in unit. 


Chinese (FWC) (1,908; $2-$2.40) 
| 


—“Affair To Remember” (20th) 


Excellent $21,000. Last 


Fine Arts (FWC) (631; $1.25- 
| $1.75) —"Rising of Moon” (WB) (2d 
|wk). Poor $1,700. Last week, 
Hillstreet, Hawaii, Fox Beverly 
(RKO, G&S, FWC). (2,752; 1,106; 
| 1,334; 80-$1.80)—“Delicate Delin- 
quent” (Par) plus second features 


| (2d wk): Modest $15,800. Last 
week, $23,600. 

Hollywood Paramount (F&M) 
(1,468; 90-$1.80)\—“Beau James” 
| (Par) (4th wk), Okay $6,300. Last 
week, $7,800. . 


Fox Wilshire (FWC) (2,296; $1.50- 
$2.40)—“‘Pride and Passion” (UA) 


(5th. wk). Tidy $13,000. Last 
week, fine $15,700. 
Egyptian (UTAC) (1,503; 80- 


| $1.80)—“Love in Afternoon” (AA) 


| (6th wk). Sharp $9,000. Last 
| week, $10,000. 
Warner Hollywood (SW-Cine- 


|rama) (1,384; $1.20-$2.65)—‘“Seven 
Wonders of World” (Cinerama). 
Started eight week Sunday (28) 
| ater great $43,300 last week. 

| Carthay 


(FWC) (1,138; $1.75- 


| $3.50)—“Around World 80 Days” $ 


| (UA) (32d wk). 
| week, $27,200. 
| Warner Beverly (SW) (1,612; 
| $1.50-$3,.30)—"10 Commandments” 
| (Par) (37th wk). Fast $15,300. Last 
| week, $18,200. 

Vagabond (Rosener) (390; $1.50) 


Rich $27,100. Last 


—‘“Torero” (Col) (2d wk). Hot 
$6,200. Last week, ditto. 
Canon (Rosener) (533; $1.50)— 


“Town Like Alice” (Indie). Small 
$2,800. Last week, $3,400. 

“Crest, Sunset (Lippert, Cohen) 
(800; 540; $1.25-$1.50)—“Time of 
Desire” (Indie). Record $12,000. 
Last week, “Miller’s Beautiful 





LWife”’, Indie). (4th. wi. $3800... .LRARY. 


‘Loving’ Nice $11,000, 
Seattle; ‘Curse’ 9G 
Seattle, July 30. 

Despite competitive summer 
attractions, summer visitors, here 
for “Seafair” celebration opening 
this week, will help biz at many 
first-runs currently. ‘“‘Loving You” 
looms fairly nice at Fifth Avenue 
while “Curse of Frankenstein” is 
hep at Music Hall. “Night Passage” 
is rated good on abbreviated hold- 
over at Orpheum. “Delicate De- 
linquent” is swell in second Coli- 
seum stanza. Of course, “Around 
World in 80 Days” still is great in 
15th week at the Blue Mouse. 

Estimates for This Week 

Blue Mouse (Hamrick) (800; 
$1.50-$2.50)—“‘Around the World” 
(UA) (15th wk). Miracle pace con- 
tinues, great $12,000. Last week, 
$12,300. 

Coliseum (Evergreen) (1,870; 90- 
$1.25) —“Delicate Delinquent” (Par) 
and “Spin Dark Web” (Col) (2d 
wk). Swell $9,000. Last week, 
$14,200. 

Fifth Avenue (Evergreen) (2,500; 
$1-$1.50 — “Loving You” (Par) | 
“Lure of Swamp” (20th). Nice $11,- 
000 or near. Last week, “Affair To 
Remember” (20th) and “Smiley” 
(20th), $9,700. 

Music Hall (Hamrick) (2,200; 90- 
$1.25) — “Curse of Frankenstein” 
(WB) and “X Unknown” (WB). Hep 
$9,000 or close. Last week, “Man 
on Fire” (M-G) and “Living Idol” 
(M-G), $4,300. 

Orpheum (Hamrick) (2,600; 90- 
$1.25)— “Night Passage” (U) and 
“Kettles on Old McDonald’s Farm” 
(U) (2d wk); Good $5,000 in-5 days. 
Last week, $7,800. 

Paramount (SW-Cinerama) (1,282; 
$1.20-$2.65) —“‘Cinerama Holiday” 
(Cinerama) (14th wk). Swell $12,- 
000. Last week, $11,500. 


BOSTON 


(Continued from page 8) 


“Love in Afternoon” (AA) and 
“Dragoon Wells Massacre” (2d wk), 
Paramount (NET) (1,700; 60-$1) 
—‘Walk Into Hell” (Indie) and 
“Frontier Gambler” (Asso). Torrid 
$17,000 or near. Last week, “Curse | 
of Frankenstein” (WB) and “X the} 
Unknown” (WB) (2d wk), $8,000. 
Pilgrim (NET) (1.000; 65-95) — 
“Pickup Alley” (Col) and “Black 





Tent” (Indie). Oke $9,000. Last 
week, “Loving You” (Par) and 
“Apache Warrior” (2d run), 
$10,000. 

Saxon (Saxon) (1.100; $1.50- 
$3.30) — “Around World” (UA) 
(17th wk). Sixteenth week ended 


Friday (26) was fine $25,000. Last 
week, same. 

Trans-Lux (Trans-Lux) (730: 75- 
$1.10)—“Naked Night” (Indie) and 
“Dark River” (Indie) (2d wk). Neat 
$7,000. Last week, $9,000. 

Orpheum (Loew) (2,900; 75- 
$1.25)—‘Sweet Smell of Success” 
(UA) and “Big Caper” (UA) (2d 
wk). Fine $11,000. Last week, 
$18,000. 

State (Loew) (3,600; 75-$1.25)— 
“Sweet Smell Success” (UA) and 
“Big Caper” (UA) (2d wk). Good 
$8,000. Last week, $12,000. 


CHICAGO 


(Continued from page 9) 
lypso Joe” (AA). Fairish $3,500. 
Last week, “Fire Maidens Outer 
Space” (DCA) and “Bride of Mon- 
ster” (Teitel) (2d wk-3 days), $2,000. 

Oriental (Indie) (3,400; 90-$1.50) 
—“Affair to Remember” (20th) (2d 
wk). Peppy $25,000. Last week, 
$31,000. 





Palace (SW-Cinerama) (1,484; 
$1.25-$3.40) — ‘Seven Wonders of 
World” (Cinerama) (32d wk). Tow- 
ering $35,000. Last week, $36,500. 

Roosevelt (B&K) (1,400; 65-90)— 
“Curse of Frankenstein” (WB) and 
“X-Unknown” (WB) (2d wk). Trim 
$13,000. Last week, $23,000. 

State-Lake (B&K) (2,400; 90- 
$1.80)—"Pride and Passion” (UA) 
(5th _ Okay $19,000. Last week, 


Surf (H&E Balaban) (685; $1.25) 
—“Green Man” (DCA) (6th wk). 
Mellow $3,000. Last week, $3,700. 

Todd's Cinestage (Todd) (1,036; 
$1.75-$3.50)—“‘Around World in 80 
Days” (UA) (17th wk). Still capac- 
ity $26,400. Last week, same. 

United Artists (B&K) (1,700; 90- 

1.50) — “Prince and Showgirl” 
(WB) (2d wk). Dull $11,000. st 
week, $17,000. 

Ww (Essaness) (1,200; 90- 
$1.50) — “Something of Value” 
(4th wk). 
Last week, $20,000. 

World (Indie) (606; 90)—‘“Invita- 
tion To Dance” (M-G) (4th wk). 
Bouncy $3,800. Last week, $4,200. 


Color Pictures Interna 
Corp. has been authorized to con- 
duct a business as motion picture 
producers in New York, with cap- 
ital stock of 100 shares, no par 
value. Salvatore A. Locurto of 
Bronx, was filing attorney at Al- 








500. | week, “Silk S 
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San Sebastian 


==—===a Continued from page 7 Gas 


trib conflict. Calculated refusal to 
attend a film festival unrelated en 
total to the Span-MPEA film im- 
passe will be seized upon by the 
Spanish film industry (which, in 
the main, is itself cold-shouldering 
San Sebastian) to further jeopard- 
ize MPEA vested interests in this 
country. 
Overcoming Censorship 

Full impact of MPEA brushoft 
was partially watered down by U.S. 
indie entry. Lamont greeted the 
gala opening in the name of pic's 
producer as well as the indie pro- 
ducers of America. He later told 
this reporter his mission in San 
Sebasian was limited to selling “A 
Kiss” in Spain for Crown :Produc- 
tions, that the fest tie-in helped 
him overcome a censor problem 
and sign a deal with Interpeninsu- 
lar Film of Madrid. 

Lamont and Interpeninsular are 
fighting festival decision to drop 
“Kiss” into the out-of-competition 
category. Lamont burned when he 
learned via press notices of com- 
mittee switch attributed to prior 
release of pic in other European 
countries. Committee action cuts 
off “Kiss” from Golden Seashell 
prize and, more important, from 
possible tax-free release in Spain 
for winning selection which rep- 
resentg a cash saving of one million 
pesetas ($22,800). : 

Traditional Basque hospitality 
was underscored when Czech dele- 
gate Ladislao Kachtik onstaged 
Mon. (22) to present his country’s 
“Model T” (or The Grandfather 
Automobile). A lone heckler of 
the Reds’ delegate was quickly 
throttled by Spaniards in the audi- 
ence and Czech salute received 
hefty applause. 

France Tues. (23) established a 
new low for cooperation. Its en- 
tries included Henri Decoin’s “‘Feu 
aux Poudres” (Match to the Pow- 
der Keg), a gendarme-arms smug- 
gler meller only par for program- 
mers, and at the gala night screen- 
ing, “S.O.S. Norhona” uncomfort- 
ably. below standard. Neither 
film was sub-titled as required by 
FIAP regulations. Gallic stars 
failed to show and French dele- 
gates by-passed customary greet- 
ings to Spain, San Sebastian and 
audience. 

Festival came to life for Spain 
entry “Pasos” (Footsteps). Say- 
ing in the industry is that no fes- 
tival gets off the ground until Ma- 
drid producer Cesareo Gonzalez 
arrives with his stable of stars and 
starlets. Cesareo brought Lola 
Flores and pied pipered an impres- 
sive contingent of Madrid film stars 
to San Sebastian. Official boxes 
at the Teatro Eugenia Victoria 
were dotted with goverriment film 
brass from Spain, France, Italy and 
Germany. Excluding “Pasos,” the 
soiree was brilliant. 


With Mexico, Germany, Italy and 
England scheduled in the four re- 
maining days, the first San Sebas- 
tian International Film Festival 
will wind Sun. (28), with the 
awarding of Golden Seashells to 


the best feature and document 
entered. — 





DENVER 
(Continued from page 9) 


Nice $9,000. Last week, $10,500. 

Denham (Cockrill) (1,428; 70-90) 
—‘“Loving You” (Par) (2d wk). 
Okay $7,500. Last week, $14,000. 

Denver (Fox) (2,525; 70-90)— 
“Giant Claw” (Col) and 
World Exploded” (Col), Mild $8,- 
000. Last week, “Bambi” (BV) (2d 
wk), $10,500. ‘ 

East Drive-In (Wolfberg) (750 
cars; 75c)—“Midnight Story” (U) 
and “Joe Dakota” (U). Good $6,- 
000. Last week, on subsequents. 

Lakeshore Drive-In (Monarch) 
(1,000 cars; 75c)—‘‘Midnight S' ” 
(U) and “Joe Dakota” (U). Oke 
$7,000. Last week, on subsequents. 

Orpheum (RKO) (2,600; 70-90)— 
“Gun Glory” (M-G) and “Seventh 
Sin” (M-G). ht $7,000. Last 
” (M-G) and 
e), $8,000. 

Paramount (Wolfberg) (2,200; 
70-90)—“Night Passage” (U) (2d 
pd $13,000. Last week, 

Tabor (Fox) (930; $1.25-$2.50)— 
‘Ar the World in 80 Days” 
(UA) (11th wk). Big $9,000. Last 
week, $10,000. 

Vogue (Shulman) (442; 75-90)— 


“Wild Dakotas” (In 
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“Green Man” (DCA). Fine $2,000. 
LHolding,..Last week, on reissues, 
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NEW YORK — Biggest M-G-M opening in a year at 
the Music Hall. 


CHICAGO — First week at Loop Theatre new M-G-M 
house record. 


DETROIT — Opening sets new all-time record at Krim 
Theatre. 


EVERYWHERE — Happy box-offices! 








SOCK! SOCK! AROUND THE BLOCK! 


SUCH 
LOVELY 
LINES! 





The BIG Summertime Hit! 
M-G-M presents 
AN ARTHUR FREED PRODUCTION 


FRED ASTAIRE 
CYD CHARISSE 


“SILK. 
STOCKINGS’ . 


Also Co-Starring 


JANIS PAIGE 
PETER | LORRE 


JULES , GEORGE , JOSEPH 
MUNSHIN TOBIAS  BULOFF 
Screen Play by 
LEONARD GERSHE and LEONARD SPIGELGASS 
Suggested by “Ninotchka” by Melchior Lengyel 
Music and Lyrics by COLE PORTER 
Book of Original Musical Play by 

GEORGE S., LEUEEN , ABE 
KAUFMAN McGRATH BURROWS 
Produced on the Stage by Cy Fever and Ernest H. Martin 

in CinemaScope And METROCOLOR : 
Directed by ROUBEN MAMOULIAN 
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Catholics Aid DeMille Via Post Office | 


‘Learn and Keep the 10 Commandments’ Slogan 


VARIETY 





‘Noah’s Ark’ 


Continued from page 3 








In essence, it’s aim was 
the last buck from 


television. 
ito eke out 


| 


On All Ottawa Letters | theatres before the films were sent 


Ottawa. July 30. 

At a total cost of $13 for a post- 
age-meter slug, C. B. DeMille’s 
“Ten Commandments” is garnering 
2 hefty batch of national publicity 
with the help of Canada’s post 
office and resultant coverage of the 
gimmick by The Canadian Press 
news service. “With “The Ten 
Cornmmandments” in its fourth 
week of a first local run, all letters 
passing through Ottawa post offices 
are carrying a postage-meter slug 
reading “Learn and Keep the “Ten 
Comandments.” The $13 slug was 
paid for by Ray Tubman, manager 
of the Capiiol theatre where the 
picture is runring. 

Arrangements gvith the post of- 
fice were set up. by the Roman 
Catholic Committee of Ottawa on 
Cinema, Radio and _ Television 
under a federal post office ruling 
that allows the use on cancellation 
machines of non-controversial, 
public service slugs for national 
organizations, 

The committee’s original copy 
read “See, Learn and Keep -he 
Ten Commandments” but the “See” 
was dropped when the post office 
department balked at its commer- 
cial slant. 

Canadian Press’ 150-word story 
was carried by most daily news-| 
papers coast to coast with fuil men- 
tion of the picture. 


ABRAM MYERS CALLS 
RECENT B.0. WOBBLY 


Spring and early summer busi- | 








ness has been “extremely disap- 
pointing,” according to repgris 
from Allied Siates Assn. units. | 
During the six months from Nov- | 
ember to April most territories, ac- 
cording to Allied general counsel! | 
Abram F. Myers, ¢haracterized 
business as “spotty.” “Since then,” 
Myers admits candidly, “the re- 
ports all seem to be bad.” 
Exhibitor leaders, Myers notes, 
are searching for causes as well as 


for the bad business cycle. 
He urged “experienced and ‘un- 
der normal conditions) successful 
exhibitors” to air their views pub- 
licly if they believe they have 
spotted the reasons or possible 
remedies. “While their views may 
not be shared, or their suggestions 
adopted, by other industry branch- 
ers uch forthright expressions 
provoke thought in others and help 
to mold industry opinion,” Myers 
maintains, 


48 Pix Starting 


meme Continued from page 7 


the cul 
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| into the nation’s living rooms for 
free. 
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Hefty Ad Budget 


| In its new version, ““Noah’s Ark,” 

however, represented a new pic- 
ture to Dominant and it decided 
to treat it as such. A hefty ad 
budget was allotted to the picture, 
|the promotion and publicity gears 
were unloosened, ard a distribu- 
tion pattern was set. Latter con- 
sisted of saturation bookings in one 
area at a time. 

The Philadelphia tri-state area, 
consisting of Pennsylvania, New 
Jersey and Delaware, was selected 
for the first saturation bookings, 
with 100 dates being set from July 
|24 to Aug. 25 The picture was 
j} launched with full page ads in the 
Philly newspapers, listing all the 
the last Cannes Fest in Variety a theatres and dates. The ad did not 
few issues ago. | refer to the picture’s origin or that 

Le Bret- maintained that Cannes |‘t W2S a few version of a 1929 
stilf had the same fiscal outlay, | Silent film. The ad was headed 
$140,000, it had at its conception in “'he Most spectacular picture of 
|1946. Since then costs had sky- all time!” Sub-heads read “so big 
lrocketed and the franc had |--- Starts at 100 theatres. See this 
dropped. The tremendous rise in | great attraction when it .starts in 
attendance necessarily called for |Your town. Ne advance in regular 
a hike in. budget, opined Le Bret. | #@™ission prices. 

He said that the governmental film Reference to advance in admis- 
body was now studying conditions | sion price is apparently 
'at the last Cannes Fest and would | way of bringing attention to hiked 
!soon recommend changes if neces- | prices on present day blotkbusters. 
| sary. |The body of the ad contains a 

}panel of pictures with scenes from 


the film. Copy surrounding the 
J 

Heller Acrobatics fying scenes .. . the ritual of 
| sacrifice...the flight of the 
|—ae Continued from page 4 Ses oans the stampede of animals | 
~ hong 4-7 pair's connection with |...the worship of the golden calf | 
| Para ! rise of the tower of Babel... 
The ar switch, believed un- ms ree . . weer de <—e © sis 
| precedented in annals of Ameri- flood that destroyed the world. 


Le Bret Eyes Karlovy, 
Sees Cannes Lesson 


Kar‘ovy Vary, July 30. 

Robert Favre Le Bret, president 
of the Cannes Fi'm Festival, was in 
seeing how the E.st goes about its 
film fests e at the Karlovy Vary 
Festival in which Czechoslovakia 
wound up on Mor. (22). Le Bret 
noted that this fest, which we’'- 
comes only 300 visitors, has about 
the same number of personnel as 
Cannes which now has to traffic- | 
manage about 900 people every 
year. | 

Le Bret was undoubtedly an- 
swering Jacques Flaud, head of the 
governmental Centre National De 
La Cinematographie, who criticized 
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human 











lean business, was disclosed by According to Arnold Jacobs, 
» atu 7 . 7 | teen tates tenes - 
reading letters from the firm to the z “? nad bane S manage! of Dominant | 
Loew's board at a studio press con-|/ © Picture, which opened in 30 
ference held by Vogel Monday \,, “ter in the Philly zone on 
(29). Recommendations originally ; age og ok edn ee ey 
made orally July 12, repeated in a .°*) “\® "eeols Ga ilm, bocked 
letter July 25, were withdrawn in ' both hardtops and drive-ins, was 
’ ft - neniaae - oe aurday + “ 
a letter the next day. Latter letter S°! for three and four-day runs 
. rhe ries Out of the 30 initial theatres show- 
said the original decision was jot). Film 10 are holdi vs gage: ta 
based on the fact Vogel didn’t have (08 [DE ‘iim, 20 are holding it over 
| “suffizient constant support on the {0" Seven-day engagements, accord. | 
board to enable him to vrone=!y _— Jacobs ; 
discharge his duties .. . thus many Following the Philly territory 


run, the picture will be similarly 
saturation-booked in the Washing- 
ton, D.C. area, after which it will 
be shown throughout the country 
under a similar policy. 

reveaied that similar 
in the works to convert 
silent films for modern-day 
However, he stressed that 


operating decisions normally left 
tu judgment of president had to 
he submitted to the board with re- 
sult his recommendations were fre- 
quently disregarded . . . the presi- 
dent and his subordinates were vir- 
|tually powerless to take prompt, 
effective management action which 
they considered advisable.” 


Jacobs 
plans are 
other 


use 


ey sjs | ther as tenti ing 
|, However, the firm now feels |‘ 1¢re was Do intention of flooding 
| stockholders should decide at the | te market with these films and 
| Sept. 12 meeting. In a separate that the company will be “picky 
letter to the board. the Heller firm 29d selective” in deciding what 


pictures are suitable for the recon- 
| version treatment. 

Other companies with accessible 
silent footage may follow the AAP 
example in an effort to come up 
example. The Hal Roach company 
is sifting through some of its old 
comedy footage in an effort to 
come up with material that will be 
suitable for assembling into a 
feature film that can be success- 
| fully released to theatres. 


|emphasized that Vogel should re- 
|main and “be given full oppor-,| 
tunity to carry out his program,” 
if he receives effective working ma- 
jority of directors at stockholder 
meeting, “Our view is that Vogel 
is a very comvetent executive. | 
Were it not for the conflict within 
the board we would have recom- 
| mended unqualifiedly his retention 
as president and chief executive 
offices.” 


aaa aaaaaes 





ee te i i td 


MPEA Gesture Brings Italo Pact 


eee et tne An inn tt it nl 





Motion Picture Export Assn. last 
| week opened the way to an agree- 
;}ment re the film rental pact with} 
Italian exhibitors. Move came in 
the wake of a modified proposal | 


proposed supervisory committee 
that would have lorded it over the 
entire AGIS-ANICA agreement. 
| Under the AGIS proposal, the 1953 
| status quo—involving an_arbitra- 
tion body—would be reestablished. 





the Outlaw” and “The Townsend 
Harris Story.” 

At Paramount, six pix go before 
the cameras. “The Matchmaker,” 
“Houseboat,” “The Jayhawkers,” 
“From Amongst the Dead,” “The 
Buccaneer,” and “Comanchero.” 

Allied Artists has five proper- 
ties being prepped. Quintet are | 
‘Hong Kong Incident,” two un-! 
tilled “Bowery Boys” pix, “Joy 
Ride’ and “Never Love. a 
Stranger.” 

Universal puts four films in pro- | 
duction within the next two 
months. Quartet are, “Hemp | 
Brown,” “Once Upon a Horse,” 
“This Day Alone,” and “There's a 
Time to Love.” 

Metro and Warners both start 
two pix, At the culver lot—‘“Gigi” 
and “Cry Terror.” Warners, ‘“Mar- 
jorie Morningstar” and “Onion- 
head.” 

The remaining nine films to roll 


in August and September -are in- 


die productions. | 

“Macabre,” a Susina Film; “The 
Big Country.” Anthony-World- 
wide Prods.; “Killer’s Cage,” Ara- 
rat Prod.; “Motorcycle Gang,” 
Golden State Prod.; “Time Is a 
Memory,” Batjae Prod.; “Kings Go 
Forth Frank Ross Prod.; “The 
Proud Rebel,” Samuel Goldwyn 
Jr.; “Run Silent, Run Deep,” H-H- 


I 


cl 


and “God's Little Acre,” 
ity Picts. 
Beauty “Vistarama Inc. has been) 
chartered to conduct a motion pic-| 
ture and television business in New 
York, with capital stock of 100 
shares, no par value. Louis J. 
Wunder, diréetor and filing attor- 
ney. 


Se- | 


from AGIS, the Italo exhib organi- 
zation. Agreement was promptly 
signed in Rome. 

Conciliatory MPEA position, pav- 
| ing the way for a new understand- 
ing, was cabled to its Rome rep 
last week. It appears to eliminate | 
any chance of interference on the 
part of the Italian Government, 
| which has the right to issue a de-| 
cree in the case of a continuing | 
deadlock between distributors and | 
exhibitors. 

The Americans also made a con-.| 
|cession, agreeing in effect to a 

formalization of the procedure un- | 
'der which a committee would 
|choose the “exceptional” films 

which are entitled to free nego- | 
| itability re terms. 


i) 


The MPEA companies, with the 
exception of Metro, are all mem- 
| bers of the distributors section of 
| ANICA, in which the Italian dis- 
| tributors and producers are rep- 
resented. Six of the U. S. com- 
panies definitely favored @ conces- 
sion to the Italians re the selec- 
tion procedure for exceptional pic- 
tures. Metro was firmly cpposed. 

On the question of publicty ex- 
penditures, a revised proposal was 
submitted by AGIS. This is con- 
sidered a fairly minor point in New 
York. 

Generally speaking, MPEA mem- 
bers were loath to let things pro- 
| gress to a point where the Govern- 
ment would decree terms. It was 
| felt that such a move would be 
‘Main concession onthe ‘part of detrimenta} to the American inter~ 
AGIS involves the elimination of a | ests. 


a subtle | 


photos read “Thrill to these eleciri- | 


pa- | 


+ e 
Inside Stuff—Pictures 

Chicago American devoted 21 column inches of recent Sunday fea- 
ture section to present a case for the motion picture theatre in its 
current competition with old features on television. The principal 
points made by feature writer Ann Barzel are (1) “The full impact of 
some pictures is lost in solitary viewing,” and (2) that “a fuzzy, drab, 
bedraggled copy that could not be compared with the original ... is 
not really such a bargain.” 

Not to denounce the home screen, however, which says she must 
outgrow its imitation of Hollywood, Miss Barzell cited its merits of 
immediacy and, using comics as an example, of intimacy. 

Advertising-publicity toppers in Gotham have lost some of their 
enthusiasm for industry sponsorship of Hollywood’s Academy Awards 
in the future. Idea has been brought up several times in the past. 
Several of the ad-pub men now feel that the $400,000 plus that would 
be needed to sponsor the big show might be better spent elsewhere. 
Furthermore, they say they’ve had a change of heart about the ques- 
tion of Oldsmobile sponsorship of the show which, this year, finally 
was restrained and well-intgerated. 

“It’s all very well to talk about the industry bankrolling the Awards,” 
said one, “but will it ever be really an industry show? After all, dur- 
ing the breaks, the individual stations probably would plug every- 
thing from beer to cigarets. So it wouldn’t make much difference.” 
He added that the show itself was a good enough plug for the film biz. 





What was probably the most complicated and expensive setup ever 
arranged on a studio stage for stills was completed on Arthur Horn- 
blow’s “Witness for the Prosecution” with the entire cast and crew 
participating. Total cost for the setup, according to production man- 
ager Ben Hersh, will run to several thousand dollars—but it provided 
one key still which United Artists expects *o use as the basis for the 
entire advertising campaign. 

Producer Hornblow and director Billy. Wilder shut down principal 
photography at 5 P.M. and held stars Tyrone Power, Marlene Dietrich, 
Charles, Laughton along with featured players Elsa Lanchester, Una 
oO" Connor, Ruth Lee and the remainder of the cast as well as more than 
200 extras and bit players to give stillmen Madison Lacey and Phil 
| Stern complete control of the set which was lighted by lenser Russell 
Harlan and his staff. Key shot was one taken by Stern with a newly- 
designed Japanese camera, the Panon, which shoots a negative image 
covering a 140 degree angle without distortion. Wilder zecreated a 
| scene in Old Bailey courtroom for the scene and the cost and crew 
| remained until 6:30 P.M., going into overtime, in order to complete all 
|mecessary photography. Stern took three black and white and two 
color negatives, making the shot on orders from Life magazine. Lacey, 
| shooting from the same angle, got four black-and-white negatives using 
a 344 inch Jens on a 4x5 speed graphic. 

Conversation about possible economies in distribution circles almost 
invariably veers to the matter of cooperative advertising and it con- 
/tiriues a sorepoint with the distribs. The beef is that exhibitors in 
| first-run’situations are not anteing up enough coin to launch a picture 
and as a result the distrib is required to sheH out disproportionately 
high promotion coin. 

Some theatremen take the position that showcase advertising in ef- 
fect acerues to the benefit of a picture in the entire area. And, they 
| reason, what should the first-run operator pay for such blanket cover- 
| age? 

In any event some companies are beefing that they’re forced to pay 
180% of the ad costs whereas a 50-50 split would be in consonance 
| with the rental terms. 





That co-op ads represent a major item is for sure. They added up to 
ja $6,000,000 budgetary entry for at least one of the top companies 
|last year. 

Jaime Arias, who handled Spanish publicity for “Pride and the Pas- 
sion” and who was unit publicity director for “Thieves’ Market” until 
producers Wyler and Peck decided to she!ve the project, has moved 
into pharmacy ballyhoo. Arias is now head of public relations for 
INIBSA, a Barcelona distrib of U.S. pharmaceuticals also - peddling 
Kleenex, Airwick, Lanolin Plus and Apiserum. 

On his first mission, Arias turned Apiserum (a Gallic -honey and 
vitamin compound) into an evernight national topic of conversation 
with controversy raging around rejuve merits of product. Keeping 
the flamés hot, he imported Sorbonne savants to convince Spanish 
press and beehive the lecture circuit for Apiserum. Heavy press ads 
and radio spots accompanied to make the vitaminized vespa victual o 
hornet’s sales nest 

The ex-Max Youngstein protege is also handling public relations 
for the Costa Brava hotels at the seaside resort town of S’Agaro. 





A new device known as a color film previewing timer, developed 
by the Hazeltine Research Corp., supplies directly and immediately 
the information required for the adjustment of film printers to pro- 
duce high-quality positive prints from negative color film. It can be 
used with both ‘35m and 16m film and with both additive and sub- 
tractive printers. 

The Hazeltine device displays instantaneously on a color television 
tube a positive reproduction of a color negative film inserted in the 
timer. Three knobs permit the adjustment of color balance and inten- 
sity. The apparatus, according to the research firm, is so calibrated 
that the positive scene on the color television tube appears substan- 
tialy as it will in a positive print using the printing information taken 
from the timer. 





The Ottawa Citizew (17) carried a St. Lawrence Seaway feature by 
Fred Inglis on a family of five brothers named Clark, of Morrisburg, 
Ont., who are being moved, houses and families, from their familiar 
waterfront locations to inland sites to escape the seaway flooding. 

What Inglis neglected to mention was that one of the Clark brothers, 
Henry, was a pioneer filmer operator in Morrisburg. Henry opened the 
old Star theatre in 1913, a 200-seater with a hand-operated Powers 
projector, which gave away to progress in the early '30s and became 
the Cameo, with sound. The Star played oldies including “If Winter 
Comes,” “The Covered Wagon,” others, using a foot-pumped «player 
piano for pit music. 

Spain’s interest in “Pride and the Passion” is high following opening 
in New York and Chicago. San Sebastian Film Festival activity sought 
this release for special handling but United.Artists toppers mentioned 
Stanley Kramer obligation to give first viewing to General Franco. 
Dubbed print will not be ready until late September or October. 

Government here may set a precedent, if “Pride and the Passion” is 
everything Kramerites report it is, by rebating 300,000 pesetas ($7,000) 
in customs duties on temporarily imported explosives and plastics con- 
sumed during the course of filming. 








Quotes from reviews as 


picked up in ads, running in New York 
Times recently. “. 


having a high old time with illict amour 
and haute couture”; “bursting with provocative insinuations”; “raw 
passions”; “Sophia Loren is a monument to her sex, and the mere 
opportunity to observe her is a privilege”; “portrays sex for sex’s 
sake”; “spicy adult cinema package”; leavgs little to the imagination.” 








Roy O. Disney, president of the amusement park, said Disneyland 
expects to show a profit of more than $1,000,000 for the fiscal year end- 
ing July 31 after depreciation of approximately $2,200,000. Disney 
Productions paid the option price of $528,810 for the canee—cpree 





mately $100,000 in cash and the balance in notes. 
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“HOLIDAY’S” OVER ~~ 
...and we’ve had a ball! 
See you in December. 


SHOOTING 
IS NOW 
COMPLETED 
IN PARIS 





Screenplay by Ed Beloin + Directed by Gerd Oswald + A Tolda Production 
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Alarm in Texas As Grocery Store Tie-Ins for Family 
Patronage Become Competitive 


Abilene, Tex., July 30. 

What once was a courtesy admis- 
sion to city leaders, a trading com- 
modity for small favors, and a 
friendship maker for the theatre 
manager is now a brand on the 
fires of competition between thea- 
tremen. The “free pass” is rapidly 
heading for a battle at the various 
local theatre's boxoffices. 

It all started shortly after the 
first of the year when the new 
Town and Country Drive-In tied 
with Thornton’s Grocery Stores. 
Shoppers began receiving one free- 
carload pass with each $20 in food 
purchases. The pass was good for 
60 days, and tickets could be ac- 
cumulated until the $20 point, The 
ozoner has a 1,500 car capacity and 
is managed by Sherman Hart. 

A month later the Tower Twin 
and the Crescent Drive In Thea- 
tres owned and operated by Rudy 
Erickson, closed a s‘milar deal 
with the M-Svstem chain of gro- 
cery outlets. In this tie-in, a pass 
was given to the grecery purchaser 
with every $5 worth of groceries 
but with one admission having to 
be paid at the boxoffice. 

Hart early~th's month divided 
the Town and Country into two 
separate theatres, and showing 
double bills on each of the two 
screens for admission or pass or 
both 

Film distributors, becoming wor- 


of passes wh'eh would be allowed 
each nicht. ‘This Iimit was set at 
10°S of the thectres total eapacity. 
\ final development came when 
F. L. Williamson, @ partner on the 
Key City and Chief Drive-In Thea- 
tres, said his ezoners would begin 
honoring from any mer- 
chant for any theatre in the city. 


passes 


STUDIO BACKLOTTFRS’ 
UNEMPLOYMENT DOWN 


Hollywood, July 30. 
Employment among film techni- 


cians and backlot workers is up, } Mayer was just that. 


IATSE officials no*ed last week. 
Observed Herb Aller, head of 
Cameramen Local, “Unemonloy- 
ment (among his craft) is down 
to 10°¢; it’s been as high as 30° 
in the past.” Same applies to 
sound and film editors, he notes, 
and attributes the upswing to ac- 
celerated telefilming now getting 
underway 

George Flaherty, IA _ interna- 
tional rep here, agrees and added 
that shortages are developing 
among certain top technicians, with 
grips, carpenters, laborers and 
painters enjoying prosperity. How- 
ever, Fleherty was concerned with 
length of current uvswing cycle, 
noting “soft spots” in employment 
picture, among projectionists, for 
instance 

Flaherty felt that if past pat- 
terns continue, film employment 
picture will be rosy for perhaps 
three months, “then we're in 
trouble again.” However, com- 
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Loew’s Limelight 
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detailed account of the feuding as 
printed here in the issue of April 
10. 

Fortune describes the Loew fight 
vividly as “for the possession of 
this somewhat flabby but immense- 
ly famed hulk.” The struggle is 
“as intricate as it is frenziéd, now 
in its second year and nearing a 
climax.” 

Who Can Swing It, 

All eyes will be upon the war- 
riors from here on in, It is doubt- 
ful now that any compromise is 
possible. One side wins and the 


other loses. But which side is the 
winner will undoubtedly be deter- 
mined in considerable measure by 
the footwork and skull practice 
which is the essence of modern 





| with a big headache. Nobody (not 
|} yet) has enough stock to be able 
| to command the final decision. 

| The public fight is likely to be 
| very “personal.” Already the type- 
casting is apparent. Joe Vogel is 
the hard-working soft-spoken busi- 
|ness man who kept aloof from the 
old struggles within Loew’s itself 
and was, if anything,. slightly 





| will” would gratify either the hurt 
| pride of Louis B. Maver or the job- 
| hunting of Stanley Meyer. 


Will Nick Schenck speak up for 


| himself? Traditionally he has been 
| tight-mouthed. His emotions in 
retirement may readily be 
| imagined and he may find himself 
returning to the plot through re- 
peated use of “flashback.” In any 
| event, both Schenck and Mayer are 
| fully type-cast as liontamers emeri- 
tus with one trait in common: 
reluctant retirement. 

Autocrats and Loew's went to- 
gether in former times. The net 
bill of particulars against Louis B. 
He fought 
with, and _ ultimately lost to, 
another autocrat in the east, Nick 
Schenck. The studio battle came 
to a head via a Mayer appointee, 
Dore Schary, who turrned out to 
be an autocrat in his own way, im- 
posing his own choice of offbeat 
scripts and liberal 


echelon's opinions. 
Foreing Out Secrets 

In the last two years, (a) the 
quarrelling Loew board, (b) the 
threats of proxy fights, (c) the 
embarrassment of refusal-after-re- 
fusal of the presidency when it 
became vacant after Arthur Loew 
advertised what a back-braker it 
was: all these things gradually 
forced Loéw's to fall away from 
the old secrecy policy. It was the 
studied purpose of a galaxy of 
lawyers, bankers, brokers to pry 
those secrets open to start with; 
and in fact it is distinctly unrealis- 





tie not to recognize the historic 


public relations for the corporation | 


themes and | 
bothering little with his production 


menting on Vartety story of last) significance of the pre-Tomlinson 


From N. Y. 
Allied States Assn.’s regular 
summer board meeting, originally 


scheduled for New York, has been 
shifted to Pittsburgh. -It will be 
held at the Penn Sheraton Hotel 
on Aug. 14 and 15. Session will 
be preceded by a conclave of Al- 


lied’s Emergency Defense Commit- | 


tee on Aug. 13. 

New York was abandoned when 
it was learned that there would be 
no session of the Joint Committee 
on Arbitration in August. 

Among topies scheduled for dis- 
cussion by the board is the question 
of arbitration. Allied representa- 
tives who have attended the arbi- 
tration negotiations will report to 
the board and receive further in- 
structions. Allied’s committee ne- 


gotiating with the Council of Mo-| 


tion Picture Organizations relating 
to the terms and conditions under 
which Allied will return to COMPO 
will also report to the board. 


Meanwhile, Allied appears to be | 


changing its tone relating to the 
joint COMPO-Motion Picture Assn. 
| of America business building cam- 
| paign. Interest in the project, ac- 
cording to Allied general counsel 
| Abram F. Myers, is being révived 
by reports “that some of the moth- 
eaten devices of the past were sub- 
ordinated to a new program which 
will include a much-needed insti- 
tutional advertising.” Allied is also 
pleased with the appointment of 
Oscar Doobh as coordinator of the 
promotional campaign. 














t 5 H 
ried, slapped a limit on the number | Paive in thinking that his “good | Fortune s Profiie 
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have an impact on the stockholders. 
Apparently says the writer, he was 
unaware of the Wall Street criti- 
cism of Mayer because of the huge 
settlement of $2,750,000 he was 
given and Metro’s pensionitis gen- 
erally 
L. B. Mayer a ‘Blunder’? 

The putting forth of Louis B. 

Mayer, Fortune argues, was Tom- 


linson’s first blunder. Vogel, on 
the other hand, also blundered 
when he accepted Tomlinson’s 
formula for the new board—six 


seats for the Tomlinson-Meyer 
group, six for Vogel, and an “in- 
dependent” 13th man for final seat. 

Hughes credits Bén Javits, then 
Tomlinson’s attorney, with pulling 
' off a great bluff in getting Vogel to 
accede to the proposal. At a meet- 
ling at the Hotel Drake, Hughes 
| gives the following account of what 
happened: 

“In a truly remarkable scene, 
Javits stated his proposition as an 
ultimatum—asserting that he would 
shortly receive a phone call from 
| Andre Meyer (of Lehman Bros.), 
| who would (Javits warned) throw 


his support to the Tomlinson group 


‘| if Vogel did not accede. (Lending 


creditibility to this show of 
| strength, Andre Meyer did indeed 
| phone Javits while the group was 
assembled—but with no such mes- 
sage as Javits had alleged: he was 
merely returning an earlier Javits 
call.) Vogel. was stunned by the 
|ultimatum. He and his group re- 
tired to a separate room to take 
counsel. The consensus was for ac- 


| 





| On Statues for Sime’s Square 
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when dealing with the oldest profession in the world next to writing— 
both, in Frank Harris’s phrase, being ruined by amateurs. 
Gate-Crashing The Vatican Library 

Peter Andreas Munch was a writer, however, who has grown in 
Stature with the years. I recently learned how this Viking, a black 
Protestant, gained access to the back files of the Vatican library. He 
wanted a certain book which his researches told him not only was 
; there but where it could be found in the ancient archives. The priest- 
librarian couldn’t find it. Peter Andreas Munch insisted it was in a 
certain place and leaped over the guard rail and ran to where it ought 
to have been. He found it. All were delighted at his research skill, and 
that’s how a Lutheran got back into a position of trust in Rome. 

He is buried there. An imposing monument in Rome honors his 
memory as it does in Oslo. What killed him was a trick our Skip fried 
seven years ago when in Rome. Peter-Andreas came out of St. Peter's 
on a swelteringly hot day and ducked his head in a fountain of icy cold 
water. The shock felled him and he died three days later at the age 
of 52—a mere boy by European standards. Eight volumes of unsur- 
passed Norse history thus came to an end. 

So far I have not seen any statues to Knut Hamsun or Sigrid Undset 
around Oslo. Fru Undset might pass without much debate, except that 
women do not seem to have quite the influence among statue-building 
fund-raisers. Or perhaps it is felt that their styles would look a little 
ridiculous in bronze after their generation had passed. 
| Hamsun, though, would cause quite a war. An old man when the 
Nazis poured in, the ex-Chicago streetcar conductor and Nobel prize- 
winner said a good word for the invading krauts. Even at this late 
date that’s as hard to forgive as if he had murdered the one and only 
king modern Norway has had. ‘ 

In Frogner Park there are about 50 statues designed, cast and 
erected by Gustav Vigeland. He made quite sure he would be remem- 
bered for he s¢sed himself as a model for much of the male statuary. 

This park is about as expansive and as beautiful as you will ever see. 
At the entrance to the right is a hugh swimming pool and one side 
has a grass slope poe to a small lake reserved for swans and-mud 
hens. The pool and slope were teeming with bathers, though it seemed 
cold enough to us for seals. 

Vigeland Strips ’Em All 
| There is a broad tree-lined mall from the main gate for a half mile 
and leading to a huge fountain and beyond that up three flights of 
| Stairs to an obelisk decorated by human figures wound around each 
| other like bewildered serpents. People argue whether this is talent or 
| madness, 




















Along both sides of the mall across a bridge are bronze statues, all 
nudes.. They are huge, bulky Germanic models of men, women and 
children, perhaps 50 in all. Vigeland obviously had heard of‘Rodin, but 
judging from his male models had never heard of bathing trunks. I 
| suspect physiology classes must find the repetition dull if they do their 
| field work along this mall. 

Mixed Wrestling In Bronze 
He has statues of what looks to me like mixed wrestling. Nude 
{women are being thrown over nude men’s heads and vice versa. 
| Hardly 10% of the conceits seem to mean anything, and all of them, 
}men and women alike, have the piano legs of old ballplayers. There is 
a statue to Lincoln in this park. He looks as lonely as a young man in 
formal dinner clothes at a nudist camp. 

This guy Vigeland must have been not only a prodigious worker but 
a super-salesman. He not only sold the stuff but was deeded a large 
house by the state to use as a studio during his life. It now has become 
a museum of his works. Obviously he unloaded a lifetime of labor on 
a docile park commission and got,paid for it before Hitler swooped 
in and stole the nation’s assets. I am amazed the crazed kraut didn't 
melt the statues down for the bronze and if he had, many Norwegians 
would have forgiven the looting quicker than his taking their church- 
bells to turn into shells. 

In the park, as everywhere else, this town seems to be chewing-gum, 
coke and ice-cream-cone crazy. We were asked if we had them in 
America. We didn’t dare tell we invented the damned things for fear 
of being suspected as Russians. 


cs: Dread Bankers at Loew’s 


Continued from page 5 


Only in time of emergency, such as 
war or national calamity, has the 
picture business. been known to 
combine and solidify for a single 
cause, hence this solidarity «of 
cheering section for the Vogel in- 
cumbency is an extraordinary man- 
ifestation of intra-trade loyalties. 

Says another picture topper, and 
most of them prefer to remain 
anonymous, not out of fear but 
because they have expressed them- 
selves that “we can do a- better 





























emerging only indicates the enor- 
mity of the problem.” 

This banker is the one with a 
radical concept for new ownership- 
control-management of Loew's Inc. 
an action with which showmen 
differ and have expressed them- 
selves hopeful will not be realized, 
even in the stress of trying to set 
the company on an even keel. 

Meanwhile film men mostly side 
with their own—Vogel. 





week that tv production is shifting and pre-Stanley Meyer period. 


to Coast 
filming 
through to tax day 


eycle this year, 


Loew's New Auditors 


Accounting firm of Arthur! 
Anderson & Co. has been retained 
as the regular accounting firm. of 
Loéw's Inc replacing Miller, | 
Donaldson & Co. Loew's longtime 
account hrm 

An 1 outfit had been previ- 
ously b t in on a short-term 
assiar to review accounting 
l ‘ procedures. It will 
begir ilies immediately. 

In an earlier move overhauling 
financial phase of Loew's opera- 
1 tobert H. O’Brien, who had 
been a director and financial v p. 
of America Broadcasting Para- 
mount Theatres, was signed as 
v.p. and treasurer of* Loew's to 
succeed Charles C. Moskowitz, who 
announced his retirement last 
March. O'Brien joins Loew's on 
Aug ) 


New Star Exhibitors Inc. has! 


been authorized to carry on a’ mo- 
tion pictures and amusements busi- 
mess in the Bronx. Cenpital stock 


is 100 shares, no par velue, Jacob 
Leff is a director and filing at- 
torney. 


he hoped for a longer | 
“clean | 


Great curiosity has been aroused 
in the film industry, and now in 
Wall Sireet, respecting the ante- 
|cedents of Tomlinson and Meyer. 
Fortune speaks of Meyer as “a 
bo!'d and voluble 44-year-old citizen 
of Hollywood. His title to film 
renown derives from once having 


| been co-producer (with Jack Webb) 


of the television series ‘Dragnet.’ 
In 1955, following the sale of his 
25°% interest in ‘Dragnet,’ Méyer 
found himself with a million 
dollars and nothing grand to do.” 

Fortune spells out one recently 
whispered story about Tomlinson 
in Canada, “Some irony attaches 
to his indignation over various 
policies and events at MGM>., .for 

.in October, 1954, just as he was 
beginning his venture into Loew's 
Inc., his firm pleaded guilty to 
defrauding the Ontario govern- 
ment of $360,000 in connection 
with highway contracts. The firm 
was slapped with a fine of $100,000 
— one of the toughest penalties of 
its kind in Ontario legal records.” 

And speaking of public rela- 
tions, a sage might remark another 
recently published = story — the 
threatened extinction of real lions 
in Africa, under the impact of 
white hunters on safari for wild 
| game, 


| ceptance rather than a proxy fight. 

Vogel gave in. The bold—and 
empty—bluff of Tomlinson-Javits- 
Stanley Mever had worked with un- 
believable ease. 

“Some of Vogel’s advisers 
thought that this blunder might 
well turn out to be a fatal one. 
The challenge of a proxy fight 
they held) should have been ac- 
cepted, since 1) the bankers 
would never have supported the 
ambitions of Stanley 
the cost of a proxy 

ireds of thousands of 


fight—hun- 
dollars— 


would have discouraged Tomlinson, | 


iile 3) the company -treasury 
would have been available to Vogel. 


At the time, however, Vogel pre- 
ferred to believe that the Tomlin- 
son-Me\ group com the board 
would be no more troublesome 


than a kind of ‘loyal opposition’.” 
Clear-sighted L. B. 

L. B. Mayer, now 72, refused to 
onsider returning fulltime to 
letro even if invited — according 
to Fortune Mag. Mayer's quoted as 
Saying 

“No one can help the studio until 
that damn board pulls itself to- 
gether.” He was evidently not 


confused by the fact that it was 
| his friends Meyer and Tomlinson 
who were doing most to pull the 
j board apart. 


Meyer, (2) | 


“We don’t want another RKO to 
happen to Loew's”, says Leonard 
H. Goldenson, president of Ameri- 
can Broadcasting-Paramount Thea- 
| tres. 

Simon H. Fabian, president of 
Stanley Warner Theatres, which 
like many another circuit depends 
on the major studios for the life- 
| blood of its boxoffice appeal, is 
| equally concerned and has expres- 





sed himself willing to take affirma-| 


| tive and aggressive steps to aid 
Inc. on the beam. 

From Chicago, Edwin Silverman, 
head of the important independent 
| Essaness Circuit, wants ‘VARIETY 

to spread the word that he and a 
!lot of theatreowners don't like the 
machinations within Loew’s; hope 
Joe (Vogel) is given fullest oppor- 
|tunity to prove himself and we, 
|who ,own plenty of amusement 
| stocks, Loew’s included, will not 


|only vote for him but within our| 


own national organizations we'll 
| do a bangup job for him in case of 
any proxy fight.” 

| This rallying around the Vogel 
| (Loew's) flag is almost historic in 
its unusualness. Traditionally the 
industry has been highly competi- 
tive and perhaps the dearest pen- 
alty it has paid has been because 
of this sharp bidding among itself 
for personalties and properties. 


Joseph R. Vogel in getting Loew’s| 


job that way,”— “It was ridicu- 
lous to have set up that Loew 
board that way and give manage- 
ment such a millstone. What would 
I know about sitting on the board 
of a railroad company or a coal 
or steel company. I might make 
windowdressing but I'd still bow 
|to the dictates of the rianagement 
savvy which has run’ that railroad 
or coal or steel business. And I 
don’t care what sort of a fancy 
degree somebody left the univer- 
sity, showmanship is still some- 
thing just for showmen. 

“Big business has recognized this, 
as witness the millions_it poured 
| into radio and now television. Ford 
wants to project a new model ‘Ed- 
|sel) and leoks té showmen and 
| talent like Sinatra and Crosby to 
| get the message across. 
| “It would be a calamity if the 
| bankers took over Loew's. They're 
| seavengers—they’re not looking 
for forward-going production; they 
look upon any business for its li- 
quidation worth. We don't want 
Loew's to be liquidated as RKO 
went out of business. The future 
welfare of Loew’s effects the whole 
core of our business.” 

Samuel Goldwyn is reported to 
have rallied to the support of 
Loew's prexy Joseph R. Vogel and 
is putting in a good word with the 
| Wall Street banking interests. 
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Hollywood Production Pulse | 








ALLIED ARTISTS || 
Starts, This Year.. Un | 
This Date, Last Year......18 








UNIVERSAL _— || 
Starts, This Year.........18 |) 
This Date, Last Year......21 


It's now 50 years ago that Her-) 
man Becker first entered the en- 
'tertainment field, starting in vaude- 








ville and graduating into films. 





“OREGON PASSAGE” 
Prod.—Lindsley Parsons 
Dir.—Paul Landres 
John Ericson, Lola Albright 


(Started July 29) 


COLUMBIA 

















Starts, This Year......... 16 
This Date, Last Year......17 
“COowBoY” 
(@hoeenix Productions) 
Prod.—Julian Blaustein 
Dir.—Delmer Daves 
Gleon Ford, Jack Lemmon, Anna 
Kashfi, Brian Donlev;, Dick York, 
Victor Emanuel Mendoza, Richard 
Jaeckel, Donald Ran Eugene 
Iglesias, King Donovan, Bob Cason, 
James Westerfield, Amapola Del 
Vando, Buzz Henry, Guy ilkerson, 
Frank Kova, Vaughn a: 
Strother Martin, Don Carlos, G 
Rhoads 


(Started June 14) 


“RETURN TO WARBOW” 
Prod.—Wallace MacDonald 


Dir.—Ray Nazarro 
Phil Carey, William Leslie, Catherine 
Bele qd, Andrew Duggan, Jay Silver- 
s 


Started (July 22) ‘ 
"THE GODDESS” 


Prod.—Milton Perlman 

Dir.—John Cromwell 

Kim Stanley, Lloyd Bridges, Steve Hill, 
Betty Lou Holand, Joyce Van Paten, 
Joan Copeland 


(Started July 22) 


WALT DISNEY 


Starts, This Year......... 2 
This Date, Last Year...... 1 














“THE LIGHT IN THE FOREST” 

Prod.—Walt Disney 

Dir.—Herschel Daugherty 

Fess Parker, Wendell Corey, Joanne 
Dru, James MacArthur, Carol Lynley, 
Jessica Tandy, Joseph Calleia, John 
McIntire 

(Started July 8) 














METRO 
Starts, This Year.........12 
This Date, Last. Year...... 15 
“SADDLE THE WIND” 
Prod.—Armand Deutsch 
Dir.—Robert Parrish 
Julie 


Robert Taylor, John Cassavetes, 
ndon, Donald Crisp 
(Started June 3) 
"SEVEN HILLS OF 
(LeCloud Production) 
(Shooting in Rome) 
rod.—Lester Welch 
Dir.—Roy Rowland 
Mario Lanza, Marisa Allasio 
(Started June 10) 


“THE BROTHERS KARAMAZOYV” 
Prod.—Pandro 8, Berman 
Dir.—Richard Brooks 
Yul Brynner, Maria Schell, Claire 
Bloom, Lee J. Cobb, Richard Base- 
hart, Albert Salmi, William Shatner, 
—- Evelyn, Harry Townes, Edgar 
teh 

(Started June 10) 


“MERRY ANDREW” 


Prod.—Sol C. Siegel 
Dir.—Michael Kidd 
F eli, Baccaloni, 


, +, % 
Cutts, Noel 


Purcell, Dex, ‘Evans, i Walter Kingsford 
(Started July 


PARAMOUNT 
Starts, This Year... eee | 
This Date, Last Year......14 


ROME” 





seer 








20th CENTURY-FOX 
Starts, This Year.........17 
This Date, Last Year......11 











“A FAREWELL TO ARMS” 
hooters in tM 
Prod.—David Selznick 
Dir.—Charles Vidor 
Jennifer Jones, Rock Hudson, Vittorio 
de Sica, Mercedes McCambrid, 
Oscar Homolka, Kurt Kasznar, 
berto Sordi, Elaine ite! 
(Started March 25) 


“APRIL LOVE” 
Prod.—David Wetsbest 
Dir.—Henry Levi 
Pat Boone, Shirley Jones, —, O’Con- 

nell, ores Brad 
(Started April 17) 


“PEYTON PLACE” 
Pred.—Jerry Wald 
face Terman Lice? Nolan. Hope La 
na Turner ~~ <4 nge, 
Arthur Kenned iy Field, Lee 
Philips, Barry our 
Terry Moore, Russ ‘tambien, Mildred 
Dunnock, Scotty Morrow, William 
Lundmark 
(Started April 29) 
"THE ENEMY BELOW 
Prod.-Dir.—Dick Powell 
Robert Michum, Curd Jurgens, Al Hen 
dison, Frank Albert: ——. Jefi Daley, 
Di Reda 


Alan Dexter, David Bair, Joe 
(Started May 28) 


"THE YOUNG LIONS” 
(Shooting in France) 
Prod.—Al -,—-* 
Dir —Edward Dmyt 
Marlon Brando, Mo Mont, nigomery Clift, ee 
Ran 





“THE WESTERN STORY” 
(Shooting xico) 


But Becker is still vigorously on 


hoot! r Wes the job, and in fact his Rugoff & 
op tats Becker chain is about to add its 
Jock ‘Mahoney. “Gilbert Roland, Linds | 20th link, this one The Cinema, 


located on the Miracle Mile in 
Manhasset, Long Island. 

House. a 450-seater, preems Aug. 
6 with a gala preview as a bene- 


Cristal, Eduard Franz, Edward Platt 
(Started June 20) 


“RAW WIND IN EDEN” 
(Shooting in Italy) 
Prod.—William Alland 


Dir.—Richard Wialson fit for the North Shore Hospital. 
ceetlesta. Caries Thoe ancuet, Rosanna | It’s the first in this area-to be built 


into a shopping centre area, and it 
has a parking area capable of ac- 


(Started June 25) 





commodating 1,600 cars. 

“That's the theatre of the future, 
the modern suburban with an ‘art’ 
policy,” Becker opined this week. 
“In the old days it didn’t really 


WARNER BROS. 
Starts, This Year.........11 
This Date, Last Year...... 6 








matter too much what kind of 





. basic fact: there exist hard-working and principled 


“THE LEFT HANDED GUN” theatre we had. Exhibitors 
Prod.—Fred Coe couldn’t help making money. To- 
Poni Newman, iite Milan, Hurd Hat- day, it’s different. We've got to be 

eld, John Dehner, John Dierkes,| up-to-date.” 
wd Brown, Denver Pyle, "Ainslee Becker, who in 1923 went into 
partnership with Edward Rugoff 

“pupvaan stim Rackian PORT DOBS” | (today he operates the circuit with 


Donald Rugoff, son of his late 
partner), started the “art” policy 
at the 8th St. Theatre in Green- 


Clim Ww Walke Vinginia Richard 
ay ar a Ba Maye, har 


(Started 
. Gs wich Village back in 1930, He's 
"Tee Oh ene) BaD Vy THE SEA been making that pitch pay off 
Dir.—John Sturges ever since. 

eee Fo ctiad) “I remember how we used to 


bring old pictures back,” he re- 
jealled. “We used to play ‘Henry 
| VIII’ over and over again, and it 
|mever failed to pack. ’em in. It's 
no different today. People are in 
a mood for something different. 
They're ready for it.” Becker feels 
that the so-called “carriage trade” 
audience sector is growing continu- 
ally and can be served profitably, 
particularly of the theatre comes 
to where the people are. 
* Of R&B’s current 19 operations, 
only one—the Sutton—is a first- 








INDEPENDENT 
Starts, This Year.........73 
This Date, Last Year......50 











“WITNESS. FOR THE 

(Theme Picts, Inc.) 

Wor UA Release) 
Prod. eeee, Recablon, Jr. 


Marlene | Dietrich, 
ht Elsa 


0" A" Francis Lueiee 
(Started June 10) 


PROSECUTION” 


Power. 











~Tue-viNes” run. It's had some extraordinarily 
Prod.—Jerry Bresler 
.—Richar ischer 
Kirk Douglas, Tony Curtis, Ernest Borg- Mercer, George Brenlin, William 
nine, Janet Leigh, James Donal Stevens 
am og satu Buckoj, Dandy (Started July 25) 
ichols, een Way 
¢ “BABY FACE NELSON” 
Started June 20) (ZS Prods) 
“THE PUZZLE” (For UA Release) 
(Games O. Radford-Anglo-Amalgamated Prod.—Al Zimbalist 
Films) Dir.—Don_ Siegal 
(Shooting in Mickey Rooney, Carolyn Jones, Sir 
Exec. Prod. ndwig H. Gerber Cedric Hardwicke. Leo Gordon, An- 
Prod.—Nat Cchen thony Car John Hoyt 
Lex Barker, Carole Mathews (Started July 26 
Gtarted July 22) . 
“AMBUSH AT cimannon PASS” 
“YOUNG AND DANGEROUS” (Regal Films for 20th Fox 
Prod.-Dir.— ce F. Claxton Prod.—Bernard Glasser. 
Boga Film: : aa oe cm 
‘or 20th- me rian Donlevy, Jay ppen, Gary 
Lin a Mark Damon, Ann Doran, Murray, Eilene Jassen, Myron Healy, 
Edward Binns, Danny Welton, Ron- Bill rere 
ald Foster, Dabbs Greer, Frances (Started July 29) 





long runs, although the distributors , 
originally were hesitant 
their pictures in there, “They told 
me it was’ out-of-the-way,” said | 
Becker. “Now look at the record. | 
We played ‘Marty’ for 40 weeks, 
‘Quartet’ for 38, and ‘Genevieve’ 
for 22 weeks. They laughed at me 


when we put ‘I Know Where I'm | 


Going’ in there. It staycd for 20 
weeks. On ‘Marty’ alone «* paid | 
the distributor $225,000 in film ren- 
tal on a $500,000 gross.” 


Another successful nearby R&B | 


operation is the Beekman Theatre. 
Becker said they were “after him” 
to switch the Beekman to a first- 
run policy. “We may do it,” he 
said. Circuit also may expand with 
the acquisition or construction of 
further houses. 


Becker vigorousiy attacked the 
notion that exhibs today aren't 
selling the product as actively as 
in days past. “The theatres are 
as energetic today as ever,” he 
held. “It's the distributors that 
are wrong. They can't give you 
bad movies and then expect you to 
go to work on them.” 

Are there too many theatres? 
“I'd say there are too many for 
the bad pictures they’re making,” 
replied Becker. Product gener- 
ally is either worse on the aver- 
age than it used to be, or a lot 
better, the vet exhib found. Actu- 
ally, his concentration is on ofibeat 
American of the typical British 

product. “We haven't done so) 
a with the Italian and French | 
films,” he said. 

Had he foreseen impact of tv? 
“No, I didn't,” admitted Becker. 
“I never thought it'd get this big. 
But now I think it’s on the way 
down. They don’t have any stars 
any more. They just can’t main- 
tain that format week after week.” 

With Gus Edwards 

Becker started as an office boy 
for the late Gus Edwards at the age 
of 16. Five years later he was) 
Edwards’ general manager, riding | 
the crest of the vaudeville tide. 
Eventually he became a producer 
of vaude.acts. To raise the ne- 
cessary cash; he took a job with 
Lee Lash, selling ad space on the- 
atre front curtains. With his earn- 


ings he started in as a vaude pro- | 


ducer. Among others he had Bert 
Lahr and Jack Pearl working for 
him for $25 a week. 

In 1953, when Lahr was starring 
in “Burlesque” at the Brighton 
Theatre, which Becker operated for 


to book | 


+ Taylor’s exclusive contract 





| Jabs & Jokes Re That ‘Smell’ 








New York. 
Editor, VaRtEety: . 

On the theory that nothing succeeds like excess, 
the Messrs. Burt Lancaster and Tony Curtis are 
putting the twists and turns worked up so artfully 
in “Trapeze” to good use in their dedicated and no 
doubt profitable distortion of the worlds of jour- 
nalism. and press-agentry in their current produc- 
tion—“Sweet Smell of Success.” The various and 
articulate syndicated gentlemen to whom the cari- 
cature of a Broadway columnist may give offense 
don’t need me to argue their case. 

It might parenthetically be mentioned here that 
the movie’s producers did manage to suggest that 
there do indeed exist Broadway byliners with a 
sense of integrity. (But even here the concession to 
fair play was watered down by mating the journalis- 
tic honor of a rival, fictional columnist with a mari- 
tal infidelity on the part of the same columnist.) 

It is my contention that this picture demeans a 
whole profession—publicity and public relations— 
without making the slightest attempt to suggest a 


“planting’ 


practitioners of publicity techniques in the same 
abundant ratio to.less savory types as are to be 
found in any other profession. As contemptuously 
employed by the character portrayed by a bespec- 
tacled Burt Lancaster, the phrase—“press agent”— 
is used viciously to smear any man or woman hon- 
estly engaged in the hard art of advocating attitudes 
favorable to clients and, in this sense, legitimately 
Seeking to influence mass opinion. 

Lacing this harsh indictment with irony is the 
lamentable fact that—to many otherwise knowledge- 
able folk—the difference between a press agent and 
a public relations counsellor is a deep mystery. Add 
to this the various specialties in the public relations 
field (industrial, radio-tv, theatrical, etc.) and the 
enormity of the disservice rendered publicity people 
is all the more demonstrable. 

Although it has been said that the difference be- 
tween a press agent and a public relations counsellor 
is purely financial and even though it has been 
whispered in some cynical quarters that a public 
relations counsellor uses big words to explain to 
irate clients why he can’t manage to get those pesky 
small words into the paper, neither does justice to 





Britt, 
she bony Franz 


Joanne a er es 
(Started June & 


the actual distinction. It is the function of the pub- 


lic relations counsel to formulate the policy best cal- 
culated to do the client the most good in the opin- 
ion areas of concern to him. 

The press agent is charged with the technical job 
of “getting it into print.” In come cases, deponent's | 
for example, both functions—policy formulation and 

—are combined within the same person. 
The difference between public relations and public- | 
ity is nicely demonstrated in the ca 
television personality who elected % 
working (or is it non-working relationship) between | 
himself and a promising young singer right on the | 
air. This somewhat precedental gesture earned the 
star reams of publicity but it would take a réckless | 
gambler indeed to wager that the »public relations 
yield was in the main beneficial. - 


Jack Perlis. 


(Perlis, Harvard, '38, is principally identified with 
television, per Ford's Omnibus program, Martha 
Rountree, et al—Ed.) 





Meanwhile On Broadway 
Recent gag in Lindy’s, when the pressagents are bush At Cimarron Pass” 
assembled in full force, or when one or two of the 
Broadway columnists are known to be present, 
to page “Sidney Falco” and “J. J. Hunsecker,” re 
spectively the onerous p.a. and columnist characters 
in “Sweet Smell of Success” 
State—and some wag says ‘hat half-dozen p.a.'s 
usually get up to answer to “Falco.” 
the columnists have been singularly noncomittal on— 
the picture and on the subject of the alleged sharp | 
relations between them and p.a.’s. One noted excep- | 
tion has been Hy Gardner who coupled “Success” 
with “the smear cycle” of films about 
Man” and “Face On the Crowd” (tv stars). 
a more or less dispassionate few kind words for his 
columnar colleagues—not all of them, because he 
mentioned those he rooted for, and noticeably omit- 
ted certain ones with whom he has differed publicly 
in his own column in the past—and likewise had | 
some posies for the hard-working, enterprising p.a.’s | 
who are “forced to ride a tandem bike and service 
both their clients and the communications world | 
. « . He can seldom if ever satisfy a_client’s ego or 
pacify a columnist if he mistakenly feeds him with 
a wrongo. He can’t win. The best he car hope for 
is to break even... .” 


is 


currently at Loew's 


Incidentally, 


“The Great 


of a major . 
© adjust the 


He had | 


HERMAN | BECKER, 50 YR. SHOWBIZ VET, 
SEES B.O. GOLD IN MODERN ‘ARTIES’ 


20 years, he was getting $1,500 


|plus a percentage. .Becker also 
| started his sister, Ruth Koy, in 
vaude and managed her career to 
| the top, when she was one of the 
| Palace headliners. 

First theatre to be operated by 
Becker was the Parksville in Brook- 
lyn back in 1918. It had a roof 
| garden and, during the summer 
| months, the top was opened and it 
| became the first open air theatre. 
| When he took over the Parksville, 
Becker had a losing proposition on 
his hands. A few years later he 
had it operating so successfully, 
he sold it and with the profit ac- 
quired other houses. 

Though he’s deep in the “art” 
field, Becker hasn't followed suit 
with other circuits that have gone 
into the distribution field. “We 
considered it, but it’s too much 
work,” he explained. Had it ever 
had an itch to go into film produc- 
tion? “Heavens no,” he exclaimed. 
“I've got enough to do minding my 
own. business.” 


Briefs From Lets 








Hollywood, July 30. 

| Vietor Mature will star in “Time 
1 Is A Memory,” formerly “China 
pame which Frank Borzage will 
| produce and direct for Batjac and 
a United Artists release .. . Lief 
| Erickson set for “Once Upes a 
| Horse” at Universal . . . Edward 
jand Mildred Dein’s “Hang Me 
| High” set as the first non-Brando 
starrer by Marlon Brando’s indie 
Pennebaker Conipany ... Red 
"with 
| Metro switched to a new five year 
|non-exclusive deal . Robert 
|Ryan, Aldo Ray, Rex ‘Ingram and 
Tina’ Louise set for top roles in 
the Anthony Mann-Security pro- 
| duction “God's Little Acre” which 
lrolls Sept. 3... Ivan Tors set 
Malvin Wald to develop the screen- 
|play of “Jet Stream,” based on a 
treatment by Tom Gries for a 
| January start with Art Arthur pro- 
| ducing. 

William Holden wil! star in “The 
| Transfer” which will be made by 
the Panama and Frank Company 
|for Paramount release. . . Univer- 
}sal reactivated “Peter and Cath- 
erine,” Jeramie Price novel about 
| Russia's Catherine the Great, and 
| handed it to Ress Hunter to pro- 
duce ... Pat O'Malley snagged a 
role in “The Trial of Captain Bar- 


rett,” Sam Katzman production at 
Columbia ... Metro put Eva Gabor 
into “Gigi” . . . 20th-Fox picked 


up option on Tami Conner .. . 
Universal assigned John Gavin to 
the male lead opposite Lisa Pulver 
|in “A Time to Love and a Time to 
Rie,” filmization of the Erich 
| Maria Remarque novel tc be made 
jin Germany. 

“My Man Godfrey,” re-titled 
“Her Man Godfrey,” has been 
| switched back to the origins] tag 
|by Universal . . . Lili Gentle bor- 
|'rowed from 20th for a top role in 

“Young and Dangerous” which 
William F. Claxton is producing 
|and directing for Regal . Betsy 
Palmer set for the femme iead in 

“The Grasshopper” at Columbia 

Judy Meredith's contract with 
Univ sean starting at $200 per 
week and rising to $1,150 per week 
after seven years, approved by Su- 
perior Judge Harold W. Schweitzer 

. Gene Fowler Jr. will direct a 
| western, tentatively titled “Cubit 
|to His Stature” for Regal. 

Brian Donlevy wil! star in “Am- 
which 
|Bernard Glasser will produce un- 
der the Regal banner for 20th . . 
Robert Welch and Lester Linsk 


“| bought film rights to “The Money 


Tree,’ Robert Riley Crutcher 
| screenplay of the Ernest K. Gann 
| story Universal purchased 
“Operation Petticoat” and handed 
it to Gerdon Kay for production 
.. Pedro Gonzalez-Gonzalez inked 
for a featured role in C. V. Whit- 
jmey’s “The Young Land.” 


| New York Theatre | 


RADIO CITY MUSIC HALL 


s Rockefeller Center « Ci 6-4600 
FRED ASTAIRE - CYD CHARISSE 
» “SILK STOCKINGS” 
ise Ce Starring JANIS PAIGE-PETER LORRE 


Aa MGM Picture In CremaScope And MI ROCI( OF 
ond SPECTACULAR STAGE PRESENTATION 
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ALLIED EXHIBS’ COUNSEL RAPS CRITICS: 
‘CIVE PUBLIC SMARTALECRY, NOT INFO” 


Allied States Assn. general 


counsel Abram F, Myers, momen-}. 


tarily taking time out from rapping 
the policies of the distribution 
companies, has unleashed a blister- 
ing attack on film crities. Accord- 
ing to Myers, “the sneering and 
contemputous attitude of some re- 
viewers towards motion pictures 
is becoming irksome to exhibitors 
and, we hope, will to all lovers of 
fair play.” 

While not suggesting the invok- 
ing of libel laws against the critics 
especially at a time “when free- 
dom of expression is exalted above 
all other freedoms,” Myers never- 
theless contends that one occasion- 
ally runs into a review of a picture 
“that seems so biased as to have 
been inspired by personal malice.” 

The Allied general counsel par- 
ticulariy singles out “the reviewer 
on a certain weekly periodical with 
a large circulation.” He cites the 
reviewer, whom he does not name, 
as “a conspicuous example of the 
supercilious school of criticism.” 

“His reviews,” according to 
Myers, "abound with wise cracks, 
doubtful puns and dirty digs and 
contain nothing to indicate whether 
the average American would en- 
joy the picture. He plainly writes 
for his own amusement and that 
of the readers who will accept 
neat phrases end a play on words 
as substitutes for information and 
constructive thought. Most assured- 
ly he does not write for the infor- 
mation of potential movie-goers.” 

Myers, in his bulletin to Allied 
members, maintains that the “dis- 
tainful attitude” is not confined io 
the writers for the slick magazines. 
He charges that it “seeps down” 
into the film appraisals in the 
daily newspapers. There are éx- 
ceptions, Myers concedes, “but 
most reviewers nowadays seem to 


think they establish their own 

superiority by snooting movies.” 
The Allied leader further claims 

that the “supercilious and con- 


sciously high-brow reviewers” are 
writing only for a small percentage 
of the country's total population. 
Ile dismisses the argument that the 
reviewers are writirg for ‘‘the best 
educated” group by noting that 
other features in the publications 
are not written in the “same top 
lofty style.” 

According to Myers, the “out- 
raged protests” of authors, play- 
wrights, producers and exhibito.s 
will continue to be ignored by pub- 
lishers. “Perhaps,” says 
“the only way in which reform can 
come is for the readers to com- 
plain that they are being unfairly 
treated because the reviewers do 
not give them the facts concerning 
the movies. That is to say, that re- 
viewers are misrepresenting the 
movies to their readers by com- 
menting only on what they deem 
to be the bad features of a picture 
without mentioning other features 
which the reader might well en- 
joy.” 
Myers says that many times he 
has enjoyed a picture which has 
been rapped—and this in spite of 
the fact that he concedes that “the 
reviewer was probably right in say- 
ing that the plot was illogical, that 
the dialog in some respects was 
corny, or that the star did not 
make the most of his role.” Myers 
argues that “the fact was that des- 
pite these imperfections the pic- 
ture was highly entertaining—a 
fact the reviewer did not deem 
worth mentioning.” Next time it 
happens, Myers says, he may write 
a letter of protest to the editor 
and, as a matter of fact, he'd like 
to initiate a fad of writing letters 
to the editor. 














Up-Post Herb Lazarus 





Herbert Lazarus, associated with 
American Broadcasting-Paramount 
Theatres and its predecessor, Para- 
mount Pictures, since 1933, has 
been named secretary of the cor- 
poration. He succeeds Robert H. 
O'Brien, who resigned last week to 
become treasurer of Loew's replac- 
ing Charles C. Moskowitz. ‘ 

Lazarus also is v.p. and general 
counsel of AB-PT. . 


Mrs. Lois Briggs has been named 
manager of Floyd’s Theatre, Fl 
Campo, Tex. She replaces John 


Reidt who has moved to Sacramen- 
i 


to, Cal. 
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Hailing James Dean 

Warner Bros.’ “The James 
Dean Story” has been set for 
an Aug. 13 preem at the Para- 
mount Theatre in Marion, Ind., 
near the late star’s hometown 
of Fairmount. Preem will be 
followed by a 10-theatre satu- 
ration opening throughout In- 
diana and northern Kentucky. 

Governor Harold Handley of 
Indiana will be among the state 
and government officials at- 
tending the opening which will 
benefit the James Dean Me- 
morial Foundation for young 
actors. Handley also will un- 
veil a monument to Dean in 
Fairmount. 


DAVE LIPTON MUSES: 
FILM PR UNFOCUSSED? 


Tokyo, July 23. 

Motion piciure publicity ard ad- 
vertising are geared to young 
women despite the fact that recent 
statistics have shown that men at- 
tend films oftener, according to 
David A. Lipton, Universal's pub- 
ad v.p. 

Here to attend the company’s 
Far Eastern sales conference, Lip- 
ton declared, however, that devel- 
opment in subject iaterest begins 
mainly with girls. Audiences from 
the ages of 14 to 24 are the most 
consistent film-goers, according to 
Lipton, but, he says, “here is a 





going to the movies.” 

The pitch, however, is made at 
the women, Lipton stresses. “It is 
the women who develop star quali- 
ty,” he points out. “New person- 
alities are talked about by women 
much more than among men. 
have found that the crowds at pub- 
lic appearances will be predomi- 
|nantly women. Therefore we en- 
courage the fan magazine. They 
are read largely by young women 
in what is known as ‘under the 
dryer’ circulation.” 

Women, Lipton maintains, are 





switch, more men than women are | 


Paddy Chayefsky Learns 
Appreciation of High 
Powered Promotion 


Paddy Chayefsky, author of “The 
Goddess” and partner in the 
Carnegie Productions company 
which is filming the property for 
Columbia release, is plenty high on 
exploitation of a picture. Sitting 
around the Gold Medal Studio, 
Bronx, where “Goddess” was being 
shot last week, the writer said 
heavier “sell” caused “Bachelor 
Party” to be a greater success than 
“12 Angry Men” althqugh he con- 
sidered the latter a better picture. 
Latter was written by Reginald 
Rose. Both pictures were released 
by United Artists. 

A picture, said Chayefsky, needs 
much more push than that which 
the distributor's staff can give it. 
He figures the independent pro- 
ducer should have his own publici- 
ty agents and cast members should 
have their own p.r. reps as well. 
Exploitation fills the gap between 
a good picture and good boxoffice, 
he believes. 

Chayefsky has some 
opinions anent picture-making 
economics. He said “Goddess” 
would cost $1,500,000 if it were to 
be made at a major Hollywood 
| studio whereas lensing it in New 
York (plus five days of location in 
Maryland and another five on the 
| Coast) is resulting in a budget, as 
| per present plan, of $500,000. 
| In line with this, Martin Poll, 
|Gold Medal owner, quoted director 


| Elia Kazen as saying “Face in the 


|Crowd” would have cost another 
147% if it were made on a major 


also 








| Chayefsky and George E. Justin, 
associated producer of “Goddess,” 
also stressed the value of rehear- 
|sals noting that one day of such 
preparation can mean a saving of 





New York: Sound Track 


Continued from page 7 ma 


eal revue with Gallic film star Jean Marais at the Bouffes-Parisiens 
next season. It’s choreographer George Reich is also American. It will 
be called “Le Fakir Ensorcele” (The Enchanted Enchanter) ... Clare 
ence Brown visiting outside of Paris with Gleria Swanson, Cooler there. 

Arthur Knight who has been invited to serve as a juror at the Venice 
film festival, is still doing his regular. Saturday Review column. In 
addition he writes regularly for Dance Magazine and teaches at City 
College. Knight is on staff with CBS for the “Odyssy” show. This 

column last week erroneously identified him as a “former” Saturday 

Review columnist. 

James Stewart’s next picture, to be produced by Alfred Hitchcock 
and to be photographed, in large part, around San Francisco, is “From 
Among the Dead.” Kim Novak will appear with him in it. Shooting 
wili start soon. Following the mysterio, Stewart will make “Bell, Book 
and Candle”’—also with Miss Novak. incidentally, Stewart picked up 
his 85-year-old father, still proprietor of a hardware store at Indiana, 
Pa., in Johnstown, Pa. last week, and took dad in his plane to Balti- 
more, 

Selected Films Inc., a California corporation, filed a statement at 
Albany designating its New York State office for the conduct of a mo- 
tion picture and stage entertainment business. George J. fer Sr. 
is president. On the same day a certificate was recorded that/Selected 
Films Inc., of New York, had changed its name to Equal Films Inc. 
Fitelson & Mayers were filing attorneys in both instances. 

Jerome Hill and Erica Anderson, who made “Albert Schweitzer,” 
going to’Edinburgh where their picture will be shown . . . Richard 
Gordon of Amalgamated Productions will have Beris Karloff and Jean 
Kent in “Strangle-Hold,” to be shot in London . . . Mrs: Terry Curtis, 
the $36,000 prize-winner on NBC's “High-Low” quizzer is v.p. of Film- 
Sync Inc., film dubbing outfit. 
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Deny Garden Grove (Cal.) Hardtopper 
To National; Vinicof Opposed 


+ 
? 








Petition of National Theatres to 
construct a new hardtop theatre in 
Garden Grove, Calif., was denied in 
New York Federal Court on Friday 
(26)... Decision, handed down by 
Judge Edmund L. Palmieri, is be- 
lieved to be the first one nixing 
a request for additional theatre ac- 
quisitions by a formerly-affiliated 
theatre. 

The NT petition was opposed by 
the Vinicof Theatre Circuit, op- 
erator of the Grove Theatre in Gar- 
den Grove, and the Broadway The- 
atre Corp., operator of the Broad- 
way Theatre in Santa Ana, Calif. 
The Dept. of Justice, which acts in 
all cases involyng antitrust suits, 
did not take a postion on Na- 
| tional’s petition. However; at the 
| request of Judge Palmieri, it later 


He’s the U. S. Type 


Vienna, July 30. 

The owner of a smail film 
house in Hietzing, suburb of 
Vienna, must be an expert 
mathematician. When asked by 
Variety how business was, he 
answered: 

“Business is 50°0 less than 
in the main season. when it 
was only one-fourth of the year 
preceding and when my heuse 
was about half full.” 


1 Off Canada’s 











the ones who make the choice in| two days of shooting. Kim Stanley 
choosing what picture to see. “It’s | Went through her first two days of 
the tendancy of all men,” the exec | C2mera work in “Goddess” without 
explained, “to ask the girl where | the need for a single retake be- 


Myers, | 


‘| banned 


she would like to go. And it's the 
women who selects the entertain- 
ment for the family. In these areas, 
the woman is the predominant in- 
fluence in selecting movies.” 


cause of rehearsals, they stated. 
Chaefsky disavowed any direc- 
torial aspirations, commenting he 
| feels he would “only confuse” the 
' performers. 





Albany, July 30. 

Pre-release censorship in New 
York State, already severely re- 
stricted in legal scope, has received 
another sethack with the two court 
decisions ordering the restitution 
of licenses for “Garden of Eden” 
and “Lady Chatterley’s Lover.” 

Beard of Regents, which controls 
the N. Y. censor, is expected to ap- 
peal both decisions, The “Lady 
Chatterley” ruling is the more sig- 
nificant of the two since it was 
unanimous on the part of the Ap- 
pellate Division of the State Su- 


| preme Court. 
| Judge William H. Coon, in writ- 
| ing the decision in the “Lady Chat- 
| terley” case, made it plaint that, 
| under the rulings of the U. S. Su- 
| preme Court, the only grounds for 
|pre release censorship can be “ob- 
| scenity.” 

“Chatterley” originally was 
when the distributor, 
| Kingsley International, refused to 
}eliminate three sequences which 
| the state censor found “immoral.” 
| Board of Regents, on appeal, went 
whole hog and called the entire 
| film immoral under section 122 of 
| the Education Law. 

| Wrote Judge Coon: “Ordinarily 
jsuch a word as ‘immoral,’ which 
might have one meaning to one 
{person ... 





‘sion as would leave no field of in 
dividual opinion and discretion 
open to the viewer.” 





~ NY. State Censor Further Crippled 


‘Garden of Eden’ and ‘Lady Chatterley’s Lover’ 
Rulings Will Be Appealed by the Regents 


| the decisions of the Supreme Court 
rr a statute which leaves any 
| fleld open to the opinion, discre- 
tion or individual point of view 
of a censor in banning a moving 
picture violates the Fourteenth 
Amendment. If any field of prior 
restraint is left open it would seem 
clear that the Supreme Court de- 
cisions forbid a statute as broad 
as the one under consideration.” 
Partial Satisfaction 

The judge added that he had 
seen “Lady Chatterley” and that he 
didn’t think it could be considered 
obscene “as that term is now judi- 
cially defined. Hence, the license 
denial was unconstitutional.” 

Case was argued for Kingsley 
International by attorney Ephraim 
London of London, Simpson & Lon- 
|don, who's been a leading legal 
light in the anti-censorship fight of 
recent years. 

While such court decisions, in- 
| spired by the Supreme Court rul- 
| ings, have tended to greatly nar- 

row and restrict the censors at the 
state level, the significance of re- 
cent Supreme Court decisions in 
| the book field has not been lost on 
ithe film people. Court held that 
there was justification in the appli- 
cation of injunctive powers prior to 
the sale of a book. It's feared that 
| it won't be long before an attempt 








and another meaning | will be made to equate books and 
to another person . . . cannot be de- 
fined with such exactness or preci- 


films, and to apply the same reason- 
ing to the field of motion pictures. 
|'This would, of course, throw the 
| issue to the Court, but would cre- 


ate a very diffieult situation for the 
Further quote: “As we interpret | distributors. 





| Newsreel Staff 


Toronto, July 30. 

Week-end shakeup saw the mass 
resignation of 21 members of 
Associated Screen News, this 
headed by Gordon Sparling, pro- 
duction executive since the °30’s, 
who left Paramount Pictures in 
Hollywood as director of shorts to 
join ASN in a similar capacity. 
Walkout now sees Roy Tashe, top 
cameraman, as general manager to 
Murray Briskin, president of ASN. 
(Latter gained the post when, as 
executive assistant to Ben Norrish, 
he stepped into the presidential 
position when Norrish resigned). 
This was followed by resignation of 
William B. Singleton, who had 
been g.m. of ASN for some 30 
years and has now formed his owa 
film company in Montreal. 

Briskin’s new policy is to use 
only freelance writers and film 
directors in a reorganization that 
will have John Hynes as studio 
manager and Ross Pitts-Taylor as 
chief editor. Among the departees 
are Sparling; Jack Dunham, art 
director and his entire staff: James 
McCormick, director; Ray Cun- 
nington, head of the writers’ staff: 
and David Greene, chief cutter. 

Briskin’s claim is that ASN, 
founded here in 1920 and Canada’s 
oldest studio in the supplying of 


shorts and one-time newsreels — | 


for all American distributors — 
dealing with Canadian events, has 
“eliminated” the various depart- 
ments and, henceforth, will hire 
freelance writers, directors and 
camera crews, with Briskin no 
longer retaining a salaried staff 
but engaging the afore-mentioned 
on a freelance basis as production 
commitments warrant. 





New Corvus Chr'sti Ozoner 

Corpus Christi. Tex., Julv 30. 

Viking Twin Drive-in Theatre 
has been ovened here bv John 
Blocker. The czoner has a 2.0%0- 
car capacity and ocenpies 30 acres. 


Ed Farmer, who had managed the | 


Avers Theatre here for the nast 
10 years for Cerpus Christi Thea- 
tres, is manager. 

Shows will be continuous on the 
two 50x118 foot screens. The 


dtive-in hes a large playground 
patio and a cafeteria. , 


| submitted an 1ll-page statement, 
| after which the court acted. 

Judge Palmieri, who has been 
assigned to hear all cases in N. Y. 
Federal Court relating to the Gev- 
ernment’s consent decrees against 
the motion picture companies, 
ruled that NT “has not sustained 
its burden of proving that the pro- 
posed theatre would not unduly re- 
strict competition.” 

The court noted that it recog- 
nizes that as a result of “express 
provisions of the consent judgment, 
the petitioner may, with court ap- 
proval, acquire theatres, there is 
nevertheless incumbent upon it a 
duty to demonstrate that any such 
acquisition will not unduly restrain 
competition.” 

Previous petitions made by NT 
and Loew’s Theatres for additional 
oe acquisi' have been ap- 





proved by the court, Only last 

| week, Loew's Theatres, despite op- 

position from the Wometco Circuit, - 
| was given permission to acquire a 

|new indoor theatre in the Miami 

| Beach area of Florida. 





‘EDINBURGH FESTIVAL 
HEAVILY ITALIANATE 


Edinburgh, July 30. 
An Italian Film Week is set for 
j one of the International Film Fes- 
| tival’s three weeks here. It'll be 
Sept. 1-7. 

Included: “Cabiria’s Nights.” by 
Federico Feilini with Giuletta 
| Masina, actress siarred in “La 
| Strada.” Also: “Guendalina,” by 
| Alberto Lattuada; “L’Ultimo Para- 
| diso,” by Foleo Quilici, the first 
| film ever made of Easter Island; 
|“La Finestra sul Luna Park,” by 
|Comencini; “Souvenir d'Italie,” 
jand “Padri e Figli,” by Monicilli. 

“The Bolshoi Ballet,” a Rank 
| pic, is set for gala showing at the 
|New Victoria cinema Aug. 25. It 
; wes shot by Paul Czinner in two 
| all-night sessions, using 11 cameras, 
| after normal evening performances 
|ot Covent Garden and the Davis 
| Theatre, Croydon. 
| “dinburgh Film 
| Ave. 18. 








Festival tees-off 





| FEastewn Theater, Des Moines 
\fire caused damage esiunated at 
, spprqximately. $5.000, a half hour 
Pris the theater opened on July 
i274 ' 
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WHY SPECS ARE | HERE TO STAY 








General Tire Vs. Show Biz 


The entertainment facets of the General Tire and Rubber Co. 


dynasty continue to diminish. 


First, earlier this year, the RKO Teleradio Pictures division 
pulled in its horns and shuttered its picture distribution outlets 
’s future picture plans are clouded. 

KO Teleradio Pictures sold out its interest 
in the Mutual Broadcasting System. Both the Mutual and RKO 
Radio Pictures operations were losing money and the Thomas F. 
O'Neil management teams failed in the last analysis, to turn the 


in the U.S. Com 
Then, last week 


tide. 


RKO Television, a subdivision of RKO Teleradio Pictures, the 
overall entertainment combine, recently deemphasized its syndica- 
tion arm. Subsid now is trying hard for national network sales. 

Continuing strong, though, is the ogo operation and the regional 


Yankee and Don Lee networks. 





Here Comes the Showman 





Bill Berns Parlays: Jones Beach Venture Into Big 
Promotional Payoff : 





When it comes to loyalty, Bill 
Berns, managing director of the 
Jones Beach Marine Amphitheatre, 
is true blue to his alma mater, 
WRCA-TV. Berns, on leave as 
director of news and special events 
of the NBC New York flagship to 
work as New York State's chief 
exec in the Jones Beach setup, 
proved it last week when he set a 
two-week tv spot saturation cam- 
paign on the station to plug the 
Guy Lombardo production of 
“Show Boat” at the outdoor theatre. 

However, Berns wasn’t entirely 
concerned with sentiment in plac- 
ing the business on WRCA-TV. 
Highly knowledgeable as to “edi- 
torial support” for a commercial 
campaign, he also worked out a 
deal for free plugs for the amphi- 
theatre’s sea breezes on the WRCA- 
TV weather shows whenever the 
temperature tops 85°. Additionally, 
Berns has gotten other sponsors, 
like Rheingold Beer (which bank- 
rolls Lombardo’s radio entry), 
Meadowbrook Bank and Security 
National Bank and Brass Rail Res- 
taurants to plug “Show Boat.” 

Berns, in his first year in the 
job, prides himself on having 
turned in no little bit of showman- 
ship on his strictly non-producing 
chores at the theatre (his position 
is akin to a house manager). He 
arranged the origination of the Ed 
Sullivan tv’er from the amphi- 
theatre to kick off the season, and 
just over this week-end ran a 
special test for state officials of a 
film installation at the amphi- 
theatre. 20th-Fox lent Cinema- 
Scope equipment and footage, with 
the picture projected onto a screen 
on the reverse side of the show 
boat. Berns believes it may be 
practicable to extend the opera- 
tion’s season with films after the 
live musicals have finished, and 
moreover, if legit production costs 
ever get out of hand, a film policy 
might serve te keep the operation 
in business. 


Texaco Spec To 
Salute Ed Wynn 


Ed Wynn has been tapped as the 
central figure of “Texaco Command 
Appearance,” the Sept. 19 Texaco- 
sponsored spec on NBC-TV. At 
the same time, Texaco and pack- 
ager Henry Jaffe signed Ezra 
Stone, the legit producer and for- 
mer actor, who's done some ty 
work, to produce the spec. 

Format for “Command Appear- 
ance,” of which Texaco will spon- 
sor three or four, calls for a “sal- 
ute” to a top performer, with the 
cast kudosing him via recreation of 
highlights of his career. Show, 
produced in association with the 
American Theatre Wing, follows 
the format of the Wing's salutes to 
vet legit performers; Keenan 
Wynn, Ed’s son, is set for the cast, 
while on the production end, Rob- 
ert Downing is set as writer-re- 
searcher. Downing scripted the 
Wing’s 1955 show. at the Waldorf, 
N. Y., saluting Helen Hayes and 
her 50 years in show biz. 








© Jr.'s 








Family-Type Show 
Starring in CBS-TV’s “Lamp 

Unto My Feet” Sunday (4) will 

be James Kirkwood Sr., Lila 
’ Lee and James Kirkwood Jr. 

Kirkwood Sr. and Miss Lee, 

former silent film stars, were 

married and subsequently di- 

vorced, and are Kirkwood 
parents. 

CBS did a neat bit of casting 
on the show—but slightly 
imperfect -— with Miss Lee and 
James Jr. to play brother and 
sister and James Sr. cast as 
their father. 


NBC-TV Daytime 
Goes Into ‘57-58 
With 807, Sellout 


Indicative of the general up- 
beat in daytime television is the 
fact that come the fall, NBC-TV 
expects to be 80% sold out during 
the daytime hours. That compares 
with 40%.of capacity last fall, and 
reflects a 100% increase in day- 
time busines over the past year. 

Web this week pulled in another 
$2,600,000 gross in daytime busi- 
ness to hustie the upbeat along, via 
orders for four alternate-week 
quarter-hours each from Chese- 
brough-Pond’s and Sterling Drug. 
Chesebrough, via J. Walter Thomp- 
son, doubled up its its previous 
four alternate-week segments in 
“Price Is Right,” “It Could Be 
You,” “Matinee Theatre” and 
“Comedy Time” to give it weekly 
segments on each show. It’s a 26- 
weeker starting Oct. 29. Sterling, 
via Dancer - Fitzgerald - Sample, 
bought two alternate-week seg- 
ments in “Price,” one in “Treasure 
Hunt” (its first sale) and one in 


“Truth or Consequences,” plus re- 
newing | one in “Modern Ro- 
mances,” all starting Oct. 1. 


That the NBC estimate isn’t blue- 
sky is demonstrated hy the fact 
that the web is already 75% sold 
out in daytime, with the additional 
5% business anticipated for Sep- 
tember a conservative guess, Web's 
strongest daytime entries in terms 
of sponsor-lineups are “Queen for 
a Day,” “Matinee Theatre” and “Tic 
Tae Dough,” these representing | 
SRO or near-SRO situations. 

Web's sales tpbeat accompanies 
a dramatic rise in daytime ratings 
that has brought it from an also- 
ran position to a strong contender 
for top rating honors with CBS-TV. 
At the same time, Columbia hasn't 
suffered in terms of sponsorship, 
pointing up tv's expanding pros- 
perity. 


Dicker Kit Cornell To 
- Open ‘Playhouse 90" 


CBS-TV fre Ap 90” 
ducer Martin Manulis is mulling 
project to star Katherine Cornell 
a. a Tain Mosel teleplay, as sear 








weVineent | Donehue will direct. 


BREAKDOWN ON | 
YEAR NIELGENS 


By GEORGE ROSEN 
A rundown of television's so- 





called “special” or spectacular 
programs over the past three years, 
with particular emphasis on what 
happened during the past ('56-'57) 
season spanning Sept. through 
June, offers conclusive evidence of 
why the 60-minute and 90-minute 
show will continue to occupy a 
permanent and prominent niche 
on the tv rosters. 

. McCann-Erickson agency, which 
had a 25% sponsorship stake in the 
57 full hour or 90-minute 
“specials” on the tv webs last 
season on behalf of such major 
McC-E clients as Chrysler, Swift, 
John Hancock Insurance and Bulo- 
va, has just completed its own 
survey on the history of the 
“specials” vs, regular half-hour 
programming fare. These are 
some of the highlights: 

The 57 special telecasts last 
season achieved an average Nielsen 
rating of 34.9, as against an average 
Nielsen of 23.1 for the 30-minute 
show. Of the 57, a total of 29 were 
in the hour category; 28 were in 
90-minute shows. (Average Nielsen 
on the 90-minute specs was 34.0; 
on the full hour shows it was 35.6). 
The 34.9 Nielsen for the 57 specials 
averaged out to 13,000,000 homes 
per prograrn. 

The survey points up the com- 
mercial impact of the so-called kid 
classics and fairy tales (which will 
play an important role in television 
programming next season). Of the 
Nielsen list of Top 20 specs over the 
past three-year span ('54-'57), six 
fall within that category, sharing 
equal top 20 honors with six 
Oscar-Emmy Awards Shows. (Four 
others were variety specials and 
the remaining four in other areas 
of programming). 

In the three-year span, during 
which a total of 200 hour and 90- 
minute specials were presented, 
six achieved a rating of 50 or 
better, representing the “cream of 
the Nielsen crop.” These break 
down as follows: 


Peter Pan (NBC-'54) ...... 66 
Cinderella (CBS-'56) ..... 60 
Oscar Awards (NBC-'55) .. 57 
Ringling Bros. Circus 
(NBC-'54).... . .57 


Peter Pan Repeat (NBC-’55) 54 
Babes In Toyland (NBC-’55) 50 


Way out in front on the Nielsen's 
on 90-minute shows last season was 
CBS-TV’s “Cinderella” with its 60 
rating. In the No. 2 spot was 
Metro’s “Wizard of Oz” (also on 
CBS-TY) with a 49, followed by the 
Osear Awards with a 48; Sonja 
Henie with a 46; “Jack and the 
Beanstalk” with a 46; Ford Star 
Jubilee, Cole Porter musical with 
a 39; “High Button Shoes” with a 
38; “Mr. Broadway” (George M. 
Cohan spec with Mickey Rooney), 
37; Emmy Awards with a 36 and 
“Lord Don’t Play Favorites,” 35. 

CBS-TV's “Shower of Stars” and 
Bob Hope on NBC virtually mono- 
polized Top 10 Nielsen honors on 
the hour shows last season. 


Here’s the Top 10 among the 
60-minute entries for '56-'57: 


Jerry Lewis (NBC) ........46 
Shower of Stars (CBS) ....43 
Shower of Stars (CBS) ... 42 
Bob Hope (NBC) ......... 42 
Bob Hope (NBC) .......... 41 
Bob Hope (NBC) .......... 39 
Shower of Stars (CBS) ....38 
Shower of Stars (CBS) ....38 
Dinah Shore (NBC) ....... 38 
Bob Hope (NBC) .......... 37 
McCann-Erickson, incidentally, 


will have close to a $2,000,000 (time 
and program) stake in two of the 
“big ones” during the upcoming 
season. These are the Standard 
Oil of New Jersey 75th anni spec, 
scheduled for Oct. 13 on NBC-TV 
and the “Pied Piper of Hamelin” 
90-minute tinter on behalf of 
Liggett & Myers, starring. Van 





Johnson, which gets a Nov. 26 
showcasing, also on NBC. 


New Mutual Owners Bare Push 
For Fall; 400 Affils Ride Along: 
Oil Man Hammer Puts Up 8506 


,* 
— ? 





TV Film Charts 


Starting on Page 29, Variety 
in this issue publishes its first 
TV Film Annual. Along with 
an intensive probing and ap- 
praisal of the vidfilm industry 
by its key executives and pro- 
grammers, it contains valuable 
charts of feature films, car- 
toons, a syndicated production 
cost chart, compilation of for- 
eign sales, tv film commercials, 
free industrial-public service 
films to stations, etc. 

Reprints of the entire TV 
Film Section will be available 
upon request. 


CBS Won't Free 
Polly Until Dec.; 
Snafu NBC's Sat. 


No sooner did NBC-TV think its 
Saturday night troubles were over, 
via the projected pacting of Polly 
Bergen to alternate with Dean 
Martin in the 9 to 9:30 spot, than 
they began all over again. Miss 
Bergen, it develops, is under ex- 
clusive centract to CBS-TV, not till 
September but until Dec. 31 of 
this year, and Columbia won't let 
her go any sooner. 

If CBS insists that the terms of 
the contract be fulfilled—and as of 
this week it was adamant on that 
point, despite repeated pleas by 
MCA—then NBC, Liggett & My- 
ers and Max Factor will have to 
start all over again in their search 
for a new femme vocalist to alter- 
nate with Martin. And Liggett & 
Myers (via McCann-Erickson) has 
been threatening to pull out of the 
deal altogether unless Factor 
comes up with a firm choice soon. 

According to reliable sources, 
the mixup came about this way: 
NBC, L&M and Factor, first ap- 
proached MCA about the availabil- 





ity of Miss Bergen, who's been one | 


of the hot tv talents. since her 
starring role in “The Helen Mor- 
gan Story” a couple of months 
ago. The talent agency advised 
them at the time that she wasn’t 


(Continued on page 94) 


Sheriff Lohman Just 
About the Hotest TY 
Personality Around Chi, 


Chicago, July 30. 

Cook County Sheriff Joseph Loh- 
man, a former college instructor, 
has become a hot television per- | 
sonality locally in the realm of pub- 
lic affairs. Lohman concurrently 
is doing a p.a. series at WNBQ, 
“Shadows of the City,” and a doe- 
umentary on the local educational 
channel, WTTW, “Community of 
the Condemned.” Latter is being | 
kinnied for the national education- | 
al hookup this fall. 

The WNBQ series, on alcoholism | 
and barbiturates, is a 13-week re- | 
newal of his previous show on the 
station, which dealt with nareotics. 
Likewise, the WTTW show is a con- | 
tinuation of his earlier “Search- 
light on Delinquency.” 





Last year Sheriff Lohman did a | 


pair of shows on WBKB, one of 
them, “Crime and Community,” a 
College credit course for the} 
Roosevelt U. sociology department. 
The other series depicted the | 
workings of the Sheriff's office. For 
several years before he was voted | 
into public office, he had been an 
associate professor of Sociology at 
the U. of Chicago and the U. of 
Wisconsin. 

Lohman donates whatever tv 
money he earns. 


The initial big push of the new 
Paul Roberts-Bert J. Hauser man- 
agement group taking over the Mu- 
tual Broadcasting System will be 
to sell the five-minute »ewscasts 
and the spots surrounding them, 


‘|50% of which are unsold at this 


date. 

Roberts, soon after the consum- 
mation of the $500,00 deal for the 
buyout of RKO Teleradio Pictures’ 
stock in the network, laid plans for 
the big sales push. He said some 
top news personalities would be 
added to the roster. Additionally, 
the net's sales department would 
be built up. Following that, Rob- 
erts, slated to take over the presi- 
dency of the net next Wednesday 
(7), said that other areas of pro- 
gramming would be examined, with 
a view to broaden the net's special 
events structure initially. 

With the net now solely de- 
pendent on its affiliates, the man- 
agement group not owning any 
o&0’s, the station relations depart- 
ment also is due for a buildup. 

The deal, in the works for weeks, 
was consummated Thursday (24), 
with the Roberts group assuming 
the name, good will, assets, station 
sponsor and program contracts of 
the 23-year-old radio network. The 
anounced station complement of 
the current net runs to over 400 
affiliates. Billings for last year 
ran to over $8,000,000. This year, 
on the basis of biz, already in the 
house, billings are somewhat less. 

Despite less biz this year, pro- 
jected estimates varying from 
$3,000,000 to $5,000,000, dependent 
on what is included, Mutual, which 
ran red ink last year to the tune of 
$400,000, is in a better position, 
with its news and music format. 
Under the new plan, which went 
into effect June 2, net supplies sta- 
tions with five-minute news on the 
hour and half-hour taking the half- 
hour newscasts for national sale, 
as well as the 20 second and eight 
second surrounding spots. In re- 
turn affiliates on a swap basis are 
given the five-minute newscasts on 
the hour for local sales. With the 
exception of special events, the ad- 
venture-mystery block, the Sunday 
religious block and recorded music, 
the news shows are the backbone 
of the present setup. 

Paring Process 

Under the present format, net 
pared down on expenses, program- 
ming and personnel. New man- 
agement appears intent on retain- 
ing present news accent and for- 
mat, which insures pre-clearances, 
but will build from that in other 
areas. 

Big net advertisers Miles Labora- 
tories and Kraft Foods went along 
with the switch, while new adver- 
tisers were signed under the pres- 
| ent format, including General Mo- 








(Continued on page 92) 


‘Green Pastures 
As Hallmark Spec 


Mare Connelly's Pulitzer Prize- 
[winning * “Green Pastures” will be 
} telecast for the first time this fall 
via “Hallmark Hall of Fame” on 
| NBC-TV. Mildred Freed Alberg, 
|exee producer of the spec series, 
signed rights to the play and also 
| pacted Connelly to do the tele- 
| vision adaptation, Folk drama is a 
possibility for the opening “H.|l- 
|}mark” on Oct. 17 
| Mrs. Alberg also finalized a deal 
for Julie Harris to return to the 
| series (she did “The Lark” last 
season) in Halmark's first original, 
|an Easter drama by James Costi- 
gan, who adapted “Lark” and “Cra- 
dle Song” last season for Hallmark. 
Other Hallmark specs next season 


include Maurice Evans in “Dial 
‘M’ for Murder’ and a Shake- 
spearean comedy, probably 


“Twelfth Night.” 
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TV Networks Facing Tough Time? 
They Retort With Emphatic ‘No’ 





The three 
and the Television Bureau of Ad- 
vertising were up in arms last 
week against New York Times 
teevee critic Jack Gould, who in a 
frontpaged byline story on Thurs- 
day (25) described the current 
selling season as “the toughest in 


10 years” and insisted the net- 
works were having their hardest 
time ever in selling nighttime 


availabilities 

Gould's story not only struck the 
networks’ pride, but had = an 
appreciable next-day effect on 
their standings in the stock market, 
with CBS A and B stock dipping 
1%, RCA dropping “% and AB-PT 
common losing ° All but RCA’ 
made strong recoveries next day. 


K. 


Curiously, in describing the stock | 


dips, the Times business section 
attribuied them blandly to “re- 
ports circulated that television 
networks were up against their 


hardest time-selling problem in a 
decade,” but with no specific refer- 
ence to the Goud story. 

The which cited a 
potential loss of $65,000,000 to 
$95,000,000 in unsold evening time 
via 19 half-hour periods still open, 


story, 


drew an immediate rebuttal from 
CBS v.p. in charge of sales 
administration, Bill Hylan, who 
countered with the statement that 
“CBS Television is in a more sold- 
out position than it was at this 


in fall availabilities 
Soon after the CBS 


time last year” 
in nighttime 


statement was issued. TvB cited 
rising revenues and asked why the 
Times hosn't frontpaged stories on 


declining ad revenues and circula- 
tion in the newspaper field. After- 
wards, ABC-TV veep Oliver Treyz | 
issued a statement observing that 


with ABC's growth, Gould had 
been confusing a “competitive with 
a soft market.” 

Gould piece was in part based on 
last week's VARIeTy wrapup on 


availabilities, with Gould quoting 
VARIETY on the fact that “the panie4 
button is beginning to ring at the 
networks.” The Varrery piece, 
however, was a straight rundown 
on availabilities, with no compari- 
sons to previous years and without 
reference to the overall impact on 


the availabilities on overall net- 
work revenues 
While the network and TvB 


statements attacked Gould's prem- 
ise, the webs failed to challenge 
him on time costs, which he listed 
&@s $3,500,000 to $5,000,000 on the 
minimum number of required 
stations for a half-hour. Actually, 
the CBS minimum required “must 
buy” lineup is $48,000 per half- 
hour, or just short of $2,500,000 for 
52 weeks prior to discounts. In pro- 
jecting this to cover 19 half-hours 
available, correct total would have 
been $47,500,000, rather than the 
$65,000,000 to $95,000,000 figure. 

But the networks were more 
interested in countering the gener- 


television networks + 


Philip Morris Extends 
Mike Wallace Option 


Mike Wallace has been picked 
up for six weeks beyond the initial 
20-week ABC-TV contract by Philip 
Morris. Show is good, under the 
option pickup, until the middle of 
October. 

Cig bankroller, it is said, was 
moved to take the stanza in order 
to get the full benefit of a 26-dis- 
count plan from the network. 
Show, a half-hour interview ses- 
sion, is seen at 10 p.m. Sundays. 

Preducer Ted Yates is off to the 





| Coast this week to line up more 
interviewees for Wallace. | 


Beat the Clock’ 
Strinped for Aft; | 
CBS Axes ‘Brooks’. 


CBS-TV is taking a leaf from | 
NBC's increasingly successful day- | 
time book, and starting Sept. 16. | 
is replacing “Our Miss Brooks” | 
with a stripped version of “Beat | 
the Clock” in the 2 to 2:30 p.m. | 
weekday period. It’s CBS’ first ap- | 
plication of the audience-partici- 
pation format to its daytime sched- | 
ule in some years, a format which 
NBC of late has been using with | 
increasing success via “Price Is 
Right.” “Tie Tac Dough,” “It Could 
Be You,” “Queen for a Day,” 
“Bride & Groom,” etc. 

Reason for the cancellation of 
“Brooks” is not so much a matter | 
of dissatisfaction with the film re-| 
rruns (which looked to be half-sold | 
for the fall, with sales accelerating | 
of late) as unhappiness over the | 
fact that the films will be some- | 
where around their fifth or sixth 
rerun by fall. CBS anticipates no) 
trouble in switching the “Brooks” | 
clients over to “Clock.” 

As for “Clock,” the Goodson- 
Todman package seems to have! 
nine lives. Cancelled at the end | 
of last season by Sylvania, it got a) 
1956 summertime reprieve via 
Pharma-Craft. After it looked as 
if it would be off for the fall, Haze} | 
Bishop came to the rescue. With 
Bishop cancelling it out now as a! 
nighttime stanza, CBS picked it up| 
for the daytime run. Bud Collyer | 
continues as emcee. 





| 
| 


Griffiths to Granada TV 


London, July 30. | 
Stuart Griffiths of the Canadian. 








NBC-TY Sez ‘Price’ 
Is Right for Mon. 


“The Price Is Right” is now defi- 
nitely set as NBC-TV's Monday at 


Broadcasting Corp. has been ap-!| 
pointed Program Controller for, 
Granada TV Network. He'll take) 
up his Ost with the northern | 
weekday commercial tv program- | 
mers early in September. | 

Stuart was recently in Britain | 
studying the tv scene. : 





Hollywood, July 30. 
Is ennui an occupational hazard 





7:30 entry for the fall, and “My 
Friend Flicka.” which had leomed 
as the Monday night entry in 


“Price's” stead, is set to go on Sun- 
days at 6:30 in September. | 

“Price” was firmed up last week ' 
when NBC okayed Speidel’s erder 
for alternate-week sponsorship in 
the Monday spot Earlier, NBC 
and Speidel had been working out 
a deal under which the watehband 
outfit would have dropped “Price” 
and moved into the Saturday at 10! 


time as atternate-week sponsor 
with Pharmaceuticals ~-Ine. on 
“What's It For?” } 
In the middle of the negotia- 
tions, Pharmaceuticals completed 
the purchase of the J. Be Williams 
Co longtime manufacturer of 
men's toiletries and shave cream 
Pharmaceuticals then ruled ont 
any share-spensorship arrange- 
ment, feeling it now needs the time 
to advertise the Williams line as! 
well as its own products. On that 
basis, NBC okayved the Monday 
nicht deal for Speidel, with half of 
“Price” now remaining to be sold. 
As for “Fiicka.” there’s no sponsor- 


ship in sight vet. 


in the typewriter trade? 

The pattern is beginning to 
emerge. Time and time again, the 
boys who sit hunched over a type- | 
writer regularly writing about the 
same tv characters eventually be- 
come fed up with their brain 
ehildren. They're just plain tired— 
tired of the characters, of the 
actors who portray them, of the 
situations and perhaps even of the 


| medium. 


To cite a few instances of recent 
memory, called up if retrospect 
when Nat Hiken told Phil Silvers 
(Bilco), “I'm getting out. It doesn’t 
come easy any more and the fun is 
gone.” It was Hiken who created 
“Bilko” and his  gold-bricking 
friends, then went on to write and 
produce it for two seasons and 
moved it high up the rating ladder. 
| It is highly sneculative that Silvers 
jean keep on that high standard 
| without the ..creative savvy...of 
'Hiken. Old timers in radio will 


| sent 


} Jordans on easy, street. 





Swing and Sway with 


SAMMY KAYE 


Columbia Records Exclusively, 


CHARM BRACELET bw 
PAST MY PRIME 
Just released POSIN’ 
b/w CHARLESTON 
An Album of Beautiful Recitations 
“SUNDAY SERENADE OF 
POETRY” 





Siegel's Manifold 
Status at ABC-TV 


B. Siegel, dually the 
of American Broadcast- 


Simon 
treasurer 


| ing-Paramount Theatres Inc. and 


its division American Broadcast- 
ing Co., 
those of coordinator between 
ABC's owned & operated tv sta- 
tions and the network. Siegel, 
since he does not directly repre- 
the activities of the tv net- 
work, is apparently considered by 
Leonard H. Goldenson, prexy of 
AB-PT and acting boss of ABC, to 
be in an objective position to han- 
die any conflicts arising between 
ABC-TV and the o&0’s. 

The additional duties raise even 
further Siegel’s importance in the 
company’s tv operation. As ABC 
treasurer, he handles the financial 
policy matters for the network and 
the o&o’s, with veeps Jason Rabin- 
ovitz of ABC-TV and Steve Riddle- 
berger of ABC Radio Network re- 
porting to him. As treasurer of 
AB-PT, he holds a similarly strong 
position in the theatrical operation. 

In his new duties, it was ex- 
plained, he will arbitrate “certain 
conflict of interests” that will “al- 
ways” exist between the network 
and the e&o’s. One problem, for 
example, is the release of time 
periods to the ABC stations that 
are not in network option time. 
Regulation non-owned affiliates do 
not have to clear, but the problem 
has never been fully clarified 
among o&o’s. 

Meantime, search continues for 
a salesman to coordinate activities 
for the owned-operated tv ‘sta- 
tions. This post is separate from 
the duties to be handled through 
Siegel. 


having in the early days of KFWB 
written and produced “The Grouch 
Club” which starred Jack 
Lescoulie, now one of tv’s top 
announcer-emcees. 

Reaching back not quite that far 
were the fed-up cases of Don 
Quinn and Cy Howard. The latter 
got so down on. “My 
Irma” that he not only 
writing chore to others, but left the 
country to get as far away from 
Irma (Marie Wilson?) as he could. 
Either the show needed his comedy 


Friend | 
left the | 


On Tour 
Aug. 1—Old Orchard Beach, Me. 
°—-Nantasket Beach, Mass.; 4— | 
Rochester, N. Y¥.; §—Bala, Ontario, 
| Canada, 
Radio: Sunday Serenade—ABC, 


darkest Africa. 
The television hero fell off his 


his trusty automobile. 


companions” at the boxoffice, he 
pletely by heavy rains here. 


70 in a 55-mile-per-hour zone. 


a show when they cut him off at 


~ Cleveland 





appearance in Winston-Salem, N.C. and 
The next couple of performances were staged from an iron steed, 








+ 


Out-Foxing the Fox 

Ottawa, July 30. 
Farmer Harold Martyn of 
Sparta, a village in southwest- 
ern Ont., has 1,500 turkeys and 
spent most of his time trying 
to prevent foxes from killing 
his birds by the score. He 
heard foxes feared human 
sounds, installed three radios 
and five loudspeakers on the 
farm and now the birds, un- 





also adds to -his duties | 


molested by the foxes, go to 
sleep each night to rock 'n’ 
roll, commercials and the news 
via audio. 

The foxes stay away, the, 
turkeys don’t seem to mird, 
farmer Martyn likes it and he 
has no neighbors close enough 
to listen. 


Maverick’s’ Gotta 
Make It by Jan. | 
Or Kaiser Vamps’ 


Hollywood, July 30. 

Kaiser bought the hour-long 
“Maverick” series produced by 
Warner Bros. tv and to be seen 
on ABC-TV next season with the 
strict proviso that if the show 
doesn’t make the grade rating-wise, 
it can drop it around first of the 
year, it was learned. 

Kaiser originally wanted a flock 
of “new” old featur® films for the 
Sunday night slot, but when the 
web couldn’t land them, it and WB 
began pushing “Maverick” for that 
slot. Kaiser was told it would get 
the same rating as a “prestige” 
show, and pointed to WB's “Chey- 
enne”’ which topped such stars as 
Milton Berle and Bob Hope. Kaiser 
was skeptical, but finally agreed to 
sign for the deal on the basis that 
it either picks up a good rating 
before the first of the year, or faces 
sudden death. Meanwhile Pat Wea- 
ver was pacted by Kaiser as tv con- 
sultant on the series. 











Writers’ Worst Enemy—Ennui 


} 
back to “The McGee’s:” 





touch or else the home viewers got | 
tired of it for it soon after went | 


into eclipse. 
Quinn, one of the brighter wits, 


toiled for years on “Fibber McGee | 


& Molly” and even owned a piece 


of it with Jim and Marian Jordan. | 


But it all palled on him after a 
dozen or more years and he with- 
drew gracefully and turned the 
assignment over to his writing 
partner, Phil Leslie. “The McGees” 
lasted longer in radio than any 
other family comedy and put the 
Quinn, 


more intellectual. than most joke 





WB, incidentally, is hunting for 
another lead to star with James 
Garner in the series. 


literary sights and created “The 
Halls of Ivy,” which had Ronald 
Colman cast as a college prof. It 
did well for a while and then 
passed on but Quinn never went 


Of more recent vintage is Irv 
Brecher’s retreat from “The 
People’s Choice.” He created it 
for Jackie Cooper, got it off the 
ground and is safe for next season 
but Brecher had it and will retain 
only a proprietary interest and go 
on to develop some new and fresh 
to intrigue his continuing interest. 
It happened before to Brecher 
when he walked away from another 
creation of his, “The Life of Riley.” 
It put Willian Bendix on high 
ground and dropped Jackie 
Gleason with a thud. 

Writers who move around like a 
Bekins van more often than not 
tire of their chores to search for 
something more challenging and 
fresh. Going to the same well year 
in and out dries out the writer 
more so than the bucket on the 
long rope. It’s just as easy to get 





fed up on an unchanging diet of 


| recall that Hiken is a Coast product, or story line writers, raised his | quail under glass. 


Danger— Ranger’ at Work 


Columbia, 8.C., July 30. 


The Lone Ranger, who has a clean record of vanquished Western: 
foes, has run into more trouble down South than a missionary in 


horse, Silver, during a personal 
is ankle. 


Plagued throughout the Dixie jaunty with too few “faithful 


had two shows washed out com- 


Later, he was arrested in a Wake County, N.C. speed trap doing 


Highway patrolman said the tv cowboy, whose -real name is 
Clayton Moore, was headed for the Raleigh, N.C. fair grounds and 


the pass. 





Takes FM For a Ride 


Transit System in Experimental Tieup With WERE 
For Info and Entertainment 


Cleveland, July 30. 

Modified transit radio broad- 
casting began here (25) with an ex- 
perimental tieup between Cleve- 
land Transit System and WERE- 
FM 

With loudspeakers installed at 
the waiting platforms for rapid 
transit trains at the Cleveland 
Union Terminal main stop, CTS 
said it is seeking to “provide to its 
patrons entertainment and infor- 
mation that automobile riders are 
now getting in their car radios. 
Weather, news and sports,” said 
Ray Turk, CTS publicity director, 
“will be offered along with mu- 
sic on the FM outlets. Also, this 
will provide our dispatchers with 
loud speakers to notify car riders 
of breakdowns in service or de- 
lays.” 

CTS said it approached WERE 
since that indie had the “baseball 
games and we feel everyone is in- 
terested in the outcome of the In- 
dians. If the baseball team were in 
a hot race, such’ information 
would be welcome.” 

Turk added that WERE put in 
the initial installation, and “if this 
is successful we will extend it to 
our other rapid stops along the 
system.” 

Turk debunked accusations that 
CTS will have a “captive audience” 
and pointed out that the line’s dis- 
patchers will have full contro] of 
“turning on and off the broad- 
casts at any time to provide wait- 
ing patrons with information about 
delays in service. Furthermore, 
since there is a maximum of only 
10 minutes wait between trains, 


‘Wizard of 02 
In Xmas Repeat 


“Wizard of Oz’ will be repeated 
by CBS-TV around Christmas time 
as a one-shot spec. Web hasn’t 
started peddling the Metro feature 
yet for sponsorship, but doesn’t an- 
ticipate any selling problem in 
light of “Wizard’s” 49 Nielsen 
rating the first time around last 
November as the “Ford Star Ju- 
bilee” spec entry. 

CBS has the Judy Garland star- 
rer under a two-year, two-run deal, 
the Ford showing having been the 
first run. Following the run this 
Christmas, pic reverts to Metro. It 
was the only Metro pre-’48 pic held 
back from syndicated sale through 
MGM-TV, except for those which 
the studio couldn’t clear, and the 
only Metro pie shown on a net- 
work basis thus far. 


MILES’ $1,000,000 
RADIO BUY ON CBS 


Miles Laboratories is returning 
to CBS Radio in the fall after. a 
three-year absence with a $1,000,- 
000 gross chunk of business. Miles 
is buying two daytime five-minute 
news strips, at noon to 12:05 and 
2 to 2:05 p.m. cross-the-board 
over a 52-week period starting 
Sept. 2. 

Miles deal was the lion's share 
of $2,000,000 in new business and 
renewals signed by CBS last week. 
In other buys, Look mag bought 
two more “Impact Plan” segments, 
while Bristol-Myers renewed its 
45 minutes weekly of “Arthur 
Godfrey Time” for 52 weeks. 
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AFTRA’S GAN 





Is Radio Dull & Dreary? 


San Francisco, July 30. 


Nationa! convention of American Federation of Television-Radio 
Artists erupted in angry dispute here before first gavel was banged 
when president Frank Nelson and exec secretary Donald Cona- 


way seemingly blasted “the dull 
blasted away at pay-tv. 


and dreary state” of radio and 


Statements were made at a long press conference held before 
convention's opening day—press conference was considered neces- 
sary, apparently, because all convention sessions were closed. 

Conaway blasted at “vested movie interests” for pushing pay-tv 


and said “once they get control 


they'll broadcast just what they 


please—and they've already indicated it will be old movies.” 
When Nelson was asked if the possibility that AFTRA might lose 


jurisdiction over pay-tv workers 


wasn't a prime influence in his 


thinking, he insisted “that never crossed our minds—no, never.” 
Conaway hinted the convention might create a fund “to carry 
our message to the American people and have Congress put a 


stop to this nonsense.” 


He said the FCC had “heretobefore acted with the guts of a 


rabbit” on pay-tv and advocated 


a “national referendum” on the 


issue because “the air belongs to ail the people. 2 


“If they can do it in tv, they 
Conaway, and darkly brought up 


can do it in other things,” said 
the seemingly remote possibility 


of Communist domination via pay-tv. 
Reaction on Conaway’s remarks came from two separate groups 


within the union, Factions of the 


Les Angeles, Chicago and Frisco 


locals were not—and are not—so bitterly opposed to pay-tv as 


Conaway seemed to indicate and 
This group considered Conaway 


some delegates actually favor it. 
offbase. 


Radio performers took issue with Conaway on the basis of his 
“dull and dreary” remark. Frisco members, especially, asked, in 
effect, “how can we go to the radio nets and stations and demand 
pay raises if radio is as bad as he paints it?” 

Following day Irv Philips, general manager of KYA, Frisco, and 
an exec of the Bay Area Independent Broadcasters Association, 
attacked Conaway’s statement publicly. Said Phillips: 

“On behalf of the thousands of talented radio artists who are 
members of his union, Mr. Conaway’s denouncement of radio as 
‘degenerated’ is a direct reflection on the persons he represents .. . 
if his unfortunate usage of the word expresses his opinion of radio 
as a medium in which so many of his members earn a livelihood, 
then some form of apology is certainly in order.” 

At week's end, Conaway insisted he was “misunderstood,” ex- 
plained he simply was referring to “our members’ employment 


opportunities in radio—and fram 
uninteresting.” 


that standpoint, radio is duil and 











Chi's TV Strategy on 


10 to 11 P.M: 


It Fetches WBBM $2,000,000 a Year 


Chicago, July 30. 
Rating changes over the past 
four years in one of the prime lo- 
cal periods gives no comfort to 
the school of thought which holds 


that any program will build an 
audience if it’s kept on long 
enough. The situation with the 


10-11 weeknight hour here gives 
credence to the argument on the 
one hand and defies it on the 
other. 

In that highly saleable post-net- 
work-time period, at least two of 
the Chicago stations have virtually 
stayed pat with their programming 
since 1953. A check of the ARB 
averages over the course reveals 
that one of the stations has 
climbed markedly while the other 
has tailspinned. To the gainer, 
CBS’ WBBM-TV, the hour is now 
worth some $2,000,000 per year in 
gross billings. 

Both WBBM-TV and the NBC 
station, WNBQ, are vying for rat- 
ings in the hour with the some- 
thing-for-everyone plan. The CBS 
station mounted its quartet of 15- 
minute strips in May of 1953 to 
compete with WNBQ, the NBC 
o&o, whose lineup then dominated 
the ratings. WNBQ was then pur- 
veying short segs of weather, 
household hints, news, sports, va- 

(Continued on page 94) 


Bud Collyer As 
New AFTRA Prez 


San Francisco, July 30. 

Bud Collyer, New Yorker who 
was AFTRA's 1948-49 president, 
was reelected to the union’s pres- 
idency here. He succeeds Frank 
Nelson, Los Angeles. 

Ken Carpenter, L.A., moves into 
Collyer’s vacated first vice-presi- 
dency. Other new officers: second 
v-p. Eleanor Engle, Chicago; third 
v-p. Virginia Payne, N.Y.: fourth 
v-p. Wanda Ramey, Frisco; fifth 
v-p. Evelyn Freeman, Washington; 
sixth v-p. Don Courtnay, Seattle; 
seventh; v-p, Gay Batson, New Or- 
leans; recording secretary, Stan 
Farrar, L.A.; Treasurer, Travis 
Johnsoa, N. Y. ye a 
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Ecko Shifts Billings 
To ‘Breakfast Club’ 


Chicago, July 30. 

With ABC’s morning soaper 
block going off the air this fall, 
Ecko Products Co. is shifting all its 
network radio money to “Breakfast 
Club.” New contract, which runs 
from Sept. 30 to Dec. 20, involves 
a purchase of four five-minute 
segments per week for the first 
three weeks and on a day for the 
following nine weks. 

“Breakfast Clu. also got a four- 
week renewal fron: Accent for one 
five-minute seg per week. 


Cates Preps TV 
Spec on Satchmo; 
Concert Format 


An hourlong spectacular starring 
Louis’ Armstrong and woven about 
his career is in the works. Major 
portion of the show, which is be- 
ing prepped by NBC producer Joe 
Cates and Associated Booking 
Corp. exec Ernie Anderson, would 
front Satchmo with a large sym- 
phony orch a la his Lewisohn Sta- 
dium concert of‘a couple of years 
ago and a subsequent longhair en- 
gagement in London. 

Project is still in the formative 
stage, but Cates envisions the sym- 
phony group comprising members 
of the Symphony of the Air, with 
Leonard Bernstein conducting. A 
portion would be a “jazz 
of Satchmo, tracing his life 
from his Storyville beginnings to 
his longtime preeminence as a jazz 
great. Johnny Mercer has beén 
approached by Anderson to write 
the profile and has expressed in- 
terest in doing it. 

Third portion would involve top 
jazz guests, including Ella Fitzger- 
ald, working with Armstrong. His 
All-Stars, with whom he tours, 





second 
profile” 





} | (Contirkiet! 64 page 92) , 


GUP ON 


PAY-TV 





URGES CONGRESS 
TO TAKE OVER 


By BILL STEIF 
San Francisco, July 30. 
The American Federation of 
Television-Radio Artists went on 
record at its convention here last 


weekend against pay-tv-again. Only 
this time it urged Congress, accord- 
ing to national exec secretary Don- 
old Conaway, “immediately to take 
over pay-tv, whether the Zenith 
form of subseription tv or the Skia- 
tron form of closed-circuit.” 

Intent of the resolution, said 
Conaway, is that Congress should 
“formulate legislation with a view 
to regulation.” 

This was a reaffirmation of the 
stand AFTRA took at its Seattle 
convention two years ago, except 
the current resolution carries a 
greater note of urgency. 

Conaway said the resolution was 
also directed at “taking away from 
any one agency” (obviously, the 
Federal Communications Commis- 
sion) the power to direct pay-tv, 
and he said copies of the resolu- 
tion would be sent to all interested 
congressmen. 

He added the subject undoubted- 
ly would come up at the forthcom- 
ing AFL-CIO convention. . 

The resolution, said Conaway, 
was voted unanimously—usual pro- 
cedure at a union convention with 
closed sessions as this was. But 
he said “a full, complete discussion 
from both sides” was had before 
the vote, and president Frank Nel- 
son added that “many people who 
j might have been for or against pay- 
tv decided this (resolution) was 
the answer.” 

Anti-pay-tv resolution reads: 





ton strongly recommends to labor, 
{industry and the U. S. Congress 





(Continued on page 94) 
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San Francisco, July 39. 


rep, was delayed in 

Frisco convention because of his 

wife’s illness. 
*_ * * 

The Boston local’s. report was 
delivered by tape recorder. Bos- 
ton’s exee secretary, Bob Segal, 
who's also a lawyer, taped the re- 
port in London, where he’s attend- 
ing the American Bar Association 
convention. 2 

Ted De Corsia, Hollywood dele- 
gate was registering Hollywood 
delegates in a room at the Shera- 
ton-Palace and looked up to see a 
live tv set featuring a film he’d 
made 18 years ago. 

a. 


Ethel Barrymore Colt greeted 
| New York delegates: 
7 + 





Bill Gaxton, a Frisco native, got | 


| great play in the local press—and 
| was asked to autograph a scrapbook 
|! about himself which started with 
a picture showing him at the age 
of four. 

*“* * 

Evelyn Eisenstadt was a non- 
delegate guest out of Washington, 
D.C., representing the Voice of 
America. 

* * « “ 

Champion convention-goer was 
Nellie Booth, St. Louis exec secre- 
tary and grandniece of Edwin 
Booth. It was her 20th out of 20 
conventions. She got an extra kick 
when she wandered into the Shera- 
ton-Palace’s Happy Valley bar and 
discovered framed pictures of both 
herself and her grand-uncle on the 
walls, 

*_ * * 

Frisco AFTRA members de- 
livered hospitality baskets to the 
delegates’ rooms. When Barbara 
Franklin delivered her basket to 
ord reom, thé Helegate, his back to 
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NBC's Got a Real Estate Problem; 
‘Home’ Studio, Colonial Theatre Idle 


. 
? 





‘No Parking’—Maeyer 
San Francisco, July 30. 

Louis B. Mayer breezed into 

Frisco just &bout time AFTRA 


convention, which went on 
récord against pay-tv, got 
under way. Mayer praised 


pay-tv, said it would give film 
industry new life and added: 

“There will be no parking 
or traffic problems. Just put 
your money in the slot at, 
home and sit back and enjoy 
good pictures.” 


100, Count Em, 100 
‘Specials’ on NBC 
Roster for ’57-58 








The block-long NBC-TYV studios 
on Coluntbus Ave. and W. 67th St. 
in New York will be empty for the 
first time in years starting Aug. 12 
when “Home” goes off the air and 
the facilities of WRCA-TV, the 
NBC flagship, are moved back into 
the RCA Bldg.’s third floor. Studio, 
owned by RKO Teleradio and on 
lease to NBC, will remain idle for 
a while, with the alternate possi- 
bilities that NBC will take over 
the building for network shows or 
will make it its central origination 
point for live commercials. 

There's also a slight possibility 
of a sublease deal, but no definite 
prospects yet. NBC leased the 
building, which houses three iarge 
studios and a couple of small ones 
plus extensive office space, in 
January of 1953 from WOR-TV, 
which had built it on property 
owned by the Macy's Pension 
Fund. NBC picked up a two-year 
option on the lease last November, 
leaving a year and a half to go on 
the leasehold. 

In a complicated bookkeeping 


A minimum of 100 “specials,” | transaction, the network turned the 
ranging from half-hour to two-hour | studios over to WRCA-TV, which 
presentations, will be telecast by | then rented one of the studios 


NBC-TV in the coming year. 
total includes “Wide Wide World” 
and “Omnibus,” which together ac- 
count for 38 shows, but even ex- 
cluding these and other possible 
additional entries, the NBC total 
comes to an alltime high. 

Spec lineup, most of which has 
been known to the trade, was laid 








| out in detail at a press conference | 


that immedate and thorough invest- | Network 
gation of all proposed systems of | schedule for the 100 specs (though 
pay-tv and their present and future | Some properties for the schedule 
impacts on the people of the U.S.| Weren't completely set) and addi- 
be instigated by proper govern- | tionally listed other definite entries 











“Be it resolved that the conven-| Monday (29) at which NBC prez 


Bob Sarnoff, exec v.p. Bob Kintner 
and the various producers involved. 
turned out an actual 


(Continued on page 96) 
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AFTRA Convention Notes 


Fee ooee 
the door, shouted, “Come on in.” 


Claude McCue, AFTRA’s western | She did—and discovered the dele- 
getting to! 


gate naked as a jaybird. 
me » * 


Marni Nixon, Los Angeles dele- 
gate, had an emergency appendec- 
tomy the night before the con- 
vention was to open and couldn't 
make it. 

. . ~ 

One radio-TV fan showed up 
with a new gimmick. Instead of an 
autograph book, she brought along 
a motion picture camera, had a 
field day with the likes of Conrad 
Nagel, Elizabeth Morgan, Will 
Wright, Vicki Vola, Bud Collyer, 
Alan Bunce, Virginia Payne, Sid- 


ney Blackmer, Peggy Wood, Alice | 


Frost, Ken Caryenter and Del 
Sharbutt. 

. o 

Convention, as has been conven- 

tional, ran behind schedule almost 
from the first minute, necessitat- 
ing cancellation of a boat-ride on 
Frisco Bay and a long final session 
lasting well into Sunday (28). 

7 - - 


* 


Impromptu entertainment § at 
convention ball in Sheraton- Pa- 
lace’s Gold Ballroom (250 attend- 
ing) included songs, dances and 
comedy routines by Ethel Barry- 
more Colt (New York), Dave Bax- 
ter (Frisco), Fred Hanson 


and Gil Shown (Hollywood). Marion 

induced Frisco local’s prexy, Wan- 

da Ramey, to join him for cutups. 
- * * 


Assignment of Dottie Davis, sec- 
retary in Frisco local, was to take 
national counsel Mort Becker's 
son to z00. 

+ * * 

Boston delegate Jack Chase got 
a warm welcome—Boston fire chief 
had wired Frisco fire chief of 
Chase's imminent arrival. 


(Los | 
Angeles), Sid Marion (Hollywood) | 


| 





The | back to the web for the “Home” 


show. When “Home” was cancelled, 
the load became too heavy for the 
station to carry on its books and 
the studio was turned back to the 
network. Web doesn’t have any 
shows to put in the studio—in fact 
is clasing down the Colonial The- 
atre color studios as we'l—but 
may find a use for them later. 
Meanwhile, under consideration is 
conversion of the building to a 


commercials studio to ease the 
strain on NBC's Brooklyn color 
studios and other origination 
points. 

As for WRCA-TV, the move 


back to the RCA Bldg.’s third fioor 
comes as something of a relief, 
since station execs were on a con- 
stant taxicab shuttle back and 
forth between the offices and the 
67th St. studio. 

Meanwhile, the web is planning 
to reopen its Century Theatre in 
N. Y. for black-and-white shows 
only. No opening date set yet, and 
no program assignment made for 
the theatre. 


Bullights Now 
Intrigue TV, Too 


Hollywood, July 30. 

Touchy subject of bullfighting, 
acceptable as feature film fare only 
in recent- years, may form the 
basis of a network tv show next 
season. 

CBS “Playhouse 90” reportedly 
is interested in the property “The 
Day Manolete Was Killed,” which 
originated as a special disk album 
written and narrated by bullfight 
expert Barnaby Conrad. It was 
produced by Josh Moss for Audic- 
Fidelity Records, but neither would 
figure in a tv adaptation. 

Project, it’s understood, has 
been submitted to“90" and has 
been earmarked for consideration 
by producer Martin Manulis on his 
return from vacation early in 
August. This, of course, does not 
mean that a deal is in the works, 
but the project has overcome the 
first hurdles by being passed on 
to Manulis for study. 

Undérstood that “Manolete” 
would be considerably built up for 
its projected television showcas- 
ing. 








Stag Beer to Weiss 


Chicago, July 30. 
Edward H. Weiss ad shop here 
has plucked the Stag Beer account 
for the Carling Brewing Co., start- 
ing Oct. L. 
Stag, which is marketed im seven 
midwestern states, has been a fair- 


so|ly heavy spot purchaser and has 


Chase was met by fire car, shown} sponsored athletic events on radio 


around Frisco. 


jand tv in midwestern localities, 
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VARIETY’S weekly chart of city-by-city ratings of syndicated and na- 
tional spot film covers 40 to 60 cities reported by American Research Bur- 
eau on a monthly basis. Cities will be rotated each week, with the 10 top- 
rated film shows listed in each case, and their competition shown opposite. 
All ratings are furnished by ARB, based on the latest reports. 

This VARIETY chart represents a gathering of all pertinent informa- 
tion about film in eech market, which can be used by distributors, agencies, 
stations and clients as an aid in determining the effectiveness of a filmed 
show in the specific market. Attention should be paid to time—day and 


VARIETY - ARB City-By-City Syndicated Film Chart 





time factors, since sets-in-use and audience composition vary according to 
time slot, i.e., a Saturday afternoon children’s show, with a low rating, may 
have a large share and an audience composed largely of children, with cor- 
responding results jor the sponsor aiming at the children’s market. Abbre- 
viations and symbols are as follows: (Adv), adventure; (Ch), children’s; 
(Co), comedy; (Dr), drama; (Doc), documentary; (Mus), musical; 
(Myst), mystery; (Q), quiz; (Sp), sports; (W), western; (Wom), 
women’s. Numbered symbols next to station call letters represent the sta- 
tion’s channel; all channels above 13 are UHF. Those ad agencies listed as 
distributors rep the national sponsor from whom the film is aired. 





TOP 10 PROGRAMS DAY AND 
AND TYPE STATION DISTRIB. TIME 


JUNE SHARE SETS IN TOP COMPETING PROGRAM 
RATING (%) USE PROGRAM STA. RATING 





PHILADELPHIA Approx. Set Count—2,000,000 


Statiéns— WRCV (3), WFIL (6), WCAU (10), WPFH (12) 





1. Whirlybirds (Adv) fre , ee Ree ... Wed. 7:00-7:30 TO io v's ee BEB. ah inwen 28.7 |Code 3 «ded tthe. WHoV : . iu: £.8 
2. Golden Playhouse (Dr)....... WCAU......006, OBlcial .... 6 sccoees Tues. 10:30-11:00.... 6... 146 1 .5'c, e008 39.5...+++.+. 37.0 | Newsreel; Weather......... WEEE! 05.2% 11.1 
|. - Stage 0.) is ies Treas Weeats” isc... an 

2. Highway Patrol (Adv)........WCAU......... 85 is stem GK bo 2 a re 1 ees OT: cc0dwdss 21.6 | Amos 'n’ Andy..... ey (  *y Pe re 4.0 
3. State Trooper (Adv).........WRCV......... 8 ee: Se ere Mon. 10:30-11:00....... eee a wecle, ELD I SI ot... cadens Peon. Se 20.6 
4. Superman (Adv)........... ois WEEE Fale 0-2 bee Flamingo......... Mon. -7:00-7:30........ Se P SOA. cecvvites 27.4 | Death Valley Days....... ge PE wie. RT 
5. Waterfront (Adv) ca niehnca el sss 60a MCA » Smbccds Cl. CBRTHO, 5 Fe 0 ids | ee GB rbs vekicss 30.% | World's Best Movies........ . | 12.5 
6. Public Defender (Dr) ...... on NONE Racek «eas Interstate......... Sun. 10:30-11:00....... Ts caeencns RA ag hg Ft Re ee WERE stn a% 35.0 
6. San Francisco Beat (Dr)......WCAU......... SAY Ein th obs melbiee Tees. 7:00-7:30: .. «wv eece SEs posses SS > ae ae 26.7 | Celebrity Playhouse........ Ce boned 9.7 
1. 1 Led 3 Lives (Adv) ......... ty Nyala rete Seg Tues, 10:00-10:30...... tomers’ a ae 57.0 | $64,000 Question......... p WAU - os. .3: 28.1 
7. O. Henry Playhouse (Dr)...... WU «0 ceeees Gross-Krasne......Sat. 10:30-11:00........ Ss eee rer 8 ae 51.0; Your Hit Parade........... WRCV 23.6 
> ae eee WET aco ddoct ST . saah} ae ae Fri. 7:00-7:30: ...ccccs Peiinacunasd i Se Praeey © 21.4| Wild Bill Hickok........... | 7.2 
9. The Falcon (Mys)...........+ WRCV.....se0- OD cee cee et 6 Wed. 10:30-11:00....... | sO ee 98.31U.S. Stes Meme. 6.005 ccwes- WCAYV ..... 15.2 
9. Soldiers of Fortune (Adv)....WCAU.........MCA.......... . Sat. 6:00-6:30 EE pat yb SEA Iae 14.0 | News; Weather............; MEA | itty a's da 1.6 
Color Aeateah ... = oct eevcas WRCV . 1.6 





DETROIT Approx. Set Count—1,610,000 


Stations—WJBK (2), WWJ (4), WXYZ (7), CKLW (9) 























1. Highway Patrol (dv) ......... MII... ooo ole ane + EEN wee © pen! 4.9m eb Anke aes. 90-16-08 BBB. i has. TB Bucw cccs re S1M| The Whittier 9 pape | wwJ 13.2 
2. Dr. Christian (Dr). . i. .00.se% ay BOE... vabesananalen Thurs. 10:00-10:30 ..... See. vtaccene NOB. occemets 47.0 Michigan Outdoors......... wwJ oe oe 
3. Racket Squad (Mys).......... WaBmccccsees AB 20.0% ocvsds vee Fri. 10:00-10:30........ ME: <amenoe’ ik ee 45.3 | Youth Buréau.............. WEE. 60. see 
4. Sheriff of Cochise (W) ...... 439000 DUE pb Snattnit mein Sat. 10:00-10:30 a CYP 2 _ §& Re 47.3 Hollywood Showcase....... ER 8 | 
5. Badge 714 (Mys).........ec« Oe «th eens rer a Wed. 10:00-10:30 ...... 19.6 sha Ved ae canes cum 49.3 | Amos ’n’ Andy.......0..... WW .......3S6 
6. Popeye The Sailor (Ch).......CKLW........ pS FETT? Sun. 5:30-6:00 J eeore rr a ae ee 27.8 Wild Bill Hickok............ , « ( Seee S 
Mon.-Sat. 6:00-6:30 You Are There........... WJBK ...... 45 

6 O'Clock News; Sports..WWJ ........ 4.7 

7. Men of Annapolis (Adv)......WJBK........ nid 4s 0éenenkes Tues. 10:00-10:30 BELT > ¢t0 cened en tee 39.2 Rosemary Clooney.......... WW i... ccs 10.0 
8. Studio 57 (Dr) ¥eatbad 3 er Ds «sede o meme Wed. 9:30-10:00 , ere SAB. cs csccvce Oe | Ue See eee. ok oe Weems . 2. < hs 21.5 
9. Don Ameche (Dr)........... We Ns sikia daa gg rer) Mon. 10:00-10:30....... yy 7 ee ay RE 48.0 | Death Valley Days......... 2 16.3 
10. Crusader (AGV).....w2ceesee> Ears 2... CD woes tye Mon. 9:30-10:00 16.6 iCk ; Ca he case 96.8. Studie: Ges... .. eetasednee WJBK 21.6 
SAN FRANCISCO Approx. Set Count—1,350,000 Stations—KRON (4), KPIX (5), KGO (7) 
1. Search For Adventure (Adv) i} Se Bagnall There. 7:30-640... a0. B08: Fi BER. hidden TH 46.7| Lone Ramtiger.. ......cee<s- FN, sebace 11.4 
2. San Francisco Beat (Dr)....... KPIX.......... CR icc > «datas sae Sat. 10:30-11:00.. <0 6 weenie MY buate toa 42.7; Your Hit Parade........ aM EEE £69 aene 17.5 
3. Whirlybirds (Adv) ........... RPGs Sc ccues GN ose Hea veined) Fri. 6:30-7:00 |} RSpeeape | as 35.21 Beat Tine -Caeeey ... sino nacee’s < 7 3 Serer 7.7 
Star Playhouse.........0+ Ct 7.7 

4. Highway Patrol (Adv). ...... Bee. sbcadeb Bt Sa tdeued domes Tues. 6:30-7:00....... OOS . acv.cleo 4 a a 33.1; Name That Tune .......0.% 1) SR eeagt F 
Star Playhouse........<.. ae 

5. Secret Journal (Dr) er, ).* Ae MCA seven Sat. 10:00-16:30 fiicccs 19:9 ; <Sedad oh cae eee 47.5 | George Gobel.........ecce- Rion ..s.., ee 
6. O. Henry Playhouse (Dr)...... tk Se es Gross-Krasne......Thurs. 7:00-7:30 RTD ivccosehe WS ccaveates 38.9 | Life of Riley. .....000s0esas KRON .......35.2 
7. Sheriff of Cochise (W) ...... ME (6éedeens st wre MG jES seal Cia tek be SE. back bat 24.9'| BUCCANEGES ......c0ccceve veep MP wis wee 7.7 
8. Silent Service (Adv)......... 8 ae SET caxaitaase wa 360 Bat. 7:00-7:30... waneren 56.6 cn sve vns 47.4. ...02++. 35.0 | Jackie Glegson..........04. aa 17.1 
9. LMe ef Biller (Ged sve. vn sdaees % 2) Sr FR wear Speeenes Thurs. 7:00-7:30.. 15.2. 0s coe BBs. tsi 369) 0. Bente Pinayhouss. <2; <> Ge eee. 17.8 
10. State Trooper (Adv).......... it 8 ae ee er ee Sun. 7:00-7:30 14.6 : , 369-..07...t BS i Moves’ wee: > eres KRON 13.9 
BALTIMORE Approx. Set Count—664,500 Stations—WMAR (2), CWBAL 11), WAAM (13) 
1. Superman (Adv) veges dee NGS oo ee ee Wed. 7:00-7:30 Dk Pe: ee OL ae ane 32.4 7 O’Clock Final; Weather...WMAR .......8.4 
CBS News—D. Edwards...WMAR ...... 8.7 

2. Men of Annapolis (Adv)...... | ee OT oka 60 0408 Om Sat. 10:30-11:00....... 18.7 . .caccess GOD. 296000 45.8 | Your Hit Parade........... WAAM ...... 13.2 
8. Death Valley Days (W) ....... WEEE 60 se-nn<.6< SO -watawenoes Mon. 7:00-7:30. . ecee 13.1 «dane | ee 30.1 7 O'Clock Final; Weather...WMAR ...... 8.4 
CBS News—D. Edwards...WMAR ...... 9.8 

4. City Detective (Mys)....ccces WAR. cccecccs WGA: 5: ands the de Wed. 6:30-7:00........ SOB. ogteeve 68.5......... 22.2 | Foreign Legionnaire........WBAL ....... 52 
Dateline; Weather; Sports. WBAL ....... 43 

§. Silent Service (Adv). «0.0.00 ¢as sss 00. seve~ FG. ose iain sees Tues. 16:30-11:00 ..... 143 . ie i8ees aie 37.4 Studio §7.... id 4 einen WAAM .,..... 13.3 
6 Close Mad (BP asin s ceckes ee! ee oy ey cereere Tues. 7:00-7:30 13.0... caetes - 52.3...e00.-, 26.6) 7 O'Clock Final; Weather...WMAR ....... 7.8 
CBS News—D. Edwards...WMAR ...... 8.7 

7. BeaBlo 57 (DF)... devves cates WIE «ven RON os 45 0 chee nas Tues. 10:30-11:00. .. 452.138. srccvess 85,6...s00... 37.4| Silent Sefvite.........¢..-. WBAL. 2... 14.2 
7. Waterfront (Adv)........0+.. WMAR. .sccece a er arrer: Mon. 6:30-7:00 134, casnass 69.3....+..++ 19.2 | Ramar of the Jungle....... WEBAL, sccsce: 3.5 
Dateline; Weather; Sports. WBAL ....... 2.9 

8. Public Defender (Dr). ...+ee.. WMAR......... Interstate ...... Tues. 6:30-7:00.....0.: 12.9. .cecsees 79.6..0006-.- 16.2 Western Marshall Me 0 RE WRAL <6.iee. 1.7 
- Dateline; Weather; Sports.WBAL ...... 1.4 

9. Sheriff of Cochise (W) ........WBAL......... re. Sat. 10:30-11:00 ISG . oj Sveek 2TH. .cceesss 45.8 Men of Annapolis.......... WMAR ....... 18.7 
10. Stage 7 (Dr) + 6 he aE a6 4aea de TPA. . v0 $058 we Mon. 10:30-11:00.. 12.3 32.8.. oan aba UGG, SAO. soi. son eabedes , - | Bees 16.8 
CINCINNATI Approx. Set Count—662,000 Stations—WLW-T (5), WCPO (9), WKRC (12) 
1. Sheriff of Cochise (W) ...... WLW-T....... Seee «i Weds ew abe Mon. 9:30-10:00 % Sree” Oe Vececkcese Seo | Sten - os.cci 5s fees WREG st<s 13.1 
2. Highway Patrol (Adv)........ >. Ser NG ay occa ee eae o Thurs. 10:00-10:30.......23.0...eeee++ D9.8.cee0e00-. 38.5, Science Fiction Theatre....WLW-T ..... 9.3 
3. Frontier Doctor (W) ......... WG 6ssa wes Se s+ exdses ota es Fri. 9:30-10:00.......e0% S08 ci-céiccus a eer e 61.5 | Person to Person........... WERC ...%. 28.1 
4. Martin Kane (Mys).......... WIN 4s ocden a: iia yaw ny aris Fri. 10:00-10:30 ...... 2146 i. ci BEB. iecee 41.7 Hollywood Mystery Theatre.WCPO ....... 10.4 
5. Geaiia SU Ged. ts). i fits vee WLW-T. 2.00. MICAS wv edes rti.ds Wed. 9:30-10:00 ....... BUS. cieoden Sees cece 425) U.S. Boge beeee.. =. . cbuciss Wes. veers 15.6 
6. Silent Service (Adv)......... 8 a a ey Sun. 10:00-10:30....... ie Seppe TS 37.1 | Gold Cup Theatre.......... Ware: anew ss 9.9 
7. Death Valley Days <W) .......WKRC.........] Oe ie Tues. 10:20-11:00....... ser eS . 55.9.....6... 30.4 Hollywood Mystery Theatre.WCPO ....... 6.6 
&. Herald Playhouse (Dr).......WLW-T....... ee: bic india. dd Mon. 10:00-10:30 ...... 366. .aG5i.ce% SRB. cécsececx 4.1 | De. Chet... 2. wteewas WERC i.<.<: 16.0 
9. Dr. Christian (Dr) sive «einen. +n eiybes Bist +. inpanioued Mon, 10:00-10:30 ..... 1GD . ase pie heaton 42.1| Herald Playhouse..,.......WLW-T ..... 16.1 
10. Ellery Queem (Mys)...:.... ,. WERE. srs PPA 66.0 .6¢0....40¢R PL, 10:30-11:00. 2. 2000. 14.8. 0 eee | MOB eww... e+ 96.8 | Life of Riey.:.....% oy See ce WLWE,, oop 1d 
Pada “enee ah anes gens ‘a) bat aseionda® sé weet tre) | scl ek ee ecsivte UU oP ice: 
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Metro TY: ‘Gotta See Joe Vogel 


Metro-Tv, usually a free-wheeling, articulate division of Loew’s, 
now has the wraps on, keeping quiet on sales, projects and plans. 


All info is being funnelled to the embattled prez Joseph R. 


ogel 


for ammunition against the dissident group, in preparation for the 
special stockholders meeting on Sept. 12. 

Library sales are being ticked off week by week, it’s known, but 
the grand gross totals neighboring over $45,000,000 and with what 
stations the deals were made are being saved for an impressive 


rundown to stockholders. 








Ted Bates Wants Creative Finger 
- In Telepix Pie, Hires Bob Welch 





Ted Bates, in a move designed to + 


bring a closer liaison between 
agency, sponsor and telefilm pro- 
ducer, and to lend a creative hand 
in telefilm production, is engaged 
in a pilot project of its own. 

Agency has hired Robert L. 
Welch, former producer-writer at 
Paramount Pictures with a long 
list of motion picture credits, to 
work in conjunction with Metro 
TV on the production of “The 
Thin Man” series, slated for a fall 
start on NBC-TV Friday nights at 
9:30 p.m., with client Colgate- 
Palmolive picking up the tab. 

Unusual move by agency, which 
may set the pattern for other cli- 
ents in the future, stems from 
feeling that something new should 
be tried to insure that a top show 
is brought in by an outside pack- 
ager, in this case Metro TV. In 
most cases, the current practice is 
to assign a so-called agency super- 
visor to a show, a man with little 
creative background, who may pin- 
point some faults, act as a liaison 
in many respect, but whose cre- 
ative contribution virtually is nil. 

Instead of following the routine 
route, Bates hired Welch, who at 
Paramount Pictures produced the 
Bob Hope “Paleface,” “Son of 
Paleface,” and “Sorrowful Jones.” 
Welch, whose background also in- 
cludes an association with NBC 
and Young & Rubicam,” also pro- 
duced the Bing Crosby pictures 
“Mr. Music” and “Top of the 
Morning.” 

Agency denied making the move 
because Colgate-Palmolive has a 
residual interest of up to $10,000 
per episode in the series. Tele- 


film buy from agency’s viewpoint | sho: 


represents an important invest- 
ment in program and time, as well 
as an important client, and the 
residual interests are unimportant 
as compared to bringing in a top 
10 network entry. 4 


WCBS-TV Buys 
A) Post- 48 Pix 


WCBS-TV, the CBS flagship in 
New York and one of the most 
heavily-stocked stations in the 
country with feature films, this 
week aded another 100 pictures to 
its backlog, with 40 of the new en- 
tries in the post-'48 category. Fea- 
ture purchases, made from Associ- 
ated Artists Productions, United 
Artists and a new firm called Na- 
tional TV Station Representatives 
Inc., bring the station’s total back- 
jog to over 1,300 features. 

The 28 UA films, out of the new 
UA package including “Moulin 
Rouge” and “African Queen,” and 
12 National TY Station Rep enrties, 
are all post-'48 films. Latter group 
includes some British-made entries 
and the rest independent produc- 
tions, with release dates from 1954 
up to the present. The remain 
60 films are Warner Bros. pre-’ 
pix which hadn't previously been 
sold in the N.Y. market. 


ry). é ’ 
Guild’s ‘Sea’ Sales 

Guild Films sold nine more 
cities on “Kingdom of the Sea” in 
the first two weeks of July. 

Sales were made to WRC-TV, 
Washington; WWJ-TV, Cleveland; 
WGR-TV, Buffalo and WLW-A, At- 
lanta. Other pacts were firmed in 
San Antonio, Toledo, Indianapolis, 
Champaign, Ill., Shreveport *e.. 











MCA TV Goes Espanol 


MCA TY, which to this date has 
shied away from other than the 
English-speaking foreign market, 
is prepping to make the plunge into 
Spanish-speaking market. It is 
dubbing “Dragnet” in Spanish and 
is mulling whether to do “Alfred 
Hitchcock Presents” next. 

Reportedly, MCA TV also is eye- 
ing Italian market closely, consid- 
ered one of the big growth areas 
on the Continent, for possible tele- 
film sales. 


‘Annie Oakley's 
Bosco Spread At 
$2,340,000 Cost 


“Annie Oakley” maintained its 
reputation as the top national spot 
moneymaker in the vidfilm field 
last week by landing Bosco (Corn 
Products Refining Co.) as an alter- 
nate-week bankroller in a 62-mar- 
ket, $2,340,000 time & talent deal. 
Bosco, which has been spotting its 
coin mainly in local kiddie and 
cartoon shows; is in for a 52-week 
ride on the CBS Television Film 
Sales series. 

Under the deal, Bosco buys the 
was a package—including the 
program, six one-minute commer- 
cials by star Gail Davis, endorse- 
ments and merchandising cam- 
paigns, prints at no exira cost and 
free ss charges. Deal was 
set thro lue & Coe 
agency, —t Bosco’s alternate- 
week sponsorship to start in fall. 

Bosco will alternate with Conti- 
nental Baking Co., which has had 
the show on a skip-week basis since 
January of 1956. Bosco is re- 
placing General Foods, which took 
the series on a summer-only deal. 
GF in turn had replaced Carna- 
tion Milk, which had alternated 
with Continental and earlier with 
Canada Dry, which preceded 
Continental as a sponsor. Most of 
the sponsorship during the past 
year has been of reruns of the 
original 52 episodes filmed »y 
Flying A Productions. 


Jos. Hoffman Ankles 
56 for WB ‘Colt .45’ 


Hollywood, July 30. 

Joseph Hoffman, who produced 
the “Ford Theatre” series for 
Screen Gems, hag shifted over to 
Warners-TV to spud the “Colt 
.45” series. No star has been set 
for the half-hour oater skein for 
ABC-TY, to bow next season. 

Also joining Warners-TV is 
Owen Crump, to produce the four 
£< & T hourlong science vid- 

= 











“BIG TIME’ PILOT IN CAN 
Hollywood, July 30. 
Pilot script for second Norfolk 
Productions series, an adventure 
anthology skein entitled “Big 
Time,” has been completed by 


Frank Gill and G. Carleton iY 
Firm currently makes “People’s | 

Choice” with MeCadden Pro- 

ductions,, with , Jackie. Cooper | 
starring. i 


AABK.C, STUDY 
TIPS PRACTICES 


The inflated character of feature 
film ratings, with the audience 
measured during the regular rat- 
ing week when the top pix are 
scheduled, usually coupled with 
ad-promotion support, is evident 
in ong of the initial American Re- 
search Bureau’s “One Week-Four 
Week” reports, done in Kansas 
City. 

The report, which shows a view- 
er dip ranging up to 70% in non- 
rating weéks for feature films, 
compared to rating week viewing, 
has a significance that stretches 
across the country. For in market 
after market, the big ones from 
the Metro, Warners, 20th-Fox and 
Columbia libraries, to mention the 
major packages, usually are shown 
during the ARB rating week. It’s 
long been asked what happens to 
the audiences when the “B,” non- 
star value pix hit the screen, the 
bottom of the barrel stuff, or the 
just so-so pix. 

While what happened in Kansas 
City during June, the month when 
the ARB “One Week-Four Week” 
report was taken may not be du- 
plicated as dramatically in other 
markets, where competitive factors 
and pix product may be different, 
it surely serves as an indice. 

In Kansas City, ARB under its 
new requested service plan placed 
diaries in homes to cover a four 
week span, rather than the regular 
one-week. Here’s what happened 
over the four week span Sunday 
nights, from 10 to 10:30 p.m. Dur- 
ing rating week, WDAF with its 
9:30 Theatre telecasting “Dodge 
City,” starring Errol Flynn and 
Olivia DeHaviland, drew a neat 
12.6 for the time slot. “Whirly- 
birds” topped it with 145 over 
KCMO and Mike Wallace over 
WMBC ran third with 10.4. 

With lesser movies slotted the 
remainder of the three weeks, the 
rating picture for the market dur- 
ing that time slot changed consid- 
erably. Over the ceurse of four 
weeks, WDAF’s feature show 9:30 
Theatre averaged only a 6.0 in the 
10 to 10:30 p.m. Sunday time slot, 
while “Whirlybirds” hit a 17.6 and 
Mike Wallace a 9.9, putting theat- 
ricals third rather than a close 
second in the market, 

But the drop is even more 
dramatic when the big 12.6 for 
“Dodge City” is not averaged in 
over the four week period. With- 
out the Errol Flynn-Olivia DeHavi- 
land starrer, WDAF's three Week 
average slumps to a 3.9 ARB aver- 
age, a weak third in the field, with 
“Whirlybirds” in the three week 
span hitting 18.6 on KCMO and 
Mike Wallace on KMBC register- 
ing 9.7. 

In the never ending rating com- 
petition between syndicated half- 
hours and theatricals, the Kansas 
City report shows that “Whirly- 
birds” delivered a 21% higher rat- 
ings in non-rating weeks, while 
movies delivered 70% lower rat- 
ings. 

The titles of the three features 
for the regular non-rating weeks 
were as follows: “Broadway Hos- 
tess,” Winnie Shaw and 
Genevive Tobin, June 9; “Stinga- 
ree,” Richard Dix, Irene Dunn, 
June 16; and “Heart of the North,” 
Dick Foran, June 23. 


WRGB-TV Plans Using 
Features Vice ‘Tonight’ 


WRGB-TV, Schenectady, one of 
NBC-TV’s oldest and steadfast af- 
filiates, may drop “Tonight” in the 
fall in favor of feature films. Sta- 
tion just bought 185 features from 
Screen Gems and plans to use them 
for late-night showing. 

The 185 films comprise the three 
Screen Gems packages, “Hollywood 








Premiere Parade,” “Hollywood 
| Mystery Parade” and “Hollywood 
Value Parade.” 





Other TV-Film News 
on Page 91, 














Teleblurh Industry Decries Payola, 





Tailor-Made Laughs 

“Phil Silvers Show” produc- 
er Ed Montague has decided to 
get his laughtrack from the 
ranks of the professionals. 
Until last year, the Silvers 
show had been shot before a 
studio audience, obviating the 
need for a special laughtrack. 
However, last year, production 
technique changed from a 
multi-camera setup to a motion 
picture technique, and the 
studio audience was elimin- 
ated. Laughtrack was subse- 
quently dubbed in at a weekly 
screening at the International 
Theatre. 

Starting this week, however, 
the site of the laughtrack 
screenings will be changed. 
CBS has moved $8,000 worth 
of equipment into the post 
theatre at Fort Jay on Govern- 
or’s Island in N.Y. and will dub 
laughtracks from an all-soldier 
audience. Montague weels that 
the GIs are quicker on the up- 
take on the Silvers segment, 
and besides, it’s a public serv- 
ice in the form of entertain- 
ment for the troops. 





Sale Sprint Brings 


Official Films, which reentered 
the first-run syndication market re- 
cently, has ticked off $1,350,000 in 
advance sales on three properties 
in the past 30 days. 

The three skeins involved are 
“Decoy,” being lensed in New York 
by Pyramid Productions, “Sword of 
Freedom,” out of the Hanna Wein- 
stein Sapphire, Ltd., telefilmery, 
and “The Big Story,” another Pyra- 
mid production. 

Significant factor in the Official 
30-day sales sprint is that the 
$1,350,000 inked comes solely from 
stations, rather than regional or |o- 
cal advertisers, indicative of the 
station buying strength in the cur- 
rent first-run.syndication market. 

Apparently, station buying power 
is running parallel with the re- 
gional and local advertising buying 
upswing of many first-run proper- 
ties. ABC Film Syndication, to cite 
one example, has rung up sizable 
sales on “26 Men” in a short peri- | 
od, selling virtually solely to ad-| 
vertisers. 

The pre-production sales on “De- 
coy” in 10 key cities racked up| 
about $600,000. DuMont's pur-| 
chase in New York and a 
of “Sword of Fréedom” and “ 
Story,” coupled with the aa 
of the two skeins by Paramount's | 
KTLA, in Los Angeles, as well as 
the sale of the Edmund Purdom 
“Sword” starrer in England, ac- 
counts for another $750,000 

Ten markets buying “Decoy” in| 
clude WPIX, New York; WGN, Chi- 
cago; KTTV, Los Angeles; —— 
Boston; KDKA, Pittsburgh, WPF 
Philadelphia; KPIX, San _ 


Seattle; and WTIC, Hartford. 


Brewers Fall in Love 
With ‘State Trooper’ 





for MCA TV's “State Trooper,” 
now going into second year produc- 
tion. 

C, Schmidt & Sons renewed in 
six Eastern marxets for another 52 
weeks, beginning January, 1958. 
Recently, Falstaff Brewing renewed 
jin upward of 70 markets, repre- 
; senting one of the largest regional 
|} deals, if not the largest, in the 
| field. Six Schmidt markets take in 
|Pennsylvaria, Connecticut and/ 
| Maine. Al Paul, Lefton Co., of, 

Philadelphia, was the agency. 





Official’s 0-Day 
$1,350,000 Sales 


cisco; KYW, Cleveland; KING, | 


The brewers, heavy syndication | 
spenders, appear to be going strong 


Vegas Cuffoed (Including Losses) 


Hollywood, July 30. 

The old payola has reared its 
head in the teleblurb industry. 

Thus far, complaints about the 
prectice have been largely sotto 
— but there’s no doubt that 
local firms are feeling the pressure 
of admen for “favors” in channel- 
ing business their way. Most of the 
commercial producers in Holly- 
wood are critical of the practice, 
which they claim originated in New 
York and is spreading with every 
order placed. 

There's been no indication of 
cash changing hands, but cars have 
been bought, hotel bills (and at- 
tendant pleasures) “comped,” and 
trips to Las Vegas and other fun- 
spots, as well as yachting parties, 
bankrolled by the commercial pro- 
ducer. 

The complainers, and there are 
many, must. obviously remain 
nameless, but few will deny that 
an order for a one-minute filmed 
commercial can be contracted for a 
price without the added expense 
in landing the business. One pro- 
ducer of commercials admitted it 
cost his company $2,500 in “favors” 
to land a contract for $15,000. 
One case was reported of a Jaguar 
being parked in front of an ad- 
man’s home after a large order 
was placed but the deal feil 
through and the car was repos- 
sessed. Most of the commercials 
handled by agency men for their 
clients are put out for bids and 
not necessarily is the low bid ac- 
cepted if the largesse is inviting 
enough. 

One producer recounts a nego- 
tiation with a 15-percenter that 
involved a cash kick-back. When 
the price was quoted to the adman, 
he replied with a sly wink, 
“couldn't we raise that $2,000?" 
But, claim old timers in the busi- 
ness of making those interrupting 
messages of the sponsor, that while 
the practice still persists, it’s not 
like it was in the early days of 
tv when the sponsor didn't know 
a spool. of film from a frat pin, 
“But he’s wising up,” said one, 
“and they've got to be careful 
about tagging on those extra costs.” 

One producer was quick to re- 
mark, “of course there are honest 
deals in which a dinner tab may 
be the only outlay but on the big- 
ger transactions involving a series 
of commercials running to better 
than $25,000 the producer takes it 
upon himself to reward the 
agency man who puts through the 
order. He might want a repeat 
order and a competitor more gen- 
erous with the company’s funds 
| could cut in.” 

To the commercial producer it 
|is a necessary evil but many of 
|them decry the easy proximity of 
Las Vegas, which seems to carry 
;more lure than a _ refrigerator, 
ig | Washing machine, color tv set or 
| other merchandise in lieu of cash. 
| The hotel tag they gladly receipt 
; but those extras (“never let your 
| client lose at the tables; your 

lies cover his losses’’). 


US Telepix Big In 
Canadian Markets 


A hefty rise in the sale of 
American telefilms in Canada over 
the past three or four years is re- 

tported by Nat V. Donato, ABC 
Film Syndication Canadian repre- 
sentative upon his return following 
a two week sales trip covering six 
markets from Vancouver to Tor- 
onto. 

Donato estimates that sales in 
| 1956 and 1957 are about 60 to 70° 
| greater than those in 1954. While 
on the trip, Donato sold 11 mar- 








kets: “The Three Musketeers,” 
CBUT, Vancouver, and CBWT, 
Winnipeg; “The Playhouse,” 


CGQc, Saskatoon, and CKCK-TV, 
Regina; and “Douglas Fairbanks, 
Jr, Presents” to, Delnor Frozen 
| Foods for seven markets. 
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TONIGHT ° 
With Jack Paar, Jose Melis orch,'duction terms. The sets were 
Hugh Downs; Stanley Holloway, skimpy-lookin and unpleasant; 
Franklin Panghorn, Helen the lighting gloomy; the direction 
O’Connell, Johnny Johnston,!and camerawork erratic. Last- 
Tedi Thurman, guests named will probably shake down 
Exec Producer: Dick Linkroum }in time, but exec producer Dick 
Producer: Perry Cross | Linkroum ought to de something 
Director: Garth Dietrick about the sets and lighting. After 
Writer: Jack Douglas all, it’s supposed to be a cheerful 


105 Mins. Mon. - thru - Fri, show. Another hindrance is the 
11:15 p.m. two-and-a-half-minate station 
Participating breaks every quarter-hour, far too 


NBC-TV, from New York long for viewer comfort and vir- 
tually a tuneout invitation to the 


viewer. Especially opening night 


hasn't done right by Paar, in pro-| 


This looks like the last stand, the 
make-or-break outing “To- 
night.” Show has been floundering 
ever since Steve Allen switched 
over to Sundays, with the new 
format the fifth the show has had 
since that time. After the “Amer- 
ica After Dark” fiasco, the NBC 
brass decided to swing back to the 
variety format and chose Jack Paar 
for the near-Herculean task of re- 
storing it to its former prestige. 
Paar has the chips stacked against 


him — advertiser indifference, 
mounting station clearance diffi- 
culties, better feature films than 


ever in competition with him, and, 
of course, the inherent difficulty of 


doing a good job on a pine-hours- | 


a-week stint. 

Paar’s got a chance to make it— 
a slim one but a chance—but only 
if -he institutes some immediate 
changes. Nine hours a week—or 
an hour and 45 minutes a night— 
is a long, long time to fill, and Paar 
can't do it by himself. Yet this 
seemingly is the premise on which 
the show is based, since apart from 
pianist-conductor Jose Melis and 
announcer-aide Hugh Downs, 


'on the N. Y. end, where WRCA-TYV, 
the flagship, apparently didn’t 
know what to do with so much 
time and on a couple of occasions 
left a “Tonight” slide on screen 
sans audio for as long as 20 sec- 
onds to fill in the break. 

As noted, the odds are against 
“Tonight's” survival, but in Paar 
NBC has the potential of making 
the show come alive again, But 
the network's going to have to 
work at it. Chan, 


THE NEW U.S.S.R. 
With guest experts from George 


Producer, narrator: Stuart Finley 
60 Mins., Sun., 12 (Noon) 
WRC-TV, Washington 

This ambitious series, produced 
jointly by WRC, NBC owned and 
operated station, and George 
Washington U, has just been ex- 
tended from its original 10 weeks 
because of favorable reaction from 
listeners. Series, consisting of 
background film and live discus- 
sions and commentary, has been 





Washington U and other colleges | 


|translated into laymen’s language 
| without losing the authority which 
gives it credibility and interest. 
Part of station's “Other Two Bil- 
lion” foreign affairs program, show 


there’s no permanent cast, only 
daily and weekly guest stars. The 
guests, at least as demonstrated on 
the preem show, can only do their 
own specialties or help in bits of 


business. Otherwise, apart from|combines fine tv tethnique with 
polite conversation, they're stran-| the extensive research and pres- 
gers, And Paar needs to have some |tige of George Washington’s high- 


ly regarded foreign service courses. 
him—at the risk of being corny, to Current segments of series is 
establish his own tv “family.” devoted to Julien Bryan’s film, 

Part of the need for this stems shot during nine visits to the So- 
from the exhausting requirements viet over a period of 17 years. 
of the show itself—Paar can't be| Bryan, head of the International 


warm and familiar faces around 





on-camera for all of the 105 min-| Film Foundation, and a pioneer in 
utes.. Part stems from Paar’s own) field of documentary pix, appears 
style as a performer and his own/0n show to narrate and expand on 
personality. He’s had a long and | his footage, which is further clari- 
varied career as a radio and tele-| fied by charts and posters he has 
vision personality, always with a/collected. Format consists of a | 


maximum of promise and potential | three-way discussion among Bryan. | 


and yet never quite delivering the 4 GW _ professor, and a visiting 
goods. He's an original and some-| Russian expert. Finley, an old 
times brilliant wit, usually armed | hand at this type of show, deftly 
with good offbeat material and also | Steers discussion, explaining when 


an easy hand with the quick ad lib, | Necessary, but backgrounding him- 


renee 
cian 


But while pleasant, Paar seems to 
lack a certain warmth, He’s got a 


sort of hard brilliance that's tough Soviet, was poignantly effective in | 
to take in long doses, for one thing. its presentation of the suppression 
For another, his material is the|of organized religion behind the 


tvpe that has to be tight—it dis- 

sipates over the long pull. 
Consequently, it’s wrong for 

Paar to 


point, he doesn’t have a 
His guest stars helped in 


at this 
choice. 


a couple of sketches and made wkh 


\Iron Curtain. 
| the various phases of the attempt- 
/ed suppression of the church, in- 
be “working” on-camera | Cluding some moving footage on 
for the entire show. Yet seemingly | 


self to general theme. 
Show caught, on religion in the 


Bryan's films show 


an eye-witness account of the Nazi 
slaughter of the Jews of Minsk, 


|and the efforts of simple people to 


keep their religion alive. He points 


the conversation, but it was neither |OUt, and proves by actual film, that 


a relaxed 
with Paar working on being funny 
all the while. Apart from the ob- 
vious advantages in terms of for- 
mat of having permanent singers, 
etc., on the show, it would also 
create a more relaxed atmosphere 
that was lacking on the first show. 

That Paar would overstrain on 
the first show is only natural, since 
it’s a big opportunity and he nat- 
urally wants to make good. But his 
very eagerness to please made the 
viewer uncomfortable, since Paar 
was trying hard throughout. No 
doubt he'll get the knack of relax- 
ing after a few shows, but it’s go- 
ing to be much more difficult for 
him to do so under the present set- 
up. P's a strange idiosyncracy of 
television, but when a comedian 


emceeing a variety show works too, 


hard at being funny, it discomforts 
the viewer. 

Not that Paar wasn’t funny much 
of the time, But in dealing with 
105 minutes, even a .500 batting 
average in the laugh dept, (which 
is about what Paar achieved) cre- 
ates long laughs. And _ unfortu- 
nately, the opening show tended to 
drag and drag and drag, partially 
because of Paar’s virtual single, 
and partially because the guests 
didn’t have much to contribute. 

Franklin Pangborn, he of the 
double-deuble take, was of course 
topnotch in his bits, but they were 
few and for the most part_he sat 
on the sidelines quietly. Helen 
O'Connell sang a couple of times, 
as did Johnny Johnston, but other- 
wise they contributed little. Stan- 
ley Holloway, who could have 
made the place come alive, didn’t 
work, just talked. Latter booking 
was a disappointment, since Hol- 
loway is a performer par excel- 
lence, and it seemed just a waste 
to have him sitting there doing 
nething. Tedi Thurman, “Miss 
Monitor,” did a very good takeoff 


on her own radio weat r 3 
Beyond the fun entals: NBC 


nor easy conversation, | 
{ 
| years.” 
|shot for United Nations Relief and 
| Rehabilitation Administration 


“the people are still devoutly 
earnest about religion despite the 
Soviet anti-religious policy for 30 
Most of the footage was 


in 
"46 and '47, 


The decision is woven into the | 


m to good effect, though, at 


| times, it tends to get out of hand. 
|On the whole, however, continuity 


iS retained, and the drama of film 
on an essentially emotional sub- 
ject is well tempered by objective 


to remain non-technical. 
Show could be kined for future 


sion forums. It is an effort weli 
designed to bring prestirr and 
good-will to the station. Flor. 


TV ‘POLKA TIME’ AS 


Chicago, July 30. 

“IUs Polka Time,” year old Chi- 
cago origination on ABC-TV, will 
double as a roadshow package this 
fall in nearby midwestern cities. 

A pair of Windy City booking 
agents, Joe Kayser and Al Borde, 
are setting up a skein of auditorium 
dates for the troupe on days that 
will not conflict with the Tuesday 
night telecast. Regulars of the 
show are at present under contract 
to the ABC outlet here, WBKB, as 
staff performers. They'll be avail- 
able for personal appearances in 
September when they enter into 
hew contracts with the net. 

Touring package will include 
Bruno Zielinski, show's host, Stan 
Walowic, the Polka Chips, Carolyn 
de Zurik and local folk dancers 
from the various towns. Dates set 
so far are the Auditorium in Mil- 
waukee, Sept. 20, and the Amphi- 
théatfe in Chicago, Sept. 28. 











discussion. and analysis. Best part | 
of show ‘s that it keeps its promise | 


ROADSHOW PACKAGE 





Carl Sandburg Deplores 
The Big TV ‘Blab-Off,’ 
Educ’l ‘Gobbledygook’ 


Poet Carl Sandburg amplified 
his criticism of present-day televi- 
sion, pondered what can be done 
about it, hit at “blab-off” commer- 
cials and their effect on the young, 
in an absorbing filmed interview 
with Arlene Francis on the 
“Home” show, NBC-TV, Friday 
(25). He did not come with any 
definitive answers—other than 
perhaps the problems will be 
worked out in the framework of 
the free enterprise system—but 
posed the questions troubling him 
and what he termed an “increas- 
ing minority” -of “desperate” tele- 
vision viewers. 

Sandburg initially publicly 
sounded off on tv fare at a re- 
cent women’s group convention in 
North Carolina, a session also ad- 
dressed by Miss Francis, The 
filmed interview apparently 
stemmed from that to-do. 


Musing on the future, Sanburg 
asked “what is to happen between 
pay television and what is mis- 
takenly called “free television?” In 
so-called free television, “you 
waste your time, you sell your 
time,” he declared. 

Miss Francis brought forth from 
the poet that government-control 
is not the answer. She countered 
the poet’s criticism of the “blab- 
off” commercials, with the neces- 
sity of tv advertising. 

But Sandburg hit hard against 
what commercials are doing to the 
health and morals of the country’s 
youth, questioning the effect on 
youth of commercials showing 
“handsome, personable young peo- 
ple smoking cigarets.” 

He acknowledged the individual 
effort on the part of the big net- 
works to correct or modify the 
situation. Education were not seen 
as any help in this area by the 


writer, who said they were lost 
themselves, being too involved 
with their own “gobbledygook.” 


He acknowledged that if he were 
running a station, he, too would 
have a tough programming prob- 
lem, and that there is “wholesome 
stuff that comes over in television 
that is priceless.” 

Digging into his own past, when 
he was film editor of the Chicago 
News, Sandburg said he recognized 
that a “certain order of humanity” 


likes the “trivial,” the “hokum,” 
but indicated that tv, unlike the 
stage or screen, has an exposure 


unequalled by the other media, a 
situation which gives him concern. 
Sandburg also sang movingly 
and wound up with a filmed prayer 
from “Rock of Remembrance.” 
Before signoff, Sandburg told Miss 
Francis that “you are an intelli- 
gent woman. You are not what is 
wrong with television.” To which 
she responded, “I have had praise 
from Caesar.” Jaco. 


TV SHOWCASE 
With Garry Stevens, Earle Jerris 
Orchestra, others 
45 Mins.; Mon-thru-Fri., 6 p.m, 
PARTICIPATING 
WRGB-TV, Schenectady 
WRGB rates a bow for present- 
ing the largest and costliest live 
area television show, in competi- 
tion with film fare on the rival 
UHF stations. Believed to be the 
biggest studio origination yet at- 
tempted hereabouts on a cross- 
the-board schedule (33 are regu- 


use in schools and public discus |tarty Seas. ee dame 


Garry Stevens as singer-emcee- 
interviewer and the Earle Jerris 
seven-piece orchestra. Local sing- 
ers, of both sexes, are added 
starters, along with other guests. 

Arrival of the strawhat season 
has given “TV Showcase” a lift, 
with Tuesday dates for stars of 
current productions at Spa Sum- 
mer Theatre in Saratoga and 
Sacandaga Summer Theatre in 
Sacandaga Park. On July 2 origi- 
nation, members of a third warm- 
weather operation, the Williams- 
town, Mass., Theatre group, ap- 
peared. Capping this enjoyable 
stanza was the appearance of Ed- 
ward Everett Horton, who regis- 
tered as a sheer, unadylterated de- 


light. Comedian’s iuterview and 
“performance” brought the pro- 
gram up to network level. e 


response of the studio audience— 
actors and actresses—contributed 
to the gay, electric atmosphere 
which comes only from live per- 


formances. Usually, the audience, | K 


in a night club set, consists of area 
groups, with the younger folks 
dancing to Jerris’ band. Imogene 
Coca and Jules Munshin “showed” 
the previous Tuesday. The inter- 
view with Miss Coca proved dis- 
appointing. She seemed over-cau- 


tious in her responses And Sarees 


never pressed, 
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Youth Wants to Know | in okay fashion, while the Four 
“Youth Wants to Know” has! Coins sang their “Shangri-la” in 
been making forays into show biz perfunctory style. Jerry Lee Lewis 
personalities in an effort to vary | combo, as the closing turn turned 
the deluge of political discussion |in a wild rock 'n’ roll version of 
shows emanating from the capital | their “Whole Lotta Shaking’ Goin’ 
Recently, Burt Lancaster faced the | On,” but Lewis’ antics seemed 
panel of teenagers. Past Sunday forced though his singing regis- 


(28), Jerry Lewis traded q’s and a's 
with Ted Granick’s lineup of hep 
juves. 

Clown Lewis surprised by show- 
ing the good judgment to take his 
young interrogators seriously. Ob- 
viously nervous at beginning of 
show, Lewis warmed up mid-way, 
and soon relaxed enough to toss in 
a few typical gags, albeit retaining 
good taste throughout and givinz 
thoughtful, serious answers +o a 
barrage of canny questions. Lewis 
did himself a great deal of good by 
displaying the gentle side of bis 
frequently frenetic personality. 
Best of all, his respect for the 
youngsters was apparent and lent 
a great deal of charm to show. 


The panelists, on the other hand, 
asked sharp and penetrating ques- 
tions, showing neither awe nor 
hero worship for one of their 
favorite comics, but returning 
courtesy for courtesy. They asked 
such hep questions as “Do you use 
your own funny bone as an indi- 
cator or do you try to find out 
what people like?” (Answer:—“The 
audience knows when aa enter- 
tainer is working and when he, 
too, is having fun.) “Do you find 
people resent being ridiculed?” 
(Answer:—“I never ridicule peo- 
ple. I like people.’’) 

A side remark by a panclist on 
the great influence of _ crities 
brought the only touch of bitter- 
ness from Lewis. Admitting that 
he was “hurt” by the belting his 
latest pic, “Delicate Delinquent,” 
has taken from crix, comic added, 
however, that film would far ex- 
ceed original hopes for a $2,500,- 
000 gross, and that the public fol- 
lows its own instincts. 

Lewis must have won over many 
of his severest critics by his 
straight, sincere approach on 
show, particularly in answer to 
questions on his home life. And 
the “Youth” panel proved once 
again that teenagers will go where 
their elders fear to tread. Flor. 


Matinee Theatre 

Wendy Hiller, atmospherically, 
must have been at home in her 
American television debut Monday 
(29) with the presentation of “Ann 
Veronica” on NBC “Matinee.” The 
opus was based on an H. G. Wells 
novel, originally written as a play 
by Miss Hiller’s husband, Ronald 
Gow, and adapted for video by 
Greer Johnson. 

The play was very British and 
practically wrote itself, having the 
kind of situations that have been 
hackneyed through long usages in 


virtually every entertainment me-| 


dia, Miss Hiller is a suffragette 
seeking votes for women in the 
London of 1909 and ultimately 
gives up her militant ideas on the 
subject for the usual reasons. 
Whatever Wells’ philosophies on 
the subject they weren’t made too 
clear. The way the whole thing 
came off was on a little better than 
a soap-opera level. The perform- 
ances were good, and the tele 
adaptation was competent, but in 
the triple pass from Wells to Gow 
to Johnson, some ideas seemed to 
be lost for the sake of expediency 
and daytime audiences.  . 

Miss Hiller did well as did Pat- 
ric Knowles, as the professor who 
gets in on the final clinch. Other 
performances* passed eee 

ose. 


Steve Allen Show 

Steve Allen continues to achieve 
only. moderately amusing results 
with his “mixed doubles” sketches 
—that is, Allen making with the 
comedy vis a vis a guest star 
usually not identified with the 
comedy field. Sunday night (28), 
it was with Anthony Franciosa in 
a well-premised but overlong skit 
about a pair of skyscraper work- 
ers, and with Shelley Winters 
(Mrs. Franciosa) in an okay driv- 
ing-lesson sketch. In an opening 
pairing of Franciosa ‘and frau, the 
writers didn’t do so well by them. 

Apart from the sketches and 
man-in-the-street segment (better 
than usual on this outing), the Al- 
len layout is pretty much straight 
variety, and Allen came up with a 
topnotch turn in pantomimist Shai 

. , whose straight panto was 
exce t but whose talking com- 
edy poe gees were even better. 
If a ta g pantomimist is some- 
what unorthodox, that doesn't 
mean he can’t be good, and Ophir 
was fine 

_ Other variety turns were par for 





the Jodie Sands mout 
her With: Al My Heart” disclick 


tered as a genuine folk-blues va- 
riety. Allen also had the near-Miss 
Universe, Leona Gage as a guester 
(surprisingly, since Ed Sullivan 
had her on his show the week be- 
fore), but the application of his 
rule that all guests must work was 
somewhat cruel in her case—she 
sang in a pleasant enough but thor- 
oughly untrained voice, and it’s a 
moot point whether she or the 
audience was more kaa ve 
n, 





.Ed Sullivan Show = 

A midsummer circus, with many 
derring-do acts, a few coming off 
with supercharged exeitement, was 
offered last Sunday (28) night on 
the Ed Sullivan show. Subbing 
for vacationing Sullivan as emcee 
(and performer) was song and 
dance man Dan Dailey. 

Because of the space needed for 
the high wire performance, the 
swaying pole bit, the human can- 
non ball stanza, and others, the 
ring was shifted to the outdoors, 
an open parking lot near the mid- 
town theatre studio from which the 
regular Sunday night show usually 
emanates. The location shooting 
with New York at sundown serv- 
ing as a backdrop added an im- 
mediacy and a. three-dimensional 
reality.. When the cameras shifted 
time and again to the studios for 
the vocalists, other musical stints 
and the comedics, the show be- 
came routinely tame in pocepere- 
son and detracted from the circus 
motif. It may be a good idea, if 
technically feasible, for the Sulli- 
van circus show next year to get 
| out of doors and remain there for 
|the entire show. Effective spot- 
lights on performers as nighttime 
closes in could be quite dramatic. 

Some members of the open air 
crowd screamed at the finale of 
| the. initial breakway sway pole per- 
| formance of The Brunos twosome. 
| In a neat climax, it looked like one 
|of the Brunos had a mishap. The 
| Wallendas family of nine was on 
j}hand for some highwire wizardry. 
|The Flying Zacchinis did a double 
|cannon and flying trapeze act. The 
human cannon ball stint built sus- 
|}pense well, and the trapeze act, 
| aided by some low comedy up high, 
| came off okay, too. Lola Dobritch 
| at her unicycle, because of poor 
|timing of the show, only had a 
| bare few moments. With cameras 
shifting in and out of doors, other 
acts also were given somewhat of 
a quick brush. It should be added, 
before leaving the circus phase of 
the show, that tv cameras with 
their unfailing eye for detail, can 
do a better job than was evidenced 
last Sunday. More ees 
and a different camera approac 
might bring much more arresting 
results. 

Turning to the regular acts, Dan 
| Dailey did a fine soft shoe num- 
ber with the aid of a few saucy 
chorines built around. “I Still Get 
Jealous.” Pianist Roger Williams 
and the Crew Cuts in separate 
numbers did not register too good. 
Vocalist Toni Arden overdrama- 
tized “You Stepped Out of A 
Dream,” but came back nicely— 
with “It Takes One.” Jimmy: Ed- 
mondson (Professor Backwards) 
was okay with what seemed a 
dated routine about a moviegoer. 
Ventriloquist Don Tannen got some 
yocks in his patter. 

Miss Universe of 1957 came on 
stage for some patter (in Spanish) 
with Dailey. or those who did 
{not understand Spanish, she of- 
| fered other things. Jack Demp- 
{sey also came on stage for some 
chatter. Horo. 





| 
| 


| 











Val Parnell’s Star Time 

By the sound of the. shrieks, 
squeals and ecstatic sighs during 
this show, all studio seats had ob- 
viously been allocated to members 
of the Johnnie Ray Fan Club. It 
had been a quiet couple of months 
for the uninhibited cult of teen- 
agers, but the rest seemed to put 
them in good form for 45-minutes 
of Ray e on Associated Tele- 
visien (25). Apart from two other 
acts and some ang By! the . 
George Carden girls, . domi- 
nat the screen throughout the 
program. 

His songalog was based on disk- 
licks esta here, but apart 
from that his. performance was 


somewhat stock. His appearance 
was with the usual riot, 
wh thro’ t all his 
numbers were 

To- 





Glad Rag Doll.” and 
Ks ”" and “Yes, 
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It’s 62 That Counts 





Key Figures Look Five Years Hence in Quest of Definitive Patterns to Give Telefilm Industry 
Greater Solidity; Networks Envision One-Third of Total Program Output On 


Film as Ultimate Goal; What of Manipulators, Bartering? 





Criteria For Film Buying 


[A SYMPOSIUM] 


By J. E. FARAGHAN 
(Program Manager, WGN-TV, Chicago) 


We buy film on the basis of our estimz:e of its rating 
power, its price tag as it relates to our market and sell- 
ing problems, and &s success (im those cases which have 
crack records) in other markets. Also working in any 
purchase of film is an understanding of our present and 
projected film inventory. There is no hard a4 fast rule 
relating to particular production companies. s‘ars alone, 
or program type. Action adventure is alw: a good buy 
all other things being equal. Good comedies _re rare and 
in the case of mysteries it is a matter of culling the best 
from many available. 

The status of film has grown to warranting top-level 
interest and our own operation has grown beyond the 
film buyer as he was known some years ago. Today pro- 
gramming and sales working in close association with the 
General Manager and Vice President approach all pur- 
chases ef films after sensitive analysis of product in rela- 
tion to our needs. We look for newness and unknownness 
(“Whirlybirds” is a good example), quality production in 
a sound series concept, and a price which is realistic. 

In library purchases if there is any bourbon at all you 
are generally buying too much wine. This in the case of 
half-hour product. It is possible to guarantee your op- 
eration creditable programming, programming you do not 
have to be ashamed of but again programming that does 
not draw the public in droves, otherwise it would not be 
offered in a library’ deal. 

In the area of drama (mystery, comedy, adventure) 
they are doing a job in*®satisfying the needs of the sta- 
tion and audiences. However, as syndicators they obvi- 
ously are filling a “need” as this term has been devel- 
oped through experience. It is too costly naturally for 
them to experiment with new concepts too far off the 
beaten track in the interest of developing a new audience 
with product which in turn would fill what would amount 
to a new need. Stations on the other hand are also bound 
by increasingly rigid economics and are delimited in this 
area also. When you say “satisfy the needs of the station 
and audience”—yes, they are doing the job but the job 


of the station is also to create new product and the danger © 


in this present situation is the old danger of imitation. 


By JEROME (TAD) REEVES 
(Program, Mgr., KDKA-TV, Pittsburgh) 


The important criteria for station management to con- 
sider in film purchasing are relatively simple—so simple, 
in fact, that they are often overlooked in the never end- 
ing search for some magic formula. 

While no established pattern is infallible, experience 
tends to point up a basic set of rules by which we gen- 
erally abide. Assuming quality of the product is up to 
par and is selling at a fair market price, one should then 
analyze it from the standpoints of entertainmnet value, 
saleability to the advertiser —projected to his overall 
needs—and availability of suitable time on the station. 

Important issues are the type of viewer the series will 
attract, the type of sponsor you can expect to sell the 
product to, rerun rights—and value of same to station— 
and as basic idea of just how well the cast will bear up 
over the long haul. While name value is most certainly 
an asset in dealing with both viewers and advertisers, it 
has long since been established that television can create 
its own stars if the vehicle is strong enough to command 
attention. 

The astute buying of film today is of the utmost im- 
portance to a station and can no longer be regarded as 
an individual effort. The necessity of high quality canned 
goods becomes more and more significant to the station 
operator each time a study of the rating charts and sales 
figures is made. 

In this respect, I for one would uphold the need of a 
film buyer without reservation. It is essential to work 
with a qualified aide who not only has his fingers on the 
pulse of this intricate business and its many complexities, 
but who also establishes and retains the many important 
contacts and relationships with the gentlemen in the 
industry. : 

A qualified film buyer can accomplish a thousand and 
one detailed chores a station manager rarely has time 
for. He is in a sense the advance scout, the statistician 
and the guide and can certainly play a major role in the 
success of an operation. In answer to the query, “What 
do you look for in films?,” I will reflect on the afore- 
mentioned quality, entertainment value, price structure 
and time availability, wherein the property must be 
strong enough to hold its own against competitive pro- 
gramming. 

Naturally, with so many filmed shows bordering on 
sameness, the buyer is forever looking for those showing 
imagination and progression, the type of programming 
we feel offers a bonus to both advertiser and viewer. 

Except for a few rare instances, few syndicated pack- 
ages have managed to capture the Hollywood flair for 
excitement and high adventure, the type of programming 
that is today saleable to the entire family at projects its 
worth to the sponsor accordingly. Admittedly, though, 
this curreht season has introduced a new and more vibrant 
quality in. syndicated films that ‘hag ‘given “stations 
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By GEORGE ROSEN 


Perhaps no era or facet in show business has witnessed 
such a meteoric story-book rise as the emergence of tv- 
films. It took a giant step in the right direction and the 
peak of its celluloid glory is nowhere in sight. For better 
or for worse it climbed aboard the fascinating, dazzling 
wagon of television at a time when the industry itself 
was struggling for definitive patterns—and stole the show 
away from everybody. A lot of people are richer today, 
some wiser but few poorer, in embracing the “new up- 
start.” From upstart to status of Goliath was as swift as it 
was rewarding. 

But what about tomorrow? Not, perhaps, the tomorrow 
of 58 or ‘59 (under existing conditions and presently- 
geared economics everybody's work is cut out for the next 
two-year span with a still considerable harvest to be 
reaped), but more tellingly the tomorrow of five years 
hence. For it’s in the tv-film structure of ‘62 in its rela- 
tion to the overall television picture that the ultimate 
destiny and formula-for-the-future will be carved. 

With an awareness of existing hazards and those that lie 
ahead, the tv-film industry's leaders are already projecting 
five and even 10 years hence (though they regard the 
longer range as too ephemeral and are more prone to set- 
tle for “Operation '62”). What, they are already asking 
and reducing to systematic probings, will the syndication 
picture look like # ’62? As tv-films becomes more and 
more international, will there—and should there—be room 
for more than a handful of “big ones” such as Ziv, TPA, 
"NTA, MCA, Official, Screen Gems, etc.? 

By the same token, what percentage of network & sta- 
tion programming will be film as opposed to live? What 
will be the five-years-hence fate of features-into-tv, since 
it’s readily apparent that existing backlogs will be ex- 
hausted threé-four years hence with everybody scraping 
the bottom of the barrel by ‘62. ; 

Projecting the picture even further, there's hardly more 
than another six-year ride for even all the post-’48 cine- 
matics at the present low studio output of 200 features a 
year. Certainly something to start thinking about even 
now, since so much of an industry's economy and en- 
tertainment pattern revolves around the feature libraries. 


One-Third of a Network 


What will be the fate of the independent producer as 
money grows tighter and tighter. Bankers are growing 
wary. As a financial investment, the honeymoon is over. 
Even granted they've skirted risks and have got them- 
selves a good package, what's the wisdom, say of banks, 
of courting favor with a 10° return—and that appears to 
be the end result of their economic flirting with vidpix— 
when so much more can be gained from investment else- 
where? 

Thus the question is posed: Will the ultimate burden 
of production rest with the networks themselves rather 
than with the independent packager? This, too, raises an 
interesting point in determining the whole future course 
of film on television. For the networks, also crystal-balling 
into 62 horizons, have resolved that no more than 33% 
of their total programming output shall be converted to 
celluloid. That’s precisely what they envision for 1962. 
They, too, havé much at stake, up to and including the very 
foundations of a network structure—which means perpetu- 
ating the coaxial link through live shows. Otherwise, why 
networks? Come hell or high water, they'll do nothing 
to jeopardize their position. . 

But even a one-third-of-a-network-on-film stake is a ven- 
ture embracing untold millions—that’s why CBS is cur- 
rently wrestling with the problem of whether it wouldn't 
be more realistic economically to film its own programs 
rather than farm out network-owned properties to out- 
side filmmakers. It’s one of the reasons why CBS has 
held up construction on its $7,000,000 Annex to Television 
City in L.A. 

Elsewhere there are multiple thorny problems still to 
be resolved. As, for example, the conditions set forth by 
some national clients whereby, in return for a sponsor- 
ship deal, they be given a 25% or better ownership share 
in the show. It’s a precedent that frightens many. Or the 
whole present sales pattern of 39-plus-13 which, comes 
summer rerun time, reduces network programming to a 
shambles, as witness the unprecedented tuneouts this very 
hot spell. 

Or, yet again, the so-called vidpix entrepeneurs who 
are just in the business for the steck market ride and 
ean see no further than their latest manipulation. Certain- 
ly this is an aspect of the tv-film business that bodes ill 
for its future as an integral part of show business. And 
the whole question of barter deals, some say, must in- 
evitably come up for reexamination, for station operators 
in particular are concerned over preservation of rate 
structures within the framework of such trading. 

With Hollywood assuming greater and greater impor- 
tance as the world’s key vidpix production center (and 
with London easily claiming the No. 2 position), New 
York apparently has no intention of taking its defeat lying 
down. More and more pressures are being exerted on 
the city administration to revamp the entire regulatory 
code (including the major fire regulation stymie) to ac- 
tivate film production in the east. They're even prevailing 
on the Police Dept. to “open up” in Central Park. It 
may take a few years—but the Gotham telefilm champions 
are determined on a fight to the finish. 

And finally, what are the global horizons and how much 
revenue, even under best conditions, can be extracted 
from the foreign tv marts? Some venture as high as a 
$0%-of-the-total-gross figure five years hence, as more 

d more countries embrace the medium. Others. main- 
But nobody's ignoring its, 
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It’s ‘Time To Revamp 
Television’s ‘Timetable 


¢ By LESLIE HARRIS . 
(V.P., Gen, Mgr., CBS TV Film Sales) 


Of all the attitudes which have been carried over to 
television from those halycon days of radio, the most 
troublesome is the concept of the “time factor.” In radie 
we could follow pretty well on schedule the old dog- 
gerel; One for the “money,” Two for the “show,” Three 
to “get ready,” and Four to “go.” In television, how- 
ever, it is necessary to revamp that timetable to read: 
Three, Four, Five Six, and perhaps even Seven, to “get 
ready.” And then we can “go.” 

Clients, agencies, and even producers are still prone 
to disregard the fact that the time interval between the 
conception and the execution of a television program is 
vastly different from the lag imposed in getting a radio 
program established. 

In fact, much of the criticism directed at poor television 
quality can be traced to failure to recognize one basic 
fact—insufficient time to properly prepare. 

Radio—-let’s face it—was a producer's dream. A lot of 
us gave it the scope of a De Mille production, but, to be 
realistic, we know that getting a radio program on the 
air wasn't something thai called for Milltown. Once the 
idea was accepted, it was a relatively simple matter [6 
coordinate all the elements. Of course, there were prob- 
lems. You couldn't always get a curtain star you wanted, 
or maybe the writer got smacked and had to be combed 
out of the Fire Island seaweed. But usually a show 
could be pulled together in a couple of weeks. Given a 
month, any producer worthy of the credit could ustally 
manage to schedule a couple of conferences at Kennecu- 
bunk, or if the weather was raw, Nassau was fine. Come 
to think of it, nearly all producers had a much heavier 
coat of tan in those days—prebably from so many con- 
ferences around the Beverly Hills pool 

Lifting a horn was also much more popular—nothing 
like a serious discussion of script motivation over a couple 
of very dry Gibsons 

But, alas, times have changed. The only problem is 
that so few outside of the production side of the business 
seem to accept the transition. 


Muskrat Ramble vs. Beethoven 5th | 

Let me say at this point that ! don’t intend to demean 
the importance, artistic quality, or level of creative effort 
in radio today or yesterday. It is simply a matter of com- 
paring strawberries and cream to Baked Alaska, or “The 
Muskrat Ramble” to “Beethoven's Fifth Symphony.” 
There is no good way to judge the excellence of one as 
opposed to the other and each has its adherents, but there 
can be no argument as to the trefhendous difference in- 
volved in the preparation of the two. 

The depressing fact is: You can’t put a television show 
together by the Beverly Hills pool. It’s a constant segue 
from a cutting room at General Service to a script meet- 
ing at Television City, then back to Glen Glen for a mix, 
In between, the average producer has a frustrating ses- 
sion with the star’s business manager, trying to figure out 
how his appearance is going to affect his tax structure 
in 1960, and how the shooting schedule in February can 
be worked around a personal appearance the second lead 
is making in Dallas on the tenth. 

Between times there's a little matter of interim finance 
ing, which has to be arranged with the bank, and in the 
background is the inescapable fact that it takes five weeks 
between the time the cameras roll, until the print is 
delivered from the labs 

All these factors add up to one thing, “time.” 

Perhaps the place to begin is by making a complete 
break with the past and suggesting that consideration be 
given to abandoning the time honored tradition of the 
spring and summer sales season. 

This, of course, imposes on the client and agency the 
difficult task of having to formulate plans for their fall 
campaigns, at a period when they may not have had an 
opportunity to fully appraise the success of their current 
television commitments. 
| Last Ones Up in Trouble T 

The fact remains, howeyer, that no less than 55 pro- 
grams were either cancelled or replaced during the past 
season. What this cost in lost viewers, or, more impore 
tantly, the negative public relations effect brought abeut 
by mid-season program shifts (and these certainly ine 
cluded favorite programs in millions of homes), should be 
of serious concern to advertisers. 

It is no coincidence that many of these programs were 
late starters. Last season, if you will recall, was widely 
publicized as the slowest summer in the history of the 
business. 

Compared to this year, however, it was jet propelled. 
These last few months have offered more than a fair 
share of delays, lack of decisions, and inability to finalize 

lans. 

. With this in mind, even the most optimistic is likely 
to view the coming season with some misgivings. And the 
chances are that the first shows to falter will be those 
that were last to go into preduction~ 

The plain fact of the matter is that many of these 
midseason disasters could be avoided by having that 
extra month or two for getting rid of the bugs. As we 
have pointed ott in other discussions a pilot film means 
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Satellites Seek TV Tea, Anyone? 
‘| Married A Bear For The FBI’ Say ate ds abet ° 
Representatives from Prague, 
Czechoslovakia, and Budapest By SHELDON REYNOLDS 
| nee By ROBERT D. LEVITT ice int ocd 
y , : ¢ : | Showed up at a recent internation- . 7 a London. 
(Pres., California National Productions) lal television meet in Vienna and Berne you ee that by the time a guy rose to the exalted status 
e , F xpressed interest in joining the | Of producer in the glamorous TV-Film Industry he could stop working 
Although it is the junior industry in the communications field, tele- ©*PTESS® oe aa 7 , Ace -¥- 
vision film production and distribution has somehow acquired an aston- | Urovision exchange of live and | 1” shifts like a factory hand? Not, as we say in films, by a long shot. 


ishing number of restrictive traditions, inviolate principles, and In- 
variable formulae. When one inquires into the reasons for certain 


practices, a too frequent answer is, “Because it’s always been done | 


that way”—“always” meaning something like five years. 

It is interesting to observe how the rigid hand of its own brief history 
influences a theoretically volatile, dynamic industry in which the only 
consistently reliable rule-of-thumb is that it’s the wrong finger for 
getting olives out of martinis. 


Formula thinking peeks roguishly out of nearly every cranny of | 


the business: program creation, sales, even the topmost double-dome 
levels of planning and. policy-making. 


| 
In the allegedly creative area, for example, one finds what might 


be called the rule of “property.” 

The word “property” might evoke an image of a few yards of sand 
at Rockaway Beach, but it is something quite different in the tv film 
business. It is a title, a name, a personality, a phenomenon which, be- 


cause it is known to a few hundred thousand people in its former | 
incarnation, is presumed to be a sure success in its television reincar- 


nation. Hardly a day passes that some panting packager does not an- 
nounce his “exclusive arrangement for access to all the files of the 


Department of Satination of Chillicothe, O., the right to use the | 


official seal of the Department, and a commitment for full cooperatign 
of the Commissioner.” 

And hardly a day passes that some such “property” isn’t put into 
production by a hopeful producer using someone else’s money. “Titles,” 
“presold names.” “files,” “seals,” and “cooperation” continue to dis- 
sipate more television time, energy, and money than congressional 
investigations. 

At the other extreme in program creation lurks the formula without 


filmed television shows, according 
to a report received here. 





Max Bygraves  - 
Tops TV Poll 


London, July 30. 
Max Bygraves, currently starring 
in the Palladium’s summer revue, 
has collared top honors in a popu- 


larity poll of tv entertainers, un- | 


dertaken by the Schwerin TV Re- 
search Notebook. He was voted 
into first position in each of four 
categories. 

The poll was restricted to 35 per- 
formers selected by the Schwerin 


| organization, and their list only in- 


cluded two U.S. artists, Lucille | 


Ball, who was placed 14th, and 


| Liberace, who was down in 34th 


a formula, or the “to-hell-with-entertainment” technique. This is em- | 
ployed by the soothsayers who assert that they can “tailor make” a 

show to the needs of a specific advertiser. Jt is their endeavor to find 

a formula for turning a fast tv buck by mumbo-jumbo and the laying 

on of hands—without money, without film, and without even an idea. 


position. 

Among the wide selection of 
British musical personalities in the 
list, Mantovani was the top in sev- 
enth place, with Vera Lynn follow- 
ing on in 12th position. Jack 


Once upon a time (1950), I thought that if I only could make tv 
| films in Paris, I would realize my life ambition: to sleep till noon. So 
| I packed my shoestring (every producer of tv films starts on a shoe- 
string) and headed for Paris. 
And my dream came true. I was on the set the very first day at five 

minutes of 12. At noon, the French film workers started to arrive, 
| supposedly after a hearty lunch, ready for a.seven-hour stint. Now, 
I'm the last guy in the world’to knock the working man. Far be it from 
| me te take the bread out of his mouth—although at times I’ve prac- 
tically had to in order to finish a scene. Every Parisian, it seems, is 
his own portable lunchwagon. He comes to work with two sets of tools: 
Sausage and bread, and those of his trade. Believe me, the French 
crewman is equally adept with either. 

Now we fade in on the present, hundreds of “Foreign Intrigues,” 
| “Sherlock Holmes,” and sausages-and-breads later. The scene: Lon- 
don’s MGM Studios, where English glamorpuss Hazel Court and Ameri- 
| ean actor Patrick O'Neal of the tv playhouse dramas prepare for a 
| sequence in “Dick and the Duchess,” due'on CBS-TV this fall (plug). 
I’m a succesesful tv producer now, see? And what time do I show up 
for work? 8 a.m.!!! 
| But the years have mellowed me. No longer do I allow myself to 
| rise to a peak of efficiency at the top of the afternoon. I don’t have 
to fight off sleep induced by a full stomach and an empty mind. At 
| the stroke of 8 a.m. shooting begins on “Dick and the Duchess” (did 
| I mention that the title roles are played by handsome Patrick O’Neal 
| and sexy Hazel Court, on CBS-TV this fall?). Promptly af“6 p.m. they 
kill the lights; cut. I 
| The day’s work is finished, I’m free to devote my leisure time to 
| hobbies. For instance, I enjoy sitting in a cutting room squinting at 
rushes far into the night. I get a charge out of running myself ragged 
| scouting locations, looking for talent, ard writing next week’s script. 
I even enjoy viewing the sights of London from one of those quaint 
cabs—on my way to the bank. (But don’t get me wrong. I love money.) 
| And you know what? I’ve grown accustomed to my face, before a 
shaving mirror at 6.30 a.m. I dig the routine. The whole thing fits me 


It is said that an advertiser recently called in one such practitioner 


(Continued on page 96) 


Payne and 


Jack Jackson were} like an integrated commercial. And I even find British customs re- 


|} voted 23d and 24th, respectively.! freshing and stimulating. Tea, anyone? 




















more flexibility in programming than ever before, which 
augers well for the future. 

In the evaluation of library purchases against those 
available via the package format, one can look to the 
many phases of the former with its tremendous flexibility 
in programming to the advantage of both advertiser and 
viewer. 

While a package formula usually attracts a set audi- 
ence, film libraries offer a number of facets that more 
often than not extend a breader appeal to a far greater 
audience, thereby giving your advertiser greater selling 
potenital 

In reasoning whether or not film syndieators are doing 
the job necessary to answer the needs of the station, I 
can only answer to the affirmative. While we realize the 
stations could reap a richer harvest audiencewise if the 
boys on the selling end were able to meet their full 
potential, we must realize, also, their many problems, not 
the least of which is usually the film buyer himself. 

I feel the average syndicator has achieved a healthy 
respect in the industry in a relatively short space of time 
and while they have ofttimes been accused of “failing to 
follow through once the product is sold,” I have found 
it extremely advantageous, to conduct my own follow 
through, and by so dotng have always received maximum 
attention and cooperation from these gentlemen. 


By EDWARD L. HERP 
(Program Director, WJW-TV, Detroit) 

It is difficult to sum up ideas on film buying in a few 
words. There are always two prime factors to be taken 
into account: quality and cost. In fact, these two ele- 
ments could be made into an equation: quality — cost. 
It is an unusual film buy or a bad film investment when- 
ever this simple equation does not balance. 

The first decision for film buying should be based on 
just what level or standard the station wishes to maintain 
in its film pregramming. Film buying that has a plan for 
the future allows for a gradual raising of this standard, 
thereby increasing the saleability and emhancing the 
program content of film shows. 

It is our feeling that any film buying for a station 
should be considered by a committee of three: General 
Manager, Sales Manager, and Program Manager. By form- 
ing this trio, the many aspects of a film purchase can be 
discussed; such as, estimated financial return, client poten- 
tial, schedule availability, ete. 

In buying features our prime requisite is a well-bal- 
anced film package. A package which has a relatively 
smal! number of outstanding Grade “A” pictures looks 
attractive and allows for an initial promotional splurge, 
yet this glory is short lived and then the station is bur- 
dened with scheduling many inferior films. We feel it is 
better to have a larger number of good quality films, 
rather than a few outstanding ones surrounded by many 
“duds.” 

Film syndicates for the most part have done a good 
job, however, at present, the film market is overflowing 
with many old series which are available for rerun. Very 
few new and attractive properties are being offered. There 
is no doubt many of the film series that are being offered 
on a rerun basis will be sold, but from all indications, 
there is a negative trend toward audience approval of 
this type film programming. 


By HERB CAHAN 
(Program Mgr., WBZ-TV, Boston) 


Certainly the most important criteria in buying film is 
quality of production . . . The story and star value, no 
matter what the vintage. It has been our experience that 
rea!ly topflight features were made prior to 1948 are of 
as good program value as post-1948 features. 

Of course, en obviously dated early sound movie lends 
itself to only very specialized use. Features of the great- 
est popular appeal generally fall into the action-adven- 








ture cetegory, and,whem this,¢can be bolstered by topfliaht, , 


Criteria For Film Buying 


— Continued from page 29 





— 
production and big name stars, we are sure to have a 
winner. 

Because of the great importance placed on film pro- 
gramming, and its emergence as the foundation upon 
which local schedules are built, it is my belief that 
the film buyer, as a separate entity, is no longer a prac- 
tical type of operation. With the importance of film, it is 
certainly the primary responsibility of the program man- 
ager to have a thorough understanding and knowledge 
of film buying and programming. And, as in all important 


- Station ventures, the genera! philosophy of film program- 


ming and buying policies become a committee-type opera- 
tion, spearheaded by the program manager. 

As to what we look for in films, I would say that we 
are getting what we seek. In crystal-balling the future, 
it is difficult to envision a continuation of this situation. 
Statistically, it is indicated to us that the availability of 
feature films will diminish in the not too distance future 
-.. and then what? 

There are merits on both sides of the methods of buy- 
ing film, library deals vs. packages. In the library deal, 
quite obviously you obtain quantity with a good percent- 
age. of quality at a reasonably low pro-rated cost. Nat- 
urally, in buying on a selective basis in small packages, it 
is very likely that the pro-rated cost per feature will be 
higher as the quality of the package is better. 

I think the syndicators are doing as good a job as pos- 
sible within the economic limitations that exist in film 
production to satisfy station and audience needs. Cer- 
tainly the great influx of feature films and their wide 
spread use on stations all over the country has effected 
the saleability of syndicated half hours. The recent par- 
ticipation of companies like WBC and other independent 
stations and station groups in co-operating film produc- 
tion or distribution is certainly an indication of the in- 
terest and faith stations have is good, well-produced syn- 
dicated properties. I believe here again that quality is 
the all important factor and this is even more important 
as our audiences continue to become more discriminating 
and have the opportunity of a wide choice of programs. 


By BILL DEMPSEY 
(Program Mgr., KPIX, San Francisco) 


Pictures must be acceptable for viewing by any mem- 
ber of the family, at any hour. It is foolish to think that 
certain film stories are basically good for late night show- 
ing, but not for earlier hours. A tv station must be ready 
to stand inspection as a home medium at any time under 
any circumstance. Further, to get their investment out 
of film, a station must be able to re-schedule at any op- 
erating hour. Quality of film, story, star, ete. must be the 
best available. In assessing films, a buyer of feature film 
has the advantage of: 1. Star names and reputations, 2. 
Original box office gross records, 3. Quality as reflected 
by original production budget number of days in produc- 
tion, length of film, reputation and record of producing 
studio, original theatrical releasing organization, direc- 
tor, producer and other technical experts, and 4. Age. 

All of these are significant. 

It is important that station buyer use these as guides, 
not as positive gauges. He must consider basic differ- 
ences between collective movie audiences and individual- 
ized tv audiences, as well as the times, styles, morals 
and ways of life of the generations past compared with 
today. A picture that thrilled millions’ 20 years ago may 
be flat now. the grand scale musical-dance-variety num- 
bers are pretty much lost on a 21-inch screen. Techniques 
change. The “silent screen” gestures and grimaces of 
early talking picture actors are ludicrous when seen 
today, despite star name value. Interests change. Prob- 
lems of freudian twenties with “common law” and “love 
marriage” themes, the depression thirties with the 





themes of “dole” and social problems, the war torn forties 
with “flag waving” these all create programming prob- 
lems, and must be carefully considered by the program 
manager and the film buyer. Attention cust ,he. giyen 


* 


to the original press reviews as these gold mines of in- 
formation will help reveal dated themes aS well as strong 
or weak production values. 

Vintage, like with wine, must be ‘considered carefully. 
A post war “quickie” may have little value when consid- 
red against a pre-war “colossal.” 

Syndicated film poses a specialized approach. The 
available information is quite different. Usually only a 
pilot is available for screening, whigh means 38 more 
must be bought on the basis of the sample. Consequently, 
great attention must be paid the reputation of the 
producer, his record of success and his record for living 
up to quality of his pilots. The production must be 
scrutinized down to the most minute details. How well is 
it east. Is the star appeal strong? Do the supporting play- 
ers add to the production or undermine the overall qual- 
ity? Is the’format versatile? Has the producer thrown all 
possible situations into the pilot with the expectant pos- 
sibility that the remaining 38,will be watered down ver- 
sions of the first? Is the proffered series a fresh approach, 
a “new” angle, or merely an “also ran” version of an al- 
ready successful series? 


Time to Revamp 
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very little. A bad pilot does not necesasrily mean the 
premise of the program is wrong. The idea may be great 
but the initial execution can be wrong. On the other hand, 
a good pilot can be made from a premise that is unwork- 
able over a season's haul. If a pilot has any value, it is 
for the producer—but only to show him his mistakes. 
That is why he needs those extra two months. Chances 
are the averagé producer may have a couple of followup 
scripts, but it is unusual to have any more. The reason 
is simple—it’s too much added cost, and he doesn’t want 
to commit for others until he gets the show sold. 

But as so often is the case, the order is delayed until 
the last possible moment. Then the scramble begins. And 
if there is any truly immovable object in the universe, 
it is a top name writer when told to “hurry up.” 

June Start for September Bow | 

There is no happy medium. To properly prepare a 
television show for a September start, pre-production 
should begin, at the latest, in June. Even three months 
is tight for all the elements to be properly coordinated. 

The script problem, which is usually the key to a suc- 
cessful series, cannot be resolved in a matter of a couple 
of weeks as it was in radio. Not only is the television 
technique more demanding, but the necessity of getting 
well ahead of production, in order that provision can be 
made for shooting in sequence is tremendously impor- 
tant. Nor is this purely a matter of economics. Being 
able to have some fiexibility in scheduling a cast or_pro- 
viding extra incentive may mean the difference in getting 
the artist you want. 

Assembling a top flight crew is another consideration. 
Although Holywood would seem plentifully supplied with 
film technicians, choosing a really competent crew that 
works well together, requires’ considerable advance 
notice, and keeping them entails no layover weeks. 

Unless the script situation is well under control, a lay- 
off is inevitable. This means the loss of key crew mem- 
bers, not to mention the additional cost that a halt in 
production entails. 

A tight delivery schedule also precludes the possibility 
of any changes or corrections being made. Quite often, 
even minor revisions in cutting, which often mean the 
difference between a good show and a bad one, cannot 
be made because of the necessity of making a play date, 

This situation is not alone confined to film but to all 
phases of live production, where again the “time factor” 
is all too often the “deciding factor.” 

Whether or not most clients would favorably consider 
making a commitment this far in advance, is question- 
able, but the faet remains that in order for a program 
to justify the sizable amount which it costs, it must meet 
increasing quality standards. To provide the “time factor” 
isyan important considesationa:2 yi to ei tea f 15" 
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A Lion's Share For Britain 





Status as No. 2 Production Center In World 
Telepix Market Dictated By Economics 


2 2 2 eee eee ee By HAROLD MYERS § © Ge 2 Oe eee eee eee 


London. 

Harsh economic necessity has made Britain into a major 
centre for the production of tv film series for the world 
markets. The elementary laws of protection, applied vig- 
orously on the commercial~ webs, have made Britain 
second only to the United States in importance as a tele- 
vision producing centre. 

Co-prod \:\.0n, which, in post-war years, became a vital 
factor in the feature film market, has now embraced 
the telepix industry. The partnership between U.S. and 
British producers has reachéd major proportions and has 
become the guiding element in the launching cf “ew 
enterprises. There are sound and obvicus econumic rea- 
sons which have led to this development. 

Not the least of these elements is the British quota 
applied to the commercial networks. Under a gentleman’s 
agreement, negotiated between the Independent Televi- 
sion Authority (the Government Agency which administers 
the Television Act) on the one hand, and the 14 interested 
Unions on the other, imported film programs are re- 
stricted to an average of seven hou screen time per 
week, or, in terms of percentages, a:or'it 15% of the 
actual air time. The remainder has tc be filled either 
with live programs or with filmed Bri:isn material. 

Ironically, BBC-TV, which is a publically owned state 
corporation, with a responsible Minister in Parliament, 
is not subjected to the same quota restrictions. The view 
is apparently taken that the state web, with its natural 
sense of responsibility, will exercise its own restraint on 
imported product and insure a proper pre >c¢. Drit- 
ish-foreign program material. The drivi: for ich 


compels commercial programmers to safe i cuota 
requirements is absent from BBC pror nlgoping. but 
always in the background as a desire 

For the next few years, at any rate, ‘ 2 il be few, if 


any, operative changes in either the Bi: ~ or commercial 
television. The Charter of the state web expires in July 
1962 and that of the Independent Television Authority in 
1964-5. In the interim, the Government has suggested 
that there should be a general study of the whole UK 
communications setup during the coming years, so that 
an overall pattern can be recommended. The nature of 
that inquiry, however, depends on one uncertain question. 
Which political party will be in power at the time of 
decision? 

Commercial televisiion was introduced by a Conserva- 
tive Government, despite a considerable volume of Labor 
opposition. It’s now conceded that, by the time of the next 
General Election, the Labor Party has more than an 
even chance of occupying the driver’s seat. That poses 
the inevitable $64 question. How will the Labor move- 
ment react to the continuance of a commercial web sus- 
tained only by advertising revenue, which they opposed 
bitterly only a few years back? There's little doubt 
that they'll favor its continuance, but may seek to in- 
troduce some important modifications. Although there is 
overwhelming opinion to suggest that most staunch Labor- 
ites would regard it as political idiocy to remove from the 
people completely a medium that has proved so univer- 
ally popular, there is also a hard core of opinion which 
is seriously concerned at a possible corruption of public 
taste, excessive commercialism and an absence of com- 
petition between the ITA program contracting companies. 
In some Labor circles there is already agitation in favor 
of establishing a second Authority, comparable to the BBC, 
which would take over the Operation of the commercial 
web and eliminate some of the faults of the present 


operation. 


_ Atmosphere Politically Safe 


For the time being, however, there is no immediate con- 
cern about future political intentions. The commercial 
operators are gratified at the fact that, within two years, 
they’ve become soundly and economically established, al- 
ready showing substantial weekly trading profits and well 
ahead of their old established rival in the weekly ratings. 
with regular consistency, capture the 10 top placings in 
the weekly Nielsen ratings. 

Because of the voluntarily accepted quota restrictions, 
all the four commercial program companies are obliged 
to take the initiative in telefilm production to insure that 
they have an adequate supply of British program material. 
There are, of course, other advantages in producing in 
Britain, principally the simple one of dollars and cents. 
Although it is difficult to make a firm comparison be- 
tween production costs in Britain and the United States, 
there is litile doubt that a carefully organized series, 
adequately prepared, should come out at 20% -below the 
eost of filming in Hollywood. Admittedly, production 
charges continue to rise here, but that’s an inflationary 
disease, common to all the free world countries. Never- 
theless, the advantage currently in favor of Britain will 
probably remain. 

Because of the demands of quota and the advantages 








of production costs, co-production between America and . 


the commercial tv webs has reached a staté of boom. 
And there's no doubt the boom will grow, because con-* 
ditions on beth sides of the Atlantic make such deals 
highly desirable for both the British and American part- 
ners. The advantage is two-sided. The British partner 
in a co-production setup knows that, for a restricted and 
limited investment, he has an international type program, 
which (a) enables him to comply with his queta commit- 
ments, and (b) plays an important role in audience build- 
ing. The American partner, on his side, knows that the 
quota ticket is virtually a guarantee of distribution in the 
United Kingdom, plus the knowledge that his British 
partner has made a substantial investment, usually in the 

region of $6,000 per film, which can be written off_ basic 
negative costs before US distribution begins. At least, 

that figure will be reached by the time the Scottish and 

Welsh commercial stations are on the air, by the end of 
the year. 

The basic financial pattern of these’ ¢o-production de: 
has been in a state of flux sin®e‘the Degiriniig/dftife Tre! 


some two years ago. The first important telepic deals 
began with the “Robin Hood” series and advanced with 
the “Sir Lancelot” and “Buccaneers” skeins, all three of 
which nabbed U.S. network sales and provided very 
healthy returns for all members of the co-production 
axis. On this side, it was a tieup between Mrs. Hannah 
Weinstein and the Incorporated Television Program Co.; 
across the Atlantic the interested parties were, of course, 
Hal Hackett and Official Films. With these series, the 
British company not only acquired desperately needed 
product for its own use, but also hit the jackpot with 
their quick U.S. return. 

At present, however, the deals are not only based on 
an immediate U.S. network killing. They are moving 
over into patterns where American distribution involves 
first run syndication in which the British contractors 
still *get their much needed. British product, but have 
to wait much longer before they can share in the Amer- 
ican gravy. The standard American 40% writeoff for 
distribution in syndication slows, and sometimes blocks, 
British recoupment. 


| Guaranteed Return 


For the average investment of $6,000 per half-hour pro- 
gram, the British end, in a co-production deal, is prac- 
tically guaranteed.a return from the domestic market. 
In the early days of commercial tv, co-production deals 
were frequently based on the co-financing of a pilot by 
the British and American partners for fixed equities. 
Nowadays, there appears to be a tendency for both the 
British and the American investors to shy clear of these 
pilot deals because, if a network deal is concluded in the 
U.S., neither the British programmer, nor the American 
company, likes to part with its quick profit, frequently 
running into hundreds of thousands of dollars, because 
the other partner risked a modest investment on the 
pilot. There is, therefore, a greater tendency to “go it 
alone” as far as pilot productions are concerned. There- 
fore, the more recent co-production deals are usually firm 
commitments on an extended series. It’s fine when a U.S. 
network deal materializes, but the production of a com- 
pleie series does not have to depend on such a quick 
return. Syndication is still a profitable outlet. 

On the British scene the most active, most successful 
and most adventurous outfit has undoubtedly been the 
Incorporated Television Program Co., the organization 
headed by Lew Grade, and closely linked with Asso- 
ciated TeleVision, the program contracting company 
which operates both in London (weekends) and the Mid- 
lands (weekdays). Apart from their direct links with the 
Hannah Weinstein-Official Films group, they have other 
major projects already in the works. On their own, with- 
out any attempt to co-produce with an American com- 
pany, they have financed and completed the “William 
Tell” pilot, which is due to go into full preduction next 
month. No firm deal for the sale of this skein in the U.S. 
has yet been concluded, but negotiations are in an ad- 
vanced stage and a sale will probably be effected very 
soon. Among their major activities currently in produc- 
tion are the “OSS” series, now bein made in association 
with Flamingo Films Co. and L. S. Q. Productions, which 
are being directed by Robert Siodmak, with Ron Randall 
playing the lead. These are based on stories taken from 
the files of the Office of Secret Service and will be shown 
on the ABC network in U.S. this Fall. In Britain, of 
course, they'll be networked by ATV. In-association with 
Television Programs of America, ITP are also partnered 
in the “Charlie Chan” series, starring J. Carroll Naish 
and are linked with Bernard Schubert in “The White 
Hunter” skein, now filming in Africa. “Robin Hood” and 
“The Sword of Freedom” will also be released here by 
ITP on the ATV web. 














| ATV-ITP Offers Impetus | 





The active leadership of ATV-ITP in the telefilm mar- 
ket has provided the impetus for other commercial pro- 
gram contractors. ABC-TV (a wholly-owned subsidiary 
of Associated British Picture Corp.) which operates the 
Midlands and Northern stations at weekends, embarked 
on its first co-production venture with Bernard Luber's 
“Exclusive” series, 13 of which have already been com- 
pleted and which are now airing regularly each weekend. 
Now they have negotiated a significant deal through the 
picture arm of their parent company, which has signed 
an agreement with California National Productions, an 
NBC offshoot, to co-produce a new costume series for 
U.S. syndication. The unique aspect of this deal is that 
ABC-TV invests far more than the British or Eastern 
Hemisphere rights now command. Their share will be 
around $12,500 per episode and they will command a sec- 
ond money position in the U.S:, after California National 
has recouped on top of its 40% distribution costs. No 
other British contractor has seen fit to make a deal of 
this calibre, and their investments are usually limited to 
their potential total British income or else they recoup 
from the American syndicate from the first dollar pari 
passu. 

Associated-Rediffusion, the London weekday commer- 
cial programmers, have been steering clear of telepie 
production until they were able to “lick” their station 
operation. They started off with substantial losses, but 
are now operating in the black and are in the mood to 
think in terms of co-production. They're linked with 
TPA in the production of “Tugboat Annie,” now being 
filmed in Canada, and the same U.S. outfit is handling 
American release of the “Gay Cavalier,” now on view in 
Britain, which was made by George King Productions. 
An earlier Associated-Rediffusion-Metro co-production 
project for the joint filming of the “Mr. Chips” series in 
Britain has, apparently, gone cold, but they're in negotia- 
tion with other U.S. companies. 

Another of the commercial programmers, Granada-TV, 
who an ~— eer ie Boner on weekdays, are also 

a their plans 


whe titeting th Head Wetore | the ne turd ort The pear lear b hou program 


ciation with MCA, with whom they've teen in active 
negotiation since their managing director, Cecil G. Bern- 
stein, visited the U.S. last year. They're still discussing 
stories and properties, but aim to have their first pilot 
completed in good time to negotiate a sale for the new 
season. In addition to their MCA project, they're also 
talking co-production deals with two other U.S. com- 
panies. 

Aside from the networks themselves, however, there is 
a growing volume of independent telefilm production in 
Britain. Harry Alan Towers, who is now completing ine 
“Martin Kane” series in association with Ziv, (with Wil- 
liam Gargan starred) has also lensed the pilot of a new 
skein. “Assignment Scotland Yard,” which has been 
scripted by Ted Willis and directed by Alvin Rakoff. 
The series will star Robert Beatty and Duncan Lamont 


and featured roles in the pilot were filled by William 
Hartnell, Sydney Tafler, Peter Reynolds, Patricia Laffan, 
Vera Day and Peter Bull. The “Kane” series, which 


winds next month, has been filmed at the rate of two 
half-hour programs in a working week of five days by 
the device of employing two units, one working at the 
studio and the other taking care of locations, not only 
in Britain, but throughout the continent> 

Gross-Krasne Inc., who, within the last few weeks, 
have set up their own British organization, are also 
branching out into local production. They have twe series 
currently rolling in Africa, which will qualify for British 
quota and a comedy skein in preparation. The two 
African series, “African Patrol,” starring John Bentley, 
and “The Adventures of a Jungle Boy,” with Michael 
Hartley, will be offered to the British webs within the 
next few weeks. BBC-TV, which is already showing the 
G-K “O’Henry” series, will probably be given first re- 
fusal on these programs. Their new comedy series, “Leave 
It To Eve,” is being written by Sigmund Herzig and 
Frederick Stephani and will feature British and Amer- 
ican personalities. The pilot will be finished by the end 
of the year in good time for the selling season. 

Sheldon Reynolds has also moved into the Anglo-U.S. 
telefilm market, with his production of the “Dick and the 
Duchess” series, starring Patrick O'Neil and Hazel Court. 
Reynolds financed his own pilot, which has been sold to 
CBS, but so far he’s not been concerned about making an 
immediate British deal. The program, now in production 
at the Metro studios, features Beatrice Varley, Michael 
Shepley, Peter Bull, Michael Medwin, Sydney Tafler, etc. 
The series is set for a Saturday night—8:30-9 viewing 
slot on CBS. 

Bernard Luber, who entered the British production 
scene with the “Exclusive” series, which is confusingly 
an ABC-ABC deal on either side of the Atlantic, has other 
projects in preparation. The “Exclusive” group, based 
on the original stories of members of the Overseas Press 
Club, is being aired on the ABC-TV network in Britain 
and ABC Film Syndication handling it in the U.S. Luber is 
now prepping a new series, “The Man from Monte Carlo,” 
which is being scrip‘ {1 by Donald Bull and Guy Morgan, 
which will have an American male lead and English and 
French supporting artists. The project has the full sup- 
port and approval of the Principality of Monaco. Also on 
the Bernard Luber drawing board are two other series, 


one based on the “Raffles” character and the other “The 
Ace of Diamonds.” 
The Danziger Bros. (Edward J. and Harry Lee), who 


have been busy on the British scene filming “The Vise” 
series over the past years, are now making “Mark Saber 
in London” for NBC. Donald Gray, who played the role 
of Saber in the “Vise” series, is continuing that part in 
the new group. The Danziger freres have built their own 
studios in Elstree, from which they concentrate their 
production activities. 

The Hannah Weinstein-Official Films group, which is 
in production with the “Robin Hood” series for the third 
consecutive year, is now launching a new skein of 39, 
“The Sword of Freedom,” which is now rolling at 
Twickenham studios. Edmund Purdom is playing the lead 
with Martin Benson, Adrienne Corri and Kenneth Hyde 
in featured roles. 

Another U.S. distrib about to break into the British 
market is Guild Films, who are closing a deal with a 
British producing company for the filming of the “Sabo- 
tage” series, based on the Leslie Bell book now being 
serialized by a London Sunday newspaper. Reub Kauf- 
man closed the deal during a recent visit to Britain. 

Another U.S. company, Screen Gems, who have had 
their own office in London for some time, are also em- 
barking on British telefilm production, with the “Ivan- 
hoe” series, Although the pilot was filmed in color, the 
remainder of the skein is being lensed in black and 
white. There will be at least 26 in the series and pos- 
sibly 39. The title role is being filled by Roger Moore 
and the juvenile lead by John Pike, with a feature part 
throughout the series by Robert Brown. A network deal 
has already been concluded _in Britain. 

Aside from the intense telefilm activity in Britain, 
there’s a growing tendency to produce in the Common- 
wealth, particularly where the subject calls for such 
locations. A particular project in this connection was 
“The Last of the Mohicans,” another ITP series, now 
being screened on the British commercial network. Such 
series, however, have experienced quota complications 
and the Independent Television Authority have been re- 
luctant to accord a full quota ticket to such programs, 
particularly in cases where the cast and crew have in- 
cluded a substantial number of foreign personnel. As an 
example, “Mohicans” was given a partial quota ticket, 
reliably stated to be in the region of 75°. In other words, 
four half-hour programs in the series would count as 
quota for 90 minutes scréen time and not the full two 
hours they were on the air. 

Under a similar ruling; the Aésociated-Rediffusion-TPA- 
Lever Bros. series of “Tugboat Annie” has been allocated 

a 667% gues, certificate. In that case, every three half- 
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The ABC’s of Pilot-Making: 
Aspirin, Benzedrine, Coffee 


By CHARLES C. (BUD) BARRY 
(V. P., MGM-TV) 


Each year, Hollywood and the United States Air Force expend time, 
care, energy and countless dollars developing pilots for their respec- 
tive needs. At this point, all resemblance ends. There are no scientific 
safety factors to protect the tv film pilot, once it takes wings and flies 
to Madison Avenue. The Air Force Pilot is much less likely to end up 
on a casualty list. 

The Advertising Agency, rightly safeguarding its client ‘and its own 


position) subjects the pilot to a hurricane of questions that makes the | 


most severe wind-tunnel seem like a Spring zephyr. And should the 
pilot pass this examination, the network rises in stratospheric majesty 
to scan the brash neweomer's merits before permitting it to take to its 
sacred air 

But these, the known dangers of film pilot-making, are the every- 
day risks ... the occupational hazards. The program board of MGM- 
TV. of which I am head, knew these terrors lay ahead when we first 
convened last January. We were not frightened by them. 

Our real danger was a mysterious section of the calendar which hangs 
suspended in time ... The Pilot Season. This macabre and frantic pe- 
riod arrives annually on some obscure date of winter and drifts to an 
uncertain Spring ending. 

Typical of Pilot Season hysteria is an incident that occurred last 
November. 
would immediately embark on a crash program of pilot-making for the 
coming season. Five to eight such sample films would have to be com- 
pleted within 60 days. The company gave it the real college try. They 
assembled the best stories, creative talent.and actors fhat were avail- 


able to them in the limited time allowed. They produced four pilots | 


and they weren't bad... but they weren't good enough. They have 
not been sold. They were victims of the Pilot Season. 

It is time for producers of film tv to ignore the Pilot Season. I think 
everyone—including agencies, sponsors and networks—will benefit. 

I cannot deny MGM-TV was forced into this viewpoint by the acci- 
dent of birth. When Adrian Samish and Samuel Marx joined me, as 
Director of Programs and Executive Producer, respectively, it was early 
1957. We had 1,500 MGM story properties to sift through, to deter- 
mine television values. Then, selections made, we had to pore over the 
legal aspects and determine our rights. The Pilot Season was on us 
before certain titles began rising to the top of our list ... “The Thin 
Man,” “Min and Bill,” “Mystery Street,” “Northwest Passage” and a 
few others. These would be our shows ... our candidates for pilotdom. 

To p-oduce for the Pilot Season meant that we would have to accept 
the best actors available but not the best actors. We would have to 
lJower our sights, compromise our values. We would have to discard 
our standards of quality and forget that we wanted pilot films that 
agencies would fight to buy. 

We believe our decision to postpone our pilots, in which we were 
backed up by Joseph Vogel, President of Loew’s Inc., was the right 


one. “The Thin Man” pilot was produced by us because Peter Lawford 
and Phyilis Kirk seemed ideal casting as Nick and Nora Charles. Ben 
Starr fitted the combined task of associate producer and head-writer. 
Don Weis was our first choice as director. : 

We will make our other pilots only when equally right personnel and 


the finest talent can be hired. They will be available to agencies and 
sponsors who have need for new shows. Perhaps, then, the honor of 
possessing the higher casualty list will transfer to the Air Force . . 
the Russian Air Force, that is. 
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peared on either NBC, CBS or| films each in production and al- 
ABC, or the now defunct DuMont j ready being sold for next fall via 
network. Second time around, in oe np route. Because 
order to give the productions resi- soins Gun wens ab eenbee — 
dual value, they were turned over half-hour, there are relatively few 
to one or another of the 16 com-| new shows being risked. But, the 
panies which mix former network | ave so few ~ nd very fact end 

oe ie } so few new shows assures them 
material with primary goods for) fair sales return through syndi- 
| cation. 

The largest controller of product 
for syndication, according to the 
best authorities, is MCA-TV Ltd., 
the syndication arm of Music Corp. 
of America, largest packaging- 
agenting company in show biz. 
MCA, not counting a handful of 
series retired from the active lists 
a few years ago, had 23 series rep- 
resenting a $33,272,600 production 
nut. Part of that total is the $11,- 
825,500 that went into the making 
of nine former network telepix 
skeins. 


the syndication market. 
The Fat Years—’49 to '55 

In the years between 1949 and 
1955 the majority of the programs 
still in syndication reached televi- 
sion. were the especially 
fat years for syndication. But then 
the sales returns from syndication 
fell off and so did the amount of 
preduct; the majority of it came 
before the business decline. 

However, the field of syndicated 
selling according to most trade ob- 


Those 


A tv executive summoned his producers, announced they | 


"| shows; 


servers, seems to have found a new 
niche for itself. Not only is new 
production continuing, though on 
a limited scale, but syndicators 
are finding new ways to interest 
stations and sponsers in their 
preduct and to make use of the 
older telefilms, many of which 
have seen the light of living room 
video as many as 20 and 30 times. | 
New packages are being organized | 
comprised of middlin’ old to old | 
telefilm and is being turned over 
to sponsors through barter -ar- 
rangements of one kind or another. 
And while barter doesn’t mean a| 
Straight cash and carry transac- 
tion as in the old days, the vigor 
and skill brought into developing 
and consummating such “library 
sales’ eventually means a further 
return on syndicated product, ac- 
cording to the deal that is trans- 
acted. 

Slowly, over the years, the cost 
of produeing half-hour television 
film programs increased—as union 
costs rose and as the competition 
with the networks for the adver- 
tising dollar grew keener and 


thereby demanded better quality 
from the syndicators. 
There are nine series of 39 tele- 





Ziv Television programs, deemed 
generally as one of the most suc- 


cessful units in syndication, owns | 


the second most expensive catlog. 
Including the series controlled by 
Ziv’s “library sales” subsidiary, 
Economee TV, there is $25,806,500 
invested in the production of 20 
Ziv series. 

CBS Television Film Sales, with | 
22 program series in its catalog, is | 
responsible for the sale of $20,563,- 
500 worth of vidpic product. 


There are some syndication com- 
panies with catalogs that are al-| 
most minute by comparison. Robert | 
Lawrence Productions, part of the | 
impressive Robert Lawrence in- | 
dustrial film-commercial film-car- 
toon empire, owns “Sightseeing | 
With the Swayzes,” 13 15-minute | 
telepix which cost him a total of | 
$65,000 to make. Award Televi-| 
sion Corp. has “The Jimmy Dem- | 
aret age a series of 13 15-| 
minute sports shows, which cost. 
all of $58,500 to produce. 

Breakdown 

Below is each of the 40 compan- 
ies, listed alphabetically, with the. 
overall amount of coin its respec- 
tive series cost to produce. 

A’ glance at the Cost Chart on) 


| homes 
| while in the Midlands the increase 


syndicated film series will show in 
detail how the totals below are ap- 
portioned. 

ABC Film—$12,645,000 (includ- 
ing $4,352,000 in former network 
shows); Associated Artists—$1,- 
132,200 ‘including $898,000 in for- 
|mer network shows); Atlas—$351,- 
000; Award—$58,500. 
| Big Fights—$1,040,000. 
| Calvaleade—$2,275,000; CBS— 
$20,563,500 ‘including $13,403,000 
lin former network shows); Cin- 
ema-Vue—$725,000; Corradine— 
$2,333,500 (including $2,047,500 in 
former network shows), 

Dynamic—$639,500. 

Economee—$14,301,500 
ing $525,000 
shows). 

Famous Films, new library sub- 
sid of National Telefilm—$5,024,- 
500; Flamingo—$5,342,000 (inelud- 
ing $1,839,000 in former network 
shows). 

Goodman—$ 1,007,500; Gross- 
Krasne—$3,432,999 (‘including a 
projected total figure of $2,340,- 
000 for programs now in produc- 
tion); Guild—$14,927,900. 

Harriscope—$510,000; Hoffberg 
—$143,000; Hollywood Television— 
| $1,812,000. 

Interstate—$5,364,500 (including 
$3,622,500 in former network 
shows. 

Kling—$907,200. 

Lawrence—$650.000. 

Major—$1,560,000; MCA—$33,- 
272,600 ‘including $11,825,500 in 
former network shows). 

National Telefilm — $2,242,600 
including a projected total of $1,- 
170,000 for programs in produc- 
| tion); NBC—$19,067,500 (including 
$10,650,000 in former network 
shows). 

Official—$24,394,500 (including 
$13,278,000 in former network 
shows and a projected total of $3,- 
217,500 for programs in produc- 
tion), 

RKO—$6,610,50C (including $1,- 
400,000 in former network shows). 

Screen Gems—$11,468,000 (in- 
cluding $6,201,000 in former net- 
work shows and a projected total 
of $1,054,000 for programs in pro- 
duction): Screencraft—$4,313,000 
(including $3,455,000 in former net- 
work shows); Sportlite—$611,000; 
Sterling—$3,244,000. 

Telestar—$9,497,500 
$4,680,000 in former network 
TPA—$14,851,000 (includ- 
ing $8,320,000 in former network 
shows and a projected total 
$2,047,500 for programs in produc- 
tion); Tel Ra—$349,500; Texas 
| Rasslin—$780,000; Thompson-Koch 
| —$1,829,500 (including $1,829,500 
|in former network shows); Trans- 
| Lux—$3,386,500. 
| Winik—$637,000. 
| Ziv—$11,505,000. 
| Of the 271 series on the syndi- 
cated market, 32 are comedy series; 
| 89 adventure or mystery; 48 drama 
|}anthologies or something close in 
| format; 15 musicals; 18 westerns; 
| seven documentaries, and there is 
a group of 62 comprised of a not 
| miscellani, including sports films. 
| The 271 series, all but for 69 
| (mostly in quarter-hour form along 
| with some shorter series and a 
|}couple 60-minutes in length) are 
half-hours. 


ATV's $1,225,560 
Profit in Britain 


London, July 30. 

An operating profit of $1,225,560 
is announced by Associated Tele- 
| Vision, the commercial tv pro- 
| gramming outfit operating the 
| London station (weekends) and the 
| Midlands transmitter (weekdays). 
| The result compares with a loss of 
$1,015,476 for the previous 15 
months. 

In his report to stockholders, 
ATV chairman Prince Littler, 
states that heavy losses were in- 
curred last summer and the break- 
even figure was not reached until 
last October. With the growth in 
coverage and increasing advertis- 
ing revenue, he felt tiie company 
should come through this summer 
without incurring losses similar to 
last year’s. 

In the period covered by the fi- 
nancial statement, Prince Littler 
reports an 83% increase in London 
receiving commercial tv, 


(inelud- 


(including 








was 102%. Forward bookings by 
advertisers were higher than a 
year ago and he believed they 
would continue to build up to-an 





Everybody Loves Us Now 


By RALPH COHN 
(V.P., Gen. Mgr., Screen Gems) 


It took a long time but it’s finally happened. The erstwhile black 
sheep are sporting white ties these days. Yes, television films have 
finally arrived socially. Even VARIETY says so, and that’s no small 
accomplishment. We at Screen Gems and all the other film producers 


are not only getting equal space in these sacrosanct pages, we're even 
getting that space integrated with other tv industry news. Denuded 








in former network | 


of 5 o’clock shadow and dishpan hands, films now have tails and are 
| traveling. 

The problems have been numerous; at times, overwhelming. Now, 
we may recall a decade of struggling for recognition, heave a sigh of 
relief, and go on to the most important job confyonting us—the im- 
provement of tv film programming. 

However, we can’t help feeling great about the current picture. 
More than 50% of nighttime network programs will be on film during 
the coming season. Financially, the film producers’ gross is approach- 
ing two hundred million for '57-'58. This should be film’s biggest 
grossing year to date. - 

Even the movie stars love us. Soon we’ll see the television debut of 
Shirley Temple and Gary Cooper, and they'd hardly talk to us a few 
|years ago. Only last year, a 90-minute film made expressly for tele- 
| vision was a daring experiment. The money involved raised eyebrows 
sky-high. This too, proved a solid investment for advertisers. The pro- 
| grams were not only filmed, but they featured many of Hollywood and 
Broadway's topflight stars in outstanding scripts which permitted more 
complete characterization than those obtained in half-hour. or hour 
programs. 


| 





of | 


So one by one, the barriers are being surmounted. Network and sta- 
| tion acceptance. Critic approval. Star participation. Producer, director, 
| and writer enthusiasm. And now, outstanding showmen like Bill Goetz, 
| John Ford, and Leland Hayward are at work. Rogers and Hammer- 
| stein have successfully entered television, and they too may be ex- 
| pected to call upon the enormous potential of film. 





[ Future Gets Rosier | 





Some time ago, our parent company, Columbia Pictures, made all of 
| its facilities available to tv. Now, it seems, everybody's doing it. Obvi- 
| ously, only the public gains by the increased competition, The picture 
| is getting rosier all the time. 

Just one question. Why doesn’t Varrery cover the local scene? Why - 
isn’t more space devoted to the area between New York and the Coast? 
Wherever there’s a tv station, there’s sure to be a copy of VARIETY. 
Everybody knows what's happening in Hollywood and New York. Every 
page has its quota of hard news, literate features, and items of gen- 
eral interest. Iowa knows all about us, but how much do we know 
about lowa? 

The activities of local stations is of vital interest to all of us who 
plan, create, and distribute tv entertainment. Don’t you think we 
would benefit from a section devoted exclusively to information about 
local stations? I am not referring to the “From the Production Centers” 
columns which appear weekly, but to meaty, informative thinking tak- 
ing place on the local scene. Variery talks about some of the trees— 
the big ones—but rarely views the whole forest. When it encompasses 
the whole, the printed tv picture will be complete. 


NOBODY ASKED ME, BUT... 


— By MICHAEL M. SILLERMAN 


(Exec V.P., Television Programs of America) 























(With a large, deep dow, and apologies, to Jimmy Cannon of the 
New York Post.) 
| You're in trouble when your petite four tells you your newest pilot 
is lousy. 
| The new fall season will see 427 press releases announcing that 
|every new series placed in syndication has been sold in 238 markets 
three weeks after going on sale. ee 

Is network radio coming back, or did it just never go away? I think, 
like errant husbands, it just wasn’t understood. 

Was there ever a better satirical radio show than the “Itty Bitty 
Kiddy Hour,” with Ward Wilson and the late and wonderful Perry 
Charles? 

I don’t think it makes a particle of difference to the average viewer 
whether a show is on live, film or tape. 

I still think that tv directors covering baseball games 
their viewers as close and intimate a coverage as is possi 

Film syndication will have a bigger year in 1957 than ever before. 
Total syndication sales should run around $60-70 million. 

Next time you’re in a Chinese restaurant, try dipping your roast pork 
(or fish or poultry) in a sauce made up of equal parts of soy sauce and 
white vinegar. Delicious. 

Can you imagine New York City as a one-baseball-team town? 

TV’s next cycle will be amphibious westerns co-starring a boy, a dog, 
a handsome man and his beautiful wife, all of whom settle on a ranch 
purchased with their winnings from a giant jackpot quiz. The show's 
conflict elements will arise from their tussles with tax collectors. 

Smartest tv promotion effort of the year was Westinghouse’s public 
service conference in Boston. 

I’ve yet to meet a reporter from the consumer press who had the 
vaguest notion of the philosophy or practicality of tv reruns. 

The most exciting street in New York City these days is Third 
Ave.; the trashiest is 42nd: St. between 7th and 8th Avenues, which I 
ean remember as once having class. 

Does anyone recognize the network schedules for next season? 

I never see kids play hopscotch any more. 

Will someone please expldin why that superb actor J. Carrol Naish, 
has played every conceivable kind of character from a bandit to Luigi 
to Charlie Chan, but never done an Irish role even though he’s a New 
York born Irish feller? 

I still can’t take Hurricane Jackson seriously as a fighter. 

Newspaper knocks at Milton Berle burn me. The guy’s one of the 
all time great performers and did more to spread television than any- 
one else. 

After all these years, the magic of film production still bedazzles 
me. . 

My idea of a funny, but underrated guy, is the Great Ballantyne. 

These “Thimk,” ‘Thwim,” “Pemsez” signs you see around have 
really had it. 

I’m always tempted, when a guy tells me that on a elear day he 
ean see Jersey from his apartment window, to ask, “Why?” 

Now that this column is completed, I am amazed at Jimmy Cannon's 


don’t give 
ble. 





even more ‘satisfactory level. ‘ 


ability to write one, week in, week~ out. 
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I’m Not Lonely Any More 


By GORDON GRAY 
(General Manager, WOR-TV, N.Y.) 





My, my was I a lonely guy back 
in the summer of 1954. I was going 
“spot happy”. As the general man- 
ager of one of the cellar clubs of 
the seven-channel league, I con- 
stantly looked in the mirror for 
spots on my face to justify why 
my former business associates and 
friends were avoiding me. At Chan- 
nel 9, spot business was negligible. 

“In fact, just about the only spots 
around were red ones and they 
were on the books, and, believe me, 
no one was confusing Channel 9 
with Chanel No. 5. 

But fortunately, in the spring of 
the year, Tom O’Neil had latched 
on to 30 fine Bank of America pic- 
tures which were soon to become 
the basis of our Million Dollar 
Movie. Things began to look a little 
better. After all, we had some fine 
feature product and about all the 
competition it had for feature film 
were some real, real old ones 
made in the U, S. A. and some 
foreign pictures, many of which 
couldn’t break through the lan- 
guage barrier. 

So we dished up the 16 show- 
ings per week concept and an- 
nounced that we didn’t care when 
people watched it as long as they 
watched Million Dollar Movie 
sometime during the week. We 
said: “Don’t miss ‘Your Show of 
Shows’. Don’t miss your friend, 
Uncle Milfy or the ‘Colgate Com- 
edy Hour’—see them, but also see 
Million Dollar Movie at your fa- 
vorite time.” (Say—whatever hap- 
pened to those shows?” 

Well, a lot of people took our 
advice—so many people that we 
began to get some real first-rate 
customers. And another thing hap- 
pened, strangely enough, just about 
that time our personal popularity 
began to pick up, At business cock- 
tail gatherings we no longer had 
to stand next to the serving table 
in order to get to talk to people 
—we went from the “small hello” 
stage to the “big hello” stage 
without even stopping at the “me- 
dium hello” stage. 

Pretty soon we found people in 
the trade sidling up to us at meet- 
ings, conventions and even on the 
good old New York Central. The 
opening gambit? “Interesting for- 
mula you fellows have come up 
with; how does it work?” And 
you'd be surprised at the wide 
range of people who were doing 
the asking. Our status seemed to 
have changed from “sucker” to 
“sage” in less than 90 days. 

‘But What Comes Later?’ 

The next question we encoun- 
tered went this way: “Okay, so 
you've got a hot property, but wat 
are you going to do quality-wise 
when you've used up those 3Q pic- 
tures?” We answered that ques- 
tion pretty promptly when we ac- 
quired another 56 pictures from 
Associated Artists, many of which 
were “Million Dollar Movie” cali- 
ber. 

First thing you know, we had 
a nice little line of people ih front 
of our office door, each of them 
with a package of feature films. 
They all wanted to get their prod- 
uct showcased on Million Dollar 
Movie because they found out that 
it was a lot easier to sell the pack- 
age around the country if we at 
WOR-TV put our stamp of approv- 
al on it. 

Then, big Tom O’Neil came 
through again with his buy of 
RKO, and we found ourselves in 
really great shape product-wise. 
But just to keep the competition 
on its toes, we went out and bought 
additional packages containing 
quite a few Selznicks, some Stan- 
ley Kramers and a number of good 
quality films. 

You know what happened then? 
Everybody wanted to get into the 
act. The other independents were 
slotting feature pictures all over 
the place and the network outlets 
were programming them whenever 
they could get away with it. 

And still Million Dollar Movie 
remains New York's top-rated pro- 
gram. And what’s more, WOR-TV 
is showing a reassuring amount of 
black ink on the books, But this 





| switched to some relatively inex- 











is surely no business in which to 
grow complacent. We think one of 
the big reasons for WOR-TV's cur- 
rent success is that we made our 
mistakes when practically no one 
was looking. We work with a great 
deal more assurance now. 
Another reason might well be 
our flexibility. We tried feature 
films in our 9 to 10 p.m. slot, but 
when they didn’t go well, we 


pensive half-hour telefilms. Again 
we got a so-so reaction from view- 
ers and sponsors alike. So we tried 
a couple of top-budget, first-run 
telefilms, “O. Henry” and “State 
Trooper.” These have done so well 
that our fall lineup in the 9 to 10 
p.m. slot will rely heavily on top 
quality telefilms. Among other 
shows, we will be using “Harbor 
Command”, the new Martin Kane 
series, and some high-budget tele- 
films that didn’t seem to get a 
proper break the first time around 
on the networks. 

Our cartoon shows, both hosted 
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124 months, 


4.098 MAKING 
VIDEO ROUNDS 


There are, by the best count of 
the moment, 3,298 fully-animated 
cartoons being sold to television 
stations across the country. In 
most cases, their impact on the 
audience has been terrific, usually 
downing the opposition wherever 
they have played on a regular 
basis. But the impact on adver- 
tisers is not always commensurate: 








Lippy Ziv Gears to 


Grab Off 


A Good Chunk of That °57 
$125,000,000 Syndication Coin 


By JOHN L. SINN 
(President, Ziv Telerision Programs) 


The past few tv seasons have 
taught us a major lesson—our plan- 
ning and thinking, as telefilm pro- 
ducer-distributors, must grow as 


There is a dearth of tv sponsors ;the industry grows, and be pre- 


who are interested primarily in at-| pared 


to meet challenges we 


tracting juvenile lookers-in, yet, at} wouldn't have dreamed of a few 


the same time, out of necessity, | 
have | 
been able to point to a reasonable | production budgets for the cur-j|the studio gates. 
quotient of adults, to appeal to} 


many cartoon distributors 


adult sponsors. 

Exactly 1,533 cartoons 
reached tv distributors in the past 
550 of those anima- 





years back. 
In our role as “producer,” our 


rent year have been set at $12,000,- 


|000—the largest we've ever had— 
have | 


to cover both production series be- 
fore the cameras or new properties 
we are developing or showcasing 


tions will break into the market | jp pilot film form. 


between now and September of | 
this year. Those include 130 from | 


Telefilm has become a major out- 
let and an increasingly attractive 


ers as Wendell Corey, Broderick 
|Crawford, Barry Sullivan and 
| others in order to provide sponsors 
| with something that is increasingly 
|in demand—star values in the tele- 
| film programs they buy. 

The scope of our production is 
constantly growing. When our tv 
operations started several years 
ago, we seldom strayed far from 
Now, in our 
|““New Adventures of Martin Kane” 
series, 100% is being filmed in 
Europe, sometimes as far away 
| from Hollywood as 8,000 miles. We 
are also going on location frequent- 
|ly all over the U.S. with other tele- 
film productions, such as “Harbor 
|Command,” “Scott Island” due to 


George Bagnall, somewhere in the | geld for top talent. We have writ- | appear this fall on CBS-TV for ‘R. 
by amiable Claude Kirchner, are | vicinity of 175 from Metro, 104| ten new contracts with, or renewed |J. Reynolds; a new western series 


. ‘Continued on page 86) 


lour contracts with such star play- | 








LIST OF CARTOONS IN SYNDICATION 





Producer or Original 


















































Name of Number Average TV Release Theatrical Distrib- 
Distributer Package Available Length Date utor 
Associated Looney Tunes 337 10 Mins. Fall, '56 Warner Bros. 
Artists Prod. (e) 
Popeye (c) 234 10 Mins. Fall, '56 Paramount 
George Crusader 195 4 Mins. 1951 TV Arts Productions 
Bagnall Rabbit 
Here Comes 130 4 Mins. by Sept., ‘57 Phil Nasser & 
Pokey (c) Harmon-Ising Ine. 
CBS Film Terrytoons (c) 156 7 Mins. June, '56 Paul Terry & 20th Fox 
Cinema-Vue Whimseyland 150 5-7 Mins. March, ‘55 Various 
Commonwealth Flip the Frog & 50 7 Mins. 1950 M-G-M 
TV Wally Whopper 
No Title 350 7 Mins. a Paul Terry; others 
Harry S. Goodman Streamlined 13 15 Mins. 1950 H. Goodman 
Fairy Tales 
Governor TV No Title (c) 1l 942 Mins. 1953 J. Arthur Rank 
Guild Films Looney Tunes 191 10 Mins. Winter, '55 Warner Bros. 
(ce) 
Lantz Package 179 10 Mins. 1954 Walter Lants & 
(ce) Universal - Internat. 
Metro TV Various (c) 175* 5-10 Mins, July, "57 M-G-M 
National Betty Boop 106 642-8 Mins. 1954 Paramount 
Telefilm 
Associates Inkwell Imp 38 ° e Paramount 
Little Lulu 26 - ™ Paramount 
Screen Songs 133 7-9 Mins. “3 Paramount 
(ce) 
Puppetoons 38 714-10 Mins. os George Pal & Para- 
(ce) ms mount 
Miscellaneous 134 7-10 Mins. a Paramount 
Onyx No title (c) 104 10 Mins. July, ‘57° Various European 
Pictures ° Producers 
RKO Television Fairy Tales 13 10 Mins. Sept., 1955 Primrose Prods. 
Screen Phantasies 52 5-6 Mins. Jan., "57 Columbia 
Gems 
Scrappy 81 “ Jan., 55 Columbia 
Krazy Kat 75 ” ° Columbia 
Cubby Bear 13 = 1953 Van Beuren & RKO 
Tom & Jerry 20 * i Van Beuren & RKO 
Aesop’s Fables 93 ne = Van Beuren & RKO 
Adventures of 52 5 Mins. " July, "57 Columbia 
Pow Wow (c) (appeared on CBS- 
“Capt. Kangaroo”; 
now starting 
syndication) 
Sterling Farmer Gray- 70 5-8 Mins. 1951 Paul Terry, 
TV Koko Max Fie er 
Cartoon Classics 92 5% Mins. July, '57 Radio-TV Pckgre. 


Serials (c) 





(ec) Signifies cartoons are available in color as well as black and white. 
* Metro TV has 175 theatrical cartoons, but presently isn’t positive of the exact number i will have 


for tv. 





on ABC-TV for Bristol-Myers, 
“Highway Patrol,” and others. We 
pioneered in cross-country filming 
with “Men of Annapolis” and 
|“West Point.” 
| 2,800 Client List | 
On the other side of the fence, 
in our role as “distributor,” we 
|must also keep raising our stand- 
|ards, setting new objectives of 
sales and service, and striving for 
better telefilm campaigns for the 
| over 2,800 advertisers on our client 
list. 
| Telefilms are an integral, major 
| segment of network advertising, 
| and we will be represented on the 
| major networks this fall with at 
|least two major series—“Scott Is- 
}land” series with Barry Sullivan, 
}and a network western on ABC-TV. 
There is evidence that multi- 
market film advertisers—primarily 
| those in the near-national and ma- 
| jor regional brackets—will be 
| spending a total this year of over 
|$125,000,000 for syndicated tele- 
films and time slots to house them, 
| with millions more due to be spent 
by local advertisers for first-run 
telefilms by local advertisers seek- 
ing similar high-qualty programs, 
| At least $25,000,000 is likely to be 
spent for rticipations in rerun 
films aired by local stations—many 
of which wil! be films purchased 
from our own Economee TV Divi- 
sion. So, as you can see, we will 
|be active in all major phases of 
the telefilm industry, in the domes- 
tic field. 


Of growing importance to the in- 
dustry—and to us—is our overseas 
telefilm markets. Ziv TV shows, 
revoiced in foreign languages for 
the most part, are now playing 
wherever television is found out- 
side the U. S. in Europe,, Central 
and South America and even in the 
Far East. 

We have found that we must 
cleseiy follow the latest consumer 
product developments in all lead- 
ing fields, because from these often 
come outstanding new telefilm cus- 
tomers. In the past 24 months, 
we have had examples of newly 
launched products, often first ap- 
pearing as regional advertisers, in 
such basic fields as foods, bever- 
ages, appliance products as weil 
as in such fields as petroleum, re- 
tailing or meat packing. 

At the same time, we have 
turned to the biggest advertisers in 
the country, offering them special 
assistance in organizing film cam- 
paigns to solve various special 
problems they may face—whether 
it be test-marketing a new. brand, 
special regional support of other. 
media, uniform-commercial cam- 
paigns to promote a special mer- 
chandising offering, and so on 
down a long list of “special” adver- 
tising activities. 

“We Also Arrange Marriages’ | 

With increases in television cir- 
culation have come increases in 
television costs, and many sponsors 
today buy their film programs on a 
co-sponsorship basis, as the indus- 
try, well knows. Not so well known 
is how these “marriages” are ar- 


(Continued on page 74) 
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U.S. Telefilms’ Scorecard on Foreign Sales 





Commonwealth 
Nations & - 


U_ 3. Possessions 











ENGLAND 


ABC FILM SYNDICATION 
Playhouse 
Life and Legend of Wyatt Earp 
CBS FILM SALES 
Adventures of Champion 
Amos 'n’ Andy 
Annie Oakley 
Assignment Foreign Legion 
The Gene Autry Show 
Buffalo Bill Jr. 
Brave Eagle 
CBS Newsfilm 
Gunsmoke 
I Love Lucy 
The Phil Silvers Show 
The Range Rider 
FREMANTLE 
Movie Museum 
The Big Fights 
GROSS-KRASNE 
O. Henry Playhouse 
GUILD 
Captain David Grief 
Liberace 
INTERSTATE 
Hans Christian Andersen 
I Married Joan 
NBC TELEVISION FILMS 
Inner Sanctum 
Roy Rogers 
Steve Donovan, Western Marshal 
OFFICIAL FILMS 
My Hero 
The Scarlet Pimpernel 
The Buccaneers 
Foreign Intrigue 
Cross Current 
The Star & The Story 
Robin Hood 
My Littie Margie 
Star Performance 
Sword of Freedom 
Sir Lancelot 
SCREEN GEMS 
All Star 
Rin Tin Tin 
Celebrity Playhouse 
Patti Page 
Jungle Jim 
Father Knows Best 
Circus Boy 
Ivanhoe 
TELEVISION PROGRAMS OF 
THE AIR 
Monte Cristo 
Fury 
Lassie 
Hawkeye and 
Mohicans 
Charlie Chan 
Ramar of the Jungle 
Private Secretary 
Ziv 
Ciseo Kid 
Highway Patrol 
Man Called X 
Dr. Christian 


CANADA 


ABC FILM SYNDICATION 
Sheena, Queen of the Jungle 
Douglas Fairbanks Presents 
Three Musketeers 
Herald Playhouse 
The Playhouse 
Kieran’s Kaleidoscope 
Passport to Danger 
Racket Squad 

FREMANTLE 
Movie Museum 
Bowling Time 
Armchair Adventure 
This World of Ours 
Kings Cross Roads 

CBS FILM SALES 
Amos 'n’ Andy 
Gene Autry 
Brave Eagle 
I Love Lucy 
Life With Father 
CBS News Film 
Annie Oakley 
San Francisco Beat 
Under the Sun 
The Search 

GROSS-KRASNE 
©. Henry Playhouse 

GUILD 
Confidential File 
Fun to Reduce 
i Spy 
Frankie Laine 
Liberace 
Life With Elizabeth 
Florian Zabach 
The Goldbergs 
Kingdom of the Sea 


NBC TELEVISION 


the Last of the 


Victory at Sea 
OFFICIAL FILMS 
My Hero 


The Scarlet Pimpernel 
The Buccaneers 


Foreign Intrigue 

Cross Current 

Robin Hood 

Star Performance 

The Hunter 

Sir Lancelot 
SCREEN GEMS 

Ali Star 

Patti Page 

Rin Tin Tin 

Damon Runyon 

Circus Boy 

Father Knows Best 


AMERICA 





| 





Latin America 











ARGENTINA 


FREMANTLE 
Vienna Philharmonic 
Vienna Choirboys 
Encylopaedia Britannica 
SCREEN GEMS 
All Star 


| TELEVISION PROGRAMS OF 
TELEVISION PROGRAMS OF 


AMERICA 
Stage 7 


Hawkeye and the Last of the ZIV 


Mohicans 

ZIV 
Highway Patrol 
Science Fiction Theatre 
Favorite Story 
Mr. District Attorney 
Man Called X 
I Led Three Lives 
Cisco Kid 
Corliss Archer 
Your TV Theatre 
Yesterday's Newsreel 
Times Square Playhouse 
Boston Blackie 
Eddie Cantor Comedy Theatre 


AUSTRALIA 


ABC FILM SYNDICATION 
Passport to Danger 
Racket Squad 
Three Musketeers 
Playhouse 
Douglas Fairbanks Presents 

CBS FILM SALES 
Air Power 
Amos 'n’ Andy 
Annie Oakley 
CBS Newsfilm 
I Love Lucy 
Navy Log 
Our Miss Brooks 
Range Rider 
San Francisco Beat 

FREMANTLE 
Encyclopaedia Britannica 
Jungle 
The Big Fights 
Movie Museum 

GUILD 
Liberace 
I Spy 
Frankie Laine 
Life with Elizabeth 
Florian Zabach 

NBC TELEVISION FILM 
Captured 
Dangerous Assignment 
Great Gildersleeve 
Inner Sanctum 
Life of Riley 
Lilli Palmer 
Paragon Playhouse 
Steve Donovan, Western Marshal 
Victory at Sea 

OFFICIAL FILMS 
My Hero 
The Buccaneers 
Foreign Intrigue 
Cross Current 
Robin Hood 
My Little Margie 
Sir Lancelot 

SCREEN GEMS 
Jungle Jim 
All Star 
Rin Tin Tin 
Father Knows Best 
Patti Page 
Jet Jackson 
Texas Rangers 

TELEVISION PROGRAMS OF 

“ AMERICA 

Hawkeye and the Last of the 

Mohicans 

Monte Cristo 

Fury 

Lassie 

Ramar of the Jungle 

Susie 

Mystery Is My Business 

Halls of Ivy 

ZIV 
Boston Blackie 
Cisco Kid 
District Attorney 
Highway Patrol 
Unexpected 
Science Fiction Theatre 
Favorite Story 


HAWAII 





| CBS FILM SALES 


Annie Oakley 
CBS Newsfilm 


| OFFICIAL FILMS 


| 


Foreign Intrigue 
Cross Current 


GUAM 


OFFICIAL FILMS 
Foreign Intrigue 
Cross Current 
The Star & The Story 
My Little Margie 


| 


| 
| 


| 
| 


| 


Cisco Kid 

District Attorney 
Science Fiction Theatre 
Highway Patrol 
Unexpected 

Boston Blackie 
Yesterday’s Newsreel 
Man Called X 


BRAZIL 
ZIV 


Cisco Kid 
District Attorney 
Boston Blackie 
Highway Patrol 
Unexpected 
Science Fiction Theatre 
Favorite Story 
CUBA 
ABC FILM SYNDICATION 


Passport to Danger 
Racket Squad 


CBS FILM SALES 





CBS Newsfilm 

The Whistler 

You Are There 
FREMANTLE 

National Film Board of Canada 

Animated Fairy Tales 
GUILD 

Liberace 

Florian Zabach 

Frankie Laine 
SCREEN GEMS 


All Star 
TELEVISION PROGRAMS OF 
AMERICA 
Monte Cristo 
Stage 7 
Lassie 
ZIV 
Dr. Christian 


Science Fiction Theatre 
Yesterday's Newsreel 


COLOMBIA 

CBS FILM SALES 

The Whistler 
FREMANTLE 

Hopalong Cassidy 

Encyclopaedia Brittanic 
SCREEN GEMS 

All Star 
TELEVISION PROGRAMS OF 

AMERICA 
Lassie 


DOMINICAN REPUBLIC 


ZIV 
Boston Blackie 
Cisco Kid 
Favorite Story 


EL SALVADOR 


| FREMANTLE 


Encyclopaedia Britannica 
SCREEN GEMS 
All Star 
TELEVISION PROGRAMS OF 
AMERICA 
Lassie 


GUATEMALA 


ABC FILM SYNDICATION 
Passport to Danger 
FREMANTLE 
Encyclopaedia Britannica 
SCREEN GEMS 
All Star 
TELEVISION PROGRAMS 
OF AMERICA 
Lassie 
ZIV 
Boston Blackie 
Cisco Kid 
I Led Three Lives 
Science Fiction Theatre 
Highway Patrol 
Man Called X 
District Attorney 
Favorite Story 
Unexpected 


MEXICO 
ABC FILM SYNDICATION 
Racket Squad 


CBS FILM SALES 
CBS Newsfilm 


| FREMANTLE 


Hopalong Cassidy 

Encyclopaedia Britannica 

National Fi'm Board of Canada 
SCREEN GEMS 

Jungle Jim 

All Star 

Rin Tin Tin 


TELEVISION PROGRAMS 
OF AMERICA 

Stage 7 
Monte Cristo 
Fury 
Lassie 
Lone Ranger 

ZIV 
Highway Patrol 
District Attorney 
Science Fiction Theatre 
Dr. Christian 
Eddie Cantor Comedy Theatre 
Unexpected 
Boston Blackie 
Favorite Story 
I Led 3 Lives 
Yesterday’s Newsreel 
Unexpected 
Dr. Christian 


NICARAGUA 


ZIV 
Boston Blackie 
Ciseo Kid 
District Attorney 
Favorite Story 
Unexpected 
Dr.. Christian 
Science Fiction Theatre 
I Led 3 Lives 
Highway Patrol 
Man Called X 
Yesterday's Newsreel 


PANAMA 
ZIV 

Cisco Kid 
Science Fiction Theatre 
Highway Patrol 
Favorite Story 
Boston Blackie 
District Attorney 
Unexpected 
Man Called X 
Yesterday's Newsreel 
I Led 3 Lives 


PUERTO RICO 

(U. S. Possession but considered part of 

Latin American market.) 
ABC FILM SYNDICATION 

Passport to Danger 

Racket Squad 
CBS FILM SALES 

CBS Newsfilm 

The Whistler 

You Are There 
FREMANTLE 

Encyclopaedia Britannica 

Animated Fairy Tales 
GUILD 

Liberace 

Florian Zabach 

Frankie Laine 
OFFICIAL FILMS 

Foreign Intrigue 

Cross Current 

This Is Your Music 

Robin Hood 
SCREEN GEMS 

Circus Boy 

All Star 

Rin Tin Tin 

Jungle Jim 

Pattie Page 
TELEVISION PROGRAMS 

OF AMERICA 

Monte Cristo 

Lone Ranger 

Stage 7 

Lassie 
ZIV 

Science Fiction Theatre 

Favorite Story 

District Attorney 

Unexpected 

Boston Blackie 

Highway Patrol 

Dr. Christian 

Cisco Kid 

I Led 3 Lives 

Man Called X 


SAN SALVADOR | 


4 


ZIV 
Cisco Kid 
Science Fiction Theatre 
Highway Patrol 
Favorite Story 
Boston Blackie 
District Attorney 
Unexpected 
Yesterday's Newsreel 
VENEZUELA 
CBS FILM SALES 
Annie Oakley 
Files of Jeffrey Jones 
I Love Lucy 
The Range Rider 
San Francisco Beat 
The Whistler 
You Are There 
FREMANTLE 
Hopalong Cassidy 
Jungle 
This Is the Story 
GUILD 
Liberace 
SCREEN GEMS 





All Star 


TELEVISON PROGRAMS 
OF AMERICA 

Lassie 

Monte Cristo 


ZIV 

I Led Lives 
Highway Patrol 
Boston Blackie 
Science Fiction Theatre 
Martin Kane 
Favorite Story 

Man Called X 
Unexpected 
Yesterday’s Newsreel 
Dr. Christian 

Cisco Kid 





Continental Europe 











AUSTRIA 


ABC FILM SYNDICATION 

Three Musketeers 
FREMANTLE 

Armchair Adventure 
SCREEN GEMS 

Rin Tin Tin 

Big Playback 

Patti Page 


I 
Favorite Story 


BELGIUM 


ABC FILM SYNDICATION 

Three Musketeers 
FREMANTLE 

Movie Museum 

Animal Adventures 

The Big Fights 
NBC TELEVISION FILMS 

Life of Riley 

Victory at Sea 
OFFICIAL FILMS 

This is Your Music 
SCREEN GEMS 

Patti Page 

All Star 

Rin Tin Tin 

Texas Rangers 

Circus Boy 
TELEVISION PROGRAMS 

OF AMERICA 
Ramar of the Jungle 
Vv 


Cisco Kid 
Science Fiction Theatre 


DENMARK 

CBS FILM SALES 

CBS Newsfilm 
SCREEN GEMS 

Father Knows Best 

Patti Page 

Rin Tin Tin 

Jungle Jim 

All Star 
“TELEVISION PROGRAMS 

OF AMERICA - 
Lassie 
Monte Cristo 


CYPRUS 
NBC TELEVISION FILMS 
Frontier 
Victory at Sea 


FINLAND 


NBC TELEVISION FILMS 
Victory at Sea 


FRANCE 


‘ABC FILM SYNDICATION 

Three Musketeers 
"FREMANTLE 

Hopalong Cassidy 

The Big Fights 
SCREEN GEMS 

Rin Tin Tin 

GERMANY (West) 


ABC FILM SYNDICATION 
Douglas Fairbanks Presents 
Three Musketeers 

FREMANTLE 
Encyclopaedia Britannica 
Animal Adventures 
Armchair Adventures 
Jungle 

SCREEN GEMS 
Patti Page 
Rin Tin Tin 
Big Playback 
All Star 

TELEVISION PROGRAMS 

OF AMERICA 
Fury 
Lassie 
Susie 

ZIV 
Favorite Story 
Science Fiction Theatre 
Unexpected 
I Led 3 Lives 
Yesterday's Newsreel 


HOLLAND 
CBS FILM SALES 
CBS Newsfilm 
OFFICIAL FILMS 
This Is Your Music 
SCREEN GEMS 


All Star 
( Continued on page. 84) 
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By GEO. T. SHUPERT 
(V.P. in Charge of ABC Film 
Syndication) 
Of late, many top men in film 


syndication have reported their 
high views of the foreign markets. 
I, too, am very bullish about the 
future possibilities as I have indi- 
cated in the past few years. but 
let’s look at the situation realisti- 
cally right now 

Practically all of us have soid 
in many of the markets opened to 
television, and I am pretty certain 
that we have shared common prob- 
lems, from quotas on foreign Lrod- 
uct to frozen dollars, not to men- 
tion the problems caused by chau- 
vinistic likes and dislikes, nor the 
political problems involved in some 
of the industry’s product offerings, 
which we regard as nothing more 
than entertainment. 

Each foreign market presets its 
own realism whether 
nomic, nationalistic, or political. 
In England, for example, we are 
all faced with a quota on foreign 
production. Many Britaims have 
told me that it is flexible accord- 
ing to the needs of British televi- 
sion, but any time it may be in- 
voked as the strongest bit of sales 
resistance. It 
time clearance problem in many 
of our own major markeis and 
Canada. Afjer the heavy selling 
in England in the summer and 
fall of 1955, the quota began to act 
as a clamp to create a buyers’ 
rather than a sellers’ market. Most 
of us found a way around this, 
namely by producing in England 
either through our own facilities 
or in co-production with a British 
company. Currently, we are pro- 
ducing a European background se- 
ries based on true stories experi- 
enced by members of the Overseas 
Press Club entitled “Exclusive.” 
Previously, we had done another 
most successful series in England 
in conjunction with Douglas Fair- 
banks Jr. which Rheingold Beer 
sponsored in many markets for 
four years. 

We had previously sold some of 
our “The Playhouse” series in Eng- 
land, and most recently sold “Wy- 
att Earp” which has created quite 
a stir in the higher hierarchy of 
TAM and Nielson ratings over 
there. 

Over on the continent, in France, 
the major problem appears to be 
an economic one. Economic be- 
cause the market has not yet 
grown to a point which will sup- 

rt the heavy investment of dub- 

ing. Here we are dealing with 
government people, or pseudo-gov- 
ernment people, with specific 
budgets which, in most cases, are 
iron-clad. Our only solution is to 
select a series which we think will 
go over in all the French-speaking 
markets, dub a sample or two, and 
travel the Continental French- 
speaking markets proportioning 
our prices across France, Belgium, 
Luxembourg, Monaco and French 
Switzerland so that we can recoup 
our dubbing investment. Distribu- 
tion costs and a slight profit would 
come from a French-Canadian sale. 
The future may hold another story 
when budgets are cut back for the 
expensive spectacle shows, and 
economically, the people who run 
French television will be more 
slanted in their concepts toward 
film. Right now, we plan to pro- 
ceed slowly in this foreign market, 
keeping close watch on develop- 
ments and investing carefully. 
Through our theatrical sale of 
“The Three Musketeers,” we will 
soon have 26 pictures dubbed into 
French for sale throughout Europe 
and Canada. In fact, we have al- 
ready contracted the television 
showings of this series in Belgium 
and the French colonies, and we 
are negotiating with the other 
French-speaking areas. 


| Unique Deal In July —*| 

In Italy, we have sold some of 
our “Playhouse” series where the 
licensee, RAI.TV, has paid us a 
fee over and above the cost of dub- 
bing, and the Italian sound track 
belongs to us. I believe that this 
type of deal is the only type that 
any distributor has thus far made, 

Continued on page 95 ° 








it be eco-| 


is almost like the | 


From Bangkok to Toronto, virtually in every country where tele- 
vision exists, American telefilms are unreeling, reaping a growing 
harvest for U.S. telefilm companies. This year, only the fourth or fifth 
in which the foreign market looms importantly, U.S. telefilms distrib- 
uted abroad are expected to gross a sizeable $14,000,000, the figure 
including the take from Canada. 

With growing competition abroad, as each company recognizes the 
potential, the foreign field doesn’t represent a gold mine waiting for 
exploitation. There are problems galore with dubbing costs, currency 
restrictions, quota systems, flat fees, limited telecasting hours, a differ- 
ent orientation on what is considered in the U.S. as commercial hits. 

But these problems have not been, nor are they today, insurmount- 
|able. Attesting to that is the $14,000,000 estimated gross for '57, rep- 
| resenting about 20% of the $60,000,000 ot $70,000,000 domestic gross 
|seen for U.S. telefilm companies this current year. And this foreign 
| gross is expected to increase over the years, with some execs confident 
| that eventually, like the motion picture industry, the foreign take for 
| U.S. telefilms will approximate over 40%—a percentage in the “blue 
| sky” vein but indicative of the crystal-ball potential. 

Features O’seas Too 
| In addition to the telefilm end, old features now are beginning to 
| make themselves felt in the foreign tv field. Metro TV is eyeing the 
Canadian market as its first step into the world market with its pre-’48 
| backlog. Screen Gems has old Columbia and other pix playing in many 
| Latin American markets. Associated Artists Productions is moving into 
the foreign field with its Warner product and likewise for National 
| Telefilm Associates with some of its pix. 

It's a wide, wide world, to borrow a title, and-U.S. telefilms are 
| finding their place in it, playing in over 36 countries abroad, three 
| Commonwealth nations, 13 Latin Ameriean countries, 14 nations in 
Continental Europe, four in the Far East, as well as U.S. possessions 
such as Hawaii and Guam—and out of the way places such as Baghdad. 
| Joining the trek—in countries with commercial tv facilities—are many 
| U.S. sponsors, the Procters & Gambles, the Lever Bros., Esso, Inter- 
| national General Electric and a host of others, riding on the half-hour 
| product they are familiar with in the U.S. 

The number one market, in terms of revenue, is the English-speak- 
| ing one, the Canadian, English and Australian market, the Common- 
| wealth nations. Of the $14,000,000 estimated for the year, Canada, con- 
sidering both networked and syndicated properties, alone accounts for 
about $8,000,000. The remaining $6,000,000 principally comes from 
Britain and Australia, followed closely by the Latin American market, 
with the French-speaking market running a poor third. 

The importance of the Commonwealth nations has sparked the rush 
of co-production deals, with Ziv, Television Programs of America, 
Official Films, ABC Film Syndication, Screen Gems Guild—all repre- 














TV’sa Wide, Wide World For U.S. Telepix; 
$14,000,000 Foreign Gross Looms For’57 


By MURRAY HOROWITZ 


sented with production deals in the U.K. In fact, London has become 
the second telefilm capital of the world, ranking only behind, although 
well behind, Hollywood. 

As to popular foreign tastes, they run along lines similar to those 
in the U.S., with some notable exceptions. Usuaily flagwaving skeins, 
and situation comedies are not big hits abroad. But there are no set 
rules, even among the exceptions. “I Love Lucy” is going strong from 
Venezuela to Japan. “Victory at Sea” has been sold in Belgium and 
Cyprus, to name two of the foreign mafkets. Westerns, action-adven- 
tures, mellers, many anthologies, the bread and butter type-shows 
popular in the U.S., find their niche abroad, too. 

In the non-commercial areas of the world, where the telecasting 
accent is more on information and education rather than popular 
entertainment offered by the half-hours, the “Boston Blackies,” the 
“Jungle Jims,” et al, have a tougher time finding a berth and when 
they do, the price they often command isn’t anything to boast about. 

There are very few prestige-type, or informational U.S. tv shows 
put on film for export abroad, Programs such as those done by the 
NBC Opera Co., or a dramatic series sponsored by the Hallmark Hall 
of Fame, a situation which robs U.S. television of some of its right- 
ful standing abroad. The exceptions in this fiekd include “You Are 
There” limited foreign distribution of CBS, and in the realm of infor- 
mation, there’s the Encyclopedia Britannica library films, the latter 
receiving world-wide tv exposure. Additionally, in the field of news, 
CBS’ Khrushchev “Face the Nation” coup received wide foreign dis- 
tribution abroad. CBS, too, is active abroad with its regular newsfilm 
service. 

But some of the rough time being encountered by half-hour tele- 
films in the non-commercial areas of the Western world may diminish 
in the course of time, it’s believed, especially with the Conéinent 
closely watching England's experience. The popular success of com- 
mercial telecasting in England is expected to spark similar steps on 
the Continent. Already, Italy and West Germany have instituted par- 
tial commercial telecasting and other countries with some exceptions 
are expected eventually to foliow suit. Such a development would turn 
Continental Europe into a comparative good market for US. telefilms 
rather than a current poor one. 

U.S. telefilm activity abroad has paced the increase in the number 
of tv sets in the foreign market, a set count which appears to be con- 
stantly climbing. In the Spansh-speaking market, some 1,000,000 sets 
are estimated. The run-down for western Europe is estimated as fol- 
lows: England, 7,000,000, West Germany, 1,000,000; France, 550,000; 
Italy, 550,000; Belgium, 200,000; Holland, 100,000; Denmark, 76,000; 
Switzerland, 25,000; and Sweden, 25,000. 

With live transcontinental television remaining to be realized the 
spool of telefilm in the meantime has served to link tv audiences 
around the globe. 





By WILLIAM C. LACEY 
(Manager, WCBS-TV Film Dept.) 


The Fascinating Life & Times 
Of TV’s Biggest Program-Slayer 


per-Patricia Neal. 

30 Seconds Over Tokyo—Van 
Johnson-Spencer Tracy. 

You'll Never Get Rich—Fred As- 
taire-Rita Hayworth. 

Since last December, our giant 
| has received an able assist from a 
roaring lion—the MGM Lion, that 
is. “When the Lion roared, the 
ratings soared” and have been on 


the upgrade ever since. “The Late 
1953 


February 16, 1951—a giant was 

rn. , 

Today, nearly six and one-half 
years later, he is bigger and 
stronger than ever. 

Today’s colossus of local New 
/York television, he has withstood 
lin his long life time (by television 
‘standards ) the onslaught of almost 
every type of competitive program- 
| ming, local and/or network: live 
variety shows, live comedy, live dis- 
cussions, live interviews, live 
sports, filmed musicals, other feb- 
ture films and syndicated half-hour 
dramatic shows. 

By now you must have guessed 
who I’m talking about. He's the 
alltime record holder as a program- 
slayer—WCBS-TV’s “The Late 
Show.” . 

It can be assumed right here and 
now that all other New York sta- 
tions look upon “The Late Show” 
as some sort of an ogre. This is 
not hard to understand when it is 
pointed out that already this long- 
run feature film series has de- 
voured 29 opposing programs and 
is about ready to bury another vic- 
tim; this one, of network origin. 

However, “The Late Show” has 
never been considered an ogre by 
its millions of New York viewers. 
Despite the many and varied at- 
tempts of the other stations to lure 
away those who constantly tune in 
“The Late Show,” a simple study of 
the latest (April, 1957) Nielsen re- 
veails that today more and more 
people are setting their dials at 
Channel 2 after 11:15 p.m. any 
night of the week. Nielsen puts 
“The Late Show's” weekly audi- 
ence total at 9,760,945 viewers, far 
above its nearest tor and a 
whopping 23.6% greater than it 
was a year ago April. And, what's 
more, the program’s gross income 
for June will be an estimated 62% 
higher than it was last June. 

It must be admitted that any 
type of competitive programming 
would have difficulty opposing 
feature films with such stars as 
Greta Garbo, Robert Taylor, Clark 
Gable, Bette Davis, Joan Crawford, 
Jimmy Stewart, etc. ete. It is 
also difficult for any locak show or, 
for that matter, any network show 
to survive against a ‘steady barrage 
of highly-budgeted, big star-name 











films with successful past track 
records. 


Needless to say,’ many factors 
have been responsible for the rise 
of “The Late Show” as a program 
giant: good promotion, good adver- 
tising, good handling of the films, 
scheduling, and good “break” copy. 
But, most of all, a continual source 
of good feature films to satisfy the 
hunger of motion picture fans has 
made for six and a half years of 
rating—and financial—success for 
“The Late Show” and WCBS-TV. 

As an example of the type of 
feature film product which in past 
years has garnered top ratings for 
WCBS-TV, the following list repre- 
sents the highest rated pictures for 
their respective years of presenta- 


tion: 
1951 
Repeat Performance—Louis Hay- 
ward-Joan Leslie. 
The Hairy Ape—William Bendix- 
Susan Hayward. 
Turnabout—Adolph Menjou-Car- 
ole Landis. 
The Chase—Robert Cummings- 
Peter. Lorre. 
1952 


Baron of Arizona—Vincent Price- 
Ellen Drew. 

Captain Fury—Brian Aherne- 
Victor McLaglen. 

And Then There Were None— 
Barry Fitzgerald-Walter Huston. 

The Man tn the Iron Mask— 
Louis Hayward-Joan Bennet. 








Rocketship X-M—Lloyd Bridges- 
Osa Massen. 

Impact — Brian 
Raines. 

Champagne for Caesar—Ronald 
Colman-Celeste Holm. 


Donlevy-Ella 





Show” ratings, as noted before, | 
have reached the highest point 

ever attained in the six-and-a-half- 

year history of the show. 


WCBS.-TV not only has the MGM 


feature film library, but also in- 


cluded in its vaults are over 152 


Sleep My Love—Claudette Col-|top Warner Bros. films, 104 Colum- 


bert-Robert Cummnigs. 
19 


54 

Pitfall — Dick Powell-Lizbeth 
Scott. 

Pygmalion — Leslie 
Wendy Hiller . 

Whistle Stop—aAva 
George Raft. 

Black Magic—Orson 
Nancy Guild. 


Howard- 
Gardner- 
Welles- 


1955 
Smash-Up—Susan Hayward-Lee 
Bowman. 
Cry Danger — Dick 
Rhonda Fleming. 
The Seventh Veil—James 
son-Ann Todd. 


Powell- 


Ma- 


The Man on the Eiffel Tower—| 


Charles Laughton-Franchot Tone. 
1956 


Copmand Decision “— Clark 
Gable-Walter Pidgeon. 

Random Harvest—Greer Garson- 
Ronald Colman. : 

Sahara—Humphrey Bogart-Dan 
Duryea. 

Johnny Eager—Robert Taylor- 
Lana Turner. 

1957 (Six Months) 


Camille — Greta Garbo-Robert 
Taylor. 
The, Fountainhead—Gary Coo- 





Sing Sadly for the Comics 


(Westerns will replace many comedy TV shows) 
Sing sadly for the comics; 
Once lords of all TV; 
Their rise was meteoric— 
The fall was bound to be. 


But cause of this dethronement 
Is really stop-press news; 
Who'd ever dream our old pals 
Would blow the royal fuse? 


Yet that’s the five-star story, 
Their little hour is done: 
Killed stone-cold dead in the Trendex— 


By a man, a horse, 


and a gun! 
Tom Weatherly. 


| bia* pictures, and a recently ac- 


|quired package of 50 outstanding 
20th-Fox films, bringing the total of 
feature films under contract to 
slightly over 1,200 pictures, 


| Obviously a tremendous invest- 


ment is involved. However, it is 
jan investment for leadership in 
|the future. With a backlog of 
| feature films from four major com- 
panies safely locked in its vaults, 
| WCBS-TV has assured itself of 
|years of top programming for the 


|enjoyment of its viewers, and top 


| programming as a substantial ve- 
|hicle for its sponsors’ messages. 


John Nesbitt Exiting 
Telephone Time’ Vidpix 


Hollywood, July 30. 

John Nesbitt, creator-narrator- 
writer of Hal Roach “Telephone 
Time” series, is bowing out of as- 
signment this fall to develop other 
tv properties. Still up in the air 
is whether ‘series reruns, tagged 
“Tales of John Nesbitt,” will retain 
same title. 

Meanwhile, producer Jerry Stagg 
of “Telephone Time” has set Ethel 
Barrymore and Billie Burke to co- 
star in a series stanza to roll next 
week. While friends for over 51 
years, pair have never appeared 
together before. 


Hollywood, July 30. 

Wesley Barry has been set by 
Screen Gems to repeat his pro- 
ducer chores on Guy Madison-Andy 
Devine “Wild Bill Hickok” series, 
4o bow on ABC-TV Sept. 9. 

Barry performed same chores on 
series for William F. Broidy, who 
recently sold “Wild Bil.” to Screen 
Gems. 
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TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 


Listed alphabetically are the names of a large majority of the companies across the United States engaged currently in the production 
of film commercials for video. A few firms are absent from the charts because it is their firm policy, they say, not to divulge what they feel 


to be inner-workings of their companies. 


-—the who does what for whom and how ofter—and the manner and amount of sponsor product getting tv exposure. 


In 1956, it was reported, some $35,000,000 was spent in the making of telefilm commercials. There are indications that the figure, 


the basis of these listings, will bé higher in 1957. 
ACADEMY PROD. INC., New York. Moray Foutz, in charge. 
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ee a tenet By 20 Se By4 
ADVERTISER BRAND tor gach Brand By 10's to 30 Sec. te i3 Sec, Agency, City 
See oe ee ee Baby Foods ....... ob od 1 1 Kenyon & Eckhardt, N. Y 
rer re re Se TE ids 5.2 td cdtinds ddee 1 1 Doherty, Clifford, Steers & 
Shenfield, N. Y 
DE? sce 34 cocenhephadaaees ih ZV inteee7vabeVe tea iveueess 3 1 1 1 Kenyon & Eckhardt, N. Y. 
Ne SS is's cawnce (ev ehvocds o. Skeeh se he via eh heme 1 1 Kenyon & Eckhardt, N. Y. 
Ford Pe ee ee re ee ee ear eee eo 1 1 J. W. Thompson, N. Y. 
a UD ok COD 0b kc nwo 86.06 Male.ners 0053s gaa deeseke 1 1 Direct 
BOUT  oodcs. oGhese be sbavavesccededee i @haes coll Piwcreces 2 1 1 Ralph Jones, N. Y 
eee nes OC SERIE >. ics crcancedies +oss cdinescaneees 2 1 1 Cunningham & Walsh, N. Y. 
SIDE. "0 a.5.4:c vs ooo verawattetion at saaee aes + ¥aeaalsubess 3 1 2 J. W. Thompson, N. Y. 
Vicks Chemical .............. Va FI 6 tS ic edgier 3 3 BBDO, N. Y. 
Se eR OOD sos vcs ss Visliebe cw mand sap eebenbecese 1 1 Young & Rubicam, N. Y. 
I RE A: BERS SS Oe Be See ee OR ee eee se 4 4 Donohue & Coe, N. Y. 
P& G SP eee Cresent pes saVewira hao ve 2 1 1 Benton & Bowles, N. Y. 
New England Telephone caies dented tab nein kb cele eels o0%e © 1 1 Harold Cabot, Boston 
SI ~<a. 5 6 6's. p'aios ii 5.6) Seb sete = a dade s odd onueaa ot eeh ed 2 2 D'Arcy, N. Y. 
PERS... 3. 5. 10 cde dh ecs eho UD Uh ini avcobwac cess 2 2 Needham Louis, B’klyn. 
General Electric ............. ES ccd cccocccss 1 1 Young & Rubicam, N. Y. 
Show Opening ............ 1 1 BBDO, N. Y. 
General Foods ............... Ne hy a ee 1 1 Baker, N. Y. 
BE abs Punk d caked cnldaedé ta ciint (Aa WORE: 00 cp nee sees 1 1 Young & Rubicam, N. Y. 
RACGP BE. Fake cdtdseds«s EE Paws ovcdesvuns sae 2 2 MacLaren, Toronto 
RN Cas '< 0s oO o Beale Adit aeeN MA cs ke 604000800 3 3 Young & Rubicam, N. Y. 
POPS... ccesteadaeseoetiin ENEcE p OB ANWS b000P ces ose 3 1 2 Benton & Bowles, N. Y. 
ere ere MY is MPO 5 0 hese te doe 1 1 ; N. W. Ayer, N. Y. 
| ros ey me ee Le oe ee een an 1 1 Dancer, Fitzgerald, Sample, N.Y. 
Mc. dc cotdesiveteeateeien SRN Gabe se 6050 obs er decess 24 12 12 J. Walter Thompson, N. Y. 
ef eee SRT Aaa WodAulas 405004000 1 1 Young & Rubicam, N. Y. 
Matt, Board, Five Wer Wetbass,. ....o'5.o 66 sbs seeds cccccescccce 3 3 J. M. Mathes, N. Y. 
OE SE OE PR 8 eo a EE abd Dah helen sont see ace 1 1 MacLaren, Toronto 
ONE Fics oceans aoe 0 BR ee Pe Peer 2 1 1 McCann-Erickson, N. Y. 
A Pe hy, Mee ee SSS a 4 2 2 Donohue & Coe, N. Y. 
General Foods ....v.cccscess. a 6 3 Foote, Cone & Belding, Chi. 
Aero Shave ee ee TE 1 1 N. W. Ayer, N. Y. 
Canadian Canners ........... Aylmer Products .......... 13 13 Hayhurst, Toronto 
oo ee RE 2 1 1 Young & Rubicam, N. Y. 
Da ee Wit... Seabadembess PPE ss Sth < o0smoscees 6 6 U. S. Navy 
ce eB Fe EB se 6 3 3 BBDO, N. Y. 
Schaefer stew Se as ce veseus es 3 3 BBDO, N. Y. 
Household Finance PE SN eS ee 1 1 Needham, Louis & Brorby 
EE SON a Gent's Sian athbsnckinke SOE seth dneue 664609 oes 2 1 1 MacLaren, Toronto 
DEE shin tibe's ss cewece see cou EE, Ee We wie 0.5.06 000 65% 6 6 Morey, Humm & Warwick, N. Y. 
Bavarian pS. SRE Ee are eee ett ines wi cg eval 4 2 2 Calking & Holden, N. Y 
RE Ee Cite Wok a oi6.6 vet kune'e 2 1 1 Gumbinner, N. Y. 
SE Gahscns 4hba'sser ees PE ai Sh take sce 24nnbes 24 8 12 4 W. E. Long, Chi. 
ne ce, TE Eee mb 6 an'e-< ae 2h 1 1 McCann-Erickson, N. Y. 
Ds uwhese steak baat o-cid\irw te ADI TID 6 vig. 00.0 000s spcie 2 2 Young & Rubicam, N. Y 
AMERICAN FILM PRODUCERS, New York. Robert Gross, in charge. 
Ree Die GE. icc ddnes odes ois so SRERUE th ts. sob p nes 163 16 2 McCann-Erickson, N. Y. 
Uddo & Tacrmina ............ Progresso ee Ne 117 6 5 Carlo Vinti, N. Y. 
ANIMATED FILM PRODUCERS OF AMERICA, Chicago. Cal Dunn, Executive Producer. 
TL .«:« «-004.4s > vos eee Dee Sie ao... ... chases 29+ 4 25 McCann-Erickson, Chi. 
Brunswick, Balke, Collender ..Bowling ................+0.. ° 2t 1 1 McCann-Erickson, Chi. 
SOD  oniws't s4ag Seen Regular Coffee ....... evita Se 1? 1 M. Belmont Ver Standig, Wash. 
a PP ee eee Instant Coffee ............: lf 1 M. Belmont Ver Standig, Wash. 
ANIMATION INC., Hollywood. Earl Klein, Pres. 
Chores Chemtieds ooo... cccvons Se eee pe. 1t 1 Honig-Cooper, 8. F. 
General Mille ...........0c%.. Betty Crocker Pancake Mix... 2t 1 1 Dancer-Fitzgerald-Sample, S. F. 
Charles Antell ...... eee ee 1*t 1 Joseph Katz, Baltimore 
GHeteawG? PROG. occ vciccccdcs: a a 1* 1 Young & Rubicam, N. Y. 
General Foods ..............- os et ee ee 1t 1 Young & Rubicam, N. Y. 
Cartans Beewing oo on csnccies Carling Black Label Beer t 4 Lang, Fisher, Stashower, Cleve. 
Procter & Gamble ...... he: et 2 ee eee 1* 1 Compton Adv., N. Y. 
Standard Oil Co., Cleveland. . Sohio, Boron Gasoline knde hinges 4° 4 Mc-Cann-Erickson, Cleve. 
Relnor Frozen Foods ........ Delnor Peas .............. ii 1 Cockfield, Brown, Vancouver 
General Telephone .......... FE ED aes cc eescnccs 4) 2 2 H, B. Humphrey, Alley & Rich- 
ards, N. Y. 
Kroger Bread ian Gans bs oy SE a a 1+ 1 Campbell-Mithun, Mpls 
S. C. Johnson & Son.......... NS. ab de Fos ves o 05 3*t 3 Needham, Louis - Brorby, Chi. 
General Petroleum .......... SE ee — 27 1 1 Compton Adv., a 
Seen MOUS... vcevdeedent Peanut Butter Cookies .... ¢ 1 McCann- Saya a 
Graham Crackers ...........0. t 1 
8 re Sane Aunt Jemima Pancake Mix.... 1+ 1 J. Walter Thompson, Chi 
eae eee SES EE ae ae 3t 3 Campbell-Mithyn, Mpls. 
OS rer ere TR "EBS Seer ee ° 3* 3 Geyer, N. Y. 
Clarke Simpkins ae rae iS... wegen banbas< 1? 1 Cockfield, Brown, Vancouver 
Royal City Canned Foods......Camned Foods .............. 1? 1 Cockfield, Brown, Vancouver 
ER ED” 5 c:Xkasad 6 mchade bi ROW Windows ........ 1* 1 Howell & Young, Royal Oak, M 
RP Tr re Se ee 1+ 1 Needham, Louis & Brorby, Chi. 
Frozen Suckers ............. 1* 1 
ee A. SE,» 5.5 dik boas babe aes Saeed lap hy caw edie bse 2t 2 BBDO, Mpls. 
Speedway Petroleum ......... Speedway 79 Gas.......... 6+ 1 2 3 W. B. Doner, Detroit 
ge RR ee ee eee es St 1* 1 Grey, N. Y. 
em: TRE. nc cow neces Soft Drinks i wis ba wamewOeD 4* 2 2 Cunningham & Walsh, N. Y. 
Procter & Gamble .......... EE Aile.s tied tain tpn cotae 1t 1 Benton & Bowles, Hollyw'd. 
ee ER per ee 1t 1 
a ere OE fay 1+ 1 
BANDELIER FILMS, Albuquerque. Robert Stevens, in charge. 
Bank o* Nevada .......... vcvdiys cand TAMER apie otek songs. : 1 1 Merchandising Factors, S. F 
Bank of Washington ...... pote Jes 6 adaebnebess obs ien 0s J 2 2 Merchandising Factors, S. F. 
Se Oe Sr, os 0 op euaginsss BhFs Qnee eas tacsckd ~kaee 2 2 Merchandising Factors, S. F. 
se ED so od vind insdbse diet ocnakamens otebs ban 4 + Merchandising Factors, S. F. 
Paul Harris Paints .......... Rigiebabn.eb ia myth hebk nad dh cee ose 3 3 Direct 
WE SN “sees «wi. eu GO cWb dues bbke tea tptes asad co skate site shoe 1 1 Charles N. Stahl, L. A. 
BAY STATE FILM PRODUCTIONS, Agawan, Mass. Morton H. Read, Pres. 
Adeli Chemical ............. RMN 2 bbs «san nb~pacuths 18 6 12 Jackson Associates 
* To signify some or all of the total number of goumneseints are in color. 
‘ To signify whether any of botal include animation . 
en (€ontinued- om page” 46) - 


By the same token, the firms herein represented offer important reflections of the tide of business 







Haireut -To-Fit- 
The-Face Approach 
To Programming 




















By C. ROBERT MANBY 
Vice-President, RKO Television 
Each day, for the past year, al- 
most 9,000 new families joined 
America’s growing television aud- 
ience. By mid-summer, 1957, re- 
search tells us that the number of 
television homes in the U.S. will 
have soared to over 41,000,000— 
an increase of almost 8° over a 
year ago. 

These are pretty powerful fig- 
ures, but for the television pro- 
ducer, in many cases, the totals 
may not be too meaningful, For 
the simple reason that quantity of 
audience doesn't necessarily mean 
best audience for an advertiser. 

Here at RKO, we have embarked 
on a businesslike method in tv film 
production which we are hopeful 
will stimulate different approaches 
and added vitality in television 
programming. We currently have 
10 ideas for television series in de- 
velopment. Among these are in- 
cluded, “El Coyote Rides,” to be 
produced by Ken Murray; “Mr. 
Big,” by Paul MacNamara; “Malolo 
of the Seven Seas,” by Jon Hall, 
and “Rails” and “Charter Pilot” 
by Ben Fox. Each is being designed, 
not as the best for the biggest, 
but with specific groups of adver- 
tisers in mind and specific appeals 
to the quality audiences these prod- 
ucts will most benefit from. 

We call our approach to tele- 
vision film production, “preseuta- 
tion-to-pilot.” It is predicated on 
the belief that showbusiness is a 
business, one in which the use of 
familar tools like research, deveiop- 
ment and experience can be helpful 
in minimizing the huge money risks 
which seem to be part and parcel 
of television. Using this “haircut-to- 
fit-the-face” approach, we hope to 
avoid the pitfal!s and money-waste 
of runaway pilot-making. 


Four-Pronged Goal | 

The “presentation-to-pilot” meth- 
od is interested in testing the legit- 
imacy of an idea on the basis of 
1) general interest in the subject, 
2) special appeal for specific view- 
ing groups, 3) story appeal to 
viewers, and 4) compatibility of 
series with specific types of prod- 
ucts. Research—our own—and 
studies by the A. C. Nielsen, we 
expect will give us the answers to 
several of these questions, plus 
other characterisiics which can be 
most helpful in tailor-making pro- 
gramming. We are the first com- 
mercial program package producer 
to contract for full nationwide re- 
search and rating facilities for tele- 
vision, because it can be most help- 
ful toward eliminating the intangi- 
| bles that negate many pilot films 
of good show ideas. 

Going on the assumption that a 
single pilot film provokes more 
questions than it answers, we are 
asking producers to provide us 
with two to three-page outlines, for 
39 episodes, and from these, a mini- 
mum of three complete shooting 
scripts: Story deveiopment by the 
actual writing of these scripts and 
outlines will certainly test any 
series’ staying power on the story 
level. In other words, what we 
hope to do is approach a prospec- 
tive client with an overall well-de- 
veloped idea which was conceived 
with his type of product in mind; 
then invite him, if he is interested, 
to help us refine the series so that 
it will best serve his particular 
advertising needs and public rela- 
tions philosophy. After all, since 
it is the advertiser's money which 
is involved, and since the invest- 
ment is so great, is seems to us 
that this kind of producer-adver- 
tiser relationship be established 
as early as possible. 

“Presentation-to-pilot” is no sub- 
stitute for pilot-making, nor is it a 
devious way on RKO's part to 
avoid spending money. We expect 
to invest 15 to $20,000 ina presenta- 
tion which, hopefully, will lead to 
a useable pilot. 

This approach to television film 
production is nothing new or uni- 
que, granted. We do know that it 
is not generally being done, wit- 
ness the hundred or move pilots 
going begging right now. We think 
this method will save time, mini- 
mize risk, reduce the current 50°% 
mortality in television film shows, 
and above all, bring the viewer 
more interesting, better-conceived 
television fare. 
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NO. 1 IN RATINGS —NO. 1 IN RENEWALS! 


ED IN 72 MARKETS BY FALSTAFF — FOR 52 MORE WEEKS! Fase, Americ 


. 4th peaher brewing company, is moving up ... with STATE TROOPER. Terrific sales success for 52 we ek: 
now Falstaff wants 52 more! So does $-state sponsor Schmidt & Sons, Brewers. So do dogens of 
other regional and local STATE TROOPER sponsors. It sells! 


NO. 1 NATIONALLY, AND “TOP 10” IN 120 ARB REPORTS! check all the rating sers 
‘ ARB, Videodex, Pilbe . they ail rate this MCA TV thriller right up at the top. STATE TROO 4 
is the No..1 adventure hit — highest rated! — in St. Louis 40.7, Milwaukee 20.4, Pueblo 56.9 
Chicago 19. 9, Boston 23.3, Clev Series 20.9, — Island 29. 6, San Antonio See 
























Phoenix 28 1, oe 41.3 
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JUST ADDED: 

39 MORE 
ALL-NEW 
ADVENTURES 
«18 HALF-HOURS 
NOW 

AVAILABLE! 
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COST CHART: SYNDICATED FILM SERIES 


ABC FILM SYNDICATION. Head of Sales: Don L. Kearney. 





_— —_——_—_— a 


TITLE—Stars—Premiere Date 


Type of Show 
(Producer) 


‘Average 
Production 
Cost Per Unit 





THE THREE MUSKETEERS 
(Jeffrey Stone) (2/56) 
PASSPORT TO DANGER 
Ceasar Romero*?) (11/54) 
SHEENA, QUEEN OF JUNGLE 
(Irish MeCaila*t) (6/55) 
DOUGLAS FAIRBANKS 
PRESENTS 
(Douglas Fairbanks Jr.*) (4/55) 
RACKET SQUAD 
Reed Hadley*?) (9/51 on CBS) 
THE PLAYHOUSE 
(Various Stars) (9/52 on CBS 
as “Schlitz”) 
EBERALD PLAYHOUSE 
Various Stars) (9/53 on CBS 
as “Schlitz”) 
KIFPRAN’S KALEIDOSCOPE 
(John Kieran) (1/54) 
CODE 3 
(Richard Travis*+) (4/56) 


Adventure 
(Thetis Film) 
Adventure 
(Rabeo TV Prod.) 
Adventure 
(Nassour TV Prod.) 
Dramatic 
(D. Fairbanks Jr.) 


Mystery 
(Showcase Prod.) 

, Dramatic 
(Meridian Prod.) 


Dramatic 
(Meridian Prod.) 


Educational 
(Paul Moss) 
Mystery 
(Rabco TV Prod.) 


$18,000 
22,006 
22,000 


25.000 


20,000 


28.000 


18,000 


12,000 


28.000 


Number ef 
Episodes 


26% 
39 
26 


117 


98 
52 
52 
15 Mins.) 
104 


39 


ASSOCIATED ARTISTS PRODUCTIONS INC. Head of Sales: W. Robert Rich. 


CANDID CAMERA 
(6/49 on NBC) 


. 


GABBY HAYES 


(10/50 on NBC) 
JOHNNY JUPITER 
(9/53) 


Comedy - Drama 
Interview 
(Allen Funt) 
Western 


(Martin Stone Assoc.) 


Comedy 
(Kagran) 


6.000 


7,000 


6.000 


89 


or 
100 \% Hr.) 
52 


39 


ATLAS TELEVISION CORP. Head of Sales: Henry Brown, Pres. 


CAPT. Z-RO 

Roy Steffins*t) (9/56) 
HOLLYWOOD TO B'WAY 

John Conte) (9/56) 
GRANTLAND RICE 

Sports of Yesteryear) (9/52) 


Adventure 
(Capt. Z-Ro Prod.) 
Interview 
(Demby Prod.) 


Sports 


10,000 


3.500 


3,500 


26 
13 
15 Mins.) 


13 
15 Mins.) 


AWARD TELEVISION CORP. Head of Sales: Milton J. Salzburg. 


THE JIMMY 


DEMARET SHOW 
(1954) a 


Sports 


4,500 


BIG FIGHTS INC. Head of Sales: Fred Ladd. 


THE BIG FIGHT 
Commentary 
(9/54) 
WORLD'S GREATEST FIGHT- 
ERS ... IN ACTION! 
(Commentary: Gene Ward) (9/54) 


by Gene 


CAVALCADE TELEVISION PROGRAMS. Head of Sales: 


FAMOUS GUESTS 
lito Guizar, Perez Prado, 
Eduardo Noriega, Rebecca 
Iturbide) (1/57) 

DOUBLE PLAY 
(Leo Durocher & Lorraine Day) 


CBS TELEVISION FILM SALES INC, 


AMOS 'N’ ANDY 
(Spencer Williams, Alvin 
Childress*) (8/53 CBS) 
ANNIE OAKLEY 
(Gail Davis**) (1/54) 
ASSIGNMENT FOREIGN 
LEGION 
(Merle Oberon) (10/56) 
GENE AUTRY SHOW, THE 
‘9/50 CBS) 
BRAVE EAGLE 
(Keith Larsen, Bert Wheeler*) 
‘(9/55 CBS) 
BUFFALO BILL JR, 

(Dick Jones*) (1/55) ; 
THE ADV. OF CHAMPION . 
(Barry Curtiss, Jim Bannon*) 

(8,55 CBS) 
CASES OF EDDIE DRAKE 
Den Haggerty*) (6/50) 
FABIAN OF SCOTLAND YARD 
Bruce Seaton) (9/55) 
FILES OF JEFFREY JONES 
Don Haggerty*) (3/52) 
THE HONEYMOONERS 
Jackie Gleason, Audrey Mead- 
ows, Art Carney, Joyce Ran- 
dolph) (10/55 CBS) 
LIFE WITH FATHER 
Leo Ames, Lorene Tuttle) 
(7/55) (1954, on CBS) 
MAMA 
Peggy Wood*) (6/56 CBS) 
NAVY LOG 
(Various) (10/54 CBS) 
NEWSFILM, CBS 
(1953) 


RANGE RIDER, THE 
(Jack Mahoney) (2/51) 
SAN FRANCISCO BEAT 
(Warner Anderson, Tom Tully) 
(1955 CBS) 
UNDER THE SUN 
(William Saroyan) (1954, part 
of “Omnibus” on CBS) 
WHIRL YBIRDS* 
(Kenneth Tobey, Craig Hill) 
1/57) 
THE WHISTLER 
4Various) (10/54) 


Ward) (The Big Fi 


Sports 


Sports 


(The Big Fights Ine.) 


Musical 
(Calderon Prod.) 


Sports 
(Marted Prod.) 


t 
ghts Inc.) 


4,000 


4.000 


10,000 


7,500 


13 
15 Mins.) 


13 


13 
15 Mins.) 


Harvey Pergament. 


13 


13 
(15 Mins.) 


Heed of Sales: Thos. W. Moore, Gen. Sis. Mgr. 


Comedy 
(Hal Roach) 


Western 
(Flying A Prod.) 
Adventure 


Western 
(Fiying A Prod.) 
Western 
(Flying A Prod.) 


Western 
(Flying A Prod.) 


Western 
(Flying A Prod.) 


Adventure 
(Impro Prod.) 
Mystery 
(John Larkin) 


Mystery 
(Lindsley Parsons) 


Comedy 
(Jackie Gleason 
Enterprises) 


Comedy 
(McCadden Corp.) 


Comedy 
Adventure 


(Sam Gallu Prod.) 


‘ News 


Western 
(Flying A Prod.) 
Mystery 
(Desilu Prod.) 
Drama 
(Ford Foundation) 


Adventure 
(Desilu Prod.) 


Mystery 


(Joel Malone Assn.) 


30,000 


26,000 


32,000 


27,500 


28,500 


28,500 


28.500 


20,000 
22,000 
18,000 


40,000 


35,000 


26,000 
30,000 
5,000 
25,000 


35,000 


15,000 


28,000 


78 


52 
26 


78 
26 


26 


26 


13 
39 
39 
39 


26 


26 
39 


(weekly) (5 times per 


wk., 12 mins.) 
78 


78 


26 


CINEMA-VUE CORPORATION. Head of Sales: Francis D. Smith, Exec. Vice-Pree, 











Average 
: Type of Show Production Number ef 
TITLE—Stars—Premiere Date (Producer) Cest Per Unit Episodes 
ADVENTURES OF DANNY DEE Children’s 3,500 40 
(Roy Doty**) (10/55) (Cinema-Vue) 
CHAMPIONSHIP WRESTLING Sports 15,000 39 
FROM HOLLYWOOD (Val I. Lindberg) (60 Mins. 


(8/55) 


TOM CORRADINE & ASSOCIATES. Head of Sales: Tom J. Corradine, Pres 


OPERATION TOMORROW 
(Martin Klein) (11/56) 


HOLIDAY U.S.A. 


(Austin & Blessing Green) (1/57) (Green-Loomis Prod.) 


THE RUGGLES 
(Charlie Ruggles) (1953, ABC) 


SPEED CLASSICS 
(5/53) 


MONTY WOOLEY 
(Monty Wooley) (2/54 

MUSICAL MOMENTS 
(1954) 

FUNNY BUNNIES 
(1950) 

XMAS CAROLS 
(1953) 


ECONOMEE TELEVISION PROGRAMS INC., Ziv Sub. Head of Sales: Pierre Weiss. 


BOSTON BLACKIE 
Kent Taylor) (8/48) 
CORLISS ARCHER 
(Ann Baker) (1/52) 
MR. DISTRICT ATTORNEY 
(David Brian) (1954) 
EDDIE CANTOR COMEDY 
THEATRE 
(Eddie Cantor) (1/55) 
FAVORITE STORY 
(Adolphe Menjou) (4 53) 
STORY THEATRE 
(10/51) 
SPORTS ALBUM 
(4/49) 
I LED THREE LIVES 
(Richard Carlson) (9/53) 
THE UNEXPECTED 
(Various) (3/52) 
TIMES SQUARE PLAYHOUSE 
(Herbert Marshall) (10/53) 
YESTERDAY’S NEWSREEL 
(12/48) 
YOUR TV THEATRE 
(Various) (1949, NBC as “Fire- 
side Theatre”) 


FAMOUS FILMS—PROGRAMS FOR TV, Division of National Telefilms. 


Sales: Ed Gray, V.P. - 


BILL CORUM SPORTS SHOW 
(Bill Corum) (1955) 


CHINA SMITH 
(Dan Duryea) (1953) 


COMBAT SERGEANT 


(Michael Thomas, Cliff Clark) 


(7/56) 


FIND A HOBBY 
(1953) 


HOLIDAY 
(Joan Fontaine, Ida Lupino, 
Edmond O’Brien) (1953) 


INTERNATIONAL PLAYHOUSE 


(Various Stars) (1953) 
JAMES MASON SHOW 


(James Mason, Pamela Mason, 


Richard Burton) (1954) 
MUSIC OF THE MASTERS 


(Milton J. Cross, Narrator) (1953) 
NEW ADVENTURES OF CHINA 
SMITH 


(Dan Duryea) (1955) 
ORIENT EXPRESS 
(Jean-Pierre Aumont, Eric 
Von Stroheim) (1953) 


PANTOMIME QUIZ 


(Jackie Coogan, Vincent Price, 


Adele Jergens) (1953) 
PASSERBY 


(Veronica Lake, Jackie Cooper, 


John Beal) (1953) 
PLAY OF THE WEEK 
(Various Stars) (1952) 


POLICE CALL 
(Various Stars) (1955) 


QUALITY THEATRE 
(Wendy Hiller, Lilli Palmer) 
(1/56) 


FLAMINGO FILMS. Head of Sales: Ira Gottlieb. 


COUNTRY SHOW 


(Stars of the Grand Ole Opry*) (Al Garraway Prods.) 


(8/55) 
COWBOY G-MEN 
(Russell Hayden, Jackie 
Coogan) (9/53) 








Documentary- 
Adventure 
(Video-Views) 
Travel 


Comedy 


(TV Productions) 
DYNAMIC FILMS INC. Head of Sales: Lee R. Bobker. 


Sports 
(Dynamic Films) 
: Drama 
(Dynamic Films) 

Musical 
(Dynamic Films) 

Children’s 
(Dynamic Films) 

Musical 

(Dynamic Films) 


Mystery 
(Ziv TV Prog.) 
Comedy 
(Ziv TV Prog.) 
Adventure 
(Ziv TV Prog.) 
Comedy 
(Ziv TV Prog.) 


Drama 
(Ziv TV Prog.) 
Drama 
(Grant-Kealm) 
Sports 
(Ziv TV Prog.) 
Adventure 
(Ziv TV Prog.) 
Drama 
(Ziv TV Prog.) 
Drama 
(Ziv TV Prog.) 


News & Commentary 


(Ziv TV Prog.) 


Drama 
(Frank Wisbar Prod.) 


Sports 
(Ely Landau, Inc.) 


Adventure 


(Bernard Tabakin- 


Tableau Prods.) 


Adventure 
(Universal-Intl.) 


Educational 
(Husten Color 
Film Lab) 
Travel 
(Filmakers) 


Adventure 


(Mutual TV Prods.) 


Drama 
(Portland Prods.) 


Musical 
(Eternal Films) 
Adventure 


(Bernard Tabakin) 


Drama 
(John Nasht) 


Quiz 
(Wm. F. Broidy) 


Drama 
(Ely Landau) 


Drama 


(Edward Lewis Prods.) 


Adventure 


(Prockter Television 


Enterprises) 
Drama 


(Harry Alan Towers) 


Musical 


Western 
(Telemount) 


(Continued on page 76) 


+ Te signify star(s) is available for series’ personal appearances. 


* To 


ify star(s) is available for series’ commercials. 


sign. 
? Half-hour programs unless otherwise noted. 


5,000 


3,500 
22,500 


3,500 


5,000 
5,000 
4,000 
2,500 


15,000 
17,500 
25,000 
30,000 


25,000 
17,500 
10,000 
25,000 
25,000 
18,500 

7,500 
17,500 


5,000 
22,500 


3,500 


22,500 


22,500 
8,500 


5,000 
17,000 


17,060 


12,500 


8,500 


15,000 
17,500 


17,500 


22,500 


18.500 


(15 
30 


(15 


(3-5 


(3-5 


(15 


(15 


(15 


20 
Mins.) 


Head of 


38 


13 
Mins., 
Mins.) 
13 
Mins.) 
26 


13 
Mins.) 
58 


39 


39 
137 


Mins.) 
120 


26 
Mins.) 
26 


13 


26 
Mins.) 


13 


26 
Mins.) 
26 
26 
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Starring JOHN HOWARD 








NO. 1 PULSE JUNE 
NO. 1 ARB JUNE 
NO. 1 VIDEODEX JUNE 


UDSON’S 
ECRET 
OURNAL 


HIGHEST RATED 


FILM DRAMA IN THE U.S. 


WITH A 21.1 
NATIONAL AVERAGE 


“Realistic and dignified portrayal .. . 
an outstanding contribution to the 
public interest and welfare.” 


American Medical Association 


“These human interest tales have an 
uncommonly high degree of credibil- 
ity.” Variety (recent iseue) 


“Can't recommend the show or John 
Howard's cooperation too highly.” 


* Wilson & Co. (29-market sponsor) 


RENEWED by Wilson & Co. in 29 markets 
+» » RENEWED by Bowman Biscuit Co. in 
17 markets .. . RENEWED by Carolina 
Power & Light in 4 markets .. . RENEWED 
by Sunshine Biscuits, General Electric, 
Drewrys Ale & Beer, Sears Roebuck, 
Meister Brau, Kraft Foods, Sun Drug Co., 
General Tire & Rubber Co. and scores 
more! 


“TOP 5” EVERYWHERE! 


Rating Rank 
BOSTON 27.1 1 
MILWAUKEE 25.5 1 
BIRMINGHAM 36.4 1 
CHICAGO 17.0 2 
KNOXVILLE 27.4 2 
SAN FRANCISCO 20.6 8 
CINCINNATI 23.8 1 
DALLAS 23.6 1 
OMAHA 84.1 2 
GRAND RAPIDS 30.1 1 
OKLAHOMA CITY 29.2 2 
LITTLE ROCK 37.0 2 
SAN ANTONIO 25.2 a 


78 HALF-HOURS NOW AVAILABLE! 
Be “No. 1” in Your Market with 


ica ty 





Film Syndication 
598 Madison A e 
New York 28, N.Y. 

PLaza 98-7500 


end principal cities everywhere 








a in amt 


Se ee ne 
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siiowed up the most in returns. 


gratis material available. 











TITLE DISTRIBUTOR 

AM DEFENEE ....5..oyssiece U.S. Dept. of Air Force....... 
ATR POWER 46 o0cceestssdtus eos U. 8. Dept Gf Air Fores’... .6 356, 
THE AMERICAN COWBOY .... Ford Motor Co. .....-eeeeeeees 

THE AMERICAN FARMER...... Pere Melee OS. .ccdcciscevinse 

AMERICAN PORTRAIT ........ Association Films 

AMERICAN ROAD .......cc00- Ford DEeROe. 106. ins ove owns ss 


AND THEN THERE WERE FOUR Modern Talking Pictures 


BELGIUM, WHERE PAST 
MEETS PRESENT 


BEYOND THE ANDES..... 


THE CHALLENGE ...,.,.......Anti-Defamation League, 


B'rith es 


CIVIL DEFENSE IN ACTION.. 
Film Library 


B'nai 


THR FIPTH OF a. nieces ecwums The Venard Organization 
THE FIRST AMERICANS ...... Shilin Film Service 
THE PORGE ..  sices Qaaues tes Freedom Foundation & Chas. 


Skinner 


GOVERNMENT IS YOUR 


) RE ee, ee 
FIRRIFAGS oo 055s shee eeaenan Anti-Defamation League, B'nai 
B'rith 
HISTORY OF THE UNITED 
STATES WAGE vs iviieeessases SS Reet Whwcgians sc. 
HOLIDAY IN FRANCE..........Films of the Nations Distribution 


HORIZONS UNLIMITED National Highway Users 


HOW AN AIRPLANE FLIES.... Shell Oil Co. 


“ 


HOW TO (WOMEN’S FILMS)....Hartley Productions 
INDUSTRY ON PARADE ...... National Assn. of Manufacturers, 
tv department 
IRELAND—100,000 WELCOMES Tribune Films .......... 
LIVING CIRCLE ....... ,eeees. Association Films ....... 


LOOK WHO'S DRIVING ........Association Films 


. 


MAN ALIVE .. American Cancer Society 


MEN OF GLOUCESTER ..Ford Motor Co. 


CARL MILLES STORY... 


MRS. DOBSON’S MIRACLE .... 


MONGANGA 


— 


(c) Available in color, 


Film Distributors 


ee 


ee Oe ee re : 


Eye Bank for Sight Restoration 


.. John 


STATIONS CHOOSE 50 OF BEST FREE FILMS FOR TV 


The television stations contacted by Variety willingly submitted their favorite free films, because from the institutional-industrial groove comes some of the best vid- 
fare around. Since VaxieTty made no effort to eract a fixed number of recommendations from each station, on the theory that the respondents should be able to stop at 
five or go to 100 if they saw fit, there were returns of sometimes only 10 titles and once as many as 55. 


Some of them have been in release several years, others are only a few months old, but they all seem to have certain qualities in common, making them the best 
They—and approximately 40 other pictures which did not receive quite the same high number of votes and hence could not be listed due to 
the limited space available—apparently all are very high in quality and very low, if not totally lacking in, the commercialism that marks any number of free films for tv. 


Behind this loosely divined philosophy these 50 pictures 








FILMED BY SPONSOR 


RUNNING TIME 


DESCRIPTION 





.... U.S. Dept. of Air Force........ 


March of Time U. S. Dept. of Air Force 18 


MPO Productions. Ford Motor Co. 


MPO Productions. Ford Motor Co. 


ee 


. Institute of Life Insurance .... 


Ford Motor Co. 43 


Roland Reed Prod Mobil Oil Co. ... oe 


Caltex 30 


Ernest Kleinberg 


Richard Matt .. Johnson Motors 30 


Civil Rights Film 
Assn, Anti-Defamation League, B'nai 


B'rith 


to 


28 


N.Y. State Dep't of Commerce 


Dep't of Commerce 
Radio-Motion 


Picture Bureau. N.Y. State Civil Defesase Commis- 


sion 25 


Venard Sears-Roebuck Foundation 


Alan Shih Prod. .P.; Lormiare Ge. 2... cccccsuseess 21 


Chas. Skinner Prod Freedom Foundation, Alfred P 


Sloan Foundation, Bureau 
Independent Producers & 
Distributors 


Screen Gems The Christophers 27 


New World Prod Anti-Defamation League 10 


N | Photo C’nt’r U, S. Dep't of Navy 


French Gov't. Tourist Office.... 
Automobile Mfrs. Assn. 


DPM Productions 


RKO Pathe 17 


Shell Film Unit, 
London 


. Shell Oil Co. 


Hartley: Prod. .. Simplicity Patterns, U 


others 13 


Arthur Lodge Prod NAM 


Fritz Kahlenberg ..Pan American World Airways... 13 


Sutherland 


United Productions 


of America Aetna Life Affiliated Co 


United Productions 


of America ..American Cancer Society 12 


éapee ne Ford Motor Co. .....cssseceees-22 


epee cceténss 27 


Swedish Institute 


Times Square Prod Eye Bank for Sight Restoration 


Smith-Kline-French 


Laboratories Smith-Kline-French Laboratories 56 


(Continued on page 90) 


971 
oosee «i 


29! 


20, 


6 to 15 Mins. .. 


29, 


—_ 


2714 Me, AS Se 8 sd Operation of Air Defense Com- 


mand during bomber attack on 
U. S. 

SS History of Air Force development, 
World War I, II; narrated by 
Lowell Thomas. 

ee Life of an American cowboy; how 
he works and lives at the Rober- 
son Ranch, Colorado. 

ry: Schoolboy, doing summer farm 
work, gives perspective of farm 
life to outsiders. 

Alan Ladd as retired life insurance 
agent who reminisces about cen- 
tury’s improvements and impor- 
tance of salesmanship. 

..Growth of America over 50 years, 
behind the story of transperta- 
tion advances, how it has influ- 
enced life. 

..Danger rode with five ordinary 
persons starting out one morn- 
ing; narrated by James Stewart. 


Mins. 


Mins. 


Mins, 


Mins. 


Sere 


Mins. (c) ...::.: Insight into Belgium; played ABC 
network and now available on 
station basis. 

el the as Game fishing with light tackle in 
the jungle streams of Peru. In- 
cludes scenes of Peruvian living 
and animals. 


Mins. 


MN ss isc Dramatization based on “To Se- 
cure These Rights,” report of the 
President's Civil Rights Com- 
mission. 


en ee Runthrough of all phases of state's 
Civil Defense setup. 

6 PRUE ss00das Accomplishments of 4-H Home Im- 
provement. 

Series of seven films lensed on lo- 
cation, demonstrating Indians of 
today carrying on traditions of 
forefathers. 


> eee, Recreation of Valley Forge during 
Revolutionary War. 

iw icwan aod Drama of young man joining 
government because he feels re- 
sponsibility. 


Mins. 


Mins. . Basic rights of man and religion's 
role in preserving them through- 


out history. 


26 Mins, (c)....Series of three films—Navy at 
Tripoli, in War of Independence, 


War of 1812. 


1995 - TE. ben Fates Tourist’s guide to Gallic'splendors. 


ES |. Kemedienin Documentary on 
portation. 


highway trans- 


... Series of six films on lift, drag, 
thrust, balance, stability, con- 
trols of planes, 


nes How-to-do-it films 
eight in series, 


Mins. (c) for. women; 


194 FOR 2 ceweves Continuing series of weekly tv 


newsreel features, each reel 
made up of four shorts about 
how products are made. 

BOG os de sqceren Ireland, the old and the new, from 
Cork, Tipperary to Connemara. 


United Fee GW ce caseeccvsienss 13% Min8. ........ Explores the caiises for vahishing 


civilization of the Mayan. 


sere Uses cartoon animation to illus 
trate true nature of bad driving 
habits. 

Realistics attitude toward Cancer, 
dealing with psychology of fear 
of disease; steps for early detec- 
tion and treatment. 

Sena e bs Life and work in Cape Ann section 

of Mass. 

5654 Cake Fe Story of the late famous Swedish 
sculptor, 

Illustrates work of Eye Bank as 
woman travels from Kentucky 
home to New York where sight 
is restored; narrated by John 
Cameron Swayze. 


Mins. (c) 


a 


Mins. (c) 
Mins. 


16 Mins. (c)... 


Mins. (c) . Story of Dr. Ross, day to day ac- 


tivities as missionary doctor. 











ee 


Wednesday, July 
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[ only Hope For 
Indie—Make 
‘Em Different 


By BERNARD L, SCHUBERT 


(Chairman of the Board, 
Telestar Films, Inc.) 











Those of us entrenched (Am I 
kidding? I mean tenuously estab- 
lished) in independent telepix pro- 
duction consider ourselves lucky. 


If we had to get a foothold in this 


busine under conditions as they 
exist today, we wouldn’t have a 
ghost of a chance. Perhaps I'll be 


accused of being dogmatic, but I 
stron feel that the door has 
been shut for the entry of new in- 


dependents into the field. 

The key that shut the door tight 
was t wholesale plunge into tele- 
pix production by the networks 
and major Hollywood film compa- 
nies \ll with vast resources in 
mont talent and facilities, mak- 
ing pictures for television, how 
can a new company break in? Add 


to this formidable array of recog- 
nized telepix entrepeneurs—the 
deep-rooted independents which 
have become the majors of their 
field—and it’s obvious that a new 
indie with limited resources has 
about as much chance of scoring, 


or for that matter even getting a 
hit, as did the Dedgers when Don 
Larsen pitched the perfect game 
in last year's World Series. 

How then can an independent 
television film producer with an 


organization and a record of ac- 
complishment continue to operate 
under h conditions? Must he 
close up his shop or can he find an 
area within the telepix business 
in which he can compete success- 
fully? 

Paradoxical as it may seem, that 
almost insurmountable wall of 
competition confronting the inde- 
pendent producer also provides 


su 


him with some advantages. For 
one thing he doesn’t follow the 
current trend. He gets off the 


track and seeks new ideas and sub- 
ject What sense would it be for 
him to make situation comedies 
or westerns if everybody else is 
doing it? 


Gotta Run Against The Mob | 


Take the current oater craze, for 
example. Any independent with a 
yen to expose footage on the wide 
open spaces should visit his near- 
est headshrinker. The major Hol- 
lywood studios and the networks 
can do it so much better that it 
foolhardy for an inde- 


would be 
pendent to go “thataway” unless 
he wants to wind up in the same 
prone posilion as a western villain. 

An vendent must be ready 
to take risks with unique and dif- 
ferent s and he must have a 
ready irce of risk capital. This 
is a ga ing business and an in- 
die unwilling to aecept this state 
of affairs might as well call it quits 
right me rhe indie’s approach 
must be a bold one. To be in con- 
tention in an already-flooded tele- 
pix market, he must plan his pro- 
gramming at least a year ahead, a 
requirement, that forces him to tie 
up a considerable amount of coin 
on W is nothing more than a 
gu or a hunch. He is constantly 
plagued with the thought “am I 
guessing right on what will be 
accepted a year from now?” 

‘ the independent live 
package have been the innova- 


tors evidenced by the big money 
quiz sh¢ so must the independ- 
ent telepix producers be the pace- 
sette in their own field. While | 
the n runs in one direction, the | 
independent must reverse the field | 
or veer off in another direction. 

Per my own experience— 
¥ has been a moderately suc- 
ce | one—will serve as an ex- 
ample. During the heyday of the 
situatic omedy saturation, we 
brou out “Topper.” On the sur- | 
face tl may seem like another 
comet « r Close examination, 
howe ndicates that it had 
some different than the gen- 
el of t x situation com- 
edit I added ingredient was 
far vs a tough subject to 
st \merican public. How- 
é licks in “Topper” 
a} to « h the public’s fan- 
eC) ed by the high ratings 
t} had since its debut 
7 t plus for “Top- | 
pe fact that it appealed 
bot lt and children’s audi- 
en 

At t e time as the market 


Continued on page 62) 





SHAMUS CULHANE PRODUCTIONS, New York. 


American Sugar Refining oo eerie fo Ae Peer 67 3 3 Ted Bates, N. Y. 
epemenne GRRE ok ca civs Wécasia 67 3 3 Ted Bates, N. Y. 
Pg eat ER ek DY foo; ee, tT 2 2 Fitzgerald, New Orleans 
| PEROT MNS oii occ cbeavess. nbs «0 ge oe <enbwedeade 147 ~ 7 6 Ruthrauff & Ryan, N. Y. 
|P. Ballentine & Sons ........ Ballentine Beer ...........4. ‘ 6t 3 3 Wm. Esty, N. Y. 
| ates Weemanl «oo. caseccse. OEE OE 6. 8. 5 sdeoteecsdeear 1f 1 J. J. Weiner, S. F: 
pBeyle-BMildway .......ccccecee. Black Flag Insecticide ........ ; 20t 6 6 8 Geyer, N. Y. 
| Colgate-Palmolive ............ Wel Beant OO 25. ek 8t 8 Carl Brown, N. Y. 
Pane SOMOS ow vadeecisania 12t 6 6 Carl Brown, N. Y. 
CD OU sas og 55.0 soos. vw tC... sevseh capeeues cca ‘ lf 1 McCann-Erickson, N. Y. 
Cudahy Packing ...... eae eae Cudahy BacoM ..cccccccisces . 2+ 1 1 ‘Herr, Mnpls. 
a tn I ww BRN 25s 0+ coward. ceiacccucenusictena : 10+ 10 MacLaren, Toronto 
General Motors ............. Institutional ..... cs. dec ldicee 1 1 MacLaren, Toronto 
H. J. Heinz ai ale.c bisa’ . ASeCERED van ew Cane e canoe 87 o 4 MacLaren, Toronto 
Holsum Bakers Cooperative ...Holsum Bread .............00. 16+ 6 10 W. E. Long, Chi. 
International Shoe .... Poll-Parrot Shoes: . .......eee 2t 1 1 Krupnick, St. Louis 
Knomark Mfg. Esquiré Boot Polish ......... ; 47 4 Emil Mogul, N. Y. 
Scuff Kote » ‘ 3T 3 Emil Mogul, N. Y. 
Reel, White. o's Seite cdekes tee = 27 2. Emil Mogul, N. Y. 
| Re WOR . Ta cckewan ovccceete 2 2 Emil Mogul, N. Y. 
Linco Products BAGS MONOEN | . cccwcdoaenvec’ 7 2 2 Henri-Hurst-McDonald, Chi. 


* To signify some or all of the total 1 
| + To signify whether any of total inch 


1umber 
ide animat 


f commercials are in color. 








TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 
(Continued from page 37) 
BEACON TELEVISION FEATURES, Boston. J. Leonard Sanderson, Pres. 
Total No. of 
ADVERTISER BRAND tor Goch Broad By ID‘s ! 30 oon 40 75 Sec. Agency, City 
MND oo 8.0 00-c0'¢ Sus batece Red Cap Glass Cleaner ........ 1 1 C. F. Hutchinson, Bos, 
Habitert Soup ........4...0-: PPE Gaels és 0 p.0 6 tek Maan , 1 C. F. Hutchinson, Bos. 
EP SOD. 35 ce cc.ccccces’s : : 1 C. F. Hutchinson, Bos. 
Raytheon Mig. =...........:: TV Radio Repair .........c:c. 5 1 2 2 Walter B. Snow, Bos. 
CARAVEL FILMS, New York. Calhoun McKean, in charge. 
Atnericam Com .........:.... Canco 03 Bee oe 10 10 Compton, N. Y. 
Amer, Radiator & Stand. Safety. .......... 0... ccc cece cece 9 9 BBDO, N. Y. 
American Tobacco .......... | Or re er re 7 2 1 o BBDO, N. Y. 
_ ab RP es 
BOPOFIOR dew iiccces 6 + 2 Lawrence Gumbinner, N, Y. 
P. Ballantine & Sons ......... PE er 11 8 3 William Esty, N. Y. 
Bavarian Brewing ........... ites trs eck ned but covdons 10 7 3 Peck, Cinn. 
SEE SRY 55.00% ss TANG 0 oa Pw ER Seer 2 1 1 Grey, N. Y. 
AS Sere 2 1 1 
EPUEMROMBD ft ccccccccupecce 1 1 
DE 4.56 ¢éa%ess cocseeee 1 1 
COE sc 0 noueaea Os oes POC eee 8 2 6 Geyer, N. Y. 
9s ces Dic vececnateen 2 2 
OND oes ccvesceneess DUNE "> Gakic ¢ 4 elec bib aoe cae 4 1 3 Y & R, N. Y. 
ME, Gat ar heb chowateceanwe 6 2 a7 BBDO, N. Y. 
RR eer ee UNE BS IS LG caec eet sccackeae 1 1 J. Walter Thompson, N. Y. 
Gem Safety Razor ........... PETE Cee ee 6 6 MeCann-Erickson, N. Y. 
General Electric ............ Ry, WINNIE: os ccc esieccs datean 2 2 BBDO, N. Y. 
Gillette Safety Razor it re ae 4 4 Maxon, N. Y. 
Goodyear Tire & Rubber .....Airfoam ...............ccceee 2 2 Kudner, N. Y. 
Griffin Shoe Polish ........... ABC Liquid Wax 6 3 3 Geyer, N. Y. 
ie Wo SN acinvic< eis veessdae GC 2 2) oc: shes saacaeaee 1 1 Kenyon & Eckhardt, N. Y. 
MT Vudhe-es s26s fee cgibeniul 1 1 Kenyon & Eckhardt, N. Y. 
Se ME cd ci vccade teases 4 4 Kenyon & Eckhardt, N. Y. 
Minute Maid Orange ......... Orange Juice .........ceeecee 6 2 4 Kenyon & Eckhardt, N. Y. 
SE cate el i. ss Obese cas Shredded Wheat ............ ‘ 1 1 Kenyon & Eckhardt, N. Y. 
Pharmaceuticals ....... pe Re) Serre 2 2 Kletter, N. Y. 
PD? 3#004.s0n4isdesaaees 9 6 3 Kletter, N. Y. 
Procter & Gamble ........... SE cure 0b, 604s + to ahaten 8 8 Compton, N. Y. 
PEP Se i 3 1 2 Compton, N. Y. 
PSRs Py eee: eae 7 7 Compton, N. Y. 
Remington Rand ............. Auto-Home Shaver ........... 11 il Y & R, N. Y. 
Sea ED Sw'ccs eo cadiess's EE 2s bbcscsds covsbansted 4 4 William Esty, N. Y. 
° 2 RY Se eee Pe eo . 6 3 3 William Esty, N. Y. 
EN DOO Sees ccc tivated MD. BOIS «bc cbscedcedecans 8 8 Y & B, N, Y. 
Socony Mobil ............ EEN Eds i cics ccactetens 3 ‘ 1 2 Compton, N. Y. 
eB Be re ye | ee aaa cos ict 1 1 BBDO, N. Y. 
CINE-TELE PRODUCTIONS, Hollywood. H. Lehman, in charge. 
Calif. Highway Patrol ........ 2 2 Direct 
COLMES-WARRENRATH PRODUCTIONS, Chicago. Walter Colmes, in charge. 
Sears Roebuck .............. Power Unit ee Se" 2t 1 1 Direct. 
Re ee ee Pet 2 1 1 Cunningham & Walsh, Chi. ; 
Garbage Disposal .......... 2 1 1 Cunningham & Walsh, Chi. 
Air Conditioner ..........4... 2 1 1 Cunningham & Walsh, Chi. E 
Radio 2 1 1 Cunningham & Walsh, Chi, ' 
MUNG S oo 2s S260 becca 2 1 1 Cunningham & Walsh, Chi. 
Vacuum ee eT a eee 2 1 1 Cunningham & Walsh, Chi. 
ires : 2 1 1 Cunningham & Walsh, Chi. 
Home Improvement - 2 1 1 Cunningham & Walsh, Chi. 
ON cc WON Gs dee wechuaee «4 Blue Horse School Supplies . 27 1 1 Day, Harris, Hargrett & 
Weinstein, Chi. 
Wood Conversion ............ a ee eee, eee ; 2 Buchen, Chi. 
American Family Detergent ...Heart of Bluing .............. 1t 1 Kastor & Son, Chi. 
Jacobsen Lawn Mower ........ Modern Manor ...........csce 1t 1 Wesley Aves, Chi. 
Ur GONG ack ice chedh. toad 17 = 1 Wesley Aves, Chi. 
Admiral Corporation ..........Slim Line Portable TV ........ 1t 1 Henri, Hurst, McDonald, Chi. 
Remote Control .............. 1 1 Henri, Hurst, McDonald, Chi. 
i ere eee ee eee ; 1 1 Henri, Hurst, McDonald, Chi 
Slim Vims ........ Oe EP Oe a” Dee, oe ae 47 4 Biddle, Chi. 
Planters Peanuts ............ SP A eee 27* 2 Kemper, Chi. 
eae 2 2 Kemper, Chi. 
Peanut Oil 5 5 Kemper, Chi. 
: CONTINENTAL PRODUCTIONS, Chattanooga, Tenn. James E. Webster, Pres. 
SN UNO fs, who vaewied 635 casiedcvdenaeea thee bade 1t 1 Fred R. Becker, Louisvilie 
EDs 5. a vc bo We's Cena EE is. cawesuecdedade sbcsa 9+ 1 7 1 Hesmer Foods, Evansville 
Eagle Chemical .............. MEE,“ Cais bho ekodds concn e t 1 1 1 McCabe & Fields, Knoxville 
Fleetwood Coffee .......... Pikvsh seme is aed tena ts catneie é 127 8 2 2 Nelson Chesman, Chattanooga 
Amer. National Bank & Trust ..Bank Loans ..............000. 67 6 Purse, Chattanooga 
J; Allen Smith .:.:......¢.%. White Lily Flour ............ 4; 2 1 1 Charles Tombras, Knoxville 
JFG Coffee cee och ONO CM die Gia WGe do-ee v 00S os eeeeee fe 77 : Geo. I. Clarke, Atlanta 
I is ns ciel alee 25 4. o\ 5 score ole Ce aed dank Cowen ka H t 1 7 Lavidge & Davis, Knoxville 
| Happy Valley Farms ......... RR Se A 1t 1 Lookout, Chattanooga 
EE I I A a oe, eS eS lf 1 Parker, Birmingham 


Shamus Culhane, in charge. 


ion 
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SHAMUS CULHANE PRODUCTIONS, New York. Shamus Culhane, in charge. 
P nn ie, C4 
ADVERTISER BRAND tor Bach trend By ID's, 3 de see. —y wis pm Agency, City 
Miles Labs ..... vos ccsccpecse cKO ccanscccccccvccdvacvess 8t 2 2 4 Geoffrey Wade, Chi. 
° Bactine ...... 3000 Vawdgteekhe 8t 2 2 4 Geoffrey Wade, Chi. 
Alka Seltzer sere emer ewer enee of Geoffrey Wade, Chi. 
Minute Maid .........+.++++-SNOW Crop Juice ....sscccccee 2t 2 Ted Bates, N. Y. 
Molsons Brewery .............Molsons Ale ...... sbi taahotas it 1 MacLaren, Toronto 
National Biscuit ..............Nabisco ............. pes 2t 2 McCann-Erickson, N. Y. 
National Brewing .............Nat’l Bohemian Beer ........+ 3t 3° W.B. Doner, Detroit 
Peter Paul ....... eRe eg Ea Ge Supdeos 12¢ 4 2 6 Dancer-Fitzgerald-Sample, N.Y. 
Almond Joys ....... ocvccccece 12t 4 2 6 Dancer-Fitzgerald-Sample, N.Y. 
a es are Marlboro ........ PITTTiTiTTT It 1 Leo Burnett, Chi. 
Phila. Savings Fund Society...PSFS Accounts .......eeeee++ 18t 6 6 6 Gray & Rogers, Phila. 
NES Wee sons wtb ose vcv ans Pioneer ....... PSTTTTITT TTT 8t 2 2 a Fitzgerald, New Orleans 
TT | eee 6t 6 MacManus, John & Adams, Det. | 
Quaker .. bdo 60040 thec SII. Sv cicetbhneces 8t 2 2 - Wherry, Baker & Tilden, Chi. 
G. 6, Ae Wiese 625.6055 %555 eT pee eee 10t 4 6 Ruthrauff & Ryan, N. Y. 
DESILU COMMERCIAL DIVISION, Los Angeles. R. $. Mulford, in charge. 
rss 5 400-4 ck oer a biee PeEE BE aa bs dea piven degs bo <% 4 4 North, Chi. 
Toni ‘ ine tgeea oo Dea MaMl.c. ..scccevoqgsteve 8 2 6 North, Chi. 
Reynolds Tobacco Pee on a a abana tess 4 4 Esty, N. Y. 
Miller Brewing ...... mio date BSE Life. Beer ..cicccvccavee 3 3 Mathison, Milwk. 
Brown & Williamson ......... ME ANA d wn5 ous p ddetnecese Mw 4 5 Russel M. Seeds, Chi. 
Ak Pao eens ..Gleem ...... SV nenedcgebertes 2 2 Compton, N, Y. 
Me vasxdes ss as eaten Tere ees oe Ty cones 5 2 3 North, Chi. 
eee 9 cevabesce Ras. sees oeareneiw ns 3 3 J. Walter Thompson, N. Y. 
Socony ........ bie wid eee <q aici Romans SS? « tubdeie 2 2 Compton, N. Y. 
Englander n0n.6q 6 deeey Hass 56 ds bpeev cosets ° 5 2 3 North, Chi. 
: DYNAMIC FILMS, New York. Nathan Zucker, Pres. 
Charlies Antell ............... pr eee pe 8 3 5 Paul Venze, Balt. 
Shampoo ea re Te 8 2 6 J. Katz, N. Y. 
Home Permanent oodetstade _ 1 1 J. Katz, N. Y. 
Rar re OR ‘ 5 5 J. Katz, N. Y. 
Bulova Watch ... hoe eeu DUE: Fis 055. cite ecine e 17 3 1 13 McCann-Erickson, N. Y. 
QED. Hair Preparation ..... 2.2.0... .ccecccsce Se aepdesese es 1f 1 Kastor, Farrell, Chesley & 
Clifford, N, Y. 
POP SEE ) 6iiixe cde tet Hake pis 553s cthewews 2 1 1 Compton, N. Y. 
SE WO. vine odeveesecdal Custom-agic .2.......ccse00. P 2 1 1 Direct 
ae ee é-scah- on alee an Cones 033 Rene babs cad 12 5 7 Direct 
ELEKTRA FILM PRODUCTIONS, New York. Abe Liss, Pres. 
American Tobacco ............ lL 1*f 1 BBDO, N. Y. 
(Hit Parade Opening) ......... 
Bes DE Sv dc cowsecpieadenl ee 5 1 4 Cunningham & Walsh, N. Y. 
MEL a El Producto Cigars ........... 4+ 4 Compton, N. Y. 
RE oa Viluoecssenvane a ee rr er ° 3t 1 2 Geyer, N. Y. 
Washing Machine ............ 27 es 1 Geyer, N. Y. 
DD. =. €5 spe caved cabenten Peacock Symbol ............ é 4*t 2 2 Direct 
ee eee ye SRP ee ae 1+ 1 BBDO, N. Y. 
Number Change .............. 3t 3 BBDO, N. Y. 
. BO MO» dececcdbavas : 27 2 BBDO, N. Y. 
Schaefer 4 ened es pha aie . emer Meet. oo. ciscdscsve . 4 
(Produced with Elliot-Unger- j : eins es 
Elliot. 
pe RP ee Texaco Supreme ............. 2t 1 1 Cunningham & Walsh, N. Y. 
PETER ELGAR PRODUCTIONS, New York.. Peter Elgar, Pres. 
Aluminum Co, of America ....Alcoa Alum. Wrap ............ 7 7 ee. MacLeod & Grove, 
N. 
Alcoa Summerhouse .......... 1 1 xine, MacLeod & Grove, 
ay Me 
American Chicle ............. ER i. ee 8 2 6 Ted Bates, N. Y. 
CE Gadicninsdlepewtinn ss mae 3 3 Ted Bates, N. Y. 
atte - COI 2 5 bins 6 in hee bo hl bees Ce nae oy 5 5 Emil, Mogul, N. Y. 
ee SE ON 55.554: o. 5.0 55 poh h 6 ere no Sadi ke oke : 1* 1 N. Ww. Ayer, N. Y. 
I in. tools ho rn Goo chan a CAC ECs od terme kaos ou 2 2 Young & Rubicam, N. Y. 
CE WO £65 ao 5s cettatbdesnkseks cadeeed Jcauke eee eoce 3 3 Cockfield, Brown, Toronto 
Chesebrough-Pond’s .......... Pomi’s Compact foi. ccc ccsscs ° 2 2 J. Walter Thompson, N. Y. 
Valcream EWE Salam ac sda edhe. 0 ; 2 1 1 Compton, N. Y. 
Pond’s Angel Clean ......... P 2 1 1 Compton, N. Y. 
Colgate-Palmolive ........... Palmolive Rapid Shave ...... ‘ 6 2 1 3 Ted Bates, N. Y. 
Palmolive Rapid Shave ....... 4 4 Spitzer-Mills, Toronto 
Dromedary .......... ed ater Ne Dromedary Cake Mixes ,...... 4 + Ted Bates, N. Y. 
Esso Standard Oil ............ Esso Atlas Tires ..°.......... a 4 1 McCann-Erickson, N. Y. 
General Feods -:...........00% Post Sugar Krinkles .......... 3 3 Benton & Bowles, N. Y. 
Grape Nut Flakes & 40%Bran. . 1 1 Benton & Bowles, N. Y. 
8 | Re eee 3 3 Benton & Bowles, N. Y. 
Lever < #1» » lelb aie 'h.p 0m 52 ip 7 2 2 3 oO 
: og ee gilvy, Benson & Mather, N. Y. 
eR ete A oe ee 5 1 1 3 Younes & Rubicam, N. Y. 
Procter & Gamble ............ Ray FS pe ee 7* 7 Young & Rubicam, N. Y. 
re Rabies 27* 1 10 16 Benton & Bowles, N. Y. 
Big Top Peanut Butter kaabeaé 4 2 2 Compton, N. Y. 
\ pa a oc ere she vee 1 1 Compton, N. Y. 
; luffo veveS eS Vio meas bebsea 1 1 Benton & Bowles, N. Y. 
Harold F. Ritchie ........... Se ee ‘ 4 ° 4 MacLaren, Toronto 
Roth Rug Cleaners ........... GE NE 5s eve Snveaaces es 1 1 Lando, Pittsburgh 
—- a whvepoee Se Uo -cN an ob Bob oc ce é 14 4 10 J. Walter Thompson, N. Y. 
elchow-Righter ............ Sn 35 Ds oo wah ede ies ds 2 2 Norman, Craig & Kummel, N. Y. 
ee Remington Shavers ........... 5 5 Young & Rubicam, N. Y. 
Sete oe of Comads ........ 2 eg ERS oc Ores 4 4 Spitzer-Mills, Ontario 
. 2 Aer eee Bayer Aspirin ....... eos esine 14 14 Dancer-Fitzgerald-Sample, N.Y. 
Winthrop Rockefeller ........ WineGek Wee abc k ve cine ic 1 1 Direct 
“Genta Gertrudlis” (<5 occ cscs 1 1 Direct 
be eo Ce ss dancnwuaks EE. . 00s cine gtttestese 2 1 1 Cunningham & Walsh, N. Y. 
Williams ...... emt.bod olan Conti Shampoo ...:.......... 2 1 1 Doherty, a Steers & 
Shenfield, Y. 
John H. Woodbury .......... Woodbury Shampoo ........... 2 2 Robert Orr, rs a 
Pasa ee ELLIOT, UNGER & ELLIOT, New York. Stephen age in charge. 
re _ ng Fed. of America............. a Pee ee Be 2 1 Cunningham & Walsh, N. Y. 
uminum Co. of America ne cSvaege i ta haved Gaancs 7 7 Fuller & Smith & Ross, N. Y. 
ME Fs VE sdanteisss sénd bers 3 3 Ketchum, MacLeod & Grove, 
ie 4 
American Chicle ............ PS ase A Pe AG: 3 3 Dancer-Fitzgerald-Sample, N .Y. 


(Continued on page 50) 


e * To: signify some or all of the total number of commerci i iL 
t To signify whether any of total PTD Pree, 


include animation 


TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 





Gotta Be Flexible 
. 
To Keep Pace With 
J J hel 
Changing Conditions 
—— DAVID V. SUTTON— 
P. in Charge, MCA-TV) 

“He who learns not today, knows 
not tomorrow.” 

If some wise man didn’t say that 
a couple of thousand years ago, he 
should have. Because that thought- 
expresses the importance of revis- 
ing one’s plans for the future in 
accordance with the experience of 
the past. 

It is particularly appropriate to 
the film @yndication industry be- 
cause ours is a business of chang- 
ing conditions and unless we keep 
ourselves so flexible that we can 
bend with the times, we are surely 
lost. 

It is this very flexibility that is 
the chief advantage of syndication 
for the prospec'ive advertiser and 
agency. Syndication today is better 
able than at any time in the past 
to fill the individual needs of 
advertisers who desire to supple- 
ment network programming, or 
who cannot use networks because 
of their own peculiar merchandis- 
ing problems. Top national spon- 
sors like Nestle’s, P & G, Colgate, 
leading tobacco companies—in fact, 
virtually every leading national ad- 
vertiser— are among those who 
have used syndication profitably, 
are now using it and will continue 
to use it. 

To serve this vast market with 
up-to-dateness, with intelligence 
and with sufficient flexibility, MCA 
has spent a considerable amount of 
time in the past year devising ways 
and means to provide the adver- 
tisers with tailor-made service for 
their television advertising needs. 
Any advertising program, to be 
good, must present attractive cost- 
per-thousand; it must meet the 
basic needs of that advertiser in 
respect to his budget and his mer- 
chandising and distribution prob- 
lems. It must be programming of 
the type and quality that staticns 
are interested in to assure them of 
high circulation locally and the 


price must be such as to assure a 
worth-while relationship. 

Our several plans, introduced 
during the past year, have satisfied 
these needs of many advertisers 





| with good programming, desirable 


time periods and good circulation 
— all at realistic cost. 

All of us in television still con- 
sider ourselves in a comparatively 
young industry. But there are 
certain basic facts which have be- 
come instantly apparent to the 
professional observer: 

That a solid tv program must be 
built with a geod script, well 
produced, fully programmed and 
merchandised. Surely the adver- 
tising agency will look first toward 
those producers who have proved 
themselves to be reai professionals, 
for future product on which they 
can rely. New preducers continue 
to emerge almost weekly, but they 
can be compared with the .150 
hitter in baseball—he gets the 
ball off the ground once in a while, 
but he strikes out much too often; 

That sponsorship of a good syndi- 
cated program offers the national, 
regional or local advertiser a pres- 
tige show, with veteran performers, 
in the markets of his choice, at a 
price within his ad budget; 

That imaginative merchandising 
and promotion can help the adver- 
tiser take full advantage of his 
syndicated program by means of 
premium giveaways, nogint-of- 
purchase displays, contests, news- 
paper publicity and the 101 other 
ways in which to reap the fullest 
rewards of a successful television 
program; 

That syndicated tv programming 
is growing bigger every year; that 
the quality and production values 
are improving at a rapid pace; that 
the extremely high number of re- 
newals for second, third and fourth 
runs in the same market proves 








their continued potency as sales 
| promoters. 
So we look for increased activity 


lin the film syndication industry, 


with better product, more exposure 
and most important of all— in- 
creased sales results for the fellows 





who pay the final bills. 
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To us, there’s only one way to operate a train, and that’s to get all the bugs out, owr- 
selves, place it squarely on the tracks, turn on the 


lights and let ’er rip on a pre-established course. 


Orhers seem to prefer starting out by putting a blueprint of a caboose before a hypo- 


thetical iron horse, 
Then calling in a lot of potential ticket-buyers to suggest ways and means. 
But the trouble is, what if some of them insist on square wheels and outside latrines? 


That’s why, even though our new syndicated series, ‘‘Boots and Saddles—the Story of 
the Fifth Cavalry,’’ is just now released for sale, 
we’re already deep into the actual production of 


‘Union Pacific.’’* 
It’s not that we’re ambitious to be flamboyantly prolific. 


It’s simply that ‘‘Union Pacific’ passed all our own home-grown tests of what makes a 
fine show (and show is what we’re in the business 


of) so we’re makin’ it. 


And mind you, we not only don’t have a customer fort, we don’t even know when we'll 


go looking for one to purchase a stake in it. 


‘he CNP method of running a railroad is to create entertainment and produce it on film 


at a pace that’s at least steady, 
And have it ready to go when the market is ready. . 


We like to think that over the long haul our ticket-buyers enjoy a ride with all 
lights showing; 


That is, they have a reasonably accurate idea of what they’re riding in and also where 


: P 
they’re going. NBC TELEVISION FILMS A DIVISION OF 


*with apologies to Ogden (Utah) — j | Z | Pp 


CALIFORNIA NATIONAL PRODUCTIONS, INC. 
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Telefilms As 
America’s Best 
Ambassadors 


By EL 1O0T HYMAN oom 
A.A.P. Inc.) 


On June 10 of this year, the first 
American feature motion picture 
was shown on commercia: tele- 
vision in Great Britain, Jusi as 
Hollywood's product has travelled 
the entire worid via theatres, now 
it is starting its second cycle via 
television. All of us should wel- 
come this opportunity to exhibit 
part of our way of lie through an 
exchange of arts. Art is a truly 
international medium ef eommuni- 
eation, and motion pictures rep- 
resent native American art as 
much as our books, musie, paint- 
ing and other cuitural endeavors. 

Regardless of political bounda- 
ries, or differences in language or 
culture, films have long proved 
their universal appeal, If America 
is known in all parts of the world, 
it is thanks as much to our fea- 
tures as to any other factor, Con- 
versely, Americans can benefit by 
having the chance to see films 
made in other parts of the world, 

The picture that started this new 
television pattern in England was 
Warner Bros.’ “The Maltese Fal- 
eon,” released to Granada TV by 
A.A.P. It will be. followed by hun- 
dreds of other features, eartoons, 
short subjects and half-hour se- 
ries .. . not only in England, but 
en the continent and ail the way 
te the Far East, In fact, a com- 
plete duplication of all motion pic- 
ture, television and allied activities 
of A.A.P. in the United States is 
new being undertaken in the East- 
ern Hemisphere. 

After three years of study ef 
the foreign market, during whieh 
time Norman Katz, of eur office, 
made two complete irips areund 
the world, we are now embarking 
on a major expansion into world 
markets, Companies are being es- 
tablished in the various Eastern 
Hemisphere nations for this pur- 
pose, These foreign companies will 
not only sell our pictures, but will 
buy motion pictures made in the 
various countries for theatrical re- 
lease in the United States, and will 








Pres., 


engage in the production and co- 
production of motion pictures 
there 


We iniend to utilize to the fullest 
all the rights we acquired, along 
with the pictures themselves, in 
eur Warner Bros, library purchase, 


including literary rights, music 
rights, live television and radio 
rights, certain merchandising 
rights, non-theatrical and telev- 


sion rights, and others. This ap- 
plies to foreign countries as well 
as to domestic use, Investing some 
ef our money in these activities 
abroad serves two important func- 
tions. It is welcomed by the coun- 
tries involved, because it stimu- 
lates business and employment 
there. And it helps build our li- 
brary for future use, to maintain 
continuity of onerations here and 
abroad. Naturally, in all cases we 
will be selling all of our product, 
including the Popeye cartoons, our 
hundreds of major studio features, 
Westerns, half-hour series, and the 
Warner Bros, features, cartoons 
and short subjects, 

Precedent for this type of opera- 
tion has been set on this continent, 
A. company similar to those de- 
scribed has been established for all 
of Latin America, which will soon 
be seeing our pictures, in theatres 
and on television. And we will be 
engaging in all of the described 
allied activities in Latin America: 
co-production, licensing of live ra- 


dio and television rights, and all 
the rest. Australia, also, will soon 
be seeing our pictures. In fact, 
there are fow places on earth 
where they will not be seen. Even 
behind the Iron Curtain, numbers 


of our theatrical pictures have 
been screened and selections made. 
Travellers may be unwelcome, but 
a little bit of America, on film, is 
getting to all people, 

From 


our company's point of 
view we firmly anticipate making 
AAP. as important a factor in 


world markets as it is in th's covn- 


try. Furthermore, we s'ncerely be- 
lieve that an open exchance of all 
forms of art and enteriainment 
among all peoples of the world of- 
fers the best means of inereasing 
our understanding of each other. 
We are glad to be contributing in| 


seme small measure to this goal. 
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TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 
‘Continued from page 47) 
ELLIOTT, UNGER & ELLIOT, New York. Stephen Elliot, in charge. 
Tetal Ne. of 
ADVERTISER BRAND terbech Brend ByID'c tesetec, feb Sec, Agency, City 
American Tobacco . Ses ate een UNE '« <a vache are-a'o.a:0 el 23 33 BBDO, N. Y. 
Bee FOOSE .....0's. ccces.. SeTgens LOOM .. .cccccccccuse 2 1 1 Rebert Orr, N. Y. ; 
ate. . « iia iueles's » A ES, . e cidantves comes 2 1 1 N. W. Ayer, N. Y. 
NE Te ee ene © a 8* 3 5 Menroe F. Dreher, N. Y. 
Benrus Watch . eee eee 2 2 Lennen & Newell, N. Y. 
EY Bbw avss cavcscoks Hellman’s Mayo. ......cesese ‘ + 4 Dancer-Fitzgerald-Sample, N. Y. 
WOO ..6.. i vuedapacecs seems 1 1 Dancer-Fitzgerald-Sample, N. Y. 
Bristel Myers ............... Pee yh TT ree 3 3 BBDO, N. Y. 
REE Re ee ee ee 5 1 4 BBDO, N. Y. 
ge Ee rene Arrid Men SQreg 2. 60<cce ances 9 1 1 7 Ted Bates, N. Y. 
EE ss cette ak Bs Sie webs weds Cees. TOO. DB. os i.csacussccavy P 15 12 3 1 Norman, Craig & Kummel, N .Y. 
Continental Baking .......... OE: ... .«itedeessenaween F ll 1 10 Ted Bates, N. Y. 
EE ik +s doa kelp» wroewe baaeN Coty Powder .....ccccesccees ° 1 1 Franklin Bruck, N. Y. 
mee TONG ck ccc cars ctcees Bromo Seltzer ......cccccccoce 6 € Lennen & Newell, N. Y. 
OD. sn s.000 6ekbihes Se eCeET ‘ 1 1 Lennen & Newell, N. Y. 
General Electric .............. G. B. FORO oc cc ccccces vs 1 1 N. W. Ayer, N. Y 
> es CA. o's o'er ceenasisias - 2 2 BBDO, N. Y 
General Feods .............. a errr ‘ 1 1 Young & Rubicam, N. Y. 
Maxwell House ...........00. ‘ 13 1 3 > Benton & Bewles, N. Y. 
. Bees COO «oc csnssrevievence 1 1 Benton & Bowles, N. Y. 
General Mille ................ GMKT (Flour) ..cccccccccces > 1 1 Dancer-Fitzg-rald-Sample, N. Y. 
I os Co eee 2 sss .-s0edseekadewsdeden , 1 1 Needham, Louis & Brorby, N. Y. 
ESE ENE ae rae mT a De WOMED .ccecdasescadebe ; 4 3 2 Ogilvy, Benson & Mather, N. Y. 
TE os. 0 ssnnbeonsseawnuen ‘ 3 1 1 1 Kenyen & Eckhardt, N. Y. 
Liggett & Myers .............. | Peer ree eee ° 1 1 MeCann-Erickson, N. Y. 
i re oe Pre Tier 7 1 1 Young & Rubieam, N. Y. 
EEE Ee ee ees ee ee ‘ hades 3 1 1 1 Dantel & Charlies, N. Y. 
PE EE CIEE Sc dcdccccscccccesccccccesnecessemene ‘ 2 “ Robert Orr, N. Y. 
Pabst Brewing ............. Ola Tankard BD disensase Stee 7 1 % 2 Leo Burnett, Chi. 
Procter & Gamble ............ _, MO OPEEE TR TTT ee ctr ‘ 20 z 17 Dancer-Fitzgerald-Sample, N. Y. 
CE °c . o hc dbdeeswedeees ebee 2 2 Young & Rubicam, N. Y. 
Re err eer . 2 2 Compton, N. Y. 
DE 4 nico +vecseeebseeeanene ° 6 «8 Compton, N. Y. 
Ivory Flakes évciscocecertee . 1 1 Compten, N. Y. 
© Ivory ented er ae eee ee ee 17 17 Compton, N. Y. 
Joy Cons culsepnens essa pie > 4 Leo Burnett, N. Y. 
DPREED. «<0 vceusdisgetaedeat — 12 12 Dancer-Fitzgeraid-Sample, N. Y. 
FOTO Pr re ne as ~ s 2 Leo Burnett, N. Y. 
a ere a 3 1 a Grey, N. ¥. 
Remington Rand ............. Princess Shavers ........++: * 7 7 Young & Rubicam, N. Y. 
a etcl viens sac dean tes Wee GHOW ... v.ccvticestangsa ‘ 2 +. BBDO, N. Y. 
SD NOE: on +6 0,40 0beaedes eee ° a 2 BBDO, N. Y. 
NO Ve 6d dw 6B aor vine sede sass) sebeee bee ceguens 18? 1 17 F. B. Sawdon, N. Y. 
Sehaefer Brewing ........... ‘Schaefer Beer ..........4..00 , 347 11 5 18 BBDO, N. Y. 
NOT. . owvces cacncecay rr Fe Peer: & 11 3 3 J. W. Thompson, N.Y. 
EE ow Sao cukat sa dwhewds eneigrent: . 6 éicinaticencass ; 4 2 2 Young & Rubicam, N. Y. 
cas GEE L ane cise ey. cvs os eadendwenat te ‘ 3 2 Leo Burnett, N. Y. 
SE UNE fac 0 6 sto wdssnie we DEED... <csvdckcchacteeont™ 5 3 BBDO, N. Y. 
Warner-Lambert ............. BEE cs eisccneaddebie sane 3 3 Nerman, Craig & Kummel, N. Y. 
FIORE FILMS, Jersey — Albert A. Fiere, V.P. 
CITT: ows atc ed ciaw wees “Vie Tiem ...... 5% Gecctetes 2 2 Direct 
RE, cid it a oy na kedes.e Oo. Pe eer rere: ae 3 2 2 Direct 
Hathaway Bakeries eee .Big League Bread ........... 2 2 Friend-Reiss, N. Y. 
eae Portables F 4 4 Direct 
ET noire inet tad eh emasa te POT POOL errr 97 3 3 3 Direct 
PI ED in o'h <n 00 0:60 0's PR pe ee Pee Oe ae 2* 2 Direct « 
HANKINSON STUDIO INC., New Yerk. Frederick 1. Henkinsen, in charge. 
American Express ............ Travelers Cheques ........... 27 $ i 1 Benton & Bowles, N. Y. 
American Tel. & Tel. ........ ee Eee 8? 1 7 Cunningham & Walsh, N. Y. 
Chase Manhattazm Bank ...... eer er er oe 17 1 Cunningham & Walsh, N. Y. 
ts ET et aa lt 1 Cunningham & Walsh, N. Y. 
pO PPT eee 17 1 Cunningham & Walsh, N. Y. 
Anderson Clayton ............ ae 27 2 MeCann Erickson, N. Y. 
| ee Bites. Collet ....usccevdsRsss * 27 2 Benton & Bowles, N. Y. 
Instant Maxwell ..........¢0 1* 1 Benton & Bowles, N. Y. 
Liggett & Myers ............. Chesterfield Kingsize ......... 4; 4 McCann-Erickson, N. Y. 
Procter & Gamble ........... Re 33 2 1 Benton & Bowles, N. Y. 
NE eT er eee ee aa d 47 ° 2 2 Cunningham & Walsh, N. Y. 
Smith-Carona ............. , EAD 54 as cade veesen 1* 1 Cunningham & Walsh, N. Y. 
National Biscuit ............. ee eo eee 17 1 Cunningham & Walsh, N. Y. 
Wemtingheuse ......:0.00-0000% DntrWBOUNtE ....... grade «Score li 1 MecCann-Erickson, N. Y. 
HARRIS-TUCHMAN PRODUCTIONS, Hellyweod. Ralph G. Tuchman, Gen. Mgr. 
Tasti-Diet Foods ........... 23 14 7 Heintz, L. A. 
Sparkletts Water ........... Distilled Water .............. 6? 3 3 McCarty, L. A. 
TE. os walks we cores Mh i ak ce ee eens Kwed 1*7 1 Buchanan, S. F. 
Carnation tj EE ee Instant Chocolate ............ 1 1 Erwin, Waséy, L. A. 
Friskies Dog Food ........... ee ee pee ar eee 1 1 Erwin, Wasey, L. A. 
Int'l, Metal Products ........ Alpine Air Cooler .....3..... 57 3 2 McCarty, L, A. 
Beets Al COC oon os 6 cece 57 3 2 MeCarty, L. A. 
Sie PE ci; asides codes FONE: RETR A Ee 2 1 1 Anderson-McConnell, L. A. 
Se. 3 6 kkd Pendens ond 8 4 s Anderson-McConnell, L. A. 
eT AN ch ewdeas veesece 6 3 3 Anderson-McConnell, L. A. 
Kaiser Aluminum ........... GS, ee ee 2 2 Young & Rubicam, S. F. 
Louis Milani Feeds ... .1890 French Dressing le day oe 1* 1 Arthur Meyerheff, L. A. 
SNES. < «2 Meade dd. eee Ajax apbbbedeaces fers 1 1 Lennen & Newell, N. Y. 
Estre Crem... on. oi canscces 1 1 Lennen. & Newell, N. Y. 2 
VICTOR KAYFETZ PRODUCTIONS, New York. Victor Keyfetz, Pres. 
Homelite .......... Homelite Chain Saws ......... 6*7 6 Direct 
Nat'l Assn. ef Engine Boat Mfg. Poat Show lt 1 L. King Assoc., N. Y. 
Winthrop Products fae 17 1 Direct 
KEITH FILM PRODUCTIONS, Omaha. James C. Keith, Pres. 
TE FC TOT Te OC 17 1 W. D. Lyon, Sioux City, Ia. 
Fairmount Feeds . ee GEE svcicn debcevenr vals 7 4 3 Allen & Reynolds, Omaha 
ae ee ee ee ee ee ree 27 2 Ayres, Swanson, Lincoln, Nebr. 
Metropolitan Util. Dist. ...... Ae ot ee een ee 57 bs 2 Bozell & Jacobs, Omaha 
Otoe Food Prodvets  ....... Morton House ee eee 9 9 Buchanan, Thomas, Omaha 
Tidy House Products ........ eS  \ An.0's ohms ceed ee 2 2 Buchanan, Thomas, Omaha 
tes Geek . 65+ .aerctenec are 1* 1 Buchanan, Thomas, Omaha 
et CIRO << ov eedanccde cub¥aek 3 3 Buchanan,-Thomas, Omaha 
Te rare 3? 3 Buchanan, Thomas, Omaha 
° Tos signify seme or ¢H of the total r of commercials are in color. 
}+ To signify whether any of total ine lod e 2znimation 
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TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 


KEITZ & HERNDON, Dallas. Rod K. Keitz and Larry F. Herndon Jr., in charge. 


Total Ne. of 


(Continued on page 54) 


* To signify some or all of the total number of commercials are in color. 
t Te signify whether any of total include animation. 


Commercials By 20 Ses. By 45 See. 
ADVERTISER BRAND _ fer Hach Brand By 10's te 30 Ses. te 75 Sec. 
Amlico Oil ...... 06 6$nekewe oct MEE 30 sccestaws ceccece t 3 
Calvert Daley .occcscccccescs Converts MEK ......04 waged + 2 
Deep Rock Oil ...............-Deep Rock Oil & Gas ....se0. t 2 2 3 
ee Gh kc cites hao eines oo Derby Ol & Gas ......- ecbdcce 3*f 3 12 2 
First National Bank, Dallas ..<.... 2.0... ce ceccevcce ococseoeee 1y 1 
Fort Worth National Bank ................:.... patbassseeses a*y 4 
Jones-Blair Paint ............. BI FR |. 60-0008 vissttocne t 1 
Lone Star Brewing ........... Lone Star Beer ..... paseetewe 10** 7 3 
Quality Chek’d Dairy Products ......................000 ven 8+ 8 
Southern Union Gas .......... Southern Union Gas .......... 6i 6 
i ee 0 Sh ine Chad aw okies Vornado Air Conditioner ..... , 1 
Texas Dry Concrete .......... Sakrete Concrete .......... we 2; 2 
Topeka Savings Bank, Topeka. Savings ...”............+ees005 + 1 
WD otis <cdhcstenacee nal (REE ES Fy + 1 
EE aa Sy 2 Renee t 1 
ROBERT LAWRENCE PRODUCTIONS, New York. Robert Lawrence, Pres. 
American Brewery .......... American. Beer ..........5... 8 4 4 
. rae & American Canco ..........+:. , 5 5 
American Sugar Refining ..... PD PE Sk vos SF ce lee 3 1 1 1 
B. Houde, Grobbe ............ DuMaurier Cigarettes ....... ; 1 1 
Ee... Pita cee oe ver Fe dee... sae kgaw ad 8 4 4 
British-American ou . eat anit oan ih ce eee emaes 5% 8 8 
0 eee er, oP ees .,..Bulova Electric Razor Cigutéoe 3 2 1 
Campbell’s Soup ............. Campbell's Doll ..........02. - 3 3 
Canadian Industries .......... Se: oo Sew. 140bsbeeddes 16 8 8 
Canadian Oil Companies .....White Rose Gasoline seeeets ae 3* 3 
Canada Packers ....., ~seees..Maple Leaf Detergent ....... > 3 1 2 
Cattes Pretagit. oo... 0 :avctwco ATG & Male .. osc cccccs oa ee 1 1 
rss... 2%, .oecbsenwere se 2 2 
Christie’s Bread .............. Christie’s Bread .........c00 27 2 
a eee oe een ne ee ee ee ery errr 1 1 
Ca ee cs. awdhks cobs Maple Leaf Detergent eee ere 3 1 2 
RO, oe) Go eee hes on s 3 1 1 1 
Esse Standard Oil ,...........Golden Esso Extra Liieedeckso 6 4 2 
Glamur Products ............. Bike aa 6S. in kc oc betes 2 2 
General Electric ............. ie Ste ee ois me 2 2 
General Foods ....... poise tie Grapenuts Flakes ........... eo. oe 1 
General Mills ..... velewewsae RSME Sat eta ers 1 1 
GesGyeat TWO. ...<ciccisce.cs DN SMCS Ve. > hs dainceoetes 2% 2 
i RI ep ttt ie SEW ST Aa o0uda sone teimee t seen 2 2 
Harrison Radiator Div. of 
Gewt, WEeNeeD oo. ss ccc teats Harrison Air Cem. .......<60.. 2% 2 
H. J. Heinz eng fie is AL HES Heinz Ketchup & Soups ...... 6 6 
a Es kno Se ncn dbmemaie Heinz Baby Foods . .......... 3 2 1 
Hills Brothers Coffée ......... Hills Bros. Inst. Coffee ....... 3 1 1 1 
Miotene Cordis BaGeteies «<< o. MN oss oe con dic ds ks Ce veces 1 1 
en aan Ss 1 1 
Re, AS Ft. Garry. Coffee ....c.0ccccce 1t 1 
Imperial Tobacco ............ SRS ar aie 3 3 
-Jacob Ruppert Brewery ......Knickerbocker .............. ‘ 7 2 5 
Johnson & Johnson ....... Ree, i aes errr ; 4 2 2 
RP a ae 13 13 
LO ye ay ae 3 3 
PRRONEP OE | ss gc cba ee es > ab os <. bbcenaeseseases ‘ 57 2 3 
Kleenex Towels ........... ee 1 1 
PS eee te $s 0Wigdh 6 MEI wa bean s eke ose ben tee 3 3 
Lever Bros., Canada ..........Good Luck Margarine ........ 3 3 
Thomas J. Lipton ........ owes eO Gewese 6 dees ccccis ; 1f 1 
Marculus Manufacturing ......Marcal ee 6 3 3 
Pas ree cons ee Musketeers od aes aebe 2 1 1 
Molson’s Brewing ..........,..Molson’s Ale ............- iat ¢ 14¢ 14 
Deere es CHOWN 6 cic dcccses ‘ 7 7 
Crown & Anchor .........++ ° 3 3 r 
Murray Corp. of America ..... Eljer aeeehewed oan 1 1 
Mutual of Omaha ........ .... Mutual Benefit . te es ; 2 - 
Seeeioe,.. Com eos 55 oSic-c 5a I IIE icc Se ond. ctecus - ae 6 
Noxzema Chemical ...... ...+..Noxzema Shave Creams ...... . 1 1 
O’Keefe Ale Brewery ........O’Keefe Ale ............05. on 14 2 5 7 
Pfeiffer Brewery ..... od ba bs 6 wi: MIE Si ics alo wa aces 16 2 6 8 
Pillsbury Mills ... ... ... ...-Pillsbury Cake Mixes ...... a 2 1 1 
Procter & Gamble ........... oP Rae Or ree 6 2 + 
SER aS Te Sere sete 2 1 1 
CE 2... oss pe eeeveveveces ee 8 8 
Procter & Gamble, Camada ...Cheer ..............0e00> yeas 3 3 
DE sings cccakeetp ested ° 1 1 
TE Wi deed Vccekessousede 1 1 
2. i .— che behaelees J 2 1 1 
- on PONE. % ocu ee Fae adeee . 7 2 5 
eae ea wie oe Pe 2 1 1 
Proctor iat Sie: eee ee AR ee ga a 1 1 
ee, BOB | occ ve see rer Te 2 1 1 
Reliedie Tey .ischecse ces csv SOD occa cansae cee aE. 6 6 
R. J. Reynolds ...... ey a ee rerrreer 8+ 1 7 
Reynolds Aluminum .........Reynolds Wrap ........... ane 6 6 
Savage Shoes .......:. ack TID ooo eec ocetenes : 13, 13 
Simmons Mattress ..........,.Simmons ............. ES tacos 2 1 1 
Sterling Drug ................Fiztin Boy vithectciee 8 . 
Ironized Yeast Rev. ......... : + 4 
ME A NE. A Sing so oe 8 e's . 2 2 
Phillips’ Aspirins dhosevetess ‘i 32 12 20 
Union Carbide ............... es ee Jdah ave 3t 1 2 
U. S. Treasury Dept. ......... Savings Bonds ........... re 
Waltham Watth Co. .......... Waltham Watches ............ 1 1 
Whitehall Pharmaceutical ....Anacin, Heet, Kolynos ....... ‘. 6 3 3 
Wilson & Co. ........ Shand saddens cae neds sl + ewe _ 6 
LEWIS & MARTIN FILMS, Chicago ,Ill. Herschell G. Lewis, in charge. 
York Corp. ...... cccccccccesc«+SOKk SnOrkle Air Cond. ...... 8 2 6 
GOED. kev nnes +eeeeeees++- Sponge Mop & Dri-Glo ..... ‘ ea 2 2 
Cee DD ~ ake hc ae ke oo we «Win F860 cae ctes * 4t 2 2 
, .. rena ccctece co cMMDOMRPOIOP 2.22... cseceoce 2 2 
6. Ee ey nesae Pabst Andeker Beer .......... 1 1 
Midas Muffler ..... SEU Y Cc ER ek SORTS NERS esasericpaesee’ 3 1 2 


Agency, City 

Taylor- Norsworthy, Dallas 
Lowe Runkle, Okla. City 
Lowe Runkle, Okla. City 
McCormick, Armstrong, Wichita 
Rogers & Smith, Dallas 
Glenn Adv., Ft. Worth 
Rogers & Smith, Dallas 
Glenn, Dallas 
Campbell-Mithun, Chi. 
Direct 

Lago & Whitehead, Wichita 
Glenn, Dallas 

Whitney, Tulsa 


Lier, Neal & Battle, Atlanta 
Liller, Neal & Battle, Atlanta 


Van Sant Dugdale, Balt. 
Compton, N. Y. 

Ted Bates, N. Y. 

Vickers & Benson, Montreal 
Thompson-Koch, N. Y. 
James Lovick, Toronto 
Marschalk & Pratt, N. Y. 
Cockfield, Brown, Sroronto 
Ronalds, Toronto 
Crombie, Toronto 

James Lovick, Toronto 
Cockfield, Brown, Toronto 
Ted Bates, N. Y. 
Cockfield, Brown, Toronto 
Grey, N. Y. 

James Lovick, Toronto 
James Lovick, Toronto 
McCann-Erickson, N. Y. 
Grey, N. Y. 

Young & Rubicam, N, Y. 
Benton & Bowles, N. Y. 
Knox Reeves, Mpls. 
Compton, N.Y. 

Young & Rubicam, N. Y. 


D. P. Brother, Detroit 
Maxon, Detroit 

MacLaren, Toronte 

N. W. Ayer, N. Y. 

Edward A. Weiss & Co. N. Y. 
Earle Ludgin, Chi. 

John Burke-Gaffney, Toronto 
Cockfield, Brown, Montreal 
Warwick & Legler, N. Y. 
Young & Rubicam, N. Y. 
Young & Rubicam, N. Y. 
Young & Rubicam, N. Y. 
Foote, Cone & Belding, Chi. 
Foote, Cone & Belding, Chi. 
Direct 

Young & Rubicam, N. Y. 
Young & Rubicam, Toronto 
Riedl & Freede, N. J. 

Knox Reeves, Mpls. 
Cockfield, Brown, Montreal 
Cockfield, Brown, Montreal 
MacLaren, Toronto 

Ross, Roy, Detroit 

E. W. Reynolds, Toronto 

R. W. Reynolds, Toronto 
Young & Rubicam, Toronto 
Comstock & Co, Buffalo 
Maxon, Detroit 

Leo Burnett, N. Y. 
Compton, N. Y. 

Compton, N. Y. 

Compton, N. ¥. 

Young & Rubicam, Toronto 
Young & Rubicam, Toronto 
Young & a Toronto 
Compton, N. 

Young & Rubionmn, Toronto 
Benton & Bowles, N. Y. 
Weiss & Geller, N. Y. 
Weiss & Geller, N. Y. 
Ronalds, Montreal 

Wm. Esty, N. Y. 

Clinton & Frank 
Breithaupt, Milson, Toronto 
Young & Rubicam, N. Y. 
Compton, N. Y. 
Thompson-Koch, N. Y. 
Thompson-Koch, N. Y. 


Dahcer-Fitzgerald-Sample, N. Y. 


Wm. Esty, N. Y 
McCann-Erickson, N. Y. 
Weiss & Geller, N. Y. 
Young & Rubicam, Toronto 


Needham, Louis & Brorby, Chi. 


Donahue & Coe, Chi. 
Turner, Chi. 

Grant, Chi. 

Bozell & Jacobs, Chi. 
Leo Burnett, Chi. 
Bozell & Jacobs, Chi. 






Creativity: 
The New Battle 
| In Film Com Is 


dine 
By WALTER LOWENDAHL 


(Exec v.p., Transfilm Inc.) 


They're at it again... the 
prophets of doom . . . this time 
ready to bury all independent pro- 
ducers of tv film commercials, es 
pecially the New York fraternity 
The major Hollywood film compan- 
ies have decided to extend their 
operations to include Madison Ave. 
as well as Wilshire Boulevard. 


While we N.Y. producers 
waged our own private war, each 
boasting better production facili- 
ties than the next, Hollywood 
stepped in touting the biggest facil- 
ities of all, Then came the old 
game of economic attrition. Some 
of the majors began delivering 
spots at less than cost. Some 
smaller independents = closed. 
Others are now feeling the squeeze. 


We in N.Y. now realize that the 
battle of facilities is but a skir- 
mish. The real battlefield is marked 
Creativity and Personalized Serv 
ice. This is where we can outde 
our West Coast competitors. Ws 
already have the definite advantage 
of being in a better geographica 
position to offer personalized ser 
vice. The heart of American ad 
vertising is right here in N.Y. whik 
3,000 miles separate most agenciei 
from the “Hollywood touch.” 

Creatively, few tv spots hav 
risen absve the commonplace. W+ 
believe that agencies are aware o 
this and are most eager for crea 
tive assistance from producers. Un 
fortunately, the price factor ha 
reduced the highly creative staff: 
of many producers. Talent canno 
be bought at cut rates and this a¢ 
agencies know best of all. 

In those instances where pro 
ducers have been given the wides 
creative latitude in the productior 
of commercials, the results have 
been refreshing This practice will 
increase and ouce it is established 
competitive bidding among pro- 
ducers will disappear. The pro- 
ducer will: no longer be compar- 
able to a printer, a mere trans- 
ferrer of storyboards to film. He 
will conveive as well as execute 
vommercials. 

We realize that advertising agen- 
cies will not make this move for 
us. If we prove that we can de- 
liver creatively inspired commer- 
cials, our position will be strength. 
ened. We at Transfilm made our 
first move when we reorganized 
our production setup for the ex- 
press purpose of rebuilding our 
creative talent force. Now, as we 
add talent from the industry, we 
are also reaching ott beyond the 
tv field to create opportunities for 
talent not now in the industry. The 
tv commercial is still very much 
the infant and can be developed 
beyond our most imaginative 
dreams as an advertising power 
Fae Facilities | Not the Issue Set 


We believe that all producers 
will have to approach competition 
on this level. Extensive facilities, 
such as Hollywood boasts, are not 
really the issue. The facilities in 
New York have been more than 
adequate these many years and 
have been increasing steadily to 
meet future needs. Close examina- 
tion of the great majority of com- 
mercials proves that massive siages 
are unnecessary and that the ayv- 
erage N.Y. sound stage fills the 
bill. For the occasional “spectacu- 
lar” commercial, which most of 
us have done, there are sufficient 
large rental stages available within 
taxi distance of Madison Ave. 

Hollywood lays claim to great 
theatrical motion picture skills 
which abound there. Impressive’ 
Yes. But, do tv commercials call 
for such theatrical skills? In most 
cases, no. The only similarity be- 
tween a successful Hollywood mo- 
tion picture and a tv spot is that 
both are on film. If we are to 
equate all motion picture techni 
cians merely because they work 
with film, Wwe must also equate al! 
other artisans solely on the basis 
of the similarity of their tools, and 
not their skills. 

Advertising on film is a distinct 
specialty. The N.Y. film producer 
who was experienced in the pro 











duction of films for selling, traiz 


(Continued on page 88) 
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—Lived Happily 
(With Features) 
Forever After 














By OLIVER A. UNGER 
(Executive V. P., 
National Telefilm Associates) 


It won't be too long before the 
Hollywood film mills will be turn- 
ing out most of ihe entertainment 
fare for television. The emergence 
o! feature length motion pictures 
as a positive force in television 
programming has, paved the way 
tor a closer alliance between the 
motion picture studio and the tele- 
vision film producer and distribu- 
tor, 

For 
development, 


television, it was a natural 
For the motion pic- 
ture producer, it was a welcome 
device to turn idle product into 
income producing property. 

As tv increased its infiltration 
of the nation’s living rooms, the 
need for diversified and exciting 
programming became more and 
more apparent. As a result the 
“live” big money “spectacular” 
came into being and tried to cut 
a niche for itself in the tv program 
spectrum. It didn’t quite make the 
grade. The ratings didn’t measure 
up to the rosy predictions. And 
vonsidering the time, money and 
effort put into these extravaganzas 
they were costly failures. 

At this time the top quality 
feature length motion pictures 
arrived on the scene to give a much 
needed “shot-in-the-arm” to the 
programming requirements of the 
nation’s newest entertainment 
medium. The entertainment values 
in these Hollywood productions 
could not possibly be duplicated 
for the price that these film spec- 
taculars could be brought to the 
television screen. The net result 
was that the feature film made a 
considerable dent in the “live” 
heavily budgeted shows. 

The popularity of feature length 
motion pictures is brought into its 
proper perspective by a sampling 
of tv program schedules in some 
of the leading markets in the 
United States. A recent check of 
program logs reveals that Los 
Angeles leads the tv movie parade 
with a total of 198 features avail- 
able for viewing during one week. 
New York City listed 158 features 
for the week. Other weekly film 
totals reached 101 for the Wash- 
ington, D.C. area, 96 for the Pitts- 
burgh area, 91 for San Francisco, 
76 for Chicago, 67 for Miami and 
56 for Philadelphia. Other mar- 
kets have similar schedules. 

Despite this heavy concentration 
of feature film programming, they 
still manage to command respec- 
table ratings. From here, it looks 
as if the available films will be 
devoured by the insatiable demand 
ef television before the viewers’ 

appetites become jaded. 

A Time For Reappraisal —| 

With practically the entire back- 
log of pre-1948 films in tv distribu- 
tion now and the relatively few 
post-1948 features to become avail- 
able shortly, the time is approach- 
ing for a reappraisal of tomorrow's 
programming picture. 

We can see that p’ 
The Hollywood studios are 


‘ture taking 


shape. 
sloWly but surely enlarging the'r 
scope of operations and getting 


their feet wet in television. As this 
trend develops we will eventually 
see a happy marriage between 
movies and television. Both media 
offer great possibilities and service 
to the publie and shou!d comple- 
ment each other in bringing the 
best entertainment to the nation’s 
iving reoms. 

Although feature films continue 
in heavy demand the ever-dwind- 
ling supply forces us to keep a 

eather eye peeled for the future. 
Heavy emphasis is now being 
placed on half-hour film shows, 
The story production and entertain- 
ment values must be on a nar with 
the great entertainment offered by 
the motion picture studios to gain 
acceptance. 

That will naturally lead to a 
closer relationship between the 
film studios and the television 
producers and distributors. As for 
National Telefilm Associates, we 
are working closely with 20th 
Century-Fox. Their Western Ave- 
nue studio on the West Coast cur- 
rently is turning out for us two 
half-hour series based on their 
motion pictures “How To Marry A 

Continued on page 62) 


ADVERTISER 
Badger Painte . ‘* ; 
National Preste ‘Industries ‘ 
Edelweiss Beer _... 
Restonic Mattress ........... 
“Courtesy Theatre” Opening... 
Tolona Pizza 
Swift .... 
Tuberculosis Institute 
Combined Jewish Appeal .... 
O’Cedar .. 
Spring Air Mattress 


Consumers’ 
Helene Curtis 


Stamps 


Swift _. aeeeneé be 
Dominion Rubber Gitvatvéces 
Calso Oil 

LaRosa 
Pall Mall 
Nytol 


Naugatuck 
Goodyear 
Anacin (Whitehall) va 
U. S. Keds (U. S. Rubber) .. 

Whitehall 
ED o iGine.c64s.00h4 50 008 
Whitehall 
Rtas. ¢ Cae abe: 4id nl caberouls 


Westinghouse Electric 


Columbia Records 
International Latex 
Vick Chemical 


Westinghouse Electric .. 
Aluminum Co. of America 


Griesedieck Bros. Brewing . 
Vick Chemicai 


Chrysler ... 
Secony Mobil Oil ............ 


Fowler & Williams Trucking 


French Steak 
Day H. Thomas 
Trager Mfg. 
Trager MZ. 2. cc cncccescevers 


Jacob Ruppert Breweries . 
Helene Curtis . 
Standard Oil of Indiana 
Schlitz .... 
Stewart-Warner 
Maybelline ... 
Pure Oil . 
Langendorf Bakeries 
Westgate Packing 
Duncan Hines 

Big Top Peanut Butter 
Skin-Up 


Oil Heat Institute yy 
Portiand Gas & Coke ....... 
Gateway Chevrolet ae 
Standard Oil Co. of Calif. . 


Dr. Ben Sweetland 
Sunlite Bakeries 
Smith-Gandy Ford 


Dixie Paint & Varnish .*..... 
Peari Brewing 
Henderson Sugar 





* To signify some or all of the total 
¢ To signify whether any of total inclu 


Old Dutch Root Beer ......... , 


United States Steel .......... F 


Frank Martz Coach .......... ; 


(Continued from page 51) 


LEWIS & MARTIN FILMS, Chicago, Ill. 


number of commercials are in color. 
de animation 


Herschell G. Lewis, in charge. 


- McCann-Erickson, N. 


TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 


te 78 See. Agena Zity 


W. B. Doner, Chi. 
Donahue & Coe, Chi. 
Olian & Bronner, Chi. 
Bozell & Jacobs, Chi. 
Malcolm-Howard, Chi. 
Direct 

Direct 

Direct 

Direct 

Turner, Chi. 

R. M. Loeff, Chi. 
Jerome Reese, Chi. 
Julian Frank, Chi. 
Edward H. Weiss, Chi. 


MeCann-Erickson, Chi. 
Fletcher D. Richards, Chi. 
BBDO, N. Y. 

SSC&B, N. Y. 

SSC&B, N. Y. 

SSC&B, N. Y. 


Humphrey, Alley & Richards, 
N. Y 


Fletcher D. Richards, Chi. 
MeCann-Erickson, N. Y. 
Ted Bates, N. Y. 

Fletcher D. Richards, N. Y. 
Ruthrauff & Ryan, N. Y. 
Ted Bates, N. Y. 

Direct 

Cc. J. LaRoche, N. Y. 


McCann-Erickson, } 
McCann-Erickson, 
McCann-Erickson, 
McCann-Erickson, 
McCann-Erickson, 
McCann-Erickson, N. 
McCann-Erickson, N. 
McCann-Erickson, N 

McCann-Erickson, N 

McCann-Erickson, N. 
McCann-Erickson, N. 
McCann-Erickson, N. 


N. 
N. 
N. 
N. 
N. 


McCann-Erickson, N. 
McCann-Erickson, N. 
McCann-Erickson, N. 
McCann-Erickson, N. 
Direct 

Morse International, 
Morse International, 
Morse International, 
Fuller, Smith & Ross, N. ¥. 
Fuller, Smith & Ross, N. Y. 
Fuller, Smith & Ross, N. Y. 
Fuller, Smith & Ross, N. Y. 


222 dnnandnnnsndnanie 


Po 


Ketchum, MacLeod & Grove, 
Pitt. 


Maxon 
Morse International, N. Y. 


McCann-Erickson, N. Y. 
Compton, N. Y. 
BBDO, N. Y. 


Anthracite, Scranton 
Gutendorf, Wilkes Barre 
Greenspon, Wilkes Barre 
Roscoe, Kingston 
Anthracite, Scranton 
Anthracite, Scranton 


arwick & Legler, N. Y. 
Gordon Best, Chi. 
D’Arcy, Chi. 
J. Walter Thompson, Chi. 
MacFarland-Aveyard, Chi. 
Gordon Best, Chi. 
Leo Burnett, L. A. 
Compton, S. F. 
Foote, Cone & Belding, L. A. 
Compton, N. Y. 
Compton, | ie eo 
Hal Stebbins, L. A. , 


Pacific National, Seattle 
Cole & Weber, Portland, Ore. 
Les Malloy, S. F. 


BBDO, S. F. 
BBDO, S. F. “ 


Robert Selby, S. F. 
BBDO, S. F. 
Keene & Keene, Seatile 


D. Parsons & Cook, Jacksonville 
Pitluk Adv., San Antonio 
Walker Saussy, New Orleans 


Total No. of 
Commercials By 20 Sec. By 45 Sec. 
BRAND for Each Brand By 10's te 39 Sec. 
sored wees 3t 4 
‘Preste Fry Pan & Griddle 27 2 
so cox 27 2 
Contour re entra ecoepiaa nee 3 1 1 1 
‘i Pie ne beers ses eese 17 1 
seed on bee ee 2+* 2 
Swift's Premium Franks ...... 1;* 1 
Free Chest X-Ray .......cccce 1 1 
habtcum eee 3 1 i 1 
_Endust & Nylon Dusters nase 2 2 
sl siakeik: «Gy veh rw ties ar ae ve ° 2 2 
inetuertateemas Sox 2 2 
ys han cue meuieen ve 2 2 
Mies SOW 3. dba cece ccdasaewmes 2 1 1 
VERNON LEWIS PRODUCTIONS, New York. Vernon Lewis, in charge. 
.. Meats 27 2 
PONCE 40 ccossceseneneeets 2+ 2 
Gasoline 1li 7 4 
, mA yerrrr pre eye” 4; 2 2 
Re er ee ree 5; 1 ~ 
weTee ee ee oe 5 5 
KO 4: 5042s0000a0 bebeeaes ° 1; 1 
23 1 
i ires eee eee ewer eeseeeeeee 2) 2 
DORON -. 00. cebuesss eves owes. ° 27 1 1 
Keds 2+ 2 
DOOR... ... she bunds, cas Gheeeeat ‘ 4) * 
OE BPP A Teer Ty or ro 2% 2 
Kriptin 17 1 
a ee ne ee 27 2 
JAMES LOVE PRODUCTIONS, New York.* James A. Love, in charge. 
General Mills-Studio One ..... 2 2 
ee, ee ere ere 1 1 
oo eer ore 1 1 
Ball Park Lighting .......000. 1 1 
RAE BE wo vicecisescvdseaees 1 1 
DOES TB i cas s6ecvsetetasweon 1 1 
ee LR OO er ee 1 1 
Pantene MENGE... . e<stanss oe 1 1 
BEMEAEERONE. 2. cc cwessseguoeeer 1 1 
DOU ica vtss a xe veka wees 1 1 
Micro-Wave Pipeline .......... 1 1 
Tail Turrets 1 1 
School Room Lighting ........ 1 1 
Industrial Heating ............ 1 1 
Re Pere oe 1 1 
Steam Iron Lamhedo@mniee 1 1 
Columbia Records ..........+. 2 1 i 
PR. . inGe Lea nces sen cenpewe 1 1 
Vapo-Rub-In Steam ....+..... ; 1 1 
VapeTiee BOWE... scccccscees 1 1 
VapOtnee TEM. 5.05 svcctccese 1 1 
Air Conditioner jensaw 6 6 
National Assn. of Homes. eeehee 1 1 
Awning 1 1 
Piagday USA. 5. sa cns'esieeee 2 2 
MAJESTIC MOTION PICTURES, New York. L. H. Holton, in charge. 
ee eee ne ae 1 1 
fe ey er eee ae 27 9 13 5 
Vicks Cough Drops 1 1 
MARATHON TV NEWSREEL, New York. Konstantin Kalser, Pres. 
Chrysler Gare ......ccccccsses 2 2 
DS Sen «Aes pace ddds eevee 4 2 2 
errr rr 1 1 
MASTERCRAFT TELEFILMS, —— Pa. Marvin Berg, in charge. 
POUer Tei FP 3 
Prererer Tr TT rer : y 1 1 2 
ivesds vanes hake kare eeeas Posters 2 1 1 
cunts ¥0W dw VRS a aa Geman vie 37 1 1 1 
G ward eae. eee ‘ 37 3 
Sea Mist Ammonia ........... 3 3 
MGM-TV, Division of Loew’s, New York. Charles C. (Bud) Barry, in charge. 
.Knickerbocker Beer .......... 107 10 
Suave Shampoo ........eee0. . 2 2 
oo eee . 67 6 
Bethe DO occ cccesceccwsss 27 2 
Pe ES Pe ee ee = 1 1 
Pee 2 2 
i Meer ee Cree 6 6 
.Langendorf Bread .........ee. 17 17 
Breast O’Chicken Tuna ...... . 1 1 
Duncan Hines Cake Mix ...... 4 4 
fnkiaweal 2 2 
Shite . ..v'tck capevas ences Oe 1 | 
MOTION PICTURE SERVICE, mm Francisco. Gerald L. Karski, Pres. 
O86. Wie 6... kikecseicessne 37 3 
Wateral Gan . cc. dovscveceun 1t 1 
Chevrelet as dak. oc civnetan ‘ 2 2 
Skypower Gasoline ......++. ° 3 3 
RPM Motor Oil ........00+ ee 3 3 
Building Mind Power ....... ie 1 1 
Buulitte Mreall ... ic isc see ceus ‘ 6 3 3 
| eee er eer oe 37 3 
MPA-TV FILM PRODUCTIONS, Div. Motion Picture Advertising Co. Service, New Orleans. Carl J. Mabry, Pres. 
Durasatin Duralite .........+. 47 4 
se cceyaa nee een aaal pe} 36t 16 16 . 
2 2 
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TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 


MPA-TV FILM PRODUCTIONS, Div. Motion Picture Advertising Co. Service, New Orleans. 


MPO TELEVISION FILMS, New York. Marvin Rothenberg, in charge. 


FRED A. NILES PRODUCTIONS INC., Chicago. Fred A. —_ in charge. 


eee 


1 


-— - & 


owr 


aw- 


Total No. of 
Commerciais 

ADVERTISER BRAND fer Bach Grand By ID's 
id. a. Se aae+ amanes aie Se ee 3t 
Strietman’s Biscuit ........ 6 oc MMB, jo. ceeokeocccenccccceens 6t 
Standard Oil of Texas ..... qo ded cbutie alban eS eer 1t 
National Nu-Grape ......... +p NE C casscboceccccepocs 6 
Purity Maid Bakery.......... FE TN ccldcwecccccccoses 1t 
Skinner’s Dairy eer ChE GCSES CeeccoLbee If 
SO cdc sks ale omomed : Y een peeRUebon cccesns ° 1t 
Keystone Laboratories ........ PPE. Shadacnvates cccssece 1f 
CS ig 5 soon dh c bcc cavdbaeenee ER i TS oe . 1t 
Lenswick che 069 vette auton UeSeDEesAd ec cen es ° 1t 
White Star LaONONY ..bs specs sides ana nb oh OUE b's re fer 3 
ne Oe Oe eae ee ey 2 
Kellogg inepitta ae oe Pes oF ae ae eee eee 7 
ey ee ccevevescscesvece 5 
Minnesota Mining ............ Scotch Tape ...... se bases 2 
General Cigar .:..... ‘ -- White Owl Cigars ......secee 2 
Pond’s Extract ...... edestcbhees Finke ned doe cs ob beeches eeees 7 
Jules Montenter .............Stoppette CHeigeeecoscce 1 
GND «ic cide cbeee odivev aéaks Ne «+ + Jsebaeseeeesnacects 2 
EE sre s s'Ga-b$dbisiedea aie SNE bn0bsdebesesnstebes 6 
Se ee 5. cced-coereeios PE s0canes oépencancieece 1 
Gillette Razor ...... BE a ee Pe se wall boccad cendekeesce 1 
Revion is wh ceebiade Pe 0 206m <a « Coen sevececce Pore 1 
y. Ballantine & Sons . . Ballantine Beer ...........+++ 1 
Liggett & Myers ..... er or rT L & M Cigarettes ............ 1 
Procter & Gamble ............ | ee ee seetece 6 
Dan River Mills ............. Wrinkle Shed Dri-Don ........ 1 
Whitehall Pharmaceutical .....Freezone ............seeee05 ° 1 
Delco Cod babtnd catia’ .. Batteries ebsenas sone 2 
CG .....) cee ckheenae Lifebouy ....... Os det aghact 3 
Remington Rand ............. Quiet Riter ...... bb otal eavs ae 26 
CS DOGOE bi <0 dake do evccete Ne PEED <0» 5 bs cic Jose's eee 3. 
Philip Morris ........ Scns Fee Philip Morris Cigarettes ..... . 8 
Denver Chemical ............. EE is oa 0's dob abcd velle ° 9 
BN <:, .. . - “cgeunaabalegie 4cbieaias ee de cuweeescs 1 
Raver ..:.. Meeps. f8 Wiese -.. vss bs éews ébevsweeeet ‘ 12 
Chemstrand-Acrilan .......... Acrilan ...... Svccedeqoedssee . 8 
PE TO: i... ccd t edhe ae Hewdsebders< tienpuebes 4 
American Tohaccoe ........... Hit Parade ae oao% ew eieen 6s 7 
P. Lorillard TP ingt ope Se ae 3 
WS: ons 3. See Asccemeen oo GREP veUasoecs 2 
EA Pern sues i Sivwsistse 5 
a a ee eee” BE ee ee 3 
Procter & Gamble ........... 0 ee Se 2 
Pe Qe eG H% os Saviano ee RA CI an vas sto cesses 2 
Procter & Gamble ........... ee Se. Perry 20 
ee GB Ba Rr al ee PO ie <e 3 
Procter & Gamble ............ Dreve DE 5900 cactus Z 2 
i Rey eee) ie eh + oP bees cccenbaseee 4 
Se WE. .iN0é-cnb ave ced Sy SED Oh 5500040066000 8 
ee i, INES 35-604 Sea wevehe ee ee re eee 6 
Sylvania Electric Light ....... Bee TE ae 1 
ie RR re Fe ee EE ovate, dn 6:00 00s cea’ Ges 3 
Procter & Gamble ........... PT Lor 5 
Cerra eee eer eo . 4 
Carter Products ......0c..0+.> i aa Se oe Heowwecies 8 

Coleneth 2.00.04 adie sees sbee 1 
General Electric ..... etemee errr er 5 
ae cocccscce sme GF BME Camdies:...ccccccccce 9 
Schweppes ........ oseve gs s+ a. vo db seobebsvecoce 6 
ESS Rec ve tudhed Mee kee o 65s sa aoes sucess ° 2 
Schmidt’s Brewers ...........Schmidt’s Beer ............0+: 2 
Beets Paper... ...<.ieds da deeae Se Tes . hetaea et cee sac id 1 
DUD «6s se Ciera ae die Oo a He ek 8 2 eds hn a Sees tah 8h das 4) 
Superior Meats ............. CMS ERAATS cocueat $6064<asa0s ; 4 
Pabst Bime BRibbom Beer ...6 ccicscsces...: 2; seehievnntes é 1 
CBR . -Radarscope Sboaciweneaees ts ° 1 
IS i. 3d sb ce wae ae ped eR eVeebees P 1 
Magikist Rug Clnrs. & Dry Clng............... ‘Prbsbves obrt ine 6 
Sebmeen Thaksin. ces cccee dies Pride ..... ON0tbasRehnsdndbene 1 
Leonard Gasoline ...... (bapa ea send ieecechiseeetes 1 
Campbell Soup .:......cccce0. Seupe 6. i. bevanstestscoscee 1 
IE oi nn 05st > 0 oad weed ke gipiase suas 1 
Goldcraft Sessions ............ Peanut Butter ........... P 1t 
TRG Ge MOON wk. ccc ccecitens OS ne eee 2 
Aunt Jemima §« .. 2. ccccccces: Many BE o. .. ods wwe Deve cba 1¢ 
Brunswick Bowling ...............---seeees ee ee a 
ee eres rs ae eb eeeenatecs - 
Junior Achievement Program.............. bee eeeeeeereeeers 1 
PE ONT. cncsvddideese ss Housepower sieisresscees 3 
 — -  scaeaee jn chuones tess eo + Ni eM ia aco 47 
DORR cs. ccorsnens bichon Gap? .iack-s baee r oe 2 
Serta Mattress ......... ane ode ten coe Presi ybtas toe th teces 3 
We... cop ke hetenes oveesees is oivs0'eks a 00s e® Sas 1 
Rheem Hot Water Heaters ............ Seles 46549 6.0000) 64806 . . 
Faultless Starch ........ Cb eRe cthaee Sdeen sveecoucetesene 3 
Lone Star Gas .:....... jf clalis's UE MEE obbnecgccccshs ane 2+ 
Pe Dae POO... ok.c ckdiccdndcccn ss kvs pee « peibed Seite. oheben 1+ 
Kelsey-Fraser ...... Jetvoedee “Cleankitchen 66.99 st ees span 7* 
Clearning Machine ...........Machinery .........0..+.+++ a 257 
Spray -N’ Wipe ...............Cleaner (abastesmeyeaneuse 2 
Oklahoma Gasoline .........6....5005ee EpawewWUNbatecsbesed 3* 


*T vst 7 all of the. number of -eoler.. . . 
+ Fe SEAMS Whether any'orreeiel Mckade Daledioa eth T Sha tite Ts 
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Carl J. Mabry, Pres. 


Agency, City 

Bozell & Jacobs, Houston 
Ralph H. Jones, Cincinnati 
White & Shuford, El Paso 
Liller Neal & Battle, Atlanta 
Standard, Clarksburg, W. Va. 
Newman Lynde, Jacksonville 
Thomas F. Conroy, San Antonio 
Brick Muller, Memphis 

O. W. Josylyn, Baton Rouge 
H. S. Benjamin, Baton Rouge 
Pitluk, San Antonio 


McCann-Erickson, N. Y. 

Leo Burnett, N. Y 

Lennen & Newell, 

BBDO, N. Y. 

Young & Rubicam, N. Y. 

J. Walter Thompson, N. Y. 

Earl Ludgin, Chi. 

Lennen & Newell, N. Y. 

Kenyon & Eckhardt, N. Y. 

McCann-Erickson, N. Y. 

Maxon, N. Y. 

C. J. La Roche, N. Y. 

William Esty, N. Y. 

Dancer-Fitzgerald-Sample, N.Y. 

Compton, N. Y. 

Grey, N. Y. 

Ted Bates, N. Y. 

Campbell-Ewald, N. Y. 

Sullivan, Stauffer, Colwell, 
Bayles, N. Y. 

Compton, N. Y. 

J. Walter Tiompson, N, Y. 

N. W. Ayer, N. Y. 

Direct 

Marschalk & Pratt, N. Y. 

J. Walter Thompson, N. Y. 

Doyle, Dane, Bernbach, N. Y. 

Benton & Bowles, N. Y. 

BBDO, N. Y. « 

Lennen & Newell, 

North Adv., Chi. 

Sullivan, Stauffer, 
Bayles, N. Y. 

McCann-Erickson, N. Y. 

Young & Rubicam, N. Y. 

J. Walter Thompson, N. Y. 

Benton & Bowles, N. Y. 

Campbell-Ewald, N. Y. 

Compton, N. Y. 

BBDO, N. Y. 

Benton & Bowles, N. Y. 

Wm. Esty, N. Y. 

J. Walter Thompson, N. Y. 

Benton & Bowles, N. Y. 

Campbell-Mithune, Mpls. 

Ruthrauff & Ryan, N. Y. 


Ted Bates, N. Y. 
Ted Bates, N. Y. 


Young & Rubicam, N. Y. 
Ted Bates, N. Y. 

Ogilvy, Benson, Mather, N. Y. 
Kenyon & Eckhardt, N. Y. 

Al Paul Lefton, Phila. 

J. Walter Thompson, N. Y. 


N. Y. 


N. Y. 


Colwell, 


McCann-Erickson® 
Marcus 

Leo Burnett 

Direct 

Direct 

Doris Greenwood 
Needham, Louis & Brorby 
Wes Aves 

Leo Burnett 

Direct 

Drury 
McCann-Erickson 

John W. Shaw 
McCann-Erickson 
Wherry, Baker, Tilden 
Henri, Hurst, McDonald 
Direct 

Leo Burnett 

Ridgway 

Ruthrauff & Ryan 
Fulton Morrissey ? 
Campbell Ewald 

Bruce B. Brewer 
Ruthrauff *. Ryan 
McCann-Erickson 
Direct 

Direct 

Sperry-Boom 

Maryland 








The New Role 
Of the Com’! 
oe Producer . 


By ROBERT LAWRENCE 
(Pres., Robert Lawrence Prod.) 

One-stop servicé will dominate 
the filmed commercial field in the 
next decade. The far-sighted 
producers who take the plunge 
into the one-stop shop will dom- 
inate the business. And the de- 
velopment will effect a degree of 
stability hitherto unknown to the 
industry. 

The one-stop shop may be de- 
fined as one capable of handling 
within its own organization every 
phase of production, every kind of 
production, anywhere. In our or- 
ganization, it includes main head- 
quarters and studios in New York, 
an animation affiliate on the 
Coast, a production, company in 
Canada, a new animation studio 
in New York and a special effects 
and industrial division in New 
York. 

This 











kind of operation is a 
gamble. To build it, the producer 
must pour hard-earned cash into 
his business without immediate re- 
turns. In our organization it has 
meant an investment of five years 
of work and profits. To sustain 
it, a steady volume of production 
must be maintained. The en- 
larged overhead does not permit 
a slackening of production activ- 
ity. It is much more difficult to 
tighten up this kind of organiza- 
tion than a smaller one. 

But this is the gamble that com- 
mercial producers must take—and 
few have ventured to take it thus 
far. Why run the risk of diversifi- 
cation, they argue, when business 
is good enough without it? Why 
compound the headaches and in- 
variables involved in commercial 
production when there are enough 
complexities to worry about now? 
Why diversify when we can profit 
by specializing? 
| Enter—The New Era | 

The answer is that the commer- 
cial-making field is on the threshold 
of a new era. The first ten years 
of commercial production was char- 
acterized by the highly competitive 
atmosphere described by Variety 
earlier this year. An advertising 
agency works with a given pro- 
ducer, teaches his production team 
all about the product, alerts him to 
the do's and don'ts and then too 
frequently transfers his business 
elsewhere. “Elsewhere” is often a 
new company offering attractive 
prices in order to establish itse!f. 
Then the agency has to start agair. 
in orienting the new producer with 
the product and problems involved. 
The time that should be devoted to 
creativity is devoted to mechanics, 
and, quite frequently, mediocrity 
results. 

The alternative is the relaxation 
of the competitive bidding system, 
and more stable and closer agency- 
producer relations, which allows the 
producers’ staff to work with the 
advertising agency people from the 
conception of the idea to the fin- 
ished product. Such a change in 
the dynamics of commercial pro- 
duction is taking place right now. 
Agency-producer relations are set- 
tling down; more and more agen- 
cies are “going steady” with pro- 
ducers. To meet the trend, pro- 
ducers must be equipped to fil! 
every possible need of agencies and 
their clients. Only the producer 
with one-stop service can do it and 
he will get the lion’s share of the 
commercial film business in the 
era of stability. 

The commercial film company of 
the future will be equipped to han- 
dle under its corporate roof not 
only television commercials but in- 
dustrial and government films, in 
black and white, color and 3-D, live 
action and animation, scripts in 
English and French and other lan- 
guages, and production anywhere 
in the United States, Canada and 
wherever clients’ needs arise. 

The establishment of this kind 
of one-stop service is not easy and 
the near-sighted will continue to 
be frightened away. It also takes 
a good deal of talent to man each 
facet of the operation. It takes 
knowhow in all phases of film pro- 
duction and in the intricacies of 
big business and _ internationa! 
financing. But niost important it 
takes foresight. 

Clients too have resisted the 
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LIV's 
spectacular 
new 




















HEROIC ABOARD ocean tiners, po- ALOFT in Port Authority 


lice and Coast Guard boats, helicopters and Coast Guard 
. tramp steamers, fire boats. planes. 





ILMED ON LOCATIONS 
NEW AND FRESH TO TV! 


action spotlighting America $s toughest 


ct ra ; Ww “atiat, vealsiani ob: guarding 
within and without 
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WENDELL COREY 


AS CHIEF OF THE HARBOR COMMAND 
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~~ 
TRUE-TO-LIFE UCT: THAT 


BRINGS VIEWERS BACK! 









ASHORE in. warehouses, 


U. S. Customs Offices, 



















SALES MOUNTING FAST! 


Scores of markets already bought by: 






er 


HAMM’S BEER KYW. TV—Cleveland 

MILES LABORATORIES WTVT—Tampa-St. Petersburg 
(Alka-Seltzer, WKY-TV—Okiahome City 

One-A-Day Tablets) WDAU-TV—Scranton, Pa, 

BLUE CROSS in Buffale WTVJ-TV—Miami 

WODSU-TV — New Orleans WOR-T¥—New York City 

SQUIRT BOTTLING WCAU-T¥—Philadelphia 

KROGER * —_KPHO-TV—Phoenix 


KBAK-TV—Bakersfield, KOVR-TV—Stocktoa, Calif. 

Calif, WIIC-TV—Pittsburgh ” 
KBOI-TV—Boise KSL-TV—Salt Lake City 
WWRAC-TY—Boston KRON-TV—San Francisco 


WIVY-T¥—Dothan, Ale. KTNT-TV—Seattle-Tacome 
WFGA-TV—Jacksonville KIVK-T¥—Tulse- , 
KTTV¥—Los Angeles Muskogie 
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French Look To 
1960 for Tele’s 








i ADVERTISER 


Leonard Gasoline 
Excelsior Machine 
Pevely Dairy .. 





Coming of Age | 


By GENE MOSKOWITZ 


Paris. 
France used to pride itself on 





being the first country to have 
regular television transmissions— 
in 1936 and now boasts about 


having the best image quality in 
the world owing to its 819-Fne 
definition screens (highest, includ- 
ing the United States, among other 
countries is 625 lines). The French 
have not kept up with their head- 
start, due to the interruvtion of 
the war years end the nationaliz1- 
tion of tv, and now rank fourth in 
Europe in the number of sets in 
oneration (Great Britain has 200,- 
000, Russia 1,300,000, West Ger- 
many 682.000 and France 500,000). 

Actually over 509,000 receivers 
heve been declared, in the annual 
payments of licenses ($6). with the 
inclus‘on of rural, publicly con- 
trolled sets, s*hools and tv clubs. 
There is also the hardcore sect of 
Gallic “bricoleurs,” those who 
build their own, do not report it 
and even resort to inzenious cam- 
ouflace for the antennas. 

About three-fourths of France 
is now covered by tv emissions and 
a fullscale blorket operation is ex- 
pected by 1960. Meanwhile there 
is one channel originating from 


Paris, with the various nationwide 
relays. There are 50 hours of re- 
ception per week with 60% live 
shows and 40° filmed. Some im- 


portant areas are allowed an hour 
and half per week for local offer- 
ings 

Plus and Minus 


Nationalization has one major 
plus factor in the absence of com- 
mercials, but this is allayed by the 
still rather lacklustre overall pro- 
gram calibre. Being a newcomer, 
tv is still under radio in the -gov- 
ernmental Radiodiffusion - Televi- 
sion Francaise, and remains a 
Cintierella when it comes to finan- 
cial handouts in spite of burgeon- 
ine sales. Things have eased some- 
what this year and it is felt that 
tv will have its head come 1960 
and the complete coverage of the 
country 

There are three periphery com- 
mercial stations on the borders of 
France (Tele-Monte Carlo, Tele- 
Sarre, Tele-Luxembourg), but the 
sinall areas covered are felt incon- 
sequential. Since the sets have to 
be changed for their reception, 
they of little import in the 
French television picture, 

When tv was revived in 1945 
there was only a minuscule studio 
in the Rue Cognacq-Jay which 
piped its output to the Eiffel Tower 
foy transmission. There were only 
414 lines tn use then, with 819 in 
the experimental stage. A fire in 
the Tower gave the chance to con- 
vert completely to 819, for the few 
sets in operation were easily 
changed to the new linage. 

Then tv forged ahead and now 
has 19 studios and is constructing 
a special centre to make the neces- 
sary tv films, There is also a pri- 
vate company, SOFIRA, controlled 
by the RTF, which has begun pro- 
duction on series for the RTF and 
also channels them into theatres 
and other French-speaking areas 
for both theatre and video usage. 
Not many American film packages 
are in evidence, for, as yet, the 
small rates paid do not entirely 
cover the heavy dubbing costs. 
Some, however, are new running 


are 


such as “Rin Tin Tin” and ee | 


lock Holmes.” “Kit Carson” lost 
favor due to family pressure groups 
who reacted to the excessive vio- 
lence. They prefer the French 
“musketeer” equivalent which they 
fee! to be more romantic and thus 
more acceptable in spite of the 
corresponding mayhem. 
Dubbed U.S. Pix 
Many dubbed American films 
appear on French programs as well 
as fairly recent French pix. The 
muoinstays are live presentations of 
full-length plays by the national 
and private repertory companies, 
various variety shows and the daily 
newsreels and newscasts. The re- 
cent political tensions and violent 
upheavals in Eastern Europe and 
North Africa have given television 
an immediacy and timeliness that 
could not be coped with by the 
slower theatre newsreels, Variety 
procoes are the most popu- 
and many theatre owners feel 
that the Monday night program of 
(Continued on page 64) 


ar 


Hudepohl Brewery 
Illinois Bell Telephore 
Standard Oil 


EE a Pe 
Savings & Loan Assn. 
Powderene 
RS RR eae 
Paper Mate Pens .... 
Swift .. Gus 
American Family Detergent . 
Life Research .. 


Stag Beer 
Wate On 
Herzog Realty 
Krim Ko 

Montgomery Ward 


Oertels 92 
Frank Taylor Distbr. ........ 
Baby Davy Products 


Pillsbury Mills .. 
Remington-Rand 

RCA Whirlpool-Seeger ... 
Standard Oil of N.J. 


Procter & Gamble 
Piel Bros. ; 
National Biscuit 
Chrysler 

Molson Brewery 


Gillette 
Gillette, Canada 


Bar-S Meats 


rer eee 
Godchaux Sugar 
Gulf Oil 


Heileman Beer 
Helene Curtis 


MJB 
Mattel Gun 
Marlboro 
BENNO. ow bcvcccaeeustass 
Procter & Gamble 
Schlitz Beer ~ 
Seceny Mobil Oil 
Zenith Radio 


Bristol-Myers 


American Tebacco 


Bon Ami .~ 
Continental Baking 
Robert Hall Clothes 
Folgers Coffee 
McCormick 
Campbell 


Ohio’ Oil 


Wildroot 


ee ee ee 


Procter & Gamble 


Best Foods 


ee 





Benson & Hedges 


| Monsanto 
Nabisco 
Durene Assn. 
Consolidated .Cigar Sales 
Monsanto 
Worthington 


Commonwealth Edison, Chi. 
Drewry’s 

Pabst Brewing 
Ford Motor 


ee ee ee 


* To signify some or all of the total 





TV FILM COMMERCI 


FRED A. NILES PRODUCTIONS INC., Chicago. 


(Continued from 


Total No. of 


Commercials 
BRAND for Each Brand 
; 17 
Machinery vare.d ee ct 17 
A ep RE 107 
Refrig.-Freezer ....... 1 
oaeees 8t 
Wels AWUEGD Sided so 60h is vse 1 
i.meeter O] Sisssves a 1 
2 
PRT ee 1 
Document. ...ccteoe 17 
EGR... 20's vddionsy Sees oF 27 
SSOGOEINOD 2. vec rvounscosawe ducts 5 
aes 2 
0 ee ree ee 2 
CORORE. . uu coccever vi geapeess 3 
nA AGB: 5 04.0 ck whale oa s 
Wretetet AlGD ies cvccceuphetss * 
Game . ss i occ scasaru ses 5 
EEOO .. . 0 ccc bags hers cuue 1 
ee dis ‘alas 7 
IPP rr rey iy) Kine eres 6 
Weight Aids 2 
Tephied vats 638s 1 
CMOG, FEU osc Rage dens 1 
25 8t 


PAUL PARRY PRODUCTIONS, Hollywood. Paul Parry, Pres. 


ALS PRODUCED SINCE JAN. 1, 1957 


page 55) 
Fred A. Niles, in charge. 


By 20 Sec. By 455 c. 
By ID’s to 30 Sec. to 75 Sec. 

1 
1 

6 + 
P| 

4 ay 
1 
1 

1 1 

1 
124% 

514 

2 3 
2 

2 

3 
> 
4 
5 
1 

1 6 
6 
2 
1 
1 

~ 4 


4 2 2 
ero: 1 1% 
Equipmt. ........ 1* 

PATHE PICTURES, New York. Ben Frye, Pres. 
ar 2 2 
are et VEER 3 1 2 
| Do” A ere re 2 2 
rh... ccumewees (adverse heenas 4* “4 

2 2 
ery ey tree cr 3 1 2 
Beer bie «dau Teew ss te 1 1 
Pal Tiny Bi... sie ction ve dvscs 2 1 
COGENT . , = Kaos oddeess bo utan 2 1 1 
CRG. Ss ats saab wae Oso Upon s 6+ 2 = 
Se ee ee 47 - 2 2 
Crown & Anchor...........-::> 10t 2 8 
Gillette Razors 5 5 
Safety Razor 4 7 


RAY PATIN PRODUCTIONS, 


number of commercials are in color. 


¢ To signify whether any of totai include animation. 


Hollywood. Ray Patin, in charge. 


8 s 4 
SEIED pot ccoceccuseanaavawes® 1t 1 
» te 0eneeas ie 4 3 1 
gs Ree, 2** 2 
Gulf Crest Gasoline ...... «+. 1f 1 
. 6 3 3 
mre FONE 5 ok ccevcccswsceeees 27 1 1 
P+... ws cobs cece thal ee se oem lf 1 
Bee TRICO nc ci cccccccacss or t 2 1 1 
CRC OM OSCE CD ee OEECS 1 1 
Vb Or Peepers oe ee eee 3 i 2 
Lees + Gees 606s ORE eR dete od 1 1 
Gleen Paste 3t 3 
vieded ob dels od ives 2 r 1 
) 7 Perse rrr tee 27 1 1 
Zenith i as ee ee bade 3t 1 2 
PELICAN FILMS, New York. T. J. Dunford, Pres 
Ipana ; Ag 1 1 
Ammens Powder 5 3 2 
Mum Mist .. 5 f+ caedeweswies 1 1 
Benny 
Eaciky Gtrilee .. 004 cteicecsoue 3 Show-Opening 2 
det Bon AMl i.ciccciavscess ° 4 1 1 2 
Hoatess Cake@ i.6cvcstvveive ‘ 10 3 7 
pee + amie ete ee ; 5 3 2 
obs oneneeeed ashi nae aes 2 1 1 . 
PR . i. cccccadebesbavanecueen 3 2 1 
SS Sete rk ee 1 1 
Op. & Cl. 
Marathon Gas ...<.ccecessess oP “West 5 5 
Point” 
Wildroot Cream Oil .......... 1 1 
Opening 
FOP ...cscccdeceswoenee start ‘ 1 Phil 
Silvers 
rere See 2 2 
Parliament ioe 1 1 
DAVID PIEL INC., New York. - David Piel, Pres. 
All are 8 27 2 
Mant Waterd® 0.55.5 as seek se 17 1 
SO ee epee 1t 1 
Dutch Masters Cigars ........+.. 8t 3 8 2 
Teo re 18 a 18 
Air Conditioners .. é 47 2 2 
PLAYHOUSE PICTURES, Hollywood. Adrian D. Woolery, Pres. 
Electric Light & Power ....... 3t 3 
Drewry’s Bee? ....ccsceccvvce 6+ 6 
Bastside Beer: cccsces ccdp eae + 2 2 
Beet POTS. 2. ce ces ages 67 6 


(Continued on page 59) 





Agency, City 

Wesley Aves 

Wesley Aves 
Rutlege & Lilienfeld 


Stockton West & Burkhart 
Direct 
D'Arcy 


BBDO 

Advertising Division 
Lou Green 

Leo Burnett 

Foote Cone Belding 
MeCann-Erickson 

H W. Kastor 
Robinson Potter 
Tom O’Malley 
Ridgway 

Direct 

Russell Seeds 
Erwin Wasey 
O'Neil, Larsen & }1-Mehan 
Lou Green 
Rosenbloom 

Direct 


M. R. Kopmeyer, L’sville Ky. 
Martin Allen, L. A. — 
Baby Davy, Anaheim, Calif. 


Campbell-Mithun, Mpls. 
Young & Rubicam, N. Y. 
Kenyon & Eckhart, Chi. 
McCann-Erickson, N. Y. 


Young & Rubicam, N. Y. 
Young & Rubicam, N. Y. 
Kenyon & Eckhardt, N. Y. 
McCann-Erickson, N. Y. 
MacLaren, Toronto 
MacLaren, Toronto 
MacLaren, Toronto 
Maxon, N. Y. 
Maxon, Detroit 


Miller, Mackay, Hoeck & Har: 
tung, H’wood. 


Young & Rubicam, H’wood. 
Fitzgerald, H’ wood. 

Young & Rubicam, H’wood. 
Young & Rubicam, H’wood. 
Earle Ludgin 

Gordon Best 

Gordon Best 

BBDO, H’wood. 
Carson-Roberts 

Leo Burnett 

Compton 

Compton 

J. Walter Thompson 
Compton 

Earle Ludgin 


DCS&S, N. Y. 
DCS2:S, N. Y. 
DCS&S, N. Y. 


BEDO, N. Y. 


Ruthrauff & Ryan, N. Y. 
Ted Bates, N. Y. 

Frank B. Sawdon, N. Y. 
Cunningham & Walsh, N. Y. 
DCS&S, N. Y. 

BBDO, N. Y. 


N. W. Ayer, N. Y. 

BBDO, N. Y. 

Leo Burnett, N. Y. 

Dancer, Fitzgerald, Sample, 
N. Y. 


Benton & Bowles, N. Y. 


Needham, Louis & Brorby, Chi. 
McCann-Erickson, N. Y. 
McCann-Erickson, N. Y. 

Erwin, Wasey, N. Y. 

Needham, Louis & Brorby, N.Y. 
Needham, Louis & Brorby, N.Y. 


Leo Burnett, Chi. 

MacFarlané & Aveyard, Chi. . 
Leo Burnett, L. A. 

J. Walter Thompson, N. Y. 
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TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 


PLAYHOUSE PICTURES, Hollywood. Adrian D. Woolery, Pres. 


Total No. of 

ADVERTISER BRAND for Bach Grand By 10's % r+) ses: 
Ford Motor ++eee+ee+++-Qpeners T. E. Ford Show ..... 6t 6 

Ford Theatre ....... ka etacees it 1 
Falstaff Brewing ..... 560563 RI 352s 00 kc ano Dadeulh 1t 1 

Falstaff Beer . oenedesdbie 18t 1 17 
Lanvin Parfums .............. Arpege ...... op oo Sevevestante if 1 

My Sin anv eRnctbscbisdes ce if 1 
Mn). “8 «i's cal agacltaetes i cied OOS © sticdwctdes Sodcodceuees it 1 

SOU WOE: Shs e8euss Se asnaeeee it 1 
Northern Pacific R.R. ......... Travel .... ‘ bse 6+ 2 4 
as eee eae “Boron” Gasoline ..... peseue 4t 4 2 
i eee en tl Burgermeister Beer ..... ae 2t 2 
ey ak en ae cuatie die 4t 1 1 2 
Secony Mobil Oil ............. Mobilgas 3t 2 1 
Bw. G Navy Dept. oon ke. dc swek ES a ge ae 20t 10 10 

REID H. RAY FILM INDUSTRIES, St. Paul. Reid H. Ray, Pres. 
ee eee ee ae Deere Farm Equip. ........... .. % 5 
Minnesota Mining Mfg. .. ....Scotch Tape ................. 2 1 1 
Schmidt Brewery ......... es MOO 255 5 odes. kks oe 7 3 ! 2 
Oey nce nH. ht Seen Sees < etek ce ee wad ae 2 1 
Northern Siates Power ....... ee Sa aay Pes een 10 10 
International Harvéster ....... IHC Farm Equip. .... ....... 24 9 15 
et Siew.) Se OU AE Sis. -cdestnk dan sap I 1 
Minneapolis Gas ............. Natl. Gas ..... Pe eee ee 3 3 
Northwest Airlines .......2... Necthwest Airtines ......... "8 + 2 2 
ee Soret soe SOLER 8S shai 4 1 a 
Pillsbury Mills ...Ballard Corn Bread ...... ee 1 1 
Int'l. Harvester Truck Div. A EL 5G ws. Xen puanke 16 8 8 
Gedney Gedney Pickles .............. 7 7 
Top Value Stamp ............ aM a a Ng 05s cles yar us axed 3 1 2 
Crestline Windows ........... og a ES. a eae a 2 2 
HAL ROACH STUDIOS, Culver City. Hal Roach Jr., Pres. 

RE >. ob epatuaaeee te Dial Shampoo 2 
en REEMA oe He Pee tn eee 12 12 
Colgate-Palmolive ............ Cashmere Bouquet Geass are 2 2 
Hammond Organ ............. Hammond Chord Organ ...... 3 1 : 
Helene Curtis Industries ...... Spray Net .. ie de he caeoaes 8 8 
Liebmann Breweries ........ Rheingold Beer .............. 21 16 5 
| Ee ie Ee Tweed Hair Spray . ’ 3 3 

Tweed Soft Fragrance ‘Shamipee 1 1 
Lucky Lager Brewing ........ Lucky Lager Beer 4 4 
Motor Wheel ...Duo Trim Lawn Mower ...... 1 1 
SORTED =... « .. so Seco ce ean SE tee, oa ade 5 1 4 
Seite... .iciseateuees ne Simoniz Floor Wax ....... oe 2 2 
shoes amen oe dears oui Sg SSA Pa Sig ae vke 1lt 11 

EE Gh. caine dar SG bs 3p adaws oe 1 1 
SE.  cchecsarcedebbcamiene see WE Se HCG hh? aca dentekis 1 1 

SARRA, New York, Chicago. Valentine Sarra, Pres. 

Union Pharmaceutical _..... EP Sane mete 2 1 1 
SE ey ite gl ee 1 1 
Peters Div. of Int'l. Shoe ..... City Club Shoes .............. 2 1 1 
Procter & Gamble AMPED 1K cickhoGesicdacs> 1 1 
ey CONE GN | f, . 5 dco be ieed peed s oon ees vtedsuaTae 5* 4 1 
Liebmann Breweries ......... Rheingold Beer .......:...... 1 1 
me... ... Mistlveth kana Pet Evaporated Milk & Instant 

Pet Nonfat Dry Milk ......... 5* 5 
a Ree Ap eos ae Revlon Eye Fresh ........... “ 2 1 1 
O’Keefe’s Brewing, Ltd. edaed Old Vienna Lager Beer ....... 6t 2 2 2 
J. A. Folger ais dhie dante Folger’s Coffee ........... gece 3 2 1 
Yonkers Raceway ..... sinedcsal Meeeeenbaees ss soak ee eee ot 6 3 
Jackson Brewing ..... UES: Jax Beer ....... pag id bel dink en 12 12 
ie OD... Sous ec dccocducah ee aaies Seekbtpdocogesnede 6 2 + 
Bristol-Myers iW veTecisice s sane dunes caderdweeeunee 3 2 he 
National Biscuit ....... éxbeceget te ene pilibekacaeees-< 2* 2 
Plough bss 6dedenccs cc tn tocsane stme vedescae 6* 8 3 
Plough SI hs Se St. Joseph Aspirin ............ 7 2 3 
emeens DORIS oS 56 cic sion todas fas Hoda seekes oseveosee 1 1 
ee WOO F445, kon ac casemate cat eden ee ee “10 10 
Procter & Gamble, Canada . .New Pink Camay Soap ....:.. * 1 3 
Schoenling Brewing .......... .Schoenting BOGE. vescces ovecee 10f 4 5 
ee Breck Hair Set Mist ......... 1 1 
Mennen Skee ..Mennen Foam Shave & 3 3 

I ee ode k choad ooee 
Bristol-Myers ................ Ipana Toothpaste ..... ovieseve 3 1 2 
CS eee ee eS a ee aber iene + 2 
Wesson Oil & Snowdrift Sales..Wesson Oil ..... Masthebendeo 8 8 
Abbott Lab. .Secaryl ....... enpawebesdec tbe 3 2 1 
a Dales Baie <..... , ich see chee Segeeegnes 5 5 
Anheuser-Busch Brewing ..... Busch-Bavarian Beer ......... 3 3 
SL mre er ere) Ee STS Sa con a te se 6 3 8 
Poter Mekrichk . i... .. cccvcess Meat Products ............... 4t 4 
Joseph Escalante _............ Aurelia Cigars, Corina Cigars. . + 4 
Heileman Brewing ........... Heilman’s Old ‘Style Lager Beer 8 
Helene Curtis Industries ......Spray Net, Stopette .......... 12 4 

Enden, Kingsmen Toiletries }. . 6 4 1 
International Shoe ..... ..++.».Peters Branch, City Club Shoes 2 1 
Johnson Motors ..... pain ek wee Johnson Outboard Motors ..... 3 
RE, > scat eadaul were: freer vs oe 1 
a ee «vce OEE MONEE 5 oo nk scncee an 2 1 
Pe eee ee Kraft Mayonnaise ........ <TT 1 
Nebraska Consolidated Mills...Duncan Hines Cake Mixes .... 11 5 
ae ee =. vs Sale cue eatn tere Pet Evaporated Milk ........ jo 5 

Pet-Ritz Frozen Pies ...... eo 5 
i. £S eee es het > Sera ee 6 8 3 
Quaker Oats .................Aunt Jemina Pancake Mix .... 2 
Swift o thchiip date wie ecceah SGI GUIINE wo cis s Aves cncece 1 1 
waar MK oo. as ieceu opaduhs Meer ebb eee NNEGy bbe od. liedes 1 
en > ss , «elaine oe Zenith TV, Radio and Hi-Fi 6 1 


° * To signify some or all ef the total 


*t Te signify whether any of total include 


(Continued on page 62) 


number of commercials are in color. 
animation. 


* Dancer, 
N. Y. 


Cre MPAaAFaAaAHK eH we HO @ 


We 3 See. Avency, city 


J. Walter Thompson, N. Y. 
J. Walter Thompson, N. Y. 
Fitzgerald, Sample, 


North, Chi. 
North, Chi. 


BBDO, S. F. 
BBDO, S. F. 


BBDO, Mpls. 

Hixson & Jorgenson, L. A. 
BBDO, 5S. F. 

J. Walter Thompson, Chi. 
Compton, N. Y. 

Direct 


Direct 

BBDO 

BBDO 

Winius Brandon 
Campbell-Mithun 
Direct 
Campbell-Mithun 
Direct 
Campbell-Mithun 
Geer-Murray 
Campbell-Mithun 
Direct 

Ray Jenkins 
Campbell-Mithun 
Stein 


Foote, Cone & Belding 
McCann-Erickson 
Bryan Houston 

Young & Rubicam 
Earle Ludgin 

Foote, Cone & Belding 
Gordon Best 

Edward ‘H. Weiss 
McCann-Erickson 
Young & Rubicam 
Bryan Houston 

Young & Rubicam 
McCann-Erickson 
McCarin-Erickson 
Tatham-Laird 


Grey, N. Y. 

Grey, N. Y. 

Henri, Hurst, McDomttald, Chi 
Young & Rubicam, N. Y. 
BBDO, N. Y. 

Foote, Cone & Belding, N. Y. 


Gardner, St. Louls 
BBDO, N. Y. 
Comstock, Buffalo 
Cunningham & Walsh, N. Y. 
Lester Harrison, N. Y. 
Fitzgerald, New Orleans 
Ralph Allium, N. Y. 
Doherty, < mon Steers, Shen- 
field, N 
MacCone rickeon, N. Y. 
Lake-Spiro-Shurman, Memphis 
Lake-Spiro-Shurman, Memphis 
Calkins & Holden, N. Y. 
McCann-Erickson, N. Y. 
F. H. Hayhurst, Toronte 
a 
B. ye Alley & 
go 
McCann- ~ AB x. 


Doherty, Clifford, Steers, Shen- 
field, N. Y. 

Young & Rubicam, N. Y. 

Fitzgerald, New Orleans 

Tatham-Laird 

Campbell-Mithun 

Gardner, St. Louis 

Tatham-Laird 

Direct 

Edward H. Weiss 

Earle Ludgin 


Earle Ludgin 
Edward H. Weiss 


Henri, Hurst and McDonald 
J. Walter Thompson 

Leo Burnett 
McCann-Erickson 

J. Walter Thompson 
Gardner, St. Louis 
Gardner, St. Louis 


Tatham-Laird 

J. Walter Thompson 
McCann-Erickson 
George H. Hartman 
Earle Ludgin 








Yes, We Said 
‘Public Service’ 


By J. R. BINGHAM 
(Pres. of Assoctation Films, Inc.) 


This summer some five million 
Americans will learn about one of 
the great men of God—and our 
times—Dr. John E. Ross, the “mon- 
ganga,” as they call him. This 
means “white doctor” and to the 
natives of Lotumbe, deep in the 
Belgian Congo, he is their spiritual 
leader, healer, counselor, friend, 
and comforter to the halt, the lame 
and the blind. 

Smith, Kline & French Laborato- 
ries has made a motion picture 
about Dr. Ross, called “Monganga.” 
It is an inspiring, deeply-moving 
account of the man’s day-to-day 
activities in this rugged, remote 
country far up the Momboyo river. 
Camera crews have caught the 
power and meaning of Dr. Ross’ 
work as he treats a leper, comforts 
a young mother-to-be, performs 
delicate surgery, leads his congre- 
gation in hymns (playing the organ 
himself), and shows a family how 
to build a durable home using 
stone and mortar 

It is one of the great docu- 
mentary-biographies and one of the 
most important public service 
contributions a company has ever 
made. Through Smith, Kline & 
French, prints are being made 
available to TV stations, churches, 
clubs and other community organi- 
zations for free loan. 

“Monganga” is probably the only 
hour-length medical documentary 
to be televised a second time on 
NBC-TV, due to the unanimous 
acclaim of critics and the thousands 
of phone calls, telegrams, letters 
and personal messages from view- 
ers who requested that it be re- 
shown. The film was presented 
both times on the award-winning 
“March of Medicine” series, spon- 
sored by Smith, Kline & French 
in cooperation with the American 
Medical Association. 

This story of a dedicated man is 
now being seen by additional mil- 
lions of viewers on a statioh-to- 
station basis. Already 70 stations 
have scheduled it for the summer 
months, with WRCA-TV (NBC's 
flagship outlet in New York) sched- 
uling it for another (‘its third) tele- 
cast on Aug. 17. 

|" Untypleal “Pubservice | 


“Mongana” is a most “an-typical 
public service film. It runs 56- 
minutes, an all but unheard-of 
length for sponsored films; it con- 
tains absolutely no product iden- 
tification; and it deals with such 
subjects as disease, the triumph of 
faith over ignorance, and personal 
tragedy (Dr. Ross saw his four chi!- 
dren die within one vear—not in 
Africa, but in the United States 
from a rare malady). 

This is just one of the hundreds 
of industry-sponsored films in dis- 
tribution today. National adver- 
tisers, industrial associations, in- 
stitutions of learning. resorts, 
large manufacturers, small busi- 
nesses, utility companies, railroads, 
the airlines, bus companies—even 
foundations, use the medium. 

For 46 years we have distributed 
films from industry on subiects 
ranging from accounting to zoology. 
The “show places.” the community 
“theatres.” if you will, have been 
the schoolhouses, the churches, the 
industrial plants. the clubrooms, 
boardrooms, grange halls, offices, 
department stores. lodge rooms, 
union halls and, for the past 19 
years, America’s living rooms, 
through tv. 

The industry-sponsored film has 
become the most widely-used, 
widely-seen, and influential infor- 
mational motion picture there is 











It teaches, trains, enlightens, en- 
tertains, motivates. inspires, pro- 
vokes (thought and action), and 


challenges the community and the 
individual. It 's, without doubt, 
one of the great mediums of com- 
munications and, without excep- 
tion. the most versatile 

What other instrument of com- 
munications can play in theaters, 
in classrooms, on tv, before club 
groups, in church rooms, in hos- 
pital wards, and in other “meeting 
places” too numerous to name? 

In 1946, one of the first films we 
booked to a tv station was, by coin- 
cidence, also about Africa. Called 
“Liberia, Africa’s Only Republic,” 
it is still in active, wide distribu- 
tien, doing handsomely even 
though two “successors” about 


(Continued on page 70) 
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CPU BUE ENC 
The scene hasn’t changed... . and the 
Warner Bros. features rating picture on 
Schlitz Playhouse is bright as ever. In fact, 
ARB for May gives WTMJ-TV a 31.3 — higher 
than the combined ratings for all three major 


Studio feature films competing against. it 


at the same time — 9:30-11 Sunday night. 


This serves to point up the continuing 
pulling power of Warner Bros. features... 
eitaullar: what J. Walter Thompson — : 
agency for Schlitz Beer — deterinined 
through a special three-week survey some 
months ago. And now as then, all major 
studio feature films. are scheduled at the 


same time on Sunday nights. 





Milwaukee tastes pretty much typify the 
preferences of viewers everywhere. To 
capture audience and sales alikein your 


area, write or phone: 





. 
? Tales 
$ ® a 
the Serge Ze é Distributors for Associated Artists ageleltiondie) stm Gel e® 
: 345 Madison Ave., MUtray Hill 6-2323 NEW YORK 


75 €! Wacker Dr., DEarborn 2-2930 CHICAGO 
1511 Bryan St. Riverside 7-8553 DALLAS 
9110 Sunset Bivd., CRestview 6-5886 LOS ANGELES 























62 TV FILM ANNUAL VARIETY Wednesday, July 31, 1957 
TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 u 
(Continued from page 580) nger 
$ COPE INC., Coral Gables, Fia. Michael Brown, V.P. =———= Continued from vage M ea 
Total No. of Millionaire” and “Mother Is A 
c 8 

ADVERTISER BRAND Poy yy By 1D’e ne 30 see. Witten: Agency, City Freshman.” Others will be forth- 
Cool MOet ....5> -s cecewbener te : ped cénctasens ra It 1 Direct coming. We are also working close- 
Delte Ale Bes fsouccks lines ee OT ee 25 4 18 3 Burke, Dowling, Adams, Atla. | ly with the Desilu studios. They 
Embers Restaurant .....cccccsecsccscees $ectvedeaeeeeneepone 3 3 Direct are producing seven new half-hour 
Chamgien Gpae BOD isc iciececcascngescesstss eo eT eT i 1 Direct series for NTA—“The Last Mar- 
Seaviews’ >=. 5.4 2ascaes cared CONS, PRGUURG  ciistedcs cbse 3 2 1 Direct shal,” “Personal Reports,” “Official 
Chase Federal Savimgs .........----++-s+aeeeees Kgiuiewan.dd oes 1 1 Bishopric, Green, Fielden, Detective,” “Rikki of the Islands,” 
Miami “This Is Alice,” “Tonight in 

Cosmetics Corp., America .....Pink Ice .........seeeseseees 1 1 Dunnan Jeffrey, N. Y. Havana” and “The Wildcatters.” 
Generel Mibeiete 2 1 Direct As the flow of feature films to 
wOHOTAi EACCUIO .....ss88 Sewer eee nee Cee newman nee . television diminishes, we will see 
Florida Power & Light .......0-.+.seeseees ser eeereresseseee 1 1 Grant increased activity on the part of 
Regsh, WO iss sav cetawess seg FP TO SRETS LEE Ee CRRAS Coen 5 5 Tally Embry, Miami film companies to get into tele- 
First National Bank, Miami . eee eee eeeee eee ee neeeeenee 1 1 Tally Embry, Miemi po wn er ay gene gee Bm 
’ Corer eseeeseeeee ee eeereesereee oO - 
Reve Crown Cola “pee'tes ad 2 Compton, N. Y. tainment via feature films on their 
Western Rime Bead Meats 20s cccccevecvecsvcsceccegbeesvevers 2 1 1 Grant television screens. They will de- 
SCREENCRAFT ENTERPRISES INC., L. A. 46. Art Jacobs, Pres. mand a continuity of good pro- 
gramming and the writers, pro- 
Bishop Conklin Paints ........Treasure Tone Paint ......... 2* 1 Meany L. A. ducers. actors and technicians who 
General Mills Shalt nh MRE: Oh sets baad évda 2 2 Dancer, Fitzgerald, L. A., N. Y. possess the Hollywood “know-how” 

Nestle paceg eee MNES Sc. cc dbooses ; 2 1 1 McCann-Erickson, L, A. will be there to provide it 

Pacifie Power & Light . ALG aN, wae Se nO weaken 26 26 McCann-Erickson, Portland TV films have also whetted the 
Rohloft Kemik 1* 1 M appetites of viewers for the big 

0 ; GE -<wesecdacnre cocccces sRROCMIRO .. i. ccrccveseccesesses eany pictures now being released for 

Swit . cciede PE ah ES Me. 1 1 McCann-Erickson, Chi, theatres by Hollywood. Sypros 

. Skouras, president of 20th Century- 

| FLETCHER SMITH STUDIOS, New York. Fletcher Smith, in charge. : Fox, which is also a 50% co-owner, 
Tike Wem osc. dads geantoess otek ta id ote nso evehen + 40% 5 5 Moore, Stamford, Conn. of the NTA Film Network, recently” 
Quality Bakers of America ....Sunbeam Bread .............. 12 3 9 Direct teld _ his stockholders that the 
Waterbury ..........0.008 ... Furnace & Air-Conditioner .... 7 1 2 4 Olmsted & Foley, Mpls. et of a Bop Aoi 

i % pends upon e top-q J - 

Pillebwte” ...dcce 640 ¢cbdee aes SEE CIEE Soaie ne sh se pe v0 4 2 2 Campbell-Mithun, Mpls. tainment supplied by features and 
SOUND MASTERS INC., New York. Howard T. Magwood, in charge. pong evene, have bam acrestemed 
; o seeing fine entertainment in 
Armour ccbdeee sc cobeese se MO WOOO i... 5.5 a 4. N. W. Ayer, N. Y. the form of motion pictures. The 
i PTT eee RAD rey oo Po Tee ey ee Eee eye 6 6 Young & Rubicam, N. Y. telecasting of motion pictures on 
Chesebrough-Ponds +eeeee-Dry Skin Cream & Hand Croom 2 a J. Walter Thompson, N. Y. tv has sharpened interest in the 
Chrysler, Plymouth Div, ......Plymouth Cars .............-. 6 2 6 N. W. Ayer, N. ¥. newer and better films now being 
: . produced, Skouras added. 
Diamond Match ..............Charcoal Briquets .......... «6 7 é i) Doremus, N. Y. " 

; We, at NTA, believe that the 
General Electrie ........00:: . Lamps Trerrerrey 2 2 BBDO, N. Y. future of television lies in a 
Ideal Movies WO .26cdese tibcieces 40 dersvesiese bon seteidbece 2 2 Pritchett & Plevin, N. Y. close working relationship between 
Lever Serrrrrr Tit ‘Hum SONNE... oc cccveccdsssece 3 1 1 1 Sullivan, S's .ffer, Colwell & Hollywood and tv. We have imple- 

Bayles, WN. Y. mented that theory and are work- 
Nestle a0 véscpl eaten eer esGe GE: c. ccccceees 12 12 McCann-Erickson, N. Y. ing with Hollywood to bring bigger 
Royal McB Royal Typewrit 8 1 1 Young & Rubicam, N. Y and better film programming to 
oya CBO ...ccccccccccce- moyal Typewriters ..... ibwene , oung u m, N. Y. television. We have no doubt that 
Borden 000 dsed Me OS 7 oe MED «5 vininaeacenbteces 2 2 Doherty, Clifford, Steers & everyone concerned will benefit. 
Shenfield, N. Y. 
SOUNDAC PRODUCTIONS, Miomi. Robert D. Buchanan, Pres. 
Durdinc’y Weil Wit aS duds secckdessdcees cane 3t 3 Direct, Miami Laurence 
Crowgey Meat Packers .......Sausage .... aS ddb ones 3t 3 Houck, Roanoke, Va. =—s Continued from pace 55 sam 
Dixie Refining coe cccce+ DMG Crystals ‘Sugar Coeccvews ot 7 2 ©« Burton E. Wyatt, Atla. One-stop service idea. In our ex- 
Fleetwood Coffee atGeabitinds «cst taeveaty ore eeeseesooe 2t 1 1 Nelson Chesman, Chattanooga periences, the problem at first was 
General Electrie EME bie hee Hes veaebe aseeudasien at 1 1 Brown, San Juan, P. R. to destroy such misconceptions as 
Good & Piemiy GH ccé ine tid ta ntkee ses ceca eess scdeosvvese at 2 Bauer & Tripp, Phila. the fear of “mass production” and 
Ideal Baking «+eeees-+-Buttermilk, Bread ..... oeseeee 67 3 3 Wm. F. Finn, Tyler, Texas “factory turnover.” Once it was 
Millar’s Coffee ...... oeeecvecces oseoeewCns eves 1f 1 Bradley Lane, Denver shown, however, that each phase 
Neuweiler Beer ........ oa Veeitoass Livdsunesey todeusonecses 2t 1 2 Bauer & Tripp, Phila. of the one‘stop shop's operation 
National Past Comte. ass baecssdcsiececces Snr Oiedtnwidwe 2t 2. Hege, Middleton & Neal, was an individual entity, each op- 
Greensboro, N. C. erated by top specialists in their 
Norfolk & Westerm R’way, .....5...eseeeeee vesvbe Seeversdoes 8t 8 Houck, Roanoke, Va. field producing highly successful 
Riverview Park .......... eee Veh eee us ecutied Jemteteva’ it 1 Bauer & Tripp, Phila. a gp the recélcitrants 
Swann Furniture ....... vat eekieaheas etsiabwesaee pwtedeedse 5t 4 Wm. F. Finn, Tyler, Texas Furthermore, agencies were 
Show ‘Betek 4. cs ents ik bog hs AAT COMES Mee se ae 1t 1 Ed Bollinger, Halifax, N. 8. shown that dealing with one pro- 
Stop & Shop Supermarkets ............0ceeee0% vaebeets desde 1t 1 Arnold, Boston ‘ ducer for all film needs saved him 
Tibbett’s Paints ee ee cellist ‘is abeee > 2t 2 Ed Bollinger, Halifax, N. 8. ——— ue. gowns nee, 
National Brotherhood Week ..............++. as dmede eeceeeees 3t 2 1 Genera! Telepictures, Boston sub-contract to 2 multiplicity of 
Animated Weethet FROGS. «6650006 veenttpr sieeubsocsatess 150+ 75 73 R. H. Ullman, Buffalo, N. Y. producers; one shop can do the en- 
- tire job. In addition, that one 
STOCKDALE, Salt Lake City. c. 4. Stockdale, in charge. pr Pn produce a ina re 
Carnation .. ...6.. Pst = er a eee ne 5t 5 Harris Montague, S. L.C. e ing even greater economies 
loNiaw fl ; for the client. And, to top it off, 
Walker Bank reryr rr yt ee. (nae Veta stecwecss 3 3 : Harris Montague, S. L.C. it allows the client to use the top 
Gold Strike ....... ev88eee eees eecccecccssoes 7t 3 1 Harris Montague, S. L.C. creative talent that the producer 
Holsum Bakery epee Peter Pan ...... coenscevesoes + 4 Harris Montague, S. L.C. has assembled, to help with the 
First Soowlbly: Ba .ciscsis ds cts 53k 00 hi bcegc es cbeaaus epee 14t 10 a Gillham, S.L.C. mest important ingredient of films 
Pet MW |... ss At a ee a ea , ie | 3 —s Gillham, S.L.C. Bie 9 ‘Sie ane 
me ; < " e e ° 
Union Pacifie Railroad a SG Serre “PTS PerT tae a 2 b | Gillham, 8. L. C. things in some places at some 
Utah Power & 5 RE ea ee See eS escees ee 3* 3 Gillham, 8s. L. C. times under certain conditions 
Utah Oil 1s Cepia OEE 44k 068 9-de VER canes owt 3 3 Gillham, S. L. C. will be found "Wanting. The pro- 
Royal Baking ......... Me oi hand a se Tab ses Ghat Mase wiethne ‘ 6f 6 Gillham, S. L. C, ducer who can fill any bill will be 
Pet Milk tiebites ee 5 Co Scaee a. erree it ‘ 1 ‘Gillham, S.L.C. very busy. 
Royal Baking ne ‘ clini. 5t 1 2 2 Gillham, S.L. C. 
Fisher Brewing ......... Fisher. Beer: sen eanaslighiotsdn ovalwene ia cS 8 8 Gillham, S.L.C, Schu 
Pfaff Sewing MamROW cicdc 50s ving ean Oc hae Cac kadeacbacds 2 2 Gardiner, S.L.C. bert 
Ziens Gavings BE ....csseceseecretsbnesotsnabs ecceesocoesos ° 2 2 Gardiner, S.L.C. ——= Continued from page 46 Sams 
Stauffer Home Plan ..... Co psddns gesOeeeneres sbbbatsedsee de . 2 1 1 Direct was flooded with comedies and 
Benneté'e.... .. ‘iniecnaisets WE ihe ced ct cccneede laces 7 7 Rippey, Henderson & Buchman, | whodunits, we took an even bolder 
Denver . step by offering the networks a re- 
Hollywood Beauty College ........-..eeeeeeeees PTYTTITErT e 1 1 Adamson, S. L. C. ligious series in “Crossroads.” This 
Joseph's Beauly Ghegg., os ivseeesiccckco eh bvacceepagan ae 1 1 Adamson, S. L.C. series presented true life ‘stories of 
General ‘Electrie ........¢. Sates add o> 8us's aednsoeud Secvecccce 1 1 clergymen of all faiths. The re- 
Grand Centedl .:;:...0cueenl Easter Baskets .......csc.cc 5 5 Gardiner, S. L.C. ception this series received via a 
Dunfield Durkee ............ OS yy i 2 2 Dunfield Durkee, S. L. C, network outing surpassed our most 
ambitious hopes, 
STUDIO CITY TELEVISION PRODUCTIONS INC., No. Hollywood. Morton W. Scott, in charge. And now a period when westerns 
ae ae : ? . appear to be the thing, we’re head- 
Falstaff Brewing ........ces0- DU TOOUE: on vo ckvaddeiueh? gy 10 3, ees Sample, ing in another direction. While 
our competitors are running all 
General Cigar... . iscccsescelny Robert: Burns ...... BEE SS 3: 1 1 Young & Rubicam, H'wood over the American West, we're 
Kaiser Aluminum ....... shetae’s bap ae 4 5 Young & Rubicam, H’wood shifting to Africa with an adven- 
Proctor & Gamble ........... a ER en ua Re ana 3 3 Leo Burnett, H’wood ture series based on the true ex- 
> 5 ARM aes coed cana 4 3 periences of a white hunter. 
a These variations—while perhaps 
STURGIS-GRANT PRODUCTION INC., New York City 17. Warren Sturgis, in charge. not revolutionary—are off the 
Melk Stores .:<+is cee PRY sie Hosiery Sewing Machine ...... 5* 5 Direct, Charlotte, N. C. beaten path of the telepix herd 
Beener .... ivsccenseee 9<0ceel EE, Rivck shia pes 4* a Allen B. Goldenthal, N. Y. and represent one method by 
EN EEE ERIE IS SN 1t 1 Allen B. Goldenthal, N. ¥. which the independent can hope 


(Continued on page 64) 


* To sign some or all of the total number of commercials are in color. 
t To signily whether any ef total include animation. 


ee . oe ew 





to survive in an era of giants. At 
any rate, it has proved to be a 
successful method of operation for 
us. 
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pick a number from 


Stas 


No matter how many feature films your station programs, 
MGM.-TV has a plan to fill your needs—a plan that will 
bring you 4mgher audience ratings and bigger sales increases 
than you ever imagined. 





For “‘one-time’’ impact, choose single pictures, individu- 
ally priced in keeping with their fabulous audience appeal. 
Or, for maximum economy, choose one of the already- 


packaged groups, consisting of from 100 to more than 
700 titles of the greatest motion pictures ever produced. 


Write, wire or phone 
now to determine if 





your market is still 
available. 





A SERVICE OF 
LOEW’S INC. 





701 Seventh Avenue, New York 36, N.Y. 
Richard A. Harper, General Sales Manager 





MGM...the fabulous features that 


started the revolution in ratings! 

















be ~ a ee eb eee ear de a altitcn ea Dall neni ne 1 tine ae. cuca See Na cecil at 8 * oe Ne temn 
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TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 


(Continued from page 62) H 
BILL STURM STUDIOS INC., New York. William A. Sturm, Pres. 
Toal No. of 
ADVERTISER BRAND tor Gack rend By 10's ! a) st. % 4 
Metre-Goldwyn-Mayer ........ "ee oe tet City” oof nccccs: # 3 2 1 
"Weems Of Eagles” ....:..... 5 3 2 
“Lizzie” 5 2 3 
“Ten Thousand Bedrooms” 2 i 1 
“Designing Woman” .__....... 6 3 3 
“Tarzan & Lost Safari” ....... 2 1 1; 
“The Little Hut” ae ess = 4 2 2” 
“Something of Value” 5% 3 2 
“This Could Be The Night” 63 4 2 
~« OO kere eee os 2 i 1 
“The Happy Road” ........... l 1 
National. Mieawih 4... 0.+0sstene eee MEER 5 4 tite s4i li Bg 
RE 5 Be ae ee peo 1% 1 
Devi!’s Food Squares ......... 17 1 
TS Pe en ae ee 17 1 
Millbrook Bread ............. 1% 1 
RP ce Sagat cae OD 2% 2 ® 
Show Open & Close 
ye ee ree ee re 1+ 1 
EES, ©". Lv glee Wie. 6 caee $s 17 1 
a eee ee ee one nee es MENONOED ds cdopccvecess 5% 2 3 
Harel F. Bens... dhccccyec NOOR © veccspGbboccccecess a 4 
Borba * (a5 Fees eee Bee reer 13 1 
Corn Preducts Refining r++++, Bosco shde ecg CReacehs (sabes 43 1 3 
Sylvan Seal Milk ..... Priel ppebtena<ak cae wceebea ans Ohms ee. 4; 1 
Heed Dairy seceeseees OFAnge Juice tvebeeteei teres 1; 1 
| ee ee ee 1} 1 
Salada Tea ja atecn dene os 4.0 cos cenc de es bees 67 3 3 
National Biscuit .............. Wheat Honeys, Rice Honeys .. 37 3 
Seek... 5s... eee ctwegin ute MENNNNN "000.24 Baath soi 17 1 
DCR Fcc ee ee rere 2 1 1 
Keebler Biscuit Py ee NET ere 1 1 
ER er rer 1 1 
Cin Crackers ...00.-+--: oe 1 1 
Ceconut Fudge Drop Cookies .. 1 1 
Honey Grahams ........... o 1 1 
Keebler Saltines ............. 1 1 
Crowa Central Petroleum .....Crown Gold ................. 77 1 2 2 
ERS GEE ER ee ee 2 
CoewGs. 3. +.ebeneenen bila EE 5 whenicie es oe s000b- 8+ 7 4 
Coca-Cola Heiccacheat. ie pcccceesecoveegu'e 46 18 i8 10 
Hood Dairy ‘ eee i ar 17 1 
Mass. Savings Banks ...... .».+Mutual Savings Banks ........ 1 1 
Cadbury's Chocolates. ecoceee Cadbury’s Caramello ......... 47 2 2 
Renagh |. as. ieee eceese- Show Oven & Close ...... R 27 2 
Liggett & Myers ee ee 0 a ee Serer 27 2 


TELEVISION GRAPHICS, New York. 


Bernard Rubin, Lee Blair, in charge. 


Aluminum of America ........ EOD ©... sip cece we tPase 1 1 
0 ee a ree 2 2 
EE A 1 1 
American Tobacco ..... bien +. +\ceqseneeeees 1 1 
P. Reet... wietessaee oa beENO BOOP 2 ice csecs cess 5+ 3 2 
Benrus Watch ........... Ji.) . . Sib bekee ch it q0we 4 2 - tp 
eee ee bee WON +c 0GNGRs Ween ole tsa 44 1 
Bristot Myers” ceakeenues OD oe Lwind eho diem 0 9.0 1 1 
Campbells Soup ........< a ree 2% 2 
Ee hci, nse aadewnate se Aes s 27 2 
oy ee eee 23 2 
Dive, DURE. coco ctanseee as Be WOTRD nce kvicwwsascc> 4; 1 
General Foods ......... Capen ENED 5..NSaskwenes sees < 3 3 
Gunther Brewing ........ 565 EON. TOE i cndsccdces?'e% 9% a) 
Jonhson & Johnson ..>....... MN 5 thin GL Ra Se catia ks 53 3 2 
Junket Brand Foods ...... pad. « 25 athe eh idbenan eae 34 1 2 
Kellogg PENS :b.«. 0 butte Ware wae 1 1 
Re GE: é.s0xewgeveewceuntee PIs 01's ach eo aX wenn 23 1 1 
Lever OM <4i3iniieeseete Se ee ee 14 1 
P. COO so caceveus ° SE <cl bin etmek stece se 13 1 
Nehi oe Re eee 39 i2 13 14 
Noxema Chemical eee 0 Se eee eee 1* 1 
Procter & Gamble .. i cwccecses RM Pe eee a 7t 7 
Joy, Spic & _ A adores 0 : 10% 10 
RS I Ac tee heey ae 5 5 
PE Ths Labs asd dade dosirnss 1 1 
State Farm Insurance ...... PO |... .aitateedes oie +0 1 1 
Sterling Brewers ....... oad aE OE AN ao cow.cee bas eee 11 2 9 
United: Wealt: > iy tienceon 0006 Ree BORGER, occ icscacs it 1 
TERRYTOONS, New Roch-!le. William M. Weiss, V.P. 
Coigate-Palmolive ..... eer ee ee ee 2% 1 1 
Baliantine’s Beer ...... ae hat TS ae ee : 4 2 b 
General Foods bas ni epoee ene RET Tere 2+ 1 1 
Seceny Mobil Oil, N. YY. pesipeny a erie ee eer ae 4¢ 2 2 
Piel Bros. jottn Ohaee he ; 47 1 3 
International Milling . -seseeRObin Hood Flour .......- ; 2+ 2 
TRANSFILM, New York. William Miesegaes, Pres. 
Amertean Cyanamid ...... ..Acronized Chicken . 2 2 
American Motors ++++ee--Kelvinator Air Cond. Rambler 12 12 
Benheth Tells i<setsaeace Si cae an ews tenn aaree eee 2 1 1 
Diocls MEGS... cudacceesat . One; /Two Sleep Tablets. anges 1 1 
Deyte Dawa ...6 os coveviaeeees ee ee eee ee 5 3 2 
Chemical Corn Exchange Bank . Thi\ nx hare ben heweebinabes tod 3 1 2 
Chock Full O Nuts ........., Pee ere 1 
Colgate-Palmolive ............Ad age 2 2 
Lustre Creme, Lustre ‘Net a 23 2 
Corn Products Refining ...... Niagara Starch . ke aeee 37 3 
E. i. DuPont de Nemours ...... DuPont Co. piel nee eles 3 3 
Sr ee iccvt ace kas en’ ob es 4 4 
i, MOA Movor Oil Additive .... 1 1 
po errs eee 6 6 
& Day Laboratories ........... 5 Day Deodorant Pads ........ 53 1 4 
General Eleciric .......... .»+-G-E Radios 5) a a 2% 2 
General Motors ......cccccces N.S cs dbbchetcannehe wis 1 1 
(Con! 1 on page 66) 
° to signity seme or all of the total number of con: mercials are in color 
' To signity whether any of total include animation 


Agency, City 


Donahue & Coe, N. Y. 
Donahue & Coe, N. Y. 
Donahue & Coe, N. Y. 
Donahue & Coe, N. Y. 
Donahue & Coe, N. Y. 
Donahue & Coe, N. Y. 
Donahue & Coe, 4 
Donahue & Coe, N. Y. 
Donahue & Coe, N. Y. 
Donahue & Coé, N. Y. 
Donahue & Coe, N. Y. 
McCann-Erickson, N. Y. 
McCann-Erickson, N. Y. 
McCann-Erickson, N. Y. 
McCann-Erickson, N. Y. 
McCann-Erickson, N. Y 


Kenyon & Eckhardt, N. Y. 


McCann-Erickson, N. Y. 

McCann-Erickson, N. Y. 

Elkman, N. Y. 

Atherton & Currier 
(thru National Screen) 

Donahue & Coe, N. Y. 

Al Paul Lefton, N. Y. 

Kenyon & Eckhardt, N. Y. 

BBDO, N. Y. 

Hermon W. Stevens 

Kenyon & Eckhardt 

Elkman 

Al Paul Lefton 

Lewis & Gilman 

Lewis & Gilman 

Lewis & Gilman 

Lewis & Gilman 

Lewis & Gilman 

Lewis & Gilman 


_ Al Paul Lefton, N. Y. 


Al Paul Lefton, N. Y. 
McCann-Erickson, N. Y. 
McCann-Erickson, .N. Y. 
Kenyon & Eckhardt, N. Y 
BBDO, Boston 

Charlies W. Hoyt 

Norman, Craig & Kun'mel, N. Y. 
McCann-Erickson, N. Y. 


Fuller & Smith & Ress, N. Y. 

Fuller & Smith & Ross, N. Y. 

Fuller & Smith & Ross, N. Y. 

Sullivan, Stauffer, Colwell & 
Bayles, N. Y. 

William Esty, N. Y. 

Lennen & Newell, N. Y. 

Benton & Bowles, N. Y. 

BBDO, N. Y. 


Sullivan, Stauffer, Colwell & 
Bayles, N. Y. 

Benton & Bowles, N. Y. 

Sullivan, Stauffer, Colwell & 
Bayles, N. Y. 

Young & Rubicam, N. Y. 
Sullivan, Stauffer, Colwell & 
Bayles, N. Y. 
Leo Burnett, Chi. 
Sullivan, Steuffer, 
Bayles, N. Y. 

BBDO, N, Y. 
Lennen & Newell, N. Y. 
Compton, N. Y. 


Colwell & 


Sullivan, Stauffer, Colwell &' 
Bayles, N. Y. 

Dencer, Fitzgerald, & Sample, 
N. ¥ 


Leo Burnett, Chi. 

Benton & Bowles, N. Y. 
Benton & Bowles, N. Y. 
Needham, ae & Brorby, Chi. 
Compton, N. Y. 

BBDO, N. x 


Ted Bates, N. Y. 
William Esty, N. Y. 
Benton & Bowles, N. Y. 
Compton, N. Y. 

Young & Rubicam, N. Y. 
Young & Rubicam, N. Y. 


Cuuningham & Walsh, N. Y. 
Geyer, N. Y 

Rose-Martin, N. Y. 

Grey, N. Y. 

Geyer, N. Y. 

Doremus, N. Y. 

Grey, N. Y. 

Lennen & Newell, N. Y. 
Lennen & Mewell, N. Y. 

C. L. Miler, N. Y. 


BBDO, N. Y. 
BBDO, N. Y. 
BBDO, N. Y. 
BBDO, N. Y. 
Grey, N. Y. 

Maxon, N. Y. 


MacManus, John & Adams, 
Bloomfield Hills, Mich. 





| yearly exehange setups. 





“French Look to 1960 


=a ~4Continued from page 3 =o 


Jean Nohain, “36 Chandelles,” ac- 
tually cuts into their reéeipts. 

Filmmakers have made televi- 
sion one of their main topics of 
conversation and feel that a modus 
vivendi should now be established 
before tv becomes a real menace. 
However recent statisties by the 
governmental film regulation or- 
ganization the Centre National De 
La Cinematographie, blithely con- 
tend that tv had no effect on film 
boxoffice whatsoever in 1956. Thea- 
tre operators are quick to blame 
film quality for any falloff of ad- 
missions, while producers shout 
that it is television. 

Jean D'Arcy, head of tv program- 
ming, states that film preducers 
now get a good income from tele- 
vision and are even lobbying for 
a raise in license rates so as to 
get better prices for their films. 
D'Arcy feels that it is this threat- 
ened raise which is keeping tv out 
of bars, public centres and some 
schools. But it seems to boil down 
to the great French pastime of talk. 
A Gallic cafe with tv is unheard 
of and most impractical. The 
French are still a “going out” peo- 
ple in relaxation tastes and set 
sales would have to treble before 
it could begin to offer true com- 
petition to the other established 
entertainment branches. 

High Price of Sets 

Another problem is the still ex- 
orbitantly priced set which is out 
of the reach of the ordinary family. 
Prices range from $315 down to 
$200 and it is maintained that a 
cheap, all-purpose receiver has to 
be created before it can get its 
just sales. Plans are afoot to get 
out a $140 set. 

Still another difficulty is the 
French aversion to credit buying. 
Rural areas and provincial sec- 
tions are notoriously prudent in 
this respect, and a scheme is afoot 
to overcome this by installing tv 
sets in all new houses and taking 
out the costs through rent addi- 
t‘ons, but this is still in the talk 
stage. 

D’Arcy says there will probabiy 
be a second channel started in 
1960, but that there is little chance 
of its being commercialized. The 
government does not want a free 
business-run station, for it would 
probably put all the emphasis on 
entertainment and diversity and 
lepve all public service and edu- 
cational aspects to the government 


‘web. Though advertising may 7 


pear on the new station it 

be under direct RTF control and 
share the necessary programs, plus 
giving some leeway for the much 
needed zest and activity to the new 
channel. Heavy pressures by pub- 
lic and governmental groups also 
lead to this type of solution. 

Television is improving but still 
has a long way to go in polish 
production and more ambiti 
programming. Eurovision, group- 
ing eight European countries 
(France, Great Britain, Italy, West 
Germany, Switzerland, Denmark, 
Belgium, Holland), already has 
been tried successfully and has 
A future 
international hookup is being 
looked forward too. Large-screen 
theatre television was also demon- 
strated successfully and talk is now 
going on about toll-tv. 

So television is here to stay, but 
it will take a long while before 
it ean become the challenge it is 
in America. The colorful Parisian 
rooftops are still comparatiyely free 
of the antenna kite snares, but as 
tv improves it will eventually make 
its mark here and lead to the agon- 
izing reappraisal by other show 
business facets as was the case in 
the United States and Great 
Britain. 


It’s Now 117 Markets 
For ‘Harbor Command’ 


“Harbor Command,” moving 
along at a rapid pace, now has been 
sold in 117 markets, with Ziv re- 
porting a roster of new sales, in- 
cluding Kroger Co., which bought 
the Wendell Corey starrer in St. 
Louis on KSD-TV and in Nashville, 
WLAC-TV, and is planning addi- 
tional buys in other markets. 

“in Buffalo, Hospital Service 
Corp. bought the show for airing 
on WGR-TV, and in Detroit, House- 
hold Finance and Squirt Beverages 
teamed up for the skein on WJBK. 
Station sales include KYW-TV, 
Cleveland; WDSU-TV, New. Or- 
leans; WKY-TV, Oklahoma City; 





WDAU-TV, Scranton-Wilkes Barre; 





and WTVT-TV, Tampa. 





' 
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Molo) @-i mM Zel-lm BP: Werle clei 
in your viewer this year! 


A Few of the Many 
New Half-Hour Programs... 
from Dose Productions... 


and 20° Century Fox... 
plus great 20‘ 











feature WS 


“T 
Besily’, ME last MARSHAL 


Western j Sction.. 
ern in the tradition crammed eduly 
“ ae High Noon,” 


f oe 
f - 





lf you want to put top TV programming in focus 
this year, she place to go is NTA 

It's got great new half-hour film programs pro- 
duced by those two masters of the camera— 
Desilu and 20th Century-Fox. And it's got great 
feature fitms from 70th Century-Fox, such as 
those in NTA’s newest group of them, “The 
Big 50." 

So for the best programming to project on TV 
screens in 1957 and 1958, develop a close-up 
relationship with NTA today. You'll get wonder- 
ful programs on film! 


TODAY, PHONE, WIRE OR WRITE! 


F Harold Goldman, 
Vice President in charge of sales 





AT mm A 
LVATIONAL L[ELEFILM ASSOCIATES, INC. 


60 W. 55th STREET * NEW YORK 19, N.Y, * PHONE: PLAZA 7-2100 
CHICAGO + HOLLYWOOD + MONTREAL + MEMPHIS + BOSTON © MINNEAPOLIS + TORONTO + ATLANTA + DALLAS 
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acl Industry TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 
(Continued from page 64) 
B hi d Mo F TRANSFILM, New York. William Miesegaes, Pres. 
Total No. 
e in ve or P.--b.X f By 20-See. By 45 Ses. 
ADVERTISER BRAND for Each Brand By ID's te 30 Ses. te 75 See. Agency, City 
BENT: a Greyhound Bus ............+. 3 3 Grey, N. Y. 
Id Italo TV Setu Hoffman Beverage ........... Hoffman Mixe?s «0.00 .cbscsecs 2? 2 Grey, N. Y. 
BR ou Fiscrcccccevess Kasco Dog Food ....scccsscece 1} 1 Donahue & Coe, N. Y. 
Rome, July 30. A ee ee Kinney Shoes . set eeeees er * 1 M. B. Scott, N. Y. 
he possibility of opening a| Lever Brothers ......°........ Imperial Margarine ........++ 224 2 20 Foote, Cone & Belding, N. Y, 
second television channel in Italy| P. Lorillard ................. Old Gold ..... sv ce eeuesee oe 4% 1 3 Lennen & Newell, N. Y. 
- currently pd more, ts Olin Mathieson Chemical .....Plantrons ...........ceseeeee: 1? 1 Grey, N. Y. 
lere, even oug sll, sates ES a a ee Mennen Hair Moos Se 2 2 Grey, N. Y. 
rg ae = ge Abn Mad Mennen Preshave Lotion ..... 2t 2 Grey, N. Y. 
one that three different private in-| Procter & Gamble ........... Lilt Permanent Wave ........ 1 1 } sy N. a 
dustrial groups have definite hopes Pin-It Pin Curl Permanent .... 2 1 1 N. 
of starting a second station in each Biwe. CROP pvicccscvsns deasee 17 1 a & Ne N. Y. 
of three cities: Milan, Rome, and|R. J. Reynolds Tobacco .......Camel Cigarettes .........++. 8t 2 6 William Esty, N. Y. 
Naples EE St wi abin th 4 oh. gAee-ee 0% Scripto Pens & Pencils ....... 4% 2 3 Donahue & Coe, N. Y. 
Principal obstacle, aside from the Scripto Satellite Pens ........ 2*t 2 J. Walter Thompson, N. Y. 
os — ee en eee SEER, Us code Matias ite Cine s Sheldidl. .. 35... vos cet + 2 Norman, Craig Kummel, N -Y. 
ney Lave = Sa © | Squirt Squirt 7++ 1 3 3 Fletcher D. Richards, N. Y¥ 
current. monopolistic structure of | SUWt --------+ere cece ee ee: § ee ey oe re aoe ; i Wee Be 
tt e ‘Ttalo tebomel. RALTV, which | Tidewater Oil ................ Tydol Flying-A ..... caceceece 4t 2 7 Buchanan, N. Y. 
hos a government franchise (and| Union Pharmaceutical ........ Ephistem .< ais: saves te teeeeaee 1 1 Grey, N. Y. 
subsidy) and which now covers Bereta ....s. 0s tkesawadensers 7t 3 4 Grey, N. Y. 
over 95% of the national territory | United States Rubber ........ ee ee, coe kencon 1+ 1 Fletcher D. Richards, N. Y. 
with several-hour-per-day telecasts. Aapente WAG 6 6.6acs tapienece 1% 1 Fletcher D. Richards, N. Y. 
The companies have, with little WONG s+ ic cncisgn - tht ediwekbes is 33 3 Fletcher D. Richards, N. Y. 
success so far, tried to break the Maleic Hydrazide ..........+. 1t 1 Fletcher D, Richards, N. Y. 
monopoly in court. Reports from pO Re Se ee ee it 1 Fletcher D. Richards, N. Y. 
Milan say that another attempt will US Keds & Kedettes .......... 4+ 4 Fletcher D. Richards, N. Y. 
be made in that city with the back- US Royal DeLuxe Tires ...... 23 2 Fletcher D. Richards, N. Y. 
ing of a famed tv set manufacturer, US Royal Master Tires ........ 2% - 3 Fletcher D. Richards, N. Y. 
who would put a low-priced set on US: Royal Tires ...4.2:..<.... + 2 Fleteher D. Richards, N. Y. 
pc es . pepper neh mi? hon US Rubber Convener Seite ca 1+ 1 Fletcher D. Richards, N. Y. 
order to W US Rubber Exhibition Hall .... 1* 1 Fletcher D. Richards, N. Y. 
second station, which would be US Rubber Safety-8 Tires .... 14 1 Fletcher D. Richards, N. Y. 
finuneced by advertising alone. ; US Tritck Gate «0... sbaboetc 1? 1 Fletcher D. Richards, N. Y. 
‘ Aneta — oe — Whitehali Pharmacal ....... Anacin Mr! er ee ay 4 Téd Bates, N. Y. 
he controversia uestion: 1e 
availability 4 "s ir- i 
Oo ee aie Ge eo TV CARTOON PRODUCTIONS, San Francisco. Robert Mills, in charge. 
all eight available channels for| Ranch Hand ................ eo eee 3% 1 2 Reindart, Oakland 
ul an anteslon ma ay aotnsetyng error rare Siplard Meee... .. cc cssscvews 3+ 1 2 Ruthrauff & Ryan, S. F. 
elecas 1H y > *. ¢ ‘at 
stallations become operational, an- Ey .< ccebedhese 6s Di CE a cc ec Geasewetess 3 2 1 Bruce Campbell, S. F. 
other 60° channels will become| Leslie Salt ................. DUNO Fi. Tilviweccccconsdsansen 1} 1 Honig-Cooper, S. F. 
available. But enly 30 of these| Vano Chemical .......... La a. EEE 40 60-0 4.0 40cm 3% 1 2 Sidney Garfield, S. F. 
will go — tv, — 7 hc. Ls cud eahweccccscessthakes 3% 3 Cunnipgham & Walsh, S. F. 
server or government - services. on 4 i 
And HF stations are ikmewn te have Dubuque Meat ......i....... DE woes 54008 b00 oe oxteuss 1% 1 Merchandising Factor, S. F. 
a limited range, hence more are|E&B Brewing ............... Beer ..cccsaccccescersccseccs 3 1 2 Simons-Michelson, Detroit 
required rN ee ee a ne ee 1 l Cappell, Perin & Reid, Orinda 
\ further second channel possi-| Arden Dairy ...... .. Fandango Ice Cream ........-- i 1 Frederick Baker, Seattle 
b ity is that offered by the Vatican | California Spray Chemical Ortho 1 1 McCann-Erickson, S. F. 
City setup, though here of course a . 
the political aspect takes the place | Williams Bread . go ss nvaccGe beeen ebeeseeNegn ant 6% 3 3 Reinhard, Oakland 
of the commercial one. The Vati-| W. P. Fuller en ee Gases . 6.sisd bbe toweasubceiees lt 1 Young & Rubicam, S. F. 
Continued on page 72) (Continued on page 68) 
= SS — = _— 
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GROSS-KRASNE, LTD. 


British Distribution Plans 


“THE ADVENTURES OF A JUNGLE BOY” “AFRICAN PATROL” 


Starring MICHAEL HARTLEY Starring JOHN BENTLEY 


in 35mm Eastmancolor 


Both series now in production in 
Kenya Colony, East Africa 


CONTROLLING U.K. ANC COMMONWEALTH RIGHTS, 
CANADA EXCEPTED . 





KENDAL HOUSE, 203 REGENT STREET, LONDON, W.1. 
- Cables: GROSSKRAS, LONDON 
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NO WONDER 


ATV REACHES MORE 
TELEVISION HOMES 
IN ENGLAND 


THAN ANY OTHER COMMERCIAL TELEVISION COMPANY 


JUST READ WHAT THE ENGLISH NEWSPAPERS 
SAY ABOUT ATV PROGRAMMES 6(audience: over 8,000,000!) 


“VAL PARNELL’S 


* SUNDAY NIGHT AT THE 


seaxazancezerzes: || DRAMA AT ITS BEST 


best was presented to ITV viewers last weekend in the form 
of ‘Sunday Night at the London Palladium’ (ATV). Here was 


EC eT boty omer ||| SERIALS — 


“. . . Clese up camera shote ef Eartha Kitt in last night's 
variety show from the Palladium were the most exciting I The Metion Picture Co., has snapped ap meny ATV thriller serials: 
have seen in seven years’ looking at television.” Strange Werid of Planet X, Gentie Killers, Trellenberg Terrer, Motive fer Murder. 


London Daily Mirrer Emergency Werd 10, ATV's twice-weekly hospital serial, wos such © seccess 
* SATURDAY 


SPECTACULAR — PLAYS - 


“Val Parnell has a fine sense of the spectacular and his shows 
are the most exciting of television programmes. He always 











ES TT 





| 














pert hep TF hd a YHE SCANDALOUS AFFAIR OF MR. KETTLE AND MRS. MOON: 
* A marks of a pre- “One of the most satisfying plays | heve seen on television.” 
Se ee YORKSHIRE EVENING POST 


' Bolton, Evening News 





HEDDA GABLER: “Vividly, sensitively produced with « magnificent cast.” 
LONDON NEWS CHRONICLZ 


>. ¢ ABOUT RELIGION — VICTORIA REGINA: “Derethy Tetin's pertraye! ef the young Queen Victoric 


wes sheer delight. What could hove been « heavy historical piece turned out 














“-. peeves —_ a RELIGION ; te @ selection of erisply drawn in eit of them, Miss 
which opens Sunday’s ATV programmes edmirabie vignettes. . 
continues its unerring course through a nar- Tutin's skill end disciplined gaiety mode captiveting TY drama.” 

row street, foundering neither on the rock LONDON STAR 


of ill taste nor in the shallows of banality.” 
Liverpool Daily Post ‘ 























Ir OPERATES SEVEN DAYS A WEEK— 


A 
AT THE WEEKENDS IN LONDON AND MONDAY THRU FRIDAY IN THE MIDLANDS 











Associated TeleVision Lid., Television House, Kingsway, London, W.C.2, England 


———__ —_——_———— 
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TV in Greece In 








Standard Oil of Calif, .... Supreme Gasoline ............ 3t 3 

3 Years Turke Kilpatricks Bread ey es tee cy 6% 3 3 

©) y og. ae oe os Tru-Vue Slides . ee Pee 1} 
Du TV SPOTS, Hollyweod. Shull Bonsall, in charge. 
In C. val Ha General F'ectric ate Portable TV ee : 1 
Ce - ay American Dairy Assn. ee. SP ey 1* 

Ruth Geri Hagy, moderator of dae ‘ae — tO ea: - «on are ° . : 
ABC-TV's “Collese News Confer- on ~ i Se ee ee 1 ' 
ence.” after iva Weel eae taaaah BECOD . . us. dhees pel. Wee-. ] 

Atlantic Trésty: ramets Gamer | MRE OO ose aed wd. ck ccwniccensemecece cdl 1s 1 

of Greece and Turkey, reported | Boeing A’rplane , Se SO ee 1; 1 
et comm re television -in|General Electric ............ Portable TV ©... .tvecasnes a li 

xreece is two to three yeors away. % nia : i ‘ 

In Turkey, “by hock or by rook, (Larter o-! Swipe tre, Maio Se GAR, GER, . «pete ternar P : 

there will be (v in five or six yaers, | 54! Hepaticea havens =e 1 

she estimated, thovch she admitted|Tont Permanert ..........0.0 cece eee cceeuvuees 2 2 

me market there is far from ripe} General E'ec‘ric ee Peeeeey 2. adidas dé cucu 1 
or t ° ¢ 

Miss Hagy and ipy dave |S se ee eth MINK. s0+s toons onde tlinn eg . . 
counsellor husband Albert Brod,|D-X Borom oe eee eee cette ete nee ee eeee 
who made the trio with her at his|Good Eunmor Soft D OS theks> «dee» Seed 1 
own expense, have rece'ved an okay | Carter Oil Witane <2iee6 oes Geka: <bean d 8 3 
from Gree government officials to MeYiecron- Robbins Drug E | Vitamins 14 
interest American investors in the |.) °° pclae ae ae : pee ee wee +e ‘ 
country’s video plons. Miss Hagy Ne#bises ae Grabam Crackers ......-+.+-. 
said this week tiet governmental | Whi‘e Ran . ae e Mus... .. . 00 dbus) Oe c Cee a } 1 
and semi-governmental agencies|Emerson Prug .....:... gu i a Pere eee ae 1 
(schoo eic.), are making an ef-| se ' ] 
fort now to determine whether! Switt ; sigan eb sabi: sis ~ 
enough receivers could be sold in| Kraft Cheese “trees rs 1 1 
Greece to meke it worthwhile for | Nortiawesiern Bank 
U.S. enterprise to back commercial of Weer Cit = ; oak a ee 6° * 6 
tv there. One estimate is that in] Proctor & Gamble Crest Toothpaste Re Be tee lf 1 
Athens, a city of 2,590,000 people, . 
it would be no troub’e at all selling RICHARD H. ULLMAN, Buffalo. Richard H. Ullman, Pres. 
50.000 to 60.009 sets. Fort Worth Lincoln-Mercury Mercury Saari 12 12 

Another area of investigation, | pge.) pread _: Ideal Bread ; 4 2 2 
Miss Hagy said, wes in the engi-|) Se ia a ay as ine Ge | 
neering problems created by the Jetferson City Baking .-+Mr, Freshie Bread ..........-. 6 6 
small nation’s rocky, mountainous | Quaker City Confectionery Good & Plenty Candy + 4 
terrain 

Within a year, the country will UPA PICTURES, New York. C. D. McCormick, i 
have closed-circuit educational tel-| Antizyme ............ i, it 14 1t 
evision, Miss Hay said. The mod-|panantine |; Be Ay 2% 1¢ 
erator of the “Giapmey me re eg eg eee 4 a 
ABC showease, said that the coun- | Cheer fe jeeoriilan oa dle Dete ‘ ‘Pines * lf wil 
try’s officials seemed most inter-|CO0® Cola «2. +... seceseceeree s)-- ++ sss ereseevencoreusennns i t nil 
ested in the educational impact of ; “S°-‘@Y : a 
television rather than in the|Esslinger Beer ‘ sf if 
straight entertainment aspects of |Gold Bord ...........-. -Beet ** ap er 4 - 
the medium. However, the cultural Levy 8 : read : ees . © if lf 
shows, or whatever, in the coun- Nabisco sich ltl omre ided Wheat Jrs. : 
try’s future will be available for Natur-Tender + Ying mee *'2 ei a a 2t Z 
commercial sponsorship, Pp. Lorillard Pay% Old Gold .....-..+seeseeenes . e 

In Turkey, where the interest in| Piel’S © ©... ----+- eee suee Beer bse 57 “2 oe A Ps =, mt 
video was described as high by RCA ceeees Stereophonic Sound Mt 
Miss Hagy, she said that the money | Stopette tals Fis ernie x re . a * 
exchange rate, being rather un-|What’s My Line coveseseos Show Opening ......++.++.+++ ol 1; 

i eine .....Cigarettes 57 2; 


stable, and other factors would | Old Gold 





deter tv's advent 
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(Continue from page 66) 


(Continued on page 70) 


BBDO, S. F. 
Reinhard, Oakland 
1 Morton & Stanton, Portland 


Young & Rubicam, N. Y. 
Campbell-Mithun, H'wood. 
McCann-Erickson, Chi. 
‘McCann-Erickson, Chi. 
McCann-Erickson, Chi. 
North, L. A. 
Frederick Baker, Seattle 
Young & Rubicam, N. Y. 
4 McCann-EriekSon, Chi. 
1 Young & Rubicam, N. Y. 
North, L. A. 
Young & Rubicam, N. Y. 


mea eR 


oo 


3 Campbell-Mithun, L. A. 

1 Potts, Woodbury, K. C. 
Cunningham & Walsh, N. Y. 

5 McCann-Erickson, N. Y. 

1 Dancer, Fitzgerald, Sample, N.Y. 

1 McCann-Erickson, N. Y. 
North, H’wood 

1 Lennen & Newell, N. Y. 


1 McCann-Erickson, Chi. 
J. Walter Thompson, Chi. 


Campbell-Mithun, H’wood. 
Benton & Bowles, N. Y. 


A. Bailey, Long Beach, Calif. 
Wm. F. Finn, Tyler, Texas 
Direct, Jefferson City, Mo. 
Bauer & Tripp, Phila. 


n charge. 


Lambert & Feasley, N. Y. 
t William Esty, N. Y. 
1f Young & Rubicam, N. Y. 

McCann-Erickson, N. Y. 
1f Vansant Dugdale, N. Y. 

J. Cunningham Cox, N. Y. 
1t Wyse, N. Y. 

Doyle, Dane & Bernbach, N. Y. 
27 Kenyon & Eckhardt, N. Y. 
2t Liller, Neal & Battle, N. Y. 
2+ Lennen & Newell, N. Y. 
57 Young & Rubicam, N. Y. 
2** Kenyon & Eckhardt, N. Y. 
2t Earle Ludgin, N. Y. 

Earle Ludgin, N. Y. 





























ADVERTISERS & AGENCIES 


from BROADCASTING ® TELECASTING, July 15, 1957 








operations into new and broader fields. 

middleman between manufacturers “wit! 

overloaded inventories 
ays and for studio operations. 


have used TCH’s services. 


ants, 157 West 57th St., New York 19 
N. Y. Telephone is JUdson 2-6300. Mr 


“MAN’s oldest system of doing busi- 
ness—by barter—which during the past 
year has become so popular in the tele- 
vision film field, appears to be gaining a 
foothold in the live tv field as well. At 
least Television Clearing House Inc., New 
York, thinks so and finds the system so 
profitable its principals plan to expand 


“TCH for 16 months has been acting as 


(appliances anc 
other goods) and tv stations which need 
items for gifts, contest prizes, and give- 
ay A total 
of 139 tv stations throughout the U. S. 


r'CH’s letterheads identify the firm as 
Television Clearing House, Inc., consult- 


Louis Jacques Dahiman is President and 
his assoctates include Mike Michaels, New 
York attorney and major home builder 





in Ft. Lauderdale, who is the principal 
financial backer of TCH; New York attor- 
ney Norman Dreyer, and Salvador Nelson, 
New York businessman having export- 
import interest. 

TCH HAS TOP GOODS FOR TV SHOWS 

“Mr. Dahiman's introductory letter to 
stations reads in part as follows: 

‘'The manufacturers have placed at our 
disposal hundreds of thousands of dollars 


of high calibre merchandise of all types 
to be used expressly by a television sta- 
tion in the following phases of its local 
programming; building promotions or 
contests on its ‘existing program or for 
current sponsors; creating new programs, 
or aiding a sponsor who wants a topflight 
merchandising promotion; for building 
audience ratings; for retail merchandising 
tie-ins; for every type of participation 
activity, either studio or home audience; 
for children’s, women’s, teenage or inter- 
view programs; for live breaks in film 
shows as a novelty, and in any way your 
department deems useful. We can be a 
reliable year-round merchandising and 
advance time sale agent for you in mar- 
kets throughout the country. 


“*Merchandise will always be accom- 
panied by ideas, based on your current or 
future programming. This means that we 
can gear our goods not only to fit your 
promotional thinking but also to enhance 
program content itself. We believe we 
have in our organization the finest com- 
bination of both programming and mer- 
chandising talent, whose experience will 
place at your disposition fresh approaches 
to your program and sales promotion prob- 
lems 

“*The nature of the merchandise is un- 
usually good both as to type and retail 
value. It would not normally be obtair- 
able except through shopping the major 


BARTER BECOMES VOGUE IN LIVE TV 


@ TELEVISION CLEARING HOUSE OPERATIONS EXPLAINED 
® MANUFACTURERS WITH SLOW-MOVING ITEMS GET TIME \ 





It consists of a wide 
range of goods—home furnishings of 
every description, - furniture, fabrics, 
clothing, expensive toys, glassware, clocks, 
home appliances, bicycles, etc. None of 
these are premium items usually given as 
gifts. They represent a distinct move on 
the part of the manufacturer to sample 
independent television markets.’ (Foreign 
goods also will be supplied.) 
TCH ATTRACTS NEW TV SPONSORS 

“Mr. Dahlman said his barter plan also 
has enabled stations to procure ‘many re- 
quired accessories such as scenery, fur- 
nishings, office equipment and other ap- 
purtenances.’ He said he feels that this 
in turn has ‘helped to upgrade local live 
programming, enabling local stations to 
produce shows they might otherwise never 
have attempted.’ 

“Another advantage to stations, he said, 
is that these barter advertisers, once ex- 
posed to television, may soon become 
‘buying advertisers.’ He said that in 1956 
various manufacturers who took the trade 
deals also bought about $400,000 in tv 
time although most had never bought 
time in the past. | 

“Television Clearing House, he said, 
also has been serving as an unofficial pro- 
gram consultant to stations, supplying 
them with live formats devised by ‘the 
best brains in New York and Hollywood.’ 
Mr, Dahiman personally had been an in- 


merchandise marts. 


dependent tv producer in New York from 
1946-1950 and prior to that was in radio. 

“Manufacturers are helped, he said, in 
that they can move distress inventories 
lying idle in warehouses. They also gain 
tv exposures and learn of the medium’s 
effectiveness. 


TCH NOT A TIME BROKER 
“Mr. Dahlman emphasized that TCH 
has. not functioned as a time broker. He 
stresses that he himself does not receive 
time credjt on stations for his negotiation 
services, adding that he receives payment 
in merchandise from the manufacturer. 
“Mr. Dahlman contended his transac- 
tions comply fully with station rate cards. 
The station, he said, allocates the supplier 
of the merchandise with spot announce- 
ments computed in the amount of the low- 
est spot rate on the card and based on the 
manufacturer’s wholesale value of the 
merchandise. Mr. Dahiman said TCH 
buys at the lowest onetime rate and with- 
out frequency discounts because the bar- 
ter itself constitutes the discount, 


TOP AGENCIES WILL BARTER 
“He reported ‘more and more’ agencies 
are coming into the negotiation picture, 
although in the past in most cases he has 
negotiated directly with the manufacturer 
who on occasion brought in his agency for 
uidance and copy. preparation. Mr. 
ahiman said his agency contacts now are 
including some of the ‘top level’ agencies.” 








TELEVISION CLEARING HOUSE, Inc. 


Consultants 


NEW YORK 


157 West 57th Street 
JUdson 2-6300 























LONDON 


88 BEXLEY RD., Eltham 
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WHERE THE AUDIENCE GOES 


Network Programs 

The Adventures of Robin Hood 
Sir Lancelot 

The Buccaneers 


and, the NEW Syndicated Programs 


Sword of Freedom starring Edmund Purdom 
Vagabond Travel - Adventure 
The Big Story Burgess Meredith — Host 


) audience g O0eS for Decoy starring Beverly Garland 


Established Syndicated Programs 
My Little Margie 


Star Performance 
The American Legend 
, Trouble With Father 
; “The Star And The Story 


America's 

Leading Independent 
Distributor 

of TV Films 







Dateline Europe 

Overseas Adventure 

Cross Current 

Rocky Jones, Space Ranger 

My Hero 

Colonel March of Scotland Yard 
The Hunter 

Willy 

Terry And The Pirates 


REPRESENTATIVES IN: 

Beverly Hills ¢ Chicago 

OFFICIAL Fl IMS INC Dallas « San Francisco 
: uis ¢ Boston 

25 West 45th Street © New York 36, New York iennedatie © Bouma 
PLaza 7-0100 Philadelphia 
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Continued from page 68 
VAN PRAAG PRODUCTIONS, New York, Detroit, Miami, Hollywood. Wifliam Van Praag, Pres. 


ADVERTISER 
Aluminium 
Bulova Watch . 
Chrysler 
Chrysler Div. 


Delco-Remy Div., GMC 
Dodge Div., Chry. Corp. 
p-X Sunray Oil .... 
Chevrolet Div., GMC 
Eastern Aid Lines ........-- 
Flagg Bros. Shoes .........- 
Post Cereals 
Holiday Cigarettes 
International Latex 
Isetta 

Jacques Kreisler Mfg. siinus 
Marvel Cigarettes 
Mercury Div., FOMOCO 
Radio Corp. of America ..... 
Puritron 
Schick Shavers 
C. Schmidt's «.....ccccve-ee 
Studebaker-Packard 
Sweetheart Soap ......--+++. 
Texas Co. 
Westinghouse 
Whirlpoo!-Seeger 
Wonder Buns & Rolls ....... 
United Motors System ...... 


er 


General Motors 


eee ee 


American Tobacco .......... 
Speidel 
Carta Products 


ABC-Paramount ..........++. 
Noxema 


Stanley 
Py-Co-Pay 
Moumoeouth Path ..o..cccccce 


eee eee eee ee ee eee | 


American Petroleum Institute. 


Tere ee eee eee eee eee ee ee 
Tete eee eee eee ee eee eee eee ee ee 


. Imperial 
Chrysler 
a hon shedscateeswvacts 
epee? EARGES -cccccevcses 


SE aE os-cvcscdnee ode 
. Studebaker 

a ee 
..Texaco Gas . 


ee ee 


ee ee ee ee 


VIDEO PICTURES, New York. 


..Oldsmobile .. 
PIE MTUED cc ccssccocooees 


.-Pall Mall 


--Rise . 
Arrid .. 
..Mickey Mouse Club Records... 
. .Noxema 
High Noon 
o Ome Products ..0cceccccsete , 


eee eee eee ee! 


- 6... eeeeerrrrr re eee 


Total No. of 
Commercials By 20 Sec. By 45 See. 
wiend By ID's to 30 Sec. 

6 6 
20 6 14 
26* 7 19 

1 1 

1 1 

27 1 1 
16% 16 

4+ - 
24* 24 

16 6 10 

4t 4 

2 2 

53 oe 5 
177 17 

4 4 

2 2 

14 1 
26 26 

6* 6 
10 10 

2 a 

2 2 

6 6 

33 1 2 

2 1 1 

4; 4 

4° Zs 

43 2 2 

23 2 

Charles L. Turner, in charge. 
11** 1 10 

2 2 

4 1 1 2 

7 1 6 

4 4 

2 2 

+ * 

1 1 

1 1 

2 2 

1 1 

2 1 1 

1 1 

(Continued on page 72) 


to 75 See. Agency, City 


J. Walter Thompsoa 
Bulova Watch 
McCann-Erickson 


McCann-Erickson 
McCann-Erickson 


Campbell-Ewald 
Grant 
Potts-Woodbury 
Campbell-Ewald 
Fletcher D. Richards 
Campbell-Ewald 
Benton & Bowles 
Reach-McClinton 
Direct 

Norman Gladney 
Zlowe 
Aitken-Kynett 
Kenyon & Eckhardt 
Kenyon & Eckhardt 
Norman Gladney 
Benton & Bowles 
Al Paul Lefton 
Benton & Bowles 
Scheidler & Beck 
Cunningham & Walsh 
McCann-Erickson 
Kenton & Eckhardt 
Ted Bates 
Campbell-Ewald 


D. P. Brother, Det. 
D. P. Brother, Det. 
SSC&B, N. Y. 


Norman, Craig & Kummel, N .Y. 


SSC&B, N. Y. 
SSC&B, N. Y. 
Buchanan, N. Y. 


SSC&B, N. Y. 
SSC&B, N. Y. 


Charles W. Hoyt, N. Y. 
SSC&B, N. Y. 

J. C. Bull, N. Y. 
SSC&B, N. Y. 


—_—__—“*_" 
Bingham 

=e Continued from page 59 =a 

Liberia are in concurrent distribu- 

tion! 

“Liberia” tells of the rubber 
operations of Firestone Rubber in 
this democratic country, and of the 
progress its people have made in 
the past century. This story of en- 
lightened enterprise and an in- 
dustrious nation has been tele- 
vised 840 times and shown in com- 
munity organizations 57,231 times, 
to a combined audience of more 
than 66 million persons. 

Why does industry use the spon- 
sored film? Because it is the most 
dynamic vehicle for conveying an 
institutional or public relations 
message. Utilizing motion, sound 
and, in most cases, color, the spon- 
sored film delivers undivided atten- 
tion as its sponsor’s “bonus.” The 
darkened room, the large screen, 
the “educational” or “informa- 
tional” atmosphere (in the case of 
a club or other community group) 
lend themselves to greater absorp- 
tion, retention and, ultimately, 
action. 

And, distributors and sponsors 
have found, there is. a definite 
hungering for information on the 
part of tv viewers, sated, perhaps, 
from heady diets of panel shows, 
whodunits, westerns and vintage 
feattres. Here, then, is the wel- 
come change of pace, attractively 
presented, technically superior, 
and downright “entertaining,” too 
— and ideas can and should 


Industry, with its financial re- 
sources, production with its great 
pool of creative and technical 
talent, have made a unique team, 
out of which has come some highly- 
imaginative, almost daring, motion 
picture concepts. 

Who knows, perhaps, from in- 
dustrial films new art and commu- 
nication forms will develop. Re- 
cent productions would seem to in- 
dicate a freshness and originality 
found nowhere else. 
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OUR PRODUCTION RECORD _.......... 


FOUR STAR PLAY Heme 


OF HALF HOUR TELEVISION § 2°°>.=7 


FOUR STAR PLAY H@USE 


19 54-esx2 


FILMS CONTINUES TO rown sran marnouse 


THE STAR AND THE STORY 


IB SE5-7H9 
GROW... wet sr 
TE STAR ANO THE STORY 
CA VALCADE 


MEVAON MALL OF STARS 
APSO -L1S 


AOL STAM PUA MOUSE (70) 
OMVAOW MALL OF STARS (70) 
Atl CADE (lt) 
ABE AEA (fo) 
LPOA POWELL F ZANE GHEY [AltA THE (2) 
AEE ALAS AAD LKEF (7 7A 
1957-159 ) 
~ DICK POWELL’S ZANE GREY THEATRE... (29) 


(Four Star-Zane Grey) With 29 guest stars 


RICHARD DIAMOND, PRIVATE DETECTIVE......(/3) 
{A Dayton Production) Starring David Janssen 


EE A ae a (39) 
(FIRST ANTHOLOGY, Inc. Production) starring David 
Niven, Charles Boyer, Robert Ryan, Jane Powell, 
Jack Lemmon and several guest stars. 


TRACKDOWN . , (39) 
(Four Star Films, ‘Inc. ) Starring Robert Culp 


MR, ADAMS AND EVE... scenes. (39). 
(A Bridget Production for CBS) Starring Ida Lupino 
and Howard Duff ; 





| a 
FOUR STAR FILMS, INC. 4 


OWNED BY .) 
DICK POWELL 
CHARLES BOYER 
DAVID NIVEN 
WILLIAM CRUIKSHANK eS 4 fj 
EXECUTIVE OFFICES: if 

- 141 El Camino Drive, Beverly Hills, California 

CRESTVIEW 4-6253- 
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Continued from page 70 
VIDICAM PICTURES, New York. Al Justin, in charge. 


ND 5:0 due 5 4e a AMG Sp mh. cnt cco: 3.0 25 eee eenne 1 1 
GE, SD Cn cc vecccecetacs Da. incee sh ieeaeamabaeses 1 be 1 
Cadbury Chocolates ......... Bis D s0sv acy eewebenes cece 2% 2 
General Electric ............. Ss ee 3 3 
SS cs Mla aa doe ag ee Fe ae 1 1 
United States Steel ........... bs Wea .2 0-0. S om tulectie ae © 8 , 3* 1 2 
Kelloggs eri cs auccidies Pe es ee 1 1 
Procter & Gamble ............ Et... . > Sal) oie Mi eR e-< bast o' 4 4 
General Electric ............- D> «cc cdgeeereteewess 2 2 
Bn TE ssc acevo wont Pebmanette Jia ceeeees presses 2 1 1 
nD MN fs Shire iicciede'es Pee BO Aen dcddbeneeteinecee 2 1 1 
TET Ter, Ee Eee Ce Pe eee 1 1 
Kelloggs ee oe x EE ES Bow ton cendes~o ae 1 1 
American Safety Razor ....... Supreme Hair Cutting ....... 2 2 
Procter & Gamble ........... ES o:2ib.s by a-0's dots kre eeene 1 1 
General Eleciric ............ RESP eC UP eT 1 1 
American Safety Razor ...... PU BARES 6 66 CRUE T ITS eR si 00 67 6 
OT er. ere eee 2 2 
United States Steel .......... Public Rela. Cogh. .sis.ccceicses 1 1 
General Electric ........... Pe I vache we seeyc egos 1 1 
Procter & Gamble ........... 2 Pe rn Pe rE Pee 1 1 
United Siates Steel ........... ee ere eee 2 2 
Helaine Seager gue ce GE dweduesaneaeewee se 8F 3 5 
General Electric ........... WED 5 od we ance ecards ons 5 6 
eRe GQ bo vc ccc MEE BBM 2 tccdvcscavccece 5 2 3 
Whitehall Peer ee eee 2 1 
Sterling Drvg ....: fe tvectiedw ae EE .” . . vare 4 b$b0 dba ewweiCe 1 1 
Kellogg <idvgss opeeensee ee ME, vos aeedcseenice ee 1 1 
a en ee | ere Se 15 5 10 
re ee ae 11 3 8 
PRINS “ac ccc cccccdueed eet td & 24 19 14 
United States Steel ........... EE Pee ee ee eee eee 2 2 
EE. oxvtncgusie cube eee teeets 3 3 
Procter & Gamble ............ 0” RE ee ere eee ee 1 1 
Whitehall abe eas ae eer COMO We 6 05 0060s sds cecee 1 1 
General Electric ......cccee:: PIOOr POUMGRES 2 occ cctcnessene 1 1 
Sots 2 okie bce eae Oak odes 2 2 
Ee ere 2 2 
ROGER WADE PRODUCTIONS, New York. Roger Wade, Pres. 
Reuben H. Donnelly .......... fe ee + 3 3 
Reed & Barton Silver ........ Rye ree eee 2* 1 1 
rr wir a eit wey ee Ee 63 6 
WESTERN SCREEN, Hollywood. Chas. E. Prescott Jr., Pres. 
Universal Equipment .........Safe-T Seat Belts ............ 3 3* 
ational Gaiety Goal. «<0 co MMT fe 6 6o 0 00< Duceecs b5008's 1 1 
RAPHAEL G. WOLFF STUDIOS, Hollywood. Raphael G. Wolff, in charge. 
Sterling Brewers .......0... "Sterling eer ee 26 26 


1, 1957 


BBDO 


Dancer, Fitzgerald, Sample 


H. F. Stanfield 
BBDO 

BBDO 

BBDO 

Leo Burnett 
Benton & Bowles 
Young & Rubicam 
Dunnan & Jeffrey 
Dunnan & Jeffrey 
BBDO 

Leo Burnett 
BBDO 

Young & Rubicam 
Young & Rubicam 
BBDO 

BBDO 

BBDO 

Young & Rubicam 
Young & Rubicam 
BBDO 

Dunnan & Jeffrey 
Young & Rubicam 
Young & Rubicam 
SSC&B 


Dancer, Fitzgerald, Sample 


Leo Burnett 


Dancer, Fitzgerald, Sample 
Dancer, Fitzgerald, Sample 
Dancer, Fitzgerald, Sample 


BBDO 

BBDO 

Young & Rubieam 
Ted Bates 

Young & Rubicayn 
Young & Rubicam 
Young & Rubicam 


N. W. Ayer, N. Y. 
Hoekaday, N. Y. 
N. W. Ayer, N. Y. 


Direct 
Direct 


Smith, Benson & McClure, Chi. 


———____—_ 


2d Italo Setup 


=a Continued from page 6 Sao 








can is currently putting the finish- 
ing touches on one of the most 
powerful radio transmitters in the 
world a 200,000 watt setup near 
Lake Bracciano on the outskirts of 
Rome, and on “extra-territoria‘” 
ground. While the Vatican has it- 
self never commented on reports, 
especially since a Vatican TV sta- 
tion would perforce, because of 
the physical setup involved, in- 
fringe on the RAI-TV monopoly, 
and perhaps create a church-state 
controversy of sorts, some observ- 
ers here feel that nevertheles¢ the 
Church is not underestimating the 





vast penetration and power of the 
new medium. (As with other en- 
| tertainment mediums, the Vatican 
| via its vicinity has also exerted an 
| indirect form of censorship on Italo 
| TV, which has often been critivised 
| for its excessive censorial zeal). 

One local report, finally, indi- 
cates the Republic of San Marino 
|}as a likely site for a powerful tv 
tertainment media, the Vatican 
or any other source. It’s pointed 
out that San Marino lies atop a 
512 metre high mountain with a 
clear field of vision all round. 
With current possibilities, telecasts 
could cover most of italy as well 
as the Balkans and even as far 
as Soviet Russia’s Kiev and Odessa. 
The political implications are ob- 
vious. Besides, San Marino, though 
in the heart of Italy, is an inde- 
pendent Republic possessing extra- 
territoriality, hence free of worries 
about monopolies, advertising re- 
strictions, censorship, or political 
involvements. 


. ° ? 
WABC’s ‘Mohican’ Sale 
After being on the air since 

April, supported only by spot 
buyers, 50% of “Hawkeye and the 
Last of the Mohicans” was bought 
by Quaker City Chocolate on 
WABC-TV, New York. Confec- 
tioner has bought into 26 first-runs 
of the telefilm skein Sundays at 
6:30 on the network flag. 

Adrian Bauer & Allen Tripp 
agency handled the signing. Spon- 
sor has also bought a 26-week spot 
sked on WABC-TV for fall. 














(Continued on page 74) 














THE New 


EVE ARD 
SHOW 


Debut 


Tuesday, September 17 
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CASCADE 
PICTURES 
OF 
CALIFORNIA, 
INC. 





...producers of 


industrial pictures | 
and commercial films 
for television 


1027 NORTH SEWARD ST. 
HOLLYWOOD 38, CALIFORNIA 
PHONE HO 2-648!1 
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TV FILM COMMERCIALS PRODUCED SINCE JAN. 1, 1957 


Continued from page 72 
WONDSEL, CARLISLE & DUNPHY, New York. Harold &. Wondsel, Pres. 


; Pb V4 By 20 See. By 45 See. : 

ADVERTISER BRAND for Each Brafd By ID’s te 30 Ses. te /5 See. Agency, City 
Florists’ Telegraph Delivery.. Flowers .........+:-eeeeeeees 6 ms 2 Grant, N. Y. 
International Latex ........... Ry ee eee eee 5 2 3 Direct 
Standard Brands ..... .eeeeee Chase & Sanborn Inst. Coffee 2 2 Compton, N. Y. 
Americar. Tobacco ............Lucky Strike .............006 3 a BBDO, N. Y. 
RPenteee. ... ....0s seanesones ..-Lemon Bisque Ice Cream ..... 1 1 Young & Rubicam, N. Y. 
General Foods ..... eee ere rren: trie e ee ° 2 2 Baker, Toronte 
Carter Produtts ....cccccscc es CHOW cc ccrvccccrccccccccces ° 1 1 SSC&B, N. Y. 
Brictel-MyGTS ....ccccccceccccDUMMGTEM woe ccc cccacserese aee 6 6 Young & Rubicam, N. Y. 
Carbona Products ...........-Carbona Soapless Lather ..... ° 2 2 Norman Gladney, N. Y. 
Procter & Gamble ........ i Fon. Aibe kde onece wes ated 6 6 a a ae — 

yene Moar ...cccccecceces WMO OWL wcccccccccccccese e 1 1 Youn ubicam, N. Y. 
seen ten tach: ea ot eens ecodante vecunaee 1 1 Sem & Rubicam, N. Y. 
Ft 2 ers > Perro re rt er oa 1 1 Fuller, Smith & Ross, N. Y. 
MeviGh ..> «0+8+0004 a cs OR OO TET Te S eee 1 1 — & Johnstone, 
Procter & Gamble ...........- Big Top Peanut Butter ...... P 2 2 Compton, N. Y. 
General Foods .......... ....Jdell-O Chiffon Pie ........ eee 1 1 Young & Rubicam, N. Y. 
Johnson & Johnson ..... ceec A LOGS ....cccee eae ae e 4 4 N. W. 2 = , 4 “- 

yenerd n ubicam, N. Y. 
Na a eat | Ae li ae i: Wa eee 

EE 1. es de Sa heen cengkedes 1 1 Young & Rubicam,\N. Y. 
Procter & Gamble ...........Duncan Hines Cake Mix ..... ° 4 4 Compton, N. Y. 
Carac TOT eee) ere ‘ 1 1 Donahue & Coe, N. Y. 
P. Lorillard .......-.. eee Pee errr e rer ° 3 1 2 Young & Rubicam, N. Y. 
National Biscuit .............- Uneeda Inst. Fizz .....0.ce00. 1 1 Ted Bates, N. Y. 
1 1 Young & Rubicam 


Chef-Boy-Ar-Dee .......... ID Ss 6. 9:3:50.9:0 «wa peerens se 























THE HOUSE IS PACKED 
BUT IS IT SOLD? 





Naturally, you get 

the best possible shows from 
entertainment specialists. 

And naturally, 
you get the best selling 

film commercials 

from advertising experts. 


Specifically . “ 


SS ad 
inc 





“* 


SPECIALISTS IN VISUAL SELLING 
NEW YORK: 200 East 56th Street 
CHICAGO: 16 East Ontario Street 


TELEVISION COMMERCIALS — PHOTOGRAPHIC ILLUSTRATION — MOTION PICTURES — SOUND SLIDE FILMS 


In Black and White and Color 











Ziv 


=== “Continued from page 33 Goa 


ranged. Last year, we set up 
through the connections of our own 
sales force and leading agencies, 
no less than 865 of these “mar- 
riages” representing $22,000,000 in 
time and program billings in nearly 
300 markets. 

Then there is a not-well-known 
role of aiding the sales objectives 
of the tv stations who sign for new 
Ziv TV shows. In a nutshell, this 
is helping to sell shows they have 
bought from us, since we are in 
constant contact with major spon- 
sors. Last year we “sold” (at no 
immediate gain to us, except for 
immeasurable station good will) 
over $3,000,000 worth of time and 
programs on behalf of stations who 
purchased Ziv telefilms. 

These expanded horizons, of 
course, are only part of the new 
directions the film industry is like- 
ly to follow, and which we will fol- 
low, in order_to continue to grow. 
As producers, we constantly ex- 
plore every development of talent, 
technique, film processing and film 
creative people in our never-end- 
ing search for top-quality product 
with maximum production values. 
As distributors, we must also meet 
the ever-changing patterns of U.S. 
advertising media usage, and the 
needs and requirements of both 
new and old advertisers. 

Such challenges continue, as they 
always will in this business. 

But we are confident that Ziv 
TV will meet them, and that we 
will continue to grow in our serv- 
ice to the tv industry, and to our 
telefilm audiences. 





Gordon Gray 
==m===aa Continued from page 33 ED 


rqally picking up steam (and spon- 
sors). This might be attributed 
(over and above the quality of 
Terrytoons) to the fact that we 
follow a policy, as far as the com- 
petition is concerned, of “Hitting 
them where they ain't.” We pro- 
gram one hour of cartoons from 
2 to 3 p.m. when no other local sta- 
tion is using kid-fare, then from 
7 to 7:30 p.m. we do it again when 
most of the competition is con- 
centrating on news programs. 

We also have a very successful 
live show from 3 to 6 p.m. Monday 
thru Friday called “Ted Steele’s 
Variety Show” and “Ted Steele’s 
Bandstand.” These have been on 
the air for three years. The rating 
masters rate them from a minus 
zero to a plus three, but the spon- 
sors who are mostly small business 
men with big cash registers don’t 
seem to mind. Ted carried close to 
200 different sponsors in his show 
last year. 

But our big baby, of course, is 
“Million Dollar Movie” and the 
big secret there is consistent qual- 
ity pictures—not just during rat- 
ing week—but week in and week 
out. The public may not know 
why some stations are “hot”. only 
one Week out of every month but 
they have become wise, thank 
heavens, to the fact that Channel 
9 offers a fine degree of consis- 
tency. 

We don’t claim to-know all the 
answers, but it certainly is grati- 
fying to have so many people ask- 
questions about our operation, our 
formula and our future. 

As I said, I’m not lonely any 
more. 


NTA Names Tabakin 
To Head Up West Coast 


Berne Tabakin, National Tele- 
film Associates director of national 
sales, has been named v.p. in 
charge of NTA’s west coast divi- 
sion. Tavakin also is a v.p. of the 











NTA Film Network. 


Tabakin’s post was formerly filled 
by Edward M. Gray, now v.p. in 
charge of the newly-organized NTA 
division Famous Films-Programs, 
for Television, which is handling 
rerun sales from the NTA library. 
Tabakin's primary duty will be the 
company’s west coast sales division 
which is responsible for a 13- 
western state area. He also will 
act as liaison with Desilu Produc- 
tions and 20th-Fox studios, both 

















of which are producing series for 
NTA. ; 





- 
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LOOK OUT! 
WE’RE.COMING IN HEAD-FIRST 


Eom: 




















BATJAC 


Producers of “THE HIGH AND THE MIGHTY” and “HONDO” 


DIVES INTO THE MEDIUM OF TELEVISION WITH THE EXCITEMENT OF 
“FLIGHT” e@ “HONDO” 
“CALAMITY JANE” 3 “DANGER IS MY BUSINESS” 


BATJAC PRODUCTIONS, INC. Other Important Properties 
HOLLYWOOD, CALIFORNIA _ Will Soon Be Announced 
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ENOUGH OF THIS 


NE 
SIDE 
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INTEREST! 


A TV man can get pretty tired of “so-so” work 
on his important film processing. He sends out 
a job and it “just gets done”—often because 
the supplier doesn’t share his interest in the job. 


At PATHE, interest in the product is a two-way 
street. We figure this way: The man who sends 
us a job wants it fast... wants it right. . . wants 
it to come out the way he hoped it would. This takes creative, 
interested service .. . service that demands the most modern tech- 
niques... service that builds satisfied customers through the 
highest of standards in motion picture processing . . . 16mm or 
35mm... color or B&W, commercials, television or theatrical film 
—you name it—every job's a special job at PATHE, the oldest 
motion picture processor in the country. 





Today’s the day to call PATHE—you might be surprised to find 
a film processor that cares as much about your work as you do. 


for fast pick-up and delivery 

for color developing—24 hours 

for rushes (color or B&W )—24 hours 

for precision animation stand work 

for the finest opticals anywhere 

for cutting room facilities available for your own use 


for newly expanded customer service force, to bring 
you ... highest quality at the lowest cost... 


CALL 


LABORATORIES, INC, 
Full Facilities on Both Coasts 


NEW YORK — _  TRafalgar 6-1120 
HOLLYWOOD — HOllywood 9-3961 











Z D he Laboratories, Ine., Is a subsidiary of CHESAPEAKE INDUSTRIES, Ine. 




















COST CHART: SYNDICATED FILM SERIES 


(Continued from page 40) 
FLAMINGO FILMS. Head of Sales: Ira Gottlieb. 











Average 
Type of Show Cost Per Unit Number of 
TITLE—Stars—Premiere Date (Producer) Production Episodes 
THE BEULAH SHOW Situation $18,000 78 
(Ethel Waters, Louise Beavers) Camedy 
(9/52 ABC) (Beulah Prods.) 
FLAMINGO THEATRE Anthology 15,000 29 
(Various) (9/52 NBC “Little (Sereen Televidios) 
Silver Theatre”) 
TOP SECRET Science Fiction 8,500 26 
(1/55) (Parsonnet) (15 Mins.) 
TV BASEBALL HALL OF FAME Sports 5,000 77 
(3/53) (Flamingo) (15 Mins.) 
TV FOOTBALL HALL OF FAME Sports 5,000 26 
(8/54) (All-American Sports (15 Mins.) 
Films) 
HARRY S. GOODMAN PRODUCTIONS. Head of Sales: Everett Goodman. 
DILEMMA Suspense 10,000 13 
(1953) s (Galbreath) (15 Mins.) 
BERT & ELMER Comedy 3,500 13 
1954 (Galbreath) (15 Mins.) 
JUMP ‘Siler OF HOLDAY Children’s 3,000 65 
HOUSE (Product Development (15 Mins.) 
(1953) Corp.) 
CYCLONE MALONE Children’s 3,500 65 
(1954) (Product Development (15 Mins.) 
Corp.) : 
(GROSS-KRASNE. Head of Sales: Robert Brahm, V.P. 
0. HENRY PLAYHOUSE Anthology 28,000 39 
(Thomas MitcheH*t) (10/56) 
AFRICAN PATROL Adventure 30,000 39 
(John Bentley*t) (1/58) In_ production 
JUNGLE BOY Adventure 30,000 39 
(Michael Hartley*t) (1/58) In production 
GUILD FILMS COMPANY INC. Head of Sales: John J. Cole, Exec. V.P. 
CONRAD NAGEL THEATRE Drama 25,000 26 
(Conrad Nagel*) (9/54) (Andre Luotto Prod.) 
JANET DEAN, REGISTERED Drama 17,500 39 
NURSE (Cornwall Prod.) 
(Ella Raines*) (1953) 
LIFE WITH ELIZABETH Comedy 17,500 65 
(Betty White, Del Moore*) (3/54) (Guild Films Co.) 
MOLLY (THE GOLDBERGS) Comedy 22,500 39 


(Gertrude Berg, Robert H. Har- (Guild Films Co.) 
ris, Arlene McQuade, Tom 
Taylor and Eli Mintz*) (9/55) 


CONFIDENTIAL FILE Docymentary 12,000 39 

(Paul Coates) (9/55) (Confidential 
Telepictures) 

KINGDOM OF THE SEA Documentary 15,000 30 
(Col. John D. Craig) (2/57) (Emperor Prod.) 

DUFFY’S TAVERN Comedy 35,000 39 
(Ed Gardner*) (1953) (Hal Roach Jr.) : 

JOE PALOOKA Adventure 22,500 26 
(Joe Kirkwood, Cathy Downs, (Guild Films Co.) 


Sid Tomack, Luis Van Root- 
en, Maxie Rosenbloom*) (3/54) 


CAPTAIN DAVID GRIEF Adventure 34,600 39 
(Maxwell Reed, Helen West- (Guild Films Co.) 
eott) (2/57) 
FLORIAN ZaBACH SHOW Musical 20,000 39 
(Florian ZaBach* (9/54) (Guild Films Co.) 

FRANKIE LAINE SHOW Musical 20,000 39 
(Frankie Laine, Connie (Guild Films Co.) (30 Mins.) 
Haines*) (9/54) 73 

(15 Min.) 
LIBERACE Musical 22,000 113 
(Liberace*) (2/53) (Guild Films Co.) 
PARIS PRECINCT Mystery 22,500 26 
(Louis Jourdan, Claude (Andre Hakim) 
Dauphin*) (1952) 
SHERLOCK HOLMES Mystery 25,000 39 
(Ronald Howard, H. Marion (Sheldon Reynolds) 
Crawford*) (1954) 
JUNIOR SCIENCE Science 5,000 39 
(Dr. Karl Wendt*) (1953) (Harvey Cort) (15 Mins.) 
FLASH GORDON Science Fiction 20,000 39 
(Steve Holland, Joe Nash, (Inter Continental 
Irene Champlen*) (1952) et Films) 
IT’S FUN TO REDUCE men’s 3,500 65 
(Margaret Firth*) (9/53) ~ ‘auind Films) (15 Mins.) 
TIM MeCOY Western 12,000 39 
(Col. Tim McCoy*) (1953) (Col. Tim MeCoy) (15 Mins.) 
HARRISCOPE INC., Hollywood. Head of Sales: B. Harris. 
SO THIS IS HOLLYWOOD Comedy ’ 5,000 24 
(1954) . 
JALOPY RACES Sports 3,500 26 
(1955) 
MAIN EVENT WRESTLING Sports 3,500 52 
(1955) 
BEYOND THE YUKON Documentary 8,000 13 
(1956) (15 Mins.) 
ALL-GIRL WRESTLING Sports 8,000 26 
(1955) 
HOFFBERG PRODUCTIONS INC. Head of Sales: Jack Hoffberg. 
ADVENTURE Adventure 7,500 18 
(John McQuade) 
STORIES OF OPERAS & Musical 3,500 13 
BALLETS (15 Mins.) 
HOLLYWOOD TELEVISION SERVICE, Republic Sub. Head of Sales: Earl pace 
STORIES OF THE CENTURY Adventure 18,000 
(1/56) (HTS) 
FRONTIER DOCTOR Western 22,500 39 
(1/57) (HTS) 
ADVENTURES OF FU MANCHU Mystery 22,500 13 
(5/56) (HTS) 


(Continued on page 78) 





b: (s) is available for series’ commercials. 
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TT a 5-1 gd oe 
or be flat! | 


elites alaitia-maliis 


Sound or color—right notes are 
vital! That means precise pho- 
Cole lge] olab am ola-\ehi-Me-laeleellile pm oleh 
precisely controlled printing and 
progessing — proper density, 
exact contact, negative and 
positive. Over the years, repre- 


Department 


sentatives of the Eastman Tech- 
nical Service for Motion Picture 
mitumaleha-Melae | ie-teMllioleulelilols 
in all aspects of production and 
processing. This material is avail- 
able to the industry. Offices at 
Sigelitellame lies 


West Coast Division 
VAS leMsTelilieMisteiliecM ina: e 
Los Angeles 38, Calif. 


Midwest Division 
130 E. Randolph Drive 
Chicago 1, Ill. . 


East Coast Division 
342 Madison Avenue 
New York 17, N.Y 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 
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PETE KELLY’S BLUES 
NOAH’S ARK 


DRAGNET 





























Sapphire Films Ltd. 


Creators and Producers 


“The Adventures of Robin Hood” 


Starring 
Richard Greene 


Distributed by 
Incorporated Television Programmes Lid. 
Official Films Inc. 
































COST CHART: SYNDICATED FILM SERIES 


(Continued from page 76) 
INTERSTATE TELEV’N CORP., Allied Artists Sub. Head of Sales: Lioyd L. Lind, Pres. 








Average 
Cost Per Unit Number of 











Type of Show 
TITLE—Stars—Premiere Date (Producer) Production Episodes 
ADVENTURE ALBUM Adventure 8,500 26 
(Wallace Taber) (1952) (Tobey Anguish) (15 Mins.)- 
ETHEL BARRYMORE THEA. Drama 25,000 13 
(Various: (1951 (Lee Savin, 
Ed Morey Jr.) 
HANS CHRISTIAN ANDERSEN Children’s 22,500 26 
(1954) (Interstate TV) 
LITTLE RASCALS Comedy Re-Edited 98 
(Our Gang Comedies, Farina, (Hal Roach) Theatricals _ (10-20 Mins.) 
Jackie Cooper, Spankey Mc- ; 
Farland, Dickie Mocre) (1955) 
POPULAR SCIENCE Science 5.000 78 
(Fred MacMurray) (1/56) (Jerry Fairbanks) (15 Mins.) 
PUBLIC DEFENDER Mystery Drama 17,500 39 
(Reed Hadley) (1953, CBS) (Hal Roach, Jr.) 
I MARRIED JOAN Comedy 30,000 98 
(Joan Davis) (10/52, NBC) (Joan Davis) 
KLING FILM PRODUCTIONS. Head of Sales: Alfred D. LeVine. 
ALL AMERICAN WRESTLING Sports 8,500 26 
(Neal Van Ells) (10/53) (Crosley) (60 Mins.) 
BOXING FROM RAINBO Sports 3,500 26 
(Jack Drees) (7/53) (Kling) _ 
OLD AMERICAN BARN DANCE Musical 8,500 26 
(6/51) (Bill Bailey) 
THE HORMEL GIRLS Musical 7,500 44 
(5/55) (15 Mins.) 
PARADOX Drama 1,700 26 
(1/52) (5 Mins.) 


ROB’T LAWRENCE PRODS. INC; Head of Sales: Rob’t Lawrence. 


SIGHTSEEING WITH THE 
SWAYZES 
(John Cameron Swayze & 
family) (1954) 


Travel 
(Robt. Lawrence 
Prods.) 


5,000 


13 
(15 Mins.) 


MAJOR TELEVISION PRODUCTIONS INC. Head of Sales: Irving M. Lesser. 


ENCHANTED MUSIC 
(1954) 

MUSIC FOR MILLIONS 
(Miklos Schwalb*) (1954) 


MCA TV LTD. Head of Sales: David V. Sutton, V.P. 


ADVENTURES OF KIT CARSON 
(Bill Williams). (1953) 
BIFF BAKER, USA 
(Alan Hale Jr.) (1952, CBS) 
CITY DETECTIVE 
(Rod Cameron) (1955) 
CRUSADER 
(Brian Keith) (10/55, CBS) 


CURTAIN CALL 
(Various Stars) (9/54) 
DR. HUDSON’S SECRET 
JOURNAL 
(John Howard) (9/56) 
FAMOUS PILAYHOUSE 
(Various Stars) (1949) 
FEDERAL MEN 
(Walter Greaza) (1954 on ABC 
as “Treasury Men”) 
GUY LOMBARDO 
(Guy Lombardo) (1954) 
HEADLINE 
(Mark Stevens) (10/54 on NBC 
as “Big Town”) 
HEART OF THE CITY 
(Pat McVey) (1950 on CBS as 
“Big Town”) 
IF YOU HAD A MILLION 
(Marvin Miller) (1/55 on CBS 
as “Millionaire”) 
THE LONE WOLF 
(Louis Hayward) (1951) 
MAN BEHIND THE BADGE 
(Charles Bickford) (1954) 
MAYOR OF THE TOWN 
(Thomas Mitchell) (1954) 


PLAYHOUSE 15 
(Various) (1950) 
PRIDE OF THE FAMILY 
(Paul Hartman) (10/53, ABC) 
THE RAY MILLAND SHOW 
(Ray Milland) (9/53 on CBS as 
“Meet Mr. McNultey”) 
ROSEMARY CLOONEY SHOW 
(Rosemary Clooney) (7/56) 
SOLDIERS OF FORTUNE 
(John Russell, Chick Chand- 
der) (1954) 
STATE TROOPER 
(Red Cameron) (1/57) 
STUDIO 57 
(Various Stars) (1954, DuMont) 


WATERFRONT 
(Preston Foster) (1954) 


Ballet Opera 


Musical 


Western 
(Revue Prods.) 
Adventure 
(Revue Prods.) 
Mystery 
(Revue Prods.) 
Adventure 
(Richard Lewis- 
Revue Prods.) 
Drama 
(Crosby Enter.) 
Drama 
(Authors Playh.) 


Drama 
(Revue Prods.) 


Adventure 
(Pyramid Prods.) 


Music 
(Lombarde Films) 


Adventure 
(Grosse-Krasne) 


Drama 
(Grosse-Krasne) 


Drama 
(Don Fedderson) 


Adventure 
(Grosse-Krasne) 
Adventure 
(Bernard Prockter) 
Drama 
(Grosse-Krasne, 
Rawlins-Grant) 


Drama 
(Bernard Prockter) 
Comedy 
(Revue Prodns.) 


Comedy 
(Revue Prodns.) 


Musical 
(Jos. S. Shribman) 
Adventure 
(Revue Prods.) 


Adventure 
(Revue Prods.) 
Drama 
(Revue Prods. & 
Lewman Prods.) 
Adventure 
(Roland Reed Prods.) 


5,000 


3.500 


22,000 
22,500 
24,000 


28,000 


18,500 


20,000 


22,500 


25,000 


5,750 


27,500 
26,000 
32,000 


19,000 
22,500 


22,500 


10,000 
27,500 


32,000 


17,750 


24,000 


25,000 


23,000 


25,000 


“ 


13 


26 
(15 Mins.) 


104 
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- NATIONAL TELEFILM ASSOCIATES. Head of Sales: Herold Goldman, ve. 


OFFICIAL DETECTIVE 
(1957) 
SHERIFF OF COCHISE 
(John Brornfield, Stan Jones) 
(10/56) 


Adventure 
(Desilu) 


Western 
(NTA, Desilu Prods.) _ 


(Continued on page 80) 


* To signify star(s) is available for series’ commercials. 
+ Te signify star(s) is available for series’ personal appearances. 


30,000 
27,500 


39 
In Production 
39 
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One second ago 18,988,132 people were out there watching their TV sets. Maybe 
if that commercial had been just a little more fresh and imaginative . . . 


YouNG & RUBICAM,***: 
Advertising 


WHERE DID EVERYBODY GO? 








to casove 
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The . 


Magnetic Center 
of 


Sound Recording 


® Production Channels —For Studio and Location 
® Transferring — Dailies, Music and Sound Effects 
® Scoring and Narration Recording 

® Rerecording and Dubbing. 





Ryder Sound Services, Inc., is now supplying location equip- 
ment fer Hast Coast shooting from its New York depot. 


Write er phone for details. 











World's Largest Mail Order Department for Handling 
Sound Recording and Dubbing ! 


First and Largest Supplier of Striped Magnetic Film 


Ryder Sound Services Inc. 
1161 Vine St. Hollywood 9-3511 Hollywood, Calif. 

















NETWORKS ° 
AGENCIES ° 


STOCK SHOTS 


Libraries Formerly Known As 


MILES — PROGRESS — ADVANCE TELEVISION 
Are Now Owned and Operated by 


PRODUCERS 
TV STATIONS 





1 Rs | . Dp) ; ; >: 
wi 7) iy 3) = 





RELEASING CORPORATION 
333 West 52nd Street, New York 19 
Circle 6-4821-22 | 








OVER 6,000,000 FEET OF CLASSIFIED 
MULTI-SUBJECT FOOTAGE | 
Black and White or Color 











ALL CATEGORIES, GENERAL AND SPECIALIZED FOR 
DOCUMENTARIES, TV FILM & LIVE PROGRAMS, 
COMMERCIALS, FEATURES, EDUCATIONALS 


In Service to the Industry for Over 25 Years 
MAURICE H. ZOUARY, President 
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COST CHART: SYNDICATED FILM SERIES 


(Continued from page 78) 
NBC TELEVISION FILMS. Head of Sales: H. Weller Keever. 





TITIE-—Stars-—Premiere Date 


ADVENTURES OF THE FALCON 
(Charles McGraw) (6/54) 


BADGE 714 (formerly “Dragnet”) 
(Jack Webb, Ben Alexander) 
(1952 on NBC as “Dragnet”) 
CAPTURED 
(Chester Morris) (6/53) 
CRUNCH AND DES 
(Forrest Tucker) (12/55) 
DANGEROUS ASSIGNMENT 
(Brian Donlevy) (3/52) 


FRONTIER * 
(9/55, NBC) 
THE GREAT GILDERSLEEVE 
(Willard Waterman) (7/65) 
HIS HONOR, HOMER BELL 
(Gene Lockhart) (12/54) 
HOPALONG CASSIDY 
(William Boyd, 1948, NBC) 
INNER SANCTUM 
(10/53) 
LILLI PALMER SHOW 
(9/52) 


PARAGON PLAYHOUSE 
(1/53 as “Doug. Fairbanks 
Presents”) 
STEVE 4 ima WESTERN 
MARSH 
(Douglas Kensedy) (3/55) 
THE SILENT SERVICE 
(4/57) 
VICTORY AT SEA 
(9/53, NBC) 
THE VISITOR 
(8/52 on.NBC as “The Doctor”) 


ADVENTURES OF THE SCAR- 
LET PIMPERNEL 
(Marius Goring) (1955) 
“BIG STORY” 
(Burgess Meredith) (1957) 
COL. MARCH OF SCOTLAND 
YARD 
(Boris Karloff) (1953) 
CROSS CURRENT 
(Gerald Mohr) (1954, as 
“Foreign Intrigue’’) 
DATELINE EUROPE 
(Jerome Thor) (1951, as 
“Foreign Intrigue’) 
DECOY 
(Beverly Garland?**) 
MY HERO 


(Robert Cummings) (1952, NBC) 


MY LITTLE MARGIE 
(Gale Storm-Charies Farrell) 
(1952, NBC) 
OVERSEAS ADVENTURE 
(James Daly) (1953, as 
“Foreign Intrigue”) 
ROCKY JONES, SPACE 
RANGE 


R 
(Richard Crane) (1953) 
STAR PERFORMANCE 
(Dick Powell; David Niven; Ida 
Lupino; Charles Boyer) (1952, 
CBS as “Four Star Playhouse”) 
STAR AND THE STORY 
(Various Stars) (1953) 
SWORD OF FREEDOM 
(Edmund Purdom) (1957) 
TERRY AND THE PIRATES 
(John Baer-Wm, Tracy) (1952) 
THE ERROL FLYNN THEATRE 
(4/57) 
THE HUNTER 
(Barry Nelson-Keith Larsen) 
(1956, CBS) 
TROUBLE WITH FATHER 
(Stu, June Erwin) (1950, ABC) 


WILLY 





Average 
Type of Show Cost Per Unit Number ef 
(Producer) Production Episodes 
Adventure $20,000 39 
Federal Telefilms Ine. 
(Bernard L. Schubert) 
Mystery 35,000 204 
(Dragnet Prod. Co.) 
Mystery 18,000 26 
(Phillips H. Lord) 
Adventure 26,000 39 
(Bermuda Prods. Ltd.) 
Adventure 18,000 39 
(Donlevy Develop- 
ment Corp.) 
Western 35,000 30 
(Worthington Miner) 
Comedy 25,000 39 
(Matthew Rapf) 
Drama 25,000 39 
(Galahad Prods.) 
Western 12,500 52 
(Wm, Boyd Prods.) 
Mystery 15,000 39 
(Galahad Prods.) 
Interview 5,000 26 
(Charles Kebbe) (15 Mins.) 
Drama 25,000 39 
(D, Fairbanks Jr.) 
Western 25,000 39 
(Vi-Bar Prods.) 
Adventure 27,500 39 
(Twin Dolphin Prods.) 
Documentary 40,000 26 
(Henry Salomon) 
Drama 17,500 44 
(Marion Parsonnet) 
OFFICIAL FILMS INC. Head of Sales: Wells Bruen. 
Adventure 22,000 18 
(Harry Alan Towers) 
Drama 27,500 39 
(Pyramid Productions) In Production 
Mystery 20.500 oe 
(Panda Productions 
Ltd.) 
Adventure . 22,000 39 
(Sheldon Reynolds) 
Adventure 22,000 78 
(Sheldon Reynolds) 
Adventure 30,000 39 
(Pyramid Prods.) In Production 
Comedy 25,000 33 
(Don Sharpe) 
Comedy 27,000 126 
(Roland Reed-Hal 
Roach, Jr.) 
Adventure 22,000 29 
(Sheldon Reynolds) 
Adventure 18,500 39 
(Roland Reed) 
Drama 32,000 153 
(Four Star Produc- 
tions, Inc.) 
Drama 35,000 39 
(Four Star Prods.) 
Costume-Adventure 25,000 39 
(Sapphire Films) In Production 
Adventure 22,500 18 
(Dougfair Prods.) 
Anthology 30,000 26 
(Inter-TV Films) 
Adventure 17,000 26 
(Edw. J. Montagne) 
Comedy 20,000 130 
(Roland Reed- Hal 
Roach Jr.) 
Comedy 35,000 39 
(Desilu) 


(June Havoc) (1953, CBS) 


RKO TELEVISION. 

AGGIE 

(Joan Shawlee*) (4/57) 
SAILOR OF FORTUNE 

(Lorne Green*) (7/57) 
SCREEN DIRECTORS PLAY- 

HOUSE 

(Various Stars) (10/55, NBC) 
THE BIG IDEA 

(Donn Bennett) (9/56) 
THE GREATEST DRAMA 

(Various Starrs) (11/53) 


Head of Sales: William Finkeldey. 


Adventure 
(Michael Sadlier) 
Adventure 
(Michael Sadlier) 
Drama Anthology 
(Hal Reach Studios) 


Discussion 
(Donn Bennett Prods.) 
Documentary 
(Fox Movietone News) 


22,000 26 
22,000 26 
40,000 35 
7,500 30 
2,500 39 

(15 Mins.) 


SCREEN GEMS. Head of Sales: Jerry Hyams, Syndicated Sales. 


CASEY JONES 
(Alan Hale Jr., Bobby Clark) 
(10/57) . 
ALL STAR THEATRE 
(Various Stars) (10/52, on NBC 
as “Ford Theatre”) 
CELEBRITY PLAYHOUSE 
(Various Starrs) (1/56) 
(Cc 





Adventure 
(Briskin Prods.) 


Drama 
(Fred Briskin) 


Drama 
(Fred Briskin) 


ontinued on page 82) 


* Te signify starts) is available for series’ commercials. 
Jb signify star(s) ts available; fon series’ personal. appearances, 


27,000 39 

In Production 
27,500 156 
27,500 39 
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Incorporated 
Television 


eevee: weep Les, 


Regent House 
235, Regent Street 
London, W.1. 


Chairman 


PRINCE LITTLER, C.B.E. 


Managing Director 


LEW GRADE 


2 Bin eos 





























Britain’s Leading Production 
and Distribution Company 


| Programme Company Limited 


* 1957 PRODUCTION SCHEDULE 


Films 


THE ADVENTURES OF ROBIN HOOD 
Third Series 


(in association with Hannah Weinstein, Sapphire Films 
Ltd. and Official Films Inc.) 


HAWKEYE AND THE LAST OF THE MOHICANS 





I.T.P. Television Programs Incorporated 
Executive Vice President—MICHAEL NIDORF 
24, West 54th Street, New York 

















(in association with Television Programs of America) i 
THE ADVENTURES OF CHARLIE CHAN 
(in association with Television Programs of America) 
0. S.S. 
(in association with L.S.Q. Productions and 
Flamingo Films) 
WILLIAM TELL 
(produced for 1.T.P. by Ralph Smart) 
SWORD OF FREEDOM 
(in association with Hannah W einstein, 
Sapphire Films Ltd. and Official Films Inc.) 
Live Shows 
SUNDAY NICHT AT THE LONDON PALLADIUM 
JOAN AND LESLIE 3 
THE JACK JACKSON SHOW : 
VAL PARNELL’S SATURDAY SPECTACULAR 
THE ARTHUR HAYNES SHOW 
VAL PARNELL’S STARTIME 
Subsidiary rt Se 
CIRCLE 6-5058 
ee 
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PRODUCERS 
of the 
FINEST in FILM 


Have been busy over the 
last four months of produc- 
tion scarcity and summer 
heat, producing in our air 
conditioned studio for: 





Alcoa - American Home Foods - American 
Tobacco - Borden’s - Bristol-Myers - Carac - 
Carbona - Carter Products - Florists’ Tele- 
graph Delivery - General Cigar Company - 
General Electric - General Foods - Interna- 
tional Latex - Johnson & Johnson - P. Loril- 
lard - National Biscuit Company - Prdcter 
& Gamble - Revlon - Royal Typewriter - 
Standard Brands. 


* Ask To See Our Sample Reels + 
WE KNOW HOW - We Can Do 


WONDSEL, CARLISLE & DUNPHY, INC. 


1600 Broadway, New York 19 
Cl 7-1600 




















M. & A. ALEXANDER PRODUCTIONS, INC. 


FOR THE TOPS IN TV ENTERTAINMENT 
“BYLINE-Steve Wilson” 


STARRING 
MARK STEVENS 


in 
39 Half-Hour Action-Packed 
Adventure Dramas 


* TOP FLIGHT FEATURES 
% OUTSTANDING WESTERNS 


j “So This Is Hollywood” 
Starring MITZI GREEN 
24 Half-Hour Situation Comedy Series 
eeee 


“Boss Lady” 
Starring LYNN BARI and GLENN LANGAN 
13 Half-Hour Situation Comedy Series 
oeee 


“Renfrew of the Royal Mounted” 


Starring JAMES NEWILL 
13 Half-Hour Adventure Series 


























For Information — Wire, Write or Call 


M. & A. ALEXANDER PRODUCTIONS, INC. 


6040 SUNSET BLVD. HOLLYWOOD 28, CALIF. 
HO. 4-3414 or HO. 4-7571 









































COST CHART: SYNDICATED FILM SERIES 


(Continued from page 80) 


SCREEN GEMS. Head of Sales: Jerry Hyams, Syndicated Sales. 





Average 
Cost Per Unit Number of 
Préduc 


tion Episodes 





Type of Show 
TITLE—Stars—Premiere Date (Producer) 
DAMON RUNYON THEATRE Comedy 
(Various Stars) (1955, CBS) (Normandie Prods.) 
TOP PLAYS OF 1957 Drama 
(Various Stars) (1951) (Frank Wisbar) 
JUNGLE JIM Adventure 
(Johnny Weismuller) (10/55 (Harold Greene) 
JET JACKSON Adventure 
(Richard Webb) (9/54 (Fred Briskin) 
TALES OF TEXAS RANGERS Mystery-Western 
(Willard Parker, Harry (Fred Briskin) 
Lauther) (9/55, CBS) 
PATTI PAGE SHOW Music 
Patti Page) (7/55) (Argap Prods.) 
BIG PLAYBACK Sports 
(Bill Stern, Jirnamy Powers) (Ben Berenberg) 
(10 53) 


26,000 39 
21,000 44 
22,000 28 
17,500 39 
23,000 39 
10,000 78 

(15 Mins. } 
3,500 52 

(15 Mins.) 


SCREENCRAFT PICTURES INC. Head of Sales: Peter M. Diech, TV Sales Mgr. 


JUDGE ROY BEAN Western 
(Edgar Buchanan, Jack Bentel, (Quintet Prods.) 
Jackie Loughery*?) (10/55) 
MICKEY ROONEY SHOW Comedy 
(Mickey Rooney**) (4/56, NBC) (Mickey Rooney Ent.) 
CRIME FIGHTERS Adventure 


Ken Lynch) (1950 on DuMont (Transamerican TV) 
as “Plainclothesman”) 


22,000 39 
35,000 - $33 
10,000 230 


SPORTLITE INC. Head of Sales: Alfred D. LeVine. 


1957 BIG 10 FOOTBALL HIGH- Sports 
LIGHTS (Sports TV Inc.) 

(Chick Hearn*) ((9/57) 

BUD WILKINSON SHOW Sports 
(Bud Wilkinson*) (9/55 

ADVENTURE OUT OF DOORS Sports 
(Jack Van Coevering*) (10 55) (V. C. Prods.) 

LET’S GO GOLFING Sports 
(Byron Nelson*) (7/55) (Photo Enterprises) 


STERLING TELEVISION CO. INC. Head of Sales: Bernice Coe, Vice-Pres. 


ADVENTURE IN SPORTS Sports 
(Various Stars) (1954) (Telenews Prod> 
AMERICAN WIT & HUMOR Comedy 
(Thomas Mitchell, M.C.) (1952) (Time, Inc.) 
BALLETS DE FRANCE Music 
(1953) (Time, Inc.) 
BEAT THE EXPERTS Sport Quiz 
(1953) (Telenews Prods.) 
BOWLING TIME Sports 
(Various Stars) (1955) (Discovery Prods.) 
CHARLES LAUGHTON (Paul Gregory & 
(Charles Laughton) (1953 Assoc.) 
CRUSADE IN THE PACIFIC Documentary 
(Various Stars) (1952) (Time, Inc.) 
GADABOUT GADDIS Fishing 
(Vernon Gaddis) (1949) (Beacon) 
I'M THE LAW Mystery 
(George Raft) (1949) (Cosman Prods.) 
INVITATION PLAYHOUSE Drama 
(Various Stars) (1950) (R. Williams) 
JUNGLE Adventure-Drama 
(1956) (Radio & TV 
“4 Packagers) 
LITTLE SHOW, THE Drama 
(Leo Genn, Geraldine Fitzgerald, (Sterling TV & 
Richard Greene) (1954) others) 
LITTLE THEATRE Drama 
(1953) (TeeVee Co.) 
MOVIE MUSEUM Documentary 
(John Barrymore, Rudolph (Sterling TV) 
Valentino, Clara Bow, et al.) 
(1/55) 
PAUL KILLIAM SHOW Comedy 
(Paul Killiam) (1954) (Museum Modern Art 
& Sterling 
PUBLIC PROSECUTOR Adventure 
(John Howard, Ann Gwynne (Jerry Fairbanks Jr.) 
(1953) 
RAY FORREST SHOW Children’s 
(1953) (Ray Forrest) 





3,500 13 
2,000 39 
(15 Mins.) 
2,000 26 
(15 Mins.) 
2,000 13 
(15 Mins.) 
2,000 26 
(15 Mins.) 
7,500 13 
5,000 26 
(15 Mins.) 
1,500 53 
(5 Mins.) 
10,000 26 
(60 Mins.) 
6,500 26 
(15 Mins.) 
20,000 26 
3,500 26 
(15 Mins.) 
15,000 26 
7,500 26 
(15 Mins.) 
3,500 52 
(15 Mins.) 
5,000 32 
(15 Mins.) 
3,509 52 
(15 Mins.) 
2,500 160 
(15 Mins.) 
2,500 26 
(15 Mins.) 
6.500 26 


(15 Mins.) 


4,000 26 


TELESTAR FILMS INC. (Bernard L. Schubert Inc.). Head of Sales: Sy Weintraub. 


30,000 78 
30,000 78 
27,500 57 
32,000 65 
30,000 39 


25,000 65 
25,000 39 
25,000 39 


TOPPER Comedy 
(Ann Jeffreys, Robert Sterling, (Bernard L. Schubert 
Leo G. Carroll) (10/53, CBS) Inc.) 
CROSSROADS True Dramatic Stories 
(Pat O’Brien, Brian Aherne of American 
Ann Harding, Howard Duff, Clergymen 
Hollywood stars) (10/56, ABC) 
MR. & MRS). NORTH Mystery-Adventure 
(Barbara Britton, Richard (John W. Loveton) 
Denning) (5/46) 
READER’S DIGEST Dramatic 
(1952) (Alpha Tele. Prod.) 
WHITE HUNTER Adventure 
(10/57) (Bernard L. Schubert) 
TELEVISION PROGRAMS OF AMERICA. Head of Sales: M. M. Silierman, Exec. V.F 
CAPT. GALLANT OF THE Adventure 
FOREIGN LEGION (Produced by Frantel) 
Buster Crabbe*t) (1955, NBC) 
COUNT OF MONTE CRISTO Adventure 
(George Dolenz*?+) (1955) (TPA) 
DON AMECHE PRESENTS Drama 
STAGE 7 THEATRE (Four Star) 


(Don Ameche*) (1956 
(Continued on page 90) 





* To signify star(s) is available for series’ commercials. 
t Te signify star(s) is available for series’ personal appearances, 
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T.V. 


“THE NEW ADVENTURES OF MARTIN KANE” 


“MARTIN KANE” PRODUCTIONS LTD. 
in association with 
ZIV TELEVISION PROGRAMS INC. 








HARNY ALAN TOWERS 


RADIO 


“WORLD’S GREATEST MYSTERIES” 


EASTERN HEMISPHERE DISTRIBUTION 
TOWERS OF LONDON LTD. 


WESTERN HEMISPHERE DISTRIBUTION 
U.S.A.: FREDERICK W. ZIV INC. 
CANADA: S. W. CALDWELL LTD. 




















. 


84 


TV FILM ANNUAL 


VARIETY 











A LT EL TTT 











1600 Broadway 


New York 19, N. Y. 


Announcing 


FILM PRODUCTIONS, INC. 


Television and Industrial Films 


JUdson 2-5730 





-- -— 














EEE 





U. S. Telepix Overseas 


,—— 





ITALY 


CRS FILM SALES 
Adventures of Champion 
Brave Eagle 
The Gene Autry Show 
Files of Jeffrey Jones 
The Range Rider 

FREEMANTLE 
Encyclopaedia Britannica 
Time in for Sports 
National Film Board of Canada 
Animal Adventures 

OFFICIAL FILMS 
Star Performances 

SCREEN GEMS 
Jungle Jim 
Rin Tin Tin 
All Star 
Circus Boy 
Jet Jackson 
Bengal Lancers 

ZIV 
Highway Patrol 
Science Fiction Theatre 
The Unexpected 


LUXEMBOURG 
CBS FILM SALES 
CBS Newsfilm 
FREEMANTLE 
Hopalong Cassidy 
The Big Fights 
























2222, conunued from page 4 





Scratches on Film 


Irritate Audiences 


Scratches are havens for dirt, and 
refract light improperly. On the 
screen, they mar the picture and may 
distract attention. If on the sound 
track, they produce offensive crackling. 


Fortunately, scratches can almost 
always be removed — without loss 
of light, density, color quality, 

sound quality, or sharpness. 


FERLESS 


FILM PROCESSING CORPORATION. 
165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF 





OFFICIAL FILMS 
This Is Your Musie 
SCREEN GEMS 
All Star 
Rin Tin Tin 


ZIV 
Sports Album 
Yesterday's Newsreel 


MONACO 

FREEMANTLE 

The Big Fights 
OFFICIAL FILMS 

This Is Your Music 
SCREEN GEMS 

Rin Tin Tin 
ZIV 

Yesterday's Newsreel 


SAAR 


OFFICIAL FILMS 
This Is Your Musie 
SCREEN GEMS 
Rin Tin Tin 


SWEDEN 


CBS FILM SALES 
Adventures of Champion 
Brave Eagle 
CBS Newsfilm 
I Love Lucy 
Our Miss Brooks 









| 










Patti Page 

Jungle Jim 

Whirlybirds 
SCREEN GEMS 


SWITZERLAND 


SCREEN GEMS 
All Star 
Rin Tin Tin 


TELEVISION PROGRAMS 
OF AMERIC 


Fury 
Lassie 
ZIV 


District Attorney 


Favorite Story 


A 


Passport to Danger 
CBS FILM SALES 


Highway Patrol 


Adventures of Champion | I Led 3 Lives 
Annie Oakley 
Buffalo Bill Jr. THAILAND 


CBS Newsfilm ‘SCREEN GEMS 


I Love Lucy : “a 
The Whistler Mong Tm Ti 
FREEMANTLE I Led 3 Lives 


Encyclopaedia Britannica | 
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Science Fiction Theatre 





NBC TELEVISION | 
Crunch & Des 


OFFICIAL FILMS 
The Buccaneers 
This Is Your Musle 
Robin Hood 





Far East 





SCREEN GEMS 
Jungle Jim 
Circus Boy 








HONG KONG 
| NBC TELEVISION FILMS 


Captured 
Crunch & Des 


Dangerous Assignment 
Great Gildersleeve 


Life of Riley 
Lilli Palmer 


Steve Donovan Western Marshal 


The Falcon 


His Honor Homer Bell 


The Visitor 


Watch the World 
ZIV 
District Attorney 


Boston Blackie 
Corliss Archer 
Cisco Kid 

Favorite Story 


Highway Patrol 
Science Fiction Theatre 


Unexpected 


JAPAN 
ABC FILM SYNDICATION 


Code 3 District Attorney wealthy department store owner 
Sheena, Queen of the Jungle Favorite Story in the U. S. 
— es Sy 


Rin Tin Tin 
Jet Jackson 

ZIv 
Dr. Christian 
Highway Patrol 
Science Fiction Theatre 
Corliss Archer 
Unexpected 
Cisco Kid 
District Attorney 


PHILIPPINES 


CBS FILM SALES 
Annie Oakley 
Brave Eagle 
Files of Jeffrey Jones 
I Love Lucy 
Life with Father 
San Francisco Beat 
Whirlybirds 
The Whistler 

SCREEN GEMS 
Patti Page 

ZIV 
Eddie Cantor 
Comedy Theatre 


merchandise). 


least considerable 









































® 246 Great Portland Street 


FILMING IN EUROPE ? 


CONSULT 


FILM PARTNERSHIP LID. 


(in association with Puritan Films Ltd.) 


FULLY EQUIPPED UNIT AVAILABLE 


ALREADY SERVICING NBC, 
BBC AND COMMERCIAL TV 


FILM PARTNERSHIP LTD. 


Telephone: 


London W.1. EUSton 5292 














East European 
Pix for US. TY? 


A number of Behind-the-Iron- 
Curtain pix have reportedly been 
bought by western filmites with the 
purpose of showing them as Ger- 
man products via sponsored state- 
side tv shows. Pix in question have 
allegedly been purchased for rela- 
tively little money but are never- 
theless of artistically high quality. 
(Fairytale and puppet films of Rus- 
sian, Czech, Polish and other satel- 
lite origin—reportedly excellent 





Bulk of these pix is said to be 
on its way to the U.S. The fact 
that the buyers of these items are 
hiding their nationality easily leads 
to the conclusion that they fear 
they would run into trouble or at 


they sell them under their original 
label. Involved in the negotiations 
are said to be a well-known West 
German composer and pic producer 
and an American who's the son of a 
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FOR TV: 





“GUNSMOKE?” cps-tTv (No. 1 Rating -Nielsen) 
“HAVE GUN, WILL TRAVEL” css-tv 


PLAYHOUSE 90- CBS-TV: 


“FOUR WOMEN IN BLACK” 
“WITHOUT INCIDENT” 
“LONE WOMAN” 


iimaster 











FILMED BY 


.§7 = =2E PRODUCTIONS INC. SEUSS 8RERREES 


FOR THEATRICAL RELEASE: 





“TROOPER HOOK” Fielding, UA 

“BLACK WHIP” Regal Films, 20th-Fox 
“UNKNOWN TERROR” Regal Films, 20th-Fox 
“BACK FROM THE DEAD” Regal Films, 20th-Fox 
“COPPER SKY” Regal Films, 20th-Fox 

“RIDE A VIOLENT MILE” Regal Films, 20th-Fox 


SPOT COMMERCIALS FOR: 





LIGGETT & MYERS 
REMINGTON-RAND 
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Motion Pictures for Advertising... 


ELLIOT, UNGER & ELLIOT 


414 West 54th Street, New York 19, N. Y. 
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Fs tees Continued from pace 33 
from Onyx Pictures, 52 from , there are the 52 “Adventures of 
Screen Gems (cartoons made|Pow Wow,” the Screen Gems pix 
for CBS-TV’'s “Captain Kangaroo”| mentioned before as “Captain 
and being prepped now for syn-| Kangaroo” network material, 
dication), and 92 from Sterling | which were made for tv, plus 89 


Te.evision. Sterling, incidentally,|‘Cartoon Classics” from Sterling 
is expected te add another 50 or|The 104 untitled cartoons owned 
so new cartoons in the next couple|by Sam _ Lake’s Onyx Pictures 
of months |might in a way qualify as tv pro- 
l Few Specifically For TV || Auctions, since the European-made 
‘ : —-——— | nix will have had their first U.S 
Most every one of the cartoons | ' iene 

. : ; | appearance on tv. 

that tv can lay its hands on these | ° a 
days was made first for theatrical| There are 14 different distribu- 


release, and there is no strong in-| tors in the tv field with cartoons 
dication that matters will change | The largest, in terms of numbers 
in the foreseeable future; market | 4d the forerunner of the present- 
conditions, it has been said, don’t | day cartoon revolution, is Asso- 
encourage fully-animated earioons | ciated Artists, which, particularly 
made specifically for video. How-| behind the “opeye” theatricals, 
ever, there are 466 of the over | has amassed a strong rating record 
3,000 cartoons around which were | National Telefilm Associates has 


made for television, George Bag- 
nall’s distribution company having | which, in both instances, were re- 
the biggest lot, the durable “Cru-| leased for tv in 1954 or 1955. 
sader Rabbits” and the new “Here| George Bagnall has 325. Screen 
Comes Pokey,” for 325. Then|Gems has a mixture of new and 


475 and Guild. Films 370, most of 





veteran cartoon product, for a , video are as old as the Fred Sayles 


total of 386 pieces. Sterling has|show on WATYV, a wide contention | 
159, new and rerun, Onyx 104,| nevertheless is that the kid audi-| 
Metro 175 and CBS Film 156. The|ence is unlike the adult market, | 


smallest number known to be held|in that’ product for the juve 
by a single distributor is 11, that| has recurring, periodic strength. 
being out of the Governor TV|Three or four years, perhaps a 


camp. Others are Commonwealth | little more, the cartoon material 
with 400, Cinema-Vue with 150,'that has played again antl again 
RKO and Goodman with 13 each, | in a short span of time and theo- 
~ =< ————~ | retically worn itself out for the 
~ Filler a el | mart has in time a new 
Until “Popeye” and “Looney | market to play for. So far the 
Tunes,” cartoons were invariably | theory hasn't proved out in syndi- 
used as filler for established kid-| cated sales, but if it does in time 
vid, both locally and on network. | it will help alleviate the relative 
Trade recollections are clear about | shortage of animated material for 
how well the material did pre--| tv. 
‘Popeye.” WATV, Newark, for} 
instance, the first’ station in New| 
York and one of the first in the; About a month ago, Associated 
country to use cartoons, brought} Artists. distributor of “Popeye,” 
an otherwise weak lineup right up| released the findings of a research 
to the top of the seven-station | study indicative to some degree of 
afternoon heap on the basis of} the whole cartoon field. Company 
“Junior Frolies,” which show-/| disclosed a “bonus” adult audience 
cased animations. This kind of | of at least 20° in ARB surveys for 
filler stuff brought a good, steady | cartoon shows. Cartoons for years 


| 
| 
| 
| 
| 


Bonus Audience 


rating and since there was a lim-} previously had been popular with}! 


ited number of juve-slanted pro-|the grownups in theatres, so, ar- 
grams two and three years ago, a| gued AAP, why shouldn't they be 
hefty number of sponsors. via tv? 

W'.'e many of the cartoons for}; AAP went on to say that when 























cartoons were slotted favorably— 






















CONFIDENTIALLY, YOU-NEEDN'T WAIT UNTIL YOU ARE ACCOSTED 
BY ONE OF OUR AGENTS. !F YOU WOULD LIKE TO HAVE A CLOSER 
LOOK AT SOME OF OUR ANIMATED ETCHINGS, WHICH HAVE BEEN 

ATTRACTING INTEREST IN THIS AREA, CONTACT ONE OF OUR 
UNDERCOVER AGENTS* OR WRITE TO 


ANIMATION IN 


*NEW YORK / 424 MADISON AVE. + CHICAGO / 159 E. CHICAGO AVE. + DETROIT / 14005 FENKELL AVE. » SAN FRANCISCO / 488 PINE ST. 


| competition and timewise—they at- 
tracted as much as a 30 and 40% 
j}adult share and even “an excep- 


funny | tionally fine” 50% adult audience. 
| An example was a recent 7:30-9 
999 peektures 'P. m. cartoon “carnival” on WFIL- 


|TV, Philadelphia, when the 50-50 
|audience was achieved, and this 
against the Ed Sullivan-Steve Allen 
competition, and Jack Benny-“Cir- 
cus Boy.” 

Nearly every tv market in the 
United States has its cartoons, 
|sometimes through the networks 
(as with CBS’ “Kangaroo”), brut 
usually via the syndication route, 
with the product as often as not 
|integrated into a favorable local 
WEAR | kid format. It’s hard finding a local 
ay |rating for the integrated cartoon, 
|but the “Popeyes,” “Looney 
Tunes,” “Terrytoons,” which are so 
frequently slotted in tailor-made 
local tv formats provide a repre- 
sentative sampling of the strength 
of cartoon product recently re- 
| leased to video. 


AAP, on the basis of a 29-market 
ARB average, reports that “Pop- 
eye” pulled a 16.3 against an aver- 
age competition of 8.9. That’s for 
all markets studied by ARB since 
December, 1956. “Popeye” kept 
pace with ABC's afternoon strip 
by Walt Disney, “Mickey Mouse 
Club,” beating it as often as it lost, 


difference in ratings was minute. 
(“Popeye” is currently sold to 71 
stations. ) 


A 19-market average for AAP’s 
Warner Bros. cartoons, a package 
including the “Looney Tunes” 
(“Bugs Bunny,” etc.), was 14.0 
against a collective competitive av- 
erage of 10.6. (The Warner anima- 
tions are inked on 53 outlets.) 

CBS Film reported a series of 
“success stories,” from among the 
47 station deals it has made since 
starting sales. Again with the 
| ARB’s, distrib shows that “Terry- 
toons” on WOR-TV, New York, 
jacked the anehorage’s returns 
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but in either event the margin of | 


68% over last year, when Gene}! 


Autry and Roy Rogers features 
were shown. Packages, too, runs 
neck-and-neck with “MMC,” in- 
stances being Buffalo and Provi- 
dence. 


RKO’s ‘El Coyote Rides’ 


RKO Television, working on the 
' announced policy of research and 
story development rather than 
|potshot pilot making, has com- 
| pleted its presentation on “El 
| Coyote Rides” for a look-see by the 
| agencies. 

| Presentation, produced by vet 
|}showman Ken Murray in con- 
junction with RKO Television, is 
| the first to be given the agency ex- 
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‘Repair Damaged Film With 
The Only Guaranteed Scratch 
Removal Process for 
16 & 35mm Prints 
® Originals © Negatives 
® Kodachromes 
RAPIDWELD for scratched film re- 
moves scratches end abrasions from 
both sides of film, restore flexibility, 
repair all improper splices, and apply 

an lusive pr i ating. 
RAPIDTREAT for new film: @ coating 
is applied te the emulsion side of the 
film to protect against scratches, dirt 
and stains. 


Rapid Film Technique Inc. 
37-02 27th Street 
Long Island City 1, N. Y. 
STillwell 6-4601 














TV AND MOTION PICTURE 
SOUND STAGE 


le or 
60 x 100 — New 
Plus 3500 Sa. Ft. Office Space 
Center of Motion Picture Industry 
ANDERSON REALTY 
7771 Sunset Bivd., Hollywood, Calif. 
HOllywood 7-1141 
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On 23rd September, 1957, we at Associated-Rediffusion Limited 


celebrate the second anniversary of our first transmissions, which 


se Ci ih «ttt By is Oh Se dt i 


launched Commercial Television in England. 


By the nature of its operation Associated-Rediffusion is the 
largest and most up-to-date commercial television plant in the 
United Kingdom with studios, outside broadcast equipment and 
remote microwave receiving points of the latest types. Using all 


these facilities and a keen and competent team, we have in the first 





instance concentrated on making television into an advertising 


medium in the United Kingdom where previously there was no 


a ae 


commercial sound or vision broadcasting. 


reall 


We think that during the two years of our operation we have 
learned how to operate our station profitably, transmitting good 
programmes commanding big audiences which in turn attract the 


right volume of advertising. 


Being a commercial operation our measure of success is profit that 


we make for our stockholders in addition to the contribution that 





we make to the community by the standard of our programmes in 


the entertainment, information and educational fields. 


We are now proposing to increase our interest in television film 
j production and we are pleased to announce that, jointly with 
Television Programs of America, Inc., we are producing a new 
series of television films, “THE ADVENTURES OF TUGBOAT 
ANNIE.” Other co-productions now in negotiation will soon be 


: announced. 


Gil Codon 


—~ 





Managing Director, 
Associated-Rediffusion Ltd., 
London 
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PACKAGED SHOW 
SERIES 


Live and Film 


Production Services to the Industry 
for Over 8 Years 


Complete Editing Facilities 


Title Services 


STOCK SHOT LIBRARY 


OVER 6,000,000 FEET 
BLACK e WHITE e COLOR 


MAURICE H. ZOUARY 


TV-FILM PRODUCTIONS 


333 West 52d Street 
New York 19, N. Y. 


Circle 6-4821-2 
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Eastern Engineered Effects... 


. . . The optical house voted First by the 
Television industry having the Greatest 
technical and creative ingenuity in the Nation 
and voted First for fastest service in the East. 


ART to FILM - FINEST and FASTEST 
Mounier, Sam, Mog Kory. 


rn Effects, lie. 


Circle 6-5280 333 West S2nd Street » New York 19, N. Y. 
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| ing, promotion, public relations, 


tv commercials. Because these pro- 
ducers knew much about the film- 
|ing of products, ad 


turned to them for creative and | 
production help when tv commer- | 
cials were first needed. If these | 
| agencies had turned to Hollywood 
| some 11 years ago, they would have | 
| gotten little more than the cold | 
shoulder. Then, Hollywood re- 
fused to recognize the threatening 
tv medium. 


Together the ad agency and the 
N.Y. producer acquired new skills, | 
sometimes painfully, but always | 
growing. A strong alliance devel- 
oped. Then from the ranks of these 
N.Y. producers came many of the 

| agency producers who now guide 
agency tv departments. This inte- | 
gration of talent resulted in a com- | 
plete mutuality of pent ere 
' 


and, in effect, the independent pro- 
ducer became a creative extension | 
of the advertising agency. } 

As agencies learned more about 
production, there was less depend- 
ency upon the outside producer for 
creative help. That producer be- 
came more and more a printer on | 
film. Stripped of all but the ele-| 
mental labors of putting images | 
on film, the independent producer | 
could rarely rise above mediocrity. | 
Ad agencies, almost as in the be-| 
ginning, renewed their search for | 
the elusive touch of originality. | 
Hollywood’s beckoning call, to! 
many agencies, looked like the| 
ready answer. 





Strictly Economics | 
The challenge is upon us now. 
The cycle is completing itself and 
advertising agencies are once again 
extending their hand for more of 
the great creative contributions 
| made by the independent N.Y. pro- 
ducer during the growth of tele- 
vision. But, we must reach out and 
| grasp this hand because Hollywood 
| will not sustain the hand they have 
extended. The crux of the New 
York vs. Hollywood situation is an 
economic one. 

Hollywood has been notorious 
for jumping on bandwagons. Sev- 
eral years ago, for the first time, 
figures were revealed pointing to a 
$25,000;000 annual gross for all pro- 
ducers of tv film spots, Hollywood 
facilities were somewhat idled be- 
cause of decreased production so, 
one by one, the majors got into the 
tv spot business. 

Let us be realistic. Is Hollywood 
prepared to live with the rigors of 
tv spot production, or are tv com- 
mercials just their latest flirtation? 
Are they prepared to cater to a 
prima donna presently worth some | 
$35,000,000 when they are so in-| 
volved with the $2% billion world- | 
wide boxoffice for U.S. theatrical 
films? The answers should be ob-} 
vious. | 

N.Y. producers, on the other 
hand, chose to be a part of the tv 








industry long befofe there were 
assurances of a justifiable re- 
muneration. The future looked 


hopeful and that was what counted. 
Now, the N.Y. producer must re- 
affirm his position if he is to sur- 
vive in television. He must prove 
once again, as he did in the early 
years, that he is truly the creative 
ally to advertising agencies. 

If, in this transitory period, some 
agencies succumb to the Hollywood 
overtures, I can predict that most 
of them will return. The television 
commercial is a possessive, high- 
strung, impetuous, exasperating, 
pampered, wondrous child of tv. It 
demands attention, not as a step- 
child, but as a full-fledged member 
of the producer’s household. We in 
N.Y. have already proven our de- 
votion. 


Peddle Telepix Skein 
On Dixieland Jazz 


Hollywood, July 30. 

Pilot for half-hour telefilm series 
on Dixieland jazz, tagged “The 
Session,” is making local station 
and network rounds. Lensed last 
month in San Francisco by pro- 
ducers Forrest G. Allen and Louis 
Bispo, pilot features informal jam 
session of Bay Area Dixielandists, 
including vocalist Barbara Dane 
and an all-star instrumental aggre- 
| gation. 

Allen produced-directed, his ini- 
tial effort, under the Image Inc. 





ete., made a natural transition to! 





agencies | 
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When a fresh new note 


enters into a TV 
Commercial, there’s usually 
a reason: creative personnel; 
imagination, and a modern 


approach. All at 
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Criterion| 
..» « TIME AFTER TIME 
.... IN TIME 


® Complete |6émm and 35mm service. 


® Black and White. ® Color. 


Criterion FILM-LABS INC. 











COlumbus 5-2180, 





33 W. 60th St., New York 23, N. Y. 
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seconds must be picture-perfect. That’s why your 
television spot...whether 60, 20 or 10 seconds... 
deserves the skillful craftsmanship of HAL ROACH STUDIOS. 


; You have just seconds to make your commercial pay offl 
Just seconds to sell your product - and the company 
. behind your product. Every one of those precious 








18 acres of complete production and service facilities for live or 

4 animated filmed commercials « storyboard creation and art direction for 

j pre-production planning « entire departmentalized functions for studio 

or location photography, unexcelled insert photography, titling and optical 
effects « music, sound recording, re-recording and editing « laboratory 
supervision, film handling and shipping. 





: HAL ROACH STUDIOS 


_ The Nation’s Most Experienced Producers of Filmed Television Commercials 
HAL ROACH, JR, President 


S. S. VAN KEUREN, Vice Pres. & General Manager 
JACK REYNOLDS, Managing Director of Commercial Division 
8822 W. WASHINGTON BLVD., CULVER CITY, CALIFORNIA 

















_ Freak Stee, Director of Eastern Operations, 729 Seventh Ave., New York City © James L. Aatersea, Director of Midwest Operaisons, 221 N. Le Selle $1, Chicege 
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(Continued from page 42) 
TITLE DISTRIBUTOR FILMED BY SPONSOR RUNNING TIME DESCRIPTION 
NEW ENGLAND PORTRAIT ....Association Films .............. Bay State Film 
° Productions ....New England Mutual Liig Insur- 
DE MA cowtlescieones bocees Gh: 6433 ene Four-seasonal views of New Eng- 

land, its people, with Parker 
Fennelly, 

OPERATION MANO ........... Standard Oil of N. J. .. Information Prod, .Standard Oil of N. J. ...... Tee: s Sees + Strange men and machines move 
into a remote village of South- 
western France as explorers ar- 
rive to seareh for oil. (Available 
only in owner's sales areas.) 

PACIFIC PIONEERS ...... .66en te MED dvesccwensoneces Sidney Stiber .....Pan American Airways.......s+-. co ee OC aaa Pioneer flyers hopping the Pacific 
Ocean. 

THE PIROGUE MAKER ........ Esso Standard Oil Co, ...........Arnold Eagle . Esso Standard Oil Co. ....seceees 1242 Mins. (c) .....How a pirogue, Louisiana bayou 
canoe, is made. 

PRICE OF LIBERTY ........... N. Y. C. Municipal Broadcasting 

ED: eR senda 69's ag dene 0 WNYC Film Unit. .City of New York .........c000.. it ae Mock air attack on New York City, 
. with Kenneth Banghart narrat- 
ing. 

PUMP TROUBLE .........+:. 1 ie ee eee eee United Productions 

of America 0 gihe Ba MEEED FO 2b iacccndnedy- 1344 Mins. (c) ..Animation about the misconcep- 


THE SOUND OF A STONE .... 


THE SPIRIT OF CHRISTMAS... 


THE STORY OF JUAN MATEO 


TAKE ’ER DOWN ......... eses 


A TIME TO REMEMBER....... 


TIPS FOR TABLES...... cocece 
TO LIVE TOGETHER......... : 


WEIGHT REDUCTION 
THROUGH DIET ....... oreee 


WHAT MAKES A BOY?......... 


WHAT MAKES US TICK..... eee 


WILLIAMSBURG RESTORED .. 


tions surrounding heart disease. 


Television-Radio-Film Commis- 


sion of the Methodist Church Centron Corp. ....Board of Social & Economic Rela- 


tions of the Methodist Church. .28 Mins. (c) ...... How a false accusation of Com- 
munism nearly ruins a school- 
teacher. 

Bell Telephone ..... dainedc ves Springtime Prod... Bell Telephone ............+06 29 Mins. (c) .......Mabel Beaton Marionnettes pre- 
sent two Xmas tales, “The Na- 
tivity,” “Night Before Xmas.” 

The Maryknoll Fathers ......... World Horizon 

Films .......++.The Maryknoll Fathers ......... 29 Mins. Indian boy growing up in the 
Guatemalan highlands and the 
role of the Maryknoll Fathers in 
his life 

.United States Dep’t of Navy......Navy Photo Center U. S, Navy ........cccccecceeces SE BOE x. 0sseans Modern submarines compared to 

\ those of 1900 vintage. 

-British Travel Assn. ........... British Travel Assn British Travel Assn. ............ oe ae Little tour by Danny Kaye taken 
throughout’ Britain—from the 
Palladium through various parts 
of England, Scotland, Wales and 
Northern Ireland. 

rere re Hartley Prod. ..... righ Tinewr GlG wisso os voces o--13% Mins, (ec) ..... Table settings, decorations, 

Anti-Defamation League of B'nal Story of an experimental inter- 

Brith ..........ceccceceee....00hn W, Barnes...Anti-Defamation League ........ SB BING: 2 asivdcvcee racial camp conducted by two 
Chicago community centres, 
Association Films .....cccesccesss Jam Handy Or- 
” ganization ..... .National Dairy RE kc cdscecens 15 Mins. (c) .......Diets and not fads keep persons 
, trim. 

MoGern Talking Picteres:. 06.5 oces coccccccecscccesese United States Rubber ........... SO BL ccicecueunm “Oysters, snails, puppydog tails” 
approach to question. 

Modern Talking Pictures ....... John Sutherland ..New York Stock Exchange....... +e | OE. ae Animated cartoon about savings 
and growth of industry; what 
stocks are. 

Colonial Williamsburg ......... International Film 

Foundation . Colonial Williamsburg .......... 2812 Mins ..Planning, research and detail in- 


volved in restoring Williamsburg 
to its 18th Century appearaace, 

















WINGS TO TTR...) <scccve ... Tribune Films . .sseeeeeeee-Coleman Prod, ....Pan American World Airways....2744, 134 Mins. (c) Young couple on Italian holiday. 
A WOMAN’S STORY ..... ~»».+-Modern Talking Pictures ....... Cornell Prod, wi Re” ee a ee ee ae SR BG: vs 5 o'er boon Woman’s progress from Victorian- 
ism; views on pregnancy, 
WOODROW WILS@N ....... ove Stetling Movies U.S.A. cccoccces Caravel Films ..... Woodrow Wilson Foundation..... Sy ae GP acaudon Life of the late president. 
c) Available in color. 
COST CHART: SYNDICATED FILM SERIES 
: (Continued from page 82) 
TELEVISION PROGRAMS OF AMERICA. Head of Sales: M. M. Sillerman, Exec. V.P. TOUCH DOWN Sports 3,500 13 
~ : (Byrum Saam, Chris (Tel Ra) 
> Average Schenkel*) (1956) e 
Type of Show Cost Per Unit Number of SPORTS SPOTLIGHT Sports 7 3.500 Continuing 
TITLE—Sters—Premiere Date .* (Producer) Production Episodes (Chris Schenkel*) (1954) (Tel Ra) 15 Mins. 
HALLS OF IVY Comedy $35,000 39 ‘ 
Ronald Colman-Benita (Ivy Productions) THOMPSON-KOCH. Head of Sales: Robert Hall. 

Hume) (1954, CBS) MARK SABER Mystery 17,500 57 
HAWKEYE AND THE LAST OF Adventure 18.500 39 (Tom Conway) (1951, ABC) (Roland Reed) (30 Mins.) 
THE MOHICANS (Normandie Prods.) THE PENDULUM . Mystery 16,000 52 

(John Hart-Lon Chaney*?) (Various Stars) (1955 on ABC (Harry Danziger, (30 Mins.) 
1956) as “The Vise”) Eng.) 
MY: ‘KY IS MY Isr ys y ,00 7 P 
ee a ee Gpincitantai nig - TRANS-LUX TELEVISION CORPORATION. Head of Sales: R. Carlton, Vice-Pres. 
NEW ADVENTURES. OF Mystery cs 22,500 39 mye ars cleats Giesrehanenaia ne re 
CHARLIE CHA) (Normandie Prods. In Production ‘ 4 ina Fi 
(J. Carrol Naish-James Hong) (1951) Britannica Films, Inc.) e 
(1957) PROFILE Drama 3.500 39 
> (6/56) (Encyclopaedia (15 Mins.) 
RAMAR OF THE JUNGLE Adventure 15,000 52 Britannica Films, Inc.) 
fon Hall) (1953) (Arrow Prods.) : 
SCIENCE IN ACTION Pub, Service 10,000 52 ZIV TELEVISION PROGRAMS INC. Head of Sales: M. J. Rifkin. 
Dy car ore » 55) nig Aa y 
I Earl S, Herald) (1955 ae — CISCO KID, THE Weetera 17.500 156 
— (Duncan Renaldo, Leo (Ziv TV Prog.) 
SUSIE Comedy 40,000 104 Carillo*7) (2/51) 
Ann Sothern) (1/53 on CBS as (Chertok TV) DR. CHRISTIAN Drama 25,000 39 
Private Secretary’) (MacDonald Carey**) (10/56) (Ziv TV Prog.) 
TUGBOAT ANNIE Comedy 30,000 39 HARBOR COMMAND Drama 25,000 39 
\linerva Ureal, Walter Sande*+) (Leon Fromkess) In Production (Wendell Corey*+) (Fall, 57) (Ziv TV Prog.) 
YOUR STAR SHOWCASE Drama 22,500 52 HIGHWAY PATROL Adventure 22,500 117 
1954, on CBS as “General (Sovereign Prods.) (Broderick Crawford*t) (10/55) (Ziv TV Prog.) 
Electrie Theatre”) MAN CALLED X Adventure 20,000 39 
(Barry Sullivan) (4/56) (Ziv TV Prog.) 
TEL -RA PRODUCTIONS. Head of Sales: Bosh Pritchard. ea ae (ce TY Peas 25,000 39 
{ vi Ad iv ° 
NATIONAL PRO HIGHLIGHTS Sports 8.500 13 NEW ADVENTURES OF Adventure 17,500 39 
Jim Leaming*) (10/56) (Tel Ra) MARTIN KANE (Ziv TV Prog.) 
NOTRE PAME FOOTBALL Sports 8,500 il (William Gargan*t) (5/57) 
George Kelly*) (9/56) (Tel Ra) SCIENCE FICTION THEATRE Science Fiction 22,500 78 
‘ is 7 ) iv Pp 
TELESPORTS DIGEST All Sports 3,500 Continuing ae) ag cna 
(Chris Schenkel, Jim Leam- (Tel Ra) * To signify star(s) is available for series’ commercials. 
ing*) (1950) ev asls orm) § tok ott if o . 6'To@ signiiy stay@d js available for series’ personal @ppearurieks, iyo, 19! 2491 
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(Official Films in Major Revamp 
Of Sales Division; Reed Exec V.P. 


Official Films, going whole hog + 


into the first-run syndication field, 
is in the process of reorganizing its 
sales division into two depart- 
ments, as well as taking on new 
account execs. 

Prez Hal Hackett, in outlining 
the company’s syndication expan- 
sion, paid tribute to the station 
groups and indies for sparking 
new product on the market. He 
pointed to the prior production 
sales of $1,350,000 on “Sword of 
Freedom,” “Decoy” and “The Big 
Story,” sales which approximate a 
good share of the $3,200,000 pro- 
duction nut for the three skeins. 

Under the new setup Wells 
Bruen will head the division called 
Station Sales, a six-man division 
similar to Ziv’s Economee, and 
Ray Junkin will head up a division 
of 18 men who will dea? with agen- 
cies, sponsors and stations. 


Seymour Reed, treasurer, mean- 


while, has been elected as exec 
v.p. of the company. The new 
board of directors include Hack- 
ett, as chairman, Reed, Lee Mosel, 
‘Leonard Fisher, a partner in the 
Wall Street firm of John H. Kap- 
lan, Stanley Mitchell, Robert Birn- 
heim, of Urban Realty. Mitchell 
replaces Herman Rush, sales v.p. 
who resigned. Moving up as secre- 
tary for the company is Grace Sul- 
livan, formerly assistant secretary. 

In addition, Official has “Robin 
Hood” set to run its third year on 
network, and although “Sir Lance- 
lot” and “The Buccaneers” were 
axed after one outing on network, 
reruns have been inked for an 
ABC-TV adventure strip, with 
Kelloggs and Sweets Corp. pick- 
ing up the tab. 


Besides the three previously 
mentioned first-run syndication 
properties, Official has “Vaga- 


bond” and many markets of “Er- 
rol Flynn Theatre,” latter having 
been sold via barter in about 30 
markets before Official’s distribu- 
tion takeover. The five shows 
give Official 182 half-hours for 
first-run and a library of over 825 
half-hours for reruns, the “Mar- 


gie,” “Stu Erwin,” “Foreign In- 
trigue” and “Star Performance” 
packages. 





NTA’s Big Spread 
On Shirley Temple 


NTA Film Network will present 
four Shirley Temple features as 
“holiday specials” around the 
Christmas season Sunday after- 
noons, with Ideal Toy Co., via Grey 
Advertising, picking up one-third 
sponsorshop. 

Schedule calls for one film to be 
aired in October, two in November, 
and the fourth in December. Titles 
will be selected from the 20th-Fox 
Shirley Temple roster of “Little 
Colonel,” “Stowaway,” “Stand Up 


and Chet.” “Captain January,” 
“Rebecca o Sunnybrook Farm,” 
“Heidi” a “Little Miss Broad- 
way.” De comes on the heels of 


plans to .etwork the now grown 
up Mrs. Charles Alden Black (for- 
mer Miss Temple) as host to a 
fairy tale series. 

NTA aims to lineup as many of 
the 134 station affiliates of its 
“Premiere Performance” as pos- 
sible. Ideal Toy has held exclusive 
rights to manufacture “Shirley 
Temple” dolls since the actress 
first zoomed to stardom. 

In New York, WPIX has slotted 
the first “holiday special” for Oct. 
20, between 3 and 4:30 p.m. 


Derel’s Hickman Series 


Having completed production on 
the first films of the half-hour 
“Herman Hickman Sports Adven- 
tures” series, Dere] Producing As- 
sociates laid plans to produce a 
second series involving Hickman. 
Latter will be a 12 and a half min- 
ute telefilmed  football-forecast 
show titled “On the Line with 
Herman Hickman. 

Format of new show calls for 
Hickman to pick the winners of 
each week's standout college 
games across the country. Rod 
Warren will handle the production 
reins for Derel. 





/ 








WPIX Inks Gen. Cigar 
For ‘Public Defender’ 


WPIX, N.Y., has inked General 
Cigar for alternate sponsorship of 
“Public Defender” Monday nights, 
while Nationwide Insurance has 
bought alternate sponsorship of its 
“Mama” series, to debut in the fall 
on Fridays. ; 

In the new property department, 
the indie, which is heavily pro- 
grammed with telefilms, bought 
“Tomahawk,” a series aired by the 
Canadian Broadcasting Corp., and 
distributed by Lakeside Television. 
It also bought “The Gray Ghost” 
from CBS Television -¥ilm Sales. 


Vidpix Buys Spark 





‘ 9, and directed by George Coogan . . 
KTLA Gold Rush | tributors of the “Betty Boop” car- 
t 


Campaign for Fall 


Hollywood, July 30. 

With the sale of KTLA to Du- 
Mont Broadcasting System definite- 
ly off, station has launched a vig- 
orous campaign to regain top spot 
among local indies. Paramount TV 
Production toppers have upped his 
programming budget considerably 
and have spent over $1,000,000 on 
new programming during the past 
month, KLTA v.p.-general manager 
Lew Arnold disclosed over week- 
end. an 

Station is overhauling its pro- 
gramming for fall, with heavy em- 
phasis on first-run syndication 
product. Million dollar figure rep- 
resents new syndication buys over 
and above normal programs, ac- 
cording to Arnold. However, sta- 
tion is still in the market, and is 
looking for new feature packages 
and live program cing, besides. 
KLTA is also p:*: ping big-scale 
promotion campaiy, built around 
theme, “The Goid Rush on Chan- 
nef’Five,” for fali. 

Among syndication series buys 


for fall as NTA-Desilu “Official De- 
tective”; Bernard L. Schubert's 
“White Hunter”;  British-filmed 


“Sword of Freedom”; new version 
of “Big Story,” starring Burgess 
Meredith; and “Treasures Unlimit- 
ed,” travelog series revolving 
around lost treasures. _ “Citizen 
Soldier,” new skein to be lensed by 
recently-formed Ohio outfit, will 
start in January. 

™ Besides these, KLTA has pur- 
chased second runs of “Dr. Chris- 
tian” series and “If I had a Mil- 
lion” (Don Fedderson’s “The Mil- 
lionaire”), Arnold discloses. How- 
ever, “we're putting on more fresh 
product than any other local inde- 
pendent,” he underlines. 

Feature programming also will 
undergo revamping. One scheme 
will bow shortly on Tuesday nights, 
and will be program of horror pix 
under title of “Nightmare.” 


Hal Roach Teleblurbs 
For GM’s 50th Anni 
Hollywood, July 30. 


General Motors upcoming NBC-TV 
twohour spec commemorating 





firm’s 50th anni, in November, has | 5€!ps 


been landed by Hat Roach com- 
mercial division 

Roach studio currently has 20- 
man crew in Detroit, lensing foot- 
age for 10 minutes of vidplugs to 
be incorporated in show. 


Sub Spree Kicks Off 
‘Silent Service’ in N.H. 
New Haven, July 30. 

WNHC-TV kicked off tonights 
(Tues.) debut of Budweiser’s spon- 
sorship of “The Silent Service” 
after a real-life submarine trip 
for sponsors, agency reps and news- 
men. 

Navy cooperation in connection 
with the debut of the series was 
extended by the U.S. Navy Subma- 
rine Base in New London. Officials 
assigned three submarines to dem- 
onstrate during specially scheduled 
Maneuver&veuwq wiser 





eldsiers 


Charles 


(Bud) Barry, v.p. in 
charge of Metro TV is in London 
|... John C. Brown has completed 
his presentation and script on a 
projected new telefilm series 
“Dragoon,” dealing with the U.S. 
| cavalry on the frontier ... Perma- 
|film has appointed Sonocolor, of 
| Paris, manufacturers of magnetic 
| striping machinery and magnetic 


sound tape, as its franchised proc- 
essor and agent for France and its 





|colonies . 
vision Programs of America pub- 
licity director, vacationing. Ditto 
| Harry Algus, National Telefilm As- 
|}sociates publicist . . . Trans-Lux 
|has consummated a major group 
| sale, as well as a New York station 
| Goal, on the Encyclopedia Britan- 
nica film library . . . John Cuddy 
| becomes production manager for 
Transfilms animation setup, after 
two-and-half years with the com- 
pany ... Bill Thourlby, finishing 
off two Bilko shows with Phil Sil- 
| vers, flew to Copenhagen Saturday 
(27) to act in “All About Love,” a 
two-reel theatrical being produced 
| National Telefilm Associates, dis- 
oon series, has just completed ar- 
|rangements for the telecasting of 
| the pragrams in France, Belgium, 
| Luxembourg and Monte Carlo. 
| Leslie Barrett doing a series of 
| trick voice commercials at UPA for 
| Gold Bond Beer . . . Edith Barstow 
| just completed staging a commer- 
| cial for the new Ford at Wildin 
|Pictures studios in Chicago an 
| Detroit. 


Phillip Marlowe 
Pilot on G-T Sked 


Goodson- Todman has acquired 
rights to the Phillip Marlowe char- 
eter from Raymond Chandler and 
| plans to shoot a pilot film in the 
| next month or so on the hard- 
boiled detective character. Deal 
was set with Chandler, who initi- 








ated the hard-boiled cycle in detec~ 


|tive fiction with the half-dozen 
| books featuring Marlowe. 

Character was the subject of sev- 
eral films, variously featuring Hum- 
phrey Bogart, Dick Powell and 
Rebert Montgomery in the lead 
roles. It was also a radio series at 
one time. Goodson-Todman hasn't 
assigned a producer or director to 
the show yet, but if Matthew Rapf 
completes his work on “The Web” 
in time, he'll probably take over 
the producer post. G-T is cur- 
rently working on a script and cast- 
ing. 

Pilot, when completed, will be 
pitched for January sale. Another 
G-T pilot due for a January effort 
is “The Quill and the Gun,” the 
Walter Brown Newman § series 
about a western journalist, which 
is due to go before the cameras 
wishin the next couple of weeks. 





.. Jerry Franken, Tele- | 





| 





Rank Org Going Into Com’ TY, 
Will Program for Isle of Wight 





Atlantic TY Acquires 
‘Valor’ for Syndication 


Atlantic Television Corp., which 
has specialized in the distribution 
of feature films, has taken on its 
first syndication property, making 
a deal for “Uncommon Valor” with 
Executive Productions. 

Skein, previously distributed by 
RKO Teleradio, has been sold in 
many markets, but was turned back 
to Executive Productions 
wake of RKO’s deemphasis of its 
syndication arm. 


Rival ‘Bush Pilot’ 
Telepix Series On 





Canada Location 


Two “Bush Pilot” telefilm 
series, both produced in Canada, 
will be on the market next fall, if 
the plans of rival production com- 
panies come off as scheduled. Fol- 
lowing by two weeks the informa- 
tion that Canadian producer Ber- 
nard van Marken is starting “Bush 
Pilot” next month on locations 
north of the border comes word 
from another Canadian producer, 
Jack Bordley, that he will start 


|“Sandy Savage—Bush Pilot” by 


the end of August, also on location. 
Bordley, who was reached in 


in the! 


London, July 30. 
is g0- 


| The Rank Organization 


jing into commercial tv. The Ine 
|dependent Television Authority 
| states that it has decided to accept, 
| subject to contract, the application 
| of a group formed by the Rank Or- 
| ganization, Associated Newspapers 
and the Amalgamated Press to 
provide all programs from its 
Southern station. 

The new outlet will be based on 
the Isle of Wight, and will prob- 
ably begin operating commercially 
in the summer of 1958. 

The Rank outfit has, to date, de- 
clined to enter commercial tv, and 
has turned down invitations from 
the ITA over the past couple of 
years.to take an active pioneering 
role in television programming. 
They refused to put in a bid as 
weekend programmers in Midlands 
and the North, the outlet now ep- 
erated by the Associated British 
Picture Corp. 

Associated Newspapers. who orig- 
inally had a substantial holding in 
Associated-Rediffusion, the London 
weekday programmers, have now 
| cut its investment to between eight 
jand 10%, and their entry into a 
|new commercial tv setup occa- 

sioned some surprise. 

The new outlet will, it’s ex- 

pected, play only a comparatively 
minor creative role in commercial 
tv production. In view of the 
limitat‘ons of the territory it will 
|need to depend substantially on 
|networking arrangements’ with 
|the major commercial tv webs. 
| There will,-however, be scope for 
programs of local anpeal, local 
shopping magazines, etc. 








New York last week, said that he | 


had been working on the series 
idea for a “long time.” He said 
Bush Pilot Ltd. had been formed 
with the backing of Ottawa theatre 
owner Morris Berlin and the legal 
representation of Michael Green- 
berg. Bordley added that in addi- 
tion to Berlin several other Ottawa 
business men are involved in the 


‘Tugboat Annie 
Rolls in Canada 


Toronto, July 30, 





project. 

Basing the series, designed for 
syndication, on his own material, 
Bordley will begin lensing on lo- 
cations at Yellowknife and Lac La 
Ronge in the Northwest Terri- 
tories. 

Van Marken, for his series, is 
said to have hired a 75-mile tract 
elsewhere in Canada for location 
shooting. 


Lewis Foster Tapped 
For Zorro TV Series 


Hollywood, July 30. 

Lewis R. Foster will direct four 
stanzas of Walt Disney's “Zorro” 
series starting next week, on al- 
ternate basis with Norman Foster 
(no relation). 

Meanwhile, “Zorro” troupe lo- 
eations at Mission San Luis Rey, 





With the noises of the adjacent 
island airport and Toronto harbor 
| activities competing, filming has 
got under way on the 39-week tv 
|“Tugboat Annie” series, based on 
| Norman Reilly Raime’s Saturday 
| Evening Post short stories. “Annie” 
| series is being filmed by Nor- 
mandie Procuctions Company Ltd., 
with Sigmund Neufeld supervising. 
Director is Leslie Goodwins. Title 
role has been assigned to Minerva 
Urecal; the rival Captain Bull- 
winkle is played by Walter Sande. 
On lower costs, five Canadians 
take principal roles, with seven 
other Canucks in the cast. Two 
Toronto tugboats and crews have 
been hired for the 39-week series 
and renamed—with painted des- 
ignations on the bows—‘The “Nar- 
cissus” and “The Salimander.” 

“Tugboat Annie” is the second 
series undertaken by Normandie 





near Oceanside, Calif., for 10 days, 


starting this week. Guy Williams! 


toplines series. 





Dr. Christian 

Though he lacks the folksy bed- 
side manner of his radio “uncle,” 
Dr. Mark Christian (MacDonald 
Carey) is every bit as wise, as un- 
derstanding and as Christian as 
was Jean Hersholt, and he’s hand- 
some to boot. Carey is smooth as 
the young doctor who not only 
cures his patients medically but 
them solve their personal 
problems besides. 

A re-run, caught for followup 
here, was a mature half-hour play 
which had the doctor helping a 
mental patient to rehabilitate him- 
self domestically after he had been 
in a sanitarium two years. It be- 
comes a story when the husband 
logically misunderstands a hushed 
conversation between his wife and 
best friend and suspects them of 
having been disloyal to him. This 
nearly sets back his sy gre until 
Dr. Christian steps to bring to 
light the innocent and protective 
nature of the incident. By the 
show's end, the fellow was never 
happier. 

The.play unspools in eight brisk 
scenes, giving the story a feeling 
of action, which it doesn’t have in- 
herently. The dialog, too, up to 
the final love scene, is commenda- 
ble for its avoidance of the cliche 
and its economy, although it’s not 
professional for the doctor in this 
day ‘and sage to refer to his pa- 











~ Telefilm Followups 


tient’s illness as a “nervous break- 
down.” Under Henry S. Kesler’s 
direction, the camera work is var- 
ied and interesting, and the per- 
formances of Peter Hanson, Susan 
Cummings, and Tom Brown in the 
featured roles are all workman- 
like. Les. 





Mark Saber 

Already screened in the States, 
this Danziger Brgs.’ production of | 
a series of telefilms about the 
cases of one armed private detec- | 
tive, Mark Saber, has been slotted 
into a 10:30 p.m. Thursday spot on 
British commercial tv. Starring 
Donald Gray, who lost an arm dur- 
ing the war, the series has notched 
a fairly good weekly 
Production is good and stories are 
convincingly put over. . 

The episode seen was about a 
boxer told to throw a champion- 


ship fight by a bunch of toughies | 


who'd staked a hefty roll on the 
other man. The mother of the con- | 
tender for the championship is | 
held hostage by the hoods to make 
sure he toes the line. Saber inter- 
venes, rescues the mother and the 
boy makes a comeback in the sixth 
round to k.o. the champ, while the | 
gangsters are rounded up by the 
police. It’s an old story, but good | 
direction backed up by suitable 
acting packs plenty of tension into 
the plot. Bary. | 


audience.| With Desilu’s 


Productions, the first being “Last 
|0f the Mohicans,” starring Lon 
Chaney Jr. and John Hart, with 
both 39-week programs being 
partly financed by the Canadian 
Broadcasting Corp., plus distribu- 
tion on the CBC trans-Dominion 
network. The State-owned CBC 
will commence the 30-mins “Mo- 
hican” series on Sept. 27, with the 
Indians-whites adventures into the 
Friday 8-8:30 p.m. slot, though 
earlier episodes have already ap- 
peared in the U.S. The “Tugboat 
Annie” half-hour series is skedded 
to start Oct. 7 in the Monday 9- 
9:30 p.m. segment for trans-Canada 
| coverage; with earlier installments 
to be shown before the series is 
completed, with latter on six- 
months’ filming time. 


Salkow to ‘Fury’ 


Hollywood, July 30. 
“This Is Alice” 
series temporarily shelved, pro- 
ducer-director Sidney Salkow is 
taking a “leave of absence,” to di- 
rect “Fury” skein for TPA 

He's slated to resume with 
“Alice” in winter, for January air- 
ing. 











Krasne Back From Africa 
Hollywood, July 30. 
Back yesterday (29) from two- 
month African trek is Philip N. 
Krasne, v.p. of Gross-Krasne Inc., 
during which he checked filming of 
Kenya Productions “African Pa- 
trol” teleseries, 
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IN NEW YORK CITY... 


“Today” reporter Joe Michaels back from a world “man in the 
street" film-and-tape interviewing tour, with excerpts due for the 


“Today” show and a wrapup slated in a half-hour “As Others See Us" | 


tv special Sunday (4) . . . Somebody-wuz-punchy dept.: Ed Sullivan's 
substitute these two weeks while he finishes his vacation is Dan Dai'ey, 
not John Daly, as erratumed last week . .. Lanny Ross vacations for 
two-weeks starting Aug. 12, with John Henry Faulk pinchhitting for 
him on his WCBS chores . . . Jerry Fonarow switches from the Dave 
Alber to the Rogers & Cowan flackery ... Harry Feeney, CBS-TV 
manager of business and trade news, vgcationing for two weeks at 
Narrowsburg-on-the-Delaware, N.Y... . Jay Nelson Tuck, who resigned 
as tv-radio editor of the N.Y. Post last week, forsaking journalism to 
enter public service broadcasting as a packager-performer .. . CBS 
newsman Larry LeSueur off on a Mexican vacation . . , Betty Madigan 
guests on the new “Tonight” show Aug. 13 and 15. . . George Klayer, 
CBS-TV network sales manager, vacationing at his summer home in 
Uniontown, Pa. ... Bob Livingston, newly-named CBS-TV Pacific Coast 
network sales manager, left for L.A. over the weekend to set up shop 
... Herm Dinkin, who did a “True Story” role on ABC Radio last week, 
set to do character narration on three tv spots for U.S. Savings Bonds 
. . . Ed Sultan of CBS-TV network operations, vacationing for two 
weeks at Nantucket and Fire Island .. . WCBS publicity chief Milton 
Rich ditioing in Nantucket for a weck. 

Virginia Payne, star of CBS Radio’s “Ma Perkins.” planed to San 
Francisco over the weekend for the AFTRA convention; she was a 
national v.p. in AFTRA’s early days .. . WRCA-TV’s Shari Lewis set 


for an appearance at Storyland Village, Neptune, N.J., on Aug. 10.. .| 
Roger Price is guest panelist on CBS Radio's “Sez Who?" Sunday (4) | 


... Don Ameche pinchhits for vacationing Warren Hull on “Strike It 
Rich” next week. Joe E. Brown dittoing the week of Aug. 12 Pete 
Gardiner working this summer as assistant to Al (Jazzbo) Collins at 
WRCA ... Nathan Stone, formerly director of research at Mutual, 
joins CBS-TV's station relations dept. on the research side. 

Gene Autry scheduled ot return to New York from the Coast Aug 
17 tor an appearance on the Jimmy Dean show .. . Augie Cavallaro 
has been appointed v.p. and general manager of WKIT, Garden City, 
L.I. Cavallaro was previously associated with DuMont Broadcasting 
as exec assistant to Ted Cott, who was v.p. and general manager of 
DuMont and now v.p. at National Telefilm Associates .. . Busy Lothar 
Perl, who does all the music for Mata & Hari, plays piano at the 
Medallion Room in the Hotel Wellington. has just completed arranging 
and conducting several musical jingles for General Tire & Rubber Co. 
which will be released in 2,000 cities . . : Tedi Thurman, formerly the 
weather forecaster on “Monitor” has-signed to do a weather report bit 
on Jack Paar’s NBC-TV show ... Kirk Browning will direct special 
60-minute live preem for Frank Sinatra over ABC-TV Oct. 18; regular 
half-hours from then on in the series are being telefilmed under Jack 
Donahue’s direction . . . 'WINS will air N.Y. football Giants play-by- 
play in the upcoming season, with Les Keiter at the mike for the 12 
league games (plus perhaps two others) for the second consecutive 
year . WABC Radio salesman Ronald Gelb engaged to Faye Siegal 

Raymond Eichmann, quitting as sales development manager for 
John Blair & Co., rejoins his old boss Robert Eastman to become Amer- 
ican Broadcasting Network director of sales development and research 


IN HOLLYWOOD... 


Biggest trade yock: when Jack Bailey on “Queen For a Day.” begging 
applause afier the agonies of bared soul and heavy heart pour out 
entreats, “let's hear it, friends” ... Ken Murray was the last of the 
one-year termers on NBC-TV's creative production staff to check off 
the lot, as they say in the cinema .. . Phil Shukin, one of the busiest 


tv writers extant, covered his typewriter and took off for a two-mnnth | 


trek of the continent beyond the Atlantic ... Lennen & Newell's Nick 


Keesely and Max Wylie in town for powwows on “Court of Last Re-| 


sort” and “Playhouse 90”... Nat Wolff took a breather at Lake Tahoe 
after making his partnership deal with Don Sharpe and Warren Lewis, 


packaging team ... Danny Thomas traversed Route 66 both ways cross- | 


continent and after chatting with the natives along the highway is 
confident that his rating in the “Lucy” Monday night slot will hold 
to that high figure ... Jack Webb started the cameras rolling on the 
next batch of “Dragnets” and hopes to have 39 of the 78 tinned by 
early Nov. .. . Eddie Cantor is sacrificing his own tv career to help 


along his protege, Eddie Fisher. He'll act as consultant on his hour | 


shows ... Jerry Fairbanks is on the verge of landing the Chevrolet 
commercials. ‘Runs to around a half million annually and has been 
in the shop of Jim Handy for years on end. 


IN CHICAGO... 


New Chicago Sun-Times radio-tv critic Paul Molloy, in New York 
for two weeks to 0.0. Gotham tv operations and meet the network 


toppers ... Sammy Davis Jr. guesting on Jack Eigen’s WNBQ tv-er for | 


four successive weeks, the length of his Chez Paree engagement. . . 
“Polka Time” set to continue on the ABC net this fall, again on a co-op 
basis Harry Bubeck, program manager for the Leo Burnett ad 
shop the past three years, now on the sales staff of Screen Gems in 
Chicazo ... Johnny Coons, wiid leaves for two week fishing trip in the 
midwest this Friday (2), being spelled on his WBKB noontime moppet 
strip by Win Stracke . . . Bill Garry, news director for Chi CBS, ad- 
dressed Northwestern U. Television Institute last week on tv journal- 


ism .., Ward L. Quaal, v.p. and general manager of WGN, Inc., elected | 


prez of the Broadcast Advertising Club of Chicago... Paul Gibson 
notches his 15th anni with WBBM next Sunday (4) . . . Norm Barry to 
call the shots when NBC’s “Monitor” does the golf pickup from Tam 
O'Shanter on Saturday (3) and Sunday (4) .. . Mel Gailiart sitting in 
for Josh Brady on WBBM's “Josh and Eloise Show" while Brady vaca- 
tions in Canada, 


IN LONDON... 7 


Gisele McKenzie lined up for two Associated TeleVision shows—‘‘Val 
Parnell’s Saturday Spectacular,” Aug. 17, and ‘Val 
Time,” Aug. 22... Richard Hearne starts a series of six weekly shows 
for Associated-Rediffusion entitled “Highland Fling,” on Monday (5) 

BBC-TV’s daily general interest program, “Tonight,” returns 
after a break of seven weeks on Aug. 6... Frances Day will be on the 
panel of ABC-TV’s show “How To Manage Men,” (4) . . . Charlie Gracie 
will headline the bill of Associated TeleVision’s “Meet The Stars In 
Sunday Night At Blackpool,” (11) ., . Final installment of BBC-TY’'s 
“A-Z” program on Aug. 30, featuring the letters, X, Y and Z, will in- 
clude Boris Karloff (for his appearance in so many “‘X” pictures—un- 
suitable for young audiences), Yana and Jimmy Young, and Shirley 
Abicair with her sither ... Fess Parker will be spotlighted in tonight's 
(Wed.) Associated-Rediffusion show “Close Up.” 


IN BOSTON... 

William J, “Bill” Williamson, WBZ-WBZA sales mgr., elected sec- 
ond veep, Advertising Club of Boston . .. Duncan MacDonald guests 
Alice Maginnis of Boston Museum of Fine Arts tomorrow, Wednesday 
(31) on her WNAC and Yankee net “Yankee Home and Food Show” 

Rex Trailer, WBZ-TV's cowboy personality, 
trailer for “Gold Rush” to be used ‘on p. a... . United Farmers of 


|N. E. renewed on “Big Brother” Bob Emery WBZ-TV show for year 
|... Jack Hynes taking over the Victor Best newscasting spot on WBZ- 
TV while latter vacations in California for a month .. . General Cigar 
| Co. bought sponsorship of WNAC’s 6:25-6:30 p.m. segs of sports and 
| weather reports, Monday through Friday ... Jim Aylward, former 
| WHIL disk jock, now handling the p.m. music show at WREB, Holyoke 
|... Arnie Ginsberg, WBOS disk jock, has his Msteners sending in 
| samples of sand from N. E. beaches in a novel promosh ... WBZ-TV 
| weatherman Don Kent won the Quincy Bay Races by half a point in his 
| boat, “BreeZee” ... WNAC-TV hosted Betty Luster and Coralie Bern- 
stein, “Name That Tune’ reps, at the University Club with Phyllis R. 
herty, dir. adv. and p.., handling the intros to the press . . . Marie 
| Houlahan, WEEI :—p.r. chief, leaves Aug. 9 for vacash trip to Seattle... 
Charlie Ashley q and a'd Brig. Gen. Charles W. Sweeney of Mass. Air 
Nat. Guard, who was the pilot bombing Nagasaki 12 years ago, on his 
| WEEI Sunday program. 
. 
IN SAN FRANCISCO .. . 


| KGO-TV's returning Korla Pandit, the turbanned organist, to the 
| air with a daily half-hour starting Aug. 12 . . . KPIX’s Phil Lasky gave 
| KQED'’s Jim Day a set of Encyclopedia Britannice films .. . Yvonne 
| Martin named Sandy Spillman’s assistant on KPIX’s upcoming “Money 
| Tree,” scheduled for an Aug. 12 start remote from an Oakland store 
|. . . R&gr radio station KSAY’s latest target date to get on the air is 
| Aug. 1... KCBS's news director, Don Mozley, to Europe for a month, 
| starting Aug. 10... Marshall Plant, ex-KOVR, new sales promotion 
|rep for Animation, Inc., hq’d in Frisco . . . Sheldon Sackett, owner of 
| KROW and other radio stations, back in the area—now KROW sales- 
;}man is Wayne Anderson, ex-KGO, ex-KNBC ... FCC okayed Honey 
| Lake Community TV Corp. permit to run new tv translator station at 
| Susanville for rebroadcast of KCRA, Sacramento, shows . . . Charley 
| Stern started new weekly “This Is Jazz” show on KRON with Bob 
| Scobey—first guest, Earl (Father) Hines, 


IN PHILADELPHIA . « . 


WFIL-TV's popular Bandstand show, with Dick Clark as host, goes 
on the ABC network on August 5. The net will carry a 90-minute 
segment of the two and a Half hour show Mondays through Fridays 
. . » Two other network originations from local stations are WCAU- 
TV's handling of the CBS Fred Waring Show, six week replacement 
| for vacationing Garry Moore and on August 1 WFIL-TV will originate 
rodeos from Cowtown, New Jersey, for ABC ... Jack Pyle, WIP’s d.j. 
will have a role in the Bucks County offering of “Will Success Spoil 
| Rock Hunter?” .. . Don Mattern, radio and tv coordinator for the City 
of Philadelphia, has resigned for freelance writing. Mattern was Ernie 
Kovac’s radio partner in Trenton, N.J. a decade ago . . . Grady, Edney 
is the new program boss of WIBG. He formerly was connected with 
KYW in this city. 


{N CLEVELAND ... 


Wally King, WDSU, pacted as WJW atterneon disker . . . Specs 


Howard doing five-minute 11:10 p.m. KYW-TY weather strip replacing | 


Joe Finan .. . Jim Frankel, Cleveland Press radio-tv editor, on three- 
week hiatus with Nancy Gallagher taking over . 
and Mark Olds, KYW program directors, ending hiatuses .. . 
Weidman, WEWS, and Oscar Bergman, ex-Plain Dealer, skedded for 
agency appointments ... KYW, KYW-TV ending “Christmas in July” 
promotions hypoing activities of needy kids . . . Joe Berg folding five- 
minute WEWS 11:15 p.m. nightly stint ... Louise Barber, KYW-TV 
singer, opening at Kornman’s Back Room .. . Cleveland Indian hurlers 
Herb Score and Bob Feller have dates (4) with Ed Sullivan and Mike 
Wallace, respectively ... Tony Graydon named to WJW-TV sales. 


IN PITTSBURGH ... 


With “Amateur Hour” off for the summer, Lew Short is filling on 
the KQV announcing staff as a summer vacation replacement .. . Bill 
Brant, WJAS deejay and bandleader, now writing, producing and re- 
cording radio jingles for Fort Pitt Brewing Co. . . . Tommy Dickson, 
of KDKA-TV staff, going to Las Vegas next week to spend part of his 
vacation with the Four Lads, who open there at the Thunderbird Aug. 
|'8 ... Sportscaster Bob Prince’s wife and daughter with his mother in 
Los Angeles for severat weeks; son Bobby flew home to make the cur- 
rent Western trip of the Pirates with his father . . . Bob Tracey filling 
in for a month for Rege Cordiec while KDKA deejay is in Europe. 
At first station intended to alternate pinchhitters from staff but de- 
cided to let Tracey keep it for the duration. 


IN DALLAS ... 


Richard Kiley here to star in 39 filmed tv shows for Dallas Film In- 
dustries. Producer Joe Graham will use various casts in the locally- 
made half-hour shows, titled “Indemnity.” Kiley will play an insug 
|ance investigator ... Joanne Hill, former femcee-singer of a WFAA- 
TV daily show, now with Fred Waring’s show on CBS-TV ... Jayne 
Mansfield and daughter, here to visit her parents and to christen a new 
Temco Aircraft Corp, plane, drew beaucoup coverage by WFAA-TY, 
Dallas, and WBAP-TV, Forth Worth, news cameras. . 
now heads the promotion and pubbery section at KFJZ-TV, Fort 
Worth 
Memorial Coliseum, where Lawrence Welk’s tv’er will originate Sept. 
7 for ABC-TV ... Anne Morale Sonka, local lovely chosen in a recent 
“Whirlybirds” contest here by Desi Arnaz, goes to the Coast next week 
for screen test. 


Mutual’s New Modus Operandi 


Continued from page 23 




















tors, Liggett & Meyers, Pontiac purchase, in return for which, it’s 

Motors and others, reported, she emerges with a block 
Besides Hauser, the new group | of stock. She'll represent the net- 

includes Armand Hammer, indus-! work in Washington as counsel. 


.. Sam Elbur, WERE, | 
Floyd | 


. Janis Ladewig | 


. . Producer Ed Sobol kere last week o .o.’ing the new Dallas | 


Parnell’s Star | 


uying .a new, hoss | 


trialist and prez of Occidental Pe- 
troleum Corp., Los Angles, and 
Roy Roberts, of Ojai, Cal., realtor 
and oil operator, no relation to 
prez Paul Roberts. Figuring im- 
portantly in the negotiations was 
Abe Schechter, a former v.p. and 
news director for Mutual, who now 
| heads up his own public relations 
| firm. The Schechter firm has been 
retained by the new management 
group for p.r, work. 
| Frieda Hennock’s Role ~ 
| Industrialist Hammer (who also 
|} operates a N. Y. art gallery), is 
|reported to have put up $850,000 
| in the network takeover, with $250,- 
| 000 of this amount to be used in 
| paying off O'Neil debts. Initially 
|realtor-legit producer Roger L. 
| Stevens figured prominently in 
swinging the Mutual deal, but he’s 
| now out of the picture. 
| Frieda Hennock, the ex-FCC 
ommissioner, pas played raat 
} neat part in effécting the tual 


With the net owning no station 
facilities, MBS has worked out an 
arrangement for broadcasting from 
RKO o&o0’s in New York and Wash- 
ington. The six RKO o&o’s in New 
York, Boston, Memphis, Los Ang- 
eles, San Francisco and Washing- 
ton, have a firm two-year contract 
with the net, bringing along also 
the affiliation of the Yankee and 
Don Lee regional networks. 

Thomas F. O'Neil, in making the 
announcement of the sale, expres- 
sed continued confidence in net- 
work radio, adding though that 
“we intend to concentrate on our 
own individual radio and tv sta- 
tions” rather than national net- 
work service. Bowing out as prez 
is John Poor who will continue 
though to function in the RKO 
family as a v.p. 

Brad Simpson, current program 
director, is due to resign. Other 


pabits, aad additions also are ex- 








With Frank Blair, others 
Producer-Writer: Charles Speer 
15 Mins., Mon.-thru-Fri., 7:45 p.m, 


Participating 
NBC, from New York (transcribed) 
Life magazine is getting a 


healthy promotion out of NBC 
Radio. But it is not all at the net- 
work’s expense, since the magazine 
is lending its important name and 
one one-minute spot a night to the 
new “Life and the World. Pro- 
gram began Monday (29) at 7:45. 
The network, in the quarter-hour 
strip, does a few feature stories, 
based on the current issue of Life. 
On the premiere, the yarns were 
about heavyweights, babysitters 
and bullfights. Frank Blair, guided 
by the slick script writing of 
Charles Speer, gave a choice ac- 
count of himself as the interviewer 
of the various tape-recorded 
guests. The interviews although 
maybe mite more clever than most, 
could easily be characterized 
among typical radio documentary 
sounds. 
| Life, bankrolling one of the 
three nightly spot participations 
on the show, has its name fore- 
fronted. And NBC has the right 
|to Life name and the novelty that 
goes with doing an audio takeoff 
lon a printed picture story. The 
| audience has a little fun. Art. 








| JACK’S THE BOY 

| With Jack Milroy, Dargie Quintet, 
Marge Henderson, Brian Dou- 
glas, Glen Michael, BBC Scot- 
tish Variety orch, under Jack 
Leon 

| Producer: Iain MacFadyen 

| Writer: Stan Mars 

| 30 Mins., Tues. 7 p.m. 

| BBC, from Glasgow 

| This new Auld Lang Syne pack- 
lage, into the Tuesday night slot- 
ting for a nine-weeks summer stint 
on BBC airwaves, shapes as a 
friendly homely show geared for 
local dialers. Opening effort was 
bright enough. 

It serves as useful buildup for 
|talents of Jack Milroy, climbing 
|Seot funster with fast delivery. 
pace and no pretensions toward 
| sophistication. Comedian, gabbing 
|in naturally Scotch dialect, offers 
|familiar but pleasant fun-fodder, 
| garnering yocks from sympathetic 
| studio audience. 

Margo Henderson, thrush with 
|impressionistic flair, accompanies 
herself at ivories while offering 
neat travesties in song of Jerry 
| Lewis, English comedienne Beryl 
| Reid, an Ulster (North of Ireland) 
| femme, and British tv patter come- 
j}dian Chic Murray. Distaffer is a 
| sure bet for tv and a series of her 
own in that field. 

The Dargie Quintet, Australian 
|male singing group, gave out with 
cheerful tunes. Brian Douglas, 
young baritone, has vocal prowess, 
Glen Michael, as foil to Milroy, 
contrasted with latter via ultra- 
Londonised speech but clipped it 
too much. 

The BBC Scottish Variety orch 
backstops under Jack Leon’s baton. 
Stan Mars, freelance scripter, at- 
tends adequately to the continuity 
humor. Package is neatly trimmed 
by producer Iain MacFadyen, who 
will share megging chores in series 
with Eddie Fraser, senior radio 
| producer here. Gord. 


——_______ | 


| -Satchmo Spec 


} 











~~ Continued from page 5 eee 
would also be on hand. To top the 
credit list, Cates is looking for 
“someone like James Mason” to 
narrate the show. 

The concert portion would con- 
sist of two suites of famous Arm- 
strong performances, one being the 
“Spiritual Suite’ comprising ‘“No- 
body Knows the Trouble I've 
Seen,” “Lonesome Road,” “Shad- 
rack” and “When the Saints Come 
Marchin’ In” and the other “Varia- 
tions on Armstrong Themes,” in- 
cluding “West End Blues,” “Ma- 
hogany Hall Stomp” and “Struttin’ 
With Some Barbecue,” all to sym- 
phonic backing. 

No sponsorship set yet, but Cates 
is going ahead with the prepara- 
tions as a potential NBC-TV en- 
try next season. ; 


Britain’s Kiddie Edition 
Of ‘Criss Cross Quiz’ 


London, July 30. 
Top commercial tv quiz game, 





by Granada TV thrice weekly, is 
to have yet another weekly spot, 
This time it’s to be a childrens 
edition. The rules will be the same. 


(But fhe questions will be, scaled 
down 1 buit the’ Young competitors, 





“Criss Cross Quiz,” already aired - 
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Inside Stuff—Radio-TV 


Both tv stations in the DuMont Broadcasting chain have begun 
carrving four-and-a-half hours a day of the Senate Rackets Investigat- 
ing Committee hearings which started yesterday (Tues.) in Washington. 


WTTG. the Washington owned & operated station in DuMont, is feed- | 
ing the televised hearings from 10 to 12:30 and from 2 to 5 on Mondays | 


through Fridays. 

WABD., in New York, carrying the same sked, is taking the D.C. feed. 
A DuMont spokesman in New York said that the two stations will air 
the hearings for the next two to three weeks. Nat Warren, WTTG 
White House correspondent, and Clark Mollenhoff, Look mag labor 
reporter, will handle the background accounts. 





The Jim McKay-Dave Dugan combinaiton on the WCBS, N.Y., “This 
Is New York” came up with three hot stories in a row last week just 
before each of them broke on the front pages of the N.Y. dailies. First 
was an interview with public relations man Sydney S. Baron on his 
first deal with the Dominican Republic the night before that same deal 
got him in hot water with Tammany Hall and made him resign the 
account. Second was a beep-phone talk last Wednesday (24) night with 
fommy Manville, with Dugan reading him the statements of No. 10 
who had just broken with him. Third was a taped interview with the 
N.Y. eabbie who found $11,000 in cash in his taxi, with the interview 
on the air just as the morning papers were hitting the stands with the 
story. 





Eight FM stations in_major eastern markets and the seven-station 
Western FM Network all have signed with a new FM sales rep house 
bannered as FM Unlimited, Inc. In addition to sales representation, 
Chieago company is providing promotional and programming services 
for its stations. 

New company is headed by Charles W. Kline, commercial manager 
of WNIB, a Chi FM station. 


Emil Mogul is one ad agency topper who has dedicated himself to 
he “overplug evil on radio and tv.” 


He is particularly incensed against those three-to-six spot commer- | cluding WNAC 
ais sandwiched in between station breaks on tv, the plenitude of | yesterday Monday (29) by Thomas 
tard sell” on disk jockey radio shows, and the like, on the theory “it| F. O'Neil prexy and chairman of 


nust kill the goose.” 


Tint Stake RCA’s Top 
Concern, Sez Burns; ’57 
Make-or-Break Year? 


The color tv problem, stemming 
RCA’s huge investment in 
the unted medium, totaling more 

an $100,000,000 to date, is one of 
the principal concerns of the elec- 
tronic - entertainment company's 
prez John L. Burns, according 
to an article in the current issue 
of Fortune magazine. , 

rhe article, titled “RCA Organ- 


+ 
> 





om 


new 


izes for Profit,” and penned by 
William B. Harris, is an analysis 
of the company’s management 
team, the firm's multiple enter- 
prises, its earning picture, prob- 


lems and its relation to the elec- 
tronie industry. 


According to the article, “color 
tv is more a symbol than a cause 
of the problems confronting RCA 

and nearly all the 4,000 manu- 
facturers in the $11.2-billion elec- 
tronic industry, the country’s big- 
gest new growth business. At the 
bottom of most of the problems of 
the electronic industry is the fact 
that the marketing, financing, and 
management of electronics have 
not moved as fast as a truly fabu- 
lous technology.” 

Quoting Burns, who came from 
the management consultant firm 
ef Booz, Allen & Hamilton where 
he was a senior partner, the article 
states Burns’ views on his present 


job. “One, to get color off our 
backs; two, institute a major in- 
ternal profit improvement pro- 
gram; three, plan where we go 
from here.” 

General David Sarnoff, RCA’s 


chief executive officer and board 
chairman, answers his critics in 
the article, critcisms contending 
that Sarnoff is more interested in 
earning money to spend on ad- 
vanced technology than in earning 
to enhance the corporation’s se- 
curities. Sarnoff is quoted as say- 
ing that “this is simply not true. 
The best evidence is the fact that 
80% of RCA's present business is 
in products that did not exist 12 
years ago, and which came out of 
researe hexpenditures.” 

On color, the article states; “For 
RCA's whole color gamble, 1957 
could be the make-or-break year. 
Up te 1957, about 130,000 color 
sets had been sold, 110,000 by 
RCA. If 225,000 sets are sold by 
the industry this year; and if a 
healthy percentage of them move 
inte homes, it would require only 
modest sales increases over the 
next three-years to give the coun- 
try one million sets in use some- 
time in 1960. 

“The million mark is probably 
close to the. magic figure that is 
big enough to attract advertisers 
and thus force the broadcasters 
into nearly full color program- 
ming, which in turn would have a 
tremendous impact, on | color-TV 


salés.” 





|} week because of a confession to 


‘Court of Last Resort’ 
Tackles Sheppard Story 


Story of Dr. Sam Sheppard, the 
Clevaland doctor who was ~con- 
victed for the murder of his wife 
but whose case was reopened last 


Profit in 37 


Washington, July 30 
More stations fighting for the ad- 


. | vertising dollar will prevent the 
a Cleveland murder by a hobo. may} typical tv outlet from registering 


be dramatized in the fall on NBC-)| : “a Sale ae 
Te ee » a big gain in earnings this year, 
TV's “Court of Last Resort.” The| but it will still show record profits, 


series, which concerns the activities | 
of the unofficial “court” headed | 
by Erle Stanley Gardner, is con- 
sidering the Sheppard story be- 
cause Gardner and his associates} 
have been active in the case, try-| 
ing to obtain permission to give) 
Sheppard a lie detector test. 

There's no script on the Shep-| 
pard story yet, but Lennen &| 
Newell radio-tv v.p. Nick Keesely 
and script editor Max Wylie, rep- 
resenting Old Gold, sponsor of the 
shiow, plane to the Coast this week 
for conferences with Jules Gold- 
stone and his Walden Productions, 
which will film the series. 


Yankee Names Knight 


Boston, July 30. 
Norman Knight, exec veep and 








general manager, WNAC-TV, was 
|}mamed prexy of Yankee Division, 
RKO Teleradio Pictures, Inc., in- 
and WNAC-TV, 





RKO Teleradio. 


according to a survey by the Na- 
tional Assn. of Radio and TV 
Broadcasters. 

The typical station ‘based on 
size of market) will make a profit 
(before taxes) of $170,000 this year, 
NARTB estimates, as compared 
with $145,000 in 1956 and $50,000 
in 1955. This will mean a profit 
margin on sales of 17.7% as com- 
pared to 15.9% last year and 9.4% 
in 1955. 


The typical tv opefator, accord- , 


ing to the study, expects his total 
sales to approximate $960,000 this 
year, up 4.5% over 1956. He es- 
timates his expenses at $790,000, 
up 2.2% from last year. 

NARTB finds that the typical tv 
station did a business of $920,700 
last year. The typical station in 
markets of more than a million 
population had sales of slightly 
over $3,000,000 while in markets of 
less than 25,000 the sales figure 
was $331,000. 

The typical station operator re- 
ceived 47 cents out of every sales 
dollar from national and regional 


our Vision 


‘Typical TV Station to Show 1706 
: More Competition 


advertisers, 30 cents from local ad- 
vertisers and 23 cents from net- 
work sopnsors. 

Programming took 37 cents out 
of each expense dollar, general and 
administrative expense costs took 
33 cents, technical operations ac- 
counted for 18 cents, and sales took 
12 cents. 

Survey shows that the proportion 
of the sales dollar derived from na- 
tional and regional advertisers 
(non-networks) does not vary sub- 
stantially by size of market. The 
portion of revenue obtained from 
networks, however, is greater in 
larger markets while the propor- 
tion from local advertisers is 
greater in smaller markets, 

The estimates are based on a 
financial survey being distributed 
to NARTB members to help man- 
agement evaluate its respective op- 
|eratiens. A sfmilar survey for ra- 
| dio stations will be released next 
week. 
| The tv survey was based on ques- 
tionnaire @eturns from 218 out of 
391 stations—a 56° sample. 


| 


Oklahoma City—Jim Terrell was 
recently appointed commercial 
|manager of WKY-TV in Oklahoma 
| City. Announcement was made by 
|Raymond W. Welpott, WKY and 
‘WKY-TV manager. 
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around 


the 


3% million people 
in 1,015,655 families 
owning 917,320 TV sets 


world! 


earning $6 % billion annually 


buying consumer goods that add up 


to $3 % billion annually in 


retail sales 


CHANNEL 8 MULTI-CITY MARKET 
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Chi’s TV 





der during the hour. WBBM-TV 
countered with 15-minute  seg- 
ments of news and weather, va- 


riety, local news features, and an! 


interview show. 


The June '53 ARB gave the 
WBBM-TV hour a 2.9 Monday-Fri- 
day average for the entire hour 
against WNBQ’s leading 16.2. With 
no major changes in personnel or 
design, ARB results this past June 
scored WBBM-TV an 8.6 for the 
hour and WNBQ a 5.6. Latter 
went from first to last in the field 
of four Chicago stations. WGN- 
TV, with a nightly feature film, 
leads the hour with an overall 
14.55 ARB. 

The shift in rank between the 
NBC and CBS stations are shown 
in best relief in the 10-10:15 seg- 
ment. WNBQ's longrunning weath- 
er and women’s combo, with Clint 
Youle and Dorsey Connors, held a 
26.0 ARB in June 1953. WBBM- 
TV's “Standard News and Weather 
Roundup,” with Fahey . Flynn, 
started with a 4.0. A few months 
later, P. J. Hoff was added as the 
WBBM-TYV weatherman to attempt 
breaking through Youle’s weather 
monopoly, and the following June 
found the show making inroads. 

With each succeeding year the 
Flynn-Hoff show gained ground 
while the Youle-Connors combo 
slipped. Last year, the June ARB 
gave the former a 13.9 and the lat- 
ter a 15.7. Latest ARB completes 
the table-turning, with WBBM-TV 
posting a 20.7 (high for the seg- 
ment) and the WNBQ shows an 
11.8 (third). By this time, WNBQ 
had shifted the Dorsey Connors 
feature to the second quarter and 
slotted Morgan Beatty's news strip 
in tandem with Youle’s weather. 

Oddly enough, the other two sta- 
tions approximately have held the 
line over the four-year period, al- 
though WGN-TV has advanced in 
position for the whole hour. In 
1953, ABC’s WBKB, like the other 
two network stations, had a some- 
thing-for-everyone strip too but 
abandoned it the following year 
for two syndicated features. By 
1955, the station was on a steady 
motion picture diet like WGN-TY. 
WBKB ratings have shifted from 
a 6.9 five-day average for the hour 
(in 1953) to an 8.3 today. WGN- 
TV went from a 13.4 in June 1953 
to 14.5 in June 1957, showing little 
dramatic change in the strength 
of old Hollywood films. 

Comparative ARB ratings also 
point up a mass switchoff of sets 
at 10:15, after the news and weath- 
er shows. In the second quarter- 


hour, WBBM-TV skids from a 20.7 
ee 
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Met. Willlam Merris Agency 





HUNTING BIG GAME? : 


You'll find it in the Northwest . . . a big, rich ready market 


for your product. 


This i area which KSTP-TV serves and sells .. , 
~ ie bie | income and Bis, 000 TV families. 
KSTP-TV start a sales stampede for you. 


KSTP-TV sumf5)] 


Basic NBC Affiliate “The Nowhwests Leading 


Edward Petry & Company, Inc., eee! uding Sion 


pe aa. in 


Continued from page 38 
riety, and sports film, in that or- | to a 6.7, while WNBQ drops from | 





Strategy 


an 11.8 to 6.4. 

The other two stations, mean- 
while, register slight gains with 
their feature films in the second 
quarter, and then taper off in deci- 
mal amounts in the final half-hour. 
WBKB goes up from 8.0 to 8.5 at 
10:15, and WGN-TV gains from 
13.5 to 14.9 in the same segment. 
In 1953, the ratings show, the loss 
of sets in use was not as abrupt, 
nor did the feature films register 
such gains after the competing 
news and weather telecasts. 





One further point reveals itself 
from the comparative’ ratings: | 
while the something-for-everyone | 
formulas can often be stronger | 
than feature films, they're seldom | 
as safe. 


Gould Vs. Webs 


—=——e Continued from pace 1 aw 

















al impression left by Gould that 
the webs have their back against 
the wall. Hylan quoted PIB 
figures to the effect that CBS was 
11.1° ahead of 1956 for the Janu- 
ary-May period, and also cited the 
spectaculars to which sponsors are 
committed; Treyz quoted similar 
figures for all three networks and 
declared that “network television 
sales are at an alltime high, and 
in the fall, will exceed — by wide 
margins — any level ever attained 
in this industry.” 

Both Treyz and TvB’s national 
sales director, Halsey Barrett, 
attacked the Times story with 
reference to newspaper lineage 
and circulation. Treyz pointed out 
that newspaper advertising lineage 
is down about 7% from last year, 
and declared that “just as news- 
paper advertising lineage is de- 
creasing in line with newspaper 
circulation, so television advertis- 
ing appropriations will grow in 
proportion to increased audience.” 

Barrett particularized: “We won- 
der why if tv business is front page 
newspaper news, the fact that 
general advertising in newspapers 
has fallen 11.6 million lines in five 
months (Media Records Measure- 
ments) is not also front page news. 
And how about the news value of 
the 19% decline in New York 
nighttime newspaper circulation 
(ABC) this spring vs, last... or the 
4% decline in circulation of just 
the two N.Y. morning papers with 
published figures available? And 
why are not the New York Times 
circulation figures available for 
the period following March 30?” 

Barrett also pointed out that 
Gould “overlooked almost a third 
of network revenues which comes 
from daytime television” and 
“overlooked station/spot television 
which accounts for half of tv's 
total. revenue.” 

Actually, the networks weren't 
overly concerned about the Gould 
piece insofar as its effects on ad- 
vertisers were concerned, but were 
unhappy about it in its possible 
effect on the business community 
(particularly Wall St.) and the 
general public. Webs felt an 
immediate reply was mandatory, 
not so much to reply on a point-by- 
point basis as: to overcome the 
impression that tv was facing 





MINNEAPOLIS 
vse PAUL 


tough times. It was also felt — 
by some more strongly than others 
— that this was a case of a compe- 
titive media throwing in an un- 
warranted dig at television. 


NBC refrained from issuing any | 


statement on the Times story, but 
at a press conference Monday (29) 
devoted to NBC’s lineup of specials, 
prexy Bob Sarnoff replied to a 
question on the situation by stating 
that he expects NBC to be sold out 
at night by fall. 


Sharis ‘Hi, Mom’ 
As Ayem Strip 


WRCA-TV, NBC’s New York 
flagship, is going back into the 
morning programming business as 
of Aug. 15, when it drops the local- 
only broadcast of the “Today” 
midwest repeat and inaugurates a 
new 9-10 a.m. strip titled “Hi, 





| Mom.” 


New program, aimed at house- 
wives and kids, will star Shari 
Lewis (who does the flapship’s Sat- 
urday morning “Shariland”’ show) 
as femcee, registered nurse Jane 
Warren and cooking expert Jose- 
phine McCarthy. Miss Lewis will 
sing and perform overall femcee 
chores; Miss Warren will do a 15- 
minute baby care segment, featur- 
ing films produced in conjunction 
with the American Medical Assn.; 
and Miss McCarthy will do a five- 
minute culinary strip, 

For the past several months, 
WRCA-TYV had failed to program 
the 9 to 10 a.m. period, even though 
it's station time, and instead had 
carried a third hour of “Today.” 
This hour was the repeat feed of 
the 7 to 8 a.m. hour to the midwest 
stations. “Today” pattern is such 
that the 7 to 8 segment is carried 
live only in the east; 8 to 9 is car- 
ried live both in the east and mid- 
west, and a live repeat of the first 
segment is done at 9 for the mid- 
west. It was this repeat which 
WRCA carried. 

Station is also making some 
changes in its five-minute ‘‘Today” 
inserts. Bill Ryan will do a local 
news capsule at 7:25; Lynn Dollar 
will do an outdoor weather show 
at 7:55; Leon Pearson will handle 
a commentary segment at 8:25 and 
Ken Banghart is slated to do an- 
other local news wrapup at 8:55. 


SCIENCE SPECS IN 
SHIFT TO NBC-TV 


American Telephone & Tele- 
graph is moving its science spec- 
taculars—four of them-—from 
CBS-TV to NBC-TV ceme the fall, 
with the first of the quartet due to 
be shown on Oct. 25 in the Friday 
9 to 10 p.m. series. Series bowed 
on CBS last season, but Columbia 
couldn’t find a spot for the four 
new ones in its fall schedule and 
AT&T thereupon moved to NBC. 

Series, which had been pro- 
duced by Frank Capra, is now 
being shot at Warnér Bros., but one 
or two Capra pix remain to be 
shown. The first two Capra 
entries, shown on CBS-TV, were 
“Our Mr. Sun” and “Hemo the 
Magnificent.” 


Jerry Adler Joins Coast 
Ashley-Steiner Agency 
Holiywood, July 30. 

Reflecting the upbeat in Coast- 
originating dramas and the lush tv 
field for Hollywood writers, the 
Ashley-Steiner writer agenting di- 
vision continues on a major expan- 
sion. _ 

A-S writer division now boasts 
a complement of, five men, with 
Jerry Adier the latest to be wooed 
over (he was with MCA’s literati 
dept. for three years). A-S is still 
on the prowl for additional per- 
sonnel, 


TV’ Sooths Disturbed 
Edinburgh, July 30. 

Television has top value 
in helping . mentally-deranged 
types. That's the conclusion 
of the General Board of Con- 
trol for Scotland, a body re- 
sponsible for the nation's 
35 mental hospitals. 

Board’s annual report says 
that tv has “a marked thera- 
peutic value.” 

Television sets are now in 
general use in mental hospitals 
here, providing a source of 
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patrons should welcome both the 
information and the broadcasting 
material,” during the iength of the 
FM broadcasts. Exact hours for 
broadcasting have not been estab- 
lished. 

Protests by newspapers, editori- 
ally, also were poo-pooed by Turk 


who said the papefs are “anti- 
radio, anti-television.” As to pro- 
tests from other stations, Turk 


said “this is only an experiment. 
If we decide to do this on a per- 
manent basis, then the CTS board 
will determine whether all FM 
stations will be permitted te come 
in on a rotating monthly basis. It 
might be advantageous for our 
riders to hear a varied program of 
disk jockeys, news shows, etc. 
Meanwhile, he added, “we are go- 
ing ahead with a special series of 


Klaus, 
WERE.” 

CTS, Turk maintained, will not 
receive any additiona! funds when 
commercials are played. The tran- 
sit company has a contract with 
Mitchell, McCandless & Klaus, car 
card firm embracing advertising at 
rapid transit stations. WERE’s 
general manager, Richard Klaus, 
son of Mayo Klaus of the car card 
firm, maintained there is no con- 
nection between the two pro-| 
grams. 

Possibility also exists that spe- | 
cial FM programming, to be heard 


general 


Dennis James Dickers 
Client Deals on New 
TV Network Entries 


Dennis James planed into New 
York for a quickie weekend (27- 
28) business trip revolving around 
one, and possibly two, television 
programs now in the works for 
which he is being dickered by 
sponsors. The names of the lat- 
ter were under “diplomatic wraps” 
by the emcee-host-salesman. 

James came in from Chicago, 
where he’s in the midst of wind- 
ing up a sixmnonth stint heading 
the NBC-TV “Club 60” show 
emanating from there. He is quit- 
ting “Club 60” as of Aug. 16 with 
Chi disk jockey-personality How- 
ard Miller stepping into the spot. 
The daytime variety hour, riding 
co-op in the 1:30 to 2:30 slot, got 





FM programs planned by Richard | 
Manager of} 
| 


a new lease on life when it was 
renewed for another cycle (into 
November) after “proof positive” 
of an overwhelming mail response 
against ratings of 3’s and 4's. But 
James, though lauding the Chi 
NBC studio, the technicians and 
the talent as “wonderful in facili- 
ties and cooperation,” had mean- 
while resigned the chore, with his 
Gotham visit aimed at returning 
him to network originations from 
what has been his home base for 





some 17 years in tv. 
Before returning to N. Y. per- 


manently, James will be part of a 


| 


troupe playing a Sunday (Aug. 17) 
date at the Illinois State Fair in 


at the station platforms, might be | Springfield. 


piped into rapid cars, but this step 
will await outcome of success at 
present enterprise. 

Neither CTS nor WERE feels ze} 


transit broadcasting affects Cleve- 
land operations. 


AFTRA 


=== Continued frdm page 25 ae 

















mental agency to the end the reg- 
ulatory powers be employed so that 
the interests of all people be best 
promoted and protected.” 

Some Factions Want It 

It’s known that there were fac- 
tions in the Chicago, Los Angeles 
and Frisco locals, at least, who fa- 
vored pay-tv, and it’s known that 
Los Angeles delegate Jack Ed- 
wards made a strong speech on the 
subject which didn’t agree with the 
violent Conaway-Nelson set against 
pay-tv. 

“Personally,” said Conaway after 
the vote, “I don’t think the public 
is familiar with the issue ... we 
certainly think will bring more en- 
lightenment to it.” 

The convention also: 

1) Heard a report on educa- 
tional tv to the effect that AFTRA 
was giving NBC special rates on its 
educational programs; 

2) Heard actuary Martin A. 
Siegel in a resume, followed by q- 
and-a period, of the union's pen- 
sion and welfare plan; 

3) Instructed the national 
board to negotiate rates, still an 
open question in its code, on com- 
mercial cutins on magnetic tape— 
Conaway earlier asserted that there 
was no question of tape jurisdic- 
tion, that AFTRA “thinks the util- 
ization of an electronic device is 
the dermining factor”; 

4) Heard that membership had 
increased 393 in a year; 

5) -Heard of a number of pen- 
sion-welfare benefit increases; 

6) Studied a pension-welfare 
program for AFTRA’s 55 em- 
ployees; 

7) Heard that $786,973 for 7,- 
308 members in 12 locals was col- 
lected’ in the past year for con- 
tract violations, 


TV Followups 


== «<Continued from page 28 aaa 


— Josephine.” The echo effect 
used Bo. out his renderings 


eng to disconcerting, and 
dly balanced. 





Excellent accom- 
paniments by the Geraldo orch, 
often a come close to drowning out 
the singer. 
ae Fradiani, a French juggler 
ormed some amend intricate 
Fricks and earnefi himself a hefty 
ovation, and three Italians, Los 
Olivers, raised quite a lot of laughs 
with their antics on parralel bars. 
George Carden Dancers were up 
to their usual high standard, but 
Bill Lyon-Show’s production and 





direct ti 
jatseetion lacked, imagination, 


cent Supreme Court decision on | 








Polly Bergen 


=== Continued from page 23 Sees 


available due to the CBS commit- 
ment. 

After trying other stars, with- 
out success or agreement among 
the parties, NBC and the two spon- . 
sors came back to MCA with a 





| suggestion that the agency make a 


try at prying Miss Bergen loose 
from the CBS pact. MCA agreed, 
and intimated there was a good 
chance of succeeding, and con- 
contracts wefe written (but not 
signed) for a deal conditional upon 
her “availability in September. 
When word got out, CBS hit the 
roof, presumably because MCA 
had allowed the negotiations to 
proceed so far without consulting 
the web. MCA and CBS huddled 
virtually throughout the day and 
every day since last Wednesday 
(24) when Variety broke the story 
on the deal, right through this 
week, but MCA was unable te 
budge CBS from its position. 

As far as NBC and the sponsors 
are concerned, they are simply 
marking time to allow MCA to try 
to straighten out the situation. If 
Miss Bergen can’t be pried loose, 
then the search will start again. 
————————_—_—_—_—_— 


SCARSDALE 
WESTCHESTER COUNTY 
UNIQUE — NEW LISTING 


On /4 beautiful acres with all facilities 

for entertaining on a aoe, scale, in- 

cluding 45x20 owing poo 

Modernized Early me ese with 7 

bedrooms, 7 baths. Ideal for Stage, 

Speen or TV Stars; for whom enter- 
taining is essential. 


Let us show you this aaa interesting 
and charming propert 


Asking ona.eee 
For Appointment Call 
FRESE, 


ROBERT Realtor 
12 Popham Road, Scarsdale, N. Y, 
SCaredate 3-8677 
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| Watch on Rhine 


Continued from page 4 qa 


for again, we are dealing with a 
Syovernmental or pseudo-govern- 
Smental monopolistic situation 
Bwhere precedents are very mean- 


N. Y. Times Nixes Ad 
On ‘Finder’s Keepers,’ 
Salves Telephone Co. 


The New York Times took the 


CALIF.’S 5% BITE 
ON TV-AM BOUTS 


Sacramento, Cal., July 30. 
California Gov. Goodwin J. 
Knight has signed a bill imposing a 





unusual step last week of refusing 


Singful and where a buyers’ market |to accept an advertisement from 


Bexists. However, Italy opened tel- 
Sevision to commercial advertising 
Bon a very limited basis this year. 
SThe history of commercial televi- 
Hsion everywhere portends that the 
future in Italy will be very bright, 
Bespecially when RAI-TV opens a 


| 
| 


| 
| 


WRCA, the N.Y. flagship of NBC 
Radio. Ad was a teaser on the 
station's “Finder’s Keepers” con- 
pratt, in which the station's “Pulse” 
| 


show broadcasts clues as to the 
| whereabouts of $1,000 which the 


Ssecond service in competition with | finder keeps. 


Bitself. According to Italian law, 
Wthey have another 19 
Syuaranteed manopoly, but here are 
F industrial influences afoot bringing 
b pressure on high governmental au- 
Sthorities to make some changes in 
S this sphere, 

is a centralized-decen- 
governmental network 

Commercial 


Germany 
alized 
peration 
s alread spread 
magazine-type advertising program 


Ve have not broached this market 

yet because of the lack of fore- 
eable profit 
ri investment 
competition has done 
the market, and we 
their pioneering efforts 
t n there soon. 


r 


Some of our 
business in 
appreciate 
We will 


1ubDdDing 


me 


t 


The most bullish of all the mar- 
k¢ in foreign language areas is 
Latin-America where ‘television is 
h as we know it. Even the gov- 
nent-contrelled operations in 
Argentina and Colombia are either 
or in part, commercial. But 
again, we run into currency 
which must be solved 
h barter, Recently, the gov- 
ernmental change in Colombia 
yuld appear to be encouraging 
ABC Film 

ed seven markets in Latin- 
erica thus far with two Span- 
ish-dubbed shows, “Passport to 
Danger” and “Racket Squad,” both 
ell received by the public 
advertisers. We look forward 
nuch more rapid development 
ear and next throughout 
America keeping in 


e blossoming 


err 


once 
probiems 


throug 


economies in 
but we must keep 
iger the differences in 

f market. To this end, we have 
an International Bulletin 

imary emphasis on Latin- 


countries, 


on 


- nerica which we send out month- 


nearly a thousand people in 
neies, sponsors and 
long ago, as a 
made what we 
eved to be.a very strong case 
the > of dubbed film series 
our analysis of what is hap- 
in the Puerto Rican mar- 
recent 
source 


Not- too 


l report, we 


ing a 
our 
iture in 

However 
should get 


I believe the 
together in an 
( nization similar to the MPEA 

negotiate frozen money situa- 
labor exchanges and 
such matters of freedom of 
and exit of product and pro- 
ming. The future will need 
an organization just as it was 


quotas 


In fact, we need it now 
T 


I also believe that in the future 


eign product 
er foreign 


for distribution in 
areas through welk 


m ¢ blished sales organizations. 


With these various thoughts in 
we are making our expan- 
yn plans for representation in 
every key area of the world, and 
» are currently investigating suit- 
le product to add to our own for 
lusive foreign distribution, 
Wherever American -ilm shows 
been sold, they have been al- 
ost without exception successful 
lich has sort of spread the eco- 
nomie gospel to the advertiser on 
benefits of a film show, rather 
n spending the additional 
oney necessary to achieve a local 
e production of the same quality. 
Money will eventually be made 
television film distributors sell- 


ive 


the 
€ 


abroad, but it all takes time 
and careful planning, which we 
nere at ABC film find extremely 


cinating and challenging. 





tor of Agriculture for 


t 


National Grange, Washington, 
D.C., according to 
Broadcasting 
anised-in 19494 « +« 


was 0 


years of! 


television | 
in its half-hour | 


rom Munich to Berlin, and again, ; 


e future looks very promising. | 


over and above the! 


Syndication has | 


tune | 


Telepulse re- 
i 


| 
all markets looms 


eded in the Motion Picture busi- } 


be feasible to acquire for- | 


Kansas City—Jack Jackson. Di- 
é KCMO- 
Radio and KCMO-TV, is resigning 
elfective Oct. 1 to accept the posi- 
1 of Director of Information for 


E. K. Harten- 
Dower, general manager of KCMO 
Jackson has headed 
e station’s farm department since 


Teaser ads showed a telephone 


booth and suggested that the loot 
could be found there. A station 
| spokesman said the N.Y. Telephone 
Co. requested the Times not to 
run the ad anymore because some 
people were beginning to damage 
phone booths in looking for the 
loot. The Times had reason to 


pany, for last year when the station 
ran the same kind of contest, lis- 
teners mobbed the Times offices 
when a clue suggested the money 
could be found in a Times want 
ad box. 

WRCA moreover this week put 
a new wrinkle on the contest by 
inaugurating a special competition 
for ad agency personnel. Anybody 
working in an agency who doesn’t 
have time to look for the money 
but who has an idea where it is 
can write the location in on a 
post-card. 











sympathize with the phone com-| 


5° tax on fight promoters’ re- 
| ceipts from radio-tv rights to box- 
ing and wrestling matches. 

State now levies a 5% tax on 
gross gate receipts of each match. 
| The legislation was introduced 
| at the request of the State Athletic 
| Commission, which complained it 
|needed additional revenue to po- 
| lice California boxing and wres- 
tling adequately. 

Commission chairman Dan Kil- 
roy said the commission was sup- 
| ported entirely by boxing and 
| wrestling tax revenue and that the 
attendance drop had left the group 
without enough money to do its 
job. 

“We were convinced,” he s aid, 
“that a large part of the gate de- 
crease was due to tv and we felt 
the only way to get more revenue 
was to tax the promoters’ share of 
| ty and ra@io rights.” 
|; An accurate estimate on how 
much the new tax may bring in is 
impossible, he added, but “edu- 
cated guesses are that it might run 
from $10,000 to $20,000 a year.” 
The 1956-57 revenue from the gate 
tax was about $108,000. 





Neen ee aaa 


VIAL ELA 


Chicago, July 30. 
Now that the ice has been 
‘broken, several long. standing 


broadcasting tabus are being side- 
stepped by individual stations 
with quiet nonchalance. Though 
tv started gingerly with the sub- 
ject of dope addiction, for in- 
stance, it’s now being discussed 
as freely as if it had never been 
verboten. WNBQ here, for one, is 
in the midst of a 13-week docu- 
mentary series on narcotics, 
“Shadows of the City.” conducted 
by Cook County Sheriff Joseph 
Lohman. 

- Latest tabu to be ditched is that 
on unwed motherhood. Without 
fanfare, WBBM-TV devoted the 
past entire week of the Lee Phillip 
daytimer, “Shopping with Miss 
Lee,” to films made at the Chi- 
cago Foundling Home, a refuge 
for unmarried expectant mothers. 
Lensed by the station’s Public Af- 
fairs department, the films depict 
all the procedures at the home, 
from admittance to rehabilitation, 
and include interviews with sev- 
eral of the unwed mothers, who 
are shown only by the backs of 
their heads. 





Chi Discarding Tabus 


WBBM-TV Is No Longer Afraid to Tackle Subject 
Of Unwed Motherhood 


cides with the institution's current 


tund-raising drive (it's supported 
}only by donation, and even the 
adoptions are gratis), although 
| WBBM-TV will make no overt 
pitch for charity contributions. 


| Participating sponsors of the show 
jhave given thei blessings to the 
project, and the station says it has 
also received approbation from 
|Father John S. Banahan, newly 
| appointed overseer of radio and 
itv for the Chicago archdiocese 


‘SIGN CLAUDE RAINS 
| FOR TV PIED PIPER’ 


Hollywood, July 30 

With the signing of Claude 
| Rains to play the evil mayor, major 
| casting has been completed for the 
tv film spectacular “Pied Piper of 
| Hamelin,” and it goes before the 
leameras at California Studios 
|Aug 19. It will be produced 
independently by Hal Stanley 
under the Starstan banner, for 
Liggett & Myers sponsorship 

Van Johnson and Kay Starr pre- 
| viously had been set for top roles 
|with Lori Nelson featured in the 





Foundling home coverage coin-/ musical adaptation of the tale 
SEs 
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WERE OPEMING THE DOOR 


TO SOUTHEAST FLORIDA'S 


$2.900.000,008 MARKET 


MIAM 


FL he 
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of 


TEN’S ON TOP — Right! On top of 1,453,800 people, 


representing 581,520 families 


TEN’S ON TOP — Right!-On top of 32,428 retail stores, 
employing 72,269 workers with a payroll of 165,482,000 


TEN’S ON TOP — Right! On top of more than 1800 manufacturing 
plants turning out products from milady’s chemise to monsieur’s carport 


TEN’S ON TOP — Right! On top of more than 3 1/2 million 
tourists who visit Southeast Florida and Miami every year 


more than 75 per cent of whom view TV during their stay 


ABT WETWORK: REPRESENTED WATIONALLY BY H-R TELEVISION, JMC, 


WPST 


aN 


10 


~~ 
S 





ti 


N 


sf 


6 


RADIO-TELEVISION 


VARIETY 


Wednesday, July 31, 1957 








NBC-TV’s 100 Specs 


Continued from page 25 








The Grand Treatment 


Chicago, July 30. 
Evidently encouraged by the 


|NBC ‘Club 60° to Get 
| 


which haven't yet been placed in; Motors 50th anni show, the Stand- | 2.) 1 antial response to “Club 60's” 


the network schedule. 

Spee lineup represents an in- 
crease ot 15°% in the number of 
shows over last season; total time 
is 117 hours, 21% over last year; 
26 shows of the 100, constiuting 35 
hours, will be teievised in color. 
Some of the schedule, reflecting 
the irregular preemption pattern, 
will occur in bunches—in the 12- 
day period between Nov. 16 and 27, 
web will air no less than eight 
specials. 

Lineup constitutes such previ- 
ously announced “series” as ‘“Hall- 
mark Hall of Fame,” with Maurice 
Evans set for “Dial ‘M’ for Mur- 
der” and a Shakespearean comedy, 
plus an original by James Costigan 
for an Easter show; the six Bob 
Hope, six Jerry Lewis and two 
Dean Martin shows; three Las Ve- 
gas originations; the 16 Henry Jaf- 
fe-produced, Shirley Temple-host- 
ed fairy tale series, with Miss 
Temple starring in the “Beauty and 
the Beast” kickoffer, this to be fol- 
lowed by “Legend of Sleepy Hol- 
low” and in April by a two-part 
musical version of “Robinson Cru- 
soe"; the four NBC Opera entries, 
along with a Christmas presenta- 
tion of “Amahl and the Night Visi- 
tors”; plus single shows like “An- 
nie Get Your Gun,” “Pinocchio,” 
“The Pied Piper,” “Texaco Com- 
mand Appearance,” the General 


ALL TEN 











TOP TEN 


24 ot the 
TOP 25 
oO 


WSAZ-TV 


In the June 1957 ARB 


survey of the 110 county 
area served by Huntington 
‘Charleston television ... 


WSAZ-TV PROGRAMS 
ARE 
WAY OUT IN FRONT 


1 THE FORD SHOW ~~ 

2 THE PERRY COMO 
SHOW 

3 YOUR HIT PARADE 

4 THE LORETTA YOUNG 

SHOW 

THE CHEVY SHOW 

THE PEOPLE’S CHOICE 

FATHER KNOWS BEST 

THE STEVE ALLEN 

SHOW 

9 TWENTY ONE 

10 THIS IS YOUR LIFE 


onrnu 





Atfilated with Radio Stations 
WSAZ. Huntington 6 WKAZ, Charleston 


LAWRENCE H. ROGERS, PRESIDENT 
Represented by The Katz Agency 





ees —s 





ard Oil of N. J. 7’th anni segment 
and the Emmy and Oscar Awards. 

On the public affairs side, web 
has set (but not yet scheduled) five 
“Conversations with Elder Wise 
Men” shows with Pablo Picasso, 
Igor Stravinsky, Ruth St. Denis 


and Ted Shawn, David Ben-Gurion | 


and Vannevar Bush; a Frank Capra 
science show on cosmic rays for 
Bell Telephone; two “Project 20” 
segmets, “The Innocent Years” and 
“Back in the Thirties”; “Assign- 
ment: Southeast Asia”; “Eleven 
Against the Ice”; and a pair of 
“March of Medicine” specials. Not 
included in the lineup are a pair 
of “in-depth” news series featuring 


Martin Agronsky along with one-| 


shots comprising a Chet Huntley 
interview with Tunisian President 
Habib Bourguiba; a three-parter on 
life in Poland; a Dave Brinkley re- 
port based on a tour of the U. S. 
and a special report on segregation 
in Great Britain. Additionally, not 
included in the lineup, are some 
265 hours of sport pickups and 
such special events as the Rose 
Bowl and Thanksgiving Day Pa- 
rades. 

Conspicuous by their absence 
from the roster of spec producers 


recent call for mail, NBC-TV not 


lonly has consented to renew the 
Chicago origination but has prom- 


ised not to treat it any longer as 
a stepchild. 

In promising full promotional 
;support, web is setting up press 
interviews in New York and Phila- 


|delphia for the show’s new host, | 
who flies in on| 
the net is) 


} 


Howard Miller, 
|Aug. 5. In addition, 
|making an attempt to showcase 
'“60"  principals—Nancy Wright, 
|Mike Douglas, and the 
| Larks—on other network shows. 
| Mello-Larks are now set ‘for a one- 
|shot on the Nov. 4 Jerry Lewis 
| show. 





Huntley, Brinkley’s 


| 
| 


~ Earlier NY. Feed 


When NBC-TV moves its Chet 











| Married a Bear | 


———= Continued from page 30 Gaal 
and said that, to carry the precious message of his snake-oil, he wanted 








Mello- | 


a filmed vehicle with the following characteristics: . 


1. Its basic dramatic conflict 
significance. 


must have overtones of international 


2. It must in some way incorporate the unquestioned universal 


appeal of animals. 


3. It must have a solid core of constructive Americanism, 


4. It must have a poignant 


inspirational quality. 


Within two days, the soothsayer returned with flip-flop presentation 
for a show called, “I Married a Bear,” 


Shortly, a revised presentation 
a Bear for the FBI.” 


The adveriiser acknowledged that it effectively met his first two 
requirements, but the other essential ingredients would have to be 
supplied before he could consider the proposal. 


offered a series called, “I Married 


The advertiser was deeply gratified by the incorporation of his third 


requirement, but asserted that no show could achieve a top rating 
without carrying an effective inspirational message. 

The flexible film fakir promptly proposed a show entitled, “I Married 
a Bear for the FBI and Found Spiritual Peace.” 


lady bear. 


| 
} 
| 
| 


At last report, they were having trouble finding a non-controversial 


In the green eyeshaded precincts of the industry's business offices 
the watchword that has evolved is “cross collateralization.” It is hard on 
the bridgework and an accurate definition is as elusive as the mean- 


ing of net producer's share or the distinction between pari passu and 


of the game is played something 


pari mutuel, but it is said to be highly desirable. One of the versions 


like this: one cross-collateralizes a 


| mediocre “property” with a financial commitment from a few affluent 
anne be stations and something good may confidently be ex- 


pected to happen. No one is quite 


sure what will eventuate, but it’s a 


Huntley-Dave Brinkley “NBC | formula—and if you have a “property” and a formula, it is generally 
| News” strip to 7:15 in the fall, the} agreed that one is in an impregnable reccupment position, whatever 


| news segment will be carried by 
the web’s New York flagship at 


it is. A logical extension 
the Bankers Trust Co. an 


were Fred Coe and Sol Hurok. Coe, | 6:45 to 7 p.m. WRCA-TV will pick} the industry. - s 
It seems time for the deep thinkers of the industry to remind them- 


his fairy tales assignment and is|Tepeat, in order to preserve its! selyes that when you cross-collateralize a horse and a donkey, you 


Kintner said, has been taken off 


negotiating a new deal with the 
web for a “major” spec series. Hu- 
rok’s name didn’t come up at the 
press conference, but an NBC veep 
said privately that he hadn’t come 
up with any hot properties and so 
wasn’t included. 


Seattle Channel 
Finally Resolved 


Washington, July 30. 
By a 3-2 vote, the Federal Com- 





munications Commission last week | 
finally decided one of the oldest | 
for | 


cases before it—the contest 
channel 7 in Seattle, Wash. Deci- 
sion went to Queen City Broadcast- 
ing Co. (KIRO), in which Saul 
Haas, at one time Collector of Cus- 
toms of the Port of Seattle, is the 
majority owner, and Chairman 


Warren G. Magnuson (D-Wash.) of | 


the Senate Interstate Commerce 
Committee holds a 3.2% interest. 
Hearings on the contest were 


completed more than three years | 
ago and the examiner’s recommen- | 


dation, favoring KIRO, was issued 
more than two years ago. In the 
Spring of last year, the Commis- 
sion remanded the case to the ex- 


aminer for further testimony on | 


the editorial policies of a news- 
paper in which Haas was partial 
owner some 30 years ago. A sup- 
plemental decision was issued by 
the examiner a year ago affirming 
his original recommendation. 

Competing for the channel were 
radio station KXA, headed by Wes- 
ley I. Dumm, and Puget Sound 
Broadcasting Co. (KVI), owned by 
Mrs. Laura M. Doernbecher and 
her two daughters, Mrs. Earl T. 
Irwin and Mrs. Charles P. Butler. 

Chairman John C. Doerfer dis- 
sented from the majority decision, 
Comr. Robert E. Lee also dissented, 
favoring another reopening of the 
hearings. The third Republican 
member, Comr, Rosel Hyde, did 
not participate. 

The decision was made possible 
by the votes of all three Demo- 
cratic members. The Commission 
presently has only six members. 





Pitt’s Ch. 4 Okayed 
Washington, July 30. 

Pittsburgh, last of the big mar- 
kets with only two VHF authoriza- 
tions, got its third last week when 
the Federal Communications Com- 
mission granted channel 4 (allo- 
cated to Irwin, Pa.) to a company 
formed by a merger of WCAE 
(Hearst newspapers) and KQV. The 
merger company, Television City, 
Inc., will be required to dispose of 
KQV to conform with FCC duo- 
poly rules. 

Three other applicants in the 
proceedings agreed to accept $50,- 
000 each as partial reimbursement 
for expenses in connection with the 


| up the 6:45 feed instead of the 7:15 


| strip of half-hour syndicated 

shows at 7 to 17:30. Thus, the 
| NBC news segment will precede 
{all competitive evéhing network 
| newseasts in N. Y., since WCBS- 


|TV uses the 7:15 feed of “Douglas | 


| Edwards With the News” and 
| WABC-TV carries the single 7:15 
John Daly newscast at that time. 
Both NBC-TV and CBS-TV, in- 
| cidentally, are hoping—without too 
much prospect of success—to ex- 
tend their respective 
newscasts to six days a week via a 
| Saturday show. CBS-TV is putting 
| the Saturday Doug Edwards news- 
i on sale, but even if it finds a 
client is pessimistic on the station 
clearance for the Saturday seg- 
ment. It’s tough enough to clear 
the weekday feeds, the network 


| 


telecast, but it first must firm up 
weekday sponsorship. Web 
week finally tied down Glidden 
Paint to alternate Wednesdays on 
the show, but still has a long way 
to go before it can post the week- 
| day SRO sign. 

NBC is planning its double feed 
| pattern on the show weekdays in 
order to accommodate affiliates 
| with a choice of time periods. 
WRCA-TV is already program- 
ming news at 6:45, and will take 
this 15-minute local news bloc and 
move it down to 6:30, cutting away 
part of its “Movie 4.” At 7, station 
has its most prosperous single 
strip of time, filled solidly with 
syndicated shows, and station pre- 
fers to back up local news with 
network news to disturbing the 
| syndicated strip. 


| WSB-TV Unveils First 
In Ambitious Series 
On Reclaimed Humans 


Atlanta, July 30. 

WSB-TV last week unveiled at a 
special preview the first in a 
projected series of six half-hour 
documentaries dealing with the re- 
clamation of human beings trapped 
by tragedies. 

No. 1 in the series, titled “The 
Road Back,” deals with prisoner 
rehabilitation. It is an expansion 
of segments filmed at the Atlanta 
Penitentiary shown previously on 
WSB-TV’s Newsroom, nightly half- 
hour show. It will be used to lead 
off the series Sunday, Aug. 4, 
subsequent releases are scheduled 
to follow at three-month intervals. 

Ray Moore, station's spieler, 
narrates “The Road Back.” He 
spent some 120 hours in preparing 
“The Road Back.” This does not 
take into account the time put into 
show by WSB-TV cameraman Joe 
Fain and his assistant, Jay Durham. 

WSB-TV is underwriting the cost 
of this series, an unusual and 
searching look into rehabilitation. 
Other areas to be surveyed are the 
mentally ill, speech school for 
teaching deaf children, alcoholism, 
unwed mothers and juvenile 
delinquency. Locale for all the 
programs will be Georgia. 

Keeping step with its “voice,” 
WSB Radio, NBC affiliate, staged 
the first in a new radio series 
tied “Witness,” . 








evening | 


finds. NBC is mulling a Saturday | 


this | 


| get a sterile jackass. 


‘You'd Never Guess That 
Blanche Was Running 
A One-Woman Office 


Blanche Gaines, the “one woman 
office’”— only other employee is a 
secretary-assistant —is having a 
windfall on script sales to tele- 
vision and radio, in repping her 
writers for Hollywood stints, and 
in the book field. 


In tv, here’s the Gaines graph; | 


“Studio One Summer Theatre,” 


| Helen Cotton's “The Unmention-| 


j able Blues”; regular “Studio One,” 
opening the 1957-58 season, “The 


son Bond, and subsequently a pair 
of Jerome Ross plays, 


Cochran's “Ven- 


Bill Barrett’s 


itre,” Joseph 
geance” and 
| With the Lion”; 
Rod 
son's skein, “A Passage for Trum- 
pet”; “Matinee Theatre,” two orig- 
inals, “The Fawn” by Lucile Duffy, 
coming up tomorrow (Thurs.), and 
“Hand Me Down” by Helen Cotton; 
two adaptations by George Low- 
ther, “Where Angels Fear to 
Tread” and “Women Have Ways” 
(two originals and five of his adap- 
tations already have been produced 
this summer on the series); three 
writers on the new Screen Gems 
“Ivanhoe” series, Joseph Cochran, 
Shirl Hendryx, Irving Richin; for 
NBC-TV’s new “Court of Last Re- 
sort” series, Frank Gilroy’s “The 
Darlene Fitzgerald Case.” 

In radio, three scripts by Carol 
Warner Gluck for the CBS “City 


Hospital.” 
Four of Mrs. Gaines’ writers are 
operating in the Hollywood sce- 


nario marts, John Gay with Hecht- 
Hill-Lancaster on “Run Silent, Run 
Deep” starring Clark Gable; Frank 
Gilroy, who’s just completed “The 
Transfer” from his original short 
story for producers Norman Pan- 
ama and Melvin Frank and starring 
| William Holden (for Paramount re- 
lease); James Blumgarten, who re- 
| cently finished “Mr. Rock ’n’ Roll” 
|for Frederick Productions; and 
| Serling’s “Company of Cowards” 
for Metro. , 

Three in the Gaines stable have 
been included in “best tv plays” 
anthologies: Ballantine Books, 
“Best of TV,” edited by Florence 
Britton, with entries by John Gay 
(“The Sentry,” given on “Alcoa 
Hour”), and Frank Gilroy's adap- 
tation of “A Matter of Pride” 
(“U. S. Steel”) from John Lang- 
don's prizewinning story; and Har- 
court-Brace’s “Best TV Plays of 
1957,” edited by Bill Kaufman, en- 
compassing Serling’s “Requiem for 
a Heavyweight” out of “Playhouse 
90.” (This was credited in error 
to the Ashley-Steiner office last 
week.) In addition, Mrs. Gaines 
set the deal for Simon & Schuster’s 
publication of “Patterns,” a collec- 
tion of teleplays by Serling titled 
from his work originally done on 
Kraft, It will be issued in Septem- 


st 








° Meveher ’ 


Night America Trembled” by Nel-| 


“Please | 
Report Any Odd Characters” and | 
“Act of Mercy”; “Kraft TV Thea- | 


“Run | 
“Playhouse 90,” | 
Serling’s play for next sea-| 


| Apprex. $85,000 required. 


f this would indicate that a merger between 
the Book of the Month Club could dominate 





Storer Nixed On 
Shifting to Hub 


Washington, July 30. 

| Plans of Storer Broadcasting Co. 
| to enter the Boston market via pur- 
| chase and relocation of WMUR-TV 
jin Manchester, N.H., were finally 
| dropped last week when the Feder- 
al Communications Commission 
dismissed the transfer applications 
at the request of the parties. 

Automatically killed by the ac- 
tion was the deal by which the 
| Washington, D.C., Post was to pur- 
| chase WAGE-TV in Atlanta, Ga., 
which Storer had sold contingent 
on approval of the Manchester 
transaction to conform to FCC mul- 
tiple ownership rules. 

Storer’s Boston plans ran into 
several snags which would have 
meant long and involved hearings. 
New Hampshire groups bitterly op- 
posed relocation of the Manches- 
ter station on grounds it would 
leave the area without local pro- 
gramming. Boston stations also ob- 
jected on grounds of economic in- 
jury. Finally, an application was 
filed by a local group for the chan- 
nel on which WMUR operates, 
which may have required a hearing 
on the renewal of license. 














| Lease Opportunity 
f 


or 
a 

| Executive Producer 
|] Plush air-conditioned, newly dec- 
crated executive suite. Entire 
floor consisting of one large office 
(20x20) one medium and one 
small office. Carpeting and drapes 
available. Smert 57th Street ad- 
dress near agencies and networks. 
Reasonable 


BOX V-861, VARIETY 
154 W. 46th Street, New York 346 














FOR SALE 


LOS ANGELES WHOLESALE 
TOY and IMPORTING 
| BUSINESS 


| 
|] Established 30 years. C.P.A. state- 
|] trinction if needed. 





BOX V-1335-57, VARIETY 
154 W. 46th Street, New York 36 





AGENCY CONTACTS 


Resume—Box V-1730-57 VARIETY, 
154 W. 46th St. New York 36 
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Decca Sparks Major Fall Push 
With 40-Package Release 





Decca Records is hitting the fall 
market with the biggest album re- 
lease in its history—40 sets cov- 
ering all markets from country & 
western to classical. Backing up 
the package splash, Decca is offer- 
ing special discounts to dealers, 
ranging from 5 to 10%, and a ma- 
jor promotion campaign compris- 
ing consumer booklets, samplers, 
display material for dealers and a 
new catalog containing full-color 
album illustrations. 


rN 
7 


Kerinys’ Boone Boom 


Nick Kenny, N. Y. Daily Mirror 
columnist, and his brother, Charles, 
are making it_two oldies in a row 
with Pat Boohe on Dot Records. 
The Kennys, who wrote the click 
“Love Letters in the Sand,” with 
J. Fred Coots, now riding with the 


DISK INDUSTRY 
N A COLD AGE 


By HERM SCHOENFELD 


The disk industry {fs moving 
ahead to unprecedented grosses 
this year. All fears that the boom 
of the past few years is heading 
for a bust have been brushed aside 
in the continued acceleration of 
the disk biz. 


Industry execs believe that the 











Boone release, “Goldmine in the full potential of the disk biz will 
| Sky,” a 1930s hit by Bing Crosby.| not be tapped for years to come. 


Topping the Decca fall release is | Both “Love Letters” and “Gold- 
the four-LP “Satchmo—A Musical | mine” are Bourne Music publica- | 


For the past several years, it has 
been growing at a rate of about 








Autobiography of Louis Arm- 
strong,” 
$19.50. sound in a de luxe box, 
the package contains a profile of 
Armstrong by Louis Untermeyer; 
“an appreciation” by Gilbert Mill- 
stein; a photo series; and discogra- 
phical notes tracing the original 
versions of the 48 Armstrong 
“classics.” 

Decca is also putting out a new 
album by Al Jolson titled “Among 
My Souvenirs,” containing selec- 
tions originally taped for the 
“Kraft Music Hall” broadcasts. An- 
o‘her set is “Club Durant,” with 
Jimmy Durante and guests, includ- 
ing Ethel Barrymore, Bing Crosby, 
Eddie Cantor, Al Jolson, Sophie 
Tucker and others. Crosby also 
has one album titled “New Tricks.” 

Virtually the full Decca talent 
roster is represented in the re- 
lease with other packages by Bill 
Haley & His Comets, Sammy Davis 
Jr., singing with Carmen McRae, 
Burl Ives, Mills Bros., Wayne King, 
Roberta Sherwood and others. 

The jazz sector includes sets by 
Ralph Burns, Wingy Manone, John 
Grass and the Amram-Barrow 
Quartet, while the classical series 
is being augmented by releases fea- 
turing Segovia, Carmen Amaya, 
Dietrich Fischer-Dieskau and Jorg 
Demus, plus two albums of “Grand 
Cpera Highlights.” 


' 
Decca has been presenting the 


program to dealers at a series of 
meeting and cocktail parties, wind- 
ing up in New York today (Wed.). 
Decca sales v.p. Syd Goldberg and 
sales manager Claude Brennan 
have been touring Decca branches 
to spark the campaign among the 
company’s sales personnel. 


Gayles Sues Jack Gale, 
Jos. Diamond to Retain 
Stake in United Music 


Juggy Gayles, in a fight to main- 
tain his interest in United Music, 
filed suit in N. Y. Supreme Court 
last week against his former part- 
ner, Jack Gale, and Joseph Dia- 
mond, who held a promissory note 
of $10,050 from Gayles. Suit 
stemmed from the fact that Gayles 
had put his 50 shares of stock in 
the Mutual company for the loan. 

According to the complaint, 

Gayles executed a one-year prom- 
issory note to Diamond on May 29, 
1956. Using an alleged grace 
period, he claims he planned to re- 
deem the stock on June 20, 1957. 
Gayles charged that his pértner, 
Gale, redeemed the 50 shares on 
June 13, 1957. Immediately 
thereafter, it was charged that 
Gale notified Gayles that the lat- 
ter no longer had any interest in 
Mutual. 
_Gayles, who said that he con- 
fided in Gale about the loan, 
charged the latter with violating a 
“fiduciary relationship” in alleged- 
ly redeeming the stock without his 
knowledge. The complaint asks 
that the promissory note to Dia- 
mond be declared illegal and void; 
that Diamond be directed to return 
to Gayles or Gale the $10,050 paid 
in redemption of the United stock 
that Gayles put up as collateral; 
that Gale be enjoined from assign- 
ing to anyone else the promissory 
note which he redeemed for his 
own benefit; and that Gayles be 
declared the legal owner of the 50 
Shares in Mutual. Gayles claims 
that the 50 shares in Mutual are 
worth $50,000. 

At the present time, Gayles is 
working onthe sales »premotion 
Staff of Jubilee Records in New 





which has been tagged at | 


tions. 





Coral in Major 


Decca's subsid, Coral Records, is 
readying a major fall splash themed 
to the slogan of “The World's Fin- 
est Music,” which is the title of a 
Lawrence Weik package for the 
label. That will be one of 43 albums 
to be released by Coral in the fall 
in addition to seven EPs. All of 
Coral’s artists will be represented 
in the releases. 

Like Decea (see separate story), 
Coral is also offering a dealer dis- 
count plan ranging from 5 to 10%, 
| in addition to supplying displa 
| material, one unit of which is de- 
| Signed as a permanent merchan- 
| diser for Welk albums. Coral has 
|also prepared a disk jockey ‘“sam- 
| pler”’ package with selections from 
| 22 of the albums included on two 
LPS for broadcast purposes. Also 
for radio stations, Coral has in- 
augurated an LP subscription serv- 
ice at $50 a year covering the costs 
of monthly shipments of albums. 

Norm Weinstroer, Coral general 
sales manager, presented the pro- 
pram to his sales staff over last 
weekend. 


LONDON RECORDS GOES 
BACK TO $4.98 ON LPS 


London Records, which cut the 
prices of its LPs to $3.98 a couple 
of years ago along with the major 
companies, is now raising its prices 
back to $4.98 on a series of its 
albums. London execs ascribed 
the move to increased recording 
and overhead costs. 

In the last. year, several indie 
labels have also hiked their LP 
prices for the same reason, pro- 
ceeding on the theory that if a cus- 
tomer wants a particular album, 
the price differential won't matter. 


Robbins Music’s Themes 














Hollywood, July 30. | 

For the first time in the studio's | 

history, a folio of music will be) 

published from the main themes of | 
a feature production. 

Film is “Raintree County,” 

Metro’s $5,400,000 entry which 


fall. Robbins Music, a Loew's sub- 
sidiary, is publishing a folio of the 
main themes under the title of 
“Melodies from Raintree County.” 


sheet music copies of “The Song 
of Raintree County” and “Never 
Till Now,” from the film. Johnny 
Green composed the score; lyrics 
to the two numbers were added by 
Paul Francis Webster. 


David Rose’s Coral Set 
Hollywood, July 30. 

David Rose, a longtime stalwart 
on the MGM Records label, makes 
a rare excursion into another 
diskery next week. 

Rose has. been assigned to ar- 
range and conduct an album which 
Erin O’Brien will cut for Coral. 
Label’s a&r chief Bob Thiele is 
expected on the Coast to supervise 








York, 


the sessions. 


Spree on Sets 


In addition, Robbins will publish 


20% per year and everything points 
to a continuing growth at the 


same pace. With the disk gross now | 


at around $300,000,000 per year, the 
$500,000,000 gross level is now 
| looming as a reality for 1960. 
| Concern over a possible glut in 
the packaged goods market, which 
| Was expressed by several execs last 
| year, has now apparently vanished. 
| The upbeat in the number of album 
| releases, which now totals over 160 
per month, shows no signs of slack- 
| market, as far as new albums is 
| concerned, is as healthy as ever. 
Optimistic outlook of the disk 
|industry is indicated by the big 
splashes being made this fall by 
| (Continued on page 104) 


House Panel OK’s 
_ Lowering Tax For 
Music Publishers 


Washington, July 30. 

Relief from a severe tax threat 
j under which the musie publishing 
industry has been operating for 
the past few years has been okayed 
in the House Ways and Means 
Committee. The proposed tax bill, 
introduced by Rep. Eugene Keogh 
(D., Brooklyn), would kill a ruling 
by Internal Revenue that many 
publishers are now subject to taxes 
as personal holding companies be- 
cause a majority of their income 
derives from royalties. 

With personal holding company 
taxes ranging up to 93% as against 
a 52% corporation tax maximum, 
} many publishers are faced a mur- 
| derous tax squeeze because of con- 
ditions not under their own control. 
| For the past several years, royal- 
ties from performing rights so- 
cieties and disks have been grow- 

ing while income from sheet music 
has been waning. As a result, in- 
| come from royalties for many pub- 








| lishers, now exceeds revenue from/fyll range from low to luxury | 


| the “normal” publishing operation. 
| The Music Publishers Protective 
| Assn. brought the predicament of 


| been vigorously backing the Keogh 
legislation. 

Other bills given the greenlight 
by the House Ways and Means 


20% bite on nitery tabs to 10%, 
and (2) wipe out the manufacturers’ 


| for 25c. or less. 


RCA’S TALENT SPREE 
AT MILWAUKEE GALA 


RCA is spreading another talent 
layout next Tuesday (6) at 
|Temple of Music in Washingion 
Park, Milwaukee, in an affair 
| marking the Milwaukee Journal's 
75th and 
50th anni. The al fresco show will 
include Hugo Winterhalter- con- 
ducting the local orch and singers 
Julius LaRosa, Pat O'Day, Chet 
Atkins & The Rhythm Rockers and 
the Lane Bros. 
| Jack Burgess, Victor singles 
|chief, and Jack Dunn, promotion 
| manager, will fly from New York 
|for the show. All seats are going 
| for 50c. 





have mainly featured classical and 
| semi-classical artists. . 





SEAT BIG BALL OF WAX 


Multiple Innovations Unveiled By 
Col in Fla. Preview of “Hi Fi for Fun 


Miami Beach, July 30. 





Band Honors US Composer 


London, July 30. 

Frank Perkins, the U.S. con- 
ductor-composer, now visiting 
London, went to Buckingham 
Palace last week to see the 
changing of the Guard, and 
the military band, as a per- 
sonal tribute to him, played 
his Fandango in the palace 
courtyard. 

The Irish Guards Band was 
conducted by Captain C. H. 
Jaeger, who, himself, will 
shortly be visiting the U.S. on 
a countrywide tour. 











RCA’s Tailored 
For Teens’ EPs 


ening. The absorption power of the , 


RCA Victor is going after the 


teenagers to push its EP line. Label | 


is expanding its EP program with 


platters cut by teenagers for teen- | 


agers. 
According to Ed Heller, of Vic- 
¢tor’s artists & repertoire staff, a 
larger share of the teenage market 
can be captured if the EPs are 
tailor-made for their audience. He 
| points out that in the past most 
EPs have been taken from LPs or 
a combination of single disks. The 
success of Victor's 
Dance The Honky Tonk” 
“Teenagers Dance The Hop-A-Do,” 
both featuring a trio of juves 
known as The Kids, has sparked 


the company’s new teenage stress. | 


Victor already has doubled the 
‘number of its EP releases, issuing 
them twice instead ef once a 
month. Other records in the “teen- 
| age tailored” EP series to be re- 
| leased soon include disks by 17- 
| year-old Janis Martin, The Twin- 
| tones, two 16-year-old boys, and 
| 19-year-old Nick Venet. 


Since many of the releases in 
'this EP program will be pegged 
on dance step lines, Heller is 
scouting for new dance angles. 


COL SETS $1,000,000 
AD PUSH FOR PHONOS 


Mimai Beach, July 30. 
Columbia Records this fall will 
market the largest phonograph 
line in its five-year history in that 
field. The phonos encompass the 





| priced sets, the latter group re- 
| flecting the national trend toward 
| quality products. The top-priced 

,995 combination acquired from 


’ . 7 the music publishers to the atten-} ¢) 
From Metro Ss ‘Raintree } tion of Congress last year and has | Bell & Howell, is creating as much 


“Teenagers | 
and | 


| Under the siogan of “Hi Fi for 
| Fun,” Columbia Records unveiled 
| its multi-pronged fall merchandis- 
ing campaign before some 700 dis- 
tribs and dealers at its annual sales 
convention at the Americana Hotel 
| here over the weekend (26-28). 

The program includes several! in- 
novations for Columbia, embracing 
the entry into the stereophonic tape 
| market; the introduction of a new 
| low-priced label, Harmony Records; 
a new two-volume pop LP series 
| at a $6.98 price; a single standard 
|} series plus a renovated “Hall of 

Fame” LP series. 

In the tape field, Coil will start 
| off with 10 sterec package releases 
' in both the pop and longhair idioms 
;at prices ranging from $12.95 to 
$19.95. For the dealer, Col has 
; come up with a theft-proof display 
|in which the tape packages lock 
| into the box. 

Harmony’s 50 Pop Sets 
| The new Harmony series, with 
a price tag of $1.98 for the 12-inch, 
LPs, is kicking off with 50 pop al- 
bums, most of them taken from 
previously released aibums. Three 
of the albums, however, were 
newly recorded to highlight the 
series. Harmony is due to become 
|} an across-the-board label with 1! 
classical sets to be released next 
month, In October, a regular re- 
lease schedule of five or six pack- 
ages monthly will be launched. 
Col is aiming the low-priced 
label at the chain stores and the 
| rack jobbers, in addition to dealers 
who have been accenting other low- 
priced labels. In the last couple of 
years, the low-priced LPs have 
been growing into big business, 
particularly via the exposure in che 
supermarkets, drug stores, etc. 
| From Aug. 1 to Sept 28, when 
the fall orders are being written 
Col distributors are offering a 
merchandise “dividend” to re- 
| tailers, amounting to 10% of the 
(Continued on page 104) 


Col’s Talent Roster 


Stages In-Person ‘Spec’ 
For Disk Sales Meet 


Miami Beach, July 30. 

Parade of its top talent roster 
Sunday (28) by Columbia Records 
for the 700 sales execs and distri- 
| butors and their wives climaxed 
| the company's successful conclave 
| here, topper being the introduction 
|of Rhonda Fleming by prexy 
Goddard Lieberson. 
The Bal Masque of the Ameri- 
| cana Hotel made the perfect 
}setting for the talent parade, 
smoothly introed by Lieberson. It 
added up to an over three-hour 
| song-instrumental spectacular that 
| offered every phase and facet of 
|} vocal and orchestral styles, wii) 
| Les Elgart’s orch providing excel- 








interest among the distribs and | lent show-backing. 

dealers as the minimum priced} Leonard Bernstein, Mitch Miller, 
| models ranging from $29.95. |Percy Faith, Paul Weston and 
With strongest accent on push- | Andre Kostelanitz were on hand for 


the | 


|Styne’s Stratford Music 


| Committee, where all tax legisla- | 
| tion originates, would (1) cut the | ing the $200 bracket sets, in line 
| with the upped stress on quality 


goes into roadshow release in the excise on children’s disks selling that the company will back up its 


product sales, it was announced 


j 


hi-fi phono push with a $1,000,000 | 
national advertising campaign in| 


; all media beginning in mid-Sep- | 


tember. According to Arthur 
Schwartz, ad-sales promotion di-, 
rector, there will be 38 models of- 


fered. 


the park commission's | 


In the past, these concerts | 





On Film-Legitune Push 


Composer Jule Styne is keeping 
his Stratford Music firm jumping. 
Slated for a publishing push this 
fall are the tunes he's writing for 
the film version of “Auntie Mame” 
and the legiters “Say Darling” and 
“Gypsy.” Betty Comden = and 
Adolph Green will pen the lyrics 
to the Styne melodies. 

The Stratford operation is man- 
aged by Buddy Robbins and uses 


‘Chappell as selling agent. i 


| gent 


the batoneering section; Frankie 
Laine belted away at his frenetic 
best to lead the pop division with 
Don Cherry, Johnny Mathis and 
the Hi-Lo’s adding more zing 

The distaffers, primed for this 
all-important shot at the distribu- 
tors who'll push their platters, 
included Miss Fleming and w»- 
comers Jerri Adams and a sleck, 
Eileen Rodgers projecting a more 
subdued, effective style. 

Country & western segment had 
Marty Robbins heading a contin- 
which included Ray Price, 
Carl Smith and Mel Tillis, as well 
as Van Howard, George Morgan 
and Bobby Lord. 

Interesting note was presencs of 
reps from the top hotel-cafes in the 
audience, gandering the talent 
roster with view to bookings for 
the futtre. Laine is already 
skedded for the Americana, with 
absent Vic Damone another Colum- 
bian regular along the circuit 
here... Johnny Mathis is also pacied 
for ananpearanre and Miss Fiem- 
ing is getting bids. 
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Sarah Vaughan (Mercury): 
“BAND OF ANGELS” (Witmark*), | 
title tune of the Warner Bros. pic, 
is a big ballad with big chances via 
this excellent rendition by Miss 
Vaughan. “PLEASE, MR. 
BROWN” (Leeds*) is a so-so hu- 
morous ballad with a Latin beat. 

Pat Boone (Dot): “GOLDMINE 
IN THE SKY” (Bourne*), the 
oldie, gets a highly pleasing slice 
with a light western flavor. “RE- 
MEMBER YOU'RE MINE” ‘Lowe- 
Tray*) is a good teenage-slanted 
ballad. 

Julius LaRosa (RCA _ Victor): 
“FAMOUS LAST WORDS” (Quin- 
tett), a very clever entry with a de- 
finite beat, should put Julius La- 
Rosa back into the disk money, 
even though the LQ. of this tune 
is higher than average. “WORLD'S 
APART” (Coliseum?) is a lilting 
ballad with an interesting, even if 


Jocks, Jukes and Disks 


By HERM SCHOENFELD 





somewhat familiar, idea. 
Leroy Anderson Orch (Decca: 








another pleasing item done with 
multiple-track vocals. 

Joseph Gershenson Orch (Coral): 
“MAIN TITLE” (Skinner*), theme 
of the U pic, “Interdude,” is an 


elaborately embroidered instru- 
mental with a melodic theme for 
the’ commercial market. “END 


TITLE” (Skinner*) is another part 
of the same soundtrack. 

Merv Griffin (Decca): “I KEEP 
RUNNING AWAY FROM YOU” 
(Berlin*), a swinging Irving Berlin 
number, is belted in neat commer- 
cial style by Merv Griffin. “WILL 
I FIND MY LOVE TODAY” (Rob- 
ert*) is a fine ballad also handled 
effectively. 

Johnny Janis (ABC-Paramount): 
“LATER BABY” (T.C.t), a bounc- 
ing rhythm item, gets a_ typical 
rockabilly slice by Johnny Janis. 
“ALL THE TIME” (Pamco*) is in 
the same groove. 

Buck Ram Orch (RCA Camden): 
“CRAZY LIPS,” one of four rock ‘n’ 
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(RCA Victor) 
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“PORGOTTEN DREAMS” (Mills*), 
revived out of a two-year old al- 
bum, is a sparkling instrumental by 
Leroy Anderson which should take 
iis place in his string of hits. “THE 
BLUEBELLS OF SCOTLAND” 
(Mills*), Anderson adaptation of 
the folksong, has charm. 

Guitar Slim (Atco): “IF I 
SHOULD LOSE YOU” (Progres- 
sive’, a blues ballad, is belted 
in gripping style by Guitar Slim 
who infuses a gospel-singing qual- 
ity into the lyric. Could go all the 
way. “IT HURTS TO LOVE SOME- 
ONE” (Progressive?) is more rou- 
tine material. 

Lena Horne (RCA Victor): 
“SWEET THING” (Famous*), a 
swinging ballad with a good lyric, 
gets one of Lena Horne’s socko de- 
liveries. It’s one of those show 
biz mysteries why a songstress of 
Miss Horne’s ¢alibre hasn't come 
up with a disk smash in recent 
years. “THAT OLD FEELING” 
(Feist*), is the siandard another 
standout side. 

The Hi-Lo’s (Columbia): “WHEN 
PAMELA THROWS A PARTY” 
(Korwin*), a swinging number with 
a single lyric line, gets a highly. in- 
fectious workover from the Hi-Lo’s 
and this version could get into the 
money. “A SHINE ON YOUR 
SHOES” (Harms*), the oldie, gets 
a fancy arrangement that loses 
some of the point. 

Edmunde Ros Orch (London): 
‘MELODIE D'AMOUR” (RayVent), 
an entry in the whilom calypso 
eycle, is still a winning entry as 
vocalled in an easy way by Ed- 
mundo Ros, “THE CARNATION 
CIRL” is an okay Latin-styled in- 
strumental patterned after a Greek 
melody. 

Burt Bacharach (Cabot): 
“SEARCHING WIND” (Famous*) 
is given a plush instrumental set- 
ting by Burt Bacharach’s piano and 
Marion Evans’ orch. Highly listen- 
able after repeated spins: “ROS- 
ANNE” (ABC*) is given a similar 
treatment. 

Ginny Gibson (MGM): “IF THAT 
WOULD BRING YOU BACK TO 
ME” (Remick*), a class ballad, han- 
died in lucid style by Ginny Gib- 
son and should pick up lotsa spins, 
“THE PLACES I'VE BEEN” (Mu- 
tual*) is another adult piece of 
material nicely phrased. 

Ray Martin Orch (Capitol): 
“MANHATTAN TANGO” (Zodi- 
ac’), a fine instrumental by Ray 
Martin, gets a colorful, slickly ar- 
ranged performance by a large 
orch. “HELADERO"” (Zodiac?) is 
another lush-sounding instrumental 
with a lilting melodic strain: 

Ray Conniff (Brunswick): “SU- 
PER CHIEF” (Regent*), a driv- 
ing instrumental with a locomo- 
tive motif, gets an all-out work- 
éver by Ray Conniff's combo. 
“BEANIE BOY BOOGIE” (Re- 
gent?) is an even more frantic side. 

Betty Johnson ‘Ball¥): “THE 
SONG YOU HEARD WHEN YOU 
FELL IN LOVE” (Trinity+), a} 
pretty ballad, is handled with a| 
clear, simple approach by ar A 
Johnson and chorus. “I'M BEGEN- | 
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rel’ Buck Ram compositions in this 


EP, is a solid rhythm number 
vocalled in bluesy style by Don 
Wyatt who also handles “ANY 


HOUR,” a slower-tempoed entry. 
“HEY OPERATOR,” avcother 
bounce item, is delivered in typical 
rocking style by Eddie Williams 
“THAT'S A LOTTA BRASS” is an 
instrumental more in the swing 
than the r‘n’r groove. 

Gogi Grant (RCA Victor): “IT’S 
A WONDERFUL THING TO BE 
LOVED” (Granmore*), a_ ballad 
with a showtune quality, shapes up 
as excellent material for Gogi 
Grant’s open-voiced belting style. 
“THAT’S THE LIFE FOR ME” 
(DeVorzon-Traymore*) is an okay 
rhythm ballad. 

Laura K. Bryant (Cameo): “THE 
KISS I NEVER HAD” (Lowe-Jung- 
nickel*), a slow blues tune, gets a 
potent reading by this rock 'n’ roll 
songstress. It could stir some 
noise. “I DON’T HURT ANY- 
MORE” (Hill & Ranget) is in a 
more conventional pattern. 

Johnny Wells (Penguin): “MISS 
PONY TAIL” (Beatrice*) is a 
bright rocking number with a 
boogie beat and a teenage lyric 


that doesn’t exactly blaze any 
trails. Johnny Wells’ vocal is 
okay. “CAN I HELP IT.” (J.M.*) 


is even more cliched. 
Tommy Panto (Ken): “I BE- 
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LIEVE IN ANGELS” (Time?) is a 
so-so ballad delivered by an okay 
tenor, Tommy Panto. “PURPLE 
MOUNTAIN” (Time*) is a rock- 
abilly item with an inappropriate 
lyric. 

Otis Williams (De Luxe): “ROLL- 
ING HOME” (R-T*), a solid rock 
‘n’ roll entry, has impact via an au- 
thentic-sounding workover by Otis 
Williams and The Charms. “DO 
BE YOU” (Lois+) is one of those 
nonsense-syllable ballads which 
goes nowhere. 

Joyce Taylor (Liberty): 
DIARY” (Apollo*), another teen- 
acge-slanted tear-jerking item with a 
familiar beat, gets an effective 
rendition by Joyce Taylor. “HOW 
| WILL I KNOW” (United*) has a 
;}more intricate and _ interesting 
rhythmic pattern, 

Tutti Camerata Orch (Disney- 
land): “TRUMPETER’S PRAYER” 
(Disney*), a lilting instrumental, 
showcases Conrad Gozzo's trumpet 
and a wordless choral ensemble. A 
pretty sound. “BOY MEETS HORN” 
(Disney*) is a more swinging num- 
ber with Shorty Sherock’s horn in 
the forefront. 

Billy Maxted (Cadence): “TWO 
FINGER BLUES” (Scherer?) is an 
excellent blue instrumental played 
to the hilt by Billy Maxted’s crew. 
“STRANGE CARGO” (Robbins*), 
an oldie, also gets attractive, off- 
beat slide. 

Johnny Dee (Colonial: “1,000 
CONCRETE BLOCKS” (Bentley*) 
is another pleasing country-type 
jailhouse member written and sung 
by Johnny Dee. “IN MY SIMPLE 
WAY” (Bentley+) is more Dee ma- 
— adequately described by the 
title. ¥ 
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Coody's Album Bestsellers 


leading New York disk retailer 


whose global mail order operation refiects not only the national 


Artist Title Label 
1. Frank Sinatra A Swingin’ Affair Capitol 
2. Harry Belafonte Evening With Belafonte RCA Victor 
3. My Fair Lady Original Cast Columbia 
4. Lena Horne At The Waldorf RCA Victor 
5. Nat King Cole Love Is The Thing Capitol 
6. Roger Williams Fabulous Fifties Kapp 
7. Modern Jazz Quartet At Music Inn Atlantic 
8. Miles Davis Round About Midnight Columbia 
9. The Weavers Weavers At Carnegie Hall Vanguard 
10, Ella Fitsgerald Sings Rodgers & Hart Verve 
ll. Erroll Garner Concert By The Sea Columbla 
12. Polly Bergen Bergen Sines Morgan Columbia 
13. Shelly Manne My Fair Lady Contemporary 
14. Around Werld 80 Days Sound Tracx Decca 
15. Fitzgerald, Affnstrong Ella & Louis Verve 
16. Brubeck & Jay & Kai At Newport Columbia 
17. Most Happy Fella Original Cast Columbia 
18. The King & I Sound Track Capitol 
19. Louis Armstrong Louis and The Angels Decca 
20. New Girl In Town Original Cast RCA Victor 
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| Reberta Sherwood: “Gotta Right 


|To Sing” (Decea), Roberta Sher- 
'wood’s potent song-belting pyro- 
|technics get another showcase in 
jthis bundle of standards. Teeing 
|off with “I've Gotta Right To Sing 
|The Blues,” Miss Sherwood tears 
into such oldies as “Who Did You 
|Fool, After All,” “Georgia On My 
|Mind,” “Mississippi Mud,” “Cheat- 
jin’ On Me” and “Baby Face,” 
|among others. The Jack Pleis orch 
|backs up solidly. 4 


| Frank Fay: “Be Frank With Fay” 
(Bally). Veteran performer Frank 
|Fay, who has not been too active 
late, revives his vaude-days 


| break-up song deliveries in which 
| he interpolates explanatory gags 


linto the lyrics of pop standards. 
|As represented in this collection, 
the routine is strictly a nostalgic 
item for oldtimers. The patter is 
|}somewhat aged and the gags are 
historical. Adam Carroll accomps 
Fay at the piano. 

“Scrapbook: The Voices of Wal- 
ter Schumann” (RCA Victor). Wal- 
ter Schumann's highly polished 
choral ensemble turns up in this 
;set with an attractive program of 
tunes in a variety of tempos and 
moods. Included in the repertory 
are such numbers as “Autumn Noc- 
turne,” “I'H Remember April,” 
“Blue Moon,” “Bells of St. Mary's,” 
and the Scherzo from Tchaikow- 
skys Fifth Symphony, which is done 
without words for an unusual 
choral effect. Another offbeat en- 
try is Ravel’s “Chanson Epique,” 
done in serious style. 

Vernon Duke: “Souvenir de 
Monte Carle”; Rebert Colbert: 
“Mediterranean Suite” (MGM). 
Written almost 10 years ago, “Sou- 
venir de Monte Carlo” is the work 
of the serious composer, Vladimir 
Dukelsky, in ‘the days when he 
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used the nom de clef of Vernon 
Duke only for his pop output. It’s 
an atmospheric ballet score com- 
prised of seven sections and con- 
taining several attractive passages 
as conducted by Carlos Surinach. 
On the other side, Robert Cobert, 
who also writes pop material, in- 
cluding the recent “Frankie and 
Johnny” musical drama on the 
MGM label, is represented as com- 
poser and conductor of the “Medi- 
terranean Suite,” a colorful work 
in five parts. 

Mel Torme’s “California Suite” 
(Bethlehem). Mel Torme, a fine 
song stylist as well as camposer, 
has come up with a paean to Cali- 
fornia. It has several good parts 
amidst some musical sentimental- 
ity which may be okay in a pop 
song but becomes glaring in a 
work of this pretension. Torme 
himself furnishes the high spets 
with his vocals of some of the in- 
dividual tunes, such as “Got The 
Gate On The Golden Gate” and 
“Poor Little Extra Girl.” Marty 
Paich arranged and conducted the 
orch and chorus. 

“Johnny Tremain” (Disneyland). 
From the Walt Disney pic, “Johnny 
Tremain,” the score contains some 
instrumentals and a couple of juve- 
slanted historical songs which are 
very much in the groove of “Davy 
Crockett,” which was written by 
the same team, George Bruns & 
Tom Blackburn. Also included in 
this set is a group of U.S. soldier 
songs from the Revolutionary War 
to the Second World War. 

Harry Breuer & His Quintet; 
“Mallet Magic” (Audio Fidelity). 
A combo of mallet instruments, in- 
cluding vibes, the marimba and 
the glockenspiel, generates some 
sparkling sounds on this crisply 
recorded disk. Set contains a fresh 
collection of instrumentals includ- 
ing “Mosquito’s Parade March,” 
“Chinese Doll,” “Maxixe Mambo,” 
“Bumble Bee Bolero,” “Clocken- 
spiel Gavotte” and “Samba Ma- 
cabre,” among others. 

Bil Haley & His Comets: 
“Rockin’ The Oldies” (Decca). Al- 
though there's no shortage of new 
material, the rock 'n* rollers are 
now accenting the oldies with their 
contemporary beat. In this collec- 
tion, Bill Haley and his combo 
work over a dozen standards, in- 
cluding some ballads like “In Ap- 
ple Blossom Time,” “Miss You,” 
“Moon Over Miami,” with their 
familiar arrangements. The mu- 
sicalygamut of*this crew isn’t very 
wide and a quality of monotony 
creeps into the zestful attack, but 
it’s a commercial entry for the 
juves who go for this sort of thing. 
even 12 numbers at one sitting. 

Coleman Hawkins: “The Hawk 
Flies High” (Riverside). The origi- 
nator of the jazz tenor sax style 
some 30 years ago, Coleman (The 
Hawk) Hawkins is still blowing in | 
beautiful style. In this newly re- 
corded set, Hawkins plays with a 
small, nicely integrated modern 
combo in which his horn supplies 


the drive and the color. Of the 
six tunes, only one standard, 
“Laura,” is included. An eye- 


catching photo of a hawk on a tenor 
sax is on the jacket. 

Other recent issues of note in © 
the jazz groove include the Oscar 
Peterson Trio’s “At The Stratford 

an Festival” on the 
Verve label; Thad Jones’ “Mad 
Thad” set for Period with five en- © 
semble work with some top jazz 
instrumentalists; the Amram-Bar 
in the Decca “Jam 
the Phil Woods- 
in the RCA Vic- 
Herm. 
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Symphony Orchs Blow Hot & Cold: 


Mpls. in Danger, 


Minneapolis, July 30. 

The Minneapolis Orchestral 
Assn. was told by its president, 
P. W. Pillsbury, that unless the 
Minneapolis Symphony can build a 
wider, permanent basis and rely 
on minimum $320,000 annual 
donations “we will not have an 
orchestra.” 

Despite a $350,000 income for 
the fiscal year ending June 30, an 
all-time high, the orchestra in- 
curred a $19,131 deficit for the 
year along with its $38,000 carry- 
over deficit from past years, he 
revealed. 

Major causes of the 1956-57 de- 
ficit, he said, were salary increases, 
tour expenses and recording costs. 

There were record ticket sales 
during the seasen, particularly for 
regular Friday night concerts and 
on tours, but the Minneapolis 
Symphony has the lowest number 
of contributors of any major such 
group in the U.S., according to 
Pillsbury. 

It’s this base which must be ex- 
panded, he said, putting the blame 
for its narréwness on apathy and 
the widespread feeling that “the 
same group will always come 
through to pay up the bills.” 

The Minneapolis orchestra is one 
of the nation’s oldest and highest 
ranking. 


Ist In 2 Decades 
Fort Worth, July 30. 
Although official announcement 
is still lacking, there will be a Fort 
Worth Symphony Orchestra next 
Season, the first in about two de- 





Ft. Worth Reprise 


;cades. It plans to play at the Will 
| Rogers Auditorium, and thus get 
before the entire town, it does not 
snort with “death and destruction” 
toward the Dallas Symphony, 
which has given im the same place 
a Fort Worth subscription. series 
; and children’s concerts with 
regularity since 1945, 

The coming Fort Worth Sym- 

phony is projecting only three 
concerts for 1957-58, each “quali- 
tative” and with a handpicked 
personnel, determinedly local, of 
60 players. The entire season will 
cost $15,000, of which more than 
$10,000 has been raised already in 
maintenance fund pledges. 
_ Robert Hull, now dean of music 
at Texas Christian U., will be the 
conductor. Auditions are fiow be- 
ing held to select members for the 
orchestra. 


Britain’s Eddie Calvert 
May Shed His Trumpet 


Glasgow, July 30. 

Eddie Calvert, English trumpet 
ace, is talking of retiring from ac- 
tive participation in vaude. He 
| said here that his current bill-top- 
| ping tour may be his last. 
| Calvert, anxious to quit while 
| still at the top, would settle down 
to run his theatrical agency and 
music publishing business. He is 
|currently mulling a vaude and ty 
| tour of Australia. 
Calvert's recording “O Mein 
| Sees" has been a big seller since 











Clink Gospel Singer 
On Moonshine Rap 


Greensboro, N.C., July 30. 
A member of the Gospel Five, 


a religious singing group, was 
arrested and jailed at oke 
Rapids, N.C. on ~of pos- 
sessing moonshine and 


apparatus for its manufacture. 

The singer, Benjamin F. Whit- 
aker of nearby Scotland Neck, 
lustily sang a chorus of “So Many 
Years Have I Lived in Sin” while 
being taken to jail. 

Officials said they found 11 
gallons of moonshine liquor at 
Whitaker’s home and 50 small rigs 
used for distilling whiskey in the 
trunk of his car. 


Berlin's Return 
As Songplugger 


For the first time in many years, 
Irving Berlin has turned out three 
pop songs that are separate and 
apart from a filmusical or legit 
score which has been his wont for 
over a decade. One of the trio is 
really a thematic for the William 
Goetz indie, “Sayonara,” based on 
the James A. Michener book which 
Berlin wy engl wanted to write 
and coproduce with Joshua Logan 
as a stage musical. 

The other two pops are titled “I 
Keep Running Away From You” 
and “You Can't Lose the Blues 
With Colors.” All have been re- 
corded and Berlin, who has been 
under the weather in recent months 
from a bad attack of shingles, says 
| he “feels like the old songplug- 











| Sing days trying to put over a pop 
song.” 


Pubberies Nix 1c Royalty Bid, Want 
2 Cents’ Worth on ‘2d Flying Saucer 





Leslie-Liberty $200,000 
Suits and Countersuits 


+ The “Flying Saucer” kids, Bill 


Buchanan & Bob Goodman, are at it 
again. Just when the publishers 
thought they had settled the whole 
question of “montage” disks in 
which snatches of hit songs are 


. sed basis f disk, Buch 
_ On Distribution Setup) inc Goodman. "whose" Luniverse 


Leslie Distributors and Liberty | Platter, 


Records launched suits and coun- 
tersuits in N. Y. Supreme Court 
last week involving over $200,000 
in damages. 

In its suit, Leslie claims it had 
an agreement with Liberty to be 
the label’s exclusive distributor 
for Connecticut and Massachusetts. 
The Leslie complaint charges that 
the diskery failed to ship as or- 
dered and in July of last year, 
notified Leslie that the distrib con- 
tract was cancelled. As a result, 
Leslie claims a loss of $14,478 in 
profits. 

In its countersuit, Liberty 
claims Leslie failed to maintain 
an effective sales program and 
hence resulted in $190,000 lost 
benefits for the diskery. Latter also 
claims that Leslie sold the Liberty 
line outside of its territory and 
at prices lower than the market 
price, thus interfering with Liber- 
ty distribs in other areas. For 
this, Liberty is asking for another 
$100,000 

Libert} is a Coast outfit oper- 
ated by Cy Waronecker. 





Fred Pizzuto is featured as per- 
cussionist with a strawhat package 
of “Brigadoon,” for which Harry 
E. Lowell ts advance director. 
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“The Flying Saucer,” 
| sparked the initial hassle last year, 
| have popped up with “The Second 
| Flying Saucer.” 

Like the original edition, the 
| latter disk has picked up fragments 
| of hit songs without the permission 
of the publishers. After the release 
of the disk, B&G approached pub- 
lishers for a quarter-cent royalty 
rate, as against the regular 2c. rate. 
The publishers, who have been 
irked by B&G's perfunctory atti- 
tude towards their copyrights, have 
turned down the quarter-cent offer. 

B&G operated the same way 
with their initial “Flying Saucer” 
disk and made a settlement with 
Harry Fox, publishers’ agent and 
trustee, for rates ranging from 
one-quarter to one-half cent. The 
first “Saucer” disk, however, was 
already a big hit when the deal 
was made and the publishers 
figured to salvage some royalties 
out of the platter. “The Second 
Flying Saucer,” however, has not 
taken off in anywhere near the 
same manner and the publishers 
figure on asking for the full rate 
to establish their rights in such 
cases. 

Only a few days ago, Fox 
through attorney Julian T. Abeles, 
wrapped up a case involving a 
similar-type disk issued on the Cos- 
mic label last year. Diskery, which 
| issued the platter, “Marty On The 
| Planet Mars,” agreed to pay a 
stipulated sum to the publishers 
|for use of their tunes without a 
license. 


O'seas Deals Up 
Output of Big 3 


Augmented by deals with over- 
seas publishing firms, the Big 
Three (Robbins, Feist & Miller) is 
doubling its production of new 
standard and educational material 
as compared to last year. Ac- 
cording to E. J. McCauley, chief of 
the firm’s educational department, 
move is being made to meet 
stepped-up demands from dealers 
and schools for new material, as 
evidenced by the response at the 
various music conventions. 

Included among the new Big 
Three productions will be material 
from the catalogs of Francis, Day 
& Hunter of England which the 
Big Three bought into recently, the 
Hans Gerig company of Germany, 
Reuter & Reuter of Sweden, and 
Gerdon V. Thompson of Canada. 
These deals, as well as one with 
the Edizioni Curci of Italy, were 
set up as part of the foreign ex- 
pansion. program mapped by 
Mickey Scopp, v.p. and general 
manager of the Big Three com- 
panies. 

The Big Three currently has in 
the works a new band composition, 
“Themes and Moods,” comprised of 
selections ffom Miklos Rozsa's film 
| scores. For the first time, Ferde 
Grofe's “Grand Canyon Suite” for 
| concert orchestra and his “Death 
| Valley Suite” for symphonic band, 
formerly available only on a rental 
; basis, are being offered for sale. 
| In addition, top instrumental solo- 
| ists are prepping arrangements of 
| Big Three's top standards for the 
| fall market. 


| 

j i ¢ , 

_ Cadence’s ‘Sunday’ Punch 
| Archie Bleyer’s Cadence Records 
has picked up the master of Rita 
| Raines’ “Sleepy Sunday After- 
noon” from the indie Jamie label. 

| Cadence moved in for one of its 
| few master-buys after the disk be- 
;gan making some noise in the 
Philadelphia area. 


Hefti’s Film Chore 

Bandleader Neal Hefti, who also 
composes and arranges, has been 
pacted by Vanguard Productions, 
indie filmmakers, as a musical con- 
ductor. 

His first assignment will be to 
|} write and conduct the score for a 
pic titled “Jamboree.” 
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Retaler Urges Disk & Phono Mfrs. 
To Set Standards, End Buyer Beefs 


s 





Asfington, Mass. 
Editor, VARIETY: 

Experience of. 25 years_in the 
retail record business enables us to 
recognize a pressing problem in 

public relations. An increasing 
sma sil of customers are bringing 
back records with the complaint 
that they are “defective” because 

“they skip” or are “scratched and 
keep repeating.” 

When this happens here, we 
immediately put the record on one 
of our players, and it plays perfect- 
ly. Some of them will then realize 
that perhaps their own player can 
be corrected to also play it 
properly. But the majority are 
unconvinced because “the other 
side plays ali right” and “it’s a 
Hi-Fi and I know that nothing 
could be wrong with it.” Also “all 
my other records play all right.” 

These obdurate individuals want 
one action only, and no talk or 
explanation, They want “a new, 
fresh record.” We know from ex- 
perience that giving it to them is 
no solution. For if it is, (and the 
record with its groove walls 
broken down on their players is 
put back into stock to resell as 
new, or returned to the distributor 
as defective — both vicious dodges) 
they find that this record also 
“repeats” in exactly the same 
places. 

This exasperates them to the 
opinion that we sell “only worn out 
records.” Worse, these potential 
purebasers in their frustration may 
stop buying records. This is detri- 
mental to the entire industry, 

Who is responsible for the state 
of mind of these customers and the 
conditions which cause it? Is it 
the manufacturer of the records, 


the players, the cartridges, the tone | 


arm or the stylus? 

The answer is that an incoordin- 
ated industry is selling some 
incompatible articles to the public 
and the retail dealer gets the re- 
sulting enmity and often vitupera- 
ation, This is a rotten situation— 
entirely unnecessary. 

For the benefit of both the 
public and the industry, I ask that 
adequate standards of relationship 
between records and the devices 
sold to reproduce them be _ estab- 
lished and thoroughly publicized. 

I ask the record industry to 
support its product with such 
measures aS are necessary to 
protect the retail dealer from this 
abuse. And this it is possible to 
do, by vigorously defending a pro- 
duct that is relatively uniform, 
mace to close tolerance, and which 
will perform properly on the ma- 
jority of players. 


No “check your needle” 
tions, but an intelligently investi- 
gated and planned program to) 
recognize the real cause of the | 
trouble and to correct it once and 
for all. 
Charles W. Farrington, 

(Farrington’s Record Store, Ar- 

lington, Mass.) 





Meyer Davis’ Daughter’s 


Longhair & Other Dates 


Ginia (Ginny) Davis, daughter of | 
1aestro Meyer Davis now vacation- | 
ome in Maine, is set to return to | 


Paris in the fall to record a set of 
American folk songs for children | 


for the Chants du Monde label. Fol- 
lowing, Miss Davis wiil sing the 
Chants Populaire Hebraique, 
Milhaud, with the Strasbourg or- 
chestra to be directed by Charles 
Bruck which will be followed by 
production of “The Ventriloquist” 
at two-character opera. 

Miss Davis, now living in Eu- 
rope, is the translator of “The Ven- 
triloquist” which has already had 
135 performances in France. It 


will probably be presented by the) 
After Dinner Opera in its English | 


form. 


under direction of Robert Law- 
rence, former quizmaster of the 
Met Opera broadcasts. 





Decca Tracks ‘Arrow’ 


Decea Records has bagged an-| 


other film soundtrack package from 
the RKO production, “Run of the 
Arrow,” which is being distributed 
by Universal-International, the 
Decca film affiliate. 

Score was composed by the late 


Victor Youns and is conducted by 


Bakalcinakoff, 


v 


Lola Dee’s Manila Date 
And Mercury-to-Bally 


Kansas City, July 30. 

Lola Dee has a long junket com- 
ing up for a date she has in Sep- 
tember. The songstress will fly 
from Chicago to Manila for a six- 
night stand in an arena there early 
in September, A big record seller 
in the Philippines, singer will hop 
over, head the show and hop right 
back. GAC set the deal, a repeat) 
on a 1956 stand. 

Immediately following her stand 
which closes at the Hotel Muehle- 
bach here Aug. 1, Miss Dee hies 
to Chi for some recording sessions 
on the Bally label, with which she 
has just signed, having obtained 
her release from Mercury after 
five years of -association there. 


the Terrace Grill where the Joe 
Reichman orch holds forth for 
summer dancing. 





Coral Renews Teresa 


Her stand here is as a single in} 





Teresa Brewer has been inked | 
to another longterm pact by Coral | 
Records’ artists & repertoire chief | 
Bob Thiele. 


She joined the label in 1952 and 














LESTER LANIN 


International society's foremost 
orchestra leader proves new sensa- 
tion in the popular dance field. 


Now, Music Dealers, Dise Jockeys, 
and Ballroom owners are clamoring 
for his musical services. Because, 
his new EPIC RECORD ALBUM 
(LN-3340) “DANCE TO THE 
MUSIC OF LESTER LANIN” is 


breaking sales records. 


‘_¢ ° S 
Decca’s Folies Bergere 
Decea Records, which has been 

very active in the Hollywood film 
soundtrack field, has now reached 
across the Atlantic for a pic platter 
package. Diskery is releasing an 
LP with selection from the French- 
made pic, “Folies Bergere,” 





Discourse on Disks 





Goddard Lieberson and George 
E. Marek, the chief execs of Colum- 
bia Records and RCA Victor, re- 
spectively, cufrently have some- 
thing to say about the disk biz in 
the public prints. Lieberson, under 
his byline in the Sunday Times 
magazine section (28), putsthe spot- 
light on hillbilly music, while 
Marek, the subject of a Harper’s 
mag piece by Oscar Berger, relates 
some of the problems in running 
the “giant of the recording indus- 
try.” 

Taking off from the recent click 
of the country tune, “Singing The 
Blues,” Lieberson describes the 
countsy music genre as “a marvel- 
ously eclectic mixture of the old 
Elizabethan madrigal, the Scottish 
and Irish folksong, thé American 
cowboy song, the spiritual or gos- 
pel song and the backhill country 
song.” The real heart of country 
music, according to Lieberson, is 
its lyric content. The lyrics, he 
quotes another expert, are written 
“with the writer’s guts.” He terms 
the attempt of the “outlanders,” 
i.e., the Tin Pan Alley writers, to 
duplicate the “alloy of heart and, 
alchemists” unsuccessful. 
However, 





cording to Lieberson, that “some 





Col’s Lieberson and Victor’s Marek Take the Stump 
In N.Y. Times and Harper’s Mag 


calist, Tony Bennett, on a song 
“Cold, Cold Heart,” written by a 
top country writer, the late Hank 
Williams. 

In Harper’s, Marek’s problems 
and responsibilities as the head of 
Victor gets the focus in an article 
titled “Mr. Marek’s Elephant.” The 
“elephant” refers to Marek’s char- 
acterization of his company. “Vic- 
tor,” he said, “is an elephant. You 
must not expect an elephant to be- 
have like a gazelle.” 


When Marek moved over from 
the J. D. Tarcher ad agency to. 
Victor in 1950, he was a firm cham- 
pion of the longplay disk (which 
was developed by Columbia) for 
the classical repertory. His first 
move was to concentrate on LPs 
in this field rather that the 45rpm 
speed, which was being championed 
by Victor for all repertory 

Surveying the current situation, 
Marek says that an average clas- 
sical disk must sell around 15,000 
copies to make money. Not every 
LP, however, has a 15,000 poten- 
tial. At the outset, he laid down 
the rule that for every two disks 
which the artists & repertoire de- 


rhythm produced by the country | partment wanted to issue on its 


|own hook, there had to be eight 


it was inevitable, ac-| records ofs“what the public wants.” 


“Of course,” Marek is quoted as 


4' Tin Pan Alley pundit would dis-| saying,“ I make a lot of music I 














opera- | 


by | 


Miss Davis also has been in- | 
vited to Ankara in January to sing | 
with the Presidentiai Philharmonic, | 
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On The 


Upbeat 











New York 


Sammy Kaye orch pacted for a 
return stand at the Roosevelt 
Hotel Grill Sept. 16 after “bowing 
in that room in June. Kaye is also 
set for a two-week date at the 
Roseland ballroom “yy | Nov. 
26... Rever Boys in the Riviera 
Hotel, Las Vegas, for four frames 
beginning Aug. 14... Shep Fields 
orch into the Royal Nevada in Ve- 

as Aug. 26 for wo weeks... 
Sonosirans Judy Scott opens a two- 
week stand at the Adophus Hotel, 
Dallas, tomorrow (Thurs.). 

Turk Murphy’s San Franciscans 
inked for a two-month holdover at 
Bourbon Street, N.Y. jazz spot... . 
Pianist Hubbell Pierce resumes at 
the Left Bank this week after a 
two-week vacation... . Tommy 
Leonetti singing at the Americana 
Hotel in Miami Beach this week 
_., Three packages by D’Artega, 
the conductor, hit the market this 
week, one on the MGM label and 
the other two on the Design label. 

Nicla Di Bruno, RCA Victor's Ita- 
lian songstress who just wound up 
a stand at the Caribe-Hilton Hotel 
in Havana, being dickered to open 
the Hotel Wellington (N.Y.) Medal- 
lion Room this fall .. . Kai Wind- 
ing combo in the “Jazz Under The 
Stars” lineup at Central Park Woll- 
man Memorial Theatre this week. 





group’s fourth engagement at spot 
— wrene Sarin, cellist with 
Pittsburgh Symphony, is leader of 
new foursome, Musical Maids, at 
Dore’s. Room also has Everett 
Haydn at organ, and in adjoining 
Gold Key intimery, Marian Paige, 
who was longtimer at Monkey Bar 
in New York, with Gowdy Baum, 
pianist, spelling her... Axiden-| 
tals have been booked into the 
Copa for the week of Aug. 2 
Jerry Betters jazz foursome into 
the Midwa ——y ~ again... Russ| 
Merritt subbing for Johnny Costa | 
as staff pianist at KDKA-TV while) 
latter is at Eden Roc Hotel in’ 
Miami Beach with his trio. 


NBOA Sept. Meet 


Ist for N.Y.; Seek | 
Ways to Hypo B.0. 


Des Moines, July 30. 

The National Ballroom Operators | 
Assn., which usually holds its con- | 
ventions in Chicago, is coming east | 
for the first time this fall for its an- | 











| 


; nual conclave at the Park Sheraton | 


Hotel, N. Y., Sept. 23-25. NBOA | 


progressive vein 


Jazz With and Under 
The Stars in Strong 
Bid at Central Park 


With al fresco jive now a defin- 
ite part of the musical scene via 
the Hock of jazz festivals from one 
end of the country to the other, 
“Jazz Under the Stars,” at the N.Y. 
Central Park Wollman Memorial 
Theatre, is right in the summer 
groove. With the New York Sky- 
line as a backdrop, jazz has a beau- 
tiful setting here and should draw. 
In any case, good evening turnouts 
indicate that jazz will furnish the 
Michael P. Grace-Chris F. Ander- 
son operation in Central Park the 
best gross of any_of the presenta- 
tions offered this summer to date. 
Initial week's b.o, topped $41,000. 

The jazz program, produced by 
Monte Kaye and Pete Kameron, 
is an excellent layout of top names. 

For the coo] set, the Gerry Mulli- 
gan Quartet, with Bob Brookmeyer 
featured on trombone, turns in an- 
other highly satisfying perform- 
ance. Mulligan’s baritone sax and 
the valve trombone combine for 
some of the best jazz sounds now 
around. This group, incidentally, 
rolls perfectly with the limitations 
of the sound system. Also in a 
is the George 
Shearing combo, which has con- 
sistently maintained its position 
over the past 10 years or so as one 
of the top groups in the field. 


Crosby Rap Vs. BMI's ‘Trashy Music’ 
Gets a Loud Radio Echo in Dallas 





Victor Veeps Parsons 


Corp., has been promoted to vice- 
prexy over sales. 

He will headquarter in Chicago 
and will supervise sales activities 
of the corporation which has 
branches in Buffalo, Detroit, Chi- 
cago, Davenport. Kansas City, 
Wichita and Los Angeles. 


Another Nail In 
78s Coffin Via 





Following the recent move by 
subsid, Coral Records, are hiking 
their 78rpm disk prices to $1.15 
starting next Monday (5). Boost 
from the current 98c level was dic- 
tated by the falloff of sales in the 





Another potent performer on 
the show is Erroll Garner whose 


! . 
London | prexy Vic Sloan, operator of the | pianistic technique has developed 


Bassist Kenny Napper has joined } Pla-Mor Ballroom in Lincoln, Neb.,|a tremendous following. 


the Don Rendell Sextet to replace 
Frank Donnison . . ; 
nalde back in Britain after a six- 
week stint at Radio City Music | 
Hall, N.Y... . Yank arranger | 
Quincy Jones in London for a two- 
day visit from Paris last week. . .| 
Southern Music manager Bunny 
Southern plans to set up home in| 
Hollywood. He leaves for the 
States Aug. 7... Steve Martin | 
inked by the Philips label . . . Vic | 
Lewis orch starts an eight-day tour | 
of Ireland today (Wed.) . .. Guy; 
Mitchell heading for home. He's 
been given the o.k. by doctors at, 
the London Clinic where he’s been | 
recovering from a knee operation. | 


Hollywood 


George Auric will compose the 
score and title song for Otto Prem- 
inger’s Columbia production, “Bon- 
jour Tristesse” .. . Freddy Martin 
orch cut a new Capitol LP album 
Aug. 5... Composer Al Sendrey 
has been set to conduct Tony 
Martin’s next RCA Victor date... 
Don Robertson and his wife Lou 
Dinning have been signed to a 
producers pact by Dot Records. 
Label is also acquiring their latest 
master, “Longing To Hold You 
Again” and “So Long” . . . Ronald 
Stein has been set to compose and 
conduct score of the Roger Corman 
pic, “Sorority Girl” ... Ted Embry, 
16-year-old singer, signed to a pact 
by Accent Records. 


Chicago 

Russ Carlyle orch into Melody 
Mill Ballroom Sept. 4 for four 
frames , . . Bobby Christian orch 
pacted for Oh Henry Ballroom 
Aug. 7 for three weeks ... Max 
Roach (5) opens tonight (Wed.) at 
Modern Jazz Room, followed by 
Zoot Sims-Al Cohn Quintet Aug. | 
14 and “Cannonball” Adderly | 
Quintet Aug. 28, all for two weeks 
. . « Carl Sands band inked for | 
nine weeks at Milford Ballroom | 
Sept. 3... Wayne Muir orch start- 
ing six frames at Martinique Res- | 
taurant tonight (Wed.) . . . Local 
d.j. Steve Schickel cut two sides 
for Foremost Records, placed 
through Windy City Musi¢e Corp., 
for release Aug. 15... Don Ragon 
Quintet set for Fazio’s, Milwaukee, 
Sept. 3 for four weeks. 





San Francisco 

Ella Mae Morse, Bud Shank 
Quartet and John True Trio booked 
into Dave Glickman’s new Jazz 
Showcase opening today (Wed.)... 
Chet Baker sextet into the Black- 
hawk and Cal Tjader in there this 
week on a three-month contract 
. Gerry Mulligan, Bob Brook- 
meyer, Stan Getz and Shelly Manne- 
quintet set for Berkeley, Jazz Fes- 

tival next Saturday (3). 


Pittsburgh 


Dave Tamburri orch at Beverly 
Hills Hotel for four years, was re-| 
tained for opening of inn’s new 
French Garden Terrace ... Art! 
Quadraccia, saxman with Tommy | 
Carlyn band, underwent throat} 
Surgery at~- Mercy Hospital a 
Jimmy Spaniel combo had option 
Picked up at Jacktown Hotei in’ 


said the convention would be com- | 


business by finding out new promo- 
tions, new bands and new dance | 
styles. 

One of the N. Y. convention 
nights will be thrown open for 
bandleaders, bookers and others to | 
formulate ideas to spark the ball 
room biz. Sloan pointed out that 
the small operator, who uses only 
local bands, is now in serious con- 
dition, as is the larger operator, 
and that the answer must be found 
for the whole industry. One of the 
problems the industry faces, Sloan 
said, is how to get the kids back 
into the ballrooms after they're 
finished with rock 'n’ roll. 


Lester Lanin’s $3,850 In 
R. L, 1st Dancehall Date 


Cranston, R. I., July 30. 

Lester Lanin, playing his first 
public ballrom date at Meyer | 
Stanzler’s Rhodes on the Pawtuxet 
here Saturday (27), drew 22,000 at 
$1.75 plus tax. The date, on which | 
Lanin was in on guarantee against 
50%, went into percentage with a | 
$3,850 net. 
Stanzler said it was his “best 
dance party in history,” and point- | 
ed out that the previous week, Bill 
Haley & Comets drew only 800. 
Lanin’s appearance was exploited 
by a disk jock campaign of plays | 
of his album, “Dan¢e to the Music | 
of Lester Lanin.” | 





In his 


: half-dozen numbers, Garner runs | 
. Ronnie Ro-| ing east with an eye to hypoing | the keyboard gamut from swing to 


sweet, 
Dramatic highlight of the show 


|is Billie Holiday who, by the logic 


of the N.Y. Police Dept. regula- 
tions, can play anywhere except in 
clubs because of her record. What- 


‘ever the current quality of her | 


pipes, Miss Holiday still projects 
with an intensity that sets her 
above from and beyond most song 
purveyors. 

Also on the bill are a couple 
of informal combos, one feattrig 
Miles Davis on trumpet and Sonny 
Stitt on tenor and the other having 
Lester Young on tenor and Jo 
Jones on drums. Thrown in for 


{good measure opening night was 


somé nifty tap-terping by Conn & 
Mann against a rhythm _back- 
ground. 

Al (Jazzbo) Collins emcees the 
first half of the show in pleasing 
style while Jean Shepherd dishes 
up some amusing gab during his 
stint in the second half. On the 
whole, however, there is very little 
gab between the acts. 

Originally booked in for two 
weeks, the jazz layouts are being 
extended with new namesg?g cm 
added to the bill and others drop- 
ping out.. Playing this week will 
be the Kai Winding Septet, the 
Modeern Jazz Quartet, Stan Getz, 
Dinah» Washington and Buddy 
Rich. The Gerry Mulligan Quar- 
tet and Billie Holiday are holding 
over from the first week’s program. 

Herm. 


‘rise in production costs. Dealer 
/cost for the 78s will be 7le, includ- 
|ing Federal excise taxes. 

| At the current time, the 78rpm 
disks have all but faded out of the 
pop market, although the oldstyle 
speed is still used in some mar- 
kets, particularly for country & 
western. Price differential between 
the 89c 45rpm disks and the $1.15 
78s is expected to hasten the de- 
mise of the 78s and establish a 
two-speed industry with the 45s 
for singles and the 33rpm LPs for 
the packaged market 


‘Melody Trails Music Vs. 


Peter Maurice on ‘Train’ 


An infringement action involving | guitar-player and 


| the hit tune, “Freight Train,’ was 
| filed in N. Y. Federal Court last 
| week by Melody Trails Music, a 
|Howie Richmond subsid, against 

Peter Maurice Music, which re- 
| ceived publisher credit on the hit 
| Chic disk sung by the Charlie Mc- 
Devitt skiffle group and Nancy 
Whiskey. 

The complaint alleges that Eliza- 
beth Cotton wrote the music and 
lyrics to a tune called “Freight 
Train,” which she assigned to Mel- 
ody Trails for copyright om July 8. 
The plaintiffs claim that the Peter 
Maurice tune, credited to Paul 
James and Fred Williams, was 
copied from Miss Cotton's tune. 
James and Williams are British 
writers. 

Suit asks for an Injunction 
agaihst the Maurice firm, an ac- 
counting of the profits and damages. 
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ain Z2iSigigizi#|=! 
Survey of retail sheet music ; : SIisliSs iS Bi eisieis 
best sellers on reports 8 sis = $ = S = alo 
obtained from leading stores in 2 2 Bly 8 sielisié 5 ivi 
12 cities and showing com- Sigielis b i i is | oO 
parative sales rating for this als 5 5 ei. E S| Elelsisif 
and last week, Alslsielzi eligi s 2) E/& lz a 
* ASCAP —_' ¢ BMI SlelOlyisials 716 | 5 Jie} u 
7 = >|CL i a 
Tiglslsizisig itis idigizl, 
National EIT IBIS] i 1/2 Sizvis! ei5 oO 
ej;lj=#izs I e\|@/gs | | 
Rating = Si/elieleigigiaiaei slats 
This Last isle Sie isle lei ie) siz] 
wk. wk. Title and Publisher e 2 SBisitiaigi#i\sisit 
p zialelé 6lalsizis!§ig 3 | s 
1 2 *Around the World (Young)... 1 1 1 BZ =2 .. 4 2 1 | 2 126 
21 “Love Letters Sand (Bourne) EE @ 84s MS he 2 ee ee ee 
3. 3 *Old Cape Cod (Pincus). 4 ie 8 3 4 6 et RE A 
4 5 +Bye, Bye, Love (Acuff-R.) | ht CREE Ws Zi eS _ 7 10 49 
5 8 *Tammy (Northern).......... J WS Re a a <9 435 a 
64 ‘Not For Me To Say (Korwin). 8 6 5 5 7 4 PSE 
711 _*Gonna Sit Right Down (Chappell) 5 .. 4 10 ey 4 —a ae 
8 ___7 __+Dark Moon (Dandelion) ae 4 ee. > 29 
9 12 +White Silver Sands (Southern)... 6 8 6 .. 3 10 6 27 
10 6  *So Rare (Robbins)... PPE Seip; ne 1 S44 .-3 2 
11__14 _#Teddy Bear (Hill-R)....... ees. as 3.5 10 21 
12.15 }Four Walls (Sheidon) _ So S66 20 
13___..__ *Rainbow (Robbins) A De eae 8 15 
14 9 *+Gonna Find Bluebird (A.-R.) ‘e tn q se 11 
15 12 White Sport Coat (Acuff-R.)... .. .. .. 9 ws” 8 u 


? 


Cc. F. Parsons, director of sales | 
for the RCA Victor Distributing | 


Decca Price Hike 


RCA Victor, Decca Records and its! 


|78rpm speed and the consequent , 


| 








Dallas, July 30. 
| Bing Crosby's recent blast 
| against Broadcast Music Inc. and 
“trashy music” and the counter- 
blast from KLIF station owner 
|Gordon McLendon has had some 
;repercussions here. Among the 
| results was the resignation of Bill 
|Morgan, McLendon's righthand 
man. Lee Segall, owner of KIXL 
here, immediately appointed him 
| manager of his station. KIXL does 
| not play rock ‘n’ roll or jazz. On 
| Thursday (1), KIXL is devoting 
its entire day to playing Crosby 
disks. 

The buildup of the feul stems 
jfrom McLendon'’s crack that 
| Crosby's blast against BMI and the 


;music it licenses was a case of 
“sour grapes.” McLendon siated 
{that “except for his disk, ‘True 


| Love,’ which he made with Grace 
Kelly, he (Crosby) hasn't had a hit 
in years.” McLendon stated that 
| “the stations don’t care if (songs) 
are licensed by ASCAP, BMI or 
Groucho Marx. Whenever a really 
good piece of music comes along, 
like ‘80 Days Around the World,’ 
it immediately finds a place on 
every station.” 

Tony Zoppi, of the Dallas 
Morning News, took up Crosby's 
defense and blamed the current 
platter styles on the “low music 


tastes” of the disk jockeys. Me- 
Lendon then recorded a five-minute 
editorial blast against Zoppi which 
was played 18 times in one day 
He said: “People who live in tin 
houses should not throw can open- 
ers.” He admonished the Morning 


News for its liquor ads and sexy 
motion picture layouts. 


Decatur Watch Out— 
‘Smoky’ Is Coming In 


Fort Wayne, Ind., Jaly 30. 
Charles (Smoky) 
drug salesman 
| who organized the Country Music 
Festival presented annually since 
| 1952 by the Fort Wayne board of 
| park commissioners, has becn pro- 
|moted to division sales manager 
for Lincoln Laboratories  Inc., 
| pharmaceutical firm, and is moving 
|}to Decatur, Iil., effective Aug. 1. 
| This means he has to turn down 
an offer of a tv show of his own 
in Fort Wayne, but observers pre- 
dict that he is likely to make the 
citizens of Decatur as country 
music-conscious as he has those in 
Fort Wayne. 

The Country Music Festival has 
| been a free feature of the Franke 
Park Outdoor Theatre every year 
since Montgomery started it, fill- 
ing the 2,000-seat auditorium with 
jan overflow crowd. It is designed 
jte Tecate and present talented 
amateurs in the country music 
field. The fifth annual event was 
held recently. 

Montgomery is credited with 
bringing about a “peaceful revolu- 
tion” in local music circles, by 
getting the competitive country 
| music bands to donate their time 
|to audition the amateurs and fur- 
nish background music for the 

show. The formerly hostile bands 
/united to form the Association of 

Country Musicians and Entertain- 
+ers, with Montgomery as President. 





Smoky, a native. of Cleveland, 
Tenn., staged his first country 
musicians amateur contest, draw- 


ing 5,000 to a hillside park, in 
Austin, Tex., where he was assist- 
ant recreation director, setting the 
pattern for his accomplishments in 





Fort Wayne. His promotion of 
country music has upped such disk 
sales in this area, and also resulted 
in employment of country musi- 
clans for numerous furfcetions 
where they formerly were scorned 
“Air Force Airs’ 
William Wallrich is author of a 


forthcoming Duell, Sloan & Pierce 
book titled “Air Force Airs.” Tech 
Sgt. Wallrich has been collecting 
these for the past 16 years 
Volume contains 170 songs. bal- 
lads and parodies—not the official 
USAF songbook but a representa- 


tive collection of the ditties the 
airman really sings. 
Joni James, MGM _ songstress, 


booked for series of dates in South 
America starting Aug. 3. 


With Country Stuff . 


Montgomery,” 
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THE VOICES OF 
WALTER SCHUMANN 
SOFT SANDS .., 


BAND OF ANGELS 


(from the Warner Bros. film “Band of Angels”) 
47/20-6986 


* 
JANIS MARTIN : 

LOVE AND KISSES .,; 

’LL NEVER BE FREE 


47/20- 6983 


| etetemiantannimhenesaneeeaneee 


x NOW ON NBC-TV k 
* EVERY MONDAY 7:30-7:45 PM(EDT) * 
: MILLION RECORD SHOW * 
Xk STARRING * 

a GEORGIA GIBBS : 
FEE ESCO RARE EK K 





Already spinning to the top: 
*K 


Sizzling sales ...18,000 a day! 


THE AMES BROTHERS 


with JOE REISMAN’S ORCH. & CHORUS 
TA MM Y (from the Universal-Internattonal 
film, “Tammy and the Bachelor”) 
ROCKIN’ SHOES ¢/w 
47/20-6930 


*k 
BOB JAXON 
BEACH PARTY... 


VM HANGIN’ AROUND 
47/20-6945 


* 


DINAH SHORE __ 
FASCINATION {122 2%i20s009 
ve TILL 


47/20-6980 


*K 


KAY STARR 
MY HEART REMINDS ME 


c/w FLIM, FLAM, FLOO 
47/20-6981 
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Sheraton Hotel's 
)-Day Music Fete 
For French Lick 


Indianapolis, July 30. 
Plans for French Lick Music 
Festival at French-Lick Sheraton 
Hotel that eventually are expected 


to put ‘it into a class with Tangle- | 


wood and Aspen were unveiled by 
Joseph M. Curry, Sheraton’s cen- 
tral regional manager, at press con- 


ference with newspaper, radio and | 


tv reps from Indianapolis, Louis- 
ville and Cincinnati. 

First series at famous southern 
Indiana spa, on comparatively mod- 
est basis because of late start of 
project, will be held nightly from 
August 28 to Sept. 1. 


Robert Whitney will conduct the 


Louisville Orchestra in all-Gersh- | 


win program with Eugene List as 
soloist Aug. 30. Skitch Henderson 
will lead pop concert, using Louis- 
ville orch Aug. 31. Izler Solomon, 
conductor of Indianapolis Sym- 
phony, will direct Festival Orches- | 
tra, composed of Indianapolis and 
Louisville symphonists, in finale, an | 


all-Tchaikovsky program, Sepi. 1. 


Idea is to expand festival to 10 | 
or 12-week season in future, Curry | 
said Sheraton has_ given old) 
French Lick Springs Hotel multi- 
million dollar facelifting since tak- | 
ing it over two years ago. Resort | 
hotel is in picturesque southern | 
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TOP TALENT AND TUNES 
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Coin Machines 








BILLY WILLIAMS (Coral) ........ 
ELVIS PRESLEY (Victor) .....s+eeseevees Teddy Bear* 


EVERLY BROS. (Cadence) .......... 


Compiled from Statistical Reports of Distribution 
Encompassing the Three Major Outlets 


Retail Sheet Music 


as Published in the Current Issue 


Retail Disks 














NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder is 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
merated above. These findings are correlated with data from wider sources, which are exclusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored, two ways in the case of talent (coin machines, retail 
disks) and three ways in the case of tunes (coin machines, retail disks and retail sheet music). 


TALENT 


PAT BOONE (Dot) ........ os eevcececcessee LOVE Letters in The Sand* 
eeeee Bye, Bye, Lovet 


POSITIONS 

This’ Last 

Week Week ARTIST AND LABEL 
1 

2 

3 

4 

5 





1 
2 
3 
5 JOHNNY MATHIS (Columbia) ........... 
6 
7 


Gonna Sit Right Down* 


{It’s Not for Me to Say* 
“Wonderful, Wonderful} 


TUNE 


Paris: (1) Pathe, 


(2) Philips In 
Disk Sales Race 


Paris, July 23. 

Philips rates second only to 
| Pathe-Marconi here in actual disk 
sales. It has also gained ground 
this year in pop music names on 
its roster. A survey of its month’s 
disk bestsellers gives a good 
cross-section of the type of songs 
| and personalities appealing to rec- 
ord buyers here today. 

Of a list, communicated to 
Variety, of 19 there were only two 
Yanks presented, Doris Day with 
“Que Sera Sera” and Norntan 
Maine in a Calypso “Cindy.” Rest 
were French names and mainly 
French numbers with a few Italo 
cleffed songs also showing. In 
order the toppers were Dario Mo- 
}reno a belter, Henri Salvador a 
| song stylist, and Jacqueline Fran- 
cois, Patachou, Georges Brassens, 
| Miguel Amador, a charm singer 

|from Mexico, Zizi Jeanmaire, Jo 
| Boyer orch and Magali Noel. 


BEAU JAMES 


Inspired by the 








Paramount Picture 


“BEAU JAMES" 


récorded by 


DEAN MARTIN 


Capitol 


Famous Music Corporation 











COMING UP... 
FROM THE PEN OF 


LEROY ANDERSON 


His Next Big One 




















On the retail level, the situation | 














FOR IIR IO IR IIA ID DIDI AA ISISA) Some finder,” a disk de- 


signed to teach clerks how to iden-| 


{Listed alphabetically bec 


ASSOCIATED BOOK 


KKK KKK KEKE 








745 Fifth as 203 N. Wabash Ave. 


New York 22, N.Y. Chicago, tl. 
Phone: Phone: 
Plaza 9-4600 CEntral 6-9451 





ABC ATTRACTIONS DO BUSINESS : 


Currently 
THEATRE UNDER the STARS, CENTRAL PARK, NEW YORK 
ERROLL GARNER e BILLIE HOLIDAY 
GERRY MULLIGAN QUARTET 
GEORGE SHEARING SEXTET 


JOE GLASER, Pres. 





lis now sounder than ever. Whereas | 
|a few years ago, a great number of | 
retailers were in a shaky state, 
'today, the number of outlets is in-| 


ause they're ALL STARS) 


ING CORPORATION 


Petree tee ee eeee S| 


407 Lincoln Rd. 
Miami Beach, Fla. 


Phone: 
JEfferson 8-0383 


8619 Sunset Bivd. 
Hw 46, Calif. 


Phone: 
OLympisa 2-9940 

















=== Continued from page 97 Qaaaee 


order placed. The dealer can make} 
his own choice of the “dividend” | 
packages. 

Col has also developed a number 
of dealer aids, including a Master- 


tify 24 of the most popular sym- 
phonies, Col is also making avail- 
able a motor-driven revolving unit 





Indiana hill country. 6 JIMMY DORSEY (Fraternity) ........... So Rare* 
7 - COASTERS (Atco) .......cscseecesssceses socarchingt 
OF THE | Young Bloodt 
The WEEK 8 ee DEBBIE REYNOLDS (Coral)..........00: Tammy* 
9 .. NAT KING COLE (Capitol)...............s5end For Met 
F ‘ ns {My Personal Possession} 
MARVIN 10 “a DELL VIKINGS (Dot) .........+ssee0+++0« Whispering Bellst 
POSITIONS TUNES 
This’ Last 
RAINWATER Week Week TUNE PUBLISHER 
MY LOVE 1 1 *LOVE LETTERS IN THE SAND... ...scscccccccccccces coe sesen, BOUERE 
is REAL 2 5 *GONNA SIT RIGHT DOWN ..... an 60666000 08 Gs pcobpoedscccs sce CRREDOE 
3 4 *AROUND THE WORLD ............ (hese Os cin g's.aeee 60-0p6ne aha cee 
tte 4 3  #TEDDY BEAR ........... Eee rie seseeeeeeeees Hill & Range 
MY BRAND S 22> SORE, LOVE .........05.<...00 a seseeeeeee Acuff-Rose 
i 4 Fs “ee ee ee ee eens ee *@eeeeeeeeeeeeoese orwin 
OF BLUES 6 7  *IT’S NOT FOR ME TO SAY Korwi 
—— 7 EE s..s6 se situarvscacesmeaeis +gtecest eee es SP ppcoegelig Wet - Northern 
MGM12511 8 6 ~~ o> \y 3. | Se ee ee ° jxncsedbesuneneas Lan 
9 8 EEN cs pecccwckes ve-anbe apeedes peeVecse b0ee eb abeseoceeba DE 
10 ee WHITE SILVER SANDS ............ ee ee 
(*ASCAP. +BMI) 
r= = creasing at a steady and healthy| by Andre Kostelanetz, and Cole | 
& |rate, keeping pace with the indus-| Porter played by Michel LeGrand. | 
Ball of Wax | try’s overall expansion. Despite the One of the promotional high-| 
competition of the chain store | lights in the fall program is the | 
—— Corftinued from page 97 Sams | racks, discount houses and pw ae | soundtrack set from the Warner! 
Columbia, Decca and its subsid, ner ge — eudh coke tee Bros. film, “Pajama Game,” star-| 
Coral (see separate stories), with | merchandising savvy and aggres- oe Doris Day. Col is providing; 
Capitol having previously disclosed | «5, acs dealers with promotional material | 
its program and RCA Victor plan- | s ss. to tie in with the film’s release in| 
ning to do so in a couple of weeks. | September. 
Confidence in an expanding market | . 
disk. Frama ee BA ig ear Columbia Dot Tracks Boone ‘April’ 


Hollywood, July 30. 

Pat Boone’s exclusive contract 
with Dot Records has given the 
diskery the soundtrack album on 
his currently-shooting 20th-Fox 
starrer, “April Love.” Film also 
|Stars Shirley Jones, previously 
|heard in soundtrack albums from 





|“Oklahoma!” and “Carousel,” both 
|released by Capitol. 


| Album will feature seven tunes 


holding 24 covers plus a flasher|from “April Love” penned by 
section spotlighting promotion| Sammy Fain and Paul Webster. 
messages, —— 


Gift Gimmicks 


Columbia also unwrapped a com- 
plete gift-wrap program for disks 
to boost the records-for-gifts con- 
cept. In a Col-designed wood 
browser unit for LPs and 45s 
there’s space for special holiday 
streamers and gift-envelopes, gift 
tags and colored ribbons in addi- 
tion to dividers holding regular 
cards for various occasions. 

The new twin LP series, selling 
at $6.98, will start off with four in- 
strumental collections, including 
George Gershwin played by Percy 
Faith, Jerome Kern Played by Paul 


| Weston, Richard Rodgers played 





FORGOTTEN 
DREAMS 


Recorded by: 
® LEROY ANDERSON (Decca) 
© CYRIL STAPLETON (London) 
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3 BIG RECORDS 
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An open letter to Rev. Billy Graham 


Dear Reverend Graham, 


We read with surprise last week your statement thank- 
ing BMI “for providing a haven for composers and authors 
of religious music for all faiths.” It seems to us that you 
have been misled. BMI is not a haven for composers and 
authors. It is a corporation wholly owned by the broad- 


casting industry, which we believe has been using it as an’ 


instrument of discrimination aqainst thousands of writers 
not associated with it. Through its power, it has deprived 
the American public of a free choice of music. 


On June 10th, 1957, the Anti-Trust Committee of Con- 
cress issued a revort on the activities of BMI, and asked 
the Department of Justice to investigate. The Committee 
found that BMI’s avowed intention to discriminate against 
the works of other composers was stated in BMI’s own 
words: 


“The public chooses its favorites from 
the music which it hears, and does not miss 
what it does not hear.”’ 


The Committee found that Carl Haverlin, president of 
BMI, had signed an agreement with a BMI publisher in 
which suppression of non-BMI music was specifically con- 
tracted for. At the hearing, when Mr. Haverlin was con- 
fronted with this contract and denied that it was discrim- 
inatory, Congressman Kenneth Keating, member of the 
Committee, stated: 


“Mr. Haverlin, your testimony has been 
singularly free from frankness.” 


The Committee found that BMI had subsidized a pub- 
lishing firm of Martin Block, a dise jockey, with guarantees 
of thousands of dollars. Block was then employed to write 
a column in a BMI periodical. In this column he urged 
all radio stations and personnel to play BMI music. He 
also warned against playing non-BMI music. These are 
his words: 


“I warn you, however, to watch the back- 
ing of Cugat’s Amor. It is not BMI.” 


"The Anti-Trust Committee found many other devices 
by which BMI has prevented the public from hearing all 
the music being written. 


But Congress is not alone in its condemnation of BMI. 
Last month, the General Federation =f Women’s Clubs, 
with a membership of 5,000,000, told Attorney-General 
Brownell: 


“We feel that if the Department of Jus- 
tice thoroughly investigates the situation 
and takes the proper action the public may 
once more hear all the music being written, 
instead of just that portion owned and con- 
trolled by the broadcasting industry.” 


The National Federation of Music Clubs, with 600,000 
members, made a similar statement to Mr. Brownell: 


July 30, 1957. 


“An extensive investigation into the in- 
tolerable combination of broadcasting in- 
terests which determine whose music shall 
be heard and how often, will help reestab- 
lish conditions of freedom for music in 
America.” 


Bing Crosby told Senator Warren G. Magnuson: 


“The monopolistic trend is certainly ap- 
parent enough. I think it is the result of 
pressures exerted by BMI. It just galls me 
exceedingly to see so much trash on our air- 
lanes and TV screens while the work of tal- 
ented, dedicated song-writers is crowded 
out of the picture.” 


The undersigned are members of the American Society 
of Composers, Authors and Publishers, an organization 
which since 1914 has been the true haven of all writers 
of musical works. Its catalogue contains thousands of 
religious compositions by the world’s most famous com- 
posers. Among them are: George Bennard (“The Old 
Rugged Cross”), Ernest Bloch (“Schelomo”), Benjamin 
Britten (“A Ceremony of Carols’), John Alden Carpenter 
(‘Song of Freedom’), Claude Debussy (“Martyre de St. 
Sebastion’’), Frederick Delius (“Mass of Life’), Norman 
Dello Joio (‘Jubilant Song’), Isadore Freed (‘Prophecy of 
Micah”), Richard Hageman (“Christ Went Up Into the 
Hills”), Gustav Holst (“Hymn of Jesus”), Hall Johnson 
(‘My Good Lord Done Been Here’), J. Rosamond Johnson 
(““Wheré Shall | Go to Ease My Tremblin’ Mind’), Horatio 
Parker (“The Dream of Mary’), Giacomo Puccini (“Messa 
Di Gloria’), Roy Ringwald (“The Song of Easter’), Homer 
Rodeheaver (‘When Jesus Came“), Igor Stravinsky (““Sym- 
phony of Pscims’’), Ralph Vaughan-Williams (“Mass in G 
Minor’’). 


The electric success of your crusade is not only a tribute 
to your spiritual gifts. It is also a tribute to your integrity. 
We feel that you could never knowingly abet the pub- 
licity campaign of commercial interests which have been 
dictating the musical diet of our people. 

We have therefore taken this opportunity to acquaint 
you with facts you did not know when you met with the 
officials of BMI. 


Respectfully yours, 
Howard Hanson 
Philip James 
Albert Hay Malotte 
Geoffrey O’Hara 
John Jacob Niles 
Deems Taylor 
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Texas U ’ ‘Cul al E e ai 9 ‘oe from Spain, Louis Morondo, | 
" § tur t rt nm t conductor; Nov. 18, the San An- 
, en | tonio Symphony Orchestra with | 
Victor Alessandro conducting, with | 
* . | soloists in Berlioz’ “Romeo and 
Committee Books Name Attractions for 10 Top | Sie’. eb. 11, the Chinaco Omens 
Events of 1957-58 Semester | Ballet, with Marjorie Tallchief, 
PE Ree KOE | George Skibine and others, in 
4 », | Revenge” from Verdi's “Il Tro- 
Austin, Tex., ty 30. others. The Four Freshman will vatore” and Franz Lehar’s “Merrs 
The U. of Texas Cultural Enter-| appear on Oct. 7 foliowed by the | Widow”; Feb. 19, Les Chanteurs de 
tainment Committee has scheduled | NBC Opera Co. production of La| Paris, nine French entertainers; | 
10 events for the 1957-58 season,} Traviata” Oct. 30 with Igor Gorin,| March 21, “No Time for Ser- 
4 Elaine Malbin, Frances Bible,| geants,” with the New York cast. 


according to gm announcement 


made here by Archie N. Jones, 
faculty adviser. 


Season will open Sept 30 with 


Emile Renan and Luigi Velluci. 
Other programs scheduled are: 

Encyclopedia of Jazz, with 16 in-| 

strumentalists and author Leonard 


A change in season ticket pric 
has also been announced—$10 f 
highschool 


junior age. 





two performances of “Jazz at the| Feather as narrator; Nov. 12, “The! prices were necessitated by a cost | 
Philharmonic,” with Gene Krupa,| Black Watch,” Scottish High- 
Buddy Rich, ENa Fitzgerald and! landers; Nov. 17, the Pamplona! and a 22% in coneiene costs. 





es 
or 


The new| 


| 


25 
increase of 25% in artist’s fees/] can call it quits at midnight, 
| recording work, and have more leisure.” Spot 




















| 
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BOBBY 
SHORT 





® Currently 


THE INTERLUDE 
Hollywood 


®@ Recent Engagements 


THE RED CARPET 
New York 
(28 WEEKS) 


BILLY’S 
Cleveland 
(6 WEEKS) 


ATLANTIC 
RECORDS 


Exclusive Management: PHIL MOORE 
Carnegie Hall, N. Y. C. 
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| Tony 


Inside Stuff—Vaude 


General 
with cast 
circuit, Australia 
separated from a pet monkey 
a monkey to land from a plane 
out challenge if it comes off a boat. 
mal is quarantined aboard ship. 


Artists Corp 


is discovering that it’s bad to monkey around 
Rigeletto Bros. & Aimee had been set to open on the Tivoli 
but that isn’t likely now since Aimee refuses to be 
Australian regulations will not permit 
However, a monkey can walk off with- 


Difference lies in the time the ani- 





Hamish Menzies, singing pianist with a Scot brogue, is turning nitery 
impresario and settling down in Cleveland to catch up on lost sleep. 
Nitery entertainer bought his way into downtown intimate Patio Club, 


becoming Frank Stutz’s partner as holder of 50% 
grand for his own use during room’s 


|}investment was a $1,400 baby 


adults and $6 for children through | cocktail sessions 
“~~ became tired of not getting to bed before 
in explaining why he turned nitery owner 
have more itme 


year,” said Menzies, 


Rogue Room by Hamish, who plans 


year hereafter 


of stock. His second 


year after 
“Now 
for song composing or 
will be renamed the 
to tour only about six months each 


daybreak, 








Vaude, Cafe Dates 








New York 


Allen & DeWood slated for the 
Copacabana, N.Y., Jan. 9 for four 
weeks ... Floyd Marianna set for 
the Savoy, London, Oct. 28 
It’s Louise. Woods appearing in 
“Highlights” at the Central Thea- 


tre, and not Helen Wood as erra« 
tumed ... Will Mastin Trio lined 
up for a January stand at the 
Moulin Rouge, Hollywood 

Four Mints go into the Copa- 
cabana Sept. 5 on the Joe E. Lewis | 
show ... Sandu Scott starts at the 
Casino Estoril, Portugal, Aug. 1) 

. Mattison Trio into the Palmer 
House, Chicago, Aug. 8. . . David 
Hill has signed with the William 
Morris Agency . Eagle & Man 
return to the Safari Room, New 
Orleans, Aug. 22 for two weeks 

. Gordon MacRae pacted for the 
Town Casino, Buffalo, Oct. 28, and 


| 





the Three Rivers Inn, Syracuse, | 
Nov. 9 Liberace to the Town 
Casino Oct. 14. 

Chicago 


Pearl Bailey pacted for Chez 
Paree Sept. 10 for 13 days . . 

Martin to play Chez Paree 
. Dylan Todd opens to- 
with Marilyn Child at 
Gate of Horn . . . Carmel Quinn 
set for Radisson Hotel, Minneapo- 
lis, for two frames, Oct. 24 : 
Billy Albert & Ardrey Sisters open 
two-week run at Crescendo, Hous- 
ton, tonight (Wed.) .... Tina Robin 
into Chase Hotel, St. Louis, for 
one week, Fri. (2), followed by The 
Esquires, Aug. 9, also one week. 


Oct. 3-23 . 
night (Wed. 





Hollywood | 
Nat King Cole opens a two-week | 
engagement at the 500 club in At- 
lantic City beginning Aug. 16... 
Chirp Betsy Duncan holds over for | 
two weeks at the Slate Bros. Club 
. . Dorothy Collings set for a Sep- 
tember date at the Americana in 
Miami Beach. Deal is also on for 
singer to play N.Y.’s Copa. 





Atlanta 


Comedian Danny Dillon heads 
current show at Henry Grady Ho- 
tel’s Paradise Room, backed up by 
a dance group, Three Chicks & a 
Chuck, plus tunes of Erv Hinkle 
orch for show and dancing. Cock- 


tail coterie in Grady’s Dogwood | 
Lounge gets the music of Jim} 
Scott Duo . Danny Demetry’s | 
Zebra Lounge in lobby ef Howell | 


House has brought back pianist | 
Charlie Jacobson .. . Corky New- 
ton is doing exotic dance interpre- 
tations at Imperial Hotel's Domino 
Lounge on bill that includes the 
Four Mints, rock ‘n’ roll quartet, 
with Bill Sands, comic, handling 
emcee chores. | 

Clovis Club Show Bar is featur- | 


ling comic Bruce Stevens, sharing 


honors with exotics Nudema, Desi- | 
ree, Jo Turner and music by Char-| 
lie Snyder jazz group... Jo La-| 
Sure & Scarlett O’Hara (a magic 
name around here) headline dance 


portion of new show at Club 
Peachtree in downtown Atlanta, | 
with hoofer Jack Lester doubling 
as emcee. . . Dick Wilson does his 


| which 


comedy act and emcees show at 
Circus Lounge, which features 
Jack & Jill Edwards, dance team, 
and e Nadage Shirley 
Santchez & Cha Cha Chicos pro- 
vide the Latin rhythms in El Mor- 
occo of Peachtree Manor Hotel... 
Freddie Martell, MGM pactee, is 
being held over in Terrace Garden 
of Atlanta Biltmore Hotel. 


xO 


Dallas 
Johnny Bachemin, who got his 
first big break at the Colony Club 
here, plays his seventh return date 
Aug. 5 far four weeks for owner 
Abe Weinstein . . . Statler-Hilton, 
with Larry Storch current, follows 


|with Eddie Peabody, Aug. 8-21; 
Eileen Rodgers and Prof. Back- 
wards, Aug. 22-Sept. 4, and Rusty 
| Draper, Sept. 5-18 . . . Adolphus 
Hotel’s Century Room has dated 
singer Judy Scott, Aug. 1-14; 
Jacques Foti, Aug. 15-28; Ricky 


|Lane & Velvel, Aug. 29-Sept. 11, 
j}and Penny Singleton, Sept. 12-25, 
Pianist Thora Redpath into 


her third year at the Town Pump, 
moved into new, enlarged 
quarters this month . .. Jose Sin- 
ger, violinist with the Dallas Sym- 
phony, now playing piano in 
Adolphus Hotel’s Burgundy Room, 
> Chuck-A-Lucks, local vocal- 
instrumental! trio, doing split weeks 
in Texas and Louisiana until one 
member, Reuben Noel, takes out 
for a comedy role in “Rose Marie” 
at State Fair Musicals in August, 
Trio’s first Imperial plat 

“Devil’s Train” and “Dolly-O,” hits 


| the stores this month. 





Sondra & Jon Steele are at the 
Ciub Crescendo, Houston, for a 
two-week snore. 


KEN BARRY 














HELD OVER! 


CLUB ONE TWO, Toronto 
Future Dates: Harry Altman's GLEN 
CASINO, Buffalo; Dom. Bruno's 
3 RIVERS INN, Syracuse 
Met.: STUART & WILL WEBER, 
New York 

















SUMMER SPECIAL! 


FUN-MASTER 
PROFESSIONAL 
COMEDY MATERIAL 
35 gag files ONLY $18.00 
plus $1 for postage 
GOOD TILL AUG. Ist ONLY 
OUR MONTHLY SERVICE 
“THE COMEDIAN"—S$15 per year 


“How to Master the Ceremonies” 
A Million $ lesson for $3 per copy 
Also available: Parody Books-— 
Blackout Books—Minstrel Budget— 
Giant Encyclopedias of Classified Gags 
No €.0.D.’s ... 


BILLY GLASON 
200 W. 54th St. N.Y.C.,19 Circle 7-1130 




















The DEEP RIVER BOYS 


Starring HARRY DOUGLAS 


9th International Tour 
Currently 
CHAT NOIR, 
CASINO THEA., Osio Norway 














‘Direction: WILLIAM MORRIS AGENCY 
Pers, Mgr.: ED KIRKEBY 
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Arenas Caught Between Tall Coin 


Qn Promotions and Municipal Tabus 





One of the major facts of life + 
facing arena operators, especially 
municipalities, lies in discovery 
that the big money in arena opera- 
tion stems from promotions. Since 
many towns owning their own 
show plants have regulations for- 
bidding the city to’ gamble on any 
event, whether show business or 
sporting, some are now facing up 
to the fact that arenas will either 
be run for mere marginal profits 
or at a loss. 

As many arenas have concluded, 
it’s virtually impossible to make 
the investment of the arena return 
sizable sums to the city treasury 
unless they take chances on the 
various shows. It’s been found in 
certain areas for example, that it’s 
difficult to charge a rental that 
will put the operation in the black. 
Most arenas have computed that 
the average spot gets 200 events 
annually. Tous, in order to com- 
pute net costs, they would have to 
figure the costs of operation, divide 
by 200 and then come up with the 
rock-bottom cost of renting out the 
arena for one event. In some cases, 


Teaser Ad 
Oakland, Cal., July 30. 

Pete De Cenzie’s defunct El 
Rey Burlesque, now being 
wrecked to make way for a 
new freeway, is going down 
bravely. On its marquee are 
these words: 
“The Greatest Strip of Them 
All.” 


Eye Cafe Circuit 
OFNY.-Miami LQ's 
‘And Coast's Moulin 


Plans are in the works to form a 
nitery circuit out of the Latin 
| Quarters in New York and Miami 


‘Beach plus the Moulin Rouge, 














Is The Wildwood Bubble Bursting 
On Inflation? Laine, Ted Lewis Cases 


Closing of vaude at the Palace, Leonidoff and Jack Cole | by-the-Sea, N.J., is floundering at 


N.Y., now definite for Aug. 8.| |the moment. First indications that 


points up anew the fact that some | Jockeying for Cuban Cafe *" is not well came with the drop- 


ane ae — biz are in an era ping of acts at the Diamond Beach 
of attrition. ere’s a scarcity not The Havana-Riviera, Havana, is| Lod hi 
only of headliners, which closed! set to open in December and will Some ew owitecs area ouns 
the bigtime theatres and is now|have a show to be masterminded | @ cance policy in the main 
|responsible for the shuttering of|by either Leon Leonidoff, senior) 0m and a@ couple of cocktail 
|niteries, but a frightening short-| producer at Néw York's Radio City jacts in the lounge. According to a 
| age of non-headline acts. | Music Hall, or dancer-choreogra-|management spokesman, the spot 
It's difficult to get suitable acts | pher Jack Cole. Both are laying is still desirous of resuming acts, 
in any category, and little wonder, °Ut prospectuses for consideration. | and may do so. 
say the insiders, since the incuba-| Owner spokesmen already have| However, it will try to renego- 
tion fields such as burlesqueries,| announced that the spot will field |tiate outstanding talent contracts 


PALAGE CLOSING 
AS THE TIPOFE 


By JOE COHEN 








The big-act policy in Wildwood- 





Eddie's, and the family time vaude 
are now a thing of the past. 

For many years, according to 
showmen, vaude and niteries, and 
television to a major extent, have 
been living off the talent developed 
during the days when there were 
lots of spots “in which an act 
;could be lousy,” to repeat the 
phrase by George Jessel and others. 
| Most fields of show biz have been 
| thriving on that diet. 


Unfortunately, the acts and head- 





the net rental is too high to entice | Hollywood. Frank Sennes, opera- | liners developed during that period 


bookings. 

These spots are also handicapped 
by the fact that they have given the 
boxing concession to one set of 
promoters, the hockey and basket- 
ball rights to another, and 
wrestling to still another set. The 
municipalities have frequently 
found that this group gets -the 
profits out of the venture. 

As is often the case, the various 
shows that become available have 
to be self-promoted in many situa- 
tions. Thus, the show producers 
either stand to lose or make a 
bundle, depending upon the gate. 
As a result of this situation, a new 
crop of show biz promoters has 
come to the fore. For example, the 
Feld Bros., of Washington, D.C., 
have taken Ringling Bros. and Bar- 
num & Bailey Circus in several 
cities. They have also been promot- 
ing their own rock 'n’ roller in 
towns where no localites could 
handle the show. The Gale Agency 
has also taken on the self-promo- 
tion of various touring shows, with 
varied results. 

In some cases, the municipalities’ 
inability to promote has been a 
blessing since it absolved the city 
from taking any losses. However, 
the various townships have begun 
to adopt a policy of a guaranteed 
rental against a percentage of the 
gross. In some cases, they’re having 
trouble getting the percentage 
without reducing the guarantee. 
But, it’s seen that both will be 
needed if the arena isn’t to remain 
a patsy in the show biz -field. 


Ex-Vauder Maud Kimball 
Living as Recluse at 80 


Chicago, July 30. 
Former vaudévillian Maud Kim- 
ball was found living as a recluse 
in a condemned building in Terre 
Haute, Ind. The 80-year-old Miss 
Kimball revealed her identity to 
the press and. local police there 
last week. 
Police also found $20,000 in her 
belongings in the empty building. 


From the ‘Variety’ Files 

A check of Variety’s New Act 
files shows a July 19, 1912, entry on 
Maud Kimball & Co. (1) playing a 
New York vaudeville house with 
an 18minute “farcical sketch.” 
The reviewer, Jolo (the late Joshua 
Lowe, who later became chief of 
this publication’s London office), 
was “notorious” in the trade for his 
ultra-brief appraisals. There’s a 
legend—not necessarily untrue— 
that he once reviewed a horse act 
called Napoleon this way: “Gid- 
dyap, Napoleon, small-time bound.” 
Jolo was more liberal with Maud 
Kimball act, giving it six lines as 
follows: 

“From the stilted speeches and 
such ejaculations as ‘Gad, madam,’ 
the sketch bears the earmarks of 
an English playlet of ancient yint- 
age. Sketch fs not any to. well 
played, either. -Smeill-time-actrs» 








|tor of the Moulin Rouge, was in 
|New York last week conferring 


| with E. M. Loew and Eddie Ris- | 


{ 


man, Latin Quarter operator and 
general manager, respectively, on 
the possibilities of booking all 
three spots as a circuit which could 


year of consecutive work. 

Sennes also books the Desert 
Inn, Las Vegas, and other niteries, 
but these wouldn't be included on 
the loop. 

Sennes previously agented Donn 
Arden, who produces the shows at 
the Moulin Rouge, to act in a 
similar capacity for the N.Y. L. Q 
His first full-fledged effort in the 
N.Y. spot will take place in Janu- 
ary. 

Coincident with the Arden book- 
ing at the Latin Quarter had been 
a report that some alterations 
would be made in the N.Y. spot to 
permit the Moulin. Rouge pro- 
duction numbers to be utilized. 
However, it’s not considered 
feasible to alter the LQ along the 
lines of the Moulin Rouge stage. 
Sennes said that, at this time, the 
only exchange would be in ideas 
and costumess 


Op of Ex-Burley House 
In and Out of Oakland Jail; 
Challenge Obscenity Law 


Oakland, Cal., July 30. 

Pete De Cenzie, operator of the 
now-defunct El Rey Burlesque, 
spent an hour in Oakland city 
prison last week for staging an in- 
decent show last fall. 

He was freed on $100 bail when 
his lawyer, Nate Cohn, challenged 
constitutionality of the city obscen- 
ity law under which he, stripper 
Evelyn West and others were 
convicted last winter. 

Oakland Municipal Judge Charles 
W. Fisher sentenced De Cenzie to 
five days in jail, and Miss West and 
her maanger, AI Charles, to 45 days 
apiece, plus $500 fines, though they 
have been out of California since 
before the trial. 

De Cenzie was also fined $500 
and given 175 days suspended. 

- Cohn in his habeas corpus peti- 
tion to the State District Court of 
Appeal in Frisco contended Oak- 
land's obscenity code was illegal 
because it was “vague and uncer- 
tain” and duplicated the state’s 
obscenity law. 

The three other defendants— 
two baggypants comics and a danc- 
er—were fined $500 apiece, but 
weren't given jail sentences. 

Miss West and her manager can't 
be extradited from another state 
because their offense is a misde- 
meanor,. 





Roger L. Alley has been named 
manager of the Cork Club, Hous- 
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give some acts more than a full | 


| are either getting old or have been 
}used up by repeated showings in 


| video. 

Comedians, Ete. 

| Trade observers feel that the 
}entire output of comedians de- 
veloped during the "30s and '40s 


(Continued on page 108) 





Talent's % Gravy 
At Cocoanut Grove 


Los Angeles, July 30. 

Unprecedented business for the 
first 13 weeks of operation of the 
“new” Cocoanut Grove has put 
performers into the percentage 
bracket each week, according to en- 
tertainment director Gus Lampe. 
In the three months since its open- 
ing, the Grove has paid out a total 
of around $30,000 in percentages 
to performers. 

Tony Martin opened the room 
and was followed by the McGuire 
Sisters, Anna Maria Alberghetti 
and Lena Horne. Nat King Cole is 
current. Each has gone into per- 
centage. 

Payoffs, Lampe said, insure con- 
tinuation of the room's policy of 


with an override on the covers. 

“It's the fairest way for both 
sides,” he commented. “We are 
willing to make our guarantees 
ample and satisfactory and are 
more than willing to provide a per- 
centage arrangement for talent that 
brings in additional business.” 

In each case, he noted, perform- 
ers have not only drawn a hefty 
number of covers but have , at- 
tracted a big-spending audience. * 


London Hilton Hotel 
Project Gets Ribbing 


London, July 30. 

The Hilton hotel project in Park 
Lane, overlooking Hyde Park, 
which has already been approved 
by the Westminster City Council, 
came in for some gentle ribbing in 
the House of Lords recently. Lord 
Blackford, protesting that the 378- 
foot hostelry would be 13 feet 
higher than St. Paul’s Cathedral, 
said it would overpower people 





wherever they were. Citizens 
would see to the east St. Paul’s— 
a lovely structure symbolizing 


Almighty God—and to the west a 
massive structure symbolizing the 
almighty dollar. 

On the other hand, Lord Stra- 
bolgi thought the hotel, with ac- 
commodation for 1,200 persons, 
would be a great advantage and he 
reckoned it would bring in $30,- 
000,000 a year. The project still 
needs the endorsement of the Lon- 
don County Council, and the gov- 
ernment is proposing to hold a pub- 





lic inquiry before reaching a final 
decision. 


OCTET HES 


cafes such as the old Leon &/a line of girls, the number to be} 


on the basis of one-show nightly, 


determined by the production plan 
accepted. 


| 





U.S. Groups Pull 
Sock 140Gin B.A. 
To Nab 2d Tour 


Buenos Aires, July 30. 

South America, particularly 
Argentina, has become a new 
frontier for U.S. show biz. This is 
reflected in the two-week gross of 
| the show at the Gran Teatro Opera 
| here, with the Platters and the 
June Taylor Girls, who drew an 
unheard of $140,000 at a $5 top. 
|As a result, options have been 
|picked up which extended the 
| bookings in Argentina for a total 

of 12 weeks, plus a six-week tour 
in Uruguay, Brazil and Venezuela. 

Franciscu Lococo is the promoter 
for the Argentine stand of this 
|show. Theatre does two shows 
| shows nightly. 

The path for the success of this 
show has been paved by disks and 
films. The Platters have been on 
Mercury disks and have appeared 
in a rock ‘n’ roll film. As far as 
the June Taylor line is concerned, 
they are a natural draw in this part 
| of the country. 

Sol Lerner, manager of the 
Taylor line, returned to the U.S. 
last week, and Buck Ram, manag- 
ing the Platters, came in this week 
to confer with Joe Glaser, prexy of 
| Associated Booking Corp. The 
| Platters pact calls for $12,000 











booking talent at a high guarantee | Weekly plus eight roundtrip fares. 





‘Mass, Drought Ups Biz 
In the Great Outdoors; 
Cape Cod’s Mark-Buster 


Boston, July 30. 
The two-month drought in Massa- 
chusetts has upped biz in fun spots 
and resorts 25% over last year in 
many cases, and 1956 was a banner 


year, according to Commissioner 
John T. Burke of the state's Dept. 
of Commerce. 


tough on the farmers, with an esti- 
mated $8,000,000 crop loss in the 
‘beach it has been boff for the 





beaches, parks, other al fresco en- 
tertainment and resort biz. 

From Old Orchard Beach, Me., to 
_the tip of Cape Cod,” summer ops 
|report figures way ahead of last 
| year. Robert Van Sant of the 
| Cape Cod Chamber of Commerce 
}said figures for June were far 
|}ahead* of last year. Cape ops 
said this season shapes as a record- 
| breaker. 

North Shore operators said trade 
|is up 10 to 12% over a year ago. 
| Tourist and travel agencies report- 
|ed requests for info are up 15%. 
Most regions did a better biz dur- 
ing June as compared to a year ago 
—notably Plymouth, where large 
crowds gathered to welcome the 
arrival of the Mayflower II. 

Old Sturbridge Village played 
host to more tourists during June, 
with July attendance pushing the 

<lolal. sul 


While the hot, dry spell has been | 


and thus will press for a reduction 
in salaries to which it is com- 
mitted. 

| The blowoff came when the check 
jfor the “Calypso Carnival” revue 
}was stopped on the basis that a 
| renegotiation was necessary. The 
management said it was dissatisfied 
with the turn. The headliner on 
that session was Ted Lewis who 
| was paid off, but business during 
that week was way off, according 
to the management. 

However, it is freely admitted 
that the major difficulty that the 
| Diamond Beach Lodge found itself 
in came as a result of a previous 
| booking, Frankie Laine, who was 
set at $42,000 for 11 nights. This is 
|}more than Laine had obtained in 
jany other engagement in recent 
|times with the possible exception 
|}of Las Vegas. Laine was paid off, 
but it’s been stated that the finan- 
cial strain was such that the op- 
/erators had a financial relapse. 

At that, a spokesman for the 
| Lodge declared that had the book- 
| ing come later in the season, there 
| was a good chance that even this 
| huge investment would have paid 
| off. 

| As it is, the other spots haven't 
;}done too well as yet. Oscar Gar- 
|rigues’ Manor House didn't come 
j}out ahead with the sojourns of 
| Tony Martin and Joni James. 

The Laine booking raised eye- 
brows throughout the industry, es 
pecially when it was reported that 
the singer's pact was even an issue 
| within General Artists Corp., which 
|made the deal. There was one fac- 
tion that held that neither the office 
nor the performer should accept 
the date at that price, since it was 
inevitable that disaster would be 
one of the end results. However, 
that minority lost out. Majority 
| had felt that the price was arrived 
at legitimately, since the other 
cafes in the area were bidding up 
|the prices of names beyond the 
'point that would be paid in an 
area of more knowledgeable com- 
petition. 

There were elements in all agen- 
cies that held that the Wildwood 
boom would bust in a hurry, since 
they believed that there wasn't that 
kind of money floating around the 
N.J. resort. 


Judge Seals Testimony 
In Liberace Ohio Suit 


Youngtown, O., July 30. 

Testimony taken in an attorney's 
office last fall in the court case 
| between pianist Liberace and two 
| Youngstown promoters has been 

locked in a safe in the county 
| clerk's office, following an oral 
| application by attorneys from both 
| sides. 

| Judge Erskine Maiden Jr. of 
| Mahoning County Common Pleas 
Court last week-ordered the deposi- 
ltions of Frank Gorgie and Frank 
J. Shea Jr. sealed away. The 
Gorgie deposition was taken Oct, 
29, 1956, on behalf of Liberace, 
plaintiff in the suit against Gorgie 
and Dave McComb, who promoted 
the appearance of Liberace and his 
brother, George, in the Akron 
Rubber Bow! July 4, 1956. 

Thé Liberaces sued for a total of 
$17,799 they claimed was due them 
on the contract with the promoters. 
Judge Maiden emphatically said 
the depositions were in no way 
related to a libel suit brought by 
Liberace against Confidential mag- 
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Ice Show Review 








Holiday On Ice 
(MULTNOMAH, PORT.) 


Portland, Ore., July 25. 
Morris Chalfen’s “Holiday On Ice ; 
1957” 
George & Ruth Tyson; choreogra- 
phy & staging, Chester Hale; cos- 
tumes, Robert Mackintosh; orchest- 
rations, Paul Summey; props & 
scenery, Robert Fletcher; lighting, 
Doug Morris with Hayes Alan Jen- 
kins, Joan Hyldoft, Pat Gregory, 
Bill Blocker, Bobby Blake, Farrar 
& Carter, Don Watson, Percelly 
Bros. (2), Phil Hiser & Gina Ru- 
baki, Joe Jackson Jr., Weber & 
Deeley, Percelly Kids (3), John La- 
Due, June Stevenson, Glamour 
Icers (24), Ice Squires (12), James 


OF} 


Rowe, John Berkman Orch (15); 
at Multnomah Stadium, July 24- 
31, "57, top. 








The 12th edition of “Holiday On 
Ice” is preeming here and wall set 
out for the midwest and a nation- 
wide tour following. This new lay- 
out is loaded with spectacle, talent 
and entertainment. This is the 
third year that “HOI” has played| 
hue? and this round should grab | 
more coin than previous takes. 
Word has gotten around that this 
a giant show and not just a) 
small tanker. Advance sale was 
$60,000 and from all indications 
the take for the eight days should | 
exceed $125,000. Outfit worked 
here 10 days before but had to cut | 
two davs due to prior “booking of | 
the stadium. | 

The 60x40 portable tank is more 
than ample space for the skaters, 
to show off their skills, Olympic | 
and world’s figure skating champ | 
Hayes Alan Jenkins is on in two) 
spots. The guy easily demonstrates | 
w! entitled to the crown. | 
Joan Hyldoft and Pat Gregory wow | 
t customers with their grace, | 

and showmanship. Both are 


1s 


skill 


lookers and score big. Orb-filler 
June Stevenson steals the show 
stars with her solo 


from the 
s number and as distaffer 


ive 


produced & directed by | & 


with John LaDue. Comics Harvey 
Weber & Ted Deeley get solid re- 
turns for their comedy shenanigans 
a la Frick & Frack. James Carter 
Alice Farrar please with some 
nifty adagio stuff, Speedsters Bill 
Blocker & Bobby Blade do a top 
job as soloists and when they team 
up with femme partners. 
Ener-jet-ic Don Watson grabs 
“ohs” and “ahs” for his daring 
twists and turns. Phil Hiser & 
Gina Rubaki get the customers off 
their mitts with their waltzes down 
memory lane. The three Percelly 


Kids stop the show with their acro_ 


work on the freeze. The little girl 
is put through her paces with as- 
sists from her older sister and 
brother. Joe Jackson Jr. keeps the 
stubholders in stitches with his 
pantomime wark and bike stint. 
The Percelly Bros. (2) are champs 
without skates. They move up and 
down a 15-foot ladder while bal- 
ancing head to head, foot to head, 
and one handstand on head. Duo 
garner heavy mitting. The 24 
Glamour Icers and 12 Ice Squires 
are on for some terrific produc- 
tion numbers. The group is well 
disciplined, work with precision 
and move well about the ice. 

The production numbers are big- 
time all the way. Best are “The 
Nutcracker,” “Cavaleade of Show 
Biz,” “Festival of Bacchus” and 
“Cheerio! Good Luck!” The 24 
events made the two hour and 45 
minutes pass too quickly with its 
fast pace. 


“Holiday” is strictly major 
league. The dubbing and sound 
choreography and lighting and 


sets and costumes are superlative 
This 12th edition is packed with 
variety and change of pace. John 
Berkman and his band play a tough 
show in fine style. Over 11,000 at- 
tended opening night (24), against 
15,000 capacity. Feve 





Circus Review 
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Cireus Sarrasani 
(BERLIN FUNKTURM) 
Berlin, July 22 
With Williams, Animals, Duo 
Courty, 3 Soranis, Camilio Mayer 
& Co., Donatha’s Bears, Richard 
Hardner, McSovereign, Walter Ga 
letti & Little Paul, Cocker Ossy, 
Osker Fischer’s Elephants (3), Tog 
are’s Berber Lions (6), 2 Bress. 
Moeser-Jose, Jean Albert Hoppe’s 
wine Circus, Elsane, Timenon’s 
Orignal Rif-Kabylan, Direction by 
Ernest Nauti, Music, Rolf Reichart 
Orch. (12), Opened June 27, 1957 
at Berlin Funkturm; $1.50 top. 


n”~n 





Circus Sarrasani was once Ger- 
most famous big top. 
Founded in 1901 and headquar- 
tered in Dresden, where since 1912 
it has owned a huge 5,000-seater 
of stone, ‘the gigantic enterprise 
was destroyed by an Allied air raid 
in February, 1945. It took Fritz 
Mey, once trustee and close friend 








HENNY YOUNGMAN think: 
ALLEN and DE WOOD 


are hilarious ! 























| equipped with all the modern trap- 


|gets over the next rounds. 
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of Sarrasani (who died in 1934); 


and now director of Sarrasani, 
more than 10 years to bring this 
circus on its feet again. The new 
Sarrasani is now headquartered in 
Mannheim, West Germany. 

The Berlin appearance of Circus 
Sarrasani—the first one after an} 
absence of 14 years—turned out to| 
be a fine prestige success for this | 
emterprise and it looks as though | 
it is right on its way to regain its! 
former reputation. 

A remarkable thing about this | 
four-pole 3,500-seater tent is that | 
it’s technically first-rate and! 


pings, Unlike several other cir- 
cuses which came to town and 
often looked shabby, this one 


makes a very clean and neat im- 
pression. 

Current program is neither a 
mammoth nor a big-seale interna- 
tional show, but it is expertly bal- 
anced and staged. Program con- 
sists of 23 numbers which are teed 
off with the entry of all participat- 
ing artists for an eye-filling view. 

Most of the numbers belong to 
the animal department. Here, in| 
particular, the horses are a high-/ 
light. Moeser-Jose, a matador of | 
the Spanish riding school whose | 
reputation dates back several dec-| 
ades, is tops along this line. Win-| 
ner of the Gold Medal of Societe | 





Hyppique Francaise, he proves | 
that he is still a special attraction | 
for every circus. | 


Spontaneous applause also for 
Donatha’s Bears which, among | 
other capers, also ride bikes. Jean 
Albert Hoppe'’s so-called “swine 
circus" also commands attention. 
Trained pigs have hardly wit | 





been seen in Berlin before. Wil- 
liams' “exotic medley,” a presen- 
tation of lamas, ponies, zebras and 
guanacos, is also a masterful train- | 
ing job. Williams also comes along 
with Sarrasani’s Norwegian horses, | 
a bunch of beautifully built four- | 
leggers who garner justified ap- 
plause. Oskar Fischer's elephant 
group, which brings to a close the} 
first part of this three-hour pro-/| 
fram, is strictly on the positive 
side, These huge but good- 
natured pachyderms do all sorts 

tricks. Togare’s Berber Lions, 
opening up the second part of the 
show, are not so impressive. This | 
cage act could be more substantial. | 

In the artists’ department, “the | 
mysterious ball” rates special at-}| 
tention. This act, performed by | 
Richard Hardner, has to do with a 
spiral line on which a huge mietal- 
lic ball containing Hardner is slow- 
ly driven up. The fact that the 
ball is going up and down its way 
without any mechanism that is ap- 
parent gives this act a sensational 
frame. 

Elsane, labeled as the star of 
Casino de Paris, does a number of 
breathtaking trapeze stunts and 
she too scores. Same goes for two 
Bress who do several daredevil 
stunts under the circus cupola, Of 
outstanding calibre also is Camilio 
Mayer’s high-wire troupe. Camilio, 
an agile 66, bakes a cake on the 
cable. 

In the comedy department, 
Cocker Ossy performing the high 
“C” of the musical clowns easily 
walk off with the lion’s share of 
applause, the more 8o as there is 
not." much comedy 
here. This trio skillfully handles | 
various musical instruments and 
has a number of fine gags. 

Others in the program include 
Walter Galetti & Little Paul who 
do some clowning between the in- 
tervals; Duo Courty, marimba- | 
phonists; McSovereign, a master 
of the diabolo; three Soranis, teet- 
erboardists; Timenon’s Original 
Rif-Kabylians, a group of mostly 
young whirlwind acrobats from 
North Afriea. The next and last 
act, incidentally, takes place out- 
side the circus tent. Here, a “de- 
spiser of death;” a member of the 
Camilio Mayer troupe, does some 
nerve-tingling stints on a high 
steel pole—acrobatics plus trumpet 
blowing. 

Direction by Ernest Nauti is fast 


too 


of | 





moving, while the background mu- | 


sic by Rolf Reichart and his 12- 
piece orch is very catchy. 

Biz was very poor during the 
first days (for which, however, the 
murdervus heat was primarily to 
blame) and has now reached the 
point where it can be called very | 
satisfactory. Press notices were} 
very good. There are two per- 
formances daily. 

Cireuges are having a rather 
tough time in Germany and reg- 
ular “protection groups” have al- 
ready been set up to help domes- 
tic big tops. It’s to be hoped that 
the newly opened Circus Sarrasani 
It de- 
serves it, particularly in view of 
the fact that it looks back on such | 








competition | }j 
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Deathwatch for Acts 


meg Continued from page 107 








has been worn out by weekly show-; general, and could be an objet 
ings —_" ee and = ne€W-| lesson to fields such as video which 
comers failed to come up to sup-|.. : 
plant names such as Milton Berle, | 54% ed showman, seoms to he us 
Jackie Gleason, Red Buttons,|ing up piecemeal all that the 
George Gobel and others, comed-| variety field has developed. Now 
ians care gyefge gy . drug pn | that comics have worn out, the 
see will, apple te singers: cur.| Yaudeo field is on a singing kick. 
rently popular, and it's possible| /t's predicted that this too will 
that all variety entertainment will| wear out, and the only etaple that 
go because of the inability of the) they can turn to, aside from films, 
sep Pret so headliners in sufl-' wij) be dramatic shows. For many 

-e prs. 

In spots such as the Palace, it 
wasn't a question of getting names, | 
which it didn’t need and couldn't, 
afford, but one of getting the mill-| 
run of acts tu fill up the weekly 
eight-turn bill. 

Those Familiar Acts 

Necessity of repeating the turns 
caused a dwindling of audiences 
until the major portion of Palace 
fans were the oldtimers who de- 
voted a portion of their social se- 
curity check for Palace visits. The 
preponderance of the geriatric set 
made it difficult te showchase a 
more modern type of talent, which 
wasn’t heing developed in suffic- 
ient numbers anyway. 

The artistic difficulties of the 
Palace reflected, on a smaller 
scale, the ailments of show biz in 


Saranac Lake 


By HAPPY BENWAY 
Saranac Lake, July 30. 





Meanwhile, Back in Chi... 


Chicago, July 30. 

Stageshows are due back at 
the Chicago Theatre Aug. 23. 
The Loop’s last stage billings 
were at the same theatre in 
November of 1955. Headliner 
on the one-week show will be 
Eydie Gorme, who just finished 
an engagement at the Palmer 
House here. Also signed is the 
Billy Williams Quartet. 

It was earlier hinted by Nate 
Platt, Balaban & Katz circuit 
v.p., that stageshows would re- 
turn to the Chicago if busi- 
ness warranted it. In recent 
weeks that house has had Jack 
Webb and Jerry Lewis, each 
on two-day personal appear- 
ances which did sock-business, 
although the films they were 
promoting, “D.I” and “Delicate 
Delinquent,” did only moderate 
b.o.’s during the remainder of 
their playdates in that house. 














2 | Film to run during Miss 
Johnny Garwood, announcer at Gorme’s stand has not been 
WNBZ, became a papa again. announced yet. 
Jeannette C. Power; mother of} —.._______....._ 


George (Elephants) Power left for | reasons, principally because of the 

N. Y., pleased at his progress. | plentitude of developing grounds, 

The old NVA Annex sanatorium| there are lots of good young actors 

at 80 Park Ave. here was sold to around. But for the song and dance 

peat ih _ = | fields, there are only prophecies of 

the American Management Assn., | doom, when even the famed Palace 

which recently also bought the} couldn't sustain a budget that - 
famed Trudeau sanatorium. } _ 

rarely exceeded $3,500 weekly. 
Eugenie (Legit) Reed, a graduate | 7 $ u 


from here, was in for a weeks’ visit + 


with her husband Otto Hayman, w ho} “THE COMEDIAN” 


leaves next week, after a surgery 
The Only Reali Monthly 


case of grand slam progress, and 

resumes work with Columbia} PROFESSIONAL GAG SERVICE 

Pictures in N.Y. ° THE LATEST — THE GREATEST — 
Siephen Baranek, a Warner Bros. THE MOST-UP-TO-DATEST 

staffer, in from Yonkers, N.Y. He|] Now in its 84th issue, containing 

made the grade here in class of|] stories: one-liners, poemettes, song 




















1933 and his general checkup | ee hecklers, audience stuff, mono- 

- md jogs, rodies, doubi . bits, 

rated him 100°. ideas, “intros, impressions and im- 

Larry Doyle, yesteryear second |} Q¢rsonations. political, interruptions. 

07 ; : hought: , orous 

baseman with the N.Y. Giants, took | Views of one _, ye on with 

time out to visit this columnist | current issue, $15 veeets — 2 years 

and mitt the Giant fans. ee > hee J — Single Copies 

Ann Budd, whose sister Frances} Big Roy 

Zingler is connected with the N.Y. | BILLY GLASON 


office of Warner Bros., registered 200 W. 54 St.. New York 19 
for the general observation and 0.0, 
routine. 

George Martin author and editor 
who wrote “Our Vinés Have Ten- 
der Grapes,” back from a two- 
week furlough that he spent in 
Gotham and Wocdstock, N.Y. He 
has a new play written that he is 
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MOSS ‘000000 PHOTOS 
For PAT B 


ph A pes as low @s 
. For publicity purposes con- 
sult Moss first. Since 1935 Serving 
America’s Stars. 






















showing to producers. He is doing PHOTO SERVICE 
well medically. ay A. 50th St. NY 19 
Write to those who are ill. 
a mn 


























VING MERLIN 
LYNDA 


CURRENTLY 
CASINO DELLE ROSE 
ROME, Italy 


Dir.: WILLIAM MORRIS AGENCY 


CAB CALLOWAY | 


After Playing 103 CONSECUTIVE Weeks 


GONE FISHIN’ 
First Week's Catch: A MESS OF FLUKE 
Resuming August 18 
ED SULLIVAN SHOW,.CBS-TV 
Mgt. BILL MITTLER, 1619 Broadway, New York 


eee 


Mgt.: Jerry Levy - Fred Amsel 



































The Amazing Stars of “WHAT'S ON YOUR MIND” 


Lucille and Eddie ROBERTS 


Appearing thru Aug |0th: DULUTH HOTEL, Duluth, Minn. 
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Arg. Agents and Acts Both Unionized: 
Say Exhibs Sabotage Vaudeville 


- 





Buenos Aires, July 23. 

Union Gremial Argentina de 
Agentes de Espectaculos (Union of 
Entertainment Agents) has recently 
signed an agreement with the 
Variety Artists’ Union designed to 
regulate regulations between per- 
formers and agents. They hope to 
link up with similar unions in the 
United States and Europe, and 
would like performers to have 
unionized agents. 

They bélieve this would help to 
eliminate unserupulous anglers 
likely to leave their clients 
stranded when far from home, and 
would represent security to foreign 
talent interested in booking for 
this part of the world, that agents 
who are members of the Union, 
are the most likely to be trusted. 

So far the Union has not indi- 
cated that local agents or enter- 
tainment managers have joined the 
Union, if any. 

The Union is also working on a 
draft law in conjunction with the 
Labor Ministry, to regulate rela- 
tions between talent and the per- 
centers and also perpetuate the 
law making vaudeville turns obli- 
gatory in film theatres. The Union 
contends that this law is unpopular 
with audiences, only because the 
turns presented so far in no wise 
represent the best that Argentine 
vaudeville has to offer. No big- 
name talent has consented to ac- 


° 


Canny Scot 
Glasgow, July 30 
How to succeed on the vaude 
stage, as told by Jimmy Logan, 
Auld Lang Syne comedian, to 
the city’s Rotary Club in a 
talk-session on humor: 
“Psycho-analyze your audi- 
ence, say what you have to say, 
and ‘get oot quick’ when 
they've had enough.” 


Marciano In 


Show Biz Bow 


Chicago, July 30. 

Annual comm entertain- 
ment events have, e@ other in- 
dustries, spread from metropolitan 
Chicago to its suburbs. One f 
the newer affairs is the ye 
‘Italian Festival,” held just beyond 
Chicago's western’ limits. ~The 
open-air lineup of carny attractions 
and booths rented by local mer- 
chants makes its main attraction an 
evening”stageshow. The two-week 
fair offers two bills of one week 
each. 

Topping this year’s first show 
(July 24-Aug. 9) was Rocky Marci- 





cept bookings in the film-theatres, | 


and the quality of the turns is | fighter. 


frequently amateurish. 


The Union blames this on the to see him. 


ano whose appearance marks the 
Chicago debut for the former 
Marciano is favored with 
|a crowd that pays its 50¢ chiefly 
is 10 minutes on- 


film exhibitors, whom they claim | Stage, with the support of emcee 
have tried to sabotage the vaude- Billy Falbo, is devoted to autobiog- 


ville law by booking poor talent, to 
ensure that public reaction against 
this law would be unfavorable. » 

Audiences have entirely changed 
their 
often arriving in time to avoid 
vaudeville turns. 

Law 14,226 (Vaudeville Law) is 
for benefit of Vaudeville Workers’ 
Union's 12,000 members. 


CNE Starts Rehearsals 
On ‘Canadiana ’57’ In 
Show Starring Bob Hope 


Teronto, July 30. 

With Bob Hope headlining, Jack 
Arthur, producer of the 24,000- 
seater night grandstand show at 
the Canadian National Exhibition 
here, has finally inked all his acts. 
Rehearsals started today (Tues.) 
but with Hope due in later. 

The three-hour grandstand stint, 
with Hope bringing his own pack- 
age to carry the second half, will 
be presented from Aug. 23 to 
Sept. 7 at $3 top, plus a 75¢ admis- 
sion to the CNE grounds. For the 
grandstand matinees Aug. 26-31 
Arthur will have Ringling Bros., 
Barnum & Bailey Circus. This will 
be $2 top plus grounds entrance. 

With Hope to do 40 minutes, acts 
signed for the night show include 
Geoffrey Holder & Co. (8), D’Arco 
& Gee, Martha Ann Bentley, Paul 
Kofler, Jo, Jac & Joni, the Alcattis, 
Wally Koster & Phyllis Marshall, 
Shari McKim, Velyn & La Verne 
French, Gerry the Giraffe. Show is 
tagged “Canadiana ’57,” with set- 
tings and costumes by Stuart 
MacKay, 60-piece orch conducted 
by Howard Cable, dances by Alan 
& Blanche, Lunds and Midge Ar- 
thur, original lyrics and music by 
Cable and Stanley Daniels. Entire 
production will be ynder Arthur’s 
direction. 


MCA Folds Pitt Office; 
Mgr. Claire to Go on Own 


Pittsburgh, July 30. 

_ Music Corp. of America has de- 
cided to close its local office after 
giving it a year’s try, and will 
handle its business in future out of 
New York headquarters. Manager 
George Claire was offered a spot 
at either Minneapolis or Detroit 
but turned it down, preferring to 
remain here and reactivate his 
old agency. 

Claire, ex-vaude hoofer, had an 
agency here for years before clos- 
ing down to go to Miami Beach 
with the Vagabonds. MCA brought 
him jnto the fold first in Cleve- 
land and then here. . Arnold. Fel- 
sher, WMICA telepix. ren Jecally, will 
stay on but in smaller quarters, 








raphical anecdotes. Still unsea- 
soned in public performance, Mar- 
| ciano has little polish to contribute 
|to his turn. Timing, vocal projec- 
tion and stage presence were all 


film attending habits here, | inadequate to keep the enthusiasm 


of the crowd, which had been 
|standing through 45 minutes of 
preliminary numbers. Personality 
factors, which presumably are in- 


<i With N.Y. So Near, 


K.C.’s Hotel Presideat 
Names Geo. Bowles PR 


Kansas City, July 30. 

George Bowles has been appoint- 
ed director of public relations for 
the Hotel President here, it was 
announced last week by Frank 
Dean, president. Bowles has been 
serving the hotel for a number of 
year, handling it on an account 
basis and also serving as enter- 
tainment buyer. 


In his new post Bowles will de- 
vote himself to hotel work, con- 
tinuing as entertainment buyer, 
and going in more strongly for 
saies promotion and publicity ac- 
tivities, 

Entertainment buying has been 
principally for the Drum Room, 
the hotel’s deluxe dinner-dancing 
spot where musical combos have 
been the rule lately and where in 
the past a floorshow policy pre- 
vailed: Recently dancing was elim- 
inated in the room, while the hotel 
mulls the possibility of remodel- 
ing and other changes. Room con- 
tinues to have music with Harold 
Cowan at the organ. 





Wildwood Lures 
Names Eyeing TV 


Wildwood, N.J., July 30. 

The close proximity of this 
resort's night clubs to the New 
York television centres is allowing 
local bonifaces to obtain choice 
bookings that might not be possible 
at a more distant location. The 
Garden State Parkway makes the 





resort an easy three-hour drive 
from Gotham. 

Georgia Gibbs was able to sand- | 
wich an eight-day appearance at 
the Manor Hotel supper club 





tended to supply Marciano’s real 


|punch onstage, didn’t quite come | 


| through. 

| Singer Carl Ravazza, originally 
following Marciano but later pre- 
ceding him on the program, deliv- 
ers his songalog with sufficient 
force to regain some of the enthu- 
siasm of his foot-weary listeners. 

Falbo brings his night club rou- 
tine of a poolroom panto and as- 
sorted quips to the platform stage 
for a hearty response. His emcee 
chore is handled with plenty of 
savvy and serves to knit the show 
together without letdown. 

Nicki & Noel are a terp team 
who work with highly stylized 
choreography that makes for a 
pleasant 10 minutes, but their 
heavyweight response comes on a 
dancehall skit that makes good 
use of their comic talents as well 
as their terping. 

Show openers’ are the three Di 
Mara sisters. While Italian accents 
probably wouldn’t hurt their act 
in this setting, the Dixieland num- 
bers might sound a bit funny to 
most ears. On their treatment of 
Italian folksongs and standard bal- 
lads, they handle themselves well 
and make for pleasant listening. 
Henry Brandon's 10-piece ensem- 
ble Comes through this show with 
flying colors, despite the usual sub- 
version of outdoor performances 
such as windblown scores and cum- 
bersome audito wiring. 

Staging, lighting and sound on 
this show are all outstanding and 
contribute to the ease of perform- 
ers and audience alike. lowever, 
an hour and a half is too long for 
most viewers to remain standing. 
Shew is booked by United Attrac- 
tions Inc. and funds are used for 
local Italian charities. 

Second week (July 30-Aug. 4) in- 
cludes the Vagabonds, Tanya & 
Beagh, Lenore Dancers and 
the Brandon orch. 


Sherman Adams Likes Ike 

And N. E. Tourist Pitch 

‘ Boston, July 30. 

Sherman Adams of New Hamp- 
shire, President Eisenhower's chief 
aide, has endorsed Yankee Home- 
coming’s tourist-industrial project 
aimed to bring 2,000,000 additional 
visitors to New England next year. 

‘Jack Frost, prexy of the enter- 
prise, said Adams has agreed to 
serve as 2 member of the Yankee 
Homecoming Founder’s Council 
for his state. He is a former N.H. 


governor. 
Frost is kicking off the 1957 





around her “Million Record” tv! 
show. Boniface Oscar Garrigues 
permitted the chirper to take Mon- 
day off so that she might commute 
to N.Y. for her NBC show. In re- 
turn, most performers are anxious 
to give hefty tv plugs to the clubs. 

Ted Lewis was able to accept a 
10-day date at the Beach Club of 
Diamond Beach Lodge because 
boniface George James _ green- 
lighted him for his Sunday (21) 
appearance on the Ed Sullivan 
show. 

Frankie Laine was able to fulfill 
video engagements immediately 
preceding and following his Beach 
Club showing. Many agents are 
taking advantage of this feature to 
lure some of the names east from 
Hollywood. 

The Andrews Sisters, currently 
at Ben Martin’s Club Bolero, were 
another of the west coast acts to 
kill two birds with one stone. 
Similar arrangements are pending 
for many others due here for 
appearances. These include Tony 
Bennett, Eydie Gorme, Martha 


Raye, Four Aces, Eartha Kitt, 
McGuire Sisters, Nat King Cole, 
Jerry Lewis, Liberace, Fats 


Domino, Teresa Brewer, and scores 
of others. 


Mimi Benzell Bleats 
For A&P, But No Sing 
Albany, July 30. 
Mimi Benzell will appear at an 


outdoor dance and officiate at a 
ear drawing at the A&P Central 
Ave. Supermarket in Albany 








Thursday (1) night. Miss Benzell, 
who will not sing, is scheduled to 
be at the dance in the store’s park- 
ing lot, for Pepsi-Cola Bottling 
Co. She will also present the keys 
to the winner of an A&P weekly 
automobile contest. 

Tommy Ippolito’s orch (local) 
will play for dancing. 


‘Highlights’ in Fast Fold 


The Central Theatre, N. Y., 
which took on the Negro unit 
“Highlights” on a quick booking, 
is now back to a film policy. House 
is now showing strip pix. 

Theatre booked the unit out of 
the shuttered Paradise Club, At- 
lantic City. There was little time 
te advertise or exploit the Cen- 
tral’s entry into stageshows. The 

‘didn’t warrant continua- 














et o} ac 
the Cape in August. 


tion after 10 days of stagers. 


Names’ 30-Day Cancellation Clause 
A Dirty Name to Cafes; 7, ers Would 


Scrap ‘Out’ for 


Higher Client Fees 





‘No Dogs Allowed’ 
Montreal, July 30. 

Baudy’s Greyhounds are at 
the Bellevue Casino here. 

The chorus girls’ les are 
out for the duration of the 
two-week date, by order of 
owners Harry Holmok and 
Jack Suz. 


A.C’s July Bott; 
500 Club's Names 


Atlantic City, July 30. 

One of the best Julys in the re- 
sort’s history draws to a close as a 
month of almost perfect weather, 
with little rain. The town has 
been packed with vacationists and 
metropolitan area residents escap- 
ing the inland heatwave. 

Business in all hotel, amusement 
and restaurant spots is better than 
average. Without weekend reser- 
vations, it’s no dice in night clubs, 





Nitery cwners are now ,pressing 
anew to kill the 30-Gay clause in 
nitery contracts. In previous years, 
bonifaces have found it difficult to 
book under the contingency that 
choice headliners could bow out of 
their spot on 30 days’ notice if they 
got a television show or film, The 
repeal of the 30-day clause is be- 
coming mandatory, they say, now 
that advance bookings are needed 
to sew up important banquet and 
party dates in a nitery. 

Stanley Blinstrub, operator of 
Blinstrub's, Boston, has been in 
the vanguard of such opposition to 
the 30-day cancellation clause. He 
has told agencies that he has lost 
more than $250,000 worth of bust- 
ness by having headliners fall 
way from him on the “can't play” 
route. He's telling agencies that 
he can no longer afford to permit 
acts the luxury of that clause if 
he’s to remain in a position to buy 
headliners. 

Agencies recognize the difficulty 
of the club owner's position in this 
kind of situation, but haven't been 
able to do much about it in the 
case of some of the top headliners. 


hotels, while long lines await their| However, the path to higher sal- 


turns in the top eateries. 

Jerry Lewis comes into Paul 
(Skinny) D'Amato's plush club 
Thursday (1) night. Lewis follows 
Liberace, who has been doing 
turnaway biz the week he has been 
playing the 500 Club, 1,000-seater. 
D'Amato brings in Nat King Cole, 


aries has been opened to them by 
Ben Maksik, operator of the Town 
& Country Club, Brooklyn, who is 
not likely to get any cancellations 
at his nitery because of the premi- 
um fees he’s paying the name acts. 
It’s likely that the percenters will 
cut out the 30-day clause in return 





Will Mastin Trio starring Sammy | for additional compensation. 


Davis Jr., 


McGuire Sisters and 


Maksik, although closed for the 


Frank Sinatra (the latter if picture) summer, is still running periodic 
and other commitments will per-| ads listing his roster of completed 
mit) in August. | bookings, in order to entice organ- 


Frank: Parker will come _ into 
Steel Pier vaude for week start- 
ing Sunday (4). Gil Lamb will ap- 
pear with him. 
will be in Marine ballroom until 
Aug. 8 when Ralph Marterie takes 
over. 

Charles Master and trio started 
at Ritz Carlton’s new Calypso Ca- 
rousel room Friday (26). 

Max Roach Quintet into Cotton 
Club with Duke Ellington coming 
in tonight (Tues.). ; 

“Ice Capades” in Convention 
hall is doing good business as John 
Harris gets his new show in shape 
for the New York opening. In the 
airconditioned ballroom of the hall, 


| wrestling is a Saturday night draw. 





SCOTS LAUD MOSCOW 


Leo Elgart orch| 


ization shindigs, anniversary par- 
ties, etc. 

The 30-day clause has long been 
a source of dispute among the tal- 
|}ent buyers, going back to the old 
|days of vaudeville. Among the 
| present-day vaude buyers, Al Rick- 
ard, who books the Steel Pier, At- 
lantic City, lays out the bills sev- 
eral months ahead of the opening. 
Once an act is signed to Rickard, it 
stays signed, and nothing less than 
an order from the Pier's overator, 
George A. Hamid, an officer of 
GAC-Hamid, can get a turn out of 
a stand at the Steel Pier. It's un- 
derstood that Hamid had to lay 
down the law and promise another 
date in order to release Pat Boone, 
a GAC turn, from a date at the 
Steel Pier, so that the singer could 
do a film for 20th-Fox, 





STATE VAUDE GROUP x The 30-day cancellation clause 


Glasgow, July 30. 


-Artists of the Moscow State Va-| ting suitable talent. 
riety Theatre received socko a re-| 


as frequently left many niteries 
high and dry in the matter of get- 
Names, being 
always in demand, are generaly not 


ception when they played for one| available on short notice, and non- 


week at the King’s Theatre, nor- 
mally a legit house. Scot crix gave 
unusually good reviews to the lay- 
out, which opened July 22. A selec- 
tion of acts from the Moscow 
combo will be seen on BBC-TV 
Aug. 4. 

Scottish Daily Mail critic Gor- 
don Reed described it as “unique, 
startling and at times quite baf- 


fling. A show not to be missed.” 
Robi Millar, vet critic of the 
Scottish Daily Express, singled out 


petite dancer Galya Izmailova as “a 
firefly in movement.” 

The Russian group included folk 
dancers, singers, instrumentalists, 
acrobats, whistiers, puppeteers, 
conjurors and xylophonists. 





Police Prowl Houston 
In 1G Crescendo Heist 


Houston, July 30. 

Police are still hunting the con- 
fident, well-dressed bandit who 
made off with $1,000 in cash during 
a daylight holdup Tuesday (23) at 
the Crescendo Club, a _ plush 
privatery here. 

Joe Edward Smith, 20-year-old 
manager of the supper club, said 
he'd just walked into his office at 
8 a.m. when he realized that some- 
one had followed him and he was 
standing on the dance floor. 

The man produced a small re- 
volver and demanded the cash. He 
had Smith unlock a desk drawer 
and became angry and threatening 
when he found it empty. Smith 
finally gave the man a cash. box 


Ay. eee cabinet coptepe 


drawing acts frequently have to 
substitute. The agencies are very 
| sympathetic and are listening close- 
ly to the operators’ beefs in this 
matter, but they indicate that un- 
less prices zoom up to the Town 
& Country level, there's little that 
| they can do about it. Attitude may 
| indicate a second set of prices in 
return for insured bookings. 


MCA Shifts Jim Breyley 
From Chi to BevHills 


Chicago, July 30. 

Music Corp. of America has 
upped v.p. Jim Breyley from head 
of its Chi bands and acts depart- 
ment to work with its Beverly Hills 
bureau on live tv bookings. 

Breyley’s Chicago job is being 
taken over by Bill Richards, who 
handled bands from here. Indie 
agent Tommy Mallow was recently 
added to MCA's staff here, and no 
cutback on the Chi staff has 
resulted. 


Holder’s N. Y. Concert 


Geoffrey Holder, who recently 
made several vaude stands zs head 
of a calypso unit, will attempt @& 
concert style presentation in a N.Y. 
legit house in September. Dancer 
will head a troupe of 18 at the Na- 
tional Theatre. 

Holder will precede that stand 
with a date at the Canadian Na- 
tional Exhibition, Toronto, with 

+ dics. 3g. 
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Jerry Lewis All-Star 
Show 
(CARTER BARRON, D.C.) 
Washinton, July 27. 
Jerry Lewis, Step Bros. (4), Sky- 
larks (5),,Wiere Bros. (2), Augie 
& Margo, Amazing Mr. Ballantine, 
Dick Humphreys, Lou Spencer, 
Hal Bell; $3.85 top. 





In the open-air summer amphi- 
theatres, it is often rain which 
separates the men from the boys 
among the name entertainers. The 
question, when a downpour starts: 
Will he go on like a real trouper, 
and can he hold the audience there 
with him? 

The answer is “yes” on both 
counts for Jerry Lewis. The Satur- 
day (28) show at Carter Barron 
Amphitheatre drew an SRO house 
of over 4,500. Program was follow- 
ing the usual format — group of 
vaude acts in the first half, with 
Lewis te take over after intermis- 
sion. As the storm clouds piled up 
and the weather bureau indicated 
the probability of rain before the 
evening was over, the Feld Bros., 
eperators of the theatre, put in a 
hurried call for Lewis to come on 
out earlier than expected .. . 
or the show might wash out before 
his arrival. 

Last two acts of the first half 
were ditched temporarily and the 
comic was rushed into the breach. 

Within a few minutes the rain 
began—a_ drizzle, and then big, 
slow, fat drops of water. The 
audience started to get uneasy and 
move up the aisle toward the rear. 

“I've got a job and I’m going to 
keep on working,” Lewis announced 
loudly. The audience applauded. 
Some remained in their seats; some 
took shelter in the rear of the 
amphitheatre; the rest packed 
along the wings of the big stage. 
Almost none left. 

Lewis kept going through the 
dowrpour, for more than an hour. 
His tuxedo and shoes were soaked. 
But he told stories; he danced on 
the wet, slippery stage. With his 
mike on a long cable he inter- 
viewed the audience and led it in 
group singing. . 

The 16-piece house orchestra that 
was playing on stage fled to shelter. 
Lewis couldn't coax them back, so 
he brought out his own pianist, his 
drummer, and the others in his 
troupe. He never left the stage 
and his enthusiasm never flagged 
as he delivered the full measure of 
show for which he had been signed. 

The audience stayed with him to 
the end, just as they had done last 
summer with Danny Kaye under 
similar circumstances. 

Jerry Lewis never went better 
and never got a bigger, more heart- 
felt hand. It’s the unique Oscar 
that outdoor audience reserve for 
only the great troupers. 

As for the rest of the bill, not 
so much can be said. The five 
preliminary acts were not up to 
the level of the surrounding bill 
oftered by Jimmy Durante who had 
preceded Lewis into Carter Barron. 

The Step Bros. were good but 
seemed a little lost on the big stage. 
The Wiere Bros. did a very con- 
densed version of their act in the 
falling rain, and failed to come off 
as well as usual. The Amazing Mr. 
Ballantine offered his usual quick- 
moving burlesque of a vaude ma- 
gician; and the Skylarks were an 
adequate singing aggregation. 
Augie & Marge showed fine danc- 
ing style but the intricate choreo- 
graphy, though flashy, doesn’t add 
up to very much, Lowe. 


Ak-Sar-Ben Family 

Show 
(A-S-B FIELD, OMAHA) 
Omaha, July 24. 

Ernie Young production, with 

Sky-Tones (3), Erie Badington & 

Collette, Rich & Gibson, Adaros 

(3), Darlene & Jinx, George & 

Peter Bauer, Walton & Sina, Billy 

Papon, Billie & Gene Lambart, 

Marcelli & Janis, Benny Sharpe 

Orch (14); at Ak-Sar-Ben Field, 
Omaha, July 22-24, °57, 


Ak-Sar-Ben’'s annual = Family 
Show, aimed for moppet trade with 
members bringing up to three kids 
free, was again produeed by Chi- 
cagean Ernie Young of the GAC- 
Hamid office and lured more than 
20,000 for thé three nights. 

Although al! 10 acts were strong 
and well received, the package 
was topheavy with muscle turns, 
no less than five being of the 
acro type. However,ia fine wind- 
up by the Sky-Tones on the high 


wire, followed by a dazzling fire-| 


works display by Thearle-Duffield, 
sent the crowds home happy. 


Sky-Tones, erbu ct .script’s.. repartee with Stewart, are 
out of Dunoth Pt x Maeees as ar ae and Miss Mansfield, | 


male and two feemes, both strik- 
ing blondes. Human wheelbarrow 
and bike bit with gals doing single 
trap acts off the spokes are high- 


flashy and attractively lighted. 


Also popular with kids was Dar- 
lene and the tv chimp, Jinx. Ani- 


| Adams and Grim engineered the 
| abundant comedy. 


| With Miss Mansfield, 18 feminine | 
from | 
throughout the nation, 40 Aqua-' 
tennial Queen candidates and 14/| 


|beauty contest winners 


| well-trained, pretty highschool 
| Rockettes decorating the 


| glamor glistened frequently. 


stage, | 








House Reviews 





Palaee, N.Y. 
Ted & Flo Vallett, Bunny Briggs, 


| Fisher, songwriter Sid Lippman | y,. Morris & Barbara Barry, Ted 


| and 


|music of every variety had a big 
| inning, too, thanks to the U. S. 
| Marine Corps band, the local Doc 


the 30 Keesler Air Force | : 
lights of 10-minute display that is | choristers did nobly by song, while | Morell, Bensen & Ryan, Themis 


& Emilio, Roger Ray, Ivan Jensen 
& Tove; Nick Francis House Orch; 
“The Young Don’t Cry” (Col), re- 


mal, highly spirited, puts on a fast | Evans Dixieland Band and Gordie | viewed in Variery July 24, °57. 


ining topped by his impresh of 
Liberace and fancy wire walking. 
Marcelli & Janis are still another 
wire act, opening the show with a 
zippy offering that has male doing 
juggling on the strand and his eye- 
filling distaffer on a high unicycle. 
In the acro vein are Billie & 
Gene Lambart, with gal serving as 
understander in the difficult tricks; 
Walton & Sina, pereh act utilizing 
several novel riggings; George & 
Peter Bauer, father-son risley in 
which 14-year-old-does a full twist- 
ing back somersault; Adaros, head 
balancers with daughter Mickey ac- 
complishing a  two-hi¢h bottle 
stand atop her dad’s head; and Eric 
Badington & Collette, roly-boly, 
with male doing four-high 
handstand on the cylinder. ' 
Billy Papon is an okay harmonica 
plaver with fair patter who works 
hard as an emcee and keeps the 
show moving, Rich & Gibson's 
musical presentation is under New 
cts. 
a Next Ak-Sar-Ben show for mem- 
bers is Aug. 6-7, featuring Ben 
Blue, Dick Contino and Vernon 
Bumpy & Co. Trump. 





Aquatennial Star Night 
(AUDITORIUM, MPLS.) 
Minneapolis, July 27. 
James Stewart, Jayne Mansfield, 


ta’: | 


| Bowen orch playing the show. 


| battle between the Evans 
j}and an 1l-piece orch drummed up 
from among the newspapers’ by- 
liners. 


|ship, always in evidence, was the 
| spotlighted entrance for 200 feet 
|down the centre aisle of the well- 
|upholstered Miss Mansfield, drag- 
ging a pink stole. For her inter- 
view with Adams she affected a 
sexy little girl voice.’ Windug,was 
|a hilarious waist-measuring con- 
|test between the rather corpulent 





| 
Night’s yock hit was a music| C 
band | for the vaude acts landbased in| 





The melancholy days approach 


|New York. The Palace is present- 


| ly going through the next-to-clos- | 


| last 
America. 


ing bill. Next week the house 
an eight-year run and goes into a 
first-run film policy, with bookings 
that tee off with “Man of a Thou- 
sand Faces.” A house that issued 
more than 400 contracts annually 
bites the dust, It’s probably the 
orthodox vaude house in 


The present layout has its mo- 


| 52-year-old Adams and the slender | ments with Roger Ray hitting the 


| 18-year-old (aceording to the 
| script) screen star. 
| Pianist-cleffer Lippman, a na- 


tive 
' 


Minneapolitan, played and 
sang his own compositions. His act 
looks like a good night elub bet. 
Laconie and cheerful, Stewart 
|brought a change of pace in his 
interview with Grim and earned 
one of the evening’s biggest mitts. 
| Closing the show, Fisher came 
/on a la a sheriff's posse and reaped 
}an ovation with 25 minutes of sing- 
|ing, yarning and occasional dance 
| steps. 
| This best of all-the Star Night 
| shows, both artistically and finan- 
{cially, proved such a stupendous 
draw that even seats in the vast 
Auditorium’s upper stage-end cor- 


Eddie Fisher, Sid Lippman, Mike | ners were sold, despite boxoffice 
Connolly, James Bonn, Roosevelt | Warnings to ticket purchasers that 
Rockettes (14), Visitng Beauty they couldn’t see anything. 
Contest Winners (18), Aquatennial | Murf. 
Queen Contestants (40), Doc Evans | 
Dixieland Band (7), By-Line Band | 





Aqua Follies of 1957 


(11), Keesler Air Force Chorus} (WIRTH POOL, MPLS.) 
(40), U. S. Marine Corps Band | Minneapolis, July 27. 
(45), Gordie Bowen Orch (17),| _ Pat McCormick, Joaquin Capilla, 


Cedric Adams, George Grim; pre- | Johnny Bower & Jmmy Goodhead, 
sented by Minneapolis Star-Tribune | Patty Robinson (2), Hobie Billings- 
Newspapers Charities; producer, | ley, (Charlie Diehl, Bruce Harlan, 
Robert Weed; director, Don Stolz;|Orwin Harvey, Al Coffey, Jimmy 
at Minneapolis Auditorum July 26,| Carroll, Marilyn Delaney, Charles 
"57; $3.50 top. | Dunn, Ming & Ling, Water Ballet 
| (25), Stage Ballet (18), Verne 

(15); staged by Al 





| Rooney Orch 
| Sheehan; swimming & water ballet 
| ry * 

test winner from among the 40| director, Helen Starr; choreog- 
lovelies, representing various|T@phy, Marie Kuhlman; arrange- 
northwest communities and busi-| ments & music director, James Mc- 
ness concerns, and her coronation, | Leod; stage & property designs, 
this annual Star-Tribune Newspa- | Fred Smith; lighting, Jack Higgins; 
pers Charities’ show, always one of | head wardrobe mistress, Marie 
the highlights and a_ climactic | Gauthier; fireworks, Thearle-Duf- 
event of the local 10-day Aquaten-| field; at Wirth Pool, Mpls., July 17- 


Woven about the revelation of 
the winner of the 1957-58 queen 


nial, summer mardi gras, far out- 
distanced its notable predecessors 
in every way. 

It was easily the series’ most 
star-studded, glittering and suc- 
cessful. Staged indoors for the 
first time, 
house in the 10,000-seat Minneapo- 
lis Auditorium. 

There’s always intense interest 
in the Aquatennial Queen contest 
because each candidate has the 
backing of a large following and, 
with such rewards as a European 
trip and other honors and prizes 
for the winner during her 12- 
month reign, it’s a much coveted 
title. But on this occasion the pull 
was stimulated by the presence of 
more and bigger luminaries to be 


it drew an overflow | 


| 28, 57; $3.50 top. 





Producer Al Sheehan's claim that 
his “Aqua Follies” is tops among 
all such shows probably would 
|admit of little dispute. That’s 
mainly because it always enlists 
the finest of all swimming and div- 
ing talent. But what also helps to 
earry it to the head of the class 
is the skillful manner in which it’s 
produced to blend water and stage 
entertainment. It is mounted for a 
maximum of fun, excitement, 
thrills, glamor, spectacle and color 


}in an action-packed two-and-a-half- 


hours. 

In this current 18th edition, out- 
standing feature of the local Aqua- 
tennial, Sheehan again has come 





up with a tremendous show of its 
kind. In this instance, the ap- 
praisal as “best yet” undoubtedly 
would be deserved if only because 
of the presence of newcomers 
Joaquin Capilla, world high boards 
aces Cedric Adams ‘and George |{Hai"PiOw' odivagy diving. team of 
Grim aleng with Mike Connolly. Johnny Bower & Jimmy Goodhead; 

Previous such shows outdoors in ang Olympic Games’ feminine 
the 20,000-seat Municipal Stadium |“qoyble double” winner Pat Me- 
have attracted larger audiences, | Cormick, making her professional 
but this indoor presentation’s less- | how. 
er costs put it more healthily over) Sensational and amazing comedy, 
the nut. high, trick and every other variety 

Especially in view of the fact | of diving, some of it with new and 
that @he performers drew no com-| different twists, is always the 
pensation, kuddos go to producer | “Follies” piece-de-resistance. This 
Robert Weed of the newspapers’| year, with the aforementioned 
promotion department for lining) stars to augment such perennial 
up sich a varied and impressive| favorites as Hobie Billingsley, 
bill with so much top-drawer en-| Charlie Diehl, Orwin Harvey and 
tertainnient. An orchid is due, too, | A! Coffey, it hits a new peak. And 
to director Don Stolz, otherwise|in particular the Bower & Good- 
Old Log summer theatre head, who| head comedy act and the entire 
paced the layout briskly. Stewart | crew’s maniacal shenanigans when 
and Miss Mansfield appearances all of the boys go whacky at the 
were tied up with their current! same time give funnybones their 
pictures opening here. | greatest workout. 

Fisher, coming here, sans re-| The show’s fans also undoubted- 
muneration (like the others), at} ly find it a pleasure to welcome 
one-time hometowner Mike Todd's back ace swimmer Patty Robinson, 
urging, liberally plugged “Around | absent since 1948, who brings along 
the World in 80 Days” now at the| her 13-year-old daughter, a bud- 
local Academy. So everybody was | ding aqua star. ; 
In Jimmy Carroll the show has 


seen in the flesh. 

Jimmy Stewart, Jayne Mansfield 
and Eddie Fisher,..of course, 
spelled the principal star-name 
power. For local draw there, were 
newspaper columnists, radio and tv 





happy. 
Swapping clever and amusing ad a top-drawer emcee and singer. 
libs and an _ expertly written | Also scintillating on the, vocal end 


Marily 


laney, , Charl 
"(Cont edt Of vouetiay tt 


| 


entertainment peak in the next-to- 
closing slot. is comedy gab and 
vibe playing get the desired re- 
sults. Another act of note is Bunny 
Briggs, the Negro tapster, who 
knocks off a lengthy non-stop ses- 
sion with ease and charm. There 
are only a few moments in which 
his cleats move more than a few 
inches off the ground, but his work 
is equally as relaxing on the audi- 
ence as it seems to be on the 
dancer. 

There's a lot of comedy in this 
show, Joe Morris & Barbara Barry 
brought in a few lines that were 
new for them. Morris in the box 
and Miss Barry onstage did much 
better than usual in this instance. 
Irving Benson has a new partner 
and is now billed as Benson & 
Ryan. So while there’s a new 
straightman, it’s still the same act 
and they get the normally good 
results. 

The openers are Ted & Flo Val- 
lett, the vet baton twirlers and 
jugglers who work rapidly to warm 
up the house. Ivan Jensen & Tove, 
closing the show, worked unevenly 
on show caught. Wensen juggles 
while balancing on a log, and 
winds up with an excellent trick of 
going through a hoop while on his 
perch, 

New Acts this session are Ted 
Morell and Themis & Emilio. Nick 
Francis orch showbacks smartly, 

Jose, 


North Pier, Blackpool 
Blackpool, Eng., July 30, 
Bernard Delfont presentation, 
with Ruby Murray, Tommy Cooper, 
Ken Platt, 4 Jones Boys, Morton 
Fraser’s Harmonica Gang (7), Pat- 
ricia & Neil Delrina, Munk Twins, 
16 Voices of Vernons, 12 Showtime 
Lovelies, Orch under Paul Burnett; 
staged by Ernest Mazin. 





The North Pier Pavilion at this 
British summer resort has round- 
ed up a bevy of likeable, individ- 
ually talented performers for a 
varied presentation, stronger in its 
first-half segment than in latter 
stages. 

Ruby Murray, Irish thrush 
whose marquee value has dropped 
recently through lack of disk hits, 
offers fairly pleasing song spot, de- 
spite most of her tunes being 
geared in same strain. Her reper- 
toire ranges from “Mr. Wonderful” 
to “Irish Eyes Are Smiling” and 
“Galway Bay.” 

Tommy Cooper, six-foot-three 
comedian, is a laughing, stumbling 
magician who garners almost con- 
tinuous yocks with deliberate er- 
rors in magic, an -infectious semi- 
mad chuckle, and a sock assort- 
ment of magico gags. Ken Platt 
shares further comedy slottings 
with local-flavored humor, but at 
show caught descended into some 
lavatory-style gags. 

The Four Jones Boys, youthful 
and fresh harmony quartet, click 
with impressions of other singing 
foursomes such as Smith Boys, 
Aces, Platters, et al. The Morton 
Fraser Harmonica Gang, comedy- 
and-music septet, also extract ap- 

roval with well-planned harmon- 
ca routines and some fun bypl 
‘with diminutive member of all- 
male group, 

Patricia & Neil Delrina, terping 
duo recently returned to vaude 
from blade-show chores, contribute 
stylish dancing in scenas for maxi- 
mum results. The Munks Twins, 
rosy-cheeked gals, aid as customers 
in a “Mixed bles” skefch, but 
otherwise get little to do. Vocal 
showbacking is by the 16 Voices of 
Vernons, and the 12 Show Time 
Lovelies shape as an attractive line. 

Ernest Maxin stages briskly for 
London impresario Bernard Del- 
font, now taking the place of Law- 
rence Wright, longtime resident 

acker on this pier. Paul Burnett 





tons the 14-piece orch, Gord, 


Hippodrome, Londen 
London, July 23, 
Shirley Bassey (with Johnny Rob- 
erts and David Jacobs), Norman 
| Evarts, Hedley Ward Trio (3), Art- 
hur Worsley, Murio & Sheila, Rey 
|Overbury & Suzette, Pierre Bel, 
' Les Mallini (2), Reg Cole Orch. 





| Shirley Bassey, topping her first 
West End vaude bill, is making 


Example of the pro showman-| finales as a stageshow entity after | sure that it's a success to.motch up 


| alongside her other achievements 
in her comparatively short show 
biz career. But the supporting bill 
ranks among the weakest present- 
|ed by Val Parnell in the West End, 
and could possibly result in only 
|moderate b.o, during the skow’s 
| two-week run. 

After a hefty buildup, with an 
introduction by disk jockey David 
Jacobs reading press cuttings 
about Miss Bassey’s success in 
America, and screens daubed with 
luminous paint which acclaim her 
as “fabulous,” being raised one 
after the other, the star makes her 
entrance to a hearty reception, She 
wears a snugly fitting low-cut 
gown. Her first entry, a beat ver- 
sion of “From This Moment On,” 
is a good warmer, and paves. the 
way for the rest of her songalog, 
which is heavily angled at sex. Her 
gestures and facial expressions, 
teamed up with her vibrant voice, 
stamp her as probably the hottest 
songstress produced by this coun- 
try in years. Notable offerings are 
“I've Got You Under My Skin,” 
“Sex,” “My Body’s More Impor- 
tant Than My Mind,” and a power- 
ful closer, “Who Are We?” She 
goes off to cheers. 

Norman Evans, a broad north of 
England comedian, fills two spots 
in the show. His first, a sketch 
about going to the dentist, raises 
a few laughs, and the other, a por- 
trait of a north country housewife 
gossiping over her garden fence, 
relies purely on localized humor 
and female ills. He rates a mod- 
erate hand from the earthy mem- 
bers of the audience, 

The Hedley Ward Trio, a vocal- 
instrumental combo comprising 
bass, guitar and piano, make pleas- 
ant noises and sprinkle their rou- 
tine with comedy to catch a warm 
response. Ventriloquist Arthur 
Worsley is a fine performer. His 
spiel consists mainly of making 
easy work of words and phrases 
other vents steer clear of. The act 
is smoothly paced and laced with 
comedy, and audience reaction is 
pee. Murio & Sheila, a couple of 
ancy dancers, add a pleasing spot 
to the bill. Rey Overbury ‘& Su- 
zette play instruments and dance, 
but miss with their comedy. Jug- 
gler Pierre Bel is a good first-half 
warmer with a snappy routine, and 
Les Mallini, two Continental art- 
ists with a fast knockabout routine, 
are fair entertainment. Reg Cole's 
orch supplies some good accom- 
paniments. Bary. 


Southern Solons 


=———e—e Continued from page 1 = 


Jolson. What would he sing?” said 
Haley bitterly to the House. “It 
means that the songs of the beloved 
Stephen Foster, the only composer 
in the history of our nation to be 
elected to the Hall of Fame, cannot 
be played over the major networks 
unless his lyrics are edited.” 

‘Watts has introduced a resolu- 
tion for a congressional investiga- 
tion of the network action. He and 
Chelf p objected to 
changes in Old Kentucky 
Home.” 


“For over 100 years,” Chelf told 
the House, “people all over the 
world have loved, respected and 
enjoyed Foster’s delightful melo- 
dies. At no time has anybody ever 
dared to say that he intended these 
songs to be a detriment, a reflec- 
tion, an affront, a vilification or an 
abuse to the colored race or any 
other race, 

“He meant to honor our colored 
folks and he did so with all. the 
artistic ability at his command. If 
we follow the same logic and rea 
soning of the networks in banning 
‘Suwanee River’ and ‘My Old Ken- 
tucky Home’ from tha air, then : 
may have to change the name 
the White House \ccause this 
might conceivably be classified as 
discrimination ... To tell you the 
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NIGHT CLUB REVIEWS 
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Chez Paree, Chi 
Chicago, July 25. 
Will Mastin Trio starrng Sammy 
Davis Jr., Louis Gomez & Beatrice, 
Chez Paree Adorables (6) with 
Benny Nichols, Ted Fio Rito Orch. 
(15); $1.95 cover, $4.95 minimum. 





There’s no better testimony to 
the drawing power of Sammy 
Davis Jr. than the comtrast of his 
nearly full opening night at the 
Chez with the rows of untouched 
tablecloths that have shown at this | 
summer’s previous Chez 
shows. 

His solid, fast moving amalgam | 
of ‘song, dance, quips and imper- 
sonations runs as fresh and smooth- 
ly as ever. The chief changes are 
the variations in songalog. Besides 
a little special material, he rides | 
through Cole Porter, “Riding on) 
Moon,” “Something’s Gotta Give” | 
and “This is My Beloved,” all with- | 
out a decline in impact. 

The impressions of Jerry Lewis, | 
Nat Cole and an assortment of vo- 
calists are still a neatly received 
part of the act, as are the Will | 
Mastin Trio’s terp routines. Davis | 
Sr. and Mastin acquit themselves 
well on the softshoe turns. The 
show winds up with an Elvis Pres- 
ley. takeoff which still draws howls | 
as Davis Jr. renuers it. } 

Dance team of Luis Gomez & | 
Beatrice handles set of varied and 
well-segued Maneuvers with| 
smoothness. Numbers include ex- | 
erpts from “Cinderella,” “My Fair | 
Lady” and “Bolero.” Only thing | 
missing from this act is some-/| 
thing to differentiate it from other | 
competent dance pairs currently | 
on the nitery circuit. Otherwise it) 
shapes as a pleasant opening act. | 

The Chez Paree Adorables, re- | 





her numbers. She is a decided 
asset. : 


George Liberace n demon- 
strates ability to y violin in 
more one way and is the foil 


for his brother’s jokes. 

Sid Krofft is one of the finest 
puppeteers to a here in many 
a moon. He es them do every- 
thing, dance, light and smoke cig- 
arets, take off their clothes, and 
prance about in lifelike fashion. 
Krofft at times works three pup- 
pets. His most effective bit is the 
skeleton which comes apart, only 


to reassemble at his a. Some | 
‘ost 


of the effect of his act is 
cause he is confined to the low 
stage, where many cannot see the 
puppets. 

Henderson Girls give with nice 
production Well-knit 
show is backed ably by Joe Fra- 
setto. directing the Pete Miller 

nd, Walk. 


Fonta M. B’ch 
Miami Beach, July 29. 
Buddy Hackett, Trude Adams, 
Norah Kovach & Istvan Rabovsky, 
Murray Schlamm, Sacasas Orch; 
$3.50 beverage minimum. 


_ This “height of summer” show 
is worthy of a midwinter slotting, 
containing as diversified a combo 
of talents as yet displayed in this 
smart hospice and serving up tal- 
ented new faces to buttress the 
draw power of a Buddy Hackett in 
this area. Result is big boxoffice 
and happy customers. 


Hackett is a regular in the La 





Desert San, Las Vegas 


Las V. 3 
Gordon MacRae, Rudy Cardenas, 
Sheila MacRae, Gina Genardi, Art 
| Johnson, Donn Arden Dancers (12), 
Carlton Hayes Orch (17); $2 mini- 


mum, 





Gordon MacRae’s new act, a gen- 
erous and delightful hunk of w.k. 





songs, plus some very funny im- 
| preshes, is teamed with the speedy 
| juggler, Rudy Cardenas, and a 





|couple of fresh production num- 
bers to give the DI a solid show. 
for the next four weeks. 
| MacRae’s booming 
| “If I Loved You,” “Begin The Be- | 
guine” and most of the songs from 
|“Oklahoma!” He preems his latest 
jalbum of film title songology— 
|““Singin’ In The Rain,” “Cabin In 
|The Sky,” “Easy To Love” and 
|“Flirtation Walk”—with top effec- 
fester ney He throws comedy and 
emotion into the soliloquy’ from 
“Carousel,” and gets yocks with 
|his takeoffs on Cagney ‘as Curly 





|in “Oklahoma!”), Godfrey (as Yul 
Brynner), Nat King Cole, and Mor- 
|timer Snerd. MacRae admits he’s 
|more talented as a singer than al 
|mimic, but the impreshes serve as 
a happy balance to the act. 

| Wife Sheila adds strength to the | 
|package with her devastating 
[eemes of Katie Hepburn, Zsa Zsa | 
Gabor, Tallulah Bankhead and | 
|Lena Horne. Van _ Alexander | 
| smoothly batons the Carlton Hayes | 


makes fine showcasing for rest of 
layout. Baudy’s Greyhounds take 
the headline slot and like most 
animal acts, splits the house re- 
ceptionwise. If one likes this type 
of an act, then Baudy’s hounds 
and monkeys are top-drawer en- 
tertainment; the dogs are well- | 
trained, pacing is good and rou- | 
tines varied. 

Comedy hit is the hoofing an- 
tics of Sanger, Ross & Andree, last | 
seen in this room about five years | 
ago. A sock sight offering, trio | 
garner plaudits throughout with | 
femme of group ‘a handsome gal | 


trasting amusingly with her part- 
ners, a gent of normal size and a 
midget. The Roberts open show! 
and the acrobatics of this male duo 
are well above average. 

Singing and emcee chores are | 
ably handled by Guy Dennis, a new- 
comer in these parts, and the big) 
Bix Belair orch does show music 
in usual fashion with the Clayton) 
combo in the interlude spot. The| 
Craig Daye production hold for! 
the next two weeks with new fea-| 
ture acts slated for an Aug. 1 
opening. Newt. | 


Eddys’, K. (. 
Kansas City, July 26. 


Helen Boice, Georgie Shaw, Tony | 


DiPardo Orch (8); $1.50 cover. 


Floorshow in the Eddy estab- | 
lishment this fortnight rates as 





lerch (17) for MacRae, who is in-| strong entertainment with a return | 
|troed as “appearing through the|date by Helen Boice, who was} 
‘courtesy of the Federal Bureau of Pleasing in a stand here last fall, | 
Internal Revenue.” j}and Georgie Shaw of the Decca | 


Ronde who, with each outing,| Cardenas breezes through his singing stable. -They work up 45| 
seems to acquire more polish and turn with many stunts that leave | minutes, well paced and combin- 
ease, with the assurance of a vet;some members of the audience ing songs and comedy suitably. 

laughmaker who knows he’s got it | gasping in amazement, | In his first appearance here, 
made. Basics of his aet rely on| Curtain-raiser 
full-voiced style. As a Decca} 


cast recently with more of the | the gab department. Personalizing Arden “little spectacular” called 
longstemmed variety, handle them- | the waggery, he spins out lines on | by a familiar title, “From Vaude 
selves with the smiles and swivels |™Married life, the wooing period,|To Video.” Subtitled “A Tribute 
looked for in the house line. | the recall of an infant's first week.|to the Show Biz Greats,” it fea- 

Ted Fio Rito’s 12 men supple- It’s prime stuff that sparks howl tures Art Johnson capably miming | 


is a new et pe amp shows plenty of ability in a 
| 


waxer, he had had spotty successes, 
his “No Arms Can Hold You” 
went well up the lists. A sock 
platter could make him a real bet) 


mented for the backup chores with | reaction through the universal self- | 
three of Davis Jr.’s own crew, | identification angles contained. 
George Rose at thse keyboard, Red | Smooth timing and handling add | 
Rodney on trumpet and clarinetist |to overall impact to win him the 
Mort Stein conducting. The or-| pounding that requires reprise of 
chestrial timing on this show was | his standard Chinese waiter bit. 
perfect on the first show and-the; Trude Adams (see New Acts) is 
dansapation more than adequate. new to this sector and made the 
Will Mastin Trio remains Hackett entry a well-warmed one, 
through Aug. 20 but no booking | thanks to a smartly devised act 


the greasepaint immortals. Mak-| for clubs and hotels, as he has the 
ing her Vegas bow in-the skit is|the singing know-how. He testi-| 
19-year-old Gina Genardi, a pretty | fies to this on a string of numbers | 
and peppy chirper who has no/running through standards and 
trouble living up to her intro as|current pops and the established | 
“Miss Personality.” Miss Genardi|“Sorrento” in Italian. Lad has 


| was coached by former singing star |looks enough and works hard at 


Aileen Stanley, who has injected!his calling, as evidenced by a 
strong. song savvy into the poten-|heerty reception throughout 
tial headliner. Just a few months ago, Miss 

The other production piece, also | Boice had a whirl here, and now is 


between that time and Pearl | that brings her into big click aura.| | 10W 
Bailey’s opening on Sept. 10 has|The management picked up her | Nicely decorated by the dancers | hack for an even stronger bid for 
been set. Leva. option fast after first-night intro|‘12) and featuring the voices of Jaughs and appyoval. She has bol- 

Johnson and Miss Genardi, is stered her routine with a couple 


ee | bit. eo pe well Loe go ye 
. . | garian llet team of Kovac } 
500 ¢ lub, A. c. |Rabovsky. The Iron Curtain es- 
Atlantic City, July 25. | capees present a cafe-slanted stint, 
Liberace, George Liberace, Jean tailored for the medium and com- | 
Fenn, Sid Krofft, Lee Henderson | mercial all the way, with the at-; 
Girls (8), Pete Miller orch directed | tractive femme working out jazz | 
by Joe Frasetto; $3 minimum, $5 angled toe-spins while Rabovsky 
weekends. | displays his Nijinsky recalls in legit 
|ballet leaps and whirls. Encore 
It's Liberace with brother | segment has a gay, fast moving folk 
George, opera singer Jean Fenn dance to wrap matters up. Murray 
and Sid Krofft and his puppets at| Schlamm, house emcee, introes in 
Paul “Skinny” D’Amato’s plush literate manner while Sacasas and | 
supper-club this week, with ropes|his musickers showback adeptly. 
up for all shows as the cafe cir-| Entries this week are Mata & Hari, 
cuits most-sought pianist for the Dominique, and Sonny King._ 
first time produces and directs this ~ Lary. 
offering. | 
This is also the first time Liber- | Si 
as ; al Statler, L. A. 
ac y 
e has appeared in Atlantic City | Los Angeles, July 23. 


during the 26 years he has been : 
in show business. The 90 minutes! _ Dave Barry, Merry Macs, Eddie 
are jammed with music, with Lib- | Bergman Orch (11); $2-$2.50 cover. 
erace at the special Baldwin con- | 
cert grand brought in for him, and 











Dave Barry has been around the 


|cent television action. Too, she’s 
' pwadling her wares with ease to 
'make this her best local showcas- 


Duke. |of new songs and some new pat- 
‘ter. heightened by her a 
» — | jollity. She kids about golf, dan- 
eee Sane, ae weed | inc, her old man, her weight and 
lage and sundry other items, and 

Hollywood, July 23. |rolis out songs in the Sophie, 
Margaret Whiting and the Happy | Ty-ker manner, keeping a steady | 
Jesters have taken over the key |toll of laughs and hearty audience | 
positions in the “C’est La Vie” re-|;esponse. Both acts are a click 


handsomely mounted. 





/vue which has been running at the | here and likely to be back. 


Moulin Rouge for many months,| Next up are the Hilltoppers, due 
and the prospects are for contin-|jn Aug. 9 for two weeks, with an- 
ued good business. For Miss Whit-| other act yet to be named 

ing it’s her first local nitery date | , Quin 
in a considerable period (about; 
five years) and she’s a stronger | 
draw than ever, thanks to her re- | 


Adolphus. Dallas 
Dallas, July 23 

Nick Lucas, Jean Shannon & 

Brooks Bros. (2), Vincent Bragale 
ing. Orch (6); $1.50-$2 cover. 

Her 35-minute stint is an in-| 

gratiating songalog that covers a| The old pros still know 

vast assortment of tune material, way around the bistro belt. 





their 
Vet 


|including a sock medley of songs | Nick Lucas stepped on the Cen- 


cleffed by her late father, Richard | tury Room floor Thursday (18) and 


Miss Fenn offering operatic as well 
as popular selections in her fine 
soprano yoice. House orchestra is. 
backed by four violins and Cello. 

Liberace liberally mixes patter | 

with piano and vocal offerings. He 
works on customers  stageside, | 
shows his jewelry, jokes about his | 
bathrooms in his California home, | 
and wins over the dubious with his 
graciousness. 
_His costumes are outstanding. 
One, an open front white shirt, | 
slim black trousers and wide red| 
leather belt, shows off the trim/ 
figure he now has after losing 40! 
pounds, Others include a dinner | 
jacket in beaded navy blue black 
brocade, and evening clothes of 
white brocade, black metallic and 
sequin trimmed white satin. All 
draw ahs and ohs from the audi-| 
ence, liberally filled with women. 

Liberace plays scores of the! 
numbers, old and new, which have 
been identified with him on his tv 
Shows and Columbia Records. So 
quickly do they follow one another 
that it’s difficult to tell when one | 
ends and a new one begins. From 
his opening “Last Time I Saw 
Paris” through nostalgic “Tender- 
ly and “Starlight” with bits from 

My Fair Lady,” when Miss Fenn 
Supplies the lyries, he is in com- 
plete control of the situation. He 
even works in a softshoe dance bit 
which scores. 

Miss Fenn, tall, blonde and one 
of the best lookers on the 500 Club 
Stage in many a night, works nice- 
ly with Liberace in the patter bits, 
and sings beautifully from “Mad- 
am Butterfly” the number, “One 
Fine Day” “Ciribiribin” 





with Libérace aceginpany ig, bot 


nitery beat as often as the Merry. 


Macs have been absent. Paired off 


as the current dual attraction at, 


the town’s surviving «downtown 
club, the Statler’s Terrace Room, 
the balance is fairly proportioned 
for the peregrinating public and 
the receptive mood of Thursday 
night’s (18) three-week opener was 
strictly upper register. 


Whiting. That medley alone would | confidently took charge of the nea”- 
stand up as strong nitery fare,| capacity audience—and kept thde 


comprising as it does such tunes | 


as “My Ideal,” “Guilty,” “Breezin’ | 
Along with the Breeze,” “Too Mar- | 
velous for Words,” “Blue Horizon” | 
and others that rate among all- | 
time top entries. They’re sung 


crowd with a nostalgic rundown. 

His 30-minute begoff turn opens 
with “Love Letters In the Sand,” 
done in the 1931 version with be- 
tween-bars throaway lines. Strum- 
ming guitar, Lucas doesn’t offer a 


he chem-| with feeling and delivered with an | single new lyric; he doesn’t have 


istry was just right for music and) eye to top audience response. She/to for his hefty score. Aside from 


comedy and the spirits high, all 
adding up to a great big plus for 
the performers, 

It has been 25 years since the 
Macs first matched their voices in 
radio and while three of the orig- 
inals have been replaced, it is 
still a worthwhile ging group 
working in much the same manner 
of other mixed ensembles. But it’s 
Barry who rates the larger type 
because of his frequency and rec- 
ognizance among the traveling 
revelers. His impressions of God- 
frey, Liberace and Churchill are 
always surefire, his storyteiling 
and witticisms on ground level 
with an affable approach that sets 
well with the sitters and ae. 
His bit in defense of drunk drivers 
may not be in the best taste but 
the laughs roll nonetheless. 

The Macs are a lively lot and 


rarely immobilized. The girl mem- | 


ber works well with her three male 
artners and all are fermally 
rocked to give the act a dressy 
look. Their rock @n’ roller, a fast 
run-through of “Bluesville, USA,” 


and ether numbers they've re- 
corded for pes gos give the turn! the spenders with its current lay- 
The sit-| out, lavish and visually strong. 


a good mus’ framing 


ters might have been s: the 


delay in phot phing the grou 
around their “35th birthday ‘cake, 
ieaa eevebt AG shihp” and: the, lalented, pany, -line 


ce Ve? 


also includes some of her disclicks, | 
like “Moonlight in Vermont,” | 
|“Slippin Around” and “Might as 
/Well Be Spring,” interspersing 
|them with patter that is light and 
humorous. 
| The Happy Jesters peddle a good 
|blend of harmony and humor in 
|their tune. It’s the type of act 
| which has become a strong lounge 
| attraction in recent years; spotted 
| midway in a series of lavish prou- 
| ductions, they fit the bill effective- 
|Jy. Vocal imitations of musical in- 
;suruments for a “Disk Parade” 
;routine are among the offerings 








that stir interest. Kap. 


|Bellevue Casino, Mont’l 


Montreal, July 24. 

Baudy’s Greyhounds, Sanger, | 

Ross & Andree, The Roberts (2), | 

Guy Dennis, Casino Lovelies (10), 

| Bix Belair Orch (11), Buddy Clay- 
|ton Trio; $1 admission. 


Tourist biz is giving most docal 
|niteries a boost and the Bellevue 
| Casino is attracting a good part of 


Producer Craig Daye brings in 
| three new productions with ex- 
travagant gowns by Madame Ber- 





“Around the World in 80 Days’ he 
runs through a batch of evergreeiis 
(“Tiptoe Through the Tulips,” with | 
an inserted “Sounds like ‘Hound | 
Dog,’ and “My Blue Heaven” are 
clinchers), but added fillips bring 
tablers to life. Lucas pipes “Sor- 
rento” in Italian, tosses between- 
tunes comedy lines and, a la Tony | 
Martin, gets off easily by taking 
the bandstand and singing while 
the terping begins. 

Openers, blonde Jean Shannon 
& Brooks Bros., are a pintsized 
edition of Kay Thompson & Wil- 
liams Bros. Lotsa woodshedding is 
evident and the choreography— 
abetting the fine vocaling—is top- 
notch. Gal does a slick semi-strip 
onstage, and the pace never falters. 
Act headlined in a rival bistro 
earlier this year, and will bring 
fans during this date. Best items 
are the calypso number, “Woman | 
Is Smarter Than Man,” and a frac- 
turing Charleston number (with 
1920 costumes). This can headline? 
at almost any nitery. 

Vincent Bragale’s orch provides 
neat backing and fills the floor for 
dancing. Bragale bows each show 
with violin solos that click in this 
room. | 

Act winds July 31; singer Judy 
Scott opens a fortnight on Aug. 1 


“| Uiotwdt: civ tre POR col 


Bimbo’s 365 Club, S. F. 
San Francisco, July 25. 
Richiardi Jr. & Co. (4), The Val- 
enos (2), Fran Jeffries, Dorothy 
Dorben Dancers (10), Al Wallace 
Orch (9), Alan Cole; $1-$1.50 cover. 


Richiardi Jr. is a crowd-pleasing 
Magician who uses considerable 
showmanship in performing a half- 
dozen complicated tricks. Fine il- 
lusion of having a girl hang hor- 
izontally from an upright broom, a 
broom with no visible means of 
support, rates a big hand, but thea- 


ahi SI Ne stands better than six) con-|trically, best trick of all is taking 


audience into his confidence, show- 
ing how a simple trick is done by 
stuffing handkerchief into hal- 
lowed egg, then cracking egg— 
with inevitable resuit. 

The Valenos’ acrobatic dances 
are tricks of contortion by female 
member of team. They do their 
stuff expertly, though some of the 
contortions tend to be hard for 
more squeamish members of ai- 
ence to take. 

Fran Jeffries is a goodlooking, 
well-shaped chanteuse who really 
needs a more intimate room for 
“Let Me Love You,” “Lady Is a 
Tramp,” “Free and Easy” and 
other sexy songs. Either that or 
she should move closer to mike, 
belt a bit harder. Stef. 


Statler-Hilton., Dallas 
Dallas, July 26. 
Larry Storch, Chuck Cabot Orch 
(9); $2-$2.50 cover. 





Larry Storch reaches a new high 
in hilarity with socko routines, At 
his cepacity Empire Room opening 
25) he fractured the tab pickers 
without inserting new bits for him, 
Evidently the patrons never saw 
his impressions before, or else they 
caught the full business last sum- 
mer when Storch paraded his skits 
on network tv and loved ‘em 
enough to see him in person. - 
Either way, comic had ‘em in 
hand all the way and couldn't have 
been better. Reprising his British 
fight announcer, Russian baseball 
scores, cowboy parody, Indian 
chief, Japanese imvresh and throw- 
away gags, Storch keens the big 
mitting. He coasts with a bit on 
a bad tv set, a riotous sesh as a 
berroom dame and has to beg 
off-—-after being carried off—with 
his w.k, yogi leg-folding stint. His 
full 50-minute show is top comedy 
effort. 
@huck Cabot’s orch, aside from 
neat showbacking, pulls the terpers 
for floor-filing dance sessions. — 
Act-winds Aug. 7, with banjoist 


Eddie Peabody due Aug. 8 
Bark. 





Gatineau, Ottawa 
Ottawa, July 26 
Zeniths (4), Ann Nichols, Barry 
Dale, Craig Daye Dancers ‘6), 
Champ Champagne Orch (8); $1 
admission, 





The difference between the Zen- 
iths and any top-rank chant four- 
some is the same as the diffe: ence 
between a player piano and a piano 


player: naturalness. Made up of 
two femmes and two males, Zen- 
iths, currently billtopping the 


Gatineau Club show, are nicely 
staged, dressed and trained, Their 
pipes and arrangements are okay. 
But there’s a sameness throughout, 
not relieved by a stilted item de- 
signed to be an aping of Pearl 
Bailey which drops as flat as a 
tear on a rug. Stint needs an in- 
jection of originality. 

Held over are socko terper Ann 
Nichols whose keyboarding and 
warbling while she taps draw 
heavy mitting Gorm. 


Fack’‘s If. San Francisco 
San Francisco, July 25. 
Frances Faye with Vido Musso 
Orch (5), Don Sherwood with 
George Cerruti, Mel Young; $1.50 
admission. 





Frances Faye, “not pretty, but 
odd,” as she herself says, is a 
smash hit in George Andros’ in- 
timate nitery. Whether she’s play- 
ing and singing ‘in her coarse, 
strong voice), Gershwin tunes or 
dialect material she rates a tre- 
mendous hand and quite literally 
leaves audience hanging on the 
ropes. 

Biggest hit is a scat song string- 
ing dozens of names together, but 
every number is done to a ‘T’, with 
obvious forethought, rehearsal, 
planning. One of act's best facets 
is close cooperation with Vido 
Musso’s sax and rest of band, all 
of whom are excellent 

Den Sherwood, Frisco radio-tv 
personality, does 15-minute warm- 
up before Miss Faye appears, tells 
jokes, sings a bit in imitation of 
pops singers such as Tony Bennett 
and Tony Martin., He's relaxed, 
personable, perfect counter-poise 
for Miss Faye’s frenetic act. Mel 
Young's a pleasant emcee. Show's 


hookeg, for, five; weeks. {/ Sel., of 
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John Gale 


Rechard Curnock 
Alan Mason 
Opere House (B) 29 
Jewel & Warriss 
Yana 
Holger & Dolores 
Latona 
Graham & Chadel 
Mitchell Singers 
Dancing Debonaires 
Dorothy Dampier 
Herbert Hare 
Tiller Girls 
Audrey Mann 
Nireka 
Palace (B) 29 
Hyida Baker 
Tanner Sis ° 
Odette Crystal 
Sonny Roy 
Mitchell Singers 
Impero Bros. 
Janet Gray 
Martin Granger Co. 
Ivanko 4 
Joan Davis Co. 
Winter G‘d‘n (B) 29 
Bob Monkholse 
Karen Greer 
Morris & Savage 
Romanos 
3 Merkys 
Elaine & Rodolphe 
12 Starlights 
BRIGHTON 


Hippodrome (M) 29 

Winifred Atwell : 

David Nixon 

Aileen Cochrane 
and arney 

Rat & Jover 

Malta & Fernandos 


Dogs 
Mitchell Singers 
Brighton 
Belles & Beaux 

EDINBURGH 

Empire (M) 29 
Lee Lawrence 
Burke & Kovae 
Terry Burton 
Donald B. Stuart 
Bill McGuffie 
Tex McLeod 
Rosto & Partner 
gure mn 
Pegs avell 
FINSBURY — 


Ronnie 
Gold & Cordell 
Mary Naylor 
2 Grecos 
Smoothey & layton 
Fodeli 
Jack Franc: is 
Miles 2 
GLASGOW 
Empire (Mm) 29 
McDevitt Co 
Nancy Whiskey 
Shane & Lamar 
J. Radcliffe & Co 
Wareham & Marcia 
Terry Dene Co, 
Sally Logan 
HANLEY 
Royal (mM) 
Carroll Levis 
Kidd & June 
Shufflewick 
Regas 
tie Goffron 
may Dallas 
LIVERPOOL 
Empire (M) 29 
Ronnie Carroll 
Francois & Zandra 
Bobby Thompson 


2 


poy 


Ly 
Rac 
at 





Baldwin & McGrath 
Dillon 


Ron 

Nat Willis” 

Jean Raymond Co. 
Palladium (M) 
Max Bygraves 
Joan. Regan 
Goofers 

Carsony & Bros. 
Kaye Sis 

Clark Bros. 

Page & Bray 
NEWCASTLE r 
Empire ’2 


Tommy Fiélds 
Be 





Jack Stanford 

rry Sis 
Eric Roger Grp 
Wendy Todd 
Alen Mills 
ee Fox Co. 

Armstrong 

a & Bil 


Whitley Bay Co 
NORTHAMPTON 


N 
Hackford & Doyle 
Shan 
Creat Masoni 


Richards & "Yolanda 
Kirk Steve 
Charles “Ancaster 


Pillay & Renee 
Chic Robini 

eT oa 

Em M) 29%. 


McKinnon Sis 


e Desmond 
Row “a Glenda 
& P Bar 


King’ 
David Whitfield 
Harry Worth 
apy 4 Jeans 


King Bros. 

jf Dainty 

Skylons 

Southsea Belles 
SUNDERLAND 
Empire (mM) 29 


Max Wall 

Terry Kennedy Co. 
nne Hart 

Jumpin’ Jack 5 

5 S$ cs 

6 Teen-Acers 
VICTORIA 

Palace (M) 29 

Naunton & Gold 

Bud Flanagan 

Nervo & Knox 

Monsewer E. Gray 
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NEW YORK CITY 
* Bon Sow Carol Burnett 
nne Russell 
Charles Manna Mae Barnes 
Anita Ellis timmy Lyon 3 
Three Flames Bart Howard 
Bruce Kirby Crs*nova 
Bive Ange! Jacques Zarow 
T.. C.. Jones Alex Alstane 





“Iee Review Spec” 
Glenn & Colleen 


Felix De Cola 
Jerry Linden Ore 
ocoanut Grove 


Desert inn 
Gordon Mackae 
Rudy Cardenas 
Gina Genardi 
Art Johnson 
Donn Arden Dners 
Carlton Hayes Ore 


s 
“Pajama Game” 
Larry Douglas 
Bewty O'Neil 
Cartara Bostock 
Buster West 
Garwood Van Ore 
Ei Cortez 
“Rhythm on ice” 
George Arnold 
Jimgmy Caesar 
Buster Halleit Ore 
Ei Rancho Vegas 
Joe E. Lewis 
Roberta Sherwood 
NeTla tes 
Molnar Dancers 
Dick mee 
minge 
Anna Mari 
gmume ti 


Yan King 
Finmintocties 


The Satellites 
Bob & Sylvia 
Golden N 
7 Ranch 

ms 


im Me nard 
aye len 
Riviera 


George Gobel 
DeCastro Sisters 
Novelites 

Ray Sinatra Orch 





Americana 
Jackie Miles 
Tommy Leonetti 
M & B Haggett 
Jackie Heller 
Hal Loman & His 

Playmates 
Lee Martin Ore 
Maya ‘ol ‘ 

ra 


Ba! 
Billy Mitchell 
y Kendis Ore 
Tana Lenn 


ido 
Ma Campo Ore 
Othella Dallas 
Jane Moore 
Bernie Sager 
Jsck Barcena Orc 
Eden Roc 
Harvey Stone 
Abby Lincoin 
Los Chavales 
—- Costa Ps 
1 Malkin 
Chie Cuban  iowe 
ainebleau 


Mata & Hari 
Sonny King 


Deminique 
“ack Stuart Ore 
Ses ire tone 


a al po Ore 
Natali- Fields Trio 
Lond 


Trio. Shmeed 
Bob DeVoye Dners 
Ben Arden Orch 


LOS ANGELES 

8B. Gray's Band Box Crescendo 
Billy Gray Dave Brubeck 
Leo Diamond Mort Sahi 
Carol Shannon interiude 
Bert Gordon Bobby Short 
Ric Marlowe »Mocambe 
Le Hermen (2) Edith Piaf 
prob Barley Trio Frankie Sands Trio 

Bor of Music Paul Hebert Orc 
Emaline Henry Moulin Rouce 
Vogues (3) 


a Whiting 
tatier Hote: 
Dave Barry | 
Merry Macs (4) 


Nat King Cole Eddy Bergman Ore 
K & C Robinson Zardi’s Jazzianu 
F. Martin Ore Prot. A. Ferguson | 
| 
LAS VEGAS 


Royal Nevada 
Russ Morgan Ore | 


Sahara 
Ray — 
Peggy Kin 


Muriel Landes s 
Shaw-Hitchcock 
Ders. 
Cee Davidson Ore 
Mary Kaye Trio 
Sancs 
Robert Merrill 
Louis Armstrong 
Copa Girls 
Antonio Morelli Or: 
iow boat 
Joe Cappo 
Michele Lorre 


Mike Werner Orch 
Silver slipper 

Hank Henry 

Norman Erskine 

Caprice 

Barbary Coast Boys 

Jimmy Cavanaugh 

Sparky Kaye 

Mac Dennison 

Pat Yankee 

Slipperettes 

Geo. Redman Orch 
Thunderbird 

Dorothy Collins 

Ronnie Eastman 

Thunderbird Dnocrs 

Al a Oreh 


Nat Brandywynne 


MIAMI-MIAMI BEACH 


Lucerne 
Havana Mardi Gras 
Diosa Costello 
Milos Velarde 
Don Casino 
Tonia Flores 
Tony & Francella 
Juan Romero 
David Tyler Ore 
Luis Varona Orc 
Murray Franktin’s 
Steve Murray 
Pepe Miller 
Dick Haviland 
Murray Franklin 
Sue Lawton 
Eddie Bernard 


Navtitus 
Tun Tun 
Nancy Ford 
Mario & Tonia 
Syd Stanley Ore 


Seville 
Paul Kohler 
Murri & Ruth 
Tommy Ryan 
Johnn Stivers Or 
Rey —_ Ore 


jony 
al Stuart. Arche'tte 
Ruth Wallis 
Fred Thompson 
Tommy Ange! 


Calypso Revue 








Lord Flea & Co. 
Frank Linale Ore 


| money, 


| like the terminology used. 


|154 summer theatres have 


fected anywhere near as much as 
the indie films since it’s channeled 
via the Advertising Code at the 


| Motion Picture Assn. of America, 
| where Gordon White gives the ads 


the o.0. for acceptability. 

Policies Differ 
The indie distribs say the pa- 
pers’ lack of uniform standards is 
costly in terms of both time sand 
since different ads on occa- 
sion have to be made up for dif- 
ferent papers. It has happened on 
several occasions that the Times 
will reject an ad which later runs 
in The News. Latter in turn may 


|nix an ad which the Times has 
| carried. 


Times reportedly is eager to 
clean up not only the visual but 
also the text part of ads, with the 
elimination of certain words. 
Among others, the Times wants to 
banish the term “sex” from the 
ad banner lines. 

It’s happened that the Times 
has refused to carry quotes from 
other papers’ critics when it didn’t 
There's 
Times concern also over the out- 
of-context quotations used in tl > 
| film ads, and the fairly frequent 
misrepresentation. The most re- 
cent complaints in that area con- 
cerned the ads for “Prince and the 
Showgirl.” 

Indies say their ads on imports 
as a-rule are aimed at the sophis- 
ticates and frequently are of the 
“cute” variety that can be offen- 
sive only to those who lack a sense 
of humor. On the other hand, the 
ads of late have blossomed out with 


|a plethora of leg art and exposed 


bosoms, with racy text to accom- 
| pany the art. 


3,500 Actor Jobs 


— 
eee 








Continued from page 1 


bonded by Equity, 
The fact that employment of 
one-third of the membership con- 


| stitutes a hign mark again accen- 


tuates the unemployment problem 
| for actors in legit. However, it’s 
| recognized that most of the Equity 
| members also belong to other affil- 
| iate performer unions in order to 
work in other show biz media, par- 
| ticularly television, 

| As of the last March 31 annual 
report of Equity’s recording sec- 
| retary, the union's total member- 
| ship (including chorus) was 9,661, 
a boost of 443 over the previous 
| year’s tally, which was the first to 
| | combine principals and chorus fol- 
lowing the merger of Actors Equity 
and Chorus Equ 


zeessuel? 





been | %therwise make an excellent ap- 





Ak-Sar-Ben, Omaha 





with zip and savvy. Extremely 
well received. She could easily be 
groomed for class spots. Gard. 


MISS MABEL 
Dancer 
16 Mins. 
Copacabana, Montreal 
Primly-named Miss Mabel, one 
of the Copacabana’s tryout acts, is | 
exceptional because of her unusual 
beauty and freshness. »A_ slim, 
youthful, large-eyed blonde, she 
has a smile of genuine, almost lit- 
tle-girlish pleasure that is very 
fetching. Her wide-eyed innocence 
contrasts engagingly with the oc- 
casional flirtatious lances she 
darts at ringsiders, who give her 
their absorbed attention. 
Her terping is semi-acro, and 
she seems to be turning toward 
straight. In one of her two num- 
bers (she opens and closes — 
hour show) she does little a 
éan-can kicks. Costumes are color- 
ful but not too flashy, and her fig- 
ure is very good. She could be 
built into a real attraction for any 
visual medium. rd. 





THEMIS & EMILIO 
Flamence 

10 Mins. 

Palace, N.Y. 

Themis & Emilio are excellent- 
ly costumed Spanish dancers who 
work in the flamenco vein. How- 
ever, their attempts to concertize 
this medium results in a dilution of 
their work. It’s not as potent as 
it could be had they retained the 
wild gypsy strains. For example, 
their music included Lecuona and 
Rimsky-Korsakov, which may fre- 
quently simulate the~ flamenco 
beat, but with more civilizing in- 
fluences. 

Boy-and-girl team are good dan- 
cers and know their Iberian terps, 
but the paler dimension in which 
they work robs them of excitement. 
They are colorfully garbed and 


pearance. Jose. 


RICH & GIBSON 
Musical 
12 Mins. 


Rich & Gibson are a good-look- 
ing man-and-wife duo that has pos- 
sibilities in practically all phases 
of show biz. Talent and leoks are 
a tough parlay to beat, and young 
couple possess both. 

Pair open with some okay xylo- 
phone work, then the flame-haired 
distaffer sheds skirt-and both turn 
to taps. Next comes their top offer- 
ing, in which they use strobe lites 
and puppets on their xylophone 
mallets for a clever illusion. A 
rock ‘n’ roll xylo-and-tap number 
sets Pen up = the windup, in 
which male does an outstanding 
buck-and-wing., | . , Trump. 





«ircus” 


Palace, is a pleasant singer who 
does best when essaying songs that 
have a happy content. He seems 
to be more at home in items that 
have a lot of melody and an easy 
gait. Tune such as “Sayonara” 
seems too involved for him, especi- 
ally with heavy concentration on 
the lyrics which have narrative 
content. a 
Morell has an easy personality 
but a more distinguishing reper- 
toire could widen his employment 
roster. Jose. 
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Unit Review 
= Continued from page 110 ees 


Dunn and Mitchell May. Ming & 
Lung, “Chinese Hillbillies,” provid- 
ing the one stage act, score with 
their funmaking, songs, music and 
impressions. 

Three production stunners, en- 
compassing both stage and water, 
utilize the 25-girl precision swim- 
mers and the 18 dancing and 
showgirls to good advantage and 
give the “Follies” the proportions 
and tone of an elaborate spectacle 
and Broadway revue with dazzling 
costumes and effects. In “Aqua 
the water ballet performs 
as aerialists, big top animals and 
clowns with red noses that light up. 
The “Aqua Orientale”’ employs a 
sumptuous water set, a floatin, f 
repreduction of the Taj Maha 
that, for a finale, is set off by @ 
myriad of high spouting fountains, 

The show has particularly in- 
truiguing musical embroidering. It 
winds up in a blaze of fireworks. 
From here, before ending its brief 
career, the “Follies” goes to Seattle 
and Detroit, for fortnight engage- 
ments, It’s too bad the shew isn’t 
taken into New York to reveal to 
Broadwaytes what the midwest can 
achieve in the way of bigtime en- 
tertainment that is unsurpassed in 
its class, Rees. 


Film Producers 


—_—_ Continved from page 1 ee 


to get some concessions for film 
producers in New York, met yes- 
terday with Leo A. Larkin, cor- 
poration counsel. They brought 
up the “Whalen” matter for his 
consideration. Larkin was ap- 
pointed to look into the film situ- 
ation in the city, after complaints 
from Harold Wondsel, head of FPA, 

A decision on Wondsel’s requests 
for greater city cooperation, eas- 
ing fire restrictions, etc., will be 
given by Wagner after an investi- 
gation by Larkin. 

Republic's Douglas Yates was 
also yo pees in the "Terular ~~ 
man stature as a 
Commissioner to get the industry 


” 


the, “necogqi¢ion {tr deserves”; 
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QUANTITY ASSURED BROADWAY 





Gone Are the Of-Broadway Days BUT VETSTORY 
Of Low Budgets and Offbeat Plays | 





By JESSE GROSS + 


Off-Broadway experimentation, 
once mostly a matter of doing 
unorthodox plays on shoestring 
budgets, now tends to take the 
form of substantial financing and 
multiple-angle management. 

The varied formula théme is the 
peg for, at least, four projected 
ventures. Restaurants and other 
side activities figure in three of 
those, while the other takes in a 
four-way production spread. The 
proposed operations range from 
two in Greenwich Village to one in 
the Murray Hi'l sector and the 
fourth farther uptown at the Car- 
nevie Hall Playhouse. 

These’ ventures also represent 
peak financing for off-Broadway. 
That’s exclusive of the Phoenix 
Theatre. The larger-seater is 
classified off-Broadway because 
of its lower eastside location. Of 
the four setups, one is going after 
$40,000 financing and another 
$60,000. The proposed financial 
outlay for the remaining two 
hasn't been revealed. 

The $60,000 is the capitalization 
target of Philip Posner and John 
Main for a Cabaret Theatre in the 
Village. As indicated by the name, 
the operation wou'd present legit 

(Continued on page 118) 


Anna Wiman, | Wanamaker 
Form Prod. Partnershin 


Take Liverpool Theatre 


London, July 23. 
A néw theatrical firm, W.W. 
Productions Ltd., has been 
launched by 


Cape Strawhat Offering 
Commuter Show Fridays 





t 
; 


TELLERS AWAY. 


By HOBE MORRISON | 


aig eS eae ninglow Eras May 
ngs for 








| quality of the shows is uncertain, 
| however. 


What, Another Theatre Shortage? 
Yup, And Probably the Worst Ever 


The Broadway theatre shortage 
this season is evidently going to be 
the worst ever. Already, more than 
a month before Labor Day, the 
traditional start of the busy fall 
period, only a single house is with- 


A Friday night “Commuter’s| According to the advance lineup Tunes for the -projected Broad-| out a firm commitment. Several are 
Curtain” has been initiated by | of scheduled opening, this will be | way musical version of “Captain’s| already doubling up with interim 
Cross Right Stage, Falmouth, Mass.|a busy autumn for first-nighters.| Pasadise” may be provided by the} bookings. 

The strawhat outfit, operating at The premiere calendar is so full, in| film songwriting team of Jay Liv-| At the moment, the only Broad- 
the Highfield Theatre, has set back | fact, that the relative availability of |imgston and Ray Evans. If so, it'll, way theatre not booked for the 
its usual 8:30 p.m. curtain on Fri-| theatres may be a factor in the sea-' mark their entry into the legit field. | fall is the Alvin. General manager 
day nights to 9:45 p.m. The move | son's volume of productions. (See | Donald Coleman, head of the|Herman Bernstein, operating it 
is designed to give more leisure | separate story in the Legit Section Theatre Corp. of America, which | for the owner, the Columbia Broad- 
time to potential Boston & Maine | on the theatre shortage.) | has the property under option, re-| casting System, is being courted by 
rail commuter patrons. | At the moment, there are 11 new veals that Livingston and Evans/a half-dozen or so producers with 

The air-conditigned spot, which | musicals more or less definitely set | are interested in taking on the as-| prospective new shows and no 
has a new subscription plan this| for production during the season, | signment, but that contracts have theatre to house them. Meaawhile, 
|season offering nine plays for the | plus 35 straight plays, a transfer | not been signed. Coleman denied) several current productions - are 
| price of eight, also puts on kiddie | from off-Broadway and a return|a previous report that the songs| hanging on only until scheduled 
programs at 2:30 p.m, every | engagement of a revised old revue.| would be turned out by Sammy new entries force them out. 





Thursday and Friday. 


Equity and AGVA 
Settle Coverage 
Of Industrials 


| Actors Equity and the American 
{Guild of Variety Artists have 
| reached an agreement covering 
performer jurisdiction over indus- 
trial shows. The two unions had 
| been deadlocked for some time on 
| the question. 

| The accord breaks the industrial 
| shows into four categories. The 
| division takes in straight variety 
productions, which automatically 
fall under AGVA jurisdiction; 








U.S.-born producer | musical’ comedies and dramatic 


Anna Deere Wiman and ex-Broad-| productions, which automatically 


way actor-director 
maker. Miss Wiman is chairman 
of the new setup and Wanamaker 
is its managing director. First 
project under way by the new 
company is the tske-over of Liver- 
pool's Pigalle Theatre, which will 
be run as a theatre club. 

The initial production there will 
be Arthur Miller’s “A View From 
the Bridge,” opening Sept. 24. The 
p'ay was a hit in London last 
winter in a private-club presenta- 
tion at the Comedy Theatre. The 
drama has been banned by the 
Lord Chamberlain for public per- 
formance. 

W.W. Productions will work in 
cooperation with the New Water- 
gate Theatre Club and the English 
Stage Co. to present productions 
prior to London or after the con- 
clusion of their London runs. It 
will also be the Company’s policy 
to present new plays and revivals 
of past successes with headline 
actors in lead roles. In addition, it 
will put on shows like “At the Drop 
of a Hat” and Victor Borge’s one- 
man show “Cemedy in Music,” 
which had a socko run at London’s 
Palace Theatre recently. 

Foreign troupes, such as the 
Madeleine Renaud & Jean Louis 
Barrault company from Paris, the 
Brecht Theatre from East Berlin, 

(Continued on page 116) 


Jack Keating Quits Cue; 





Emory Lewis Succeeding a 


John Keating has resigned as 


editor and drama critic of Cue 
magazine, effective this week. He's 
held both posts since 1952, when 
he succeeded the late Gilbert W. 
Gabriel as aislesitter and Ralph 
Major as editor. Emory Lewis, who 
succeeded Keating as feature edi- 
tor and has been a Cue staffer for 
the past 11 years, will fill the 
double vacancy. 


Keating is considering joining| ™s«um, requirements. the 


the entertainment section of an- 
other publication, but not as drama 
critic. Meanwhile, he'll vacation in 
the Hamptons, Long Island, and 
then undergo minor surgery. 





Actor Charlie Stewart and Steve 
Gottlieb, of Harvard U., won the 
Hudson Valley Men’s Doubles Ten- 
nis Championship at Newburgh, 

itewart 


N.Y., last Sunday (28)°"S 
a former U.-of Southern California 
tennis player. 


Sam _ Wana-/} fall under Equity jurisdiction, and 


revues, which may come under the 
jurisdiction of either union accord- 
ing to a prescribed formula. 

The agreement also calls for the 
unions to adopt a principle of 
mutual recognition of each other's 
ecards on the basis of specifically 
outlined qualifications. 


COSTUME FIRMS-UNION 
CONFAB ON CONTRACT 


Substantial wage increases and 
various fringe benefits are being 
demanded for theatrical costume 
workers in New York. That‘s the 
crux of a proposed three-year con- 
tract submitted recently to New 
York manufacturing and rental 
costumers by the Theatrical Cos- 
tume Workers Union, I.L.G.W.U. 
Local 124. The present pact_be- 
tween the costumers and the union 
expires Sept. 15. 

Highlights of the union demands 
are as follows: a 10% wage in- 
crease beginning next Sept. 15, a 
tightening up of overtime regula- 
tions, the establisument of a re- 
tirement fund financed by em- 
ployer contributions of 4% of the 





314% in employer contributions to 
the Health & Welfare Fund and 
an automatic wage boost of $4 per 
week at the end of each year of the 


ct. 
The demand would also place a 
limitation on the amount of work 


|In addition, there are two possible 
|new musicals and 24 straight plays. 


| As always, too, there are dozens, | writing the book for the musical, | section 


| perhaps even hundreds of proposed 
| shows, a handful of which may 
| ultimately reach actual production. 

As last year at this time, there 
are not many exciting hit prospects 
among the probable and possible 
| new shows. Unlike last year, there 
| is not a likelihood of distinguished 
'new works or revivals of past au- 
| thors (last year it was chiefly Eu- 
| gene O'Neill and.G. B. Shaw). If 
| the season follows precedent, how- 
ever, there will be a number of 
sleeper hits among the modest- 


(Continued on page 116) 


Franco-American 


Plays Leap Lingo 


Paris, July 30. 

This coming legit season in Paris 
should see flush of American plays 
| transferred to the French boards. 
And, vice versa,. plenty of Paris 
origins will be on Broadway. 

Paris will give belated recogni- 
tion to Eugene O'Neill with mount- 
ings of his “Long Day's Journey 
Into Night” and “A Moon for the 
Misbegotten.” Also skedded are 
Gore Vidal's “Visit to a Small 
Planet,” “Janus,” “No Time for 
Sergeants,” “Inherit the Wind” and 


| 





| Cahn and Jimmy Van Heusen. | 
Al Morgan and Jose Ferrer are) 


|which has been announced to) 
| preem on Broadway next Jan. 28. | 


' | 


Deficit and Tax 


- Troubles Plague | 
Starlight in K. 


' Kansas City, Juty 30. | 
| Financial and admissions tax | 
| troubles have hit the non-profit 
Starlight Theatre here. 

A cumulative deficit of around 
| $88,000 spurred a recent vote by | 
the executive committee of the al 
fresco operation to call up $91,000 
| previously pledged by 720 pusiness- 
|men-guarantors. The coin short- 
|age is attributed mainly to losses | 
| last season and a budget increase | 
| of about $89,000 this year. | 











The guarantors had originally | 
put up approximately $111,000 to} 
get the outdoor project underway. 
Thus far this season, grosses have 
been only moderate for the presen- 
dations at Swope Park. To date, 
the spot has had Liberace’s unit | 
for one week, “South Pacific” for 
a fortnight and “High Button 
Shoes” and “Can-Can” for a week | 


total weekly payrolls, a hike to} 


probably at long last a Paris try | each. 
at a sophisticated U. S. musical | The admissions tax problem 
with “Pal Joey.” A version of Gra-| stems from a recent edict by the | 
ham Greene's “The Potting Shed” | Bureau of Internal Revenue that | 
is also on th agenda. lthe Starlight productions, other | 
French shows heading for the| than opera, light opera and con-| 
U. S. are Marcel Achard’s “Pat-| certs, would be subject to the tariff. | 
ate,” “The Dazzling Hour,” | The tax, therefore, is applicable to 
“L’Oeuf” (The Egg), the musical | musical comedies, which make up 
“Irma La Douce” with Zizi Jean-| about 90° of the productions | 
maire or Line Renaud, and Jean | offered. 
| Anouilh's “Leocadia” to be known; The Bureau is allowing the) 
as “Time Remembered.” | operation to continue this season | 


bea the tax levy, but has noti-| 

| ‘ , fied the management that it goes | 

OLIVIER- ENTERTAINER jon next year. A regulation re-| 

|quiring that such taxes be levied | 

T0 REPEAT IN LONDON by non-profit civic organizations | 

was actually issued in 1953 and | 

London, July 30. | i 

Laurence Olivier, currently star- iaeeaites ay ‘the wp dane | 
ring in a limited-engagement revi- 


|val of “Titus Andronicus” at the SS Cage. 
| Stoll Theatre, may make a return | 


BESiebateralter Jous PLAN LEGIT MUSICAL 
| Osborne's backstage drama about fp ASED ON ‘HIGH NOON’ 


|an egocentric, third-rate yaudeville 
Hollywood, July 30. 














The regular “Scheduled N. Y. 
Openings” listing elsewhere in this 
indicates the situation, 
specifying 25 incoming shows 
booked to arrive through Dec. 26, 
plus eight with announced premiere 
dates but without theatres. That is 
in addition to such longrun current 


entries as “Bells Are Ringing,” 
“Li'l Abner,” “My Fair Lady,” 
“New Girl in Town,” probably 


“Visit to a Small Planet” and the 
due-to-reopen smashes, “Auntie 
Mame” and “Long Day’s Journey 
Into Night.” 

On the basis of firm ruture 
bookings, at least three current 
shows that might otherwise con- 
tinue indefinitely, despite reduced 

(Continued on page 114) 


Wrecked by Rainstorm, 
Chi’s Drury Lane Will 
Reopen in Restaurani 


Chicago, July 30. 
Drury Lane Theatre, which fold- 
ed recently when a severe rain- 


|storm wrecked its tent, is being 


revived Aug. 13 in the air-condi- 
tioned basement of the adjacent 
Martinique Restaurant. Strawhat- 
ter is being salvaged by a new 
corporation headed by Tony De- 
Santis, owner of the Martinique 
and previously operator of the sum- 
mer tent. 

Although the theatre is absolved 
of the original slate of future book- 
ings under the “Act of God” clause 
in the Equity contracts, the new 
management has re-pacted Tom 
Duggan in “Seven Year Itch” to 
open the second half of the sea- 
son in the new quarters. It's the 
only show booked so far. And 
while it's not in contract form as 
yet, there's likelihood that De- 
Santis will employ the tent’s pre- 
vious operators, James Monos and 
King Page, to keep their season 
from being a total washout. He 
has already retained the original 
pressagent. Bob Howe. 

Tentatively, the theatre will con- 
tinue to be called Drury Lane but, 
though the new corporation isn't 
liable for the losses of its prede- 
cessor, it may decide to change 
the name to skirt possible legal 
difficulties. The new management 
is extending the season into Sep- . 
tember ‘originally it was to have 
closed Sept. 1) to help make up 
for lost time, and there's even a 
chance that, if successful, it will 
continue into the fall. 

Enormous basement of the Mar- 


ey supervisors could | 
oO place of subordinates. wrod : air oh 
> y the English Stage Society. 
— iy —s. Cae ee aes | will be presented at a regular West 
—— age e- or g categories of End theatre. 

workers. s is figured to be . 
mainly for the establishment of a Latter Day Saints’ 20th 


more realistic bet‘om salary, since | . + 8 
the costumer; are understood to | Anni Religioso Show 
The Church of Jesus Christ of 





last spring at the Royal Court The- | 


| performer. 

pus at, es cae | 4 ot in the works for 8) tinique can seat 700 and is in ex- 
Broadway musical version of the cejjent repair (management had 
1952 film smash, “High Noon.”| pjanned to use it for big parties 
Production of the legittuner is/anq special events” this winter). 
planned yA agg we — Tent operation had its uressing 
won an Academ ward for ‘ aaa ™ 
| muateal score for the picture and ee ao. a eet sealant 
his collaboration on the title song. 4 problem. DeSantis, who owns the 
| The rights to the property are property, had leased the summer 
owned by Cyrno Corp., which took | theatre to Monos at the season's 





pay substantiall more than the | 
Latter-Day Saints tomorrow! over the various titles when the tart. 


The costumers generally claim 
that the demands are exorbitant 
and are seeking a compromise. 
Meanwhile, they’re losing one of 
their top sources of revenue in the 
swin?over of television production 


accent on panel and quiz shows 
where costumes aren't usually nec- 
essary. The loss of this one-time 


is'| luerative ty market has. already 


caused.'sOme costume firms to pare 
staffs ard trim salaries. 





to tue Coast, besides tv's increased | 


(Thurs.) through Saturday (3) its; original Stanley Kramer produc- 
annual dramatic and musical pa-|tion firm dissolved. The Kramer 
geant, “America’s Witness for outfit produced “Noon,” which was 
Christ,” at Hill Cumorah near Pal- | distributed. by United Artists. If 
myra, N. Y. Last year, the session | the rights can be cleared, the legit 
|drew 70,000 gratis guests. edition will be called “Tin Star,” 
There are 250 Mormon actors in the title of John Cunningham's 
|the show cast and another 80) original Colliers mag story on 
|church members in the crew. Dr.| which the film was based. 

| Crawford Gates, on the faculty of | } 
Brigham Young U., composed the' Legit pressagent Karl Bernstein 
|music for the spectaclé, which is due back Aug. 11 from a Euro- 
j this year has its 20th anniversary.| pean jaunt. ' 








Plan New Barn in Vermont 


Burlington, July 30. 

An outdoor summer theatre is 
included in plans for a $178,000 
long-range development project 
for Burlington’s Municipal ‘North) 
Beach, according to Mayor C. 
Douglas Cairns. 

The improved North Beach will 
serve the Greater Burlington area. 
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Legit Followup | 


Fanny 
(CURRAN, SAN FRANCISCO) 
San Francisco, July 16. 
This Civie Light Opera revival | 
of “Fanny,” in a five-week run at 
the Curran, raises the question of 
how the show lasted two years on. 
Broadway. 
The current Edwin Lester pro- 
duction is lavish, the performances 


- are acceptable, and the idea of, the 


oviginal Marcel Pagnol triology is 
touching and tender. But the pro- 
duction overwhelm's the personal 
drama. Also, the S. N. Behrman- 
Joshua Logan boek seems witless, 
Harold Rome’s music and lyrics are 
weak and Albert Marre’s direction 
is slow and stilted. 

The show is an uncomfortable 
hodge-podge which misses the 
moving quality of the Marseilles 
story of the middleaged  sail- 
maker's love for his young wife, 
and her son by another man. The 
rich, subtle humor and precise 
character delineations are blunted 
and these faults of the book and 
score are not rectified in Lester's 
production and Marre’s staging. 

The principles give decent ac- 
counts of themselves, however. 
and the show's few b t mo- 
ments occur when they are on 
stage alone, without dancing girls. 
alleged comics and heavy-handed | 
production intruding on’ the in- 
timate quality of~their relation-| 
ships. In the title part, Doretta, 
Morrow is a looker, sings like a 
bird and plays in the muted key) 
necessary to a girl whose young, 
lover has run away to sea leaving |N 
her pregnant and forced to marry 


a middleaged man she is fond of: (5-10. 


but does not love. 
As the middleaged Panisse, 


Claude Dauphin is charming, un-|—Olney (Md. Theatre (30-4); 
derstanding and pleasant and also) Playhouse, Spring Lake, N. 


sings well. It may be, in fact, that 
he is too charming, not earthy 
enough for this role. It should be 
harder for Fanny to accept him as 
a husband. Jack Washburn is Mar- 
ius, the young scamp who runs off 
to the sea. His tenor voice is good 
and his looks fetching. But, again, 
sufficient conflict between his twin 
passions, Fanny and the sea, does 
not seem to build up. 

Italo Tajo is a fine Cesar, father 
of Marius and friend of Panisce. 
He's forceful and stagey, and his 
opera-trained basso far outruns 
the rest of the cast’s singing. 
Tajo's speaking and singing voice, 
indeed, presents a problem to the 
CLO, because the stage is equip- 
ped with five microphones which 
Tajo obviously deesn’'t need. The 
tata reverberations are pain- 
ul. 

Augusta Merigha, as + Moly 
mother, is doing virtually a Mo = 
Goldberg caricature. he  fluffs 
lines and injects very little sym- 
pathy or humor into what becomes 
2 low-comedy role. As friends of 








for the 


for the 








Panisse, Percy Helton seems very 
| warm-hearted, and Sig Arno overly 
| Germanic, but Johnny Silver is} 

good as a cracked waterfront rat,; 
| Van Dyke Parks is satisfactory as| 
| the little boy about whom all the! 
fuss is made. | 

Eugene Loring’s choreography is 
uninspired, almost as if he realized | 
this is éne show that could get} 
along very well without monster | 
production, numbers, The Alvin) 
Colt-Tom Peirce costumes are! 
spangled with equal parts of Gr: au. 
stark and an expensive MG) A 
Technicolor film, Jo Mielziner’s| 
scenery, with additional sets by) 
Harvey Warren, are g Pem- 
broke Davenport's musical direc- 
tion is excellent, as is Edith Gor- 
don’s choral direction (but why a 
| chorus in the first place?). Ste/. | 





Pettet at Brandeis U. | 
Waltham, Mass., July 30 
Dr. Edwin Burr Pettet, assoc riate | 
professor of drama and director of js 
Kirby Memorial Theatre, Amherst | 
College, has been appointed asso- 
ciate professor cf theatre art at 
Brandeis U. 


Stock Tryouts | 


(July 29-Aug. 11) 
ack te Methuselah, Arnold Moss’ con: | 
densed version of Bernard Shaw's play | 
(Celeste Holm, Arnold Moss)}—New Ene- 
}land Mutual Hall, Boston, Mass. (29-3); 
Hinsdale (11.) Summer Theatre (5-10). 
Good Night Mr. Lincoln, by John B. 
Burnesville, | 








a a + ped Playhouse, 
Cc. @ 
‘Fever = Life, by Orin Borsten (Fay 
Bainter)—Hyde Park (N. Y. Playhouse | 


aif in Earnest, musical version of 
Oscar Wilde’s “Importance of Being | 
Earnest,” by Vivian Ellis (Anna ~ed 
Ivy Tower 
J. S- 10) (Re- 
—— in VARIETY, June 26, °57). 
Home James, musical—Priscilla Beach | 
ae Plymouth, Mass. (5-10 
in the Dog Suit, ov William 
wright and Albert Beich, from Edwin 
Corle’s novel, “Three Ways to Mecca” | 
Gessica Tandy, Hume Cronyn)-—Westport | 
(Conn. Country “Playhouse (29-3) (Re- 
viewed in VARIETY, June 26, °57) 

No Laughing Matter, by Armand Salac- 
rou, adapted by Lucienne a 310). | 
Drew Theatre, East Hampton, L. I. (5-10) 

Roger the Sixth, by Joseph Carole (Dor 
othy Lamour, poet Alda)—Grist Mill | 
Playhouse, Andov N. J. (29-3) (Re 
viewed in VARIETY, July 17, °57). 

Saddie Tramps, by Lonny Chapman, 
with music by Joseph Garvey, lyrics by 
Logan Ramsey, Pat ngle and Chapman 
sp eewene Theatre, Fishkill, N. Y. ( 


Sand Sprite, a » paziaie Robinson— 
Grand Island ¢... layhouse (30-4) 

Time te Be ® be Fanon sg John | 
Drew Theatre, East lampton, L. I. (29-3). 


Touring Shows 


(July 29-Aug. 11) 
Anne poner soverh Schild- 


Diary of 
kraut) Hartford. L, 

My Fair Lady (24 és» (Brian_ Aherne, 
Anne Rogers)—Opera House, S. F. (29-10). 
s. 9 paw Ky for Sergeants (2d Co.)—Geary, 

Reluctant Debutente (Reginald Gardi- | 
ner, Brenda Forbes)—Alcazar, S.F. (29-10). 





New Television Package 


“SPOTLIGHT” 


to THE SAX FAMILY 
of the Hotel Saxony for 


“AROUND THE WORLD 
IN 80 MINUTES” 


to MARK KROLL and CHAS. CONAWAY 


New 


“TIEGFELD FOLLIES of 1958” 


Sincerely, 


MERVYN NELSON 


- DIRECTOR 


* WRITER 


WILLIAM MORRIS AGENCY 


Can’t Duck Critics 


Actor - playwright Joseph 
Julian, whose “The Gimmick” 
was tried out last year at the 
Westport (Conn.) Country 
Playhouse, wanted to avoid 
Broadway - wise audiences and 
scribes when he had rewritten 
version tested this summer. 
So he arranged for the play to 
be produced at Elitch’s Gar- 
dens, Denver. 

It's opening next Monday 
(5) and Julian has just learned 
that Columbia is prémiereing 
a new picture in Denver the 
same night, and has arranged 
for approximately 100 junket- 
ing critics and editors to at- 
tend his play Tuesday (6). 


Theatre oa 
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grosses, will have to take to the 
}road or fold. They are. “Happy 
Hunting, " “Most Happy Fella” and 

‘Tunnel of Love.” 

Although the Alvin Theatre is 
still not booked fot fall, following 
|the scheduled departure of “No 
Time for Sergeants,” indications 
are that it may take “Nude with 
Violin,” tentatively set for the 
week of Nov. i1. The Noel Coward 
comedy, with the author as star, 
will play a limited engagement, 
probably 12 weeks. That would al- 


| low time to pick and choose a 


| likely booking for next spring. 

An indication of the severity of 
|the theatre shortage, even this 
}early in the season, is a situation 
that occurred last week. it s under- 
stood. that Kermit Bloomgarden 
and Roger L. Stevens had been 
promised the Belasco for their pro- 
| duction of the new Horton Foote 
| play, “The Indian Fighter. " How- 
ever, “Compulsion,” the Michael 
Myerberg-Leonard Gruenberg pro- 
duction of Meyer Levin’s best- 
| seller, reportedly has more than 
60 theatre parties booked, so the 
Shuberts signed a contract for it 
|to go into the Belasco, opening 
| Oct. 1. 

Presumably the Shuberts know 
|that the “Compulsion” is still 
being rewritten (the number of 
scenes, including insets, is now 
said to be down to 12), and the 
|seript is not available to pros- 
| pective investors. But those heavy 
| party bookings made the show too 
attractive to risk losing. 





Ronnie Welsh will appear with 
Anne Jeffreys and Robert Sterling 
jin “Anniversary Waltz” at the Oak- 
|dale Musical Tent, Wallingford, 
| Conn., and the Warwick (R.I.) Mu- 
sical Theatre the weeks of Av~ 5 
and 12, respectively. 


May I offer added THANKS: 


to HARRY SALTER 


g 


With Respect to Joey 


Westport, Conn., July 22. 

Westport Country Playhouse presenta- 
tion of comedy-drama by Ernest Pendrell. 
Staged by Darren MeGavin. Stars Martin 
Balsam, Jacob Ben-Ami, Berta Gersten; 
features Frank Silvera. me gad Marvin 
Reiss. At Westvort (Conn.) Country 
Piayhouse, July 22, °57. 
SEE. \intinnssdonncieatee Martin Balsam 
MEE pucccteccocsseneebacd Milton Selzer 
. iehee ae Holloway 





-Ami 
° Zohra Alton 
. Berta Gersten 


Martin Balsam may be the most 
appealing performer to appear at 
Westport since Julie Harris. They 
both had small parts in “Sundown 
Beach,” Bessie Poor’s play which 
brought’ attention to the Actors’ 
Studio upon the same stage a ra 
cade ago. If “With Respect t 
Joey” gets to Broadway pesper: 
which isn't too likely, look for a 
player of chagm, sensitivity, gentle, 
articulate speech and. a_ special 
respect for tradition that is not 
common these days. 

As. an_ ineffectual sweatshop 
foreman whe dreams of becoming 
a policeman, Balsam had his audi- 
ence thumbing through its pro- 
grams to inspect his credits. It 
isn’t easy to be a stepchild in in- 
dustry today, but the actor is much 
beset as Joey, the foreman in au- 
thor Emest Pendrell’s Brooklyn 
factory. His assistant is pilfering 
their air-conditioning products and 
selling them all over town. His 
superiors hound him for more 
work hours, No one respects him. 


At home things are not much 
better. He cannot provide a flat 
for his wife and kids and they 
live with her family. But an ap- 
pointment as a flatfoot will guaran- 
tee them an apartment, which is 
certainly a plug for public service 
over industrial rewards. He flunks 
his exams, 

Even for those who like indus- 
trial plays, “With Respect to Joey” 
is only moderately effective. But 
Darren McGavin, its director, gives 
it some vitality now and then, espe- 
cially when pal Joey turns upon 
his crooked assistant with one of 
the most believable stage uover- 
cuts ever seen north of Stillman’s 
Gym. 

The author should learn much 
from such present associates as 
Balsam, Jacob Ben-Ami, Gerta 
Gerstem and Frank Silvera in his 
central roles. Indeed, some of the 
younger players, notably Zohra 
Alton as Joey's flailing wife, might 
pick up some == i pointers by 
watching Ben-Amj from time to 
time. 

Christina Crawford, eldest 
daughter of Joan Crawford, makes 
her stage debut in a brief ap < gp 
ance as a factory worker and de- 
corously obeys the director's in- 
structions. Doul. 


Trouble With Girls 


Litchfield, Conn., July 18. 
Leonard Altobell production of three- 
act (six scenes) comedy by Charles Mil- 
ler. Features Roy Billy 
Greene, Ray Newcomer, Marion Myser, 
Lee Moore, Robert Shawley. Staged by 
Altobell; setting, Milbel. At a 
(Conn.) Summer Theatre, July 18, ‘57; 











Charles Miller's “Trouble With 
Girls” is a topical piece on an age- 
less subject, the battle of the sexes. 
Three-acter comedy pitch is that 
women use their new freedom to 
the detriment of men. 

“Trouble” is a rough-hewn, 
loosely directed, casually acted 
divertissement, If the series of 
dialogs, gags and hoke could be 
properly blended, it might muster 
acceptance as light entertainment. 
Given skillful rewrite and proper 
nag we ee it might suffice for 
th legit and films. 

Story deals with a non-conform- 
ist highschool youth who upsets 
the equilibrium of his home, 
school, town and finally the press 
with his analysis of the Kinsey re- 
port on women. The boy’s father, 
a teacher in the school, also con- 
tributes a wee column to the 
loeal gazette, and the grandfather 
switches manuscripts. 

“Trouble” is reminiscent of “The 
Certain Age,” also. authored by 
Miller and hee Me at Litchfield 
two arg os H ry a, Came bane 
-Monsell adequa 
|M. Greene asthe ‘grandfather, | 








Stock Reviews 


Robert Shawley as the boy, Marion 
Myser as the mother, Ray New- 
comer as romantic interest and 
Lee Moore as the board of educa- 
tion president, are mete 





The Twilight Heron 
Zurick, July 23. 
Opera houses on the lookout for 
something new and unusual might 
find the answer in this Japanese 
one-acter of approximately 90 min- 


utes’ length. It poses little stag- 
ing problems, requiring only one 
set, four singers and a small chil- 
dren’s choir. The music by Ja- 
panese composer’ Ikuma Dan, 
though decidely Japanese in style 
and harmony, uses the. Western 
technique of instrumentation and 
therefore is not too hard or “off- 
0 | beat” on the ears. The book, from 
an ancient legend, is simple and 
understandable, with an enchant- - 
ingly poetic quality rarely found in 
contemporary operas. The some- 
what leisurely pace is quickly over- 
come once the listener gets car- 
ried away by the work's exotic 
charm. 

Story concerns a peasant mar- 
ried to a lovely girl who is the in- 
carnation of a heron he once saved 
from death. She secretly weaves 
beautiful cloth out of -her “s 
feathers. Later, the man 
prompted by greedy friends to sell 
the cloth for profit. The girl, who 
has no sense for materia values, 
reluctantly consents, but makes him 
r romise not to watch her weaving. 

e breaks the promise, and the 

irl, now a heron again, flies away 
orever. 

One thing becomes evident when 
listening to this score: that the 
Japanese flavor in Puccini's “But- 
terfly” comes surprisingly close to 
the real thing. There is a cer- 
tain resemblance here, but by far 
no copy. 

As presented in Zurich produc- 
tion’s major asset is Japanese 
singer Michiko Sunahara, from the 
Paris Opera Comtque, as the girl- 
heron. She is a real.find. Sing- 
ing the part in German, she 
highly impresses both by her ex- 
cellently trained, brilliant lyric 
soprano as well as superb acting. 
Rudolf Fiebelkorn as her husband 
is adequate, Charles Gillig and 
Willi Ferenz as the two friends are 
very good vocally and acting-wise. 

Since “Heron” is too short for a 
full evening, it was cunphemanied 
by two ballets here. Mezo. 





Jim Miller, currently company 
manager of the Pittsburgh Civic 
Light Opera, will have a similar 
assignment for the fall Broadway 
musical, “Rumple.” 
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Anyway, They Talk to the Press 


Michael P. Grace and Chris F, Anderson, co-producers of Theatre 
Under the Stars, in Central Park, N.Y., are silent partners-—-literally. 
They aren't speaking. 

That was divulged last Friday (26) in the New York Post by drama 
editor Frances Herridge. In a byline piece, covering interviews with 
Grace and Anderson, Miss Hersidge quoted the latter as saying he 
wants it understood that he has had nothing to do with the “haphazard 
shows” put on up till now. . 

Anderson asserted in the interview that he originally went to Grace 
for financing and that before he knew what was happening, Grace had 
put all the money and a contract that gave him “paramount control,” 
Anderson then commented, “Even with paramount control, I thought 
I'd have some say, but he (Grace) didn’t consult me on anything. We 








don’t even speak to each other now.” 

Grace’s attitude on his association with Anderson was expressed 
thusly, “He shows up for board meetnigs, but I don't think his heart 
is in it. When he objected to something, I told him to put up or shut 


up. After all, { raised the money.” 





Legit 

Herman Shumilin is being sought 

to stage Paul Gregory’s production 

of “Out by the Country Club,” by 
Speed Lamkin ana Eva Wolas. 

David Niven and Lilli Palmer 

are reportedly set as costars of the 


Maurice Ev Schaefer 
production of “The Mariner 
Method.” 


The 1,615-seat St. James Thea- 
tre, N.Y. has been purchased from 
the Shuberts by Scarborough | 
House, Inc., a real estate invest- 
ment company. The amount paid 
is believed to be around $1,750,000. 
The theatre will be operated by 
Samuel H. Schwartz, a legit com- 
pany-general manager, who’s presi- 
dent of Jumjamcyn Amusement 
Corp., lessee of the theatre. With 
the sale of the St. James, the Shu- 
berts have divested themselves of 
all the New York houses stipulated 
in their consent decree with the 
government. ; 

Broadway producer David Mer- 
rick was in Frisco last week mak- 
ing plans to take the Civic Light | 
Opera version of “Fanny” on the | 

} 





road after it finishes its Frisco and 
Los Angeles runs. 

Roland Field, Newark Evening | 
News drama critic, in Frisco for 
10 days, seeing the shows. 

Phil Adler, general manager of 
“My Fair Lady,” back in New York 
after a month's vacation. 

Robert Ganshaw is joining the 
Marian Byram and Phyllis Perl- 
man publicity staff, which also in- 
cludes Howard Atlee, currently on 
leave and working as pressagent 
for the Lakewood Summer Play- 
house, Barnesville, Pa. ; 

Shirley is winner of this 
year’s Sarah Siddons award for the 
best legit performance in Chicago. 
She appeared there last spring in 
“Desk Set.” 

Joe E. Marks has returned to 
the cast of “Li'l Abner” following 


a two-week vacation. Joe Calvan 
subbed. 
“A mighty Man Is He,” the 


Arthur Kober-George Oppen- 
heimer comedy which tried out on 
the strawhat circuit in 1955, is 
scheduled to be presented in Paris, 
with French actress, Arletty star. 
ring. 
During the four-week vacation of 
Sol Jacobson, pressagent for “No 
Time for Sergeants” and a couple 
of off-Broadway shows, Anne 
Sloper will be associate in the of- 
fice, with Lewis Harmon. 

Richard W. Krakeur and Joseph 
Justman have optioned the Harry 
J. Essex-Joseph Ruscoll play, “A 
Neigborhood Affair,” for Broadway 
production, with Rebert Douglas as 
director. 

The former lower eastside Bap- 
tist Tabernacle is being converted 
into a 144-seat theatre by Joe 
O’Brien and Rhett Cone. The 
house, which will be éalled The 
Cricket, is scheduled to open early 
in October. 

P. H. Bennett, managing direc- 
tor of the Stratford (Ont.) Shake- 
spearean Festival Foundation for 
three years, resigns from that post 
next Sept. 30, to take on the job 
of secretary and administrative 
director of the Vancouver Festival, 
which gets underway July, 1958. 
The Stratford board of governors 
will consider a successor to Bennett 
at its next meeting in August. 


previously 
presenting on Broadw: r 
title of “The La .” is now 
scheduled for a mid-December 
Main Stem bow by Nick Mayo. 
Actor Edmon Ryan, who's 

duced several plays abroad, p 

making his Broadway managerial 
debut this season with Mathild 
Ferro’s “Half a ” which 


intended 
under the 


he has under option. Prior to be- 
ginning work on that chore, Ryan 
is slated to leave New: York for 
London next Monday (5) to o. o. a 
play for possible Broadway F om seg 
tion under his auspicies 


The . Broadw ? ot “Time 
remembered” heen, Popo 








Bits 

the Morosco Theatre, N.Y., early 

in December as a co-production 

venture of the 

Albert Marre, who'll 
Betty Garrett and > 

Larry Parks, will pinchhit for Judy 


Holliday and in 
“Bells Are Ringing” when the 
latter duo take a fortnight’s vaca- 
tion beginning Aug. 26. 

Dick Moore, who recently suc- 
ceeded Alfred Harding as editor 
of Equity, the official monthly 
organ of Actors Equity, is giving 
the publication a new jook as of 
the upcoming September issue. 

Miles White is costume designer 
for “Jamaica.” 

The Rooftop Theatre, N. Y., has 
been leased to Jerome Friedman, 
who'll operate the spot with Barry 
Hyams and David Brooks as man- 
aging directors. 

Moira Shearer, a former prima 
ballerina, will appear with ton 
Walbrook in “Man of Distinction,” 
beginning Aug. 26 at the Edin- 
burgh (Scotland)~ Festival. The 
cast for the Henry Sherek produc- 
tion also includes Eric r, 
Peter Bull, John Warner, Aubrey 
Richards and Prunella Scales. 
Denis Carey will direct, with Peter 
Rice responsible for the decor. 

Kenneth Mays, a Theatre Guild 
staffer and resident stage manager 
at the Westport (Conn.) Country 
Playhouse, has teamed up with 
Robert Me who's associated 
with the Manhattan Costume Co., 
to produce a play by Je an, 
— titled, “The Aspirin 


William Liebling has acquired 
the legit rights to “The Smell of 
Lillies,” an Atlantic Monthly short 
story by Martha Gellhorn. A Lon- 
don uction, in partnership 
with H. M. Tennent, Ltd. is con- 
templated. An adaptor hasn't been 
set as yet. 

“A Pound in Your Pocket,” by 
Robert Cenedella and S. I. Abelow, 
with music by Charles Strouse and 


lyrics by Lee Adams, is planned 


for Broadway production by Philip | iss 


Barry Jr. A summer theatre tryout 
is skedded for the week of Aug. 19 
Hampton, Lt Drew ‘Theatre, East 

ampton, LI. ous- 
ly presented an abbreviated A = 
“Alcoa 


quently tested as a_ full-length 
work, without music, last year at 


Margo Jones’ Dallas (Tex.) Theatre. 
The Barry will be di- 
Ty dine Segal will make 
will make 
his Broadway Ww as 
— of ee 
ay 
and vocal arranger for “Jamaica.” 
exhibition of 


Beet edge dle erro n 
Guy Beolton’s new play, tentativ 
titled “Fireworks in the Sun. 


Preston, Barbara Cook, 
David Burns in ‘Music’ 


Robert Preston, Barbara Cook 
and David Burns have been set 
for lead roles in the Broadway 
Froduction of the Meredith Will- 
son-Franklin Lacey musical, “The 
Music Man.” 

The — which ree mem 

y 
Loesser, ‘s : to open. Dec. 








3B at the e, NY, 


Gretch Wyler $47,500 
. , . J 
With ‘Yankees’ in Pitt 
Pittsburgh, July 30. 
“Damn Yankees,” the next-to- 
closing production of the Civic 
Light Opera Co. at the Pittsburgh 
Stadium, grossed $47,500 last week 
for the top take of the season thus 
iar. Gretchen Wyler starred, with 
Robert Smith, Ralph Lowe and 
Terry Saunders featured in the 
musical, which had clear weather 


all the way. 
The six-week semester ends this 
frame with “Fanny.” starring 


Florence Henderson of the original 
Broadway cast. 


Lady’ 1136, SF; 
Fanny’ Fine 46 


San Francisco, July 30. 

Legit continues to boom here, 
with three of four theatres doing 
— mi wen man: last ve 

0! gross zooming over the 
$200,000 mark. 

Third week of “My Fair Lady” 
at the Opera House again broke its 
own record, and “Fanny” at the 
Curran had only a few gallery 
seats available. “No Time for 
Sergeants” remains potent, and 
even “The Reluctant Debutante” 
showed a pickup, though it’s still 





| slim. 


Estimates for Last Week 

My Fair Lady, Opera House (3d 
wk) ($5.50-$5.90; 3,300; $115,000) 
(Brian Aherne, Anne _ Rogers). 
Standee-limit $113,200; previous 
week, $113,000; CLO subscription 
cuts house potential slightly. 

Fanny, Curran (2d wk) ($5.50- 
$5.90; 1,756; $57,000) (Claude Dau- 
phin, Doretta Morrow, Italo Tajo). 
Great $54,000; previous week, $52,- 
000; CLO subscription cuts house 
potential slightly. 

No Time for Sergeants, Geary 
(4th wk) ($4.40-$4.95; 1,550; $36,- 
000) (James Holden). Strong $31,- 
900; previous week, $34,000. 

Reluctant Debutante, Alcazar 
(83d wk) ($3.85; 1,147; $27,341) 
(Reginald Gardiner, Brenda For- 
bes). Improved $9,700; previous 
week, ‘$9,100. 


Slezak in ‘Angels’ $11,300 
At Edgewater Beach, Chi 


Chicago, July 30. 

“My Three Angels,” starring 
Walter Slezac, grossed $11,300 last 
week .at the Edgewater Beach 
Playhouse here. e comedy, in 
for a fortnight’s run, continues 
this frame. The gross for the pre- 
vious stanza, covering the second 
lap of a two-week tryout of “The 
Circus of Dr. Lao,” starring Bur- 
gess Meredith, was $15,900. It was 
overquoted at $17,000 in last week's 





ue. 
“Angels” winds up next Sunday 
(4), with “Father of the Bride,” 

Henry Morgan, booked for 
the following week. “Affairs of 
Anatol,” with Uta Hagen and Her- 
bert Berghof, is skedded for Aug. 
12-25 and Gertrude Berg in 
“Matchmaker” the following fort- 
night. The weekly potential ca- 
pacity gross at the house is $20,000. 


British Shows 




















(Figures denote opening dates) 
. of Mat, —— 57). 
At 7 . 
Bey Friend, Wyndham’s (12-1-53). 
Bride & » Duchess (12-19-56), 
Chelk Gerden, Haymarket (4-11-56). 
jamn Yankees, Coliseum w 
ear . Westminster (6-5-57) 
we Lane (11 1356) 
anny, Drury - 5 
por — . A (6-85-56). 
ree 0 ‘oy le 
Greb + (12-26-56). 
House Leke, York's (5-98-56). 
it’s the yy, St. James’s (6-12-57) 
Less Than -57). 
Lovebirds, Ade! 3 
Mousetrap, 
New Crazy Vic. Pal. (12-18-56). 
Ne Time 23-56) 
Mude Vielin, Globe (11-7-56) 
Odd Man in, St. Martin’s (7-16-57). 
Oh, My Pepa, Garrick (7-17 
sy) De Paris, ee 
Bewere, Strand . 
ba Days. Vaudeville ». 
Wedding, Cambridge (7-9-57). 
Six Lane f Grace, (6-4-57). 
Summer 17th, New (4-30-57). 
Tea & 3 '" ¥ 
were of Yoresdors, Criterion (3-27-50. 
SCHEDULED OPENINGS 
Y Arts (7-31-57). 
Meet By (1-57). 

CLOSED LAST w 
Zvieika, Saville (411-57). 

ON TOUR 
D’Oyly Carte 
Motel Paradise 
tron Herp 
a 
Likely Tale 
of 
Pajama Game 
Passionate Lever 
Plaintiff in a Pretty Hat 
Reluctant Debutente 
Ride « Cock Herse 
Time Murderer, Please 
Towerds Zere al 
. Mihete Truth. - <= — 


Bway Down Again; ‘Abner’ $47,800, 
‘New Girl’ $47,300, ‘Hunting’ $31,900, 
Ritchard $17,200, Tunnel’ $11,900 


7s 
? 


‘Brigadoon’ Thin $18,000 
At L’ville Amphitheatre 





It was rough going on Broadway 
| again last week. Receipts dropped 
| Substantially for al? but two cap- 
jacity entries. The sellouts were 





Louisville, July 390. 

“Brigadoon,” fourth outdoor 
show in the current six-week se- 
ries at Iroquois Amphitheatre, 
grossed a mild $18,000 ending Sun- 
day (28). Earl Wrightson and Lois 
Hunt were featured. 

“Damn Yankees,” fifth in the 
alfresco series, opened last night 
(Mon.), with Sherry O'Neil and 
Fred Harper heading the cast. 


‘SP’ Ditto $75,000, 
Diary’ Opens, L.A. 


Los Angeles, July 30. 

Local legit pace picked up this 
week with the debut last night 
(Mon.) of the national company of 
“Diary of Anne Frank” at 
Huntington Hartford Theatre. 
in for four frames. 

Last week, “South Pacific,” the 
only entry, grossed another cap- 
acity $75,000 for its third session 
at the 2,670-seat Philharmonic 
auditorium, at $5.50-$5.75 top. The 
Mary Martin-Giorgio Tozzi starrer 
topped the previous frame by about 
$300. 





It's 





GISELE MACKENZIE 0.K. oa almost $25,300. 


‘ ? } 
436 IN ‘ANNIE, DALLAS 
Dallas, July 30. | 
“Annie Get Your Gun,” starring | 
Gisele MacKenzie, with William | 
Shriner, David Aiken, Adnia Rice 
and William LeMassena, grosse 
$43,000 last week in its first seven 
performances at State Fair Musi- 
cals. The Irving Berlin tuner is 
playing its third local run in four 
years with Miss MacKenzie as star. 
The show bucked another heat 
wave, with the mercury up to 102. 
Fifth production, “South Paci- 
fic,” went into rehearsal yesterday 
(Mon.) for its Aug. 5-18 run. Pat- 
rice Munsel will star, with Sylvia 
Syms, Earl Wrigntsoh, Lew Parke: 
and Frank Porrera featured. 


‘Waltz’ Reopens in Philly, 





the. 


| (65th wk; 516; $7.50; 


“Bélls Are Ringing” and “My Fair 
Lady.” 


Business is expected to remain 
downbeat until late August and 
then begin the usual end-of-sum- 
mer climb. 

Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical-Comedy), MD (Musi- 
cal-Drama), O (Opera), OP (Op- 
eretta). 

Other parenthetic designations 
refer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices, number 
of seats, capacity gross and stars. 
Price includes 10% Federal and 
5% City tax, but grosses are net; 
i.e., exclusive of taxes. 

Bellis Are Ringing, Shubert (MC) 
(35th wk; 276; $8.05; 1,453; $58,101) 
(Judy Holliday). As always $58,700. 

Damn Yankees, Adelphi (MC) 
(117th wk; 931; $7.50; 1,434; $50,- 
000). On twofers. Previous week, 
$22,000; last week, almost $22,000. 
| Happy Hunting, Majestic (MC) 
(34th wk; 268; $8.05; 1,625; $59,- 


989) (Ethel Merman), Previous 
week, almost $36,600; last week, 
over $31,900. 

Li'l Abner, St. James (MC) (37th 
wk; ; $8.05; 1,028; $58,100) 
Previous week, $50,700; last week, 
nearly $47,800 





Most Happy Fella, Imperial (MD) 
1,427; $57,- 
Previous week, $28,500; last 


My Fair Lady, Hellinger (MC) 
(72d wk); 571; $8.05; 1,551; $67,- 
696) ‘Rex Harrison, Julie Andrews). 
As always $68,700. Harrison be- 
gins a month's vacation tomorrow 
(Thurs.). Edward -Mulhare will 


sub. 
d New Girl in Town, 46th St. (MD) 


(llth wk; 87; $9.20-$6.60; 1,297; 
$59,084) ‘Gwen Verdon, Thelma 
Ritter). Previous week, $53,900; 
last week, over $47,300. 

No Time for Sergeants, Alvin 
(C) (93d wk; 740; $5.75-$4.60; 
1,331; $38,500). On discount tickets. 
Previous week, $20,000; last week, 
almost $18,200. Closes Sept. 14 to 


tour. 

Tunnel of Love, Royale (C) (23d 
wk; 189; $5.75; 944; $34,000) (Tom 
Ewell). Previous week, $13,700; 
last week almost $1:.900. 

Visit to a Small Planet, Booth 
(C) (25th wk; 196; $6.90-$5.75; 766; 
$27,300) (Cyril Ritchard). Previous 





But Will Return to N.Y. 


“Waltz of the Toreadors,” which | 
terminated its Broadway run last 
May because of the illness of its 
star, Ralph Richardson, will re- 
sume Sept. 26 on the road. Paulette | 
Goddard is set to costar with Mel- | 
vyn Douglas, who'll have the) 
Richardson role. 

The producers Theatre presen- 
tation will launch its tour in Phila-| 
delphia and after four months on | 
the road will return to New York. | 
The play, adapted by Lucienne| 
Hill from a French original by Jean | 
Anouilh, ran for 132 performances | 
at the Coronet Theatre, N.Y. 

A London production preceeded 
the Broadway edition. 


| 

SCHEDULED N.Y. OPENINGS | 
BROADWAY 

(Theatres Set) 

~~ Soe. — 

bs 4 '” yes 57). | 

ay Ras yhouse (8-20-57). | 

Separate Tables, Music Box (9-2-57). | 

lasque & Golden @- } 
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12-57). 
(9-23-57). 





(10-1-57). | 


0-57). 
juliet, Pivmouth (10-10-57) 
Weed, Miller (10-15-57). | 
Coronet (10-16-57). 
Fair Game. Longacre 1023.37). 
iol. ( : 
. 0-25-57. | 

onderful, Nat'l (10-30-57). 

Jamaica, Imperial (10-31-57). 














57), 
(11-10-57). 
Nate diss, 

Dark Top Stairs, Music Box (12-5 | 

Music Man, (12-23-57). 

Mise tsobel, Royale (12-26-57). * } 
(Theatres Not Set) | 

{ (10-2-57). 

promuet ,. 

Rumple (10-31-57). 

Nude With Violin (wk. 11-11-57). 

ope (wk, 11-18-57). 

Rivalry (1-27-58). 

c Prrodise (1-28-58) 

Sunrise af Campobetie (1-30-58). 

OFF-BROADWAY 








8. y Tedd, St. @-27-57). 

Tevya, Carnegie Playhouse (9-16-57). 

Note: Asterisks indicate reopen 
— i 


| Kaleidoscope 
house (6-13-57). 


week. . $19,600; last week, ever 
$17,200, 


OFF-BROADWAY 
(Opening dates in parentheses) 
Career, Actors Playhouse (4-30- 


County Wife, Renata (6-26-57). 


Iceman Cometh, Circle-in-Square 
(5-8-56); closes Sept. 8. 

In Good King Charles’ den 
Days, Downtown (1-24-57). 
wee Dust, Cherry Lane (12- 


School for Wives, Theatre Mar- 
quee (6-19-57); closes Aug. 11. 
Sous Trilogy, Theatre East (3- 
op rnreepenny Opera, de Lys (0- 
1-55). 
CLOSED LAST WEEK 
. Provinctown Play- 





Stratford (Ont.) Fest 
- Notches Record $57,475 


Stratford, Ont., July 30. 
Shakespeare Festival receipts in 


. third week of fifth season hit an 


all-time high, $57,475, or 92% ca- 


‘ pacity in new 2,200-seat hardtop. 


Three-week take exceeded $150,- 
000. “Hamlet” and “Twelfth 
Night” drew 16,260 persons, two- 
week film festival 3,300. 

Plays, starring Christopher Plum- 
mer, Siobhan McKenna, Dougles 
Campbell and Frances Hyland, run 
through Sept. 7. 


Ruth Hussey’s ‘Desk Set’ 
Nifty $14,000 in Philly 
Philadelphia, Juiy 30. 
“Desk Set,” starring Ruth Hus- 
sey, gave the Playhouse in the 
Park a spiffy gross, almost $14,000, 
last week. Since the William Mar- 





'chant comedy had previously been 
| seen here both on stage and screen, 
|the draw was apparently the star. 


This week's show, “Chalk Gar- 
den,” co-starring Viveca Lindfors 
and Cathleen Nesbitt, also looks 
promising. 
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seeming future entries and possibly | 
among shows not yet announced, 

In the musical field, the ndme 
authors with scheduled shows in- 
clude Leonard Bernstein, Harold 
Arlen, Fred Saidy, E. Y. Harburg, 
Meredith Willson, Robert Wright 
and Geoge Forrest. But among the 
missing are Richard Rodgers & 
Oscar Hammerstein 2d, Irving Ber- 
lin, Frank Loesser, Cole Porter, 
Alan Jay Lerner and Frederick 
Loewe and the production combo 
of Cy Feuer & Ernese H. Martin. 

Name authors with new straight 
plays include William Inge, Arthur 
Miller, Herman Wouk, William Sa- 
royan, Noet Coward, Peter Usti- 
mov, Graham Greene, Carson Mc- 
Cullers, Howard Teichmann, Jean 
Anouilh (adapted by Patricia 
Moyes), Eugene O'Neill, Dylan 
Thomas and in adaptation from 
original novels, Thomas Wolfe, 
Meyer Levin, Nathaniel West, 
James Joyce, Aldous Huxley and 
Erich Maria Remarque. 

Where Are They? 

Name dramatists not yet listed 
for new scripts include Moss Hart, 
George S. Kaufman, Joseph Fields, 
Jerome Chodorov, Tennessee Wil- 
liams, Thornton Wilder, Maxwell 





Continued from page 113 








Se eneeeeenenteleen 
Anderson, John Patrick, John van 
Druten, S. N. Behrman, Lillian 
Héllman, Jerome Lawrence and 
Robert E. Lee, George Axelrod, 


Gore Vidal and Paddy Chayefsky. 
Stars set for appearances in new 
shows include Helen Hayes, Julie 
Harris, Lena Horne, Nancy Walk- 
er, Eddie Foy Jr., Gretchen Wyler, 
Karl Malden, Anthony Perkins, 
Jessica Tandy, Hume Cronyn, Shir- 
ley Booth, Susan Strasberg, 
Weaver and Raymond Massey 
Lots of Newcomers 

Stars from Hollywood, in some 
cases making Broadway debuts, 
will include Martha Raye, Ricardo 
Montalban, Agnes Morehead, 
O’Brien, Anne Baxter, and Brian 
Donlevy. From England will also 
come Noel Coward, John Gielgud, 
Laurence Harvey, Eric Portman, 
Anne Todd, Richard Burton, Pat- 
ricia Jessel, 
London, from Eire) Siobhan Me- 
Kenna. From television comes Art 
Carney. 

Missing stars will apparently in- 
clude Katharine Cornell, Alfred 
Lunt and Lynn Fontanne (unless 
they decide to appear in “The Old 
Lady’s Visit”), Judith Anderson 
(unless she goes through with that 
project to play Hamlet), Ruth Gor- 








re 


MARCUS B 


presents 


TALENT MART 


“Personality Selections of the Week" 


SELECTION PANEL 
LEONARD SILLMAN ¢ IGOR CASSINI 
GYPSY ROSE LEE * RUSSELL PATTERSON 
GUALBERTO ROCCHI 








Nine @'Onosrie; 
accredited young painter 





lack Lawler; promising acter-singer, 
from Carnegiz-Tech. Theatre 














Alexandra de Paolis; young Italian actress, 
designer; a brilliant personality 





Elizabeth Hubel; 
young talented actress 


Senja Golik; Cuban-born 
model; experienced 
Photographs by NICK BRUNO 








CAll—or come to MARCUS B * TEmpleton 8-7426-7-8 


33 East 61st Street 





New York 21, New York 


| 
| 


Fritz } 


| starring Martha Raye (Harry Rigby. Her- 


Pat) 


| tre, 


heim (Robert E. Griffith & Harold S. 
Prince, by arrangement with Roger L. 
Stevens); Winter Garden Theatre, Sept. 
| 26 


| 
| 


Denis 


Peter Ustinov and (via | (ith 


| don, Maurice Evans, Bobby Clark, 
Mary Martin, Alfred Drake, Ray 
Bolger, Henry Fonda, Paul Muni 
and Franchot Tone. 

On the basis of information to | 
date, the following are the season's | 
prospective new shows, including 
musicals and straight plays, prob- | 
ables and possibles, with authors, | 
stars and producers (and if set, 
also theatres and opening dates) 
indicated 


SCHEDULED AND PROBABLE 
MUSICALS 


(Theatre and opening date 
indicated if set) 
“Copper and Brass,” by Ellen Violett, 


David Craig and David Baker; starring | 
Nancy Walker (Lyn Austin & Thomas 
Noyes); Beck Theatre, 


t. 
“For Amusement Only.” British revue; 


bert Ross & Ed Mann); Ambassador The- 
atre, Oct. 25. 

“Goldilocks,” by Walter and Jean Kerr, 
Joan Ford and Leroy Anderson (Produc- 
ers Theatre) 


“Jamaica,” by Harold Arlen, Fred 
Saidy, E. Y. Harburg; starring Lena | 
Horne, Ricardo Montalban (David Mer- | 
rick); Imperial Theatre, Oct. 31. | 


“Joyce Grenfell at Home,” British solo 
revue (Roger L. Stevens). 

“Music Man,” by Meredith Willson and 
Franklin Lacey (Kermit Bloomgarden, IR 
Herbert Greene & Frank Loesser); 
Majestic Theatre, Dec. 23. 

“Plume de me Tante,” French-British | 
revue (Jack Hylton & ag Kipness). 

“Rumple,” by Irving W. Phillips, Frank 
Reardon & eff Schweikert; starring 
Eddie Foy Pa Gretchen Wyler (Paula 
Stone & Michael Sloane); Broadway Thea- 


Oct. 31. 
“Speak, Lucinda,” by Robert Wright 
and George Forrest, based on Moliere 

sane Locke); ANTA | 


(Lynn Loesser Pag 
Playhouse, No 
Side “story,” by Leonard Bern- 
Arthur Laurents and Steve Sond- 





“West 
stein, 


“Zuleika,” by James Ferman and Peter 
Tranchell, based on Max Beerbohm novel 
(Producers Theatre). 


SCHEDULED AND PROBABLE 
PLAYS 


(Theatre and opening date 
indicated if set) 





“Brovhana,” by George Tabori (Robert | & 


‘L. Joseph) 

“Cave Owellers,” by William Saroyan 
(Carmen capers & Stanley Chase); Bijou | 
Theatre, Sept. 23. 

Compulsion.” by Meyer Levin, based | 
on own bestseller (Michael Myerberg & 
Leonard Gruenberg); Belasco Theatre, | 
Oct. 1. 

“Count Me a Stranger,” by Louis Peter- | 
son (Lyn Austin & Thomas Noyes). 

“Country Wife,” by William Wycher- | 
ley; starring Julie Harris, Laurence Har- | 
vey (Malcolm Wells & Daniel Blum, with 
neues Co.); Adelphi Theatre, Nov. 





“Dark at the Top of the Stairs,” by 
William Inge (Saint Subber); Music Box | 
Theatre, Dec. 5 | 

“The Egghead,” by Molly Kazan; star- 
ring Karl Malden (Hope Abelson); Barry 
more Theatre, Oct. 9 | 

“Fair Game,” by Sam Locke Goseph | 


M. Hyman) 

“Four Winds,” by 
starring Anne Todd 
Worthington Miner); 


Thomas W. Phipps; | 
(Kenneth Wage & | 
Cort Theatre, Oct. | 


10 
“The indian Fighter,” by Horton Foote | 
(Kermit Bloomgarden & Roger L. — 
vens) 
,, The Joshua Tree, 
Playwrights Co 
“Look Back 
borne (David Merrick); 


by Alec Cappel | 


in An nger.” by John Os- 
Lyceum Theatre, 


Oct. 3. 
“Look Homeward Angel,” by Ketti | 
Frings, adapted from Thomas Wolfe | 
novel; starring Anthony Perkins (Kermit | 
Barrymore Theatre, Nov. | 


Bloomgarden); 
28 


“The Man in the Dog Suit,” by William | 
H. Wright and Albert Beich, adapted | 
from Edwin Corle: starring Jessica Tan- | 
dy. Hume Cronyn (producer not set). 

“Masque own,” solo revue (Leonard 
Sillman & John Roberts), Golden Theatre, | 
Sept. 

“Mlss Michael Plant and | 
Webb; starring Shirley Booth 
(Leonard Silliman & John Roberts); Royale | 
Theatre, Dec. 26 

“Miss Lonelyhearts.” by Howard Teich- 
mann, adapted from story by Natheniel | 
West (at O’Brien, Fritz Weaver); Lester 
Osterman & Alfred Glancey, in associa- 
tion with Dians Green); Music Box Thea- 


Isobel,” by 


tre, Oct 

| “i Meniaue,” by Michael Blankfort, | 
|adapted from_ novel by Pierre Boileau | 
and Thomas Narcejac; starring Patricia 
Jessel, Denholm Elliott (Shepard Traube). | 


| Wishengrad; 
| Art Karney 
| Miller); 


Theatre) 


“Nature's Way,” by Herman Wouk (Al- 
tres KN Liagre Jr.); Coronet Theatre, 
ct | 

“A Neighborhood Affair,” by Harry J. | 
Essex and Joseph Ruscoll (Richard W. 
Krakeur & Joseph Justman). 

“Nude with Violin,” by Noel Coward; 
starring Noel Coward (Lance Hamilton 

Charles Russell). 

“Out by the Country Club,” by Speed 
Lamkin and Eva Wolas (Paul Gregory). 

“Rivairy.” by Norman Corwin; starring 
Raymond Massey, Brian Donlevy, Agnes 
Moorehead (Paul Gregory). 

“Romanof and Juliet,“ by Peter Usti- 
nov; starring Peter Ustinov (David Mer- 
rick); Plymouth Theatre, Oct. 

“Th Rope Dancers.“ by Norman 
starring Siobhan McKenna, 
(Playwrights Co. & Gilbert 
week of Nov. 18. 

“A Shadow of My Enemy,” by Sol 
Stein (Nick Mayo). j 

Shakespeare Memorial Theatre of Strat- 
ford-on-Avon, England (with repertory of 
“The Tempest” and either “Measure for 
Measure” or “Much Ado About Noth- 
ing”), starring John Gielgud (Producers 


“Square Root of Wonderful,” by Car- 
son McCullers; starrin Anne Baxter 
(Saint Subber & veere Productions); Na- 
tional Theatre, Oct. 


“Summer of the iin Doli,” by Ray | 
Lawier (Theatre Guild & Roger L. Ste- | 
vons). } 

“Sunrise at Campobeile,” by Dore | 


Schary (Dore Schary & Theatre Guild). 
“Time Remembered,” Patricia Moyes 
adaptation of Jean Anouith; starring | 
Helen Hayes, Susan Strasberg, Richard | 
Burton ak tetas Co.); Morosco Thea- | 
tre, Nov. | 
“Touch a the Poet,” by Eugene O'Neill; | 
starring Eric | 
tre) | 
“Under Milk Weod,” by Dylan Thomas | 
(Henry Sherek & a Miller); Henry 
Miller Theatre, Oct. 15 | 
Untitied play by Arthur Miller (Kermit 
Bloomgarden) | 
“Emiyn Williams as Dylan Thomas,” | 
the British star in a program of poetry | 

readings (S. Hurok). 


POSSIBLE MUSICALS 


Portman (Producers Thea- 


“Body Beautiful,” by Joe Stein, Will 
Glickman, Jerry Bock and Sheldon Har- 
nick (Richard Kollmar), 

"Say, Darling,” by Richard and Marian 


| in London this winter 


| J. Hale 


Inside Stuft—Legit 


Alfred Lunt and Lynn Fontanne have not agreed to star this season 


in “The Old Lady’s Visit,” 


as reported in last week's issue. They dis- 


cussed the proposition with Maurice Valency, who is adapting the 


Friederich Durenmat' 


drama from the original German, but will not 


make a decision until they see the completed script and in any case, 
not until September, acocrding to their attorney, Don Sewell. It is still 


| not absolutely certain, the lawyer sAys, that the couple will not appear 
in “The Great Sebastians,” 
} Russel Crouse play in which they starred on Broadway in 1955-56 and 
| on tour last season. 


the Howard Lindsay-_ 


The Lunts are spending the summer in Paris, where the actor, an 


Wiman-Wanamaker 


Continued from page 113 














ee me 


} enthusiastic amateur chef, is attending the Cordon Bleu cooking school 
'and his actress-wife is studying languages at the Berlitz school. 





> 


London, had been named general 
manager of the theatre operation 
and Donaud Neville-Willing, who 


| was general manager of the Cafe 


|de Paris and: responsible for its 


Edwige Feuil’ere’s French group | jmportation of top international 


and the Bolsnoi Ballet from Mos- 
cow will be imported. Other pro- 
ductions being lined up include 


“The Rainmaker,” “Tea and 
Sympathy,” “Cat on a Hot Tin 
oof,” “The Rose Tattoo” (stam 


~ om Diana Dors) and “The Three- 
penny Opera.” 
Fraser New GM 
Lovat Fraser, formerly asso- 
ciated with the St. James’s Theatre, 


Bissell, and Jule Styne, based on Bissell’s 
book Wule Styne & Lester Osterman). 
POSSIBLE PLAYS 


“A fer Adult,” by Robert Soderberg 
(Morton DaCosta). 


qunagungint= 


| 





"The Bashful Genius,” by Harold Callen | 
) } 


(Theatre Guild 


“Bette Bibb,” by Paul Crabtree (Frank | 


& Paul Crabtree). 

“The Better Mousetrap.” by John Hess 
(Albert Selden & Michael Ellis). 

“Blind Man's Buff,” by Alfred Bester 
(Theatre Guild, with Bruce Becker & 
Robert Ellis Miller). 

“Bive Denim,” by James Leo Herlihy 
and William Noble Games Hammerstein 

Barbara Wolferman). 

“Boarding House,” by Will 
based on James Joyce story 
Guild & George Kondolf) 

“Catch « Falling Ster,”” by Meade Rob- 
erts (Charles Bowden, Richard Barr & H. 
Ridgely Bullock Jr.. 

“Counsel for the Defense,” by 
Marchant (Way Julien). 

The Dazzling Hour,” by Nancy Mit- 
ford, adapted from Anna Bonacci orginal 
(Gilbert Miller) 


Lorin, 
(Theatre 


Williara 


“First Born.” by Christopher Fry 
(Meyer W. Weisgal & Producers Theatre). 

“immaculate Adventure,” by Robert L. 
| Joseph (George Axelrod & Clinton 
| Wilder). 

“The Last Station,” by Erich Maria 
Remarque (William Wyler & Producers 
Theatre) 

“The Lonely Passion of Judith Hearne,” 
by Brian Moere, based on own novel 
|(Cheryl Crawford) 


“The Mariner Method,” by Otis Bigelow 
(Maurice Evans & George Schaefer) 

“Minotaur,” by Robert Thom 
Myerberg & Leonard Gruerberg). 

“The Power and the Glory.” by Graham 


(Michael 


Greene; starring Paul Schofield (Produc- 
ers Theatre). 

“The Old Lady's Visit.. by Maurice 
Valency, adapted from Friederich Duren- 


matt’s original (Producers Theatre) 
by Marcel Achard (Gilbert 


juiem for a Heavyweight,” by Rod 
Serling (Michael Myerberg) 
“Saturday Night Kid,” by 
(Oliver Smith, Roger L. 
tre Guild 

“A Soft Touch,” by Claude Binvon and 
Max Edwards (George Abbott, Robert E. 
Griffith & Harold S. 'Prince) 

“This is Goggle,” by Bentz: Plagcemann, 
based on own novel (Otte Preminger) 
“Time to Be Rich,” by Julian Funj 
(Ron Rawson) 


REPEATS, TRANSFERS, ETC. 


“Now Faces,” composite of several 
past editions of the revue series (Leonard 
Sillman & John Roberts); Broadway The- 
atre, Sept. 18. 

“Simply Heavenly,” by 
Hughes (Stella Holt); Playhouse, 
(from off-Broadway). 


Jack Dunphy 
Stevens & Thea- 


Langston 
Aug. 20 


talent, has taken over management 
of the theatre club and bars. 

The Pigalle, which will be re- 
named, was originally the Shake- 
speare and played a vaude policy, 
until becoming the Pigalle Theatre 
Club last August. With a member- 
ship of about 7,000, it went into 
voluntary liquidation last month. 
Under the new policy the publie 
will be admitted, but the club set- 
up will be retained. In addition 


|to the full membership there will 


be associated members who will be 
eligible to attend unlicensed plays. 

W.W. Productions will operate 
the house for a trial period of 
undisclosed length, after which it 
has an option to buy the existing 


| lease, which has 35 years to run. 








“Speak, Lucinda” is the new 
title for the Rebert Wright-Georce 
Forrest musical version of Mo- 
liere’s “The Doctor in Spite of 
Himself.” 
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FOR LEASE 


The Modern 1580-Seat 
Center-City 


LOCUST ST. 
THEATRE 


Broad & Locust Streets 
Philadelphia 


“Operated under Shubert man- 
agement for many seasons. 
Available as legitimate thea- 
tre or motion picture house. 
Completely equipped stage, 
lighting, etc. Large projection 
Eooth. High speed transporta- 
tion, parking for 4100 cars in 
immediate area. 


BINSWANGER 


Leading the Nation in 
Commercial & Industrial Real Estate 


e 1420 WALNUT ST., PHILA 2 » PE 5-6262 
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THANKS ! 


VARIETY, February 13, 1957 


supper club auds. 





1... te, St. John Terrell . . . for three very pleasant weeks 
- « . to Michael Browne, for his coaching . . . to Max Rosey, for his 
public relations . . . Howard Hoyt, for his belief . . . Barney Ross, for 
his many kindnesses, and to VARIETY for saying. . . 


“LOOKS TO BRIGHTEN ANY MEDIUM" 
“Slim, Grace Kellyish-type 5 ft. 7, tition brownette . .. is a versatile 
pop contralto and projects sock . . . She has a well selected routine for 
“Chirp is a natural and pleaser and keeps ‘em on alert kick... Miss 


Allyn has nice mike presence, exercises slick coutrol on Gudience sesh, 
is a natural for class spots and looks to brighten any medium." Guy. 


The Sophisticated Gamin 


GLORY 
ALLYN 


Currently 
Neptune Music Circus 
Asbury Park, N. J. 
“Katie” in Plain and Fancy 





EN 2.7509 





... AND SPECIAL THANKS TO MY MANAGER 
JAMES GEALLIS 


Cl 7-4915 
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Cause & Effect 

Series of New Yorker contest ads 
last year by Quantas airlines, giv- 
ing away a kangaroo for naming 
its new super-Constellation, lead 
to a new Doubleday tome for mop- 
pets by the publisher's sales direc- 
ter Sam Vaughan. 

“Who ever Heard of Kangaroo 
Eggs?” is based loosely on the ac- 
tual winning of the animal by a 
New York City child. ; 





N. Y. Times’ S.A. Shift 


| Holiday, from three previously 
published collections, and 20 stor- 
ies not previously collected; “The 
Family Book of Fun,” edited by 
Helen Hoke (stories, sketches, 
quizzes, cartoons, jokes, etc.), rang- 
from Stephen Leacock and 
Mark Twain to Art Buchwald, Ben- 
nett €erf, Parke Cummings, Betty 
McDonald and Emily Kimbrough; 
|“John Kieran’s Treasury of Great 
| Nature Writing,” edited by Kieran; 
| “For Love Or M The 1957 


oney: 
a the Mystery Writers 
| of Ame 


a,” 17 stories selected 


Beginning July 21, the N. Y.! by Dsrcthy Gardiner. 


Times changed its daily Interna- 
tional Edition for Souta America 
to a weekly, but will continue its 
daily edition printed in Amster- 
cam for distribution in Europe, 
Africa and the Middle East. 

The South American edition was 
being printed in Lima, Peru, where 
the N. ¥. Times Weekly review, 
containing a summary of the 
week’s news, interpretive articles, 
editorials of books, plays, concerts, 
films and art shows, will continue 
to be printed. 

In explaining suspension of the 
daily, the Times stated in its South 
American edition that “the change 
from daily to weekly publication 
in South America has been made 
necessary by rising costs and by 
the difficulty of maintaining fast, 
regular deliveries of a daily news- 
paper over the long distances sep- 
arating the major South American 
cites. 

During World War II, the Times 
published its Weekly Review in 
Santiago, Chile, for distribution 
hrough the Office of the Coordi- 
nator of Inter-American Affairs. 


Fancy-Priced Books 

Rinehart’s editor-in-chief and 
trade department veepee Ted 
Amussen has just produced two 
costly volumes, Rex Smith's an- 
thology on the Latin national pas- 
time titled “Biography of the 
Bulls,” at $7.50, and an oversized 
$15 book on “The Age of Steam (A 
Classic Album of American Rail- 
roading)” by Lucius Beebe and 
Charles Clegg. Latter are as well- 
known as historians of American 
railroading as for their epicurean 
predilections. . 

Amussen says that sales figures 
support the costly investments be- 
cause such “special” editions are 
not only the obvious gift items for 
which they are intended but can 
achieve peak sales, as both have 
on their advance orders alone. The 
Beebe-Clegg book has not been re- 
viewed as yet but Smith’s has 
achieved an extraordinarily good 
press. 

When not gallavanting to food & 
wine doings or travelling in their 
own private railroad car Beebe an 
Clegg are respectively the pub- 
lisher and editor of The Territorial 
Enterprise, Nevada's oldest news- 
paper, which they own. Beebe 
also VARIETY correspondent in Vir- 
ginia City, Nev. 

On the subject of fancy-priced 
books, another bullfight anthology 
is Barnaby Conrad’s “Gates of 
Fear” (Crowell; $7.50), due in Oc- 
tober, with excerpts from Heming- 
way, Havelock Ellis, Cornelia Otis 
Skinner, Herb Caen, Kenneth Ty- 
nan and others. Among the illus- 
trations are sketches by Pablo Pi- 
casso, Ruano Llopis, Roberto Dom- 
ingo and Francisco Coll, 








3 Sundays and Out 
Because of high production costs, 


plus a disappointing circulation 


and advertising response, the Sun- 
day edition of The Toronto Telc- 
gram ends Aug. 3, according to 
John Bassett, publisher. Only Sun- 
day issue of the three Toronto 
dailies, The Telegram made its 
appearance March 17, sold for 15c. 

The Saturday issue will hence- 
forth contain some of the Sunday 
features; has been upped from a 
nickel to a dime. 





More Anthologies 

Doubleday has a flock of anthol- 
ogies on this year’s agenda includ- 
ing “Life Photographers: Their 
Careers and Favorite Pictures,” 
edited by Life editor Stanley Ray- 
field, illustrated by 41 douwble-page 
spreads of photos; Mel Evans and 
Philip Dunaway’s “Treasury of the 
World’s Great Diaries” ‘introduc- 
tion by Louis Untermeyer, which 
includes 91 diaries; “Esquire Car- 
toon Book” (548 of them), edited 
by the editors of. Esquire; “The 
Gentleman From Indianapolis: A 
Treasury of Booth Tarkington,” 
edited by John Beecroft, who has 
compiled bestselling anthologies of 
Maugham and Kipling; “The World 
of John McNulty,” who died in 
June 1956, int jon by James 
Thurber, and includes his best 
from The’ NewYorker,; *Collier’s, 


In ,the Show idiom, also via 
Doubleday, are N. Y. Daily News 
drama_ critic - John Chapman's 
“Broadway's Best 1957,” a contin- 
uation of the Burns Mantle year- 
books; “The Concert-Goer's An- 
/ nual,” edited by Evan Senior; “In- 
| ternational Theatre Annual,” edit- 
ed by Harold Hobson. 

A Doubleday autobiog is “For- 


Rut’. Slenczynska‘s frank story, in 
colla: ration with Louis Biancolli, 
N. Y. World Telegram music critic 
Who bas worked on a number of 
opera ‘iva and kindred memoirs. 





lished 11 October McCalls, almost 
coincidental with the full-length 
book publication. 





Bowater’s Awards _ 
Fred Poland of the Montrea! 
| Star and Allen Kent of the Toron- 
{to Telegram each get $1,000 froin 





|the annual Bowater Awards for | 


| Journalism, it was announced by 
| James Nelson, president of Cana- 
|da’s parliamentary press gallery in 
| Ottawa, award cusiodians. 

| Poland scored on the social and 


‘cultural category with a series of | 


|medical stories on “tension,” and 
Kent won in the economic group- 
{ing with a Trans-Canada Air Lines 
|series. Awards are bankrolled by 
| the Bowater Corp., Canadian news- 
|print company. 





Books on Eroticism 

A bulky 600-page book called 
|“Amour-Erotisme Et Cinema’ 
| (Love-Eroticism and Films), which 
| recently appeared in France, dis- 
|plays a love-hate attitue towards 
|the U. S. motion picture. Author 
lis Odo Kyrou. 

Written by a Gallic highbrow 
film critie, the tome maintains that 
America (Hollywood) is still mak- 
ing the greaiest films in the world, 
but then lashes out at the puritani- 
cal cult of the woman inherent in 
Siateside pix. ~- 

Another book, “L’Erotisme Dans 
Le Cinema,” by Lo Duca, is mainly 
a series of daring stills from sensa- 
tional and torrid pix with some 
witty captions and analyses, but it 


d|is mainly a picture book. Also an 


okay library addition, for ogling 
primarily. 
Both books have one thing in 


is} common, they siress the fact that 


the film is one of the greatest me- 


sion of human loye, and that should 
be its main preoccupation, 





CHATTER 
Dorothy Wheelock, for many 
years drama editor~of Harper's 
Bazaar, has resigned to join the 
— Fitz-Gibbon ad agency, 
N.Y. 


est opera composers, is the title of 
a book by Karl Nemeth, published 
by the Amalthea Publishing House 
in Vienna. 

Jerry Lieberman, heir to the late 
Joe Laurie Jr. gag file, has a col- 
lection of gags, quips and jokes ap- 
Pearing as “The Laff Parade” in 
August in a 25-cent Pocket Books 
edition, — 

London Daily Mail staffer Fred 
Majdalany’s “The Battle of Cas- 
sino” will be simultaneously pub- 
lished by Longmans Green Co. in 
England and Houghton Mifflin in 
the U.S. next month. 

Transatlantic News Features Inc 
| authorized to coriduct a business 
j in pubNshing, photography and art, 
pong office in New York. Cartoon- 
ists and Artists, Inc. also author- 
|ized to conduct an illustrators and 
artists business in N. Y. 
Associated Artists Enterprises, 
| Inc. empowered to conduct a busi- 





| hess in obtaining copyrights and) 


| Premiums, with office in New York 
and with. capital stock of 200 
shares, no par value. Address is 
c/o Prentice-Hall, 





$1.60), will be published Aug. 12. 
Edited by Robert Ottoway, who's 


bidden Childhood,” concert pianist | 


Porticus of this book will be pub- | 


diums ever created for the expres- | 


“The e of Franz Schmidt” | 
(1874-1939), one of Austria’s great- | 


The “Picturegoer Film Annual. | 
1957-58," (Odhams Press, London; 


| toric novels (“Mme Bovary,” “Gus- 


jtave Flaubert,” ete.) have had 
|French background, awarded the 
French Legion of Honor, with the 
rank of Chevalier, by Herve Alph- 
=. French Ambassador to the 


BBD&O staff artist Charles R. 
Kinghan’s “Rendering Techniques 
for Commercial Art and Advertis- 
ing” will be published by Reinhold 
at $13.50 (pre-pub.) and $15 after 
Sept. 31. Same firm is bringing out 
}ex-N. Y. Times home furnishing 
| editor Betty Pepis’ “Guide to In- 
| terior Decorating” in September. 


‘No Forced Use’ 
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,owner and operator of Britton’s 
| Theatre in Tampa, Fla. 
According to Todd-AO, Britton 


| was planning to play Mike Todd's | 


'“Around the World in 80 Days” in 
a 35m printdown version, in viola- 
ition of an agreement between 
Todd-AO and Britton for the in- 
stallation of the Todd-AO equip- 
ment. Tom, Whitaker, Britton’s at- 
| torney, told the Court that the 
| theatreman was under no obliga- 
tion, by reason any deal he might 
have made with Todd-AO for 
equipment, to show the film via 
Todd-AO projection equipment. 

“80 Days” is being successfully 
shown in at least two towns in the 
|printdown version, but it is not 
| from the Todd-AO negative. Todd 
| shot a second version, also wide 
| gauge, but at a different speed. 

Whitaker also charged that “the 
Todd-AO Corporation is attempt- 
ing to use the Federal District 
Court to coeree other exhibitors in 
the United States to buy their 
equipment, to create in them the 
the fear that if they don’t buy this 
|equipment and exhibit this film on 
this equipment they are going to 
| be faced with a lawsuit.” 

It’s understood that there is no 
clause in the licensing contract be- 
tween Todd-AO and any producer 
| that would force the latter to have 
the picture shown over Todd-AO 
facilities. 

Court found that, in bringing 
suit, Todd-AO was violating a con- 
| tract it had made with the Mic 
| Todd Co. and with United Artists, 
/under which Todd-AO had agreed 
not to bring any legal or other ac- 
tion against any exhibitor showing 
“80 Days” in 35m. 


- Oscar Hammerstein 


__- Continued from pare (} aaa 
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| minutes that an audience should 
see.” His own opinion is that if 
the picture runs more than three 
| hours it should be shown with an 
intermission, but this to has yet 
to be decided. 

Hammerstein paid tribute to 
20th production chief Buddy Adler 
| who is producing and to Josh Lo- 
gan, who is directing. Film, he re- 
ported, will have considerably 
more action than the original musi- 
cal; scenes only discussed on stage 
(ike the ‘diversion’ created by 
Luther Bilis while DeBecque and 
Cable are being landed on a Jap- 
held island) will actually be filmed. 
Production is getting ‘great coop- 
| eration from the Navy and work is 
proceeding on sets, which will be 
a $500,000 item in the budget. 

Hammerstein declined to discuss 
| details of the deal with 20th, be- 
yond saying it was “the best deal 
ever made for a property.” 

Exploitation plans for the film 


| 




















call for junkets to Hawaiian loca- | 


tions by 40-50 newspapermen, plus 
special Todd-AO trailers to be 
screened in advance of openings. 

Shooting schedule, he reported, 
hasn't been firmed yet. 

“I'm trying hard to get it from 
the assistant director,” he said with 
a grin. “As a matter of fact, he’s 
given me an I.O.U. for it.” 


Home-Toll 
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mitied to the Fedéral Communica- 
tions Commission. Thely argued 
additionally that, at that stage, 
program quality was bound to 
suffer. 

Lack of sponsor demand for air- 


|The N. Y. Times July 25. It was 


time, discussed in last week’s is- | 
| sue of VARIETY, made page one in | 





SCULLY’S SCRAPBOOK 


+eereeeseoeoees By Frank Scully 





Oslo, July 30. 

First thing one has to learn about entertainment in Norway ‘s that 
the Shurlock code or the Johnsion office does not mean a thing, but 
promptness does. If you're not on time, you're dead. Even neighbor- 
— kegs ng a — a customer after the show has staretd. Thus 

e old gag, “Let's go, this is where we came in” i 
Eatin eliiibatadien e in” has no meaning in 

Shows are -sandwiched in between meals, and sandwiches, inciden- 
tally, have a bread base but no top. Ski-jumpers eat four times a day— 
8, noon, 4 and 8. They are not big meals and in sum total do not ex- 
ceed the ealories of an average Americano’s diet, but they all require 
a lot of silverware, linen and dishes, and preparing and cleaning up 
these meals does take time. 

Pictures are skedded to fit in between these repasts. Shows start 
promptly at 4:45, 7 and 9:15. The only exception is the newsreel 
nouse. There you can bust in any time for a krone, 14c. But for first- 
runs and repeats, both plainly advertised as such, you must buy your 
tickets in advance. You can do this for most houses from a central 
agency. Unless, however, you are on time when the chow starts vou 
can kick only yourself because you're not going to be allowed to 
stumble to your seat over other people's feet in the dark. 

Because picture houses, particularly in the nabes, are as incon- 
spicuous as if they were speakeasies, it is sometimes hard to find them 
so as to be on time. Few marquees mar the tranquility of the area. 
“Baby Doll,” fer instance, was playing down the street. The theatre 
is in a high class apartment house but you wouldn't know it was there 
except for the queues which line up at 4:45, 7 and 9:15 to see sex as 
presumably practiced among the white trash of the southern states. 

Whether this marquee modesty will continue when television tears 
apart the country’s eating.’ sleeping and entertainmeni habits is now 
being debated in the Storting, the nation’s parliament. There is a 
potent minority that does not want the thing at all. But over their 
protests tv will probably be introduced in Oslo within the year and 
be going full blast up and down the fjords within three years. It will, 
of course, be a state monopoly as even pallid conservatives favor creep- 
ing socialism in communication and art over commercial sponsors “ho 
in most cases would have to be foreigners anyway. 

There is precious little urgency about the innovation, as street-park- 
ing of cars around kino houses still leaves plenty of space for those 
with cars who want to visit in the same neighborhood, and baby-sitters 
are cheap for those who want a night out at a picture house Due to 
this lack of congestion there are no parking meters for cars or lots 
putting the bite on those who can’t find a place to park in the street. 

The choice of pictures is fairly wide. French, English, German and 
American being among the current product. Of 10 first-run houses, 
six were featuring Hollywood product, though in the nabes we are 
trailing, 6 to 4. The term “first-run” has a broad base. “The Treasure 
of Sierra Madre.” for instance,.is in a premiere house and “Baby 
| Doll” in a repeat house. Some tiiles are a bit bafiling. One translates 
back from Norwegian to English as “My Disturbed Daughter.” Among 
| psychiatrists “disturbed” is slang for plain nuts. 

The only daughters seemingly disturbed in this tranquil land are 
| those having drivers’ licenses and they certainly are no madder than 
men behind a wheel. Only recently the town passed an ordinance giv- 
| ing pedestrians, most of whom are between 70 and 94, some rigits. 
‘But not at intersections for drivers taking a right turn. Cars tear 
around such corners as if pursued by Sgt. Friday. There are a few 
traffic lights in the centre of town but no stop-signs anywhere, and 
the population is now 500,000. 

*Go On Red Light, Maybe 

According to the new regulations, where there are traffic lights a 
| pedestrian may cross against the light if he can see no oncoming car 
within 200 feet. But since these drivers, used in winter to the speed 
of ski-jumping, have already learned to pick up speed when they see 
a green light turning to yellow, the peasant on foot has to be faster 
than Bannister to get to a safety zone without having his tail clipped. 
It would be just as logical to say drivers could go tarough a red light 
provided no- pedestrian was crossing at the time. 

Hackers are somewhat more careful than piker (girls). Cabs are hard 
to distinguish from private cars, except that they are cleaner and more 
deluxe-looking than chauffeur-driven Imperials or Eldorados in Wash- 
ington. They are hard to flag down as they have nothing except the 
word “drosje” to tell they are cabs and this is part of the license plate. 
The rateg are 50c a mile, modest considering ethyl runs té $1.10 a gal. 
Barring a little sports car called Troll, which sells for $2,000 and is 
turned out two a week, all cars are imports. 

Noi having so many ‘tourists as to be pestered by their bad manners, 
all Norwegians are exceedingly polite to foreigners. The day after we 
arrived we went shopping to rent a typewriter. Three places were dis- 
tressed to report they had none in stock at the moment. We were rub- 
ber-necking around for a fourth outlet when I looked up and saw two 
whole floors advertising Burroughs adding machines and the name 
Ivar Eide. Lawrence Britt, retired prez of Burroughs, was a neighbor 
of ours in Palm Springs. 

“Let’s see if these people can help us,” I said. 

Explaining we had just eome from America, we asked for Mr. Eide 
as it’s always best to start at the top and work down. 

“Rerr Direktor Eide” 

We nodded in agreement. 

Meet The Prez Without Credentials 

She got him on the intercom, said he was in conference and would 
| be free soon. Instead of this being a brushoff, we were ushered into his 
| suite before we could sit down. We had not shown any credentials or 
; even mentioned the name of Lawrence Britt and we were already in 
the prez’s office! 

When he heard we had just planed in the day before he said he 
himself had arrived from New York a few days before. 

“But by boat,” he added sadly. He wanted to know how I had won 
my wife int) flying. He liked planes. His wife liked ships. It was the 
|old vaude gag all over again. They compromised on her choice 

As this seemed to be a typical American problem but one that never 
bothered me, I cut to the chase and asked him if he could help me 
solve my pdoblem. I wanted to rent a typewriter. Maybe he had an 
inside track in the trade and could help He wanted to know whether 
we were looking for a Norwegian or English keyboard. 

“What's the difference?” 


= 








“Well, Norwegian keyboards have 29 letters and a lot of marks like 
+s! — 4 @ and 6.” 7 

“Pll take anything as long as it runs.” 

He called into the intercom and within a few minutes a spanking 


new machine was brought into his office 

We sought to find out what it would cost for a month but he brushed 
| aside such commercial dialog. It was his beau geste to a transatlantique. 
Though there were dozens of hired hands at his commana, he offered 
to carry the machine to the tram which was enjoying our modest trade 
| This, I insisted, was not necessary. My Lady Alice had grown strong 
and beautiful lugging the professional props of her knight for 27 
years. So why spoil her in her homeland? 

He looked at me with envy. 1 thought I had played the scene of the 
masterly male very well and if Kirk Douglas needs a replacement for 
the lead in “The Viking,” which he is shooting around Bergen. I might 


also editor of en its 144/ written by Jack Gould and headed: | consider it if the price is right. He, Tony Curtis, Janet Leigh and 


s contain over 3 
well as 16 pages in full color. 


~ Francis Steegmuller, whose his- 


|TV; ‘Toughest Season’ in T 
| Years.” 





plates as;“Poor Demand for-Time Besets|Ernest Borgnine have been,clowning around in student caps and get- 


_publicity,.bat it. takes more than that to make a Viking. A 
enna rinse and I could play Eric the Red right now. 
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Broadway 


Hotel Plaza publicist Ed Seay in 
Roosevelt Hospital recovering from 
ulcer and throat cyst op. 

Hotel Ambassador's Embassy 
Room closed for the summer until 
Labor Day, reopening with Chaun- 
cey Gray and Quintero orchestras. 

Crack from “My Fur Lady,” Mc- 
Gill U. revusical currently on a 
professional run at Stratford, Ont.: 
“Did you see ‘The Eight Com- 
mandments’? Quebec censorship, 
you know.” 

Eddie Jackson, after closing with 


the Jimmy Durante Show at the) 
Carter Barron Amphitheatre, Wash-| 
ington, headed for the Coast to view | 
his second grandchild, born Tues-! 


day (23) at Encino. 

Jackson Wiley, 36, conductor of 
the Rego Park (Long Island, N.Y.) 
Symphony, has been named con- 
ductor of the Springfield (O.) Sym- 

hony Orchestra, to succeed Evan 

‘hallon, who recently went to the 
Columbus ditto. 
been cellist with the New 
City Center Opera Co. 

The rehearsal of the Boston Sym- 
phony Orchestra, in Lenox, Mass., 


York 


Saturday morning (26) was open | local 


to the public, at $1 admision—for 
the benefit of the orchetra’s pen- 
sion fund, Dr. 
batoned the first Tanglewood per- 
formance of Berlioz’ Sacred Tri- 
ology, “L'Enfanee du Christ,” that 
night. 
Theatreowner Max A. Cohen 
bought the 7th Ave. and 41 St. 
northwest corner housing a bus 
termina!, parking lot and taxpayer, 
assessed at $985,000, for cash over 
a 10-year $950,000 money mort- 
gage taken back by Maidman. 
Proper:y backs on the New Amster- 
dam 
on West 
owns. 
Eric Pleskow, UA's sales chief 
in Germany, flew in from Munich 
yesterday to be with the Mrs. (Bar- 
bara), who's expecting their first 
child momentarily. The Pleskow’s 
new base next month will be Paris, 
as French sales distrib manager 
under Mo Rothman, the Conti- 
nental sales boss for UA. 
Dedication ef the Jack Kriend- 
ler Laboratory For Heart Research 
—"the proudest accomplishment of 
our (Jack | Kriendier Memorial) 
Foundation,” according to Charles 
A. Berns and Maxwell A. Kriend- 
ler--scheduled for the afternoon of 
Aug. 13 at the Albert Einstein Col- 
lege of Medicine of Yeshiva Univ., 
The Bronx. Date marks the 10th 
anniversary of the death of the co- 
founder of Jack & Charlie’s “21,” 
Past weekend at their near-Cort- 
land, N.Y.. estate the Claude C. 
(Mony Dalmes) Philippes marked 
a triple anniversary—their fifth, 
her birthday and alsé the 16th 
birthday of Claudia Philippe, the 
Waldorf-Astoria veepee’s daughter 
by a previous marriage. Miss Dal- 
mes, of the Comedie Francaise, 
marks her American legit debut 
(in English) for Gilbert Miller in 
a strawhat production this sum- 
mer 
Arthur Charles Groves, believed 
to have been a dancer in the-va- 
riety field some years ago, is be- 
ing sought by the Salvation Army 
Missing Persons & Inquiry Buresu. 
Request was made to the Army 
from England to locate Groves so 
that an inheritance can be dis- 
posed of. Salvation Army had one 
report that he was the victim of an 
air crash, but has no confirmation 
and is seeking any information gn 
Groves ~ 


42d St. 





Toronto 
By Bob McStay 


Lorne Greene to Mexico. | 
Tom Daley on fishing trip to 
Lake Simcoe. 


Ross (Tabloid) MacLean to Bri-| 


tain for a holiday. 

Geoffrey Waddington, director of 
music for the CBC, off to London 
to conduct the Westminster Abbey 
Choir 

Tom Patterson, founder of the 
Shakespearean (Ontario) Festival, 
and Michael Langham, director, 
lecturing on playwriting at the 
Grand Theatre, London, Ont. 

Martin Simpson, manager of the 
Taylor cinema chain, motoring with 
his family for a leisurely three 
weeks’ 
the Worthington Hotel, Fort Lau- 
derdale, Fla. 
Santiago 


By Edythe Ziffren 


Theatre and office building | 
which Cohen) 


Wiley has also) 


now editor of “Mampato,” weekly | 
juvenile section of 1 Mercurio.” 
Bernardo Trumper back in Chile 
after a year at Yale studying stage 
art direction and lighting on State 
Dept. grant. 
overnment authorized picture 
theatres to raise prices from 190 
pesos (25c) to 240 pesos (32c), ef- 
fective July 1. 


Miami Beach 
By Lary Solloway 
(1755 Calais Dr., Union 5-5389) 

Trudi Adams’, big click at Fon- 
tainebleau led to pickup of future 
options. 

Steve Murray joined Dick Havil- 
|land in comedy department at 
Murray Franklin’s. 

Lou Walters in town to oversee 
rebuilding of Copa City, which will 
be renamed Cafe de Paris when he 
lights <3 the place in December. | 

Dick Kornick, —— publica- 
tions distrib-rep (Hillman periodi- 
cals) and familiar lecal nitery fig- 
ure, now associated with building 
Havana-Riviera. 

Jack Rael and Patti Page with 
show biz clothier Mickey 








| Hayes partnered in group which 


| 


| 


vacation that will end at! 


took over President Madison hotel 


Charles Munch | in a $1,000,000 deal. 


Frank Dolan, ex-Park Sheraton 
(N. Y.) new menaging director of | 
the Eden Roc, with Jacques Osta-| 


jdal, maitre d’hotel upped to food 


and beverage director. 


Rome | 
By Robert Hawkins 
“Rififi’ (French), with $42,000 


for a locai first-run gross, heads 
Roman boxoffice figures at present, 
with rest of local screens practical- 
ly filled with revivals. Pic is also 
strong in other centers. 

Three Naples exhibs fined $15 
each when found guilty of violat- 
ing a public decency edict in post- 
ing sheets on “Zarak.” Similar 
fines handed out in some other 
Italian cities for same pic. 

Giulietta Masina has signed an) 
exclusive pact with Dino DeLau-| 
rentiis for the next three years. | 
She starts a pic with Eduardo De- 
Filippo in September, then another 
item directed by Mario Monicelli. | 

Mario Lanza, after ending the 
recording of “Seven Hills of 
Rome” score, started shooting the 
pic opposite Marisa Allasio, Abbe 
Lane is no longer in cast, and has 
left for Spain with husband Xavier 
Cugat. - 

Peter Braves through Naples on 
his way to Greece, where he'll ap- | 
pear in “The Rich Man” exteriors. | 
Also on board ship were producer | 
Tony Thompson and a _ $28,000) 
Rolls Royce, principal prop in the 
-picture, interiors of which will be 
shot in Hollywood. 

Teddy Reno has started a new 
quarter-hour stanza on RAI-TV. | 
Popular singer is booked solid for 
long stretch ahead, but hopes to 
return to U. S. to consolidate his 
initial success there, which he was 
}unable to follow up during his 
first nitery tour last year. 


- 


By Hans Saatlink 
(121 Pythagoesstraat) 


Mrs. Coos Mulders, producer at 
Station VPRO, invited by the For- 
eign Service to visit the U.S. for 
two months on the Foreign Leader 
orem. She'll probably go this 
all. 

Actor Ko van Dijk has refused 
the Dutch Theatre Award “Louis 
d'Or,”” as the members of the jury) 
did not withhold criticism. He 
says there was more depreciation 
| than appreciation. 
| Nederlandse Comedie will per- 
form Tennessee Williams’ “The 
| Rose Tattoo” in the course of next 
season. Arthur Miller’s “A View 
|From the Bridge” will stay 
repertory with same company. 

heatre prizes for best actress 
and actor, the Theo d’Or and the 
Louis d'Or (named after famous 
| Dutch actors), this year have been | 
| given to Myra Ward of the Haagse | 
| Comedie and to Ko van Dijk of the 
| Nederlandes Comedie. 
Karl Guttmann, who directed | 
| “Requiem for a Nun” with the 
Haagse Comedie last season, and 
“Diary of Anne Frank” in Arnhem | 


Amsterdam | 





in 





(Theatre group “Theatre”), in 
Frankfurt and Vienna, will be) 
dramatist with the Rotterdams 
Toneel. | 


The Piccolo Teatro di Milano 


Manuel Rojas snagged 1957 Na-| has brightened the Holland Festi- 


tional Literature Prize. 

Sarita Antunez, 
chirp, booked by Radio Mineria. 

Nita Raya of Folies Bergere 
heading new “Bim Bam Bum” re- 
vue 

City council mulling over official 
oer of Moscow Ballet to play 
nere. 

Dr. Alfonso. Leng, 73-year-old 
dentist and composer, awarded Na- 
tional Art Award for 1957. 

Stage director German Becker 


Paraguayan | doni’s 


| val with the presentation of Gol- 
“Arlecchino,” which in a 
brilliant rformance broke all 
language barriers and enchanted 
the Dutch public with its wit. 
and perfect commedia dell’arte 
style. | 

Producer Dave Dexter of Capi-| 
tol Records had sounds recorded) 
for a new disk about “24 Hours in 
Amsterdam.” Everything is in-| 
eluded, a school class singing, and | 
ar verbs, | 





learning English irregul 


Chicago 


flattering as to the performance 
and conductor, Major Chester 


Norman Wallace back at Red, Whitnig. 


Carpet keyboard when room re- 


opens next week. 

Jayne Mansfield 
week to plu 
Spoil Rock Hunter?” 

Jane Russell due in tomorrow 
(Thurs.) to bally her newest pic, 
“Fuzzy Pink Nightgown.” 

Lurlean Hunter and Australian 
Jazz Quintet currently at Roberts 
Show Lounge on southside. 

Arthur Treacher and Ruth Chat- 
terton at Hinsdale Theatre this 
week in “Reluctant Debutante.” 

Mrs. Frank Dare, Chi rep of 
Actor’s Equity, back from annual 
midwestern tour of musical legits. 

Herb Rogers’ Highland Park Mu- 
sic Theatre reverting to reserved 
seat policy, one-price ticket exper- 
iment having failed. 

Le Roy Prinz, Hollywood direc- 
tor, in city last week to rehearse 
the Barnes & Carruthers new out- 
door show, “West-o-Rama.” 

Actor Lee Marvin and director 
Don Weis begin shooting new MCA 
telefilm series here this week, ten- 
tatively titled “Chicago Manhunt.” 

George A. Schmidt, prez of Riv- 
erview Amusement Park Co., who 
died June 3 at 72, left a $600,000 
estate in Arust for his widow, Mrs. 
Jennie Schmidt, with the exception 
of a $10,000 bequest to a veteran 


employee. 
Tokyo 


By David M. Jampel 

Tex McCrary due in to scout 
material for NBC’s “Tex and Jinx” 
show. 

Group of 22 U.S. tele and radio 
personnel arrived for a twoweek 
factfinding tour at invitation of 
U.S. Air Force. 

Universal's “Boy From Korea,” 
scheduled to be filmed in Japan 
starting August, set back because 


|of script and casting problems. 


A Japanese Film Week being 
planned for London late in October 
under auspices of the Royal Cine- 
matography Institute. Planned to 
open on Oct. 28 run for 10 days. 

A resolution calling for imme- 
diate construction of a national 
theatre aimed at encouraging and 


| preserving Japan's classic dramatic 


arts passed by Lower House Edu- 


| cation Committee. 


Japan film entries to the 6th 
World Youths Peace and Friend- 
ship Festival in Moscow, July 28- 
Aug. 11, will be: Shintoho’s “Nin- 
gen Gyorai” (Human Torpedo); 
Nikkatsu’s “Warewa Uminoko” 


(Children of the Sea); and indie | 
“Mahiru-no Ankoku” (Darkness at 


Day). 

Roy Disney is expected to stop 
here for three weeks with Mrs. 
Disney when making an area in- 
spection tour in early fall. He will 
confer with Daiei prez Masaichi 


| Nagata about distribution and also 


discuss import of Disney product 
for video. Stay is slated for Sept. 
23-Ocf. 13. 

Haiti’s Jean Leon Destine and 


|troupe due here for 18 perform- | 


ances beginning July 26 at the 
Shinjuku Koma Stadium Theatre. 
Group includes five dancers, two 
drummers and singer Miriam Bur- 
ton. After the four day opening 


'Tokyo engagement, they will play 


other Japan keys. 

Alexandra Danilova will make 
her third and probably last tour 
of Japan with Frederic Franklin, 
Sonja Tyven, Robert Lindgren and 
conductor William McDermott. The 
troupe will perform with the as- 
sistance of the Asami Maki Ballet 
unit starting at Tokyo’s Sankei 
Hail Aug. 19 and ending Sept. 9. 

Popular vocalist Tomok Takara 
recorded a tune called “Japanese 
Calypso” penned by Igor Oganes- 
off. Wall Street Journal corre- 
spondent, and George Sweers, AP 
photo editor here. Victor’s studio 


|undertook the session in hopes of 


further capitalizing on the calypso 
craze which is still rising in Japan. 


Belgrade 


By Stojan Bralovic 
(8. Ohridska St.) 


The eighth Dubrovnik summer 
festival under patronage: of Presi- 
dent Tito, was opened a solemn 
ceremony. Some tens of thou- 
sands, both foreign and domestic, 
tourists gathered together with the 
local people, witnessed. 

Peruvian high-voiced novelty 
singer, Yma Sumac arrived here 
by plane from Paris accompanied 
by her composer-husband, Moises 
Vivank. She is very popular in 
this country and had successful 
concerts in Ljubljana, Slovenia 


| plus two concerts in Belgrade. 


American military band, which 
played only once in Belgrade and 
once in Zagreb, had excellent re- 
ception in Yugoslavia. The tick- 
ets for these two concerts were 
sold out well ahead. Criti¢és were 


in town this 
film, “Will Success 


Over 102 million cinemna-goe 
| which is five times more than in 
| 1939 — visited Yugoslav picture 

ouses last year. These millions 
|had undoubtedly more difficulties 
|in obtaining tickets than 97 mil- 
|lions in 1955, since the number of 
film houses did not increase. 
| There are now 1,384 permanent 
| film places in this country. 

Belgraders had their initial op- 
| portunity to see Kent Fodeba dan- 
| cers and soloists group on a 12 day 
tour of Yugoslavia. Of 21 artists, 
11 of them are for the first time 
on tour. Many of them, especi- 
ally girls, are scarcely 14 years of 
age. Group will perform in 16 
tewns in Yugoslavia. Then pro- 
ceeds to Turkey, Netherlands and 
Great Britain. i 

Summer festival will last two 
months. Opened with “The 
Legend of Ohrid,” Yugoslav opera- 
ballet by Stevan Hristic, using bal- 
let group of Belgrade National 
Theatre. “Boris Gudunov,” “Swan 
Lake,” “Prince Igor,” ‘“Gizelle,” 
“Don Quixote,” “Hamlet,” “Le 
Cid,” “King Oedipus,” and set. 
Several foreign soloists and musi- 
cians will take part on the festi- 


Frankfurt 


American tap dancer Johnny 
Mack, currently at Tivoli in Stock- 
holm, pacted for appearance at 
Baden-Baden, and Wiesbaden, Ger- 
| many. 

Henry Koster to direct ‘“Frau- 
| lein” for 20th-Fox in Germany this 
|fall. Norman Corwin is doing the 
| script, and a German actress is 
sought for the lead. 

DEFA, the East German film 
production unit under Russian con- 
trol, has completed 10 films on its 
new schedule, Current season is 
to include 21 pictures. 

The American outfit, Continen- 
tal Distributing, is spending $100,- 
000 to synchronize “ Gervaise,” the 
French film starring German 
actress Maria Schell, for its re- 
lease in U.S. 

Erma Films of Vienna doing a 
sequel to last year’s successful 
film, “Sissi.” It’s written and di- 
rected by Ernst Marischka, and 
stars Romy Schneider, who played 
in the original. Herzog will release 
|}in Germany. 


jh 
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Boston 
By Guy Livingston 
(344 Little Bldg.; HAncock 6-8386) 

Beatrice Lillie vacationing on 
| the Cape. 

Stan Wilson current in the 
the Bradford's Carousel Calypso 
Room. 

Leo Gaffney, Daily Reeord film 
eric, back at his desk after two- 
week illness 

Celeste Holm in for “Back To 
Methuselah” current at Lee Falk’s 
| Boston Summer Theatre. 
| All Massachusetts fun spots re- 
ported an increase in biz this sea- 
son, some as much as 25%. 

Fanny tops the Casino burles- 
que bill with new traveling shows 
opening weekly all summer. 

Harvard Gilbert and Sullivan 
Players doing “The Gondoliers” in 
Sanders Theatre through Aug. 3. 

Trans-Lux Theatre adopted per- 
manent first-run policy this week 
after experimenting with some 15 
first-run art films. 





Minneapolis 
By Les Rees 

Old Log strawhatter presenting 
“Anniversary Waltz.” 

First of Minneapolis Symphony 
summer “under the stars” concerts 
at local baseball stadium drew 
more than 6,000. people, 

Minneapolis Symphony Orches- 
tra Assn. re-elected Phillip W. 
Pill-bury president and reappointed 
Boris Sokoloff biz manager. 

Ricky Nelson from tv, who boasts 
vi a platter best-seller, first of 
“names” inked for Minnesota 
State Fair grandstand show next 
month. 

James S. Lombard, Minnesota 
U.’s concerts and lectures depart- 
ment director, named government’s 
cultural representative to Israel 
which he'll visit this fall. 

Detroit-Cincinnati (N.L.) exhibi- 
tion baseball game, staged by 22,- 
000-seat Metropolitan stadium 
bondholders and scaled at $5 top, 
an $85,000 advance sellout. 


Pittsburgh 
By Hal V. Cohen 

Lorella Val-Mery back to N.Y. 
after winding p.a. job with Civic 
Light Opera. 

Tom Burton gqvit the Sykes 
agency te open his own public re- 
lations office. 








Hollywood 


Marni Nixon recuping at Cedars 


TS | after appendictis attack. 


Jimmy McHugh tossing a birth- 
day party for Louella Parsons Sun- 
day (4). 

Mort Sahl settling down 
Southern California. 
| Bernie Sindell ankled his 13- 
year post as a veepee of Jaffe 
Agency to form his ewn agency. 
| Nate Blumberg recuping at St. 
| Joseph’s hospital after a heart at- 
| tack. 
Rosalind Russe!l vacationing at 
|Coronado _ before returning to 
| Broadway for “Auntie Mame.” 
| Yvonne De Carlo accidentally 
| kicked througlr a pane of glass in 
| a patio door and to have 40 stitches 
| taken in her foot. 

Deal in works for imerger of 
Rogers & Cowan and Arthur J. 
Jacobs praiseries, with Jacobs be- 
coming head of N. Y. office. 

Superior Court Judge Clyde W. 
Triplett gave Tommy Sands per- 
mission to invest 60% of his $42,- 
| 000 record royalties thus far, in a 
local savings and loan outfit. 
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Off-Broadway 

Continued from page 113 cos 
/in a cafe atmosphere. The pro- 
|ductions, to be performed by a 
|permanent company, would be 
| geared along repertory lines. 
| The plan calls for an admission 
tab of $3.50 per person, to include 
| coffee, tea and light refreshments. 
|The spot will also operate as @ 
restaurant from 11 a.m. until 8 p.m. 
and as a cabaret from about 11.30 
|p.m. to 2 a.m. The post-perfor- 
|'mance switch to a nitery motif 
| was recently employed at the 
| Seventh Ave. South Theatre prior 
ito its reverting to regular club 
| activity as Lower Basin Street. 
|. Posner and Main estimate their 
| pre-production costs will total © 
| $21,645, with the cost of individual 
subsequent productions running 
$1,600. The weekly operating ex- 
pense is figured at $2,328. Under 
the terms of their limited partner- 
ship agreement, they can get the 
project underway once $45,000 is 
raised. 

The $40,000 tab _ represents 
Banner Productions’ planned capi- 
talization on a multiple program 
for the Carnegie Hall Playhouse. 
The group plans presenting four 
different productions a week, a 
straight play on a regular eight- 
performance sked, a weekend 
children’s show, Friday and Satur- 
day night variety bills and Monday 
| evening staged readings of “works- 
in-progress.” 

The combined budget on the 
| quartet of offerings is figured at 
|$27,000 The production outfit 
|incidentally, was organized by 
| Arnold Perl, Howard Da Silva, 
Sanford Friedman and Myron 
| Weinberg, the latter two also 
| operating the theatre. The initial 
|regular play slated to open next 
| Sept. 16, will be “Tevya and His 
Daughters,” adapted by Perl from 
stories by Sholom Aleichem. Da 
| Silva will direct. 

The operation contemplated for 
the Murray Hill area is the Seven 
Arts Center, to include two pros- 
cenium houses, a_ theatre-in-the- 
round and other activities. It will 
be operated by the Murray Hill 
Academy of Theatre & Art, a cor- 
porate firm headed~ by realtor 
Walter Cohen, Oscar Lerman and 
Martin Cohen. The latter two 
were formerly represented on 
Broadway as co-producers, with 
Alexander Carson of “The Vamp.” 

The remaining spot is a village 
nitery being converted into an off- 
Broadway theatre. Making the 
switch from acts to actors is Jimmy 
Kelly’s, which has been taken over 
on a 10-year lease by Lee Paton 
and David Long. They plan a 
three-way operation, including 
theatre, restaurant and drama 
school. 

The first production scheduled 
by Miss Paton and Long is a new 
version with songs of the English 
oldie, “Sweeney Todd, the Demon 
Barber of Fleet Street.” It’s slated 
to-open Aug. 27 under the direction 
of Michael Casey, formerly Tyrone 
Guthrie’s assistant at the London 
Old Vic. 

Although not exactly in the 
multiple-project vein, but definite- 
ly off-beat, is Alexander H. Cohen’s 
planned Nine O'Clock Theatre on 
the eastside. In addition to going 
in for unusual presentations, the 
producer also. plans to serve cus- 
tomers after-dinner, coffee and 
cuffo drinks during intermission. 
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OBITUARIES 


SACHA GUITRY 


Sacha — 72, French play- 
wright-actor, died July 24 in, Paris 
after a long illmess. Actor, author, 
producer and humorist, he was one 
of the leadimg French legit-film 
figures, and the son of the late 
Lucien Guitry, a leading French 
actor. ws 

Author of 115. plays, Guitry 
wrote the dialog and scenarios for 
29 films as well as several books. 
He made his debut when he was 
5 years old in a pantomime, writ- 
ten by his father and the Russfan 
actor Davidoff. He performed this 
before Czar Alexander III. At 16, 
he wrote a one-act play. This first 
work, called “Le Page,” was turned 
into a comic opera. 

After several unsuccessful at, 
tempts at acting, Guitry again be- 
gan to write. In 1905 came his 
first success, “Nono,” a comedy in 
which he made his first London 
appearance via «a_ 1920 revival. 
Others include “Beranger,” “Je| 
T’Aime,” “Mon Pere Avait Raison,” | 
“Tel Pere,” “Tel Fils” and “Una 
Miracle.” In 1927 he appeared in 
New York in a musical play,-‘‘Mo- 
zart,” with his first wife, Yvonne | 
Printemps, in the title role. They | 
did it first in Paris. } 

Turning to films in 1935, he pro- | 


| 
| 








In Remembrance 


BARRETT H. CLARK 


August 5, 1953 | 
His Staff at 


RUBEY COWAN 

Rubey Cowan, 66, songwriter- 
producer-agent, died of a brain 
hemorrhage July 28 in Los An- 
geles. 

Cowan was a charter member of 
ASCAP and had his own pubbery 
before joining Paramount Publix 
as show stager. In the early ‘30s 
he headed the NBC Artists Bu- 
reau, then shifted to head Para- 
mount’s radio operations. He ran 
his own talent agency on the Coast 
until 1947 when he moved into tv 
promotion. His songs included “I 
Had to Change Words,” “Some- 
where in France,” “If I Had My 
Way.” 

Wife, two sons, Warren and Stan- 


| ley, both Hollywood publicists, and | in New York and touring 


two sisters survive. 





R. PHILIP HANNA 
R. Philip Hanna, 46, a radio sin- 
ger and tennis player, died July 
20 in Forest Hills, Queens, shortly 
after playing a semi-final cham- 


pionship match at the Seminole 


Club in Forest Hills. 

Hanna had been active in tennis 
for many years and became a 
senior player in 1955, when he 
was crowned national senior cham- 
pion. As a baritone, he had ap 
peared on numerous radio and tv 
programs; including NBC's “Bride 
and Groom” tv show. He also 
played in the London production 
of “Brigadoon.” ‘ 

Wife and daughter survive. 





KENNETH ROBERTS 


Keaneth Roberts, 72, Pulitzer ci-| 


’ 
| to comedy after the war. He wrote 


scripts for the. BBC’s radio show, 
“Variety Bandbox,” and made his 
first major broadcast in this series 
in 1948. 

He appeared extensively on ra- 
dio and tv. 


LUCIUS S, THOMAS 
Lucius S. Thomas, 55, former 
vaudeville dancer who had oper- 
ated the Thomas Hotel and Bar in 
Toledo for the iast 16 years, died 
July 23 in Toledo. In the 1920s 
Thomas, a Negro, was known as 
“Mister Shoes” in vaude. He did 
a humorous routine in which he 
leaned in various directions with- 
out moving his feet. 
A daughter survives. 


RANK FENTON 





* « 








Dramatists Play Service, Inc. ‘tation winning historical novelist, 
| died July 21 at his home in Kenne- 
., | bunkport, Me. Several of his books 

|were made into films, including | 
: and “Lydia | 
sees” and “Nine Bachelors.” Guit-| pailey.". Before he was stricken 
ry often chose history as the basis! several weeks ago, he had just | 





Crown, 


the 
“Story of a Cheat,” “Champs Ely-|+,yorthwest Passage” 


duced “Pearls of 


| 


F 

Frank Fenton, 51, actor, died 
July 24 in Hollywood after a brief 
illness. After his stage 
|bow in “The Philadelphia Story” 
the coun- 
try with Katharine ornell in 
‘Alien Corn,” “Romeo and Juliet” 
jand “The Barretts of Wimpole 
Street,” be became a film player 
in 1942. 

Surviving are two daughters, 


CHARLES VAN ARSDALE 
Charles Van Arsdale, 77, a di- 





‘rector and 
|the early film days, died July 26 
|in Bloomfield, N.J., after a long 
|illness. He had worked for Para- 
| mount, Pathe-News and the former 
| Biograph Studios in Fort Lee_be- 
| tween 1914 and the 1930s. 

| Wife, and two sons and a brother 
| survive. 


JERRY SCHOLER 

Jerry Scholer, manager of War- 
/ners’ Ohio Theatre, Sandusky, O., 
|since 1934, died in that city July 
28 from heart ‘trouble. 

Showman, in his early 60s, for- 
merly managed houses for Fox and 
Warners in his hometown New 
York and in Phoenix, Ariz. 


MIMI SCHWARZ 








for his film material, and early} 
this year brought out “A Royal} 
Affair in Versailles,” in which he 
played Louis XIV. Among other 
lives he portrayed were those of 
Pasteur, de la Fontaine, Moliere, 
Napoleon, Louis XI, Richelieu, 
Franklin, Francois I and Talley- 
rand, 

Suspected of sympathies with 
the enemy during the occupation 
of France in World War H, Guitry 
was arrested without warrant at 


the liberation and imprisoned for | 
two months before being cleared | 


of all charges against him. He told 
of his wartime experiences in two 


books, “Quatre Ans d’Occupation” | 
and “Soixante Jours de Prison.” | 


His fifth wife, actress Lana Mar- 
coni, survives. 





JACK WALLER . 

Jack Waller, 72, violinist, com- 
poser and legit impresario, who 
staged a number of London’s big- 
gest musical hits, died July 28 in 
London. 

Waller launched his career as a 
violinist and later sang ballads, in- 
cluding some of his own composi- 
tions. Later, he toured the US. 
with an orchestra. On his return 
to London, he made his legit bow 








JOYCE KILMER 
July 30, 1918 
"*TREES'' 








in “Robey en Casserole.” In 1924, 
in partnership with Herbert Clay- | P’ 


ton, he returned to the U.S. and 
purchased the British ts to 
“No, No, Nanette,” which he pro- 
duced in London in 1925. 

His productions also included 
“Princess Char g,” which con- 
tained two of his own compositions, 
“Palace of Dreams” and “I Love 
You So.” This was followed by 
“Mercenary Mary,” “It Pays to 
Advertise” and “The Best People.” 
Others included “The Boy Friend,” 
“Hit the Deck”, “Hold Everything” 
and “Sailor Beware,”latter now at 
London’s Strand Theatre. 





LAWRENCE K. ELLIOTT 

Lawrence K. Elliott, 57, actor 
and radio announcer, died July 27 
in Port Chester, N.Y. 

A pioneer in radio, Elliott began 
his career in Washington, where 
he was the Presidential 
House announcer for CBS. He 
came to N. Y. in 1938 and origi- 
nated the “Rising Sun Show” for 
WABC, He was also the announcer 
on the Fred Allen, Andre Koste- 
lanetz, Bub Hawk and the Alan 
Young shows. Last year he began 


completed reading proofs on his 

seventh novel, “Water Unlimited,” 

which will be published in Octo- 

ber. In all, he wrote 26 books. 
His wife survives. 





RUSSELL RINDEY 
Russell Rindey, 40, assistant city 
‘manager for interstate Theatres in 


| Houston, died July 9 in that city 
|after a heart attack. He had been 


|with the Interstate circuit for 28 
| years, starting as an usher in Dal- 
las. He came to Houston 22 years 
ago to work in the Interstate 
| warehouse, was named manager of 
‘the Tower 13 years ago and three 
years ago became assistant city 
| manager. 

| Survived by his wife, a son and 


| daughter. 





JOAQUIN MONTANER 
Joaquin Montaner, 65, dramatist 
land journalist, ‘died of heart fail- 
\ure in Barcelona, Spain, July 12. 
'His last article appeared in the 
|Barcelona daily “La Vanguardia” 


| July 9. 

is drama “The Student from 
Vich” won the 1929 Piquer Award 
/and in 1952 his novel “Don Ramiro 
jel Grande” (Ramiro the Great) 
won the City Award granted by 
the Municipality. 

Survived by his wife. 


J. LEGRAND EVERETT 
J. Legrand Everett, 57, former 
radio announcer with WBT, Char- 
lotte, N. C., died of a heart attack 
July 21 in a Washington, D. C., 
hospital. 


N. 
until 1936 as chief announcer and 
rogram director. He left Char- 
lotte to join the staff of radio sta- 
tion WJSB (now WTOP) in Wash- 
ington. 


ROBERT TESSEMAN 
Robert 
July 27 in New York. At one time 
he was with the Jessie Bonstelle 
stock company, and also appeared 
on the Keith-Albee vaudeville cir- 
cuit. In 1927, he joined NBC, and 
was emeee fer “Wrigley 
Hour,” “Cavalcade” and “High 
Jigger’s” radio shows. He retired 
in 1942. 
His sister survives. 


MAX SCHOSBERG 

Max Schos! , 85, retired ex- 
ecutive manager in charge of candy 
sales for Paramount Theatres, Inc., 
died July 26 in Scarsdale, N. Y 
He joined Paramount Theatres in 
1925 and remained there until his 
retirement eight years ago. In 
1929, he was instrumental in in- 
stituting the sale of candies on a 
national seale in film houses. 

Three sons survive. 


HENRY ROBERT MORETON 


| 

















an acting career on tv appearing 
on the “Kraft Theatre” show. 

Wife,’ daughter, ' gon) ‘five ‘broth- 
ers and two sisters survive. ‘ 


Henry Robert Moreton, 35, com- 
edian, died at’his London ‘home 
July’ 32" his' career as-a 


Shakespearean actor, but switched 


Everett, a.native of Rockingham, | 


Tesseman, actor, died4 


Mimi Schwarz, 72, veteran mem- 
ber of the repertory company at 
the Volkstheatre in Vienna, Aus- 
tria, committed suicide recently. 

Despondent over death of her 
husband, Teddy Grieg, also long 
with the same group. 


Catherine T. Murphy, 35-year- 
old daughter of Deputy Under Sec- 
retary of State, who was found 
dead of a gunshot wound at her 
parents’ home, was the sister of 
actress Rosemary Murphy and 
N. Y. Times news staffer Mildred 
Murphy, 











John Romano, 61, actor died 
July 24 in Hollyw8od. Starting on 
| the Italian stage, he later appeared 

in New York legit and in filrus. 
Wife, two brothers and two sisters 
survive, 
| Mrs. Ida Mae Pierpont Stephens, 
|81, a singer and widow of Ward 
| Stephens, pianiet-sompener, died 
| July 27 in New Canaan, Conn. 

| Her daughter and sister, actress 
Laura Pierpont, survive. 


Taylor E. Dunean, 82, for 27 
years a member of Columbia Pic- 
tures’ police department, died July 
24 in Hollywood. Wife, son and 
daughter survive. 


Father, 66, of Barney Biro, legit 
stage manager, died of heart at- 
|tack in Los Angeles, July 22. 


Mother, 80, of Fran Allison, of 
ABC-TV’s “Kukla, Fran and Ollie,” 
died July 23 in Chicago. 


Downtown Ills 


= Continued from pase 3} aaa 


tic market is a blockbuster. “80 
Days” and “Commandments,” for 
all their loot, have not even shifted 
into high in exhibition. 
“Seven Wonders” has built-in 
tricky economics because of the 
unique manner of marketing—thea- 
tres taken on lease and equipped 
with the required three projectors 
and treble-panel screen. But these 
are more or less the mechanics; 
the fact is that the public is still 
buying it at the continuing tall 
tariff. It's in its 67th week at the 
Warner Theatre, New York, at a 
$3.50 . top and commensurate 

















C., was with WBT from 1931 |—— 


tablished around the country. The 


-| weekly gross at the Warner con- 


tinues at over $30,000. 
Long Staying 


Part of the sell for these pro- 
| ductions is the sell itself. A pic- 
ture takes on an immediate aura 
of bigness when it goes two or 
three a day at advanced scales. 
And the longer the run the deeper 
the publicity. penetration. In 
Gotham,.. “Commandments”. goes 
into its «37th week tomorrow 





roduction manager in t 


| money-makjng runs have been es-}+ 


(Thurs.) and “80 Days” ig in its 
4lst. 

It seems a cinch that either of 
these two could have brought in 
heavy money at a faster clip via 
fullscale national release in some- 
what of the standard manner. But 
in view of the long-haul potential, 


the roadshow policy. 

Leading to another factor. 
There’s some Monday morning 
quarterbacking around town (N.Y.) 
that “Pride’ and Passion,” which 
Stanley Kramer made as a United 
Artists release, might have fared 
even better via the two-a-day. It's 
big now and whether it could have 
been bigger can only be a matter 
of guesswork. 

But producers of the future epics 
doubtless are to be influenced by 
the b.o. behavior of the roadshow 
policy as it now obtains (with such 
upbeat results) with “Seven Won- 
ders,” “Commandments” and 
“Eighty Days.” 


‘Lafayette of Israel’ 


mae COntinued from page ? eae 
killed fighting for a foreign coun- 
ry 





Garmes plans ot produce the 
film as a high-budget property, on 
location in Israel and Hollywood. 
Mitch Hamilburg is packaging the 
deal after closing negotiations with 
Mrs. Emma Marcus, widow of the 
soldier who served with MacAr- 
thur in the Philippines and with 
President Roosevelt at Yalta and 
President Truman at Potsdam be- 
fore retiring to private law prac- 
tice, from which he emerged to 
become the “Lafayette” of Israel. 

Garmes leaves for New York 
next wek to confer with Mrs. Mar- 
cus and Judge Arthur Schwartz, 





R&H Yen 


ame «(COntinued from page 1 


version of “Life With Father” must 
await-a suggested treatment from 
Howard Lindsay and Russel Crouse, 
authors of the original play. 

He and composer Rodgers are 
not considering the idea of doing a 
show for toll-television, Hammer- 
stein revealed. It poses far too 
many payoff problems as the mo- 
ment, he explained. “They talk 
about making $1,000,000 in one 
night,” he commented, “but that’s 
the last thing you'd want to do. 

“What you want is to spread 
any $1,000,000 payoff over a period 
of time—otherwise you don’t keep 
any of it. Besides, there’s the 
problem of what to do about the 
actors. They might lose a year's 
pay for the sake of a one-night 
stand.” 


B’klyn Theatre 


mms «Continued from page 1 

















”-_-__—_ 
Longer! Reach for a sweet instead 
of a smoke. Effective Aug. 1, sale 
of all cigarets — plain or filter tip 
—will be discontinued at the 
Ave. U Theatre.” 

Greene’s stunt of chromium- 
plating pennies brought a desist 
order from the Treasury Dept. 
which claimed that the pennies 
looked too much like dimes. His 
nee age es brought patrons to the 
theatre, but the Transit Authority 
frowned on the whole idea, es- 
pecially since Greene had a “U” 
stamped on the tokens. He gave 
up his plan to make a test of the 
bingo ban when Harry Brandt, 
president of the Independent 
Theatre Owners Assn. advised him 
against it. 


Hildegarde Boff 


=e “Continued from pace 2? eee 
the alfalfa fields but nobody ob- 





jected. 
Music critics for the three 
dailies also succumbed to the 


Hildegarde brand of charm, giving 
her boffo notices. 

Al fresco concert with a nitery 
flavor satisfied the backers so 
much that they signed her for a 


jreturn date next summer. Aiming 


to draw more young generation 
trade, they have lined up John 
Sebastian as harmonica guest-solo- 
ist Aug. 7, with Erroll Garner, jazz 
pianist, 
Mitch Miller as guest conductor, 
due Aug. 15. 

The chanteuse, slated for an 


Chicago, plans a concert tour with 





no one’s doubting the wisdom of | 


who represents the estate and the 
Mickey Marcus Foundation, on 
the story line. 

- ——— 


in symphony bow with) 


Aug. 8 return to the Palmer House, | 
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_ Washed-Out Tales 
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| aware neither film deals with a top- 
| teal subject, and said he never 
| Suggested all pix should be topical. 
“I was merely trying to point out 
a direction for picture makers that 
I feel has been unfortunately ne- 
Blected of late, a direction that 
writers, on their own, might at- 
tempt to explore more often with 
profitable results. 

“It seems to me that too many 
screenwriters lack the courage to 
go out and develop an original 
piece of material on their own; 
they are nearly all looking for an 
idea to be thrown in their laps and 
the guaranty of a weekly salary; 
yet every good novel and play is 
the result of a writer's faith in an 
icea and his lonely effort to bring 
it to fruitation. 

“In bringing this up I do not 
mean to insult the writers, who 
have made enormous contributions 
to the motion picture industry; I 
simply hope to stimulate thinking 
along unexplored areas, My criti- 
cism is a plea for the kind of ma- 
terial the industry needs so des- 
perately at the present time. I am 
positive our writers have it in 
them if they'll accept the creative 
challenge the contemporary scene 
offers. It requires courage, and a 
lot of ‘blood, sweat and tears’ must 
be poured into any attempt.” 


MARRIAGES 


Joan Regan to Harry Claff, Sid- 
cup, England, July 27. She's a 
singer; he’s box office manager at 
the London Palladium. 

Richard A. Oxtot to Alvina Tay- 
lor, in Berkeley, Cal., July 23. He's 
a Dixieland bandleader; she’s a 
non-pro. 

Norma Siddall to Michael Jo- 
|seph, at Leeds, Eng., recently. He 

is theatre owner. 

June Sullivan to Ralph Glazer, 
Las Vegas, July 17. She's a CBS 
| secretary: he’s account exee with 
— York office of CBS Radio spot 
sules. 

Deane Ward to Everett Green- 
baum, Santa Barbara, Cal., July 25, 
He's a television writer. 

Katy Hammer to D. B. Jamison, 
Houston, July 27. Bride is on the 
| Staff of KPRC there. 

Virginia Gleaves Rich to Robert 
James Barnet, July 26, Atlanta, at 
the home of the bride’s father, 
Richard H. Rich, president of the 
department store bearing his name 
jand prez of the National Retail 
Dry Goods Assn. Both are mem- 
| bers of the N. Y. City Ballet, she 
|in the ballet corps, he a soloist. 
Merle Oberon to Bruno Paglial, 
| Rome, Italy, July 28. She is a film 
actress. 

Anita Cerquetti to Edo Ferretti, 
| Florence, Italy, July 18. Both are 
singers. 











| 


} 





BIRTHS 


|. Mr. and Mrs. Bob Black, daugh- 
}ter, Pittsburgh, July 19. Mother 
was secretary to Cal Jones, KDKA- 
TV program director. 

Mr. and Mrs. John Whited, son, 
Pittsburgh, July 19, Mother is 
Marlene Gornall, tv model and an- 
nouncer, Father is tv writer-pro- 
ducer. 

Mr. and Mrs. Dick Hyde, daugh- 
ter, Chicago, July 19. Father is 
singing emcee at New Nixon in 
Pittsburgh. 

Mr. and Mrs. Phil Busse, son, 
Santa Monica, Cal., July 20. Mother 
is secretary to writer-producer-di- 
rector Dan Taradash. 

Mr. and Mrs. Freddie Sales, 
| daughter, at Epsom, Eng., recently, 
| Father is stage and tv comedian, 

Mr. and Mrs. Bud Ford, son, 
| July 24, Bronxville, N.Y. Father is 
|a director at WRCA, N.Y. 
| Mr. and Mrs. Hank Thornley, 
| twin sons, June 25, in Sacramento, 
| Calif... He’s a KBET newscaster. 

Mr. and Mrs. Carl Betz, son, Hol- 
lywood, July 24. Parents are ac- 


tors. 

Mr. and Mrs, Ralph Farnworth, 
son, New York, July 26. Mother 
is former singer, Maria Caruso; fa- 
ther is currently in “The Most 
Happy Fella.” 

Mr. and Mrs. George Alan 
|Smith, daughter, July 30, N.Y, 
Father is executive director of the 
American Theatre Wing and off- 
Broadway legit reviewer for 
VARIETY. 

Dr. and Mrs. Mirko Skofic, son, 
|/Rome, Italy, July 28. Mother is 
| film actress Gina Lollobrigida; he’s 
her personal manager. 

Mr. and Mrs, Perry Leff, son, 
| July 28, New York. Mother is the 
|\former Roberta Racionzer, ex- 
BBD&O and the Advertising Coun- 
cil; father is a talent and package 
,agent with Frank Cooper Associ- 
ates. 

Mr. and Mrs. Seymour Reed, 
son, Mt. Vernon,:N. Y:, July 28, 
Father is exec vip. at ‘Official 








similar longhair outfits next winter. | Films. 





120 





Wednesday, July 31, 1957 





Created for 
CHESTERFIELD 
By 
McCann-Erickson, Ine, 
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Created for 
EASTMAN KODAK COMPANY 
By 
J. Walter Thompson 
Company 


Created for 
BiSGDOL 
By 
Sullivan, Stauffer, Colwell 
& Bayles, Inc. 
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Created for 
ALUMINUM COMPANY 
OF AMERICA 
By 
Fuller & Smith & Ross, Ine. 


Created for 
ARMSTRONG CORK COMPANY 
By 
Ogilvy, Benson & Mather, 
Ine. 
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$O FAR IN 1957 


SOME OF AMERICA’S MOST 
DISTINGUISHED ADVERTISING 
AGENCIES HAVE PRODUCED 


more THAN 1,250 


TELEVISION COMMERCIALS AT 
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Created for 
EASTMAN KODAK COMPANY 
By 
J. Walter Thompson 
Company 


Created for 
OASLS 
By 
McCann-Erickson, Ine. 





Created for 
THOMAS’ BREAD 
By 
MacManus, John & Adams, 
Unc. 
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241 WEST 54th STREET 
NEW YORK 19, N.Y. 
PLAZA 7-1800 


Created for 
TOW! COMPANY 
By 
North Advertising, 
Incorporated 
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Created for 
MAXWELL HOUSE COFFEE 
By 
Benton & Bowles, Ine, 


1040 WN. LAS PALMAS 
HOLLYWOOD 35, CALIFORNIA 
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Created for 
KOOLS, 
BROWN & WILLIAMSON 
' By 
Ted Bates & Company, Inc. 
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Created for 
FORD MOTOR COMPANY 
By 
J. Walter Thompson 
Company 





Created for 
COLGATE DENTAL CREAM 
By 

Ted Bates & Company, Inc. 


Created for 
CRIScO 
By 
Compton Advertising, Ine. 
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SYLVANIA 
By 
J. Walter Thompson 
Company 
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